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Coming soon...

South Africa is a semi-arid country, with unevenly
distributed rainfall. This means that we have to work
very hard to collect, store, and treat water to a level
suitable for human consumption and use. Over the
years, the country has experienced an increase
in extreme weather events such as droughts and
floods. This has caused our already over-extended
water supply to be put under further pressure.
Municipalities and water boards across the country
are working hard to encourage people to reduce their
water consumption, as well as their water wastage.
There are many simple and effective changes you

can make in your home, office, and school to reduce
the amount of water you use and prevent any wasting
of water. In 2016, Water Wise embarked on a project
to test the possibility of using DIY artificial wetlands
to treat greywater for re-use in the garden. Water
Wise is excited to announce the release of the Water
Wise Guide to DIY Artificial Wetlands. These costeffective constructed wetlands have been designed
so that they can be implemented by the homeowner
and are effective at treating greywater so that it can
be re-used in the garden. Keep an eye out for the
release of the manual soon!

@water_wise
www.facebook.com/WaterWiseRSA/
www.instagram.com/waterwiseza/

www.randwater.co.za and click on the Water Wise logo
FOR FURTHER INFORMATION ON WATER WISE, PLEASE CONTACT US ON: 0860 10 10 60
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A

t the time of writing, voters in South
Africa have been to the polls and await
the full official results of the country’s 2019
general elections. Whatever the outcome, the
event is acknowledged as hugely significant in
terms of South Africa’s socio-economic and
political development – and this includes ICT/
telecommunications priorities.
As the ITWeb Axiz Wireless Networking
survey on page 6 shows, while there is increasing
dependence on wireless technology, local
businesses are not satisfied with their wireless
networks.
When asked to rate their level of satisfaction
with their networks, not a single respondent
was satisfied – 47% were ‘neutral’ and 28%
dissatisfied.
Keeping with the election theme, don’t miss
columnist Joanne Carew’s article about the impact
of digital innovation on electioneering.
In this edition we offer more insight into cyber
crime, open source software and the mobilisation
of resources to prepare SA for 4IR.

YVETTE BOWER
ANA GOLIJANIN

Enjoy the read!

Circulation Manager

Chris Tredger
Editor
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COLUMN

Electioneering, evolved
Have digital tools and platforms really taken election campaigning up a notch?

JOANNE CAREW, ITWeb Cape-based contributor

S

outh Africa is on pause. With our
national elections just a few weeks away,
it feels like we're living in the final scene of a
big budget sports movie.
You know the one I'm talking about,
when everything switches to slow motion
and the actors, and audience, hold their
breath as they wait to see if that final throw
made it into the hoop, or if the player
leaped over the line just in time to score a
touchdown.
It's a time of electioneering, not action.
Politicians visit rural communities, they
erect campaign billboards and they take
public transport like regular folk. With
the rise of technology and social media,
you'd expect that digital innovations are
being used to connect with voters, but is it
happening?
I'm not talking about the advanced tech
we recently saw being used to manipulate
voters; ahem, I'm looking at you Facebook
and Cambridge Analytica.
I'm talking about using digital technology
- and a little smarts - to actually "seduce"
voters. In the same way that brands try
to win consumer loyalty, it makes sense
that political parties would employ similar
tactics to secure votes.
Shopping around
I like to think of voting as a bit like buying a
new car.
If you've always driven a Toyota - and been
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happy with your ride - chances are that you'll
head to a Toyota dealership when it's time for
an automotive update. If it ain't broke, right?
Maybe you haven't had the best experience
with your current wheels. Your car didn't
deliver on its promises and you're keen for
something a little different. Now the pressure
is on Toyota to change your mind, retain your
loyalty and prevent you from heading to the
car dealership across the road.
So, I guess they are using digital tools to
speak to us. But they don't seem to be speaking
our language.
Conversely, if the other manufacturers play
their cards right, they might just be able to
entice you to try out what they're offering. This
is the crux of it all: it's up to Toyota to not lose
you and up to its competitors to lure you away.
For me, voting works in the same way. If
you still have faith in the political party you
generally support, it's likely you'll vote for
them again. If, like many of us, you're unsure
about where to place your X on Election Day,
you're probably perusing the alternatives.
This means that now is the perfect time for
politicians to make their play.
While one would expect savvy campaigners
to be spending a lot of money, time and energy
on bolstering their online presence, I'm just
not seeing it. Over the last few months, we've
been exposed to the usual radio and TV ads that
are "paid for by the political party concerned"
and I'm sure we've all noticed the party posters
attached to street poles across the nation's
major roads.
But how are these aspirant leaders using
smart technologies to communicate with the
public and convince us to vote in their favour?
Sure, the top political parties do have a sizable
two million(ish) followers between them on
Twitter but are they actually using these new
platforms effectively?
I used the example above about buying a car
because the way I see it, it would benefit public
servants to learn a thing or two from modern
businesses. These guys are spending more and
more time on developing relationships with us.
They're ramping up their customer
experience efforts in an attempt to earn our
loyalty, which typically entails speaking to

us using the platforms we know and use
every day.
But our political parties just don't seem
to get it. Sending countless SMSes - often
unsolicited - to members of the public or
spamming people with robotic, automated
calls is not only tone deaf, it's hellishly
annoying.
Intermingling poverty porn with campaign
videos that leverage female sexuality to pique
voter interest also misses the mark. Some
have even gone so far as to share the personal
contact information of well-known journalists
at the height of their electioneering.
So, I guess they are using digital tools
to speak to us. But they don't seem to be
speaking our language.
Lessons from across the pond
A couple of years ago, I was lucky enough
to attend a conference by Harper Reed, the
brain behind Barack Obama's data-driven
re-election campaign in 2012. At the event,
he shared insights around how blending tech
and marketing won the US presidency.
You may be wondering if it's valid to
compare SA and the US? Especially given the
fact that we're rather far behind the US from
a connectivity and access perspective. Well,
in this instance, it is. That's because Reed and
his team did a lot of their campaigning and
fundraising using pretty standard stuff like
SMSes and e-mails.
But here's the difference: they used the
data gathered through this communication to
better target future interactions. This made it
easier to address voters' problems and actually
listen to their complaints.
They also analysed social media information
and used this data to talk to people living in
states that were highly contested.
What for me was really interesting about
Reed's strategy was that it wasn't so
much about having the latest and greatest
technology, or being particularly techsavvy. It was about using insights from
these solutions to deliver better messaging,
meet people where they're at and develop
real communities. And that's where the real
difference comes in.

COMPANY NEWS

BUSINESS
Sudhir Daya appointed GM for DEVELOP SA
International office communication solutions brand, DEVELOP
South Africa, is proud to announce the appointment of Sudhir
Daya as GM of its South African operation. Daya will collaborate
closely with DEVELOP South Africa's national dealer network to
promote brand awareness, pursue market growth and position
the company as a competitive force in the office automation
industry. Daya said of the opportunity: "With the industry evolving
at such a rapid pace, more emphasis will be placed on solution
and application integration, product and software training and
ensuring that clients obtain the 'best and right fit' peripherals and
solutions for their businesses."
www.develop.co.za

Marko Salic, CEO of the Argility Technology Group

Argility's Shark Tank generates MultiTRAX
The Argility Technology Group has launched its latest product
innovation, MultiTRAX, a delivery management mobile app
that enables businesses to schedule deliveries and manage
administration, while also providing their customers with
real-time tracking capabilities. Marko Salic, CEO of the Argility
Technology Group, said the concept was developed in-house
through the group's Shark Tank initiative.
www.argility.com

Kyocera Document Solutions unveils renewed
brand ID
Kyocera Document Solutions has announced a renewed
global corporate identity. The new brand identity reflects the
company’s increasing role in helping customers capture the
opportunities of the world's digital economy. It reflects the
organisation's growing dedication to helping customers manage
an immense volume of document information, finding insight
and gaining agility, to optimise their business operations. "The
aim behind crafting a refreshed brand is to reflect our shift to
a more forward-looking ethos that emphasises the company's
spirit of innovation, while ensuring a powerful impact on
its global audience," says Sharon Pech'e, marketing and
communications manager for Kyocera Document Solutions
South Africa.
www.kyoceradocumentsolutions.co.za

From learner to leader at Altron Bytes MS
Altron Bytes Managed Solutions has an ever-rising star in
Sumeshan Ramsamy (30), who started out as a learnership
programme candidate, and has consistently worked his way up
the organisational ladder to become the youngest regional service
manager that Altron Bytes MS has ever had. Ramsamy's path to
success has been just over a decade in the making, but his interest
in technology and innovation began early on... "I've always liked
computers. When I was in primary school, I remember my father
getting this Windows 95 PC for us and I'd take it apart and put it
back together again, over and over.”
www.bytesms.co.za

