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ith the advent of cloud services and
continued demand for businesses
to ‘tighten their belts’ amid a volatile
economy, business leaders must think
long and hard about control over their ICT
infrastructure.
According to the Hardware Strategies
Survey on page 6, the majority (68%)
of respondents said they rely on inhouse resources when planning new IT
infrastructure purchases, rather than on
enlisting the help of a vendor or distributor
(32%).
In terms of strategies regarding
enterprise-level hardware infrastructure
– servers, storage, networking equipment
– most respondents (42%) said they have
a hybrid solution in place, while just over a
third own it (35%) and another 17% report
`it’s all hosted in the cloud’.
Read more about strategy and mindset
with insight from Barbara Walsh, MD
of Metaco Consulting, and from Kevin
Phillips, founder and CEO of IDU Holdings.

ANA GOLIJANIN

peter@itweb.co.za
Business Development Director
CARYN BERMAN
caryn@itweb.co.za

OCTOBER 2019

Plus

Insight

WHY FREEMIUM'S
TAKING OVER

|

2

WHY CHANGE-AGILITY IS
ESSENTIAL FOR AGILE

12

COMPANY NEWS
TOP JOBS

Issue 57

Hardware Strategies
Hybrid solutions prevail

Enjoy the read!
Circulation Manager
PETER CALORE

Column

Chris Tredger
Editor

CONTENTS

Published by
ITWEB LIMITED
326 Rivonia Boulevard

SURVEY

2

Hardware
Strategies

Rivonia

6

PO BOX 2785,
Rivonia
2128
Web: www.itweb.co.za

INDUSTRY INSIGHT

Tel: +27 (011) 807 3294

Disruptive Times
Distrupting Factors

Fax: +27 (011) 807 2020
Printed by

12
13

, a division of Novus Holdings

Copyright ©2014 by ITWeb Limited.
All rights reserved. No part of this

SKILLS DEVELOPMENT

publication may be reproduced or
distributed in any form or by any
means, or stored in a database or
retrieval system, without the prior

are not necessarily those of the editors,
publisher, or advertiser.

18

Networking
Telecoms

15
20

COMPANY NEWS

written permission of the publisher.
Opinions expressed in this publication

Wireless

Business
Channel
Security
Enterprise

3, 4, 5
5
5, 16
10, 11

Software
10, 17
TechForum
10, 16, 17, 20
Hardware
11
Industry Solutions
14

October 2019

|

01

COLUMN

Show, don’t tell: Why freemium's taking over
The power of giving it away can generate future income.

LEE NAIK , CEO TransUnion Africa

E

veryone loves free stuff. Taster samples
at your local supermarket. Bundled
accessories with your new phone. Someone else
paying for your lunch.
But there’s something even better than free.
Welcome to the world of freemium.
Freemium’s been around for a while now.
From Spotify to Gmail to Candy Crush, it’s
become such a ubiquitous part of our lives that
even South Parkhas parodied it. And it’s still as
powerful as ever.
Nowadays, snake-oil traders have plenty of
options to make themselves look legit, from
faked videos to armies of bots posting five-star
reviews. Sometimes, they’re so convincing,
they’re able to persuade seasoned investors to
give them billions of dollars for technology that
doesn’t work.
In a world where charlatans have gone
digital, what better way to convince customers
of your authenticity than giving them a fully
viable product or service to use themselves?
Showing is always better than telling.
Free in Africa
When done right, freemium can turn a brand
into a powerhouse. Last year, Candy Crush
made a massive $930 million in revenue and
Fortnite over $2 billion. In the enterprise space,
Slack recently went public to the tune of
$24 billion.
Less discussed is how well the freemium
business model works in the developing world.
But look at WhatsApp, whose decision to get
rid of the annual subscription fee for its African
and Indian users saw it become the biggest
messaging app in the world.
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It’s not just social platforms that are using
freemium to attract customers in droves. In
Ghana, BIMA and Tigo were able to attract
one million first-time insurance subscribers
by introducing a free basic family insurance
product. Those users were then able to double
their insurance cover for a fee – an offer that
many took up.
Here at home, Siyavula is taking on the
problem of textbook shortages by offering
free educational materials online, available to
anyone with a feature phone. The company is
able to generate revenue by charging for use of
its cognitive learning software.
When done right, freemium can turn a
brand into a powerhouse.
The beauty of freemium is how it benefits
people who may not otherwise have the
disposable income to try out new products and
services, which makes it an excellent model for
driving inclusive growth.
With more banks following in TymeBank’s
footsteps and now offering zero-fee accounts,
the banking industry could finally uncover
the secret to reaching SA’s large underbanked
market.
Mastering the art of free
The flipside of the freemium coin is that it’s
a tricky business model to get right. It takes
time, resources and a lot of trust to achieve
the network effect and build a large enough
network that can support itself.
Then there’s the balancing act of providing
just enough for free to build a customer base,
while keeping enough back that you can
monetise in the long-term.
There are three principles to getting it
right: Know your value offering
One of the biggest challenges of making the
freemium model work for you is knowing
what and when to monetise. Give away too
much, too soon and there’s nothing to sell.
Withhold too much and you’ve failed to
convince the customer your service is worth
investing in.
It’s critical to create a compelling value
offering beyond the basic free service. Is it
a better user experience free of ads or with
greater features, like Spotify? Is it connecting
one half of your user base to the other, like

AirBnB or LinkedIn? Is it being part of the
network itself, like Fortnite? Whatever it is,
there needs to be a clearly defined path to
monetisation.
Customers rule
Sure, customers are the heart of any business,
but even more so in a business model based on
giving something for nothing… at least initially.
First, you have to make sure the initial user
experience and value are there – if you can’t
get enough people to use your service for free,
there’s no way they’ll shell out cash for an
‘improved’ version.
Then there’s the challenge of timing: when
do you try to make the sell or start scaling?
There’s no quick and easy answer.
Thankfully, the ‘free’ part of freemium is also
its biggest advantage: near-instant access
to a customer base full of insights. Pay close
attention to what your unpaid users want,
what they like and don’t like, what they would
be willing to pay for, and even what it is about
them that others would be willing to pay for.
Slack’s obsession with understanding
customers – 99% of whom are free users – is
what allows it to make $400 million off of just a
fraction of paid users.
You don’t have to be freemium to benefit
from freemium
Let’s face it, not every business or product is
suited to go full freemium, and trying to force
it when it doesn’t make sense is just going to
lead to lost revenue. However, there are plenty
of ways to use freemium to add value or reach
out to new customers.
Mobile networks like MTN and Vodacom,
for example, partner with content providers
like Showmax, Deezer and YouTube to attract
subscribers. It’s a win-win situation for
everyone involved: customers get more value
out of their contracts, the content providers
enjoy a platform to expand their reach, and
the mobile networks themselves are able to
incentivise people towards their paid services
with fairly little investment.
Whichever industry you’re in, you should
be thinking about how you can apply the
principles of freemium to add value to your
business. Because there’s a lot of money in
mahala if you know how to sell it.

