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Go “INCOGNITO”
We are pleased to announce a
private-format CV presentation.
This concept enables job seekers to post their CVs in incognito
mode – to expose their skills, education, work experience and
credentials to the top recruiters in the country, without revealing
their identity.
The recruiters will be able to request contact with a job seeker who
chose incognito mode, and the job seeker will have the choice of
accepting or rejecting the contact request. If the job seeker accepts
the request, the contact details will be sent to the recruiter, and the
recruitment process will continue from there.
In the incognito mode, a job seeker also has the option of
predefining which recruitment agencies get to view his or her
contact details.
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n this time of general socio-political and economic
uncertainty, it is reassuring to know that a significant
number of businesses have a plan in place – at least as far as
the management of ICT resources is concerned.
It is also not the time to be caught napping, and so not
surprising that big data, data analytics and the development of
software remain areas of strong interest in the market.
Analysts have plenty to say in this edition, particularly
about the training of software testers, and the best approach
for companies to take regarding big data.
Talking strategy, a recent strategic planning survey (page 6)
found that the vast majority of organisations report that their
ICT strategy is adequately aligned to their corporate strategy
and that the CIO is involved in the strategic planning process.
However, only a third of businesses believe all the IT solutions
in use are seamlessly integrated.
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The big data exploration:
part two
It is important to choose an ecosystem that suits the entire company's
current and planned strategic objectives.

By JULIAN THOMAS, Principal consultant at

PBT Group

I

n my previous Industry Insight, The big
data exploration, I defined some key
points I believe any company should keep
in mind when embarking on a big data
initiative. For me, the goal should be to retain
a business-driven focus - as big data cannot,
and should not, be an IT-led initiative.
Companies must focus and prioritise
on business use cases that cannot be
accomplished in the traditional paradigm.
Of course, this will also mean keeping a
flexible, adaptable mindset - or, as I like to
term it an 'explorer's mindset'. An explorer
must be open to all the opportunities big
data represents, while being mindful of the
challenges these initiatives will bring.
In this Industry Insight, I examine the
factors all businesses should consider when
embarking on a big data journey.
Expedition time
Imagine this: a young explorer has just
secured his (or her) funding for an expedition
into previously uncharted lands. In a smokefilled room, the explorer and companions
plan out the duration, direction and possible
destination of their journey, while deciding
what supplies and equipment to pack. The
success of their journey starts here: how
well they plan the journey and how well
they prepare for any possible challenges will
determine their overall success.
The temptation these early explorers had
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to avoid was packing too much equipment
and supplies. The less luggage they carried,
the faster they could travel - and increasing
travel speed and reducing the cost of supplies
and equipment would have a direct impact
on their eventual profitability. This could,
however, lead to disastrous consequences.
For instance, being caught in the mountains
in an early winter without sufficient supplies;
or having a faceoff with a dangerous animal
without the required weapons to defend
themselves.
The same can be said for the modern world,
where people are often under pressure to
"pack light". Companies feel pressured to
keep costs down and the implementation
simple. As a result, they often don't have the
right support to look ahead and cater for all
likely eventualities. The need to remain agile is
stressed, as well as not (unnecessarily) adding
to the scope of an initiative. However, failing
to take the bigger picture into account at the
start of the big data journey will ultimately
limit the ability to respond rapidly and in an
agile manner to future challenges.
World of confusion
Today, there is a real risk that companies
will grow their big data footprint erratically
- one department or team at a time - based
on one individual requirement at a time.
Many individual teams and departments
are embarking on big data initiatives,
which is great, but often this is done in
independent silos. The effect of this is a
confusing mishmash of platform and product
selection across the company, resulting in
multiple ecosystems and products in use.
All of this increases the cost and complexity
of maintenance, support and future
development.
As a data and solution architect, I can
comfortably state one of my main goals is
to consolidate data and solutions. The fewer
moving parts an organisation has, the better
it operates. The less data is spread across
disparate products and ecosystems, the more
efficiently it will perform.
And, because of this, I have to say it is
not ideal to see this proliferation of similar

ecosystems and products emerging within
companies. So, what can they do to make sure
they don't fall into this trap?
There are many mature, robust big data
ecosystems that have emerged, both onpremises and cloud-based - these ecosystems
should cover all (or most) of the required
functionality a corporate might have within
the context of big data.
I would encourage companies to evaluate
the various ecosystems, as well as their
requirements, in terms of on-premises
versus cloud-based environments. Choose
an ecosystem that suits the entire company's
current and planned strategic objectives.
Consider functionality, cost, ease of
maintenance, and availability of local support.
Look deeper into the chosen ecosystem and
adopt a flexible standard mode of operation
for the entire company to adhere to. A
bare minimum would be a common data
integration framework, providing a central,
standard mechanism for logging, alerting,
error handling and escalation.
It is important to note that even within a
single ecosystem, there are still many ways to
achieve the company's objectives. Within the
ecosystem, companies are further encouraged
to standardise on their approach to data
acquisition, staging, persistence, machine
learning and exploitation, and establishing a
set of common design and implementation
patterns. The ecosystem environment will
enable re-use and sharing of IP, as well as a
shared pool of skills and experience across the
entire company.
At this point, I would also stress the agile
principle of inclusivity. The entire company
must support the choice of ecosystem, so
include all the relevant stakeholders in the
evaluation and selection process.
The journey ahead is long, and a company
cannot predict everything that will happen.
With a little bit of forethought, however, it
is possible to lay down a stable foundation
for a big data footprint. This foundation will
allow the company to grow organically over
time across the entire organisation, and most
importantly, allow it to mobilise and respond
rapidly to new and surprising challenges.