The key to a better employee experience
Dilip Bhatia, VP of Global Marketing, User and Customer
Experience at Lenovo, says there are clear parallels between a
superior customer experience (CX) and employee experience
(EX). According to Bhatia, in the current war for talent we're
experiencing, focusing on creating a place where people
want to work each day is essential and will give companies an
edge. One of the shared attributes when looking across the
experience of users, customers or employees is empathy, and
understanding their point of view. Looking for pain points
or friction in an employee's day is similar to looking for pain
points or friction when reviewing someone's
product experience.
www.lenovo.com

Meet Poly: Plantronics + Polycom relaunch

Networks Unlimited Africa plays its part in
committing to SA education

Plantronics recently announced the company will transform into
Poly, a technology company focused on the human experience of
communications and collaboration. Poly leverages the legendary
audio and video expertise of Plantronics and Polycom and its
breadth of smart endpoints that connect across and between
unified communications platforms to reduce the distractions,
complexity, and distance in the modern work space. Joe Burton,
president and CEO, Poly, said: “With advancements in AI,
machine learning and new technologies, we see a future where
Poly makes the connection, then quietly steps out of the way to
become the one thing you don't notice in the meeting."
www.headsetsolutions.co.za

"South African businesses need to get positive about
education and commit themselves to playing their role in
educating South Africa's children; the onus cannot lie only on
the state." This was the message from Anton Jacobsz, CEO at
Networks Unlimited Africa, commenting after the company's
recent fifth annual corporate charity golf day, to support two
education focused beneficiaries: The Love Trust and Literacy
for Life. Networks Unlimited Africa, a leading value-added
distributor within the sub-Saharan Africa market, has long
been a supporter of education, both via its keenly anticipated
golf event, as well as via the company's internal structures.
www.networksunlimited.africa
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BUSINESS
CDO positions in decline

Linking people,
data, tech for
actionable
insights

Companies are recognising that digital transformation needs to
part of their core strategy and are creating fewer chief digital
officer (CDO) positions than they were two years ago. In the
latest study of CDOs conducted by Strategy&, PwC's strategy
consulting group, the rate at which CDO positions have been
created slowed sharply, compared with the last time the
study was carried out in 2016. According to the study, just 54
companies (2.2%) surveyed had created a distinct, new CDO
position in 2018, compared with 124 that did so in 2017 and 160
in 2016. The high water mark for hiring CDOs was in 2016.
www.pwc.co.za

"In the world of data
literacy there are various
levels of competency.
We have the data
doubters, the data
dreamers, the data
knights and the data
aristocrats. When it
comes to data doubters,
the challenge lies in
persuading them to
engage with data,"
believes James Hickman,
MD of South Africa Qlik
Master Reseller.
www.saqlik.com

Software AG, Telstra develop water
management solution
Software AG and Telstra have partnered to create a solution for
digital automated water management. Based on Telstra's IOT
platform and the Cumulocity IOT Solution Accelerator for Water
Management, the solution will provide utilities with a quick
way to gain insights from meter data to minimise costs involved
with supplying water to customers. Tony Drewitt, head of IOT
ANZ, Software AG, said: "Water conservation and management
is a top priority for many countries, cities and remote areas,
and we are excited to be helping create a solution that will
address this. In partnership with Telstra, we are trialling a
Cumulocity IOT-based solution at Western Australia's Busselton
Water.”
www.softwareag.com

TIBCO announces executive appointments
TIBCO Software, a global leader in integration, API
management and analytics, has announced that Dan Streetman
has been appointed as its new CEO, effective 15 April 2019.
Streetman joins TIBCO from BMC Software, where he was
executive VP of worldwide sales and marketing. Current CEO
Murray Rode has been named vice-chairman of TIBCO. "Since
its inception, TIBCO has helped businesses become smarter,
faster, more innovative and more connected by harnessing
real-time data and insights," said Rode. "Today's digital
businesses require these capabilities for cloud and hybrid
environments, which is precisely what TIBCO's Connected
Intelligence Cloud provides.”
www.tech-soft.co.za

COMPANY NEWS
To read the FULL company releases, visit

www.itweb.co.za

Contact sales@itweb.co.za for any sales enquiries.
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James Hickman, MD of South Africa Qlik Master
Reseller (SAQMR)

COMPUTING
Lenovo Legion: Listening to gamers, not
the stereotype
Since establishing the Lenovo gaming brand, Lenovo Legion,
in 2017, the business has been on a mission to provide the best
possible gaming products and experiences for its customers. In
line with this journey, Lenovo's gaming devices have undergone
an exciting rebrand and redesign. As Lenovo's chief customer
experience officer, I'm a big advocate of listening to "the voice of
the customer" as we consider, design, and redesign our products,
says Dilip Bhatia. Lenovo does this listening in many ways:
conversations, research, feedback groups; and on the Lenovo
Legion front, this work has uncovered some eye-opening, exciting,
and, I've got to say, game-changing results!
www.lenovo.com

StorTech offers subsidised Azure migration
assessment
In March, Microsoft announced the opening of its first data
centres in Africa, with the general availability of Azure services
from cloud regions located in Cape Town and Johannesburg, SA.
Microsoft's local data centres will allow South African companies
to move their infrastructure for key applications closer to the
people who use them, says Brian Tarr, chief product and solutions
officer at StorTech. He adds that businesses will have access to
scalable, available and resilient cloud services, while meeting
data residency, security and compliance needs. This is the latest
example of the company's ongoing investment to help enable
digital transformation and advance technologies.
www.stortech.co.za

COMPANY NEWS

CHANNEL
Pure Storage boosts EMEA channel
Pure Storage has announced the launch of a dedicated
distributor programme in Europe, the Middle East and Africa
(EMEA). Reinforcing and extending Pure's commitment to a
partner-centric go-to-market strategy, the programme adds a
strategic layer of support and enablement for distributors, all to
drive growth, efficiently add scale and extend reach into new
markets and sectors to better meet customer needs. Another
year of growth, and a Net Promoter Score (NPS) that repeatedly
puts it in the top 1% of B2B companies reinforces Pure's status
as a trusted partner for customers. The company is leading the
charge in emerging technologies.
www.purestorage.com

Axiz cleans up at Channelwise Awards

GraniteWMS selected to be part of Sage's
ISV event

IT distributor Axiz has proved to be a value-added industry
leader. It was the clear winner at the annual Channelwise
Awards, walking away with a whopping seven out of the nine
category awards, including the highly coveted Distributor of
the Year award. Resellers named Axiz their top distributor in
several categories, including servers, storage, networking,
end-user devices, software, components and accessories, and
cloud computing. The Channelwise Awards pay tribute to and
celebrate the year's top-performing vendors and distributors,
as voted by the IT channel itself. More than 1 000 resellers
vote for the various candidates, indicating the consensus of
the market.
www.axiz.com

GraniteWMS was proud to be one of an elite group of Sage
independent software vendor (ISV) partners selected to
showcase its solutions at the first fully digital, paperless, ISV
day event with Sage's mid-market and enterprise business
partners. The event was attended by over 100 of Sage's top
channel business partners. "This was a fully digital event and
therefore no paper, ie, pamphlets, brochures, posters, etc,
were used, helping drive our goal to become a leading SaaS and
digital business," said TJ Zwane, regional ISV lead: partners and
alliances for Sage Africa and the Middle East.
www.cradle.co.za

Altron BDS wins coveted Xerox MEA Partner
of the Year Award

Networks Unlimited Africa announced that two of its partners,
Carbon Black and Attivo Networks, have won multiple awards
in the 2019 Cybersecurity Excellence Awards. Carbon Black, a
leader in cloud-delivered, next-generation endpoint security,
has been recognised as a winner in four categories, and Attivo
Networks, a leading company in cyber security deception
technologies, has won in five. The awards are sponsored by
US-based Cybersecurity Insiders, a 400 000-strong member
community for information security professionals. Anton
Jacobsz, CEO of Networks Unlimited Africa, said: "We are
extremely pleased to be associated with two such highly
innovative and effective companies.”
www.networksunlimited.africa

Altron Bytes Document Solutions (BDS) has won the Xerox
Middle East & Africa (MEA) Partner of the Year Award, the
Xerox Managed Print Excellence Award, and a shared award
for Xerox Production Excellence for 2018. The awards were
presented at the Xerox MEA Partner Conference hosted in
Madrid, Spain in April 2019. This is the second time in four
years that Altron BDS has won the coveted Xerox MEA Partner
of the Year Award, having also won the Xerox Office System
Group Award in 2017, the Xerox Managed Print Services and
Xerox Partner Print Services (XPPS) X-Factor Award in 2016,
and four major awards in 2015.
www.bdsol.co.za

The need to always be innovating
The key to success in the IT partner channel has always been the
same: keep coming up with something new to expand what your
customer can achieve, bringing new value to their bottom line.
"Always" requires constant new innovation. You must always
stay ahead or you will fall behind, says Altron Bytes Document
Solutions. “But, what have you done for me lately?” is a question
we've all heard asked in one way or another at many times in our
careers. As a member of the Xerox Global Partner Program, you
are part of a community of great innovators. Many GPP members
develop new offerings regularly.
www.bdsol.co.za

Networks Unlimited Africa announces
multiple award wins in 2019

ICT INSIGHT
To read the FULL company releases, visit

www.itweb.co.za
Contact sales@itweb.co.za for any sales enquiries.
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WIRELESS NETWORKING SURVEY
By SIBAHLE MALINGA

Firms dissatisfied with their
wireless networks
Not one local organisation surveyed is completely satisfied with their WiFi network.

