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There’s no question that Africa remains an attractive
proposition for investors, especially those wanting to tap into
the growth of the technology and telecommunications sectors.
News headlines affirm this, with a recent example being
Google’s US$1bn investment in connectivity, telecoms and
start-up operations.
Another example is the acquisition of pan-African payment
service provider DPO Group by Dubai-based enabler of digital
commerce, Network International, in a landmark
US$291.3-million deal.
Market research shows that tech start-ups and innovation
continue to dominate Africa’s business landscape. According
to The Finnovating for Africa 2021: Reimagining the African
financial services landscape report, there are 576 active fintech
start-ups in Africa, which represents an increase of 89%
between 2017 and 2021.
Innovation - kick-starting Africa's
The annual African Tech Startups Funding Report 2020
digital transformation
reveals that new funding records were set over the course of
2020, as 397 start-ups raised an impressive US$701.5-million in
total funding.
Both these figures are up substantially on the previous year, with the number of funded start-ups
increasing 28% on 2019, and the funding total growing by 43%.
In this edition, industry experts delve into cloud, AI, and the application of new solutions within the
banking and government sectors.
This bodes well for the progress of the continent’s digital transformation agenda and its ability to
leverage 4IR-focused technologies.
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COLUMN INDUSTRY INSIGHT

Can we get rid of bias in
artificial intelligence?
Artificial intelligence systems are the product of constructed algorithms that inherit
many of the biases that help to perpetuate the global challenges we hope to solve.

Lavina Ramkissoon, Conscious Creator,
Trailblazer, Thought Leader

T

o understand the problem of bias in
artificial intelligence (AI), we have
to understand the definitions of bias. The
common definition of bias is that algorithms
learn whatever patterns the creator of the
data presents. AI bias is a bias that mirrors the
prejudice of its creators or data, meaning that
cognitive biases essentially are the root of all
modern AI and data biases.
These categories include: Too much
information, not enough meaning, need to act
fast, and what should we remember? It’s out of
these categories that modern AI biases arise.
AI algorithms may depend on one or several
data sources, and it’s usually these underlying
data sources, rather than the algorithm itself,
that are the main source of the issue. We
can easily conjure up a real example of how
statistical bias leads to the common notion of
bias.
In November 2019, we read about an
ongoing scandal of gender discrimination with
the issuing of credit cards. It all started when
a software developer wrote on Twitter that he
received a credit line 20x higher than his wife,
despite the fact that they filed joint tax returns
and that she had a higher credit score.
This led to an abundance of other married
couples coming forward to share similar
stories, followed by a frenzy in the media.
How could this happen? It is less likely that
the company is sexist and more likely that the
data fed to the organisation’s card algorithm to
determine creditworthiness had hidden biases.

2

| November 2021

Managing bias through a fairness pipeline
may be possible using design, data, model and
application within the pipeline. Algorithms are
simply a reflection of the data they are trained
on, meaning that biases propagate through the
fairness pipeline.
There is no technical silver bullet to
prevent bias in AI. There are, however, many
actions you and your organisation can take to
minimise the risks of bias.
First and foremost, it is essential to spend
time on the necessary resources to audit data
properly, especially when protected attributes
such as age, gender, or race are part of a data
set. But, auditing the data alone is not enough.
Bias can sneak in at multiple stages within
the fairness pipeline and significantly affect the
decisions made from AI.

there is less to worry over with respect to the
phenomenon of bias in AI.
We have become increasingly reliant on
AI to help solve some of the world’s most
pressing problems. From healthcare to
economic modelling, to crisis prediction and
response, AI is becoming quite common and,
in some cases, inherent in how we operate.
While the insights offered by AI are
invaluable, we must also recognise it is not
a flawless system that will provide us with
perfect answers, as many practitioners would
have you believe.
Our AI systems are the product of
constructed algorithms that have, however
inadvertently, inherited many of the biases
that help to perpetuate the global challenges
we hope to solve. The result is that AI and

Bias can sneak in at multiple stages within the fairness
pipeline and significantly affect the decisions made from AI.

Bias can sneak in at multiple stages within
the fairness pipeline and significantly affect
the decisions made from AI. To implement
unbiased models in practice, a process
supported in a platform for development,
deployment and monitoring is needed.
By now, you have probably come to terms
with the fact that no organisation is free from
the risks and consequences of bias in AI. We
know that biased data collection leads to
biased datasets, which in turn produces biased
algorithms that invent biased results and
solutions. We also know that the induction
of bias can occur at any stage in the fairness
pipeline and does not fall in the data collection
process alone.
To tackle bias in AI, it is in the best interests
of any company to implement a robust AI
governance framework anchored in an AI
platform. With the right support in place,

machine learning are not purely agnostic
processes of objective data analysis.
In order for these technologies to make
progress, confront bias and help tackle
significant global problems, we need
to rethink, reimagine and re-purpose
our approaches, rather than impose our
understanding on data.
Instead, we need an iterative, diverse
approach that can incorporate more
perspectives and diversity of thought.
Models developed from globally distributed
intelligence networks may offer a way forward
and more unique, unbiased approaches to
tackling serious world issues, deconstructing
bias in AI and rethinking AI.
The global problems we face today are
unprecedented and this does mean we
have opportunity to redefine, rethink and
reimagine solutions.
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Kate Mollett, regional director at
Commvault Africa

Mind the (business
integrity) gap

GlobalData Enterprise Small-Cell rating gives
ZTE’s QCell a number one ranking

In today's digital world, data
has become 'currency' and an
invaluable business asset. Without
data, businesses cannot function.
Moreover, the ability to analyse
data and extract value from
it is becoming a vital point of
competitive differentiation, said
Kate Mollett, regional director
at Commvault Africa. This is
challenging because of the way
that data has grown in silos and
is now sprawled across multiple
environments.
www.commvault.com

ZTE Corporation has received a full score of five points for its QCell
series products, ranking first in the industry, according to the
Enterprise Small-Cell CLA (competitive landscape assessment) report
released by GlobalData, a leading market analysis organisation.
Also, the QCell series products are rated as "leader" in both the
comprehensive rating and all the subcategories. ZTE has profound
technical accumulation in the field of small cell. Based on its deep
insight into the importance of indoor mobile communications, ZTE has
been committed to the research of new active digital indoor coverage
technologies since 2010.
www.zte.com

GraniteWMS celebrates increasing
international growth, new integrations
“The continued demand for our product in the medium-sized
enterprise market is even more evident as we see container shipping
prices skyrocket and supply chain systems are put under tremendous
strain globally,” says Craig Collins, CEO of GraniteWMS. GraniteWMS
is a leading warehouse management system that offers a flexible
and easy-to-use solution for end-to-end warehouse visibility and
management. Over the past year, it has implemented the Granite
Warehouse Management System in over 35 new sites in multiple
locations across the USA and South Africa. The company has active sites
in New York, Miami, LA, San Francisco and Reno, as well as sites in the
UK, the UAE, Spain and the Caribbean. The company also has several
sites across South Africa and sub-Saharan Africa.
www.granitewms.com

Epicor named a visionary in Gartner 2021
Magic Quadrant
Epicor Software Corporation has been named a visionary in the
2021 Gartner Magic Quadrant for Cloud ERP for Product-Centric
Enterprises for the third consecutive year. “We believe that placement
in the visionary quadrant reinforces our focus on building Kinetic with
our customers, for our customers,” said Epicor president Himanshu
Palsule. “Kinetic has the functionality necessary to run a modern,
future-ready manufacturing business looking to capitalise on data,
transform digitally in the cloud and innovate without limits. The
partnership with our customers is critical. And that’s why we prioritise
customer touch-points and feedback that influence our product
innovation.”
www.epicor.com

How to become a
technical business
analyst

Overcrowded IT market may be a blessing for
local businesses
South African businesses are spoilt for choice when it comes to
international and local IT solutions and service providers. This can
sometimes be overwhelming for IT leaders, but is there a silver lining?
Crowded markets always yield a positive outcome for the consumer. It
drives prices down and shifts bargaining power into the domain of the
buyer. Amazon Web Services launched its Cape Town data centres in
2020, a year after its most direct rival, Microsoft, launched two Azure
data centres in South Africa (in Johannesburg and Cape Town). Along
with this, there is a general surge in cloud-based technology solutions
available to local buyers.
www.kerushan.com

Edward Ngubane, head of business
analysis, Business Enablement
Division, DVT

COMPANY NEWS

No, you do not have to be
technical to be a business analyst,
says Edward Ngubane, head
of business analysis, Business
Enablement Division, DVT, but
there are questions that need to be
answered, like: Can you afford not
to be technical in an economy that
is heavily driven by technology?
www.dvt.co.za

To read the FULL company releases, visit

www.itweb.co.za
Contact sales@itweb.co.za
for any sales enquiries.
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Modern banking with iOCO
One of South Africa’s first digital-only banks put a great deal of work
into developing infrastructure, operating processes and the customer
value proposition. However, the digital-first, mobile-first approach
required a great deal of work on the back-end, including putting the
appropriate systems in place, as well as development. In addition
to working on the mobile app, the iOCO team helped develop the
additional web and payment solution, working with the internal design
and development teams to facilitate back-end integration. The team
was responsible for the maintenance of these applications for two
years, after which the bank took over. iOCO is still actively involved,
augmenting its development capabilities.
www.ioco.tech

Three reasons to integrate WhatsApp Business
API into your business
Do you have more than 1 000 customers with whom you want to
engage? Perhaps it’s time to integrate WhatsApp Business API into
your systems, says Cellfind. The WhatsApp Business API is proving a
powerful tool to scale your operation, boost business communications
and wow your customers with always-on support and time-critical
notifications. Integrating the WhatsApp Business API into your
business CRM serves to close the gaps between customer and company
and results in a seamless and easy flow of (accurate) communication.
The WhatsApp channel is less constrained than call centre call-backs
or landing pages when it comes to executing a marketing campaign.
www.cellfind.net.za

Need reliable financial data for a global
marketplace? Automation is the answer

Wisenet, Medical Benevolence Foundation team
up to help nursing students get back to class

To not only survive but also stay ahead of the competition,
organisations have had to take a hard look at their processes and
procedures. The technological world is advancing at an exceptionally
rapid rate. Organisations employing outdated legacy systems and
processes – like manual accounting – are at a real risk of getting left
behind. “In this day and age, it is imperative that businesses streamline
and automate financial process. Legacy and manual processes consume
far too much time and place an organisation at high risk for human
error,” explains Paul Bouchier, sales director at iOCO, within iOCO
Software Distribution, the local Infor Master Reseller.
www.ioco.tech