COMPANY NEWS

BUSINESS
EOH committed to
addressing youth unemployment
EOH launched the EOH Youth Job Creation Initiative in 2012, a
programme aimed at creating work experience opportunities for
skilled and unskilled young job seekers. This was done to decrease the
number of unemployed youth, which has unfortunately increased
dramatically in the last decade. In line with the EOH Youth Job
Creation Initiative, the Western Cape division of EOH has significantly
increased its academy programme intake and has expanded the
focus of its courses to meet the changing demands of IT services.
Through partnerships with universities and Microsoft, the academy
programme aims to address the skills and experience shortfall.
www.eohcoastal.co.za

EOH wins Oracle Excellence Award
Oracle has recognised EOH, Africa's largest technology service
provider, with its 2017 Oracle Excellence Award for Specialised
Partner of the Year – EMEA in Platform as a Service (PAAS). EOH
is a platinum level member of Oracle PartnerNetwork (OPN).
The Oracle Excellence Award for Specialised Partner of the
Year – EMEA encourages innovation by OPN members who use
Oracle's products and technology to create value for customers
and generate new business potential. This award reflects the
innovation and commitment EOH has demonstrated to serving
Oracle clients by delivering Oracle solutions and services to solve
critical business challenges.
www.eoh.co.za

Neworder Industries becomes
CIS SecureSuite member
Neworder Industries has become a CIS SecureSuite member. The
company will bolster its cyber security defences by leveraging CIS
SecureSuite resources that include CIS Benchmarks, consensusbased, internationally recognised security configuration resources,
including CIS-CAT Pro, and CIS Controls, a set of cyber practices
developed by experts around the world to stop pervasive and
dangerous cyber attacks. "We are pleased to add our new CIS
SecureSuite membership to our already robust cyber defence
toolbox," said Marthinus Engelbrecht, CEO. "CIS Benchmarks are
recommended as industry-accepted system hardening standards
and are used by organisations in meeting compliance requirements
for FISMA, PCI, HIPAA, and other security requirements.”
www.neworder-ind.net

Cruze Control
Technologies
supports
AI platform HIRO
The Cruze Control
Technologies’ International
Support Centre has been
launched to support Arago's
general AI platform HIRO,
based in Johannesburg, SA.
The service, which extends
Nikky Sooriakumar,
Cruze Control Technologies
Arago's main support centre in
Frankfurt, Germany, will enable Cruze Control to grant licensing, and
offer implementation, 24/7 support and training services to clients in
SA.
www.cruzecontrol.com

ITWeb rebrands its BI
event to include analytics
ITWeb has rebranded its annual business intelligence (BI) event
as the ITWeb Business Intelligence & Analytics Summit 2018.
For the first time, the event is shining the spotlight on the past,
present and future, speaking to delegates about how their data
can be an enormous asset to their businesses. "BI makes use of
past and current data to accurately assess where your business is
today," says Angela Mace, events director at ITWeb. "On the other
hand, business analytics mines the data to predict the direction in
which your business is heading and provide the correct actions to
maximise outcomes."
www.itweb.co.za

DVT's Ngubane appointed to IIBA SA Board
Edward Ngubane, head of business analysis for DVT Gauteng,
Business Enablement Division, has been appointed to the board of
the South Africa Chapter of the International Institute of Business
Analysis (IIBA-SA). DVT is a software development and testing
company that focuses on digital transformation technology
solutions for clients globally. The IIBA, an independent non-profit
professional association, serves the growing field of business
analysis. The South African chapter (IIBA-SA) exists within the
broader structure and goals of IIBA, but focuses more specifically on
the needs of the South African community of professional business
analysts. The announcement was made at the November AGM.
www.dvt.co.za

Workonline Communications continues
expansion into East Africa
Wholesale network service provider Workonline
Communications has expanded its East African presence by
making its IP transit services available in Nairobi, Kenya.
Workonline Communications' head of business development,
Benjamin Deveaux, states the further expansion of the company's
service offering in East Africa was fuelled by the region's growing
demand for better connectivity services and the company's
commitment to Africa's ICT sector. "As more users come online
in East Africa at an incredible pace, the region continues to
be strategically important for the development of the African
Internet landscape," explains Deveaux. “We are excited about this
next step in our expansion strategy.”
www.workonline.co.za
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Xerox, EFI lay groundwork
for next-gen printing

OpenText announces
Innovation Tour 2018

Xerox and Electronics For Imaging (EFI) recently demonstrated
a new Fiery digital front end (DFE) at EFI Connect, in Las Vegas.
This will give print providers a powerful new tool to manage high
value jobs that require special embellishments and effects using dry
inks, including silver, gold and clear. "This new development by
Xerox and EFI is a testament to the commitment by both suppliers
to enrich their solutions with efficient production workflow,
processing power and colour management needed for the range
of applications produced today," said Ron Gilboa, group director,
Keypoint Intelligence. “These tools are critical for print providers.”
www.bdsol.co.za

OpenText, a leader in
enterprise information
management (EIM), has
announced its Innovation
Tour 2018 conference
series. The series will be
held in nine cities around
the world from February
to May 2018. OpenText
executives, including Mark J
Barrenechea, vice chairman,
CEO and CTO; and Muhi
Majzoub, EVP engineering,
will keynote at the events in
Tokyo, Singapore, Sydney,
Paris, Munich, Amsterdam,
Stockholm, Johannesburg
and London. "The world is
changing at an incredible
pace, and the opportunities
for businesses to grow,
differentiate, and compete
through digital technology
have never been more
dramatic than today," said
Barrenechea.
www.opentext.com

Software AG partners with AXOOM
Software AG has announced a partnership with AXOOM, a
software spin-off from German leading manufacturer TRUMPF,
which will enable customers to perform industrial strength
predictive maintenance on high volumes of data and interactions
using streaming and predictive analytics. The alliance adds
new IOT and smart enterprise services and capabilities for
manufacturers, helping to avoid unplanned downtime and ensure
production lines operate at maximum capacity. "The Software
AG partnership allows for great opportunities that complement
our existing, strong IOT solutions. We can now provide our
customers with both extended functionality and an even more
comprehensive solution with this partnership," says Florian
Weigmann, MD at AXOOM.
www.softwareag.com