COMPANY NEWS

BUSINESS
Bitcoin incentive launched

Digital
transformation
decisions

Investor’s need not suffer at the behest of price disparity when
purchasing bitcoin and other crypto-currencies. Because OVEX,
in an effort to encourage bitcoin holders in South Africa, is rolling
out a new promotion in which users will no longer be charged
exchange fees for selling their bitcoin. Instead, they’ll be rewarded
0.20% of their trade volume for selling their bitcoin assets for ZAR.
www.ovex.io

Common IT admin mistakes
IT management company ManageEngine recently conducted
a survey on IT administrators in South Africa to find out what
common mistakes are made when it comes to IT security and
Active Directory. These are the top mistakes made: Relying
on Active Directory's native password policy, using NTLM
authentication, neglecting to clean up Active Directory and other
platforms, as well as having no visibility on privileged access.
www.itrtech.africa

Deshan Govender, Chief Sales
Officer at Nexio

New solutions
announced

WomenTechConnect focuses on change in
Mauritius
Bring about the change you want to see in the community – was
one of the animated discussions at the WomenTechConnect@
AfPIF2019 in Mauritius. The discussion was part of a working lunch
which was packed to capacity, and included a panel discussion
chaired by hosts and co-sponsors Workonline Communications and
the London Internet Exchange (LINX). The WomenTechConnect
initiative was founded last year by Workonline Communications
and is becoming a sought-after event on the calendar.
www.workonline.africa

CEO David Lees

As 2020 approaches, businesses need to remain relevant and
be aware of the technological trends so they can adopt and
adapt. According to Domains, I0T, analytics and AI, along with
Blockchain and edge computing are some of the technologies that
will continue to shape how business is done.
www.domains.co.za

Mandla Ngcobo, Accelerit
Technologies

Accelerit Technologies is a
100% black-owned company
that is disrupting and
pioneering a change in the
ITC industry. Being a level one
B-BBEE company deepens its
transformational role in South
Africa. “Our B-BBEE rating also
increases the competitiveness
of our clients and associates in
South Africa,” says MD
Mandla Ngcobo.
www.accelerit.co.za

“IronTree continually
transforms its services to keep
ahead of the times,” says CEO
David Lees. “In addition to the
company's core online data
backup solution, we also offer
solutions such as Virtual Private
Server hosting and Advanced
Disaster Recovery as a service.”
www.irontree.co.za

Get the best out of
people

Tech trends in 2020

Grow your business
with a B-BBEE level
one rating

Changing times need changing
strategies, says Deshan
Govender, chief sales officer at
Nexio, and the ever-increasing
pace of change is making it
harder than ever for business
leaders to stay ahead of market
needs. So leading organisational
shifts with clear leadership
makes all the difference.
www.nexio.co.za

Charl Bruwer, Altron Bytes
Managed Solutions

Projects are complex, with
many different parts that need
to be managed, says Charl
Bruwer, programme manager
at Altron Bytes Managed
Solutions. “Effective project
managers possess a very
particular set of skills when it
comes to getting the best out of
people, ensuring the project’s
success,” he adds.
www.bytesms.co.za

Private versus public cloud
A private cloud solution can offer the same scalability and
agility as a public cloud deployment, with its own additional
benefits says Marcel Fouché, networking and storage GM
at value-added distributor Networks Unlimited Africa. He
clarifies: “Cloud computing relies on shared computing
resources rather than having local servers or personal devices to
handle applications. Storage, applications and other services are
accessed via the Internet, and paid for by the cloud customer
using an as-needed or pay-per-use business model. Private
clouds are maintained by individual enterprises, while public
cloud is managed and hosted by third parties.”
www.networksunlimited.africa
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Top tips to save
money

Women should lead
from the front in the
IT industry

Bridget du Toit, head of sales
and services at EasyBiz, has
come up with several oftenoverlooked ways for SMEs to
tighten their belts, including
getting a good accounting
package, enlisting the
services of an accountant,
using apps that save time and
money, and setting up in a
co-working space.
www.easybiztech.co.za

Bridget du Toit, head of sales and
services at EasyBiz

Andréa Campbell

Andréa Campbell’s career is a
shining example to South Africans
of what education can offer.
She is the Commercial Attorney
for Corporate, External and Legal
Affairs at Microsoft (CELA),
and the Honorary Treasurer of
the Information Technology
Association of South Africa (ITA)
as well as the Treasurer of the SA
Women in ICT Forum.
www.ita.org.za

Why insurance companies struggle with
digital transformation

Profitable results in H1 2019

Insurers are used to dealing with the rise and fall of interest rates.
Digital transformation, on the other hand, is a new challenge,
according to Lexmark. A recent global survey by KPMG asked
more than 100 insurance CEOs about their plans for going digital.
Although 61% see technological disruption as an opportunity rather
than a threat, less than half said they plan to increase investment
in tech innovation over the next three years. One of the main
issues the sector is facing is that, while small Fintech firms are
proposing innovative products that leverage new Internet of things
technologies, traditional players are struggling to bridge the gap
between paper and digital transactions.
www.lexmark.com

ZTE Corporation released its interim report for 2019 and the
preliminary results announcement for the nine months ended 30
September 2019. According to the report, for the six months ended
30 June 2019, ZTE reported operating revenue of RMB 44.61 billion,
representing an increase of 13.1% compared with the same period last
year, and net profit attributable to holders of ordinary shares of the
listed company amounted to RMB 1.47 billion, representing an increase
of 118.8%, compared with the same period last year. It was estimated
that net profit attributable to holders of ordinary shares of the listed
company will be from RMB 3.8 billion to RMB 4.6 billion for the nine
months ended 30 September 2019.
www.zte.com

The only challenger

Ignacio Sbampato, chief business officer
at ESET

ESET, a global leader in
information security, has
been named as the only
challenger in the 2019 Gartner
Magic Quadrant for Endpoint
Protection Platforms two years
in a row. ESET was evaluated
based on its ability to execute
and its completeness of vision.
The positioning is reflective of
ESET’s increasing market share
in all crucial segments.
www.eset.com

Back to school
with d6
SPAR will be sponsoring the
d6 School Communicator
and d6 Connect applications.
This sponsorship forms
part of the brand’s ongoing
commitment to support its
communities and education
within South Africa.
www.d6.co.za
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Driving growth
beyond imaging

Tom Cavanagh, Lexmark

Global imaging solutions company
Lexmark has announced that
Tom Cavanagh has joined the
company in the newly created
role of senior vice-president: New
Business Development. Cavanagh
will build and lead a global New
Business Development division
charged with leveraging growth
opportunities for Lexmark beyond
its core imaging business.
www.lexmark.com

Inaugural CX Summit
Julia Ahlfeldt, an expert on customer experience (CX), will be
presenting the keynote address at the ITWeb CX Summit 2019, to be
held on 15 October at The Forum in Bryanston. She is a well-known
speaker and author, and has covered topics such as, ‘Is your brand
ready for a youthquake?’, ‘CEOs need to put their HR hats on’, and
‘Customer don’ts that brands mustn’t make’, among many others.
According to Angela Mace, CRM and Events director at ITWeb, the
inaugural CX Summit brings together individuals who are looking to
improve their CX to gain a competitive edge within their industries.
www.itweb.co.za
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First Distribution
announces strategic
partnership with
Informatica

Tony Abrahall, Executive Director,
First Distribution

First Distribution, a panAfrican distributor for
cyber security, data centre,
enterprise and cloud
solutions, has announced
its new partnership with
Informatica. This strategic
partnership will enable First
Distribution to accelerate
customers’ data-driven
digital transformation by
leveraging best-of-breed
solutions in the cloud,
including AWS, Microsoft
Azure and Google Cloud.
www.firstdistribution.com

Can IOT solve SA’s electricity
woes?