When asked to rate their satisfaction level
with their current WiFi network on a scale
of 1 to 5, not a single respondent was very
satisfied with their network. The majority
(47%) rated it 3 (neutral) and only 22% gave
a rating of 4 (satisfied). Another 28% gave it a
rating of 2 (dissatisfied), while 3% opted for 1
(very dissatisfied).
The digitalisation of businesses in the past
decade has revolutionised the Wi-Fi market
for various verticals, driven largely by the
proliferation of mobile devices and the rapidly
growing adoption of bring your own device
policies within enterprises.

W

hile WiFi technologies are part of
the DNA of an organisation, almost a
third (28%) of local company executives are
dissatisfied with their wireless networks.
This is according to the findings of the
2019 Wireless Networking Survey run
in March by ITWeb in partnership with
ICT value added distributor, Axiz. The
poll aims to find out how South African
companies are coping with increasing
wireless networking demand, and to gain
a better understanding of the state of
wireless connectivity solutions within local
businesses.
Despite an increasing number of local
businesses being dependent on wireless
technology, the survey reveals that the
majority are grappling with several
challenges, including Internet speeds,
intermittent connectivity and seamless
connection to Internet of things (IOT)
devices.
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Tightening security
According to research firm, Markets and
Markets, the Wi-Fi market is expected to
grow to $ 15.60 billion by 2022, indicating a
compound annual growth rate of 21.2%.
When asked to rate their satisfaction level
with overall WiFi coverage, none of the
respondents had sufficient WiFi coverage in
their organisation, 12 % gave a rating of 1;
18% rated it 2, another 39% rated 3; and 31%
opted for 4.
Just over a third (33%) of respondents
reported that over 250 devices regularly
connect to their corporate WiFi network,
while 6% have between 100 and 250 devices
and 9% have between 51 and 100 devices.
An overwhelming majority (81%) noted an
integrated security solution for their wireless
network is ‘extremely’ important. Another
13% believe it was “somewhat” important
and 6% were not sure.
In terms of satisfaction with the
technologies that support wireless
networking in different business scenarios,
none of the respondents were very satisfied.
Only 26% gave it a rating of 4, another 41%
rated it 3, a quarter (25%) chose 2 and 8%
rated it 1.
Digital transformation
A vast majority (83%) of respondents
understand digital transformation as

‘applying the latest technologies to
transform business models/disrupt
markets’. When it comes to the impact of
digital transformation, 40% expect it to
completely transform their business model
and / or market; one third believe it will
greatly improve business processes, while
only 5% believe it will have no significant
impact.
In terms of cloud-WiFi, just over a tenth
of respondents said their company is busy
with cloud WiFi implementation, while
almost a third (29%) said they will consider
it within the next 12 months, with 16% not
being interested in the technology.
A cloud-managed wireless network
solution reduces costs, increases
productivity, and enhances the network
security. All of these benefits of cloudmanaged wireless work together to help the
business achieve its goals and objectives as
its requirements change.

About the survey?
The 2019 Wireless Networking Survey
was run for two weeks in March by
ITWeb in partnership with ICT value
added distributor, Axiz.
Almost 70% of respondents consisted
of decision makers – 29% are C-level
executive, while a further 40% were at
mid-management level.
24% identified themselves as WiFi
solution resellers or service providers,
while close to 70% are business users of
WiFi connectivity.
10 % of respondents have between
5000 and 9 999 employees, another
10 % have between 1000 and 4999
employees and18% have 10 000
employees or more.

WIRELESS NETWORKING SURVEY

What is the nature of your interest in WiFi
technology?

What are the typical capacity requirements for
the WiFi networks you provide?

We use WiFi at
our company premises

40%

69%

Under 50 users

69%

31%

We are a reseller/service
provider - we provide WiFi
connectivity solutions to clients

24%

Other

7%

More than 500
11%

50 - 100
11%

101 - 250
7%

250 - 500

What are your organisation's plans regarding cloud
WiFi within the next two years?

50
40
30

29%
22%

20

20%
16%
13%

10
0
Will consider Have made
within the
plans to
next 12
implement
months
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WIRELESS NETWORKING SURVEY

What best describes digital transformation?
83%

80
70
60
50
40
30
20
11%

10
5%
1%
0%

0
Applying latest
technologies to
transform
business
models/ disrupt
markets

Digitisation
of manual,
paper-based
processes

A whole lot
of hype

On a scale of 1- 5, how satisfied are you with
your current wireless network?

Not
interested

I'm unsure
what digital
transformation
is

How do you think digital tranformation will impact
your business?
40%

3

Will completely transform our business model and/or
market

47%

3

47%

2

28%

4

22%

1

3%

5

0%

38%

Will greatly improve processes
17%

Will slightly improve processes
5%

Will have no significant impact
0%

I haven't thought about it
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Seven steps towards a successful ERP
implementation

Modern analytics drives proactive
transparency

Implementing a new ERP system is no walk in the park and
failure is a very possible threat. ACS-Embrace lists seven points
to consider that will help businesses mitigate that threat and
help them prepare for a successful ERP implementation. These
include to carefully select an ERP software solution, that a wellplanned implementation (where the business requirements and
processes are clearly defined) is critical to project success, to
prepare employees for the ERP implementation, to allocate the
right resources, data migration and integration process, and ERP
user training. ACS-Embrace also advises the need for a testing and
go-live plan.
www.embrace.co.za

Seeking a solution to better match growth and overcome
challenges, Signal Hill Products began investigating relevant
software in March 2018. Following an intensive comparative
analysis considering cost, implementation time, functionality,
support, training, scalability and user friendliness, the company
implemented Qlik Sense in June 2018, through South Africa Qlik
Master Reseller.
www.saqlik.com

ITWeb, VMware second CISO survey is
under way
For the second year running, ITWeb, in partnership with VMware,
is conducting an intensive cyber security survey aimed at revealing
the trends and issues that affect South African organisations
today. Ranka Jovanovic, ITWeb's editorial director, says the survey
provides a unique indication of the state of cyber security in SA,
as it captures input from the people who are managing their
organisation's cyber security: chief information security officers
(CISOs) and other high-level security professionals. Gareth James,
network and security manager for sub-Saharan Africa at VMware,
says surveys such as this one are important to provide insight into
the top priorities of our local CISOs.
www.itweb.co.za

Driving greater collaboration through
Microsoft Azure
When RSA Group needed to build greater real-time collaboration
capabilities across an organisation with hundreds of employees, it
turned to iSSC to find a solution that was stable, available and costeffective and which understood that, in the world of fresh produce,
time is of the essence. iSSC's core objective is to enhance business
processes, efficiency, effectiveness and overall productivity at a
lower cost base. Emil Henrico, CEO of iSSC, said: "In RSA's case,
we were moving users from Google Drive and Google Mail, and
we understood that these users worked differently to users of MS
products. We provided support and training, which is essential.”
www.firstdistribution.com

ITWeb Data Centre Summit 2019:
Call for papers now open
ITWeb has announced the Data Centre Summit 2019 will be held on
10 July at The Forum, in Bryanston, and the call for papers is now
open. "The Data Centre Summit has become the data centre event
of the year, and a place where evangelists, researchers, vendors
and industry practitioners from across Africa gather to exchange
ideas, talk about the latest tools and solutions, and discuss
emerging trends to define the future of the data centre in SA,"
says Angela Mace, CRM and Events director at ITWeb. According
to Mace, the data centre is the lifeblood of all organisations.
www.itweb.co.za

Carey-Anne Jennings, a Partner, and Seshree Govender,
a Senior Associate at Webber Wentzel.