Food Logistics
names Esker
a leader

Pieter Botes, Sizwe IT Group

Sizwe guru
makes his mark
Network technology guru
Pieter Botes is a principal
network engineer at Sizwe
IT Group and the first person
from South Africa to secure
an HCIE-EC (Huawei Certified
Internetwork Expert –
Enterprise Communication)
certification outside of China.
This is the highest level
attainable within the tech
vendor's communication
certification portfolio.
www.sizwegroup.co.za
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PI, the African distributor
for utility software products
and services to the Open
Systems segment of the IT
industry and the southern
African reseller for Esker,
announced that Food
Logistics, the only publication
exclusively dedicated to
covering the movement of
products through the global
food supply chain, has
named Esker a worldwide
leader in document process
automation solutions and
pioneer in cloud computing,
to its 2017 FL100+ Top
Software and Technology
Providers list. The annual
list serves as a resource guide
for software and technology
suppliers whose products
and services are critical to
companies in the global food
and beverage supply chain.
www.spi.co.za
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Jason Kotze, Redstor

Redstor taps into
Cloud Summit
Specialised cloud software
and backup services
provider Redstor fulfilled
its objectives at the ITWeb
Cloud Summit 2018,
scheduled for 8 February at
Vodacom World, Midrand.
Jason Kotze, pre-sales
consultant at Redstor,
explained how and when
businesses should leverage
the cloud, and highlighted
Redstor’s strong value
proposition.
www.redstor.com

DEVELOP SA whisks top
dealers away to Cancun
DEVELOP SA, a wholly owned Bidvest company, recently
took 15 of its top performing dealers away for a lush week
in Cancun, Mexico. One of the major highlights of the trip
included a tour of the Chichen Itza Pyramids, one of the Seven
Wonders of the World. Marc Pillay, CEO at DEVELOP South
Africa, comments: "The local DEVELOP dealer incentive trip
has been instituted as an annual tradition for the past six
years. Our dealers put in a lot of hard work over the year, and
this is the company's way of showing appreciation for their
commitment and dedication.
www.develop.co.za

Active Chinese
vendors in the
OpenStack
community
Fu Zhen, chief technology
officer of ZTE South Africa,
notes as an open source
technology, OpenStack
maintains a rapid iteration
speed. "According to the latest
ranking of contributions,
Fu Zhen, ZTE SA
though several IT giants of
the USA still hold the lead, Chinese vendors have contributed
significantly to the growth, with multiple projects in the top 20.”
www.zte.com

COMPANY NEWS

TECHFORUM
Still using DigiNet? Cut the cord in 2018
A host of new services and innovations are available to
enterprises of all sizes. But to make the most of these new
innovations and to truly shake things up in 2018, organisations
need high-speed connectivity, says Justin Colyn, chief sales
and marketing officer at Comsol. He says when we look at the
past few years as a guide, it's clear that we'll need networks
that can handle an exponential increase in traffic over the next
few years. Trying to create a next-generation business with
previous-generation connectivity is simply not possible! Those
businesses still clinging to their DigiNet lines need to 'cut the
cord' in 2018.
www.comsol.co.za

2018: year zero for
cloud adoption in SA

Nicolas Blank, NBConsult

Nicolas Blank, founder and group
CEO at NBConsult, says for South
African companies, 2018 is the
year of the cloud. "The benefits
go beyond simply moving a
workload into the cloud. By
following the right steps on your
cloud journey, we are able to
identify where customers can
boost business performance.”
www.nbconsult.co.za

CHANNEL
Ovations, Atlassian team up
Ovations has been appointed a local Atlassian Worldwide Solution
Partner, providing customers with access to, and support around,
the company's full set of solutions that simplify the delivery of agile
projects. Having worked with the Atlassian products to support task
planning and documentation of its own projects for more than 10
years, Ovations has noticed a need among the local market to assist
with the effective adaptation of the Atlassian solutions within its client
base. "Atlassian is known globally as the development tool to have, in
order to foster and promote effective agile project development and
delivery," states Gean Boegman, associate director at Ovations.
www.ovationsgroup.com

ManageEngine to advise on GDPR,
POPI compliance for SA
The General Data Privacy Regulation (GDPR) 28 May deadline, malware
attacks and CPU design flaws are several pressing issues faced by South
African IT teams. To help these teams address their mounting security
and compliance challenges, the ManageEngine Active Directory & IT
Security World Tour is coming to Johannesburg on 27 February, and
to Cape Town on 1 March. Hosted by ITR Technology, the tour offers
attendees in each province a free, one-day seminar led by Microsoft
MVP and ManageEngine chief technology evangelist Derek Melber,
and featuring ManageEngine pre-sales consultant Harish Sekar and
South African technical law specialist Nerushka Bowan.
www.itrtech.co.za

One Channel
unveils AcuFlow
at Acumatica
Summit 2018
One Channel introduced
AcuFlow to a global market at
the Acumatica 2018 Summit
held recently in Tennessee. One
Channel CEO Bernard Ford said
AcuFlow is designed specifically to
handle complex business process
flows. "For example, the system
Bernard Ford, One Channel
can execute complex procurement
requests across two separate companies in two different currencies."
www.onechannel.cloud

Xerox VersaLink, Android and
near field communication
Near field communication (NFC) enables devices to communicate
with each other when they are 10 centimetres or closer to each
other. You may have also heard NFC referred to as a tap-to-pair.
NFC can be used to obtain a network interface to establish a TCP/
IP connection between your device and the printer/multifunction
printer. Currently, the NFC feature is supported on the Xerox
VersaLink printers and a few others. For instance, the WorkCentre
3335/3345, Phaser 3330, Phaser 6510 and the WorkCentre 6515 have
NFC available as an option when you purchase the NFC Enablement
Kit. NFC only supports Android-based devices at this time.
www.bdsol.co.za