Phathizwe Malinga,
managing director
of SqwidNet

SECURITY
Severe cyber attacks

IEIT Holdings welcomes Cogent to the group
IEIT Holdings has established a strategic and joint venture
partnership with Cogent. Founded in 2018, Cogent focuses
on digital transformation , the fourth industrial revolution
and beyond. To solve a problem, outcome or service digitally
requires a combination of digital verticals. Businesses are
looking to resolve their business problems; they want to futureproof their operating model through digital transformation,
and are forced to procure technology, products, platforms
and services from multiple partners across digital verticals.
Cogent currently leads the conversation around disruptive
and alternative business models and is best described as an
aggregator or wrapper for all things digital.
www.cog3nt.com

Ivan Weincier – IT Project
Manager, Kyocera Document
Solutions South Africa

Hannes Rheeder, General Manager:
Enterprise Systems

The South African Banking Risk Information
Centre warns companies that the threat of
a cyber attack has never been this severe.
Kyocera Document Solutions South Africa
believes it’s important to have a holistic
approach, using technology, education and
preparation to ensure your data remains
protected, no matter what attacks are
levelled at you.
www.kyoceradocumentsolutions.co.za

Proactivity is the key to
effective cyber security

New NU Africa
partnership provides
backup value
African value-added
distributor, Networks
Unlimited Africa, has
announced a partnership
agreement with Altaro, a
leader in backup solutions for
managed service providers
(MSPs), IT resellers and
IT departments. Hannes
Rheeder, General Manager:
Enterprise Systems
Management and Cloud at
Networks Unlimited Africa,
says: “We are very excited to
bring this new product on
board.”
www.networksunlimited.
africa

Can IOT solve SA’s electricity woes? SqwidNet,
in partnership with Sigfox, has concluded
the second round of its IOTSA University
Challenge, with 10 university teams
competing in the final pitch presentation
day. The programme is designed to challenge
students to develop and create innovative
projects focused on building solutions that
support the UN Sustainable Development
Goals using SqwidNet/Sigfox technology.
www.sqwidnet.com

Nadia Veeran-Patel,
Manager: Cyber Resilience,
ContinuitySA

Given current threat levels, all organisations
should assume they will experience some
sort of cyber security incident sooner or later
– probably sooner, says Nadia Veeran-Patel,
manager: Cyber Resilience, ContinuitySA.
“Plan for the worst and, most important of
all, know what to do when an incident occurs.
Understanding that a successful attack will be
launched is the basis of a proactive approach to
information security and risk management,”
she advises.
www.continuitysa.com

CHANNEL
Cybersec Conference

Shaun Searle, Redstor

Global data management SaaS specialist
Redstor participated in the recent Cybersec
Conference at The Venue, Melrose Arch,
Johannesburg. At the event Shaun Searle,
country manager for Africa at Redstor
spoke about the importance of effective data
management and how this ties up with an
organisation’s cyber security strategy.
www.redstor.com
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ITWEB / AXIZ HARDWARE STRATEGIES SURVEY
By SIBAHLE MALINGA

Hybrid approach to enterprise
infrastructure prevails
Most local businesses have a hybrid solution in place, but one in three still prefer
to have their own hardware infrastructure, reveals a recent survey.

T

he majority of local companies
approach the purchasing of IT
equipment with a “do-it-yourself”
attitude.
This is one of the findings of the
Hardware Strategies Survey 2019,
conducted by ITWeb in partnership with
ICT value-added distributor Axiz.
The online survey asked how South
African organisations manage their
hardware requirements and how satisfied
they are with the performance and
reliability of their current infrastructure.
The majority (68%) of respondents said
they rely on in-house resources when
planning new IT infrastructure purchases,
rather than on enlisting the help of a
vendor or a distributor (32%).
When asked what their current
strategy is regarding enterprise-level
hardware infrastructure – servers,
storage, networking equipment – most
respondents (42%) said they have a hybrid
solution in place, while just over a third
(35%) own their hardware, and another
17% said “it’s all hosted in the cloud”.
As advanced technologies such as
5G, artificial intelligence, automation,
virtualisation and hybrid cloud continue
to increase bandwidth demand, finding
the right hardware vendor is essential.
When it comes to choosing the right
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vendor, companies must do thorough
research to ensure they select a provider
that understands their vision, is
compliant with industry standards and
will be available to provide round-theclock support.
According to the survey, the three key
factors that determine the choice of a
particular hardware infrastructure brand
were cited as price (64%), after-sales
support (55%) and the vendor’s end-toend offering (49%).
The most popular vendors, the survey
revealed, are Dell EMC, HPE and Cisco,
followed by Lenovo and IBM. The
most important traits considered by
respondents when looking for a hardware
vendor are service and support levels
(23%); brand reputation (16%); products/
solutions market leadership (16%); and
technical features (14%).
In terms of satisfaction with the
performance and reliability of their
current infrastructure, 82% said they
were happy, 9% were unhappy and
another 9% were unsure.
Measuring returns
To reap good returns on investment
(ROI), organisations need a hardware
strategy that addresses both their shortterm and long-term requirements. For
the majority (71%) of respondents,
ROI is measured through a discussion
between the company’s finance manager
and a relevant representative from the
hardware partner, vendor or distributor.
Another 29% prefer using a vendorprovided tool.
In terms of managing and monitoring
their infrastructure, it’s encouraging to
find that most respondents (45%) have a
single view of their entire infrastructure.
However, the combined percentage of
those who have a siloed view (28%),
do manual checks (16%) or are unsure
(11%), is high.

When asked how often they rip
and replace their hardware, 44% of
respondents said they do so only when
necessary, over a third do it every two to
five years, and a quarter sweat it for more
than five years. Unsurprisingly, storage
capacity gets updated most often (60%),
followed by server memory (18%) and
warranties (16%).
Security issues
In the event of an infrastructure failure,
41% of respondents cited productivity
loss as having the biggest impact on their
organisation; reputational damage came
in second at 28%; followed by sales losses
or bottom-line impact at 20%.
Respondents said their biggest security
concern with regards to their hardware
infrastructure was loss of data due to
hacking or ransomware (33%), potential
theft/loss of client devices and data
(25%), and lack of device security policies
(20%). Management of mobile devices is a
concern for 13% of respondents, while 8%
worry about the virtualised infrastructure
sprawl.
Who responded?
The 2019 ITWeb / Axiz Hardware
Strategies Survey ran for 14 days on
ITWeb, during the month of June. It
was completed by 177 respondents
from a cross-sector of local
organisations.
Sixty-one percent of these are
decision-makers: 37% are C-level
executives and a further 25% are at
mid-management level.
Around 34% are from user
organisations/corporates, while 39%
work for managed service provider
and systems integrator companies. The
remaining 27% work for ICT vendors,
distributors or resellers.

ITWEB / AXIZ HARDWARE STRATEGIES SURVEY

What is your current strategy regarding
enterprise-level hardware infrastructure?

What factors are most important to you when
selecting a hardware infrastructure brand?

We have a hybrid solution

42%

∙
∙
∙
∙

We have a hybrid solution

42%

We own it

35%

It's all hosted in the cloud

17%

We lease it

6%

How is your infrastructure managed
and monitored?

45%

Single view of entire infrastructure

28%

Silo view of entire infrastructure

16%

Manual check of the entire infrastructure

64%

Price

55%

After-sales support

49%

End-to-end offering of vendor

36%

Specific technology provided by a specific vendor

10%

No choice, it's dictated by head office

Which of the following would have the biggest
impact on your organisation's business in the
event of an infrastructure failure?

60
50
40

11%

41%

Unsure
30

28%
20%

20

11%

10
0
Productivity
loss
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Reputation

Sales losses/
bottom line
impact
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ITWEB / AXIZ HARDWARE STRATEGIES SURVEY

How often do you rip and replace your hardware?

44%

Only when needed

32%

Between 2 and 5 years

25%

After 5 years

What is your biggest security concern with regards
to your organisation's hardware infrastructure?

Lack of data
(hacking/ ransomware)

33%

∙
∙
∙
∙
∙

What do you upgrade most often?