The Medical Benevolence Foundation (MBF) has teamed up with
Wisenet, an Adapt IT Holdings division (Adapt IT), to implement the
Moodle Learning Management System (LMS) that ensures seamless
continuation of education at various nursing schools in Kenya and
Malawi amid the COVID-19 pandemic. The benefiting schools are
owned by local churches in Kenya and Malawi that provide education
to students with limited resources through scholarship programmes.
The issue of availability of devices and connectivity is the most
significant remaining hurdle for the project.
www.adaptit.com

iOCO enables local
legacy transitions with
Fortinet Secure SDWAN

The one-day close: Automating finance to drive
the cost agenda
When it comes to business financials, almost all modern-day
organisations appreciate the deep value of achieving the illusive
one-day close. However, despite the myriad technological solutions
available, many organisations still struggle to consolidate financials
effectively within a day or less. As the business world rapidly evolves
into an increasingly virtual sphere, it is imperative that business
owners and decision-makers not only understand the value of the
one-day close, but also how to achieve it. When a one-day close can
consistently be achieved, organisations enjoy great benefits, including
increased value, time and cost-saving, and enhanced decision-making
power. This is accomplished by streamlining financial reporting.
www.ioco.tech

ZTE records revenue of RMB53.1bn, over 100%
gain in net profit in H1 2021
ZTE Corporation has posted its financial results for the first half of 2021.
According to the results, for the six months ended 30 June 2021, ZTE,
confronted with the opportunities and challenges from the internal
and external environment, achieved operating revenue of RMB53.07
billion, 12.4% higher than a year earlier. During the period, net
profit attributable to holders of ordinary shares of the listed company
reached RMB4.08 billion, an increase of 119.6%, and net profit after
extraordinary items attributable to holders of ordinary shares of the
listed company amounted to RMB2.11 billion, representing a year-onyear increase of 134.2%. Basic earnings per share was RMB0.88.
www.zte.com
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Brett van Rensburg, sales director,
iOCO’s Compute division

Fortinet’s Secure SoftwareDefined Wide Area Networking
(SD-WAN) solution has shone
recently as enterprises have had
to shift from legacy infrastructure
to increase their security and
flexibility for remote working.
This is according to iOCONetwork Solutions (iOCO-NS), the
Compute division of iOCO, the ICT
services business of the JSE-listed
EOH Group.
www.networksunlimited.africa

Introducing the DPU from NVIDIA – time to
embrace your FOMO
From ADSL to ZIP files, meandering through CAPTCHA, HTML, SASE,
SD-WAN and URL, to name just a few, you might be forgiven for
suffering eventually from FOMO or else even planning to go AWOL. But
please don’t hit the MIA button until we’ve had a chance to chat about
DPUs and their relatively recent arrival in the CPU and GPU family.
Belinda Duke, product manager: NVIDIA Networking at Networks
Unlimited, explains: “There is another acronym in town – we think it’s
very exciting to start working with the DPU, or ‘data processing unit’.”
www.networksunlimited.africa
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SOFTWARE

Commvault adds new ransomware protection,
response services to its data security solutions
Commvault, a recognised global enterprise leader in Intelligent Data
Services across on-premises, cloud and SaaS environments, has
announced new ransomware services designed to help businesses
prepare for, protect against and respond to today’s growing cyber
threats. Ransomware attacks continue to rise and are expensive – on
average, it costs 10 times the cost of the ransom payment to restore the
data. Seventy percent of ransomware attacks include a threat to leak
exfiltrated data, and firms that have been attacked experience about
21 days of downtime afterwards. Commvault Ransomware Protection
and Response Services provides the resources and expertise needed to
harden customers’ Commvault solutions from an attack.
www.commvault.com

Re-imagine your
business operations
through digital
transformation
C-suite business leaders must
now make explicit choices about
their strategy to win in a digital
economy. Organisations need
to reassess business operations,
aiming to adopt an agile and
innovative digital transformation
approach to achieve business
resilience in a time of disruptive
change, says Warren Williams, CEO
of Parity.
www.parity.co.za

Warren Williams, CEO, Parity

CrowdStrike Falcon X Recon+ expands
unmatched threat intelligence suite

Alnet Technologies
introduces Sage Intacct
to help non-profits

CrowdStrike, a leader in cloud-delivered endpoint protection
and workload protection, has announced Falcon X Recon+, a new
managed solution that simplifies the process of hunting and mitigating
external threats to brands, employees and sensitive data. Falcon
X Recon+ threat experts manage digital risk protection efforts by
monitoring, triaging, assessing and responding to threats across the
criminal underground, enabling the customer to focus solely on their
business. Earlier this year, CrowdStrike delivered Falcon X Recon to
expose activity on the cyber criminal underground. Falcon X Recon+
combines the effectiveness of the Falcon X Recon technology with the
skills and experience of the CrowdStrike Intelligence team.
www.crowdstrike.com

Introducing zero trust
security

Sage Platinum Business Partner
Alnet Technologies has revealed its
capabilities in the implementation
of the Sage Intacct solution
aimed at helping non-profit
organisations (NPOs) realise
the full benefits of Sage Intacct.
Netesh Maharajh, director, Alnet
Technologies, says the company
has already helped organisations
to successfully make the transition
onto Sage solutions.
www.alnettechnologies.com

Netesh Maharajh, director, Alnet
Technologies

CIOs must shift their security
approach from unconditional
confidence in users to zero trust
fundamentals. A zero trust model
relies on contextual awareness
to adaptively grant access to
authorised users using patterns
based on identity, time and device
posture, says Troy CEO Helen
Kruger.
www.troye.co.za

The low-code
revolution — four
benefits for regional
innovators

Helen Kruger, Troy CEO

Organisations face increased risk of cyber
attacks due to remote work
Netwrix announced the release of its 2021 Netwrix Sysadmin Report
dedicated to the annual System Administrator Appreciation Day. It
summarises feedback from 732 IT professionals worldwide about their
work challenges, and also offers valuable titbits of wisdom they shared.
Netwrix asked respondents to choose their top three challenges caused
by the recent shift to remote work. Sixty-eight percent of sysadmins
noted they are worried about the increasing number of cyber attacks
and data breaches, and 66% said their workload increased as a result.
www.privateprotocol.com

Mark Ackerman, area VP, Middle
East and Africa, ServiceNow

An expansion of the device
ecosystem from rigid VAX
terminals and desktops to
pocketable smartphones and
sleek tablets has brought with it
an app explosion that has cried
out for more coders, says Mark
Ackerman, area VP, Middle East
and Africa, ServiceNow. Coding is
one of the most in-demand jobs
across Africa, he adds.
www.servicenow.com
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INDUSTRY INSIGHT: NETWORKING
By SIBAHLE MALINGA, ITWEB SENIOR NEWS JOURNALIST

Openserve bets on fibre-on-demand
strategy for growth
With more urgent, immediate pandemic priorities on the table, ICASA is yet to
finalise its plans to auction spectrum and license the WOAN.

PHILA DUBE, CHIEF COMMERCIAL OFFICER
AT OPENSERVE.

T

elkom’s Openserve wholesale unit is
pinning its hopes on a new fibre-ondemand service, as part of its strategy
to expand its fibre footprint across SA’s
under-served and marginalised areas.
The fibre network operator bills itself as
SA’s largest wholesale telecommunications
infrastructure provider.
It offers wholesale products and
services to other licensed telecoms
service providers through an open access
network, which covers more than 2.4
million households locally with fibre,
either directly to the home (FTTH) or to
the cabinet (FTTC).
The company has been beset by
operational issues over the past year,
including vandalism and theft of
infrastructure.
Despite this, it has seen doubledigit growth across its carrier and
broadband market segments since the
advent of the COVID-19 pandemic,
pushed by significant demand for
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internet connectivity.
However, the company’s traditional
market segment – enterprise − continues
to be on a decline, as a result of local
businesses downsizing or introducing
remote-working policies for
employees.
Phila Dube, chief commercial officer
at Openserve, told ITWeb that while the
enterprise segment has seen a decrease in
consumption, the company has witnessed
an increase in demand across its nextgeneration services, which are powered
by fibre.
As more companies and people adopt
hybrid forms of work, the home has
become the new hub of communication,
fuelling tremendous growth across fixed
fibre and backhaul requirements for
mobile operators.
As such, the declining consumption
trend seen across Openserve’s enterprise
segment was offset by the booming
demand for data last year, with increased
traffic of over 28% across its fixed-line
network.
As part of its drive to connect South
African businesses and homes to highspeed broadband, Dube notes Openserve
has introduced its fibre-on-demand
service.
The service strives to upgrade all pointsof-presence, including the company’s
current FTTC footprint, to be able to
drive its last mile with fibre connectivity
– thereby servicing demand from its
existing, past and future customers.
“Openserve’s fibre-on-demand
strategy allows us to install the service
on-demand and achieve our ambition of
connecting the country with a high-speed
fibre broadband network – an important
step towards migrating our existing
xDSL customer base to next-generation
connectivity solutions, while ensuring
customer experience is maintained,” notes
Dube.
“This deployment method allows us to

attract new and existing customers back
on our network, especially those who
may have left due to a previous
poor experience, or who may not have
had proper connectivity in their area.”
While FTTH is based on preprovisioning of fibre infrastructure past
the premises before customers can be
connected to the network, the fibre-ondemand service is based on requests for
connection from customers who do not
yet have their premises passed with FTTH,
but are within reach of the fibre nodes,
which have been upgraded to be GPON
(gigabit passive optical network)-enabled
– providing a multi-point access network
to enable one single feeding fibre to serve
multiple homes and small businesses,
added Dube.
As part of its strategy to connect more
South Africans to its network, Openserve
has continued to revamp its service and
fulfilment model, by launching multiple
digital platforms, such as the Openserve
Connect App that allows customers to
engage, trouble-shoot connectivity
issues and utilise self-service features
while they are on the Openserve network.
While Openserve is moving away
from legacy infrastructure like copper,
Dube points out that in some areas,
copper is the only available connectivity
infrastructure.
“In the last five or six months, we’ve
added more footprint than we’ve done in
any one given year, since we started the
fibre rollout. Some of the under-serviced
areas we’ve deployed fibre in include
Chatsworth, Soweto and the Eersterust
project, which is almost complete.
“We are seeing great demand in
these areas and we are not just focusing
on rolling out the service, but we are
also coming up with exciting value
propositions for specific markets, in
partnership with our ISP network,
which is important from a commercial
perspective.”