EOH becomes first Cloudera Silver
Systems Integrator Partner in SA
Cloudera has appointed EOH Cloudera Services as SA's first Silver
Systems Integration Partner in the Cloudera Connect partner
programme. Cloudera is the provider of the modern platform for
machine learning and advanced analytics built on the latest open
source technologies. EOH Cloudera Services combines its deep
expertise and experience in building search-enabled big data
applications with Cloudera's open source Hadoop distribution to
deliver affordable, enterprise-class business intelligence platforms
for a variety of use cases. "It is a huge compliment to be recognised
as Cloudera's preferred partner for big data projects," says EOH
Cloudera Services competency manager Louis de Gouveia.
www.eoh.co.za

FINANCIAL
Four smart buys before financial year end
As the end of the financial year approaches, small businesses are
tasked with two competing priorities: firstly, to make one final
push to give your business a strong financial finish. The second,
to strategise on how to set your business up for continued success
in the new financial year. To achieve both, you may want to make
some smart purchases before the year's end to utilise any budgeted
funds. If you're scared to spend money on your business in Q4,
don't be. As you look to closing the year out strong, making final
purchases is a smart move for your business.
www.bdsol.co.za
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STRATEGIC PLANNING SURVEY
By SUZANNE FRANCO

Lack of strategic planning
could derail digital trajectory
CIOs have a say in strategic business planning
But ICT processes are still not fully integrated in most organisations due to
cost, a recent survey finds.
the aligned ICT objectives are executed and
realised, resulting in how ICT will enable each
and every function of the organisation to
enhance its performance,” says Mulder.
This planning process needs to be diligently
managed and the ICT strategy needs to be
comprehensively communicated throughout
the organisation - the quicker this task is
completed, the better.

I

TWeb, in partnership with Gen2 Enterprise
Software and IsambuloAMI Strategic
Consulting, recently conducted a Strategic
Planning Survey to find out if and how
local businesses use strategic planning and
performance tracking solutions.
The survey revealed that 63% of
respondents do indeed have a strategic ICT
plan, or a master system plan, already in
place. Furthermore, in 40% of businesses
report that their ICT strategy is completely
aligned to the business strategy.
The increasing use of digital purchasing
channels and social media is pushing
businesses to step up their digital
transformation journeys, according to Robert
Mulder, executive director and partner of
IsambuloAMI Consulting. “Having a plan
to manage this transformation is a strategic
imperative,” he says.
“The rapid rate at which IT is enabling
businesses to enhance their performance
is set to continue,” he adds. The process of
compiling an ICT strategic plan should not
take more than three to four months and it’s
very important that it aligns to the corporate
plan, from whence the direction should come
in terms of where the organisation is heading
over the next 5 years or more.”
“It’s obvious that an ICT strategy
must therefore take their cue from top
management, but more importantly, that

Management visibility
An overwhelming majority of respondents
(90%) do believe, in fact, that their
organisation’s ICT strategy is adequately
aligned to their corporate strategy. Close to
40% of organisations are preparing to use
software planning solutions to enable the
implementation of their strategic plans.
“Effective strategy implementation is
highly reliant on measurements and data
from within an organisation to create
management visibility,” says Mulder. “The
leveraging of business intelligence is critical
to enable informed decisions to be made by
managers, executives, and the Board of an
organisation.”
Mulder points out that strategy
implementation and performance tracking
solutions are being developed and becoming
more accessible, with ever-increasing
functionality.
More than half of respondents cited that
their ICT solutions are neither seamless nor
integrated across all business functions,
which means that performance tracking
cannot be easily managed.
Good goverrnance
Just under a third of respondents cited ‘cost’
as the biggest factor preventing seamless
integration of their ICT systems; lack of skills
came in second and shortage of budget third.
“The integration of ICT solutions into
the functions and processes within a
business should reduce cost. Therefore

implementation needs to be looked at
holistically from a business perspective. This
is an important way to justify ICT spend in
terms of ROI,” Mulder advises.
Over 80% of respondents report that the
demand to access strategic information and
data is increasing.
Mulder points out that this demand is set to
increase for a number of reasons.
“Firstly, more business transparency is
being called for due to several unacceptable
corporate governance failures that took place
in South Africa in 2017, both in the public and
private sector.
“Executives and boards are asking for
more and more information to ensure, and
to demonstrate to stakeholders, that their
organisations are being managed effectively
and delivering performance, and that both are
communicated in a transparent manner.”
Boards must ensure they are fully appraised
of the performance or non-performance of
the organisation they are overseeing, and for
which they are responsible in terms of their
fiduciary roles, he notes.
“Secondly, external parties’ ease of access
to information is influencing businesses;
hence ensuring data security is of utmost
importance.
“Lastly, boards are tasked with ensuring
proper ICT governance, which indicates
just how important and serious the diligent
management and implementation of the
organisations’ strategy is, while ensuring
that it is in line with their ICT strategy,” says
Mulder.
He adds that in the past decade, the roles of
the ICT, risk and compliance executives have
significantly increased in importance. “ICT is
critical to all of these disciplines,” he notes.
Encouragingly, the survey shows that in
most organisations the CIO is involved in the
strategic planning process. Mulder concludes
by saying that all CIOs need to be an integral
part of their organisation’s executive team.

STRATEGIC PLANNING SURVEY

STRATEGIC PLANNING SURVEY

IS THE CIO ALWAYS INVOLVED IN YOUR
ORGANISATION'S STRATEGIC PLANNING PROCESS?