Storage capacity

64%

∙
∙
∙
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Storage capacity

64%

Memory

19%

Warranties

17%
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Lack of data (hacking/ ransomware)

33%

Potential theft/ loss of client devices
and the data on them

25%

Lack of device security policies

20%

Management of mobile devices

14%

Virtualisation sprawl

9%
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ENTERPRISE
Stuck in spreadsheet
hell? It’s time to upgrade
It’s possible to shorten your budget
planning and approval process, in
most cases to four weeks or less, while
also making it less stressful, more
accurate and more useful, says Kevin
Phillips, founder and CEO of IDU
Holdings. The key is ditching those
pesky spreadsheets in favour of a
single, central information source.
www.idusoft.com

Kevin Phillips, founder and CEO
of IDU Holdings

TECHFORUM
The platform: tomorrow's
new economic sector
“The very fact that digitalisation
and the resulting disruption has
given rise to so many definitions is
proof that there are less boundaries
to success in business today and
no rules per se. Almost anything
is possible if you embrace the
possibilities of digitalisation,”
says Nik Steffny, chief commercial
officer at e4.
www.e4.co.za

Nik Steffny, chief commercial
officer at e4

Transforming SITA
The State IT Agency (SITA) has had a long journey towards consolidating
and co-ordinating South Africa’s ICT resources to realise cost savings,
enhance interoperability and ultimately enable government through the
agency. “Previous attempts to transform SITA were plagued by frequent
leadership changes which led to overlapping strategies that were not
fully implemented,” says Portia Matsena, acting executive Industry
Transformation at SITA. “However, we aim to become a self-sustainable
entity that creates internal capacity in government and collaborates
with private sector to be able to generate national ICT capacity that
can improve society in general, and one that is able to invest in its
employees, infrastructure, technology and assets.”
www.itweb.co.za

PoPI and education
In the education space, registrations of learners alone capture a massive
amount of information into a school’s internal systems and databases.
Systems and databases that can either be digitally based, or be in physical
form, such as original paperwork. It’s important to state that PoPI is not
just there to protect the parents and learners, the Act covers the entire
process within the school system. Ultimately, the requirements of PoPI
should not be seen as onerous within the education space, it should be
seen as good business practice for day-to-day operations of a tertiary
institution.
www.d6.co.za
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Resolve Solution Partners has developed solutions to address supply chain
challenges in the healthcare industry

The right infrastructure solution
Modular supply chain infrastructure solutions provide rapid and
cost-effective deployment for African urban and rural areas, where
a lack of traditional supply chain infrastructure, quality storage
facilities and efficient healthcare logistics demands alternative
solutions. Resolve Solution Partners has developed creative and
flexible modular solutions to address supply chain challenges and
inefficiencies, particularly in healthcare.
www.resolvesp.com

Cloud expense management
A 2019 survey of 400 local IT decision-makers reveals 77% of
South African businesses are using cloud services within their
IT environments. Interest in cloud is only set to increase, and as
cloud usage grows, so do cloud expenses - especially if businesses
don’t put procedures or tools in place to monitor how many cloud
services they’re consuming. With OneView, Nebula’s integrated
cloud expense management tool, enterprises are given the visibility
they need to manage complex cloud environments.
www.nebula.co.za

Enterprise mobility market
Bidvest Mobility, established following the merger between
MakeMeMobile and Bartrans in March this year, has launched its
new Web site, marking the completion of the integration process
of the two companies. Colin Adendorff, CEO of Bidvest Data,
Print and Packaging, part of The Bidvest Group, said: “We are
proud that the combined skills, expertise, solutions and services
now make Bidvest Mobility one of largest specialised mobile
computing and bar coding solution providers in South Africa.”
www.bidvestmobility.co.za

Weco implements Laserfiche
Weco, a leading rock, drilling equipment repairer, parts
manufacturer and supplier to the mining industry, has
implemented a form of Laserfiche in basically all its
departments - from Drifter Shop to production to sales to
metrology to OHS and ISO. Noscotek, the distributor for the
Laserfiche suite of products for sub-Saharan Africa, says Weco
is continuously looking at where it can plug in Laserfiche for all
its activities.
www.noscotek.co.za

COMPANY NEWS

ENTERPRISE
Helping businesses
reduce cost

Dario Debarbieri,
Enterprise Outsourcing

Around the world we see news
highlighting the many ways in which
the procurement process can be
subverted for criminal gain from
public to private enterprises. It’s for
this reason, explains Dario Debarbieri,
Enterprise Outsourcing’s CEO for Asia
Pacific, that the implementation of an
electronic procurement management
system is more important than ever.
www.enterpriseoutsourcing.com

Ethics and AI
Artificial intelligence (AI) may still be in its infancy, but there’s no
question that more people are beginning to feel its influence in their
everyday lives. And people are starting to notice. Individuals are
beginning to wonder what they need to do to stay relevant in a world
dominated by AI. And corporations are talking about what their AI
and machine learning strategy should be. As a result policymakers and
stakeholders from social sciences and corporate governance need to
come to the table and be part of the discussion in looking at ethics in
AI, before it’s too late.
www.bdsol.co.za

HARDWARE
Struggling to digitally transform
A recent global survey by KPMG asked more than 100 insurance
CEOs about their plans for going digital. Although 61% see
technological disruption as an opportunity rather than a threat,
less than half said they plan to increase investment in tech
innovation over the next three years. With decades of paperwork
accumulated from its customers Insurance companies could be
struggling to convert the information onto a digital platform.
Maybe is it time they approached Lexmark for assistance.
www.lexmark.com

Pause the printer
Altron Bytes Document Solutions says the interrupt feature is available
on most of its production, wide-format office and multifunction
printers, but it works differently on different printers. On some
printers you can interrupt the copy jobs and on others you can only
interrupt a copy job if it is a multiple sets job. Interrupt features on the
ConnectKey and AltaLink printer range allow you to pause a print job,
complete a copy or scan job, and then resume the print run.
www.bdsol.co.za

ZTE, Smartfren demo Indonesia’s 5G capability

ZTE teams up with Smartfren to further
Indonesia’s 5G capabilities
ZTE Corporation has partnered with Smartfren to support the
Ministry of Communication and Informatics of Indonesia to
demonstrate the 5G applications in the manufacturing industry,
in a bid to improve efficiency and workplace safety, as well as
product accuracy and quality.
www.zte.com

HARDWARE
Back to basics – copy features
According to Altron Bytes Document Solutions, Edge Erase and Image
Shift layout adjustments help to give you the highest quality copies
possible by adjusting some of the edge and alignment issues you might
encounter if you use a less-than-perfect original. Try incorporating
these features next time you have a less-than-perfect original that you
need to copy!
www.bdsol.co.za

Epic Print in Cape Town has installed a new Altron colour print solution

Expanding colour printing business
Epic Print, the largest digital printing shop in Muizenberg, has
installed a new Xerox Versant 180 Press from Altron BDS, greatly
expanding its colour printing and production options and
introducing new efficiencies and colour quality controls. The
small sidewalk print shop has grown significantly since it first
opened in 2008.
www.bdsol.co.za

Create a more sustainable office
Xerox's commitment to sustainability includes helping you find
ways to work smarter and faster while improving your bottom line
and the environment. Tips on using the latest product features and
functionalities to make your office more sustainable include: using
a print driver that makes sustainable printing easy, select energyefficient printers and multifunction printers that bear the EPA
Energy Star and EPEAT eco labels, and verifying the authenticity of
your toner cartridges.
www.bdsol.co.za
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INDUSTRY INSIGHT: DISRUPTIVE TIMES

Why change-agility is essential for Agile
If there's one thing organisations and teams need in these disruptive
times, it’s the ability to pull together, pivot quickly and get things done.
through agile processes, whereby 		
development teams and stakeholders are
able to maintain a constant and
ongoing pace.
9. Agility is enhanced through a continuous
focus on technical excellence and
proper design.
10. Simplicity is an essential element.
11. Self-organising teams are most likely to
develop the best architectures and 		
designs, and meet requirements.
12. Regular intervals are used by teams to
improve efficiency through fine-tuning
behaviours.
Barbara Walsh, MD of Metaco Consulting,
a subsidiary of the Comair Group