INDUSTRY INSIGHT: INTERNET
By ADMIRE MOYO, ITWEB’S NEWS EDITOR

Naspers hunts for tech start-ups with
remaining R1bn war chest
Naspers, through its early-stage tech investment vehicle Naspers Foundry, still has
a R1 billion kitty that it is looking to invest in South African tech start-ups.

T

his financial year, Naspers Foundry
wants to pump about R300 million into
the burgeoning businesses, with the company
set to announce a new investment deal before
December.
This was revealed by Fabian Whate, head
of Naspers Foundry, in a video interview with
ITWeb last week.
Established in 1915, Naspers has
transformed itself to become a global
consumer internet company and one of the
largest technology investors in the world. In
SA, Naspers is one of the foremost investors
in the technology sector and has committed
to building its internet and e-commerce
companies in the country.
These include Takealot, Mr D Food,
Superbalist, OLX, Autotrader, Property24 and
PayU.
Naspers Foundry is a R1.4 billion earlystage business funding vehicle dedicated to
growing South Africa-focused technology
companies.
According to Whate, so far the funding
vehicle has invested R400 million in seven
tech start-up companies.

Investment galore
Whate noted Naspers Foundry still has R1
billion to invest in early-stage start-up
companies. “If you look at we have done this
financial year, we have invested about R150
million in the first half of the year.”
He said this financial year, the company has
set aside roughly R300 million to invest in the
tech start-ups.

“We talk to hundreds of founders in any
given year and we’ve had a lot of exciting
conversations and that’s why we have a very
full deal pipeline. We will announce at least
one more deal before the end of the calendar
year. It’s hard to say what it will be but it will
happen.”
Whate chronicled that the first investment
was in 2019 when Naspers Foundry invested
R30 million in SweepSouth, an online home
and business cleaning services platform that
connects clients with cleaners.
“Our second investment was in a business
called Aerobotics, an agritech business that
utilises drones and artificial intelligence in
order to provide yield data to commercial
farmers as well as agri-insurers. We invested

“The Student Hub is an edtech business
that also digitalises the TVET college
curriculum,” Whate added.
“Our fifth investment was this year into a
business called WhereIsMyTransport. That
was a R42 million investment.”
The company maps formal and informal
public transport networks and uses this
data and technology to improve the public
transport experience for millions of consumers
in high-growth megacities globally.
“WhereIsMyTransport is focused on
mapping emerging markets, and where they
are mostly competitive is in mapping informal
public transportation within megacities,
which is quite important given the
decentralised nature of, for example in South

If you look at we have done this
financial year, we have invested about R150
million in the first half of the year.

R100 million into that business in May 2020.”
In September 2020, Naspers Foundry
closed a transaction in Food Supply Network
on undisclosed terms. The independent B2B
marketplace integrates ordering systems
of manufacturers, distributors and buyers
(restaurants, hotels and retailers) of food
products.
In November 2020, Naspers Foundry
invested R45 million in online learning
platform The Student Hub. The company
helps overcome the constraints of limited
physical infrastructure and related resources
by partnering with government-accredited
Technical and Vocational Education and
Training (TVET) colleges to help them deliver
their courses online.

Africa, taxi minibuses. That information is
valuable to both large enterprises that make
use of mobility data such as an obvious one
like Google, for instance.
“It’s also valuable to consumers who use
a combination of informal and formal public
transportation systems.”

Insurtech drive
Whate adds: “Our sixth investment was an
insurtech investment in a business called Ctrl
where we put in about R34 million. What
Ctrl does is it enables large consumer-facing
businesses to become insurance distributors
and thereby generate incremental revenue
by leveraging your existing consumer
business.”
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INDUSTRY INSIGHT: IT IN BANKING
By SAMUEL MUNGADZE, SENIOR NEWS JOURNALIST.

Innovation, digital investments to
augment FNB’s growth plans
The bank says while digital investments are an “ongoing thing”, it has planned huge
expenditure to modernise its banking services, including its operations across Africa.
profile. This is all traditional stuff that
frustrated customers; like know-yourclient, you have your surname spelt
wrong, address wrong, but you can now
correct that on the platform. Profile
management capability has been an
unbelievable success for the year.”
Despite the COVID-19 pandemic
disruptions, the FNB team worked on
successful projects that positioned the
bank well in the market, he noted.
“Our technology team has been
unbelievable; we have done more projects
in the last 18 months than the preCOVID-19 period. Work from home, it’s

FNB CEO JACQUES CELLIERS.

F

NB, which recorded over one billion
logins on its platforms during the
financial year ended June, as more
customers opted for digital transactions,
says it will expedite its digital projects to
cater for the growing need.
In an interview with ITWeb last week,
CEO Jacques Celliers said: “Digital
investment is an ongoing thing; it’s
not something that you can do in one
year. Effectively, we have a number of
investments on the go.
“We are also rolling out a new
transactional banking platform to the
rest of Africa. So, overall, it is a massive
investment.”
He added the bank has also been
investing in “capabilities” as well as
maintaining its older infrastructure, so
that it runs its “full lifecycle” without
disrupting operations.
“One of the capabilities we launched is
for customers to manage compliance on
the platform, their profile and business
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to integrated financial services and
integrated financial experiences.”
Celliers said FNB will continue on
the innovation path in line with global
trends.
“Right around the world, financial
services are trying to modernise. We see
lots of opportunities to build better ways
of operating, better ways of producing
products, more customer-centricity. We
have been at this longer than others.
“In a nutshell, right around the world,
financial services had to move from the
old way of doing financial services, to a
new way and I think we are on a good

Right around the world, financial services are
trying to modernise. We see lots of opportunities to
build better ways of operating.

something that settled in nicely with
the team, especially with the late night
infrastructure maintenance, as we have to
wait for quiet time on our infrastructure to
do all our maintenance.”
In the period, Celliers said, FNB had
to focus on innovating solutions that
addressed customer needs.
“What we have found over the year is
that you can’t control innovation but you
can steer it. What we have done is try to
steer our innovative minds to solve the
challenges of the time and it was a great
year to do that. We were able to satisfy
lots of our operational demands through
innovating our platforms, our data and our
interfaces, to make it easy for customers.
“From an innovation perspective, our
teams love all opportunities that relate

trajectory to get that new way done.”
According Celliers, FNB’s ongoing
digital investments are already paying off,
as evidenced by the bank’s performance in
the last financial year.
In the year, FNB App volumes surged
26%, across Africa. In countries the
bank has presence, digital application
penetration increased from 16.5% to
29.3%.
Additionally, FNB’s eWallet services
surged, with seven million active wallets,
of which 5.6 million were non-FNB
customers.
The bank’s overall performance was
solid during the year, which helped FNB
report an increase of 32% in normalised
profit before tax and deliver a return on
equity of 33.3%.

INDUSTRY INSIGHT: IT IN GOVERNMENT
By SIMNIKIWE MZEKANDABA, IT IN GOVERNMENT EDITOR.

Start-ups find winning formula in
Cape Town, Joburg
Start-up ecosystems are collectively worth $6.6 billion (R99 billion). Of that, $6
billion (R90 billion) is concentrated in the top five African cities: Cape Town,
Lagos, Johannesburg, Nairobi and Accra.

T

his is one of the key findings in the
latest Global Start-up Ecosystem
Report 2021 (GSER 2021), compiled
by Startup Genome and the Global
Entrepreneurship Network.
The 2021 GSER is based on the assessment
of 280 ecosystems worldwide. It analyses
and evaluates the start-up ecosystems
based on experience and talent,
performance, funding, market reach and
resource attraction.
According to the report, the average
early-stage funding in African start-up
ecosystems in this GSER period, between
2018 and 2020, totalled $46.5 million
(R700 million), double the amount
observed last year.
The report further notes fintech
dominates early-stage investment
in Africa, with over $206 million (R3
billion) invested in the sub-sector
between January 2018 and June 2020.
“Entrepreneurs, policymakers and
community leaders are working hard all
over the world to build productive and
inclusive technology ecosystems that
are engines of economic growth and
job creation for all,” says JF Gauthier,
founder and CEO of Startup Genome.
“The Global Start-up Ecosystem

Report is the foundation of knowledge
where we, as a global network, come
together to identify what policies
actually produce economic impact and in
what context.”
Overall, the global start-up economy
is worth over $3.8 trillion in ecosystem
value, reveals the report, noting this is
more than the individual gross domestic
product of most G7 (Group of Seven)
economies, not including the value of
exits prior to 2018.
Mother City leads
The report ranked the top 40 global
start-up ecosystems, as well as 100
emerging start-up ecosystems.
Three of the top five African cities
made the list of the top 100 emerging
start-up ecosystems, namely Lagos,
Nairobi and Cape Town. Last year, the
Mother City also emerged among the
top-ranked start-up ecosystems in
Africa.
Cape Town has come up tops in the
latest standings, ranked the number
one African ecosystem in talent and
experience.
Talent and experience measures longterm trends over the most significant
performance factors, and the ability to
generate and keep talent in the start-up
ecosystem.
In terms of performance, which
measures the size and performance of
an ecosystem based on the accumulated
tech start-up value created from exits
and funding, Cape Town took the number
three ranking.
When it comes to funding, which
measures innovation through early-stage
funding and investor activity, the city
also ranks in the third spot.
Cape Town boasts a thriving tech
ecosystem, being the home of tech

heavyweights such as Naspers, Takealot,
Aerobotics, Clickatell, GetSmarter, Yoco
and Sweepsouth, to name a few.
In April, it was announced that the
Cape Town-based R4.5 billion River
Club Development will be the new home
of Amazon. The US retail giant already
has an office in Cape Town through its
cloud computing subsidiary Amazon
Web Services, which first established its
presence in the city in 2004.
The report also highlights Cape Town’s
fintech and edtech environment among
the strengths of its start-up ecosystem.
It states: “As the home of some of
SA’s largest financial institutions, Cape
Town is a natural choice for innovative
institutions; it is a natural choice for
innovative fintech companies within the
country.
“Payments start-up Yoco has raised
a total of $106 million over five rounds,
including a Series C in July. Mobile
financial services platform Jumo has
raised $156.7 million over 11 rounds.
Their latest round was a $55 million
Series C in February 2020.
“The acquisition of GetSmarter by
2U in 2017 catalysed the growth of the
edtech sub-sector in Cape Town. Other
local success stories include talent
development and e-learning company
Groundfloor Labs and Construct
Education, and the University of Cape
Town recently partnering with Valenture
Institute to deliver SA’s first accredited
online high school.”
Vusi Thembekwayo, Silicon Cape cochairperson, comments: “A report like
this is confirmation that Cape Town, and
by extension South Africa, is Africa's
Tech Capital. It also highlights the
enormous opportunity that the city and
country present for foreign investors.”
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Key lessons for companies
embarking on digital transformation
Digital transformation is not a silver bullet, as it is a fact that few digital
initiatives will result in a 10x factor of change − contrary to the claims
of some consultants.