Don’t know
8%
Yes
74%
No
19%

74%

BIG BOSS

TO WHAT EXTENT IS YOUR IT STARTEGY
ALIGNED TO YOUR ORGANISATIONAL
STRATEGY?

DO YOU USE ANY SOFTWARE SOLUTION TO ENABLE
EFFECTIVE IMPLEMENTATION OF YOUR PLAN?

Don’t know
17%

40%

Yes
54%

37%

54%

16%

7%

Extensively
aligned

xx
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Moderately
aligned

Minimally
aligned
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7%

No
29%

Not aligned
at all
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DO YOU LINK THE STARTEGIC PLANNING AND THE
FINANCIAL PROCESS?

35%

ARE THE ICT SOLUTIONS IN YOUR ORGANISATION
SEAMLESSLY INTEGRATED?

34%

18%
14%
7%

Don’t know
12%
Yes,
sometimes

Yes,
always

No

No
54%

Don’t
know

54%

Yes
35%

WHAT IS PREVENTING YOUR SOLUTIONS FROM BEING TOTALLY INTEGRATED?

29%
Cost

Cost and lack of skills are the barriers to achieving
integation of ICT solutions in use.

24%
Lack of skills
19%
No budget
14%
Lack of leadership
10%
Other
5%
Security threats
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The Gen2 Group, consisting of Gen2 Enterprise Software SA (previously known as Computron Software SA (Pty) Ltd) and Gen2 Enterprise
Services SA (Pty) Ltd (previously known as Procurement Network (Pty) Ltd), has been present in South Africa since 1994. A formidable
consulting team and worldwide technical infrastructure support the South African operations in Centurion. Gen2 Enterprise Services SA (Pty)
Ltd is a level 2 BEE company and Gen2 Enterprise Software SA (Pty) Ltd is a level 4 BEE company.
Products
GEN2 Enterprise Software SA (Pty) Ltd is the official reseller and service provider of the following products:
• Computron Enterprise Financial suite of Software
• Daptiv Project Portfolio Management (SAAS)

• Changepoint PPM and PSA (On-Premise)

• MagiQ Budget Performance Management
• MagiQ Document Management

• MagiQ Strategic Planning 
• MagiQ Enterprise Financial &
Municipal

• TrendLight Procure-to-Pay (P2P), a supplier and procurement management solution.
Professional Services
Our Professional Services team engages at the onset of an implementation, offers guidance on implementation strategies, and shares best
practices from other engagements. Your unique processes are mapped and configured to the software, your teams are trained, and you’re set
You know you need Professional Services when…
Old applications retire: don’t lose critical management or professional services automation capability. Gen2 Group provides migration
planning as well as and a training series specifically tailored to user and system requirements.
Upgrades are required: don’t get too far behind in product versions. Upgrade Assurance spring boards on-premise customers to the
current version. New features or functionality are added: it’s a disservice to your organisation to not promote adoption of new features and
functionalities.
Expansion increases your user count: the number of new employees that require training can be daunting. Gen2 Group Professional
Services reconfigures your solution for the new, combined, company, and assists with data migration where required and facilitates new
employee training.
Organisational change management (OCM) is needed: Change is stressful and must be managed. Gen2 Group’s change acceleration
processes (CAP) expedites new technology integration.

Contact: Diederik Jordaan on +27 83 6000 505 Fax: +27 86 654 7072 Website: www.gen2sa.co.za Email: info@gen2sa.co.za
During

August 2017, a strategic planning survey was held with our strategic partner,
IsambuloAMI - Strategic Consulting and Research
At IsambuloAMI, our strategic advisory services are helping to build the African powerhouse.
We are a South African based niche strategic and management advisory firm that continuously innovates to build
knowledge and thought leadership for our clients. We have delivered over 800 projects and provided strategic consulting
to organisations in both the private and public sector over the past 22 years. As a trusted and respected research and
advisory partner, we are highly experienced to advise you through our consulting services.
Our Team of professional business science strategists have over 20 years of industry knowledge and collectively possess
a wealth of in-depth experience to build your organisation into a high-performance and effective company.
Our Services include Board Governance, which comprises appraisals, structuring and role clarification and board meeting report visualisation
and virtualisation. These services are in line with our Strategy Development, implementation, refinement and execution interventions, which
we monitor strategically by establishing solution-driven evaluation and strategic reporting systems.
In terms of Strategic ICT, we facilitate ICT strategy development and refinement, together with ICT governance, master systems planning
and ICT architecture. We offer business performance and monitoring solutions, that also optimise business processes through ICT enablement
and the provision of business intelligence for decision-making. We facilitate ICT Outsource planning and implement interventions.
Our Enterprise performance improvement methodologies include disruptive innovations, business case modelling, as well as performance,
optimisation and business turnarounds.
We are positioned to deliver interventions worldwide though our global networks comprising companies such as Gen-2 Enterprise Solutions,
Cedar Management Consulting International, Internovation Consulting and Strategic Data Sciences and Analytics.
Make the decision to enhance your company’s performance and become more progressive through innovation leading to sustainable
growth. Contact: Robert Mulder on +27 82 450 6233 for a strategic business discussion Phone: +27 11 706 8999
Fax: +27 86 604 2041 Website: www.iami.co.za Email: info@iami.co.za

INDUSTRY INSIGHT: APPS

App varieties:
The spice of life
Network analytics and today's changing app landscape bring
increasing challenges for network managers and administrators.

Paul Stuttard, Director, Duxbury Networking.