Crowdfunding: untapped resource for
renewable energy

ICT INSIGHT
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While there has been a marked increase in the number of renewable
energy projects being funded globally, these are traditionally
larger projects generating in excess of 5MW, funded by traditional
funders in the form of commercial banks and development finance
institutions, say senior representatives of Webber Wentzel. But,
they add that smaller projects around the 5MW mark are becoming
increasingly attractive to development finance institutions, as they
generate deal flow and often have less red tape. Crowdfunding
is fast becoming the preferred alternative financing model,
as entrepreneurs are tapping into a wider investor pool while
leveraging off social media and online platforms.
www.webberwentzel.com

COMPANY NEWS

INTERNET
Laying a foundation for the digital economy
As the 4IR becomes a reality, telecommunications is coming to the fore
as a chief economic growth enabler for SA, says Dark Fibre Africa. The
impact goes beyond the economic opportunities that the sector can
create for citizens. We are moving into a future that will be enabled by
telecommunications, and, more specifically, Internet connectivity.
In country like SA, with widely divergent standards of living, this also
means looking at ways to level the playing field as far as cost of access is
concerned. One of the biggest benefits that open access infrastructure
offers is a reduction in infrastructure duplication.
www.dfafrica.co.za

Workonline deploys RPKI-based BGP origin
validation
On 1 April 2019, Workonline Communications became the first
African wholesale IP transit provider to deploy Resource Public Key
Infrastructure (RPKI) origin validation (OV) to improve the security
of Internet routing around the world. The company also leads the way
globally as one of the early adopters of the security technology.
A specialised PKI framework, RPKI is designed to secure the Internet's
routing infrastructure. RPKI validates Internet number resource
information; for instance, autonomous system numbers and IP
numbers, shared between the backbone networks that make up the
Internet, to help ensure online traffic doesn't get misdirected.
www.workonline.africa

SECURITY
ZTE releases 2019 Cybersecurity White Paper
ZTE Corporation, a major international provider of telecommunications,
enterprise and consumer technology solutions for the mobile Internet, has
released its 2019 Cybersecurity White Paper, which elaborates on ZTE's
insights, principles, strategies and practices concerning cyber security.
The white paper concentrates on ZTE's multi-layer security system and
commitment to providing customers with end-to-end security assurance
for products and services. In the 5G era, technologies like cloud computing,
the Internet of things (IOT), big data and AI bring about a new industry
revolution, which, in the meantime, has resulted in increasingly serious
and rampant cyber security threats across the globe.

www.zte.com

SOFTWARE
Software AG announces advance in selfservice analytics for IOT
Software AG has announced the availability of Apama Analytics Builder
to radically reduce the time it takes to design, develop and deploy
analytics for IOT applications. Analytics Builder gives engineers and
other domain experts working on the IOT Edge a Web-based capability
to develop analytic applications on streamed data, test them with
simulated or live data, and deploy them immediately for the real-time
processing of machine data and events. "Analytics Builder delivers on
our strategic vision for self-service analytics and removes the typical
bottlenecks hindering the rapid development and deployment of
streaming analytic applications," said Dr Stefan Sigg, chief product
officer of Software AG.
www.softwareag.com

CHANNEL
Panda Security awarded contract for
Telefónica’s global EDR protection
Leading cyber security firm Panda Security has been awarded a
three-year contract providing EDR protection for Telefónica's global
offices. For Telefónica, a combination of Panda Security's cuttingedge solutions has been employed to build a robust cyber security
posture. This includes Panda Security's advanced endpoint detection
and response (EDR) solution: Adaptive Defense with its Threat
Hunting service, deployed on 180 000 endpoints across 14 countries.
Panda's Advanced Reporting Tool and SIEM Feeder modules form
part of Adaptive Defense to correlate and apply information that is
integral to understanding processes and potential vulnerabilities.
The addition of Panda Patch Management adds another layer to
Telefónica's security posture.
www.pandasecurity.com

Software AG will assist business in SA
to flourish
Acknowledged market-leading technology, a robust financial
position and a global blue-chip customer base are enviable assets
for an IT company to have. But, for a company such as Software AG,
which is always seeking new ways to assist its clients in realising the
true benefits of digitalisation or the IOT, they are the springboard
for the company's 2019 growth strategy. They are also the basis for
CEO Sanjay Brahmawar's new vision and multi-year transformation
strategy, named Helix. A strong component of the business growth
strategy is an increased focus on partnerships, both within the
industry as well as with channel partners.
www.softwareag.com

SIS Global announces strategic partnership
with LS Retail
SIS Global is excited to announce its strategic partnership with
LS Retail. This appointment marks a significant step in the
evolution of SIS Global's plan to continue developing and investing
in growing its retail. LS Retail is a world-leading provider of
unified software solutions for the retail, hospitality and forecourt
industries based on Microsoft Dynamics technology. LS Retail
solutions power tens of thousands of stores, retail chains,
restaurants and fuel stations across 130 countries. "It excites us
to have strengthened our retail portfolio and we look forward
to demonstrating the power of LS Retail solutions," said Robert
Hawley, CEO, SIS Global.
www.sisglobal.com
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INDUSTRY INSIGHT: MISSION CRITICAL

Balancing prevention, continuity
and recovery
Let's broaden the data security conversation to highlight the importance
of business continuity and disaster recovery plans.

Byron Horn-Botha, Lead: Arcserve Southern
Africa channel and partnerships

T

he exponential growth in cyber crime,
and the level of threat it poses to business,
is unquestionably the media flavour of the
year, but what is not highlighted is the
mission-critical need for a business continuity
(BC) and disaster recovery (DR) plan.
Why is this mission-critical?
Let's first unpack a few chilling statistics.
Year-on-year, comparative research findings
on cyber crime, such as the Cyber Security
Breaches Survey 2018, indicate 43% of
businesses in the UK fell victim to cyber
crime in the previous 12 months. In the US,
California is reputed to have lost more than
$214 million through cyber crime.
So, of course, it is understandable that
any discussion around data security would
be dominated by crime statistics but it is
important not to limit your perspective to one
aspect of the issue.
What many companies fail to comprehend
is that cyber security breaches are not
a possibility, they are a certainty and
increasingly so as the fourth industrial
revolution brings greater opportunities
through cloud, artificial intelligence, machine
learning and more.
It is very important to take all steps
necessary to prevent an attack but possibly
even more critical - in light of the knowledge
that breach attempts will occur and often
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succeed - is to have carefully developed plans
in place that ensure BC and DR.
BC is the name of the game but is
inextricably linked to DR and the two must be
equally factored into plans.
South African businesses have the further
delight of a precarious power supply to add to
their considerations. Organisations need to be
aware of the impact of faulty power supply on
infrastructure, making it even more important
to ensure backups are taking place and that
they are restorable.
Buying a generator is only one cog in the
wheel of the problem. In times like this, a
solution that provides good reporting is one
thing but the next thing is to test and re-test.
Being proactive and not reactive will make all
the difference to eventual outcomes.
So, by now I think the message is clear: it is
imperative that businesses are not exclusively
focused on cyber security and their efforts to
keep the fox out of the data henhouse. There
are other crucial factors to consider.
What constitutes a good DR/BC plan?
DR involves a set of policies, tools and
procedures aimed at enabling the recovery or
continuation of vital technology infrastructure
and systems following a natural or humaninduced disaster.
It focuses on the IT or technology systems
supporting critical business functions,
which involves keeping all essential aspects
of a business operational despite significant
disruptive events.
Businesses today want to leverage the
flexibility of the cloud as part of their DR
strategy and are looking to move away from
storage solutions such as magnetic tape
and disc, but this comes with challenges,
specifically downtime.
BC is the name of the game but is
inextricably linked to DR and the two must be
equally factored into plans.
Some of the biggest inhibitors to cloud
adoption at application level surround the
challenge of transitioning from old premises
to the cloud.
Globally, many businesses are increasingly
looking to adopt a hybrid approach with

their systems and data running on a
combination of on-premises and cloud. The
focus is on uptime, which in turn guarantees
productivity.
A good BC/DR plan also contributes to
achieving greater accountability within
organisations. Moreover, should disaster
strike, it ensures there is a plan in place that's
documented and can be deployed while
guaranteeing all stakeholders are aware of
their role. It also guarantees protection of the
right material.
Moreover, implementing BC/DR plans can
help to highlight flaws. If you want to quickly
identify where weakness and risk lies, create a
well-thought-out plan; you will very quickly
identify what works and what doesn't. As
such, it naturally also highlights inefficiencies.
Organisations sometimes have the same
policies applied to all servers. A thorough
categorisation from least to most critical
identifies where you could be more efficient
in your backup process and possibly even save
time and money.
Remember, no plan is assured until it's been
tested. Businesses need insight into how their
plans are performing versus what they could
be accomplishing. This is where reporting
comes into its own and helps to fine-tune a
plan and make it perform optimally.
The final trick is to see if the plan has holes
in it and where they are located. Testing is
again the key and communicating across the
organisation to ensure IT and the business are
aligned on expectations.
There is no point in IT thinking a system
is protected adequately when business has a
different viewpoint, and vice versa.
It would be a misunderstanding to
interpret all of the foregoing as a denial of
the importance of cyber security. Quite the
contrary: it should be part-and-parcel of any
good BC/DR plan.
Breaches are more and more prevalent so it
is prudent for any organisation to cover all the
bases: prevention, continuity and recovery.
Implementing a strategy that factors in
all three of these elements is an absolute
necessity to mitigating the long-term effects
of disaster striking, in whatever form.