Ajay Lalu, Co-Founder and Director,
Consumption Information Real Time
(CIRT)

triggered massive skill shifts, with more than
58% of workforces reporting experience
transformations since the onset of the
pandemic.
Transformations are journeys − a passage
of continuous change and improvement.
So, it is superfluous to ask the question: why
do companies need to embark on a digital
transformation journey?
The fourth industrial revolution has hailed
the era of digital disruption; for example,
Credit Suisse estimates the average age of
an S&P 500 company is currently under 20
years. This is down from 60 years in the 1950s
and it continues to accelerate.
In a KPMG survey of over 740 global
technology business leaders, Amazon,
Apple and Alibaba were named as the most
disruptive companies that tech industry

But McKinsey internet of things (IOT)
research results indicate that two-thirds of
companies surveyed achieved between 5%
and 15% cost savings or revenue gain − which
is still notable − while only 17% achieved over
15% cost savings or revenue gain.

More rather than less
There are no limitations to IOT use cases, from
contactless retail checkouts, to predictive
and preventative maintenance. On average,
companies that are leaders in IOT adoption
have over 30 IOT projects and varied use cases
that result in significant savings, revenue
growth and even operational efficiencies.
Many companies are at a pilot phase on
their IOT projects and few move beyond pilot
phase, since the savings or revenue growth
are modest at best.

D

igital transformation as a term has been
around for over 30 years. As the digital
aspirations of businesses around the world
expanded rapidly, technology departments
quickly needed to manage the latest social and
web platforms.
This, in turn, is said to have encouraged
organisations to use digital information for
their own unique processes and automation
experiences.
Businesses recognise that they operate
through a broad ecosystem that connects
customers, suppliers, resellers, employees
and more.
What was, a decade ago, a 'nice to have'
business model went on to become crucial
to the delivery of the highest level of service
demanded by today's digitally astute
consumers.
However, the arrival of COVID-19
forced digital transformation to move at an
unprecedented rate. Gartner estimates the
pandemic − with the urgent need for remote
working and integrated supply chains − fastforwarded consumer and digital business
adoption by five years in just eight weeks.
That's a staggering statistic. It goes on to
note that digitalisation at scale and velocity
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The bottom line is that businesses that ignore the
threat of digital disruption do so at their peril.

leaders worry most about unsettling their
businesses. Other examples of this include
Uber and Airbnb.
This survey ranked e-commerce as the
most disruptive business model and continues
to capture attention with its dramatic growth
prospects. Global e-commerce spending is
predicted to increase from $3.5 trillion in 2019
to $6.5 trillion in 2023, accelerated by the
COVID pandemic.
The bottom line is that businesses that
ignore the threat of digital disruption do so at
their peril.
A key first lesson is that digital
transformation is not a magic pill. It is a fact
that few digital initiatives will result in a 10x
factor of change − contrary to the claims of
some consultants.

IOT is a scale game. Pilot projects cannot
prove long-term savings or revenue
growth as the IOT economies of scale,
such as volume-based hardware rebates or
reporting dashboard costs, are recovered over
thousands of devices as opposed to hundreds.
If you are serious about digital disruption,
be really serious about scale and remember
more rather than less.
The next key lesson is to understand
the importance of planning. IOT, like most
things in life, requires the development of
implementation strategies.
Detailed planning and a clear vision of what
the goals are, target dates for the achievement
of those goals and what the likely outcomes
will be for the business are essential elements
of success.

INDUSTRY INSIGHT: BUSINESS INTELLIGENCE

Five years on: Governance still
biggest hurdle to BI
Even with governance more important than ever before, it’s not an
easy task to ensure good, clean, quality data is available for accurate BI
reporting.

Chris Pallikarides, General Manager,
ITBusiness, a company in the KID Group

Now, as it was then, governance is more
important than ever before. Having a solid
governance framework in place is vital to
ensure the data being used to make critical
and non-critical decisions is as accurate as it
can be.
How can a business make a decision if it has
no trust in its data/information, or where the
data is coming from?
In the world we live in, where missioncritical or even life-threatening decisions
need to be made quickly, data/information
needs to be available immediately − and that
data needs to be trustworthy and correct.
With self-service reporting now available
to almost everyone, being able to report
information and present data accurately
is critical. Having a strong governance
framework in place ensures the data used can

How can a business make a decision if it has
no trust in its data/information, or where the
data is coming from?
It also surfaces opportunities for
efficiencies; ie, overlaps in artefacts, manual
lineage and gaps, change tracking or role
actions.
The governance model is premised upon
oversight and control over data management
(including data quality, verification, security)
processes, roles and compliance to external
regulation or internal standards.
Governance guidelines are available from
many sources on the web and specifically in
tool vendor documentation.
To make governance easier, it is
recommended that organisations make
relevant such guidelines within a site-specific
framework of relevant standards that are

A

lmost half a decade ago, businesses
realised that effective data governance
was key to a solid business intelligence (BI)
strategy. However, today, governance is still
the biggest hurdle to BI.
KID director Mervyn Mooi noted in
2015 that BI projects built on ungoverned,
unqualified data/information and
undermined by shadow BI would deliver
skewed and inaccurate information.
In a study done by Forbes in 2016, it warned
that data governance required a healthy
balance between consistency and flexibility.
In the years that followed, we saw the
emergence of more automation, artificial
intelligence (AI) and dedicated data stewards
– ideally, to rectify this.
However, today, while organisations are
moving at the speed of business and data is
being created at a rate of 2.5 quintillion bytes
per day, it is still not an easy task to ensure
good, clean, quality data is available for
accurate BI reporting.
The mandate
With compliance being a requisite in almost
every industry, companies face a massive
whip should they not comply with certain
reporting standards.

How can a business make a decision if it has no trust in
its data/information, or where the data is coming from?

be trusted and that all the relevant controls,
checks, standards and legalities (compliance)
are adhered to.

The method
Modern day governance tools enable
organisations to map and link all data/
information and business and technical
process artefacts or assets (metadata) to each
other, to the respective systems, role-players
or stakeholders and also to compliance/
regulatory rules and clauses as they relate to
each other.
Using in-built AI or manual interrogation
or discovery methods, this repository
of mappings immediately enables true
lineage, landscape oversight and proving of
compliance.

realistically applicable or pragmatic; ie,
articulated.
Data governance sets a blueprint of controls
for the proper management of data assets
across the organisation.

The challenges
Even with governance processes and tools in
place, effective governance can be challenging
because data changes all the time. Customers
may move and organisations may change
their reporting, branches or processes.
Therefore, linking and change tracking is
crucial in ensuring data integrity and accurate
current and historic reporting.
Stronger governance helps ensure not only
consistent but also reliable and optimised
results
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Lean start-up cycle: Modern
measuring with monitoring, metrics
To strive towards perfection, we must first measure and validate, but it’s easy
to get lost in the noise of potential metrics competing for our attention.

Drikus van der Walt, Cloud engineer,
Synthesis Software Technologies

W

hy do we need metrics? Why should
we care about measurements? As
engineers, builders, or entrepreneurs, we try
to create something that is as good as it can
be. We strive for perfection.
Yet, perfection is a misleading ideal. We
tend to delay the release of a product because
it is not ‘perfect’. In theory, that makes sense.
So, why do I call perfection misleading?
To define ‘perfection’ we need to
understand what quality means to customers.
If we do not have a clear definition of what
a customer needs, then we lack a definition
of quality. If we lack a definition of quality,
then we can never reach perfection. To strive
towards perfection, we must first strive
towards measuring and validation. Note, I say
strive towards, not achieve. Perfection is a
direction and not an exact outcome.
It is very easy to get lost in the noise of
potential metrics competing for our attention.
We need a strategy to determine what exactly
we should measure. What we measure should
give us valuable insights to confirm or deny
our assumptions.
I will give an example business case as well
as an accompanying hypothesis. This example
will serve as a reference point throughout the
rest of the discussion.
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You have an innovative idea for a new
kitchen appliance rental platform. You believe
customers want to rent an appliance, then
return it after using it. You know that people
do this with clothes and technology.
You believe it is possible to extend this to
include kitchen appliances. You write your
hypothesis based on these assumptions.
“There is an interest in renting an appliance,
like a coffee machine, for some time rather
than buying one.”
Let us start by discussing the hypothesis
stated in the example. The hypothesis is a
nuanced statement directed at a specific
experiment. Understanding the hypothesis
is the first step towards determining what
to measure. Based on the risk that we
are addressing, we get three hypothesis
categories:
Desirability hypothesis: Risks related to
appeal or desire for the idea. Are customers
interested in the product?

In our example, we need to measure
something that can prove if customers are
interested. Imagine having a website where
potential customers first encounter our
platform. On the site, there is an option to
subscribe for updates on the development
of the platform. What could we measure
to confirm our hypothesis? Here are two
options:
• The total number of people that visited the
site over the last month.
• The ratio of people that visited the page
compared to those that subscribed to total
page visits.
Selecting the first metric is a common pitfall
for an entrepreneur. The first metric is an
example of ‘vanity metrics’. Vanity metrics
look cool. They tell you about the ‘size’ of
the business. They are flashy and make
shareholders happy.
We might learn something about the
quality of our marketing from vanity metrics,

Perfection is a direction and not an exact outcome.

Viability: Risks related to the realistic viability
of the idea. Can this business model make
money? Will we be able to get a large enough
market share?
Feasibility: Risks related to the ability to
execute the idea. Do I have the skills to build
this platform?
The hypothesis I shared is an example of a
‘desirability hypothesis’. We want to confirm
there is a sizable interest in the proposed
platform. Now that we understand the
hypothesis, we can get closer to identifying
what we need to measure.
Perfection is a direction and not an exact
outcome.

but we cannot draw conclusions, or gain
knowledge, about the desirability of the
platform.
Vanity metrics lack a cause-and-effect
relationship. You look at the number of people
visiting your site and think: “Wow, people
love my idea!” But people stumbled onto
your site while searching for an appliance
to buy, or because of very good marketing.
They visit your site, then leave. Vanity metrics
are misleading. They are not suitable for
hypothesis validation.
Compare this to the second metric. We
call this type of metric ‘actionable metrics’.
Actionable metrics help us learn.