M

illions of new software applications have
been developed to support evolving
personal demands and business requirements
and efficiencies. As of March 2017, Android
users were able to choose between 2.8 million
apps, while 2.2 million were available from the
Apple App Store. Globally, thousands of new
apps are added each day.
Today, network managers and
administrators face unprecedented challenges
linked to the increasing varieties of applications
available, with different and often specialised
requirements for delivery, encompassing traffic
priority, latency and security.
Because of app proliferation, the level of
performance required from the corporate
network needs to be significantly revised particularly in terms of quality-of-service
bandwidth - in order for it to adequately fulfil
the demands of the business it serves.
Modern app world
Against this backdrop, moves away from
traditional applications - which have to be
installed and maintained - to virtualised, nextgeneration apps complemented by private and
public cloud-based delivery models (such as
SalesForce.com, Google Apps and others) are
making dramatic and lasting changes to the app
landscape.
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In addition, the rise of concepts such as
"mobility" and "agility" across all aspects of
the enterprise has resulted in users demanding
immediate, on-demand access to all of their
business and social media-related apps, no
matter what device is in use.
The increasing implementation of
virtualised and cloud-based resources that
make it possible to distribute applications
across a comprehensive range of devices
has led to a steady increase in network
complexity. This has also been driven by
technologies related to the Internet of things
(IOT) and the mounting numbers of networks
adopting wireless communications.
Changes in the fabric of the corporate
network to accommodate the complexities
these advances bring are raising issues
associated with effective network
management. This is exacerbated by the lack
of any permanent and exclusive relationship
between modern networks' physical resources
and the software that runs on them.
Traditional enterprise networks have played
a limited role when it comes to optimising
application delivery, because they transport
"raw information" from one place to another
without any regard for an application's
individual requirements.
Thousands of new apps are added each day.
Previously, network designers created
networks with enough raw bandwidth to
meet instances of peak application delivery in
an approach known as "over-provisioning".
While over-provisioning strategies have
proven successful, they represent a costly
and increasingly outmoded architectural
model, particularly in the budget-conscious,
modern-era.
To effectively understand virtualised
application behaviour, network managers
need to gain higher levels of visibility and
control of their networks in order to apply
policies effectively aligned with evolving
business goals.
The answer lies in the emerging and
constantly refined technologies underpinning
network analytics.
Network analytics, in its simplest definition,
involves the analysis of network data and

statistics to identify trends and patterns.
It enables companies to optimise network
infrastructures and operations, thus reducing
costs in terms of both capital and operational
expenditure.
It is also able to capture and analyse contextbased application traffic to deliver meaningful
intelligence about applications and their users
together with data relating to users' personal
computing devices and geographic locations.
For network managers to fully understand
and influence the behaviour of applications,
application monitoring via network analytics
is key. Importantly, it also enables managers to
gain the required levels of visibility into their
networks and exercise the control they require
over their infrastructures.
Decision time
In this light, modern analytics products are
now available to help managers make optimal
business- and network-relevant decisions
in an efficient manner and provide sound
platforms from which to address the challenges
and opportunities introduced by billions of
connected IOT devices and associated digital
services.
Significantly, network analytics now allows
network managers to create security, policy
or behavioural alerts tied to specific values
extracted from the results of a saved search.
From a technical perspective, network
analytics solutions facilitate custom
aggregations, multiple chart formatting
options, real-time dashboards and historical
views through trend reports, while taking into
account the variations in terms of source and
format of the data to be analysed.
Looking ahead, network analytics will
provide the impetus behind the future
development and deployment of new statistical
analysis techniques and methodologies.
These will be employed to identify
dependencies between commercial and
technical variables through the use of
ever-refined predictive techniques such as
simple/multiple regression and projection.
Proactive, reactive, behavioural and contextual
conclusions, unparalleled in scale and
performance, will be provided.

INDUSTRY INSIGHT: SOFTWARE

A relic
from the past?
Training providers of prospective and current software testing practitioners
have not adapted their curricula in line with global trends.
test automation engineers. And they were
not being prepared to join the world of agile,
DevOps or open source testing tools.
In the deep end
They would have parachuted these
youngsters into a swamp, where they
would drown in the first week. They were
equipped with weapons to fight a waterfall
development war, but would be massacred
in the quicksand of DevOps, test driven
development and digital programmes.
A survey of local software testing
training providers reveals that overall,
students are not being prepared for
the future. All these providers focus

Johan Steyn, Senior Manager, Nedbank.

W

e are excited to inform you that we
have 10 software testers who have
finished their internships this week. Would
you be interested to accommodate them on
your projects?"
The vendor's e-mail message made
me think. I wonder why they approach
me so late in the process. Is a successful
internship programme not executed
through much planning with customers?
Surely these customers have previously
indicated they can take on the interns
as soon as the training is concluded? Or
maybe another customer is no longer
interested. I wonder why?
In reply, I asked the vendor to indicate
to me the training these youngsters went
through. His response revealed they only
underwent a basic course and they were not
exposed to any of the much-needed skills the
market requires. They do not have technical
backgrounds. They were not trained to be

They would have
parachuted these
youngsters into a
swamp, where they
would drown in the
first week.
their training on the curricula of
the only globally recognised testing
qualification certification organisation:
The International Software Testing
Qualifications Board (ISTQB).
They would have parachuted these
youngsters into a swamp, where they
would drown in the first week.
The "Facts & Figures" page on the ISTQB
Web site reveals it has certified more than
half a million testers worldwide. Although
it offers agile testing training and claims
a 15% uptake over the last year, its data

reveals agile training only comprises 1.49%
certificates issued.
I have been certified by this organisation,
and I do not doubt the material is a good
start to introduce interested parties to
the world of software testing. I do not,
however, see the skills that software quality
engineers need right now are addressed.
A much greater focus should be placed
on technical and test automation skills.
Students should be prepared for the world
of DevOps: that massive organisational
culture change where software quality
management is thrust into the limelight
where projects are born.
Locally, ISTQB training is administered
by the South African Software Testing
Qualifications Board (SASTQB). Its Web site
reveals three local organisations provide
training certification.
So, how can the industry ensure it is
preparing the right people in the right way
to be software quality engineers who can
enter the market for a successful career?
It starts with candidate selection. I
propose the entry criteria for such training
should be much stricter. Companies can
no longer just take in anyone willing to
pay the course fees and throw them into a
career of manual testing. People who have
the relevant aptitude and technical ability
to become quality engineers are needed.
It must also be ensured that the
academic training is accompanied by
strong leadership and mentoring, and
that the students are exposed to real-life
projects. Many organisations will be keen
to take smart and skilled technical testers
unto their projects: these people will be
able to add value from the start.
Lastly, the industry must work
together to ensure there is an exciting and
rewarding career path available for these
students, ensuring they are constantly
trained and exposed to even greater
projects and technologies.
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INDUSTRY INSIGHT: BUSINESS INTELLIGENCE