INDUSTRY INSIGHT: OPEN SOURCE

How open source tech is changing
the world
Open source is unrivalled in cost, flexibility, freedom, security and
community, and has seen massive growth and acceptance in business.

O

pen source software (OSS) has been
around for some time now, yet the
benefits it can offer to a business are often
overlooked.
Open source is software in which the
source code that was used to create the
program is freely available for the public to
view, edit, transform and redistribute. As
such, any type of software program can be
open source, including and not limited to
operating systems (eg, Linux), databases (eg,
PostgreSQL), applications (eg, OpenOffice.
org), games and programming languages
(eg, Python).
OSS is identified by the type of licence
it is released under. The licences OSS is
released under are very specific and include
the Apache 2.0 licence, Microsoft Public
Licence and GNU General Public Licence.
There may be a few variations; however,
most open source licences require that the
source code be freely available to everyone
and users are free to modify the source code
and redistribute the software and derived
works at will.
So how has open source, collaborative
software changed the world and why should
we be paying attention?
Perhaps the biggest, most widely
distributed and reliable example of OSS is
Linux. Initially created and coined by Linus
Torvalds in 1991, Linux has become the
brainchild of many different contributors
over the years and is a powerful example of
just how much OSS has changed our world
for the better.
Consider for a moment the fact that the
top 500 supercomputers in the world all
run on Linux. That is inconceivable to me.
How collaborative software can successfully
and seamlessly go from a footnote, to
supercomputer domination in the space of
about 10 years.
The community behind open source is
unmatched in numbers, passion, knowledge
and initiative.
Open source also powers Android (via a
Linux operating system), arguably the most
popular and stable mobile operating system
in the world, and is one of the more popular

server options for remote access cloudbased services.
Open source even runs the Internet. Some
of the most basic and necessary functions
of the Internet are built on open source
technologies with a Linux operating system
which regulates the operation of Web
servers. An Apache Web server application
then negotiates the data transfer between
the worldwide server infrastructure and
personal devices. Innumerable Internet and
Android applications are also open source.
This proves why open source technology is
so important.
Open source, at its heart, was born
from the technology community. Since
the very beginning, programmers and
engineers have developed new technologies
through collaboration. Take for example a
programmer sitting behind his desk in Cape
Town. He develops a new application and,
because he has opted for an open source
software development cycle, a programmer
in Malta can study the application and
suggest or discover ways to improve it.
Intrinsic and overt knowledge is shared,
and a whole community benefits from the
collective innovation.
This level of open collaboration
encourages innovation and a very particular
way of thinking between likeminded
individuals. The 'open source way' is a way
of enabling people to further their own
interests while also contributing those
interests back to a common whole, and a
common good. Without collaboration like
this, many of the technologies we take for
granted today would never have developed.
Or worse yet, those technologies would be
hidden behind patent law and inaccessible
to the majority.
Considering this, one must ask, does open
source benefit business in any way?
How can it not, when embraced fully?
The community behind open source is
unmatched in numbers, passion, knowledge
and initiative. OSS is more likely to provide
what the end-user needs because the very
people making it are quite often also endusers. In fact, many businesses choose open

Jessie Rudd, Technical business analyst
at PBT Group

source solutions for its technical superiority.
It is unrivalle d in cost, flexibility, freedom,
security and community, and has seen
massive growth and acceptance in the
business world. Some examples include:
* Security: Linus's Law: "Given enough
eyeballs, all bugs are shallow." With
open source, there are hundreds, if not
thousands, of people looking at and testing a
piece of code. The likelihood that a problem
will be noticed, fixed, and fixed quickly
increases exponentially.
* Flexibility: Open source software is
inherently flexible. It can be adapted to a
specific business or business need with little
to no fuss or cost implication.
* Cost: Open source is mostly free. All the
benefits, at a fraction (if any at all) of the
cost. It is no secret that proprietary software
can cost a fortune and will set you back
millions before you even get off the starting
block.
These are only a few of the most obvious
benefits. There are so many more.
So, if you have a bit of an appetite for the
unexpected, for cost saving measures, for
flexibility and security - for an open source
way of life - what is stopping you from
investing in open source now?
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HARDWARE
Things to check when your Xerox printer
won't print

Experience advanced smart home
connectivity with Netgear

My Xerox printer won't print!
Some things to check that might help:
* Is there an error code or fault message? If so, search on the code
or message in the support pages for your printer;
* Check all cable connections and make sure they are secure and
tight on both ends; and
* Check if you have the latest driver available for your printer by
navigating to the Drivers & Downloads page of the support site
for your device.
If the printer is connected to the network, can you ping the
printer? See the instructions for pinging the printer and how to
interpret the results.
www.bdsol.co.za

Are you looking to take your family network to the next level? The
Nighthawk AX8 from Duxbury Networking has all the capabilities
you need for smart home connectivity, multiple device streaming
and wired devices. With speed and efficiency in mind, this device
had been designed to give you consistent WiFi signals across your
home applications. The AX8 supports all current WiFi devices and
is compatible with the new 802.11ax or WiFi 6 standard. Whether
you have smart home connectivity and several other devices
running at the same time, this router can handle multiple devices
without losing its signal strength.
www.duxbury.co.za

Brother wins 'iF Design Award 2019' in
six categories
iF DESIGN AWARD 2019 received 6 375 entries from 52 countries
and regions. This is the 12th consecutive year Brother has been
named an iF DESIGN AWARD winner and has now received a total
of 72 awards, including the six won this year. The iF Design Award
2019 was awarded to the HL-L3210CDW colour laser printer; the
PT-P710BT Bluetooth labelling machine; and the PT-H110 handheld
labelling machine. These models are all currently available in SA
through Brother's network of authorised resellers. The Luminaire
Innov-is XP1, the A150 Sewing Machine, and the ScanNCut
SDX1200 were also awarded the iF Design Award 2019.
www.brother.co.za

Xerox gives Branders Printing Co a boost for
future business
Branders Printing Co, a family-run business, has reaffirmed its
confidence in the Xerox brand, with its recent purchase of the
Xerox D95 light production printer. This follows the successful
installation of the Xerox Versant 180 over a year ago. These Xerox
devices were purchased from Xerox Business Partner, XBC-IT, and
Altron Bytes Document Solutions (BDS). Since the installation of
the Versant 180, the business has more than trebled its existing
volume, increasing turnover by a substantial 35% in six months.
The Xerox D95 continues to support Branders' phenomenal growth
trend and did an impressive 700 000 impressions in just over two
months from installation.
www.bdsol.co.za
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OKI expands revenue streams for customers
Designed to increase print for profit potential, OKI's Pro8432WT
White Toner Transfer Media Printer has received a groundbreaking new update, enabling end customers to switch between
white and black toner. This will allow print shops to extend their
service offering to printing true black on light colour garments or
textiles and materials. First released in 2017, the Pro8432WT was
announced as the 'ROI in a box' A3 printer that allows print shops
to profit from garment and product decoration opportunities with
low-cost white toner technology in one light, small-footprint
device. The black switchable feature is available as an upgrade to
both new and existing Pro8432WT customers.
www.okisa.co.za

OKI takes in-house colour printing to the next
level
OKI Europe has announced the launch of its new C800 Series of ultracompact A3 colour printers, which produce professional results inhouse. With a focus on delivering value for organisations that typically
outsource print jobs, the C800 Series has been developed to handle
any print job, large or small, quickly and cost-effectively. Featuring
OKI's pioneering digital LED technology, the C800 Series can handle
an unrivalled range of media in HD colour, from pre-cut media to eyecatching posters and expansive banners. Its compact size, fast print
speeds and high-quality results make the C800 Series a perfect choice
for any business type, particularly retailers.
www.okisa.co.za