INDUSTRY INSIGHT: ENTERPRISE SOLUTIONS

The cloud relationship:
It’s complicated
When it comes to the cloud, one size does not fit all, it doesn’t work with
just one click, and speed is still very much of the essence.

Wynand Smit, CEO of INOVO.

W

hy do we need metrics? Why should
we care about measurements? As
engineers, builders, or entrepreneurs
Cloud remains one of the most powerful
ways for an organisation to unlock its digital
potential, and the past 18 months are proof.
The momentum gained since 2020
is driving companies towards deeper
integration, transformation and
comprehensive cloud adoption.
For many companies, the goal is to ensure
infrastructure remains relevant, capable and
sustainable in the wake of the pandemic. A
goal emphasised by LogicMonitor’s “Cloud
2025: The future of workloads in a cloud first,
post-COVID-19 world” survey that found at
least 95% of global IT decision-makers believe
workloads will be in the cloud over the next
five years, with 87% citing the pandemic as
the fuel that’s ignited the cloud fire.
But cloud is failing customers. Spiralling
costs, limited gains, poor visibility,
weak deliverables and minimal return
on investment have left a bad taste in the
proverbial business mouth.
This is a view shared by Gartner, with
the research giant pointing out that even
though companies are planning to increase
their cloud adoption over the next few

years, there are challenges around cost and
implementation that have to be managed
more effectively.
The question is why? Gartner highlights
six common mistakes that include: the
wrong team, rushed app assessments, the
wrong emphasis, poor landing zone design,
mistimed work effort and hidden costs. Every
one of these factors can drive costs up and
expectations down.
However, there is another issue at play
here. The misconception is that cloud is easy.
That it’s a simple lift and shift, plug and play,
point and click exercise that requires only that
the business point at a problem in order for
cloud to make it go away.
It is speed that underpins the value of
cloud.
The reality is that cloud is complicated,
and it should be. To deliver what it promises,
cloud has to be carefully and strategically

deployment is as rapid as the promise on the
tin, it has to be approached practically.
The complexity of cloud doesn’t lie in the
services it delivers, but in how it has been
integrated into the organisation. Because
many companies believe cloud is so simple,
they believe implementation will be simple.
And here is where the road gets rocky,
because here is where the expertise behind
the cloud solution needs to be the expertise
that implements it.
A great example is the integration of a new
CRM platform. Yes, the business can install it,
click the buttons and get the system to work,
but without in-depth expertise, it won’t
deliver to the full potential of the platform. It
won’t dive deeply into your fields, customers
and systems, because it hasn’t been optimised
for your business.
Rapid cloud deployment isn’t point
and click. It’s leveraging the expertise of

It is speed that underpins the value of cloud.

implemented to ensure it actually meets
business goals, has a long-term sustainable
impact, and can be rapidly deployed to deliver
immediate results – speed is always going to
be a critical factor when making any cloud
decision.
It is speed that underpins the value of
cloud. Today, the business can simply
subscribe to a cloud service and consume it. A
CRM system can be integrated and rolled out
in days. A contact centre solution can be setup
and managed within hours.
Cloud is solutions on steroids. It’s got all
that speed wrapped up and ready to make the
business go. However, to ensure any cloud

organisations that fully understand the depth
and breadth of their solutions, and that
know how the background technicalities will
potentially impact on the business.
With laser-like focus and coherent
planning, a cloud deployment can be rapid
and deliver exceptional results because it
has been customised, optimised and tightly
integrated across multiple systems, legacy
technology and layers of the business.
A deep understanding of the business and
how a specific cloud platform will fit within
it will bypass the complexities of unexpected
costs, poorly integrated systems and
mediocre performance.
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Don’t get caught out by
POPIA

Cquential launches
inventory management
system for smaller
companies

Proceed Group worked with many
companies when it was getting ready
for GDPR in 2018. Graham Mead,
commercial director at Proceed
Group, commented: “Not having a
GDPR/POPIA plan and not managing
that plan means you will create your
own ticking time bomb that could
destroy your commercial reputation
and hit your bottom line.”
www.proceedgroup.com
Shaun O'Brien, CEO of
Cquential WMS

Graham Mead, commercial director
at Proceed Group

Cquential has launched an inventory
management system (IMS) designed
for smaller companies in multiple
sectors. Shaun O’Brien, CEO of
Cquential, says the new application
targets a sector of the market that
needs access to an entry-level
solution that will help them manage
their inventories more effectively at
the right price point.
www.argility.com

Be a ‘go getter’ and don’t
be afraid to fail
Nyeleti Shikwambane, IP Product
Manager for Huawei at Pinnacle ICT,
South Africa’s leading ICT distributor,
doesn’t get an opportunity to slow
down much. She has been in the
networking space for over 12 years
now and describes her current role as
the highlight of her career, due to its
well-rounded portfolio.
www.pinnacle.co.za
Nyeleti Shikwambane

Why there’s a need for penetration testing
within organisations
Can you protect your company from cyber crime by hiring an ethical
hacker? Understanding how secure a business is should begin with a
penetration test – getting a third-party expert like Cyber Insight to
uncover, exploit and document vulnerabilities. A penetration tester
– also called an ethical hacker – will find vulnerabilities in a system
and actively exploit them in order to gain access into an environment.
Penetration testers are often referred to as ‘ethical’ because they do
not sell their findings on the dark web – any information unearthed is
passed back to the client to fix vulnerabilities in the system..
www.cyberinsight.co.za

The case for increased automation of the
finance function
In 2014, research from McKinsey Global Institute estimated that
activities comprising 34% of a financial manager’s time could be
automated by adapting current technologies, freeing up finance
professionals for more strategic activities. Executives sat up and
listened. Fast forward seven years and, according to a PWC report,
75% of CFOs said they plan to allocate more resources to digital
transformation in 2021. The future is now. In essence, if all finance
professionals are doing is collecting data or performing rote tasks,
then we are constantly looking out of the rear-view mirror versus the
windscreen.
www.ioco.tech
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ASUS creator laptop line-up

ASUS showcases complete creator laptop lineup
ASUS recently showcased its full range of ProArt Studiobook,
Zenbook Pro and Vivobook Pro creator laptops, an advanced
ecosystem of laptops that delivers performance and features suitable
for any level of creator, from professional to hobbyist. ProArt
Studiobook laptops fulfil the extreme performance and stability needs
of professional creators.
www.asus.com

SOFTWARE
One Identity integrates with ServiceNow to
help customers
Integration with ServiceNow unlocks a consistent and unified
experience for joint customers, while gaining complete compliance
and governance features of Identity Manager. One Identity, a proven
leader in identity-centric security, today announced it has joined the
ServiceNow Partner Program as a technology partner. The integration
with ServiceNow will allow One Identity’s Identity Manager to
give mutual customers identity access governance and service
management solutions that ensure controls are in place to meet the
ever-stringent security and compliance requirements around user
access to sensitive applications. One Identity’s Identity Manager can
be found in the ServiceNow Store.
www.quest.com
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DotModus drives dynamic growth for SA Taxi

Huawei, China Telecom
partnership brings new
bundled cloud service to
southern Africa

DotModus, a Dynamic Technologies group company, has developed a
digital dashboard solution for SA Taxi that analyses the movement of
22 000 minibus taxis across the country, enabling reduced operational
costs and risks, optimised taxi journeys and an increased return on
investment. SA Taxi manages its growing fleet of minibus taxis with
financing, insurance and mechanical support, which requires rapid
extraction of analytics from real-time data to enable the company and
its taxi operators to run more effectively and efficiently. It’s a winwin-win system, for SA Taxi, taxi operators and drivers, as well as the
passengers, said Stuart Wilson, business intelligence manager, SA Taxi.
www.dynamic-tech.com

AWCape implements Sage
Intacct at COLMED Group

Marc Meiring

Elson Lee, deputy director of
China Telecom (Africa and
Middle East)

Meirasmus Trust – a six-company
group that includes COLMED
Debt Administration, Jesmarann
Construction and CredEBill – has
automated financial processes and
gained real-time visibility into its
business following the implementation
of Sage Intacct, a best-in-class cloud
financial management platform
for the mid-market. Sage Business
Partner AWCape was the consulting
and implementation partner for the
roll-out.
www.awcape.com

Avaya invests in Journey, leading zero
knowledge and digital identity platform
provider
Avaya Holdings Corporation (NYSE: AVYA) today announced it has
made a strategic investment in Journey.Ai, developer of a digital
trusted identity platform focusing on enhancing privacy, security
and customer experience. Based in Denver, Colorado, Journey is a
part of the Avaya DevConnect partner ecosystem. The Journey digital
trusted identity platform, integrated with Avaya OneCloud CCaaS
(contact centre as a service) offerings, enables enterprises to interact
and transact with customers in a secure and simple manner. With
its use of multi-modal biometric technologies, including facial and
voice authentication, Journey can confirm customer identity with
99.9999% accuracy in less than two seconds.
www.avaya.com

Avaya to demonstrate composable solutions enabling
experiences that matter at GITEX 2021

In the first such partnership between
Huawei Cloud and China Telecom,
the two companies are collaborating
to offer bundled cloud services and
connectivity to organisations in
South Africa and across the southern
African region. Lori Zhou, executive:
Ecosystem Partner Development
for Huawei Cloud, says their partner
model centres on joint value creation,
focusing on building a sustainable
ecosystem to support partners and
offer value to customers.
www.huaweicloud.com

Sizwe Africa IT Group,
Huawei make the cloud
journey less daunting

Aadiel Ayob, executive –
Innovative Enterprise Services
and Solutions, Sizwe Africa IT
Group

The emergence of the 4IR and its
related technologies present unique
opportunities to address the social
and economic challenges facing the
South African economy. The advent
of the COVID-19 pandemic also
heightened the social and economic
challenges, says Aadiel Ayob,
executive – Innovative Enterprise
Services and Solutions, Sizwe Africa
IT Group.
www.sizwegroup.co.za

EOH, PrimeStars partner to leverage
technology skills and innovation
EOH believes that two of the most significant challenges we face in
our country is unemployment and the lack of equal access to quality
education. In the first quarter of 2021, South African youth aged
15-24 and 25-34 recorded the highest unemployment rates of 63.3%
and 41.3% respectively. EOH acknowledges the positive impact
that gainful employment can make for our young people. EOH is
committed to finding solutions that result in sustainable job creation
solutions for South African youth. EOH partnered with PrimeStars in
their Step Up 2 A GREEN START UP programme, aimed at inspiring
young entrepreneurs to find opportunities in the green economy.
www.eoh.co.za