Expanding data horizons
Attempting to find purposeful insights in data could be futile,
unless you correlate those (often siloed) insights objectively.
predict. This is where analytics comes
in. Crucially, analytics must look beyond
specific domain insights and seek a
broader view for a more objective insight.
Comparisons and correlations
A factory may deploy analytics to
determine which products to focus on
to increase profit, for example. But,
where the questioning is too narrow,
the results will not support strategic
growth goals. The company must qualify
and complement the questioning with
comparatives. It is not enough to assess
which products are the biggest sellers
- the factory also needs to determine
Mervyn Mooi, Director at Knowledge
Integration Dynamics

W

ith the mainstreaming of advanced
data analytics technologies,
companies today can risk becoming too
dependent on the outputs they receive
from the analytics tools, which could
serve biased results unless solid data
analytics models are applied to the way in
which the data is interrogated.
While data is a friend, and the only
valid way for companies to strategise
based on fact, data analytics tools can only
deliver the outputs they have been asked
for. If the pool of data being analysed is
too limited, or there is no end objective
or purpose for using the results after the
scientific methods have been applied
to the data, then the whole exercise is
virtually futile.
It is seldom enough to drill down
into a limited data repository and base
broad strategic decisions on the findings.
In effect, this would be like a novelty
manufacturer assessing only the prefestive season sales and concluding that
Christmas trees are a perennial bestseller.
Common sense reveals this will not be
the case, and Christmas trees won't
sell at all in January. But, in the case of
more complex products and services,
trends and markets are not as easy to
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Where the
questioning is too
narrow, the results
will not support
strategic growth
goals.
what products are manufactured at
the lowest cost, and which deliver the
highest return. By bringing together more
components and correlating the data on
the lowest cost products, highest return
products and top sellers, the factory
is positioned to make better strategic
decisions.
Where the questioning is too narrow,
the results will not support strategic
growth goals.
In South Africa, many companies do
not approach analytics in this way. They
have a set of specific insights they want,
and once they find them, they stop there.
In this siloed approach, the results are not
correlated against a broader pool of data

for more objective outcomes. This may be
due in part to factors such as the time and
cost required for ongoing comparison and
correlation, but it is also due to a lack of
maturity in the market.
In mature companies, data sciences are
applied to all possible angles or queues
and information resources to produce
insights to monetise or franchise the data.
It is not just a case of finding unknown
trends and insights - the discovery has to
be purposeful as well.
Questioning extraneous data
There is an additional resource that
needs to be applied for data sciences,
ie, extraneous public (on the Web)
information, such as survey statistics.
This data enables comparatives to be done
against the company's internal data and is
also a source of external or global "run of
the mill" trends.
For example, a fleet operator looking
to determine which vehicles are most
efficient ahead of a further purchase
might start by analysing the performance
of the company's own vehicles. The
company might assess fuel consumption,
maintenance costs and distance travelled
over the past six months, and based
on this, correlate the three insights
to identify the top five vehicles in the
fleet. But, by stopping at this point,
the company has already 'biased' or
constrained the data to its own vehicles
and within its own parameters. There
could be a variety of reasons why the
company's own vehicles performed in the
way they did, and these could skew the
accuracy of the results.
To increase the accuracy of the
outcomes, the data should now be
compared with a broader pool of
extraneous data - from another dealer or
from independent research, for instance.
Once the analysis moves beyond the
subjective, constrained data, it becomes
more objective and increasingly relevant
as part of an effective, purpose-driven
approach to data analytics.

COMPANY NEWS

SOFTWARE
Transform your business with Microsoft
Dynamics 365 and First Distribution
The customer’s approach to interacting with businesses has
profoundly evolved over time. The customer is much better
informed and has higher expectations from service providers.
According to First Distribution, the Microsoft Dynamics 365
offering takes changes into account, and manages to address them
appropriately for today's customer. Dynamics 365 for Sales allows
you to go beyond salesforce automation, enabling you to better
understand customer needs, engage more effectively, and earn more
deals. Sales teams must now adapt to the new customer journey by
personalising every interaction to their customers’ individual needs.
www.firstdistribution.com

SA’S FM,
manufacturing
and fleet pain points
revealed in USSD poll
A recent poll has revealed
the South African facilities
management, manufacturing and
fleet management industries face
four distinct pain points: work
orders, asset registers, downtime
and contractors. The challenges
Heilet Scholtz, Softworx
include value and visibility. Enter
technology, which (if used correctly) can offer reliable solutions
and turn pain points into profit areas, says Softworx.
www.softworx.co.za

INTERNET

Gartner names Software AG a leader
Software AG announced that Gartner named it a leader
in its 'Magic Quadrant for Integrated IT Portfolio Analysis
Applications' report (published on 27 November 2017) for
its IIPA product, Alfabet, for the seventh consecutive time.
Software AG's Alfabet IT Planning and Portfolio Management
platform offers management and governance capabilities
across multiple IT portfolios to provide the CIO and other
leaders with the information they need in order to make broad,
directional and strategic decisions. It enhances communication
and collaboration among different IT portfolio managers and
helps them understand the symbiotic relationships between
the business strategy and demand, technology, application and
project portfolios.
www.softwareag.com