PDC launches T4000, expands its Printronix
Auto ID Portfolio
The Printer Distribution Company (PDC), sole distributor
of Printronix Auto ID, a global leader in the AIDC bar code
printer industry, has announced the addition of the T4000
Compact Thermal Barcode Printer to its impressive line of
high-performance industrial printers. The compact size of the
T4000 allows it to fit in environments where space is limited
but enterprise-level performance is still required. Despite its
small stature, the T4000 can easily print up to 5 000 labels a
day at an impressive eight inches per second, and comes with a
wide array of versatile features. The T4000 fits seamlessly into
any environment.
www.tpdc.co.za

COMPANY NEWS

SECURITY
The future of cyber security
It is hard to anticipate what the future of cyber security is,
but easier to anticipate and prepare for any of these shifts that
affect the future. With this level of connection, if we lose track
of one aspect, then we will lose track of a critical piece that
influences the future. Xerox is decomposing all these futures,
and works internally and externally to address security. Xerox
CISO Dr Alissa Johnson lists six things about the future of cyber
security: the future is the IOT, the future is layered, the future
is governance-driven, the future is partner-based, the future is
cognitive and it is exciting.
www.bdsol.co.za

Three training courses at ITWeb Security
Summit 2019
Today's cyber security landscape is a complex one, brimming
with increasingly sophisticated and targeted threats, as well as
adversaries who are more cunning and determined than ever.
No business is safe, and it's the common maxim that when
it comes to security, it's no longer a case of 'if', but 'when'.
"South African businesses need to be aware of the risks to their
businesses that could seriously impact on their operations,
reputation and bottom line. With this in mind, ITWeb offered
some expert training during its Security Summit 2019 event,"
said Angela Mace, CRM and events director at ITWeb.
www.itweb.co.za

Axiz, McAfee backs ITWeb Security Summit
SA's leading IT value-added distributor, Axiz, in conjunction
with McAfee, a cyber security solutions vendor, joined ITWeb
Security Summit 2019 as a platinum sponsor. The event was
held in Cape Town on 23 May at the Southern Sun Cape Sun, and
in Johannesburg on 28 and 29 May, at the Sandton Convention
Centre. "Events such as Security Summit play a crucial role
in helping businesses and end-users learn about the complex
threats that organisations face today, as well as the tools and
solutions that are there to counteract them," said Nompumelelo
Mdima, BU manager for McAfee at Axiz.
www.axiz.com

Phising threats 2019:
the experts tell all
It is becoming better understood that, in order to stop
phishing attacks, we need to be able to see them coming. At
the same time, it also helps to have an idea around which
phishing and malware threats we should be keeping an eye
out for. This is according to Anton Jacobsz, CEO at valueadded distributor Networks Unlimited Africa, who was
referencing a report shared by Cofense (formerly PhishMe),
a leading provider of intelligent phishing defence solutions.
In the report, Nick Guarino and Lucas Ashbaugh, both threat
analysts at Cofense, warn that trusted services won't be.
Trusted, that is.
www.networksunlimited.africa

HARDWARE
World Backup Day: a reminder to liberate
your backup
World Backup Day on Sunday 31 March brought into sharp focus the
importance of regularly backing up data, but there is more to this
aspect of data management that businesses can ill-afford to neglect.
This is according to global data management SaaS specialist Redstor,
which asserts that best practice in dealing with the challenges
of legacy backup technology and manual backup processes is
to develop a policy-driven and fully automated methodology.
"Monitoring and managing a manual backup process can be a
tedious and time-consuming task and easily be forgotten," says
Danie Marais, director of Product Management at Redstor.
www.redstor.com

Q-KON SA rolls out
headset solution for
UC market

Open source and botnets: we're not in Kansas
anymore, Toto
When it comes to the global threat landscape, the second half of
2018 revealed the equivalent of cyber attacks on steroids, says
Networks Unlimited, referring to the findings of the NETSCOUT
Threat Intelligence Report 2018. Bryan Hamman, territory
manager for sub-Saharan Africa at NETSCOUT Arbor, which
is distributed in sub-Saharan Africa by Networks Unlimited
Africa, says it is interesting to note that IOT devices are
attacked, on average, within five minutes of being plugged into
the internet. The threat report also found that attackers had
bulked up existing tactics, rapidly evolving new performance
enhancements, and applied smart business techniques to
accelerate attacks.
www.networksunlimited.africa

Tjaart de Wet, CEO at Q-KON SA

Q-KON SA, a leading distributor
of UC products since 2005,
announces the availability of a
new headset range, a reliable and
cost-effective communication
tool targeted at call centres and
office workers. The VT headsets
are available in 5 x DECT, 10
x Bluetooth, or 35 x corded
options, with an extensive
range of accessories. As with
other high-end headsets, the
VT headsets feature noisecancelling mics, HD Voice,
Wide Band Audio, volume and
control buttons on the cord, and
alternative ear cushions standard.
Features such as a busy light and
Skype for Business hook on/off
are all available, with a two-year
warranty.
www.qkonsa.co.za
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Affiliate Centre will prepare SA
for Industry 4.0
JULY 2019
ITWeb Data Centre
Summit 2019
Date: 9 July 2019

AUGUST 2019
ITWeb AI Summit
Date: 13 August 2019

SEPTEMBER 2019
ITWeb RPA Summit
Date: 18 September

OCTOBER 2019

Science and technology minister Mmamoloko Kubayi-Ngubane

ITWeb CX Summit
Date: 8 October

NOVEMBER 2019
ITWeb Privacy
and Data
Protection Summit
Date: 5 November

By: SIBAHLE MALINGA

T

he Department of Science and
Technology (DST), in partnership with
the World Economic Forum's Centre for
the Fourth Industrial Revolution Network
(C4IR Network), has announced plans to
establish an Affiliate Centre to prepare SA
for the fourth industrial revolution (4IR).
The centre was announced by science
and technology minister Mmamoloko
Kubayi-Ngubane in Pretoria. It will
be a hub for global multi-stakeholder
cooperation to develop policy frameworks
and advance collaborations that accelerate
the benefits of science and technology,
while shaping the development and
application of emerging technologies.
Kubayi-Ngubane explained the centre's
objective is to bring together business
leaders, governments, start-ups, civil
society, academia and international
organisations to co-design and pilot
innovative new approaches to policy and
governance in the 4IR.
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"The 4IR is upon us. The technologies
associated with the phenomenon of this
revolution have already begun re-shaping
the way we produce goods and services,
and how we do many other things that
determine how we live.
"Any effort we make as a country to
grow our economy will now largely be
shaped by how quickly we are able to
embrace and master the technologies
associated with the 4IR," she pointed out.
"Armed with this understanding, we
will be able to wield these technologies
to respond to our challenges. The
establishment of the South African C4IR
Affiliate Centre is aimed precisely at
providing a platform for stakeholders to
work together on the evolution of these
new technologies."
The centre, which will officially
open in September, will be based at the
Council for Scientific and Industrial
Research (CSIR). It will make use of

DIGITAL ECONOMY

artificial intelligence, blockchain, drone
technology, big data, autonomous and
urban mobility, and precision medicine to
develop the necessary research projects,
policies, ethical views and regulations
around these technologies which can be
applied on a global level.
"All of these areas will have application
in the South African context, as well as
relevance for other African countries.
The governance of the South African
centre will be optimally structured and
capacitated to ensure we maximise the
benefits of our affiliation and ensure
the maximum participation of all our
partners," added Kubayi-Ngubane.
The minister signed a host government
accord today between the South African

finance and SMMEs.
The commission aims to ensure SA
effectively harnesses rapid advances
in ICT for inclusive growth and social
development, through a comprehensive
action plan to deal with Industry 4.0.
Communications minister Stella
Ndabeni-Abrahams, who is the
coordinator of government's 4IR
programme, is due to convene an
induction session with appointed
commissioners, after which the
commission will have its inaugural
meeting with the president,
Last month, Cabinet approved the new
White Paper on Science, Technology and
Innovation (STI), which identifies the 4IR
as a key focus, placing STI at the centre of