Avaya announced its participation at the 2021 edition of GITEX Global,
where the company will demonstrate the composable solutions that
organisations need to keep up with changing customer expectations.
Improving the quality of experiences through both the customer
and employee journey has become among the most important
differentiators and creators of brand affinity for organisations globally.
But with consumer and employee demands constantly changing,
businesses are struggling to keep pace using legacy technologies.
www.avaya.comw
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Why unified communications, voice assists
businesses

Business sustainability
through digital
transformation

With digitisation being fast-tracked in the face of the COVID-19
pandemic, many organisations have had to relook at their working
structures and tools to sustain and increase productivity while still
keeping the best interest and new dynamics of the business in mind.
What also stirred the shift was bill shock, which occurs for a number
of reasons, with mobility becoming an important trend in the
marketplace as consumers and businesses continue to embrace smart
devices, says Deon Geyser, CEO of Liquid Intelligent Technologies
South Africa. What Liquid offers differently is the ability to provide UC
in Microsoft Teams or generic application.
www.liquid.tech
Morne Laubscher, chief
technology officer, Logicalis SA

ZTE secures IPRAN centralised procurement
from China Unicom
ZTE Corporation has won the bid of the centralised procurement of
IPRAN products from China Unicom, by virtue of its multi-service
packet platform ZXCTN 9000-EA series and 5G transport intelligent
access product ZXCTN 6000 series. This is the largest centralised
procurement of China Unicom, involving IPRAN1.0, IPRAN2.0 and
CPE equipment, following its large-scale construction of intelligent
MAN in 2020. The equipment will help China Unicom give full play
to the multi-service transport capabilities of its intelligent MAN,
and boost the construction of the new-generation cloud-network
convergence. By simplifying the network protocols and optimising the
traffic grooming, the equipment can improve the user experience and
accelerate the growth of digital economy.
www.zte.com

Technology can do a lot
to mitigate disasters.
What do SMEs need to
know?

John Woollam, CEO,
Euphoria Telecom

If the COVID pandemic has taught
business owners anything, it’s that
just when you think the worst has
happened, things can escalate.
Planning for the worst when you’re
in unprecedented times can seem
pretty daunting, but there are a few
tried, tested and well-understood
techniques that you can use.
www.euphoria.co.za

The e4 Team at the e4 Diepdale Secondary School Computer Centre – one of the
schools participating in the e4 STEM Programme.

e4 launches STEM programme
Fintech specialist e4 has launched a Girls in STEM programme to
provide girls in underprivileged areas with the support they need to
pursue careers in science, technology, engineering and mathematics
(STEM) post matric. Cognisant of the gender imbalance present in
the science and technology industries worldwide, and particularly in
sub-Saharan Africa, e4 approached Melisizwe Computer Lab Project,
a non-profit that provides schools in need with computer labs and IT
skills training, for help with this initiative.
www.e4.co.za

Success with RPA in the
new normal
Robotic process automation (RPA) is a
set of tools and technologies we use to
replicate human/machine interaction
to essentially remove the need for
human interaction with certain
repetitive computing tasks. If that
sounds cold, it is, says Laura Wier,
DVT Automation Solutions head. She
says an over-reliance on RPA can
often skew the organisational culture.
www.dvt.co.za
Laura Wier, DVT Automation
Solutions head
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Digital transformation has become
a buzzword globally, in the same
way that cloud was a few years
ago, particularly under the current
environment in which businesses
operate, says Morne Laubscher,
chief technology officer, Logicalis
SA. As businesses prepare to remain
future fit, it will become increasingly
apparent that DX is a continuous
journey and not a destination.
www.logicalis.com
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Digital transformation for continued growth
within the distribution industry

Take steps now to protect your organisation as
ransomware as a service ramps up

Staying ahead of digital transformation within the digital era is often
a costly and complex process. Yet by taking advantage of exceptional
enterprise resource planning (ERP) solutions, like Infor CloudSuite
Distribution, organisations can confidently step into the digital era.
Currently, a vast majority of businesses do not have the support
needed to make an effective digital transformation. Utilising effective
solutions can aid these businesses in establishing improved business
systems, automations, workflows and processes. “Infor CloudSuite
Distribution enhances organisation-wide operational functioning by
providing comprehensive, end-to-end functionality,” explains Paul
Bouchier, sales director at iOCO Software Distribution, the local Infor
Master Reseller.
www.ioco.tech

The services industry has traditionally included sectors ranging
from social assistance and healthcare to transportation and scientific
services. However, it doesn’t end there, because the human talent for
innovation can turn almost anything into a service. A few years ago,
this area of business moved into the cyber arena as well. And so we
present: Ransomware as a service. Today, one of its latest offerings
is a ‘triple threat’ that turns distributed denial of service attacks
into an even more lethal cyber weapon against organisations. Carole
Hildebrand, senior strategic marketing writer at NETSCOUT, calls it
“the rise of ransomware gangs”.
www.networksunlimited.africa

Partnership with Huawei
helps DCG to ‘simplify
IT’
The adoption of cloud services was
initially very slow in South Africa,
mainly due to a lack of understanding
of the cloud architecture, along with
the perceived vulnerabilities and
fear associated with not hosting your
own infrastructure on-premises,
according to Leon Barnard, MD at
Dynamic Cyber Group (DCG).
www.huaweicloud.com
Leon Barnard, MD at Dynamic
Cyber Group

'Be Security Forward’ with Rubrik and VNQ
Systems
As enterprises adopt data-driven business models, their data becomes
more lucrative for attackers to target. At the same time, as ransomware
becomes increasingly sophisticated, more enterprises are opting
to pay the ransom in the case of a breach than ever before. This is
according to cloud data management security company Rubrik, which
notes that in the face of these challenges, organisations are looking
to adopt a holistic, multi-level ransomware response strategy that
will allow them to resume critical business operations immediately
following an attack, as well as avoid paying a ransom. The Be Security
Forward campaign is focused on its ransomware remediation through
immutable backups.
www.vnqsystems.co.za

Seeing it in the numbers – new DDOS ‘normal’
is not normal in any way

HARDWARE
Ten signs your business
is ready for content
services/ECM solutions
“ECM comprises the collaborative
method of digitally managing and
applying a company's information
to support its processes and business
goals,” says Ian Dury, business
support manager of Kyocera
Document Solutions South Africa.
“This ensures that information is
easily accessible, and as useful as
possible at any point throughout the
content life cycle.”
www.kyoceradocumentsolutions.
co.za

Threat actors will never turn down an opportunity for innovation,
and the COVID-19 pandemic has provided an enormous opportunity.
We are seeing this quite clearly in the numbers coming through –
and the new ‘normal’ around distributed denial of service (DDOS)
attacks is not normal at all. So says Carole Hildebrand, senior strategic
marketing writer at NETSCOUT, a leading global provider of service
assurance, security and business analytics. Writing in a recent blog,
she explains: “After an astonishingly active first quarter of DDOS
attack activity, things calmed down a bit for the second quarter of
2021. Unfortunately, ‘calmed down’ is a relative term.”
www.networksunlimited.africa

ZeroFox deepens dark web threat intelligence
platform with Vigilante
ZeroFox has successfully joined forces with Vigilante, a globally
recognised expert in dark web threat intelligence, adding to its
intelligence portfolio. With over a decade of experience in targeted
threat hunting and cultivating trusted personas within the
underground economy, Vigilante fulfils demanding intelligence
requirements for a broad range of companies across a diverse array
of industries, including many of the Fortune 50. Vigilante’s global
team of expert operatives and analysts will be integrated with
ZeroFox to enable access to unique data sets and exotic threat research
unattainable by any other provider.
www.csza.co.za
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REPORTBACK: AFRICA SECTION

About Africa …
ICT Insight is proud to feature a recap of the biggest stories from Africa’s
ICT and telecommunications landscape.

I

n this synopsis of top recent headlines
published by both ITWeb Africa
(itweb.africa) and ITWeb (www.
itweb.co.za), we look at continued
investment in Africa’s tech space with
venture capitalists and funders looking
to increase their interests. There are
also a host of hot deals that are making
headlines, as well as security and skills
development issues that remain a
headache for business owners.

Naspers hunts for tech start-ups
with remaining R1bn war chest
Naspers, through its early-stage tech
investment vehicle Naspers Foundry,
still has a R1 billion kitty that it is
looking to invest in South African tech
start-ups. This financial year, Naspers
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Foundry wants to pump about R300
million into the burgeoning businesses,
with the company set to announce a
new investment deal before December.
This was revealed by Fabian Whate,
head of Naspers Foundry, in a video
interview with ITWeb. Established in
1915, Naspers has transformed itself
to become a global consumer internet
company and one of the largest
technology investors in the world.
In SA, Naspers is one of the foremost
investors in the technology sector and
has committed to building its internet
and e-commerce companies in the
country.

Struggle to fill thousands of ICT
vacancies persists in SA

The South African ICT sector appears to
have adapted to the challenges posed by
the COVID-19 pandemic and associated
lockdowns. However, significant digital
skills gaps persist, as organisations
battle to fill tens of thousands of
vacancies. This emerged in the 2021
ICT Skills Survey carried out by Wits
University’s Joburg Centre for Software
Engineering (JCSE), in partnership with
the Institute of Information Technology
Professionals South Africa (IITPSA).
The survey, the 11th since 2008 and the
first since the start of the pandemic,
surveyed over 200 ICT professionals
on what impact the pandemic and
lockdown have had on working
conditions and ICT skills supply and
demand within their organisations.

REPORTBACK: AFRICA SECTION

Professor Barry Dwolatzky (left),
director of the JCSE at Wits University,
and Adrian Schofield, production
consultant at IITPSA

important in the way people and businesses
operate,” he said. “As a result, making any
kind of in-roads in any form in the crypto
space can be a good initiative.” There is a
fine line separating cryptocurrencies and
CBDCs. The former, which is reportedly
on the increase in recent years is selfregulated while the latter is a digital version
of existing national currencies controlled by
respective governments.

DPI’s US$900m raised is a massive
boon for Africa

CBDC launch will empower
Nigeria with early adopter
advantage

Africa focused investment firm
Development Partners International (DPI)
has announced that African Development
Partners III Fund (ADP III) has exceeded
its US$800-million target, and is set to
hold a final close at US$900-million,
with an additional US$250m of dedicated
co-investment capital. According to the
company, this brings a total of US$1.15billion for investments on the continent
and establishes ADP III as one of the largest
funds dedicated to investing global capital
in Africa. ADP III will invest in established
and growing companies in industries
that benefit from Africa’s fast-growing
middle class and the increasing digital
transformation of the continent. DPI said
all investments have the highest standards
of impact and environmental, social and
governance (“ESG”) work. “In doing
this work DPI is using its proprietary DPI
Management System (“DPIMS”) toolkit
to deliver impact in line with 10 of the UN
Sustainable Development goals, as well as
driving the highest standards of ESG,” the
company added.