I

n its original form, Agile is known as
a project management methodology
that uses short development cycles
called “sprints” to focus on continuous
improvement in the development of a
product or service.
The 12 principles that guide Agile come
from the Agile Manifesto, created by
developers for developers, which include:
1. Customer satisfaction is always the 		
highest priority and is achieved through
rapid and continuous delivery.
2. Changing environments are embraced
at any stage of the process to provide the
customer with a competitive advantage.
3. A product or service is delivered with 		
higher frequency.
4. Stakeholders and developers collaborate
closely on a daily basis.
5. All stakeholders and team members
remain motivated for optimal project
outcomes, while teams are provided with
all the necessary tools and support, and
are trusted to accomplish project goals.
6. Face-to-face meetings are deemed the
most efficient and effective format for
project success.
7. A final working product is the ultimate
measure of success.
8. Sustainable development is accomplished
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Agile doesn’t mean change-agility
Agile may have commenced in the “IT and
developer space”, if such silos still exist
these days, but the principles that underpin
the methodology can be representative of a
different way of being for organisations. In
fact, notice anything about the above points?
These look like good business principles.
We must, however, analyse the potential
great divide: Agile is a project management
methodology which differs to change-agility,
which is an aspect of culture. Ironically,
organisations looking to adopt Agile as a
working methodology would do well to
entrench change-agility in culture.
What is a culture of change-agility?
Agility is essentially a mindset which
favours growth and learning above all else. It
benefits people and organisations by having
the ability to make decisions quickly, to fail
fast, and more importantly, move forward
and adopt new technology or processes
needed in order to disrupt.
If there’s one thing organisations and
teams need in these disruptive times, it’s the
ability to pull together, pivot quickly and get
things done.
Agility is essentially a mindset which
favours growth and learning above all else.
Change-agility can be applied in any aspect
of the business; not specifically in the IT,
digital or development space. This requires
an emotionally mature organisation, not in
terms of its age but in terms of its approach.
It’s the curiosity, collaboration and desire to

contribute growth and value that provides
the next-level competitive advantage
organisations seek.
Change-agility in the South African
context
One need only look at South African
organisations, including Yoco, Investec and
Veldskoen, to see how a growth mindset
impacts positively on business.
Brands such as these are curious about
what lies beyond, when an initiative fails they
want to understand why in order to improve,
they work in teams to leverage value that
exists beyond the sum of the parts and
they’re obsessed, yes obsessed, with doing
things better in order to contribute value to
their stakeholders.
McKinsey describes being agile as the
move from an organisation as a machine
to the organisation as an organism. This
means having a North Star vision, a network
of empowered teams, rapid decision and
learning cycles, dynamic people and nextgeneration technology.
This makes sense but how exactly does the
organisation adopt change-agility?
Traditionally, change management has
been adopted to manage change and while
many organisations have realised that change
is not a once-off event, few have been able to
adopt change into the culture.
Change management is about projects,
whereas change-agility is about people. It’s
a continuous process and one that enables
organisations to embody the change as a way
of being. To summarise the how, it’s about
(coaches and experts) working with people
and teams within the organisation to enable
them to work differently.
As the rate of change grows increasingly
faster, the importance of incorporating
change-agility into everyday work life has
never been greater. Organisational capability
to effectively deal with such an environment
requires change-agile leaders and employees
at all levels, throughout the business.
Agility is not just a tool you apply – it is a
character or behaviour that you possess, or
that you don’t. – Hygger

INDUSTRY INSIGHT: DISRUPTING FACTORS

Reinvent, repackage, rinse, repeat
Think your business isn't threatened by digital disruption?
Think again.

T

he world of social media is not a natural
home for many people – particularly in
the tech industry, which is full of engineers,
accountants and the kinds of people who
prefer to stay a step or two out of the
limelight.
B2B tech tends not to be glamorous, and
it’s hard to make it look stylish on Instagram.
But that’s one of the games one needs to play
nowadays, and so everyone is playing it.
Fortunately, the business-disrupting
factors that have pushed companies into
social media are also exactly the same factors
that are enabling them to do so relatively
easily, with minimum fuss and expense.
It’s a great idea to post short videos, for
example, but there’s no way many B2B tech
companies are prepared to pay conventional

Look around and you’ll see the same
process being repeated everywhere: taxi
drivers are losing out to Uber, DVD stores
have been obliterated by Netflix, small and
large retailers alike are being overpowered
by Amazon and a host of niche online
offerings, and even universities and training
colleges are looking over their shoulders at
the likes of Udemy.
These changes and their consequences
are often unfair and ugly, but they’re also
inevitable: everyone is caught in the tidal
surge that is pushing much of life online.
No-one is immune, and everyone
needs to keep reassessing and reinventing
themselves, looking for new ways to serve
new kinds of customers.
I find the example of companies like

The process of continually reflecting, reassessing
and reinventing ourselves can be exhausting,
but also exhilarating.
agency rates for a few seconds of footage that
take days or weeks to organise and will be
out of date in a few months.
Many of these companies have succeeded
in establishing a global footprint while
keeping their staff numbers and their
spending small. For those used to working
lean, it makes more sense to use a worldwide
network of freelancers to write scripts,
record voiceover and edit video.
In my own experience, they typically
do an excellent job with quick turnaround
times. They’re easy to work with, and it’s
possible to choose exactly the team that’s
needed for each project – all at a fraction of
the cost of using a conventional production
house.
This is great news for clients who need
services, but bad news for the service
providers that are losing valuable clients to
overseas competitors.

Garmin particularly inspiring. Remember
when Garmin was synonymous with GPS
navigation systems for your car? The rise of
smartphones, along with Google Maps and
Waze, nearly killed Garmin – the company
lost 90% of its market value between 2007,
when the first iPhone hit the market, and
2010.
The process of continually reflecting,
reassessing and reinventing ourselves can be
exhausting, but also exhilarating.
A smart pivot to wearables brought it
back from the brink, and it’s a safe bet many
readers of this Industry Insight are wearing
Garmin devices on their wrists right now.
The lesson to be drawn from this is as
useful for life in general as it is for business:
Do your thing while it works. If (more likely
when) it stops working, change your thing.
This does not, of course, mean that
change is easy. Adding cloud-based services

Kevin Phillips, founder and CEO of
IDU Holdings

to a software offering, for example, can
entail some fundamental changes to the
way a business approaches and serves its
customers.
A cloud-based service is necessarily
standardised, with no customer-specific
modifications or customisations; this
lowers the cost of providing the service,
which can make software accessible to
smaller businesses in smaller markets. But
the product is less flexible, and marketing
to small businesses is very different from
marketing to large corporates – in some
ways one has to be more clever and creative.
The learning curve is endless.
One can’t deny that the losses are real:
services businesses like video production
companies that are losing customers to
cheaper overseas competitors are really
hurting. But there are few genuine dead ends
in life; there’s always a way out, or around.
Ten or even five years ago, the same
production house might have needed large
marketing budgets and endured long sales
cycles to land a few big customers a year.
Now, instead of being limited to a single city
or country, it has relatively easy access to a
global market, which wants a higher volume
of lower-cost product.
That might mean shifting some mindsets
about what counts as quality customer
service – but shifting mindsets is the story of
our time. It’s time to get flexible.
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INDUSTRY SOLUTIONS
Give your company an edge
Emerging global trends indicate that the largest and most
successful connectivity providers all have at least one thing in
common: a cloud-based partner providing a service that enriches
and complements their existing service offerings. LucidView is
that cloud-based partner, with a solution designed specifically for
you. LucidView offer a 100% white label, back-end cloud solution
that will allow you, the service provider, to offer your clients
a comprehensive value-add to their current services, branded
as your own. These include: content filtering, reporting and
dashboards, intrusion detection and prevention, as well as fairshare and bandwidth allocation.
www.lucidview.net

Simplifying secondary
storage

Troye technical director Kurt Goodall

Troye has a new offering
integrating Veeam Cloud Data
Management Software with the
Nutanix Enterprise Cloud Platform
to make running and protecting
applications easy. “Nutanix Mine
with Veeam combines the best
of both companies’ innovation,”
says Kurt Goodall, Troye technical
director, “Nutanix in enterprise
cloud computing and Veeam in
cloud data management.”
www.troye.co.za

P3 v1.9.2 released

Barnes Smart Solutions releases
new version of P3

Barnes Smart Solutions has
released a new version of its EMV
data preparation software solution
called P3 v1.9.2. This is a turnkey
solution comprising a Windowsbased application and a FIPS
140-2 Level 3 approved hardware
security module. The P3 data
preparation system is used to issue
cards and EMV tokens.
www.acs-sa.com