Armed with this understanding, we will be able to wield
these technologies to respond to our challenges.
government and the World Economic
Forum.
The DST says the centre will put SA
on the 4IR map, as it joins other leading
countries such as China, India, US and
Japan that have similar centres.
The establishment of the facility at the
CSIR coincides with the adoption of a new
strategy that aims to reposition the CSIR
for the future by working more closely
with the private sector, notes the DST.
"The Affiliate Centre will focus on issues
of local concern, but also contribute to the
overall research and thought leadership
processes of the C4IR Network. Processes
are under way to expand the C4IR
Network with Affiliate Centres in several
other jurisdictions," continued KubayiNgubane.
Industry 4.0 ready
President Cyril Ramaphosa and his
administration have highlighted Industry
4.0 and the need to equip citizens and
organisations with the necessary skills to
thrive in a digital society.
Earlier this month, the Presidency
announced a 30-member commission,
which comprises representatives of a
cross-section of stakeholders, including
public sector, business, telecoms,
academia and research institutions,
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the country's development agenda.
In a statement, Cabinet said the
white paper seeks to position SA to
take advantage of rapid technological
advancements, with the advent of
Industry 4.0.
"The proposals in this white paper
seek to address policy coherence,
development of human capabilities,
knowledge expansion, innovation,
performance and increased investment.
These policy proposals will form the basis
of the development of the decadal plans
involving all the relevant stakeholders,"
noted the statement.
The DST says it will embark on a
process to develop a decadal plan for STI,
which will serve as an implementation
plan for the white paper over the period
2019 to 2029.
Gauteng premier David Makhura, in
his State of the Province Address, said
Gauteng is determined to be a leader in
the innovation, research and development
sectors, as these will become major
drivers of economic growth.
Makhura pointed out the move to
become the first provincial government to
set up a department of e-government in
the country firmly positioned Gauteng to
be an innovation-driven and knowledgebased economy."
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Top Jobs
Installation Technician
GAAP
Must have reliable transport
for the shift work
Gauteng
Negotiable
Ref No: 280143

Automated Test
Analyst (C#)
BTG RECRUIT
System Tests and troubleshoot
customer issues
Gauteng
Negotiable
Ref No: 281506

Snr Software
Developer (C#)
E-MERGE IT RECRUITMENT
It’s all C# based. You will need to have
seen the older versions
(.NET 3.0 at the oldest)
Centurion
R80,000 per month
Ref No: 281528

Customer Service
Representative
PAYGATE
1-year experience in a customer
service
environment with exposure to IT
operation
Fourways
Negotiable
Ref No: 281532

Solutions Sales Specialist
DOCUMENT ACCOUNTING
SOLUTIONS
Minimum 3 – 4 years Solution Sales
Experience
Gauteng
Negotiable
Ref No: 281446
Please visit www.careerweb.co.za and insert the
unique reference number in the job keyword search box
to view more details and to apply.
CareerWeb has over 200 leading companies posting an
average of 230 fresh ICT jobs weekly – it is the place to
search for your ideal ICT job.

EMAIL: ernie@careerweb.co.za
CALL: 011 807 3294

COMPANY NEWS

SOFTWARE
Chillisofters feature at DevCon 2019
in Mauritius
Two of Chillisoft's senior seasoned software developers, Brendon Page
and Mark Whitfeld, recently presented at DevCon 2019, in Mauritius,
and chose to talk about pivotal practices, techniques and skill sets
that are and will continue to be needed by software developers and
business. Whitfeld focused on applying TDD to Brownfield projects,
while Page addressed the niggling feeling that tests are so expensive
to maintain in a fast-paced business environment. Chillisoft focuses
on sustainable software development, while adding pragmatic value.
It specialises in practices and skills to enable software development
sustainability, while considering the people, practices, technical and
socioeconomic dimensions.
www.chillisoft.co.za

Africa’s digital hospitality transforms
guest experiences
As hospitality providers across the globe embrace digital
transformation, the question arises: what do intelligent hotels offer?
From guestroom automation to location-based interactions, mobile
engagement, hyper personalisation, APIs and integration, the goal
is excellent customer service. Is this possible? Is Africa ready for
the "Digital Hotel"? EOH Infor Services recently launched the Infor
Hospitality suite of solutions to the African market, with events held
in Cape Town and Johannesburg. At the Johannesburg event, MC
KK Diaz opened proceedings by stating that, to be successful, it's
essential that businesses connect people to what's important to them.
www.eoh.co.za

ServiceDesk Plus enables visual mapping of
request management
ManageEngine, the IT management division of Zoho Corporation,
announced that its flagship ITSM product, ServiceDesk Plus, now
enables users to visually map the request management process by
creating custom request life cycles (RLCs) that use statuses and
transitions. For every request, the associated RLC can be used to define
custom statuses and configure criteria required to move from one
status to another. While transitioning between statuses, technicians
can also trigger notifications, mandate field updates and execute
scripts. ManageEngine brings visual request life cycle management to
ServiceDesk Plus; and simplifies request handling to achieve quality
IT service consistently. The feature is available in all editions.
www.itrtech.co.za

ICT INSIGHT
To read the FULL company releases, visit

www.itweb.co.za
Contact sales@itweb.co.za for any sales enquiries.
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Phising threats 2019: experts tell all
It is becoming better understood that, in order to stop phishing
attacks, we need to be able to see them coming. At the same time, it
also helps to have an idea around which phishing and malware threats
we should be keeping an eye out for. This is according to Anton
Jacobsz, CEO at value-added distributor Networks Unlimited Africa,
who was referencing a report shared by Cofense (formerly PhishMe).
As per the Cofense report: "The ongoing dominance of low-cost, offthe-shelf malware indicates they likely continue to reap success. The
real danger will be in improved banking Trojans and other stealers.”
www.networksunlimited.africa

SECURITY
#SS19Hack Ideathon to offer free security
training, idea generation
During the run-up to the ITWeb Security Summit 2019, an Ideathon
was held on 6 April to help prepare participants of #SS19Hack,
which ran alongside the event. The Ideathon consisted of a full day of
training and idea generation, and was hosted in an environment that
is creative and conducive to stimulating attendees' 'thinking mojos',
says Tiyani Nghonyama, COO and CTO of Geekulcha. The Ideathon
was powered by Snode Technologies, a supporter of the hackathon
since its inception in 2017. Industry leaders helped with presentations
and mentored the participants throughout the day, including Ivan
Regasek, CEO of ITWeb.
www.itweb.co.za

Annual SonicWall Cyber Threat Report details
rise in targeted attacks
The 2019 SonicWall Cyber Threat Report delivers an in-depth look at
threat intelligence obtained from its more than 1 million sensors from
around the world. Analysed by the SonicWall Capture Labs, an elite
team of threat researchers, threat data collected over the course of
2018 indicates an escalation in the volume of cyber attacks and new,
targeted threat tactics used by cyber criminals. "Cyber perpetrators are
not letting up in their relentless pursuit to illegally obtain data, valuable
information and intellectual property," said Bill Conner, president and
CEO, SonicWall. "We must be unyielding in this cyber arms race.”
www.sonicwall.com

ITWeb Security Summit 2019 featured three
workshops
Keeping data safe from attackers is becoming a day-to-day struggle
for businesses. Trends and research point to a massive increase in
breaches that stem from sources that are increasingly common
in the workplace, such as mobile devices and apps. "Look back at
the last few years," says Angela Mace, CRM and Events director at
ITWeb, "in 2016, 360 million MySpace users had their passwords
stolen and sold on the dark Web, in a breach that, at the time, was
considered one of the largest ever." She says although data breaches
can happen for a variety of reasons, the bottom line is that no
organisation is safe.
www.itweb.co.za

COMPANY NEWS

TECHFORUM

TELECOMS

Visibility can propel you ahead of
competitors

ZTE presents 5G-Oriented Core Network
Evolution Solution

Data insights, agility, precision in decision-making and enhanced
customer experiences – these are the imperatives of the modern
business. Nevertheless, no matter how much companies want to
achieve these goals, there always seems to be some element that is
hindering them, says Chris Volschenk, CEO of StorTech.
www.stortech.co.za

ZTE Corporation has announced that its 5G-Oriented Core
Network Evolution Solution in Africa has won the "Best Telco
Digital Transformation" award at 5G MENA 2019, demonstrating
ZTE's innovation capability and leading position in network
transformation. This solution utilises the NFV technology to achieve
the decoupling of hardware and software, as well as resource pooling
and sharing. The solution involves TECS, a cloud platform that
virtualises physical resources and allows network elements (NEs)
to apply for virtual resources, thereby achieving flexible resource
allocation and adjustment, and shortening the time to build a new
service. ZTE's CloudStudio (MANO) can automatically orchestrate
resources and manage the life cycle of VNFs.
www.zte.com

AI: The need to leave no one behind
The continent's new free trade bloc of more than 50 countries will
open up a market of more than 1.2 billion consumers, give it a unified
voice on the global stage, and dramatically boost infra-African trade,
says Cathy Smith, MD: SAP Africa. At the same time, the so-called
fourth industrial revolution and its associated technologies are
transforming every aspect of our lives. Modern technologies like AI
have the potential to foster development on an unprecedented scale.
In Africa, AI's potential is limitless. It can solve a host of business and
societal challenges, from providing better healthcare and basic services
to creating more efficient governments.
www.sap.com