The launch of a Central Bank Digital
Currency (CBDC) will give Nigeria early
adopter advantage, according to Suyash
Sumaroo, the co-founder of Horizon
Africa Blockchain. Likening the proposed
pilot of e-naira later this month to early
cryptocurrency adopters, Sumaroo
believes Nigeria’s early move could
provide it with a definitive advantage
over other countries. “It is no secret
that Bitcoin and other altcoins are going
to become increasingly popular and

Runa Alam, co-founder and Chief
Executive of DPI

IHS Towers kicks off IPO
IHS Towers, one of the largest
independent owners, operators and
developers of shared telecommunications
infrastructure in the world, announced
today that it has commenced an initial
public offering (IPO) of 22.5 million
ordinary shares. Of these shares, 18
million are being offered by IHS Towers
and 4.5 million are being offered by
certain selling shareholders, says the
telecoms company. In a statement, it says
the underwriters of the offering will also
have a 30-day option to purchase up to
an additional 2.7 million ordinary shares
from IHS Towers and 675 000 ordinary
shares from the selling shareholders at the
initial public offering price. The IPO price
is currently estimated to be between $21
and $24 per share.

Vodacom partners with Evina to
tackle rise in mobile fraud
Mobile network operator Vodacom has
partnered with cybersecurity for mobile
payments company, Evina to strengthen
efforts to combat an increase in mobile
fraud. Evina is a Paris-based anti-fraud
and cybersecurity specialist and member
of the GSMA’s Fraud and Security Group
(FASG). The partners say the South
African mobile industry has attracted a
large number of fraudsters leading to a
substantial increase in user complaint
rates. These frequent fraudulent attacks
are due to the fact that a large number
of the African population uses a cellular
phone, especially as a mobile payment
method. A statement announcing the
alliance reads: “Fraudsters are never far
from where mobile transactions are. In
South Africa alone, the country fraud
rate recorded by Evina’s fraud sensors
was 23.53% with clickjacking being
the most fraudulent technique used to
defraud mobile users in the first quarter
of 2021. This region is a playground for
new and extremely sophisticated fraud
techniques that are difficult to spot
unless using advanced technology.”

Network International
acquires Africa’s DPO Group in
US$291.3m deal
Global enabler of digital commerce
across the MEA region, Network
International has acquired pan-African
payment service provider DPO Group
in a landmark US$291.3-million deal.
According to a statement released by the
companies, the Dubai-based Network
International has acquired 100% of
DPO Group, which will continue to
operate under the same brand in existing
territories. DPO companies PayGate,
PayFast and SiD Secure EFT will continue
to operate in South Africa as normal.
DPO operates in 21 countries in Africa
and through the acquisition, Network
International will increase its presence
across the continent and into new
territories.
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MICT SETA spearheads formal
training for 4IR in SA

OCTOBER 2021
Building citizen-focused
smart cities of the future

By: ADMIRE MOYO, ITWEB’S NEWS EDITOR.

7 October 2021 | Online
AWS Building citizen-focused
smart cities of the future Webinar
(itweb.co.za)

FEBRUARY 2022
ITWeb Governance, Risk &
Compliance Summit 2022
10 February 2022 | Conference

ITWeb Cloud, Data Centre
& Dev Ops Summit 2022
24 February 2022 | Conference

T

MARCH 2022
ITWeb Business
Intelligence Summit 2022
8-10 March 2022 | Conference

ITWeb Women in
Technology 2022
17 March 2022 | Conference

APRIL 2022
ITWeb Digital Economy
Summit 2022
7 April 2022 | Conference

MAY 2022
ITWeb BPM & Automation
Summit 2022
12 May 2022 | Conference

he Media, Information and
Communication Technologies Sector
Education and Training Authority (MICT
SETA) has developed 11 fourth industrial
revolution (4IR) future skills qualifications.
These were recently gazetted by the
Quality Council for Trades & Occupations
(QCTO).
In a statement, MICT SETA says 4IR
represents a new era of innovation in
technology – one that is unlocking new
market opportunities, and fuelling growth
across the global economy.
The introduction of the 11 4IR future
skills qualifications is a monumental
milestone for the country and the MICT
SETA, says the authority.
The development comes after the South
African government recently gazetted
its 4IR blueprint. This after Cabinet
approved its publication, charting a way
forward for the framework that makes
recommendations on how best the country
can position itself in the global 4IR context.
Compiled by the Presidential
Commission on 4IR (PC4IR), the report was
promulgated in the Government Gazette
dated 23 October 2020.
According to the PC4IR, the fourth
industrial revolution is an opportunity for
SA to achieve Vision 2030 and beyond.

Employment, entrepreneurship
boost
“As the MICT SETA, we are excited about
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our partnership with the higher learning
institutions in launching and spearheading
the provision of formal training for 4IR
in South Africa,” says Matome Madibana,
MICT SETA acting CEO.
“We are hopeful that with these 11
qualifications, we are going to bridge
the current shortage of skilled labour
within the ICT and digital industries and,
ultimately, increase the employment rate
and entrepreneurship in South Africa.”
The newly-developed qualifications
include: artificial intelligence (AI),
cloud computing, cyber security, data
science, design thinking lead, design
thinking practitioner, internet of things,
robotic processing automation, quality
engineering automation, systems
development and e-waste.
According to MICT SETA, these
qualifications will equip young
professionals and the current workforce
to deal with the disruptive effects of new
technologies. It adds that the qualifications
will enable the young professionals to
innovate and create new products and
services across industries.
A MICT SETA 4IR advisory committee
was established to adhere to four
organisational pillars – education,
research, policy and labour.
The authority says one of the key
outputs from the advisory committee is the
integrated digital skills strategy.
It points out that the 11 qualifications

Top Jobs

IT IN GOVERNMENT

Systems Engineer
BCX
2-5 years experience on MS Server

were developed under that strategy
in collaboration with a community
of experts, such as universities, TVET
Colleges, QCTO, original equipment
manufacturers, professional bodies, labour
and government departments, under the
leadership of Gugu Sema, acting senior
manager for 4IR and 4IR assessment
quality partner at MICT SETA.
“We have the opportunity to create a 4IRready country and workforce. I am confident
the multi-faceted and collaborative
approach we are taking will yield positive
results and have long-term effects on the
economy and society,” says Sema.
As a strategic implementation
imperative, the SETA established research
chairs in 2020 with the University of
Johannesburg, Wits University, Nelson

from the public on these exciting
qualifications, so we can ensure all
viewpoints and feedback is taken into
account as we finalise the process that will
have a high impact on the South African
labour force and its readiness to take
advantage of 4IR,” says Madibana.

Administration
Cape Town
Negotiable
Ref No: 284490

Tester / Support
Consultant

Here to stay

BTG RECRUIT

Moira De Roche, chairperson of IFIP
IP3 and learning specialist, comments:
“Despite protests from some quarters that
South Africa is ‘not ready’ for 4IR; it is
here, like it or not.
“It is important for the country that we
have people with the skills to innovate and
exploit 4IR technologies. Perhaps, most
importantly, it will provide those whose
jobs face redundancy to be reskilled.”

Experience in Automated Testing
Gauteng
Negotiable
Ref No: 284120

Java Developer
ARGILITY
3+ years’ experience
Gauteng
Negotiable
Ref No: 284378

The reality is that the skills (sometimes called ‘soft’
skills) I have described are not easily taught, but
they must be consciously developed.

Junior / Intermediate .Net
Developers
BTG RECRUIT
Our client is on the lookout for talented
junior / intermediate developers
Gauteng
Ref No: 279908
Negotiable

Mandela University, University of
Western Cape and Tshwane University of
Technology, to strengthen and improve
research and innovation capacity.
To increase reach across the public
university landscape, Cape Peninsula
University of Technology, Walter Sisulu
and Fort Hare universities were onboarded recently.
The QCTO gazetted future skills
qualifications are still open for public
comment on the MICT SETA website.
After the public comment process, the
qualifications will be submitted to the
South African Qualifications Association
for further validation, approval and
registration to the public domain.
“We strongly encourage participation

According to De Roche, SA can improve
4IR skills by embracing them, and realising
that “future skills” are those skills that are
uniquely human – empathy, creativity,
etc.
“Although robotics, AI, blockchain
and to some extent systems analysis are
very important, there is the possibility
of all technical skills being automated –
but understanding the possibilities these
technologies afford for innovation (which
is where creative skills and an innovation
mindset come in), is what will help the
country exploit 4IR and Industry 5.0.
“The reality is that the skills (sometimes
called ‘soft’ skills) I have described are not
easily taught, but they must be consciously
developed,” she concludes.
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Database Officer (Fixed
Term Contract)
NATIONAL HEALTH DEPARTMENT
Oversee the database backup and restore
processes
Gauteng
Negotiable
Ref No: 284434

Please visit www.careerweb.co.za and insert the
unique reference number in the job keyword search box
to view more details and to apply.
CareerWeb has over 200 leading companies posting an
average of 230 fresh ICT jobs weekly – it is the place to
search for your ideal ICT job.