New release

Peter French, Managing Director of
Synapsys
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Acronis True Image 2020, the
cyber protection leader’s latest
flagship consumer solution,
is now available. “This new
version of Acronis True Image
reinforces the company’s
reputation as the preferred
provider of backup and data
protection solutions,” says
Peter French, MD of Acronis
distributor Synapsys.
www.synapsys.co.za
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Zensar was a Gold sponsor of the Experience Micro Focus Universe

AI-powered digital transformation
capabilities
Zensar, a leading digital solutions and technology services company
that specialises in partnering with organisations across industries
on their digital transformation journey, showcased its artificial
intelligence (AI) powered digital transformation capabilities at
Experience Micro Focus Universe, which took place on 29 August at the
Inanda Club, Sandton. Zensar was a Gold sponsor of the event.
www.zensar.com

Showcase the route to delivering experiences
Avaya will be at the 39th GITEX Technology Week with a line-up of
game-changing solutions that encapsulate ‘the Art of Experience’.
This is in accordance with the expo's theme, which explains the way in
which its technologies are conceived and delivered. The company will
present several industry-first features that are now available as part
of its open and converged Unified Communications (UC) and Contact
Centre (CC) platforms.
www.avaya.com

Enhanced version of
DAMSense

Tanya Long, COO of Argility
Technology Group

The Argility Technology Group has
released an enhanced version of its
complete digital asset management
(DAM) system - DAMSense, which
assists companies to manage and
make sense of digital media files
in one central and searchable
repository platform.
www.argility.com

Network solution tailored to SMEs
As new and emerging technology become available on a regular
basis and many small businesses can find it challenging to keep up.
Wi-Fi is the foundation for these new technologies, which means
businesses need a tailored, purpose-built Wi-Fi solution to keep the
business connected. Aruba offers in-room wireless with desktop and
wall-mounted options that are designed to deliver seamless Wi-Fi
connectivity suited for boutique hotels, specialised medical offices
and in-office collaboration spaces. This technology allows employees,
guests and customers to access a reliable network connection for
everything they do.
www.store.duxbury.co.za

COMPANY NEWS

NETWORKING
Making sense of the 5G investment
Funds needed to make 5G a reality will be the largest global capital
outlay in telecommunications history states Dark Fibre Africa. A PwC
report on 5G opportunities estimate the expenditure for the roll-out of
5G infrastructure, such as network densification, equipment upgrades
and additional spectrum, will exceed US$57 billion by 2022. The
services that will be based on 5G are enhanced mobile broadband and
fixed wireless services, with machine-to-machine communications
and low-latency applications set to follow. What still needs to be
clarified is exactly how operators will monetise their investments.
www.dfafrica.co.za
ZTE, delivering an innovative, multi-angle viewing experience for
the 2nd National Youth Games

5G Live TV solutions
ZTE and the Shanxi Branch of China Mobile will broadcast the 2nd
National Youth Games of China via integrated 5G Live TV solutions.
ZTE's 5G technologies will enable video collection, editing,
broadcasting and transmission for the live streaming of China's first
5G sporting event.
www.zte.com

Anti-spam is still
present

Michael Morton, Solutions Architect at
specialist at Securicom

E-mail remains the most
common vector of attack
for hackers, and so spam
will never go out of
fashion. “It’s necessary
to have anti-spam and
ensure that the combating
tools keep pace with
evolving hacker tactics,”
says Michael Morton,
solutions architect at
specialist managed IT
security services company
Securicom.
www.securicom.co.za

New partnership

Marcel Fouche, networking and storage
general manager at Networks Unlimited Africa

African value-added
distributor, Networks
Unlimited Africa, now has
a partnership agreement
with Hitachi Vantara, a
global data storage systems,
software and services
provider, that focuses its
efforts on information
technology, operational
technology and the Internet
of things (IOT). Hitachi
Vantara is a wholly-owned
subsidiary of Hitachi, Ltd.
www.networksunlimited.
africa

A Perfect Marriage
If you’re in the market for a reasonably priced SD WAN, with a nocompromise feature-rich security combination, then Cisco Meraki
and Zscaler Internet Access could be the perfect marriage – delivering
a highly competitive business case bundle for large branch networks.
Meraki is emerging as a leading choice for SD WAN, and Zscaler has
been a leader in cloud security for the last eight years.
www.z-africa.com

Nokuphila School in Tembisa connected
Comsol has formed a partnership with The Love Trust at the Nokuphila
School in Tembisa. The school recently opened a new pre-school and
teacher training academy. The school’s new buildings use Comsol
technology to access communications from the primary school
building. It also gives teachers and learners access to WiFi, IP-based
telephony, as well as security and access services. It harnesses the same
enterprise-grade wireless network that powers hundreds of Comsol
business clients across South Africa.
www.comsol.co.za

Speed and performance… on the trails, over
the network
The Absa Cape Epic is regarded as one of the toughest mountain
biking race in the world, with two-person teams covering over 700
kilometres and 16 650 metres of climbing across the Western Cape’s
toughest terrain. Saicom’s David Cooke and Brennan Anderson, this
year recorded a total time of 31:48’27, placing them 48th in the general
classification. Comsol provided kit sponsorship and support to Cooke
and Andersen, reinforcing the strong partnership between Comsol and
Saicom (as one of its valued channel partners).
www.comsol.co.za

COMPANY NEWS
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SECURITY
Protecting industrial
control systems

Stefan van de Giessen, Networks
Unlimited Africa

The new Dallmeier 5000 series

New technology in sensor cameras

Advanced persistent
threats

The Dallmeier 5000 series single sensor cameras are equipped with a
new encoder technology. The new versions of the dome, IR and fisheye
cameras support H.265 HEVC (high-efficiency video coding), offering
improved object classification with camera-based, AI-enhanced video
content analysis. Data rate can be reduced by up to 50%.
www.dallmeier.com

Securing access to DevOps environments
Thycotic, provider of privileged access management (PAM) solutions
to more than 10 000 organisations, including 15% of the Fortune 1
000, has expanded its industry-leading PAM-as-a-service solution to
address the velocity and scale requirements of DevOps organisations.
The combination of hard-coded passwords, ephemeral privileged
accounts and high-volume resource needs makes effective PAM a
serious challenge for DevOps and IT security teams. The DevOps
Secrets Vault, however, enables the secure handling of passwords and
other secrets, without creating friction in the development process.
With Thycotic's newest release, companies can now effectively manage
the balance between speed, agility and security for DevOps.
www.thycotic.com

Simple, faster, future-proof backup
The rise of ransomware and other corporate threats has in turn
boosted demand for off-site backup solutions. Hannes Rheeder, GM:
enterprise systems management (ESM) at Networks Unlimited Africa,
says: “Data is the most important aspect of your computer and should
your computer hardware fail, or the computer gets lost, or stolen, then
losing the data can be detrimental to your business.”
www.networksunlimited.africa

Michael Morton, Securicom
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An advanced persistent threat is a
targeted attack where an intruder
spends time in gaining access to the
network, in such a way that he can
remain undetected for an extended
period of time. “It’s imperative
that companies be proactive in
investing in protection against
cyber criminals who embark
on these attacks,” says Michael
Morton, solutions architect,
Securicom.
www.securicom.co.za

Threats in a new world
A mature cyber and information security system has multiple layers of
defence spread across the organisation. But many organisations fail to
understand the serious compliance and risk management implications
of an inadequate cyber and information security. The ever-growing
threat that it poses to an organisation cannot be understated.
www.rubi-q.com

TECHFORUM
All about trust
The implementation of digital
transformation initiatives requires
the trust of employees as much
as it does that of customers. Chris
Volschenk, CEO at Nexio says
when a digital project fails, it
damages both the perceptions and
relationship of customers with
the business and, without internal
support digital initiatives are
guaranteed to fail.
www.nexio.co.za