CHANNEL
DVT partners with UiPath
Software development and related services company DVT has
partnered with UiPath, the leading enterprise robotic process
automation (RPA) software company, to complement its services in AI,
data and analytics. Organisations are increasingly seeking solutions to
help them expedite operational processes, enhance agility and deliver
greater value to customers. By partnering with UiPath, DVT will enable
clients to complete routine tasks, including processes such as supplier
invoice entry, customer queries, and support calls, with optimal
agility. By delegating these processes to a virtual digital workforce of
software robots, company employees will be able to focus on more
strategic, creative and customer-facing initiatives.
www.dvt.co.za

NETWORKING
SevOne SD-WAN Monitoring Solution 2.2
now in SA
Value-added distributor Networks Unlimited Africa has announced
the local availability of SevOne's SD-WAN Monitoring Solution 2.2. The
SD-WAN Monitoring Solution version 2.2 promises to further enhance
the experience for customers transitioning to next-generation branch
offices, delivering insights into their existing MPLS networks today
as well as the SD-WAN-based infrastructure of tomorrow. This is
according to Anton Jacobsz, CEO of Networks Unlimited Africa,
who says many large organisations are looking to be smarter about
their WAN resources and how they are managed and monitored. The
solution offers customisable, persona-based dashboards for network
operations, network engineering and line of business owners.
www.networksunlimited.africa

ZTE, China take the lead in 5G, 4G voice,
video calls
ZTE Corporation has announced that ZTE, Guangzhou Branch
of China Mobile and Ericsson have taken the lead in making a
VoLTE voice and video calls between 5G and 4G smartphones,
marking a great step forward in the commercialisation of 5G
networks and smartphones. Unlike the previous tests completed
via 5G smartphones and transported by trial networks, this call
utilises NSA 5G networks provided by different vendors, as well
as the existing 4G network. This test adopts ZTE's 5G and 4G
smartphones to make a VoLTE voice and video call while achieving
the download with a stable data stream, meeting the commercial
requirements in all aspects.
www.zte.com

SOFTWARE
Coca-Cola European Partners chooses
Software AG
Coca-Cola European Partners (CCEP) has chosen Software AG's hybrid
integration platform as a key enabler for implementing its technology
and business transformation programme. CCEP was looking for a
single integration platform to meet current and future requirements
in alignment with its API-LED architecture and cloud-first strategy.
CCEP was formed through the merger of three Western European
bottling companies in 2016, and as the company integrated three
differing IT landscapes, it was looking for economies of scale and new
business capabilities through a single integration platform. A2A, B2B,
API management, governance, maintainability and security were key
capabilities for the CCEP integration platform.
www.softwareag.com
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TECHFORUM
Companies must adapt to the needs of the
empowered customer
We live in a world where innovation and disruption are driving the
way we think and operate. "Today, the customer is more empowered
than ever. Knowledge is at their fingertips and technology is a part of
their everyday life," says Bizmod consultant Colette Staniland. "The
customer is no longer dependent on an organisation; the customer
will define the meaning of the value of an organisation's offering." So,
what does this mean to businesses? "They need to be able to deliver
more with less, and at a much faster rate," says Staniland. Success
means collaboration between IT and business functions, modernising
and placing the customer at the centre, she adds.
www.bizmod.co.za

Why a geographic domain name makes
business sense
A geographic domain name can be a powerful asset to a business,
as it can target different audiences in different territories, says
Wayne Diamond, CEO of domains.co.za. "Although search engines
do not take Web addresses into account for their search engine
optimisation (SEO) ranking, having a geographic domain name
does influence visitor perception." For businesses with a presence
in multiple locations, it could be beneficial to register different
geographic domains as appropriate. This is especially beneficial
when speaking to various audiences with multiple languages,
needs and niches. Multinational corporations already make use of
this tactic to target different audiences in different territories.
www.domains.co.za

SMEs: harness the Easter period to get your
houses in order
Gary Epstein, MD of EasyBiz, recently advised businesses on the
best way to approach quiet periods, like the Easter holiday period.
He said rather than despairing about the possible loss of revenue,
harness quiet time to catch up on administrative tasks. He said
many small business owners dread the Easter holidays. "They are
often short-staffed, especially if their employees take extended
leave and the additional long weekends mean less time to do
what they have to do and unwelcome interruptions to their daily
business activities." Epstein suggested SMEs implement strategies
that will help them rebound once it is business-as-usual again.
www.easybiztech.co.za

Configure your firewall for maximum
effectiveness
ManageEngine marketing analyst Mouli Srinivasan says the firewall
is the first line of defence against security threats; but simply adding
firewall devices to your network doesn't ensure your network is
secure. You need to regularly analyse your firewall's syslog and
configuration, and optimise its performance in order to protect
your network, Srinivasan adds. Gartner predicts 99% of exploited
vulnerabilities will continue to be ones known by security and
IT professionals for at least one year. The heart of any firewall's
performance is its rules and policies. If not managed properly, these
can leave your network vulnerable to attack.
www.itrtech.co.za

20

| June 2019

Securing the industrial Internet of things
Alongside the benefits of 4IR and the rise of the industrial Internet
of things (IOT) is one major downfall: a dramatic increase in cyber
security risk, says Axiz. Although the IIOT aims to streamline
manufacturing processes, it also endangers the industrial control
systems, as they are vulnerable to exploits that can be found freely
on the Internet. "Once a threat actor has the ability to run software
on a host that has access to a controller, the chances of a successful
attack are extremely high," says Andre Froneman, business unit
manager and industrial cyber security adviser at Axiz.
www.axiz.com

Mellanox network adaptors address cloud
performance concerns
With the adoption of cloud computing set to soar
exponentially over the next year, as an increasing number
of core business applications are moved off-site, so pressure
on cloud, network and data centre administrators to provide
faster, more reliable and more scalable cloud services will
soar. That's the view of Anton Jacobsz, CEO of Networks
Unlimited Africa. He points out that computing resources
are only as fast as the slowest link in the information supply
chain. Networks Unlimited Africa is a value-added distributor
of converged technology, data centre, networking and
security technology solutions, and distributes Mellanox's
intelligent interconnect solutions throughout the continent.
www.networksunlimited.africa

PwC focuses on customer experience
What's keeping banking and financial services executives up at
night in 2019? Take your pick of any number of issues: regulation,
technology or new market entrants. One of the most contentious
issues for many business leaders is how to create a unique customer
experience to retain existing clients and attract new ones, says
Quinton Pienaar, lead: Customer Engagement & Salesforce, PwC
SA. In fact, a great customer experience is probably the biggest
differentiator in an increasingly crowded South African financial
services market. Thanks to technology, most players have solid
products, but the difficulty is that customers are spoiled for choice
as to where to bank.
www.pwc.co.za

Help customers embrace business
intelligence
Almost a decade ago, before business intelligence (BI) tools
were at the forefront of innovation in the industry, IsoMetrix
already began seeking insights that delivered real value. This
foresight has empowered the business to leverage the latest in
analytics innovations, helping its customers to embrace modern
BI. "We have been quite prescient strategically in this regard. A
number of our competitors are embracing commercial business
intelligence tools now, whereas we saw a long time ago that
it was only going to become more difficult to compete if we
continued developing analytics technology in-house," confirms
Paul Marketos, director of IsoMetrix.
www.saqlik.com

The Public Sector ICT Forum was established in 2016 to provide a
focused platform and opportunity for public sector ICT decisionmakers to come together to engage and discuss topics that are key
to the local public sector.
Directed by a board made up of government IT officers (GITOs) and chief
information officers (CIOs) and including representatives from SITA and GITOC,
the forum provides online and event-based thought-leadership and knowledgesharing platforms.
The forum gives CIOs the opportunity to listen to and engage with leading
local and international speakers to provoke dialogue, spark ideas and generate
concepts that can be taken back to their areas of work. This is an informal
community that encourages collaboration and thought in the name of improved
service delivery.

This is an exclusive community for top-level public sector
ICT decision-makers: the CIO, GITO or DG/DDG focused on ICT
strategy within your government department (national or
provincial level) or at a parastatal. Membership is free, but
applications are vetted to ensure exclusivity.

To become a member, please go to
bit.ly/2psg2E6
or email us on
PSICTF@brainstormmag.co.za
or tweet us
@PSICTForum

Tap into The Margin
If you love The Margin but prefer to view content online, then we’ve got
some great news for you!!
The Margin’s website has been refurbished and upgraded. To get your fill of the information you need about key developments in the channel visit themargin.co.za.
With new and web-exclusive content regularly added, make sure you subscribe to our
newsletter service to stay in touch with what’s happening in your industry.

www.themargin.co.za

Technology and business for the channel… now online.