EMAIL: ernie@careerweb.co.za
CALL: 011 807 3294
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Beyond lift and shift – rethinking applications in
the cloud

Appgate named a leader among zero trust
network access providers

When companies consider the cloud, especially when in the early
stages of cloud adoption, they tend to view it with an infrastructure
lens. They see like-for-like servers, now hosted in the nebulous
“nowhere” instead of in their buildings or in hard-linked data
centres, and hopefully with infinite capacity for scaling. But too
often, that's where their thought processes end. Unfortunately for
those companies, the infrastructure component is the mere tip of the
iceberg. The invisible (to many) elephant in the room is the software
component. And to bring your software into the 21st century is not as
simple as “lift and shift”.
www.ioco.tech

Appgate, the secure access company, has been named a leader by
Forrester Research, a leading global research and advisory firm, in
The Forrester New Wave: Zero Trust Network Access, Q3 2021. In the
report, Forrester states: “[Appgate] is the best fit for companies that
need high security and a self-hosted option. Appgate offers its zero
trust network access (ZTNA) as a SaaS, but also as a self-hosted option
for enterprises and agencies that need it. Its cryptographic single
packet authorisation (SPA) can make for a super-tight network defence
posture.” Appgate was evaluated among 15 vendors identified by
Forrester as the most significant providers in the ZTNA category.
www.privateprotocol.com

Huawei's DIGIX Lab gives developers space to
revolutionise big app ideas, dreams

Raycom Technologies launches ‘Everything as a
Service’ in Ghana

Huawei’s Developer Hub, the “DIGIX Lab”, will become an
empowering home for curious and creative minds. This lab will allow
developers to experience Huawei's open capabilities and real devices
first-hand, master and share knowledge about Huawei's latest open
capabilities through hands-on practise, and directly access the
Huawei Mobile Services (HMS) ecosystem. This new facility, a first of
its kind from Huawei in the Middle East and Africa, shows the tech
giant’s continued growth and investment in the region, as well as its
commitment to skills development and training. It will serve as an
innovation hub for HMS app development on the African continent.
www.huaweimobileservices.comww

Raycom Technologies has launched ‘Everything as a Service’,
a transformational offering that delivers cloud-based unified
communications and contact centre services powered by Avaya across
Ghana. The offering, which equips Ghanaian businesses to contend
with fast-moving digital transformation requirements, is already
providing value for leading organisations in the country, including
Vodafone Ghana and GCB. “When it comes to delivering stand-out
customer experiences, particularly in a post-COVID era, flexibility
is key for us. We need to be flexible enough to add agent capacity at
times of peak demand and flexible enough to enable agents to work
from anywhere at times of reduced travel,” said Mildred Abbey, BSS
manager at Vodafone Ghana.
www.avaya.com

FINANCIAL
Take control of your finances with Standard
Bank’s My360 app
There is a lot we can’t control in our financial lives. The economic
fallout from an event such as the pandemic is one example. But there
are ways to soften the blow of such experiences by focusing on the
aspects of our finances that are within our control. “Those who have a
handle on their finances will be better positioned to weather a financial
storm,” says Kobus Burger, Head of Data and Analytics for Client
Solutions. “The unfortunate reality is that too many individuals have
low involvement in their finances. It is a widely known fact that South
Africans are big spenders and face high levels of debt.”
www.standardbank.co.za

Your network can make or break mining
operations
Most mines are situated in remote regions, leaving them distinctly
under-serviced in terms of internet capacity and being able to provide
decent communications within the mining campus. As mines tend
to be situated in hot, dusty and harsh environments, choosing the
right solution is key for mines to keep unearthing productivity and
safety on site. A robust solution is crucial for mines to enable IT and
communications to operate effectively, says Comsol Networks. The
advantage of licensed wireless connectivity is its ability to be set up
or moved to wherever the mine operations have shifted, quickly and
hassle-free, compared to other technologies like fibre.
www.comsol.co.za

ICT INSIGHT
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Contact sales@itweb.co.za for any sales enquiries.
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Dynamic CloudSmiths technology cultivates
agricultural sustainability
Dynamic Technologies’ group company and Salesforce partner
CloudSmiths recently worked in collaboration with The
Sustainability Initiative of South Africa or SIZA to upgrade the
organisation’s legacy platform to a customised cloud-based
solution. Called MySIZA, the solution provides an integrated
CRM built on Salesforce. SIZA is a non-profit organisation that
provides a platform for producers “to self-assess their progress
through an audit process that evaluates and reports on ethical
and environmental compliance throughout the value chain”,
says Werner Van Dyk, audit manager, SIZA. “The self-audit
process, which is followed up by independent third-party audits,
incorporates more than a single pass or fail approach.”
www.dynamic-tech.com

Argility Technology
Group solves problem
of queue busting and
gathering clean data

Eamon McCann, chief technical
officer of ATG

The Argility Technology Group
(ATG) has efficiently solved the
ongoing challenges organisations
experience around accurate,
efficient gathering of customer
data, flawed data skewing analytics
and a lack of proper addresses
hampering service delivery to
customers. Customers can now
use their mobile devices to take
charge of the process of accurately
inputting data.
www.argility.com

Huawei, Smart Idea
Group partner to drive
digital education
initiatives

Steve Tetluk, CEO at Smart Ideas
Group

The Smart Idea Group understands
the enormous value of the cloud as a
delivery mechanism for its solutions
and has partnered with Huawei to
deliver to the market. According
to Steve Tetluk, CEO at Smart
Ideas Group, the company refers
to its cutting-edge software as the
‘COVID Generation Innovation for
Education’.
www.huaweicloud.com

BUSINESS
ESET Southern Africa honours local tech
businesses with R20k advertising giveaway
ESET Southern Africa is offering local tech businesses the chance to
win advertising worth over R20 000. During the month of October,
the cyber security company will be honouring and celebrating the
role of local business by offering advertising space on MyBroadband
and Bizcommunity to one small tech business that inspires through
their positive impact. ESET Southern Africa is a leading cyber security
company helping South Africans enjoy safer technology. Since 2003,
ESET has proactively taken part in forming the tech industry landscape
in the southern African region. Driven by its culture of diversity, top
talent, mastery and growth, ESET is giving back to the South African
tech community.
www.eset.com

Transaction Junction helps Unipos deliver real
customer satisfaction

Total document solution
assessment will save
your business time and
money

With a client base that reaches the smallest corner café with a
single till point, to massive cash and carries with over 100 till
points, Unipos, a trusted and well-established point of sale
provider to more than 1 000 retail businesses, needed a reliable
payment processor to manage its clients’ payment requirements.
At one point, explains Unipos' Chris Rossouw Jnr, the
organisation’s chosen payment processing company was creating
numerous challenges. He points out that when customers’
systems gave errors, Unipos found that resolving such an issue
sometimes required a 400km drive, only to find out on arriving
that the challenge was not on-site, but elsewhere.
www.transactionjunction.co.za
Werner Engelbrecht, GM,
Kyocera Document Solutions
South Africa

A holistic approach to supporting
your company's workflow will take
into account your document needs
and workflow challenges, says
Werner Engelbrecht, GM, Kyocera
Document Solutions South Africa.
It will then look at implementing
a unique combination of hardware
technology, customised software
and cost-effective business solutions,
thereby streamlining workflow and
increasing workplace productivity
companywide.
www.kyoceradocumentsolutions.
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Bidvest Mobility expands service offering to
meet supply chain demands

Accelerating your digital strategy with
MySQL

Mobile computing and bar coding solutions are instrumental in
increasing efficiencies and driving traceability in the supply chain.
There are several key components that make up a mobility solution,
which include a combination of hardware devices, software
applications and a range of services. What is key to the smooth running
of a mission-critical enterprise mobility solution are the services
required to ensure it is always operational. Bidvest Mobility, a leader in
the provision of enterprise mobile computing solutions, has invested
in taking its service offerings to the next level to support customers
across the FMCG, retail, transport and logistics, healthcare, industrial
and other sectors across southern Africa.
www.bidvestmobility.co.za

Today, a business without a sound digital strategy is dead in
the water. The fourth industrial revolution had already picked
up pace before the COVID-19 pandemic hurtled the world into
a remote working, digitally driven space. As the boundaries
between the physical and digital worlds continue to blur, strategic
action is essential. During a recent webinar: “Accelerating Your
Digital Strategy with MySQL – iOCO and Oracle”, industry
leaders shared how to power the business of tomorrow, today.
According to Michele Peruch, business development manager
at iOCO, Enterprise Applications, MySQL (supported by Oracle)
offers every business the opportunity to innovate and digitise in a
powerful and affordable way.
www.ioco.tech

AI and regulating the
unknown: Lessons from
the EU and UK

BUSINESS
Avaya enabling future high flyers of technology
industry in Middle East as part of GITEX 2021
talent programme
Continuing its tradition of fostering up-and-coming technology talent
in the Middle East, Avaya has announced its participation as a strategic
partner in the GITEX High Flyer initiative, one of the largest and most
ambitious technology internship programmes to be launched in the
region. As the pre-eminent global technology company providing
strategic support to the initiative, participants can expect to benefit
from Avaya’s strong legacy of innovation, communications expertise
and focus on delivering memorable experiences. Spanning six
months, GITEX High Flyer will see 500 of the region’s most promising
students from 15 top academic institutions apply to secure one of
100 internships at leading public and private sector organisations,
including Avaya.
www.avaya.com

Fatima Ismail, Associate, Webber
Wentzel.

NETWORKING
Elite Truck Hire
harnesses power
of information with
FleetDomain

ICT INSIGHT
To read the FULL company releases, visit

www.itweb.co.za

Contact sales@itweb.co.za for any sales enquiries.
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Recent developments in the UK
and EU on regulating artificial
intelligence may help to provide
guidelines for South African
lawmakers in drawing up muchneeded regulation for the sector, by
Fatima Ismail, Associate. A legally
binding set of rules to govern AI is
yet to be passed in South Africa, adds
Ismail.
www.webberwentzel.com

Elite Truck Hire – a leading
transportation and vehicle leasing
organisation with over 35 years’
experience in the sector – launched
a search for a specialist fleet
management programme that led
the company to FleetDomain, a
member of the Argility Technology
Group. Elite group CEO, Byron
Corcoran, notes they required
a solution that could act as the
backbone of the growing
company.
www.argility.com

Tap into The Margin
If you love The Margin but prefer to view content online, then we’ve got
some great news for you!!
The Margin’s website has been refurbished and upgraded. To get your fill of the information you need about key developments in the channel visit themargin.co.za.
With new and web-exclusive content regularly added, make sure you subscribe to our
newsletter service to stay in touch with what’s happening in your industry.

www.themargin.co.za

Technology and business for the channel… now online.
August 2021

|
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The Public Sector ICT Forum was established in 2016 to provide
a focused platform and opportunity for public sector ICT decisionmakers to come together to engage and discuss topics that are
key to the local public sector.

Directed by a board made up of government IT officers (GITOs) and chief information
officers (CIOs) and including representatives from SITA and GITOC, the forum provides
online and event-based thought-leadership and knowledge-sharing platforms.
The forum gives CIOs the opportunity to listen to and engage with leading local and
international speakers to provoke dialogue, spark ideas and generate concepts that can
be taken back to their areas of work. This is an informal community that encourages
collaboration and thought in the name of improved service delivery.

This is an exclusive community for top-level public sector
ICT decision-makers: the CIO, GITO or DG/DDG focused on ICT
strategy within your government department (national or
provincial level) or at a parastatal. Membership is free, but
applications are vetted
to ensure exclusivity.
| August 2021
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To become a member, please go to
bit.ly/2psg2E6
or email us on
PSICTF@brainstormmag.co.za
or tweet us @PSICTForum