Investing in advanced protection
Bidfreight Port Operations has deployed Panda Adaptive Defense 360
to protect the organisation from sophisticated cyber threats. The fully
integrated solution combines Endpoint Detection and Response, and
Endpoint Protection Platform capabilities with a single console and
unified agent. Reflecting on the advanced nature of today's threat
landscape, Boyd Bryson, IT Manager at Bidfreight Port Operations,
says, “there is need for a comprehensive approach to securing and
managing a highly distributed network and strengthening the
endpoints in reducing the attack surface.”
www.pandasecurity.com

African value-added distributor,
Networks Unlimited Africa, now
offers industrial cyber security
in South Africa. This is through
a partnership agreement with
Indegy, a leader in industrial cyber
security that protects industrial
control system networks from
cyber threats, human error and
malicious insiders.
www.networksunlimited.africa

Chris Volschenk, Nexio

COMPANY NEWS

SOFTWARE

TECHFORUM

Familiar with MikroTik

Look before you leap

Using LucidView’s Made for MikroTik solution, companies can offer
value-add services to any group or organisation that has Internet
access. Using the 100% white-label solution, branded as their own,
companies can provide services including security: protection against
malware, phishing, ransomware connections and DDOS attacks
proactively, and sophisticated real-time content filtering based
on a number of key categories that can be selected to suit a client's
requirements. LucidView will provide you with the script, you sign
them up and you are invoiced per profile or Enforcer.
www.lucidview.net

Seugnet van den Berg, a founding
partner at Bizmod Consulting, says
despite business anticipating 4IR, there
is still a definite need to understand
the process. “The hype around
robotics and intelligent automation
programmes has many organisations
launching into these and finding that
the ROI is just not there.”
www.bizmod.co.za

Delivering innovate
and last-mile
functionality

Paulo de Matos, SYSPRO

“SYSPRO is constantly evolving
its products to align with
industry trends and to meet its
customers’ changing needs,” says
Paulo de Matos, chief product
officer at SYSPRO, “innovations
in our latest ERP release are
designed to improve overall ease
of use, system performance and
security, and to provide that
last-mile, industry-specific
functionality to streamline
business functions, increase
control and boost the overall
productivity of a business.”
www.syspro.com

Seugnet van den Berg, a
founding partner at Bizmod
Consulting

Technology requiring human interplay
In its recent report, titled Banking and Capital Markets Trends 2019:
Why banking and capital markets transformation is all about people,
PwC illustrates how the instance of so-called flash crashes, blamed on
stresses in algorithmically based trading systems, amplifies the need
to build confidence in AI operations. Technology is crucial for financial
services organisations in a highly contested market. Sustainable
productivity improvement in the industry requires technology and
humans to work together in fundamentally new relationships, with
machines assisting people to fulfil their roles better.
www.pwc.co.za

4IR and South Africa

Secure file automation

4IR is ‘characterised by a fusion of
technologies that is blurring the
lines between the physical, digital
and biological spheres’. It follows
that 4IR simultaneously brings great
opportunities and serious risks.
“While SA is on the cusp of Internet
connectivity reaching all of its citizens,
due to infrastructure complications and
the rising costs of data, we still have
some time to play catch-up with the
developed world. It is imperative for SA
to begin implementing the steps needed
to be taken to become a fully fledged
connected country,” says Kirsten Eiser,
partner at Webber Wentzel
www.webberwentzel.com

SPI, the African distributor for utility software products and services
to the open systems segment of the IT industry, is providing its
Help/Systems’ GoAnywhere Managed File Transfer software to the
Automobile Association of South Africa (AA). The product suite
consists of Managed File Transfer software for both SFTP and FTPS, the
GoAnywhere Gateway Proxy and several copies of GoDrive. “We now
have a secure file automation system that will also allow us to comply
with legislation such as data privacy regulations and PCI DSS,” states
Jaco van der Merwe, General Manager: IT at AA.
www.spi.co.za

Kirsten Eiser, Webber Wentzel

Competing for CS:GO tournament glory

Understanding the future through BI

South Africa’s Counter Strike: Global Offensive online gamers and
the nation’s top qualifying teams recently competed for R150 000
and the honour of lifting the Republic of Gamers (ROG) Invitational
trophy in the presence of 35 000 rAge attendees at the Ticketpro Dome
in September. Here the final eight teams competed in a doubleelimination bracket at the rAge Expo. “ROG has invested in e-sports
since 2006, and was the first hardware manufacturer to see the
importance of being a part of the community through the creation of
an inclusive ecosystem,” says Azin Alikhani, MEA regional marketing
head, Asus South Africa.
www.asus.com

In order to successfully plan future business strategies and identify
areas that need improvement in their operations, organisations need
to analyse and interpret data and extract relevant information from it,
says Tiaan Rossouw, analytics services lead at Intervate, a T-Systems
company. In fact, the effective use of business intelligence (BI) and
analytics could mean the difference between companies that succeed
and ones that fail, as this information is key in getting ahead of the
competition. In most cases, large amounts of enterprise data are stored
across servers, databases, spreadsheets and lately, somewhere in the
cloud, and BI solutions can be used to extract this data.
www.intervate.com

October 2019

|

17

Events Calendar

WIRELESS

2019

Huawei reveals massive 5G,
4IR training ambitions in SA
OCTOBER 2019
ITWeb Customer
Experience 2019
Date: 15 October 2019
Venue: The Forum, Bryanston

NOVEMBER 2019
ITWeb Digital Economy
Summit 2019
Date: 12 November 2019
Venue: The Forum, Bryanston

FEBRUARY 2020
ITWeb Cloud
Summit 2020
Date: 11 February 2020
Venue: The Forum, Bryanston

ITWeb Governance, Risk
& Compliance 2020
Date: 25 February 2020
Venue: The Forum, Bryanston

MARCH 2020
ITWeb Business
Intelligence Summit 2020
Date: 2-3 March 2020
Venue: Sandton Convention
Centre

Communications and digital technologies minister Stella Ndabeni-Abrahams

By: SIMNIKIWE MZEKANDABA

H

uawei SA, in partnership with the
Department of Communications and
Digital Technologies (DCDT), plans to
launch free online and on-site training
in 5G and fourth industrial revolution
(4IR) technologies, targeting 6 000 South
Africans, who are either post-graduate ICT
students or practitioners.
The announcement was made this
morning at the joint DCDT annual Seeds for
the Future send-off ceremony at the Huawei
Office Park in Woodmead, Johannesburg.
This as the Chinese telecommunications
company has been caught up in the ongoing
trade war between the US and China, which
resulted in Huawei and its affiliates being
blacklisted.
The US, which put Huawei on an export
blacklist citing national security issues, has
been rallying its allies to cut Huawei out
of planned 5G networks, citing “national
security threats” due to the company’s close
ties to the Chinese government.
The blacklist has seen companies,
including Alphabet’s Google and British
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chip designer ARM, limit or cease their
relationships with the Chinese company.
The Seeds for the Future training
programme is a Huawei-driven global social
responsibility initiative in SA.
This is the fourth group of Seeds for the
Future students to depart on a learning trip
to China.
Huawei South Africa runs it in
partnership with the DCDT. Through the
programme, 10 university students are
selected from various institutions across SA
to participate in a study trip to in China.
According to Huawei, the Seeds for the
Future objective is to cultivate ICT talent,
promote knowledge transfer in the telecoms
industry and broaden digital access.
Huawei CEO Spawn Fan explains that
in addition to its Seeds for the Future
programme, the company is finalising its
talent development strategy for 4IR-SA, to
contribute to DCDT minister Stella Ndabeni
Abrahams’s goal to equip a million young
people with data science and related skills
by 2030.

WIRELESS

“We recently launched a free 5G training
course at University of Pretoria, Wits
and UJ, and plan to take that to more
institutions,” notes Fan.
“We are now partnering with the
Department of Communications and
Digital Technologies to deliver a 5G and 4IR
online training platform with an accredited
certification for 5 000 ICT students and
professionals in South Africa. We aim to
train a further 1 000 students in our on-site
programme.”
The Huawei CEO says it is the duty of
all ICT players, including government,
academia and the private sector, to ensure
all South Africans benefited from the
opportunities that connectivity brings.

“Accordingly, we have developed
initiatives such as the ‘building a capable
4IR army’ programme to ensure our
communities, especially the youth, are
equipped to take advantage of new digital
technologies, unlock future jobs and drive
competitiveness.”
SA backing
Amid the backlash from the West,
Ramaphosa has stood in Huawei’s corner in
defence of the Chinese company.
During the inaugural Digital Economy
Summit earlier this year, the South African
president accused the US of being “clearly
jealous” of Huawei.
He was widely reported as saying: “They

We will continue to work with dedication and
focus to support the needs of South African telcos
and ICT partners.
4IR army
Since her appointment, Ndabeni-Abrahams
has dedicated attention to all things
Industry 4.0, coining the now-popular
phrase "building a capable 4IR army". She
believes it is important to build capacity
for the 4IR by making sure the workforce is
ready for the revolution.
President Cyril Ramaphosa has designated Ndabeni-Abrahams's department to
coordinate government's 4IR programme.
Speaking at today’s Seeds for the Future
send-off, Ndabeni-Abrahams wished the
departing 10 students well on their travels.
“Through multilateral engagements
such as in BRICS, South Africa has resolved
to cooperate at various levels, including
capacity-building, skills development
and research. The Seeds of the Future
programme, which focuses on critical
4IR-related skills, is therefore an important
opportunity to expose ICT students to
Huawei’s world-class research and training
facilities in China.”
Ndabeni-Abrahams added: “The
department has adopted the theme:
coordinate, collaborate, execute 4IR,”
noting that at the heart of the 4IR
conversation is a people-centred response
that speaks to jobs, skills and broad
economic participation.

[the US] are jealous that a Chinese company
called Huawei has outstripped them. And
because they have been outstripped, they
must now punish that one company and use
it as a pawn in the fight that they have
with China.”
Huawei then reciprocated with a
statement saying: “Huawei South Africa
welcomes President Ramaphosa’s statement
of confidence in Huawei, which has been a
trusted partner to local telcos, partners and
consumers for the past 20 years.
“We are encouraged to continue with
our work and investment in South Africa’s
ICT sector as the country is preparing for
the fourth industrial revolution. We share
government’s vision that ICT will be among
the key drivers for future economic growth
and social development.
“We will continue to work with
dedication and focus to support the needs
of South African telcos and ICT partners,
especially as they continue to bring good
service and experience to their customers
and gear up to deploy the next-generation
mobile network.
“We look forward to working with
relevant stakeholders to bring better
connectivity to people in SA, with ICT
products and solutions, including advanced
5G technology.”
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Top Jobs
Angular Front-End
Developer
BTG RECRUIT
3 to 5 years web
development experience
Gauteng
R45,000 per month
Ref No: 282292

Intermediate Software
Developer
QUICK PLACEMENTS
C# 2-4 years of experience
Cape Town
R32,000 per month
Ref No: 282263

Snr Moodle Developer
UNIVERSITY OF STELLENBOSCH
BUSINESS SCHOOL
4+ years of experience
Gauteng
Negotiable
Ref No: 282235

DevOps Engineer
E-MERGE IT RECRUITMENT
DevOps Engineer to help
design and implement
Gauteng
R800,000 per annum
Ref No: 282339

Lead Developer
3WAY MARKETING
7-10 years of experience ( SQL )
Gauteng
Market related
Ref No: 282277

Please visit www.careerweb.co.za and insert the
unique reference number in the job keyword search box
to view more details and to apply.
CareerWeb has over 200 leading companies posting an
average of 230 fresh ICT jobs weekly – it is the place to
search for your ideal ICT job.

EMAIL: ernie@careerweb.co.za
CALL: 011 807 3294

COMPANY NEWS

TECHFORUM

Tiaan Rossouw, Analytics Services
Lead at Intervate, a T-Systems company

The future
through BI

Managing multi-cloud
environments

To successfully plan future business
strategies and identify areas that need
improvement in their operations,
organisations need to analyse and
interpret data and extract relevant
information from it, says Tiaan
Rossouw, analytics services lead at
Intervate, a T-Systems company.
The effective use of BI and analytics
could mean the difference between a
company’s success or failure.
www.t-systems.com

With significant investments made by
hyper-scale cloud providers in South
Africa, it is becoming increasingly
apparent that cloud adoption is
maturing in the local market.
T-Systems warns that a combination
of on-premises, private, public and
hybrid cloud environments often
results in a fragmented approach
and according to Sonja Weber,
lead delivery solution manager at
T-Systems it needs to therefore be
managed effectively .
www.t-systems.com

Changing face of
gender discrimination

Sonja Weber, T-Systems South Africa

Protecting data

Women’s Day create’s an awareness
of gender discrimination and
the challenges women typically
face, says Anujah Bosman, CEO of
Chillisoft. “Women’s Day campaigns
celebrate women’s achievements,
and sends out the message that it
is possible to succeed in a maledominated world.”
www.chillisoft.co.za

Anujah Bosman, CEO of Chillisoft

By 2025 it is envisaged that the
amount of data generated will average
more than 175 Zettabytes of data, up
almost 75% from 2018. Troye MD,
Helen Kruger says companies need
to manage and protect this data, no
matter where it resides.
www.troye.co.za
Helen Kruger, Troye

What is multi-cloud and
why does it matter?
Although cloud has created a new
way to use infrastructure, platforms
and services, there is still the risk of
becoming too reliant on one provider
and going back to the dreaded days
of being locked into a technology
environment. There are more options
that promote multi-cloud as the
solution says Bernard Ford, CEO of
One Channel.
www.onechannel.cloud

Bernard Ford, CEO, One Channel

Why it’s time to
differentiate between a
job and a course

Richard Firth, CEO of MIP Holdings
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Only one in ten organisations say
they have the technical skills they
need to succeed, with the biggest
shortages of IT skills in the areas of
software engineering, cybersecurity,
mobile computing, cloud computing,
social networking and analytics. The
situation locally is exacerbated by the
state of education, says Richard Firth,
CEO of MIP Holdings.
www.mip.co.za
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Behaviour-based intrusion detection is
effective
Imagine you could stop a person committing a heinous crime before
they had even attempted to. Would you? This may not be possible
in the physical world, but using the LucidView approach, it most
certainly is in the digital world. Behaviour-based intrusion detection
and prevention analyses traffic patterns and behaviour, by its very
nature, has a higher probability of identifying and eliminating a zeroday attack, identifying a ransomware connection and removing it. In
other words, when it comes to your cyber security, behaviour-based
profiling is extremely effective and provides you with the ability to
proactively prevent an attack on your network.
www.lucidview.net

TELECOMS
China's first 5G sporting event
ZTE and the Shanxi Branch of China Mobile will broadcast the 2nd
National Youth Games of China via integrated 5G Live TV solutions,
making it China’s first 5G broadcasting sporting event.
ZTE's 5G-QCell solution delivers an innovative viewing experience by
providing the audience with three distinctive 5G scenarios - multiangle views, flexible zooming, and free viewpoint - enabling an
audience to personalise their viewing needs for as they watch a game.
www.zte.com

Tap into The Margin
If you love The Margin but prefer to view content online, then we’ve got
some great news for you!!
The Margin’s website has been refurbished and upgraded. To get your fill of the information you need about key developments in the channel visit themargin.co.za.
With new and web-exclusive content regularly added, make sure you subscribe to our
newsletter service to stay in touch with what’s happening in your industry.

www.themargin.co.za

Technology and business for the channel… now online.

ITWeb is an indispensable source of news, information and insight
for those who make technology investment decisions, for companies
that provide technology solutions or services of any kind,
as well as for investors and tech enthusiasts.

First with IT news. Every day.
www.itweb.co.za
info@itweb.co.za | Tel: + 27 11 807 3294 | Fax: + 27 11 807 2020
326 Rivonia Boulevard, Rivonia, South Africa