NETWORKING
Netgear expands
portfolio of
switches

Zinia improves connectivity
issues at ProMinent
Business Internet provider Zinia has improved speeds and
downtime issues at the local arm of ProMinent, in Germiston,
allowing the engineering firm to benefit from the best quality of
service for voice, business communications and access to businesscritical applications sitting in its head office in Germany. "Zinia
recommended a 10Mbps Premium Fibre solution, an uncapped and
unshaped dedicated 1:1 connection with a 99% uptime service level
agreement (SLA)," says Peter Sheasby, ProMinent SA's financial
manager. "As a company dedicated to the highest quality products
and services to our customers, we needed high quality Internet and
the guarantee of quality and uptime."
www.zinia.co.za

Netgear's family of fivespeed multi-gigabit
network switch products
– introduced in late 2017
– has been expanded with
the addition of two new
offerings: the Netgear
Tobie van Schalkwyk, Duxbury Networking
XS512EM and Netgear
XS724EM. The first is a 12-port 10-gigabit/multi-gigabit Ethernet
Smart Managed Plus Switch with two SFP+ ports. It is available
in desktop and rackmount options. The second is a 24-port
10-gigabit/multi-gigabit Ethernet Smart Managed Plus Switch,
also with two SFP+ ports. A rackmount version is standard. Tobie
van Schalkwyk, business development manager at Duxbury
Networking, the South African Netgear distributor, said the new
switches deliver a comprehensive set of market-leading features.
www.duxbury.co.za
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Events Calendar
2018

EMERGING TECHNOLOGIES

Machine learning to accelerate
business growth in 2018

MARCH
ITWeb Business
Intelligence & Analytics
Summit 2018
Date: 14-16 March 2018
Venue: The Forum,
Bryanston

MAY
ITWeb Security
Summit 2018

Date: 21-25 May 2018
Venue: Vodacom World,
Midrand

ITWeb Security
Summit 2018
Date: 28-29 May
Venue: One&Only,
Cape Town

JUNE
ITWeb Artificial
Intelligence Summit 2018
Date and venue: TBC

JULY
ITWeb Data Centre
Summit 2018
Date and venue: TBC
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By: SIBAHLE MALINGA

E

nterprise machine learning pilots
and deployments are expected to
double this year and smartphone adoption
will continue to experience a significant
increase.
This is according to Deloitte Global's
17th edition of the Technology, Media &
Telecommunications (TMT) Predictions
research. The report predicts that global
organisations will double their use of
machine learning technology by the end
of 2018 and smartphone sales are expected
to double, with more than 90% of adults
in developed countries expected to have a
smartphone by the end of 2023.
Enterprise machine learning pilots and
deployments are predicted to double this
year. TMT predictions highlights some
key areas that Deloitte Global believes will
unlock more intensive use of machine
learning in the enterprise by making it
easier, cheaper and faster.
According to Deloitte Global, the most
important key area is the growth in new
semiconductor chips that will increase the use
of machine learning, enabling applications to
use less power, and at the same time become
more responsive, flexible and capable.
"We have reached the tipping point
where adoption of machine learning in
the enterprise is poised to accelerate,"
says Mark Casey, Deloitte global media &
entertainment & TMT Africa leader.
TMT predictions also include a number
of consumer forecasts as well. According
to the company, smartphone adoption will
continues to grow with smartphone sales
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expected to reach around 1.85 billion per
year by 2023, equivalent to over five million
units sold per day.
Deloitte Global predicts that owners will
interact with their phones on average 65 times
per day by 2023, a 20% increase on 2018.
"By the end of 2023, more than 90% of
adults in developed countries are expected
to have a smartphone, with ownership
among 55-75 year-olds reaching 85%. At
the same time, Deloitte Global predicts 45%
of global adult smartphone users and 65%
of 18 to 24-year-olds will worry that they
are using their phones too much for certain
activities and may try to limit their usage in
2018," according to the report.
Over a billion smartphone users around
the world will likely create augmented reality
content at least once in 2018, with at least
300 million doing so monthly, and tens of
millions weekly, according to Deloitte Global.
"As smartphones continue to be a big part
of our professional and personal lives, we
are finding more of a balance and etiquette,
especially in our personal lives, even as we
continue to experience more opportunities
in this exciting mobile ecosystem,"
says Craig Wigginton, Deloitte Global
Telecommunications Sector leader.
According to a report detailing the
top IT predictions for 2018, published by
Dimension Data, artificial intelligence,
machine learning, and virtual and
augmented reality (AR), have the potential
to deliver disruptive outcomes and reshape
digital business in 2018.
At the beginning of October, Gartner
released a report highlighting the top strategic
technology trends that will impact most
organisations in 2018. Blockchain, intelligent
things, AI systems and edge cloud computing
were among the list of top tech trends.
"Artificial intelligence techniques are
evolving rapidly and organisations will need
to invest significantly in skills, processes and
tools to successfully exploit these techniques
and build AI-enhanced systems. Investment
areas can include data preparation,
integration, algorithm and training
methodology selection, and model creation.
Multiple constituencies including data
scientists, developers and business process
owners will need to work together."

HR & PAYROLL

Tech to contribute to job
losses in SA

By: SIMNIKIWE MZEKANDABA,

REGINA PAZVAKAVAMBWA

S

outh Africa's already strained job market
will come under further pressure over the
next 12 months, with CEOs planning to reduce
headcount as a result of rapid technology
advancements.
Launched at the World Economic Forum in
Davos this week, the latest PwC Global CEO
Survey shows that while only 18% of CEOs
globally expect to reduce their headcount in
2018, the same can't be said for SA.
According to the findings, 41% of CEOs in
SA expect to reduce their headcount in the
next year. Two-thirds of the executive leaders
expressed this is mainly due to automation
and other technologies.
Dion Shango, CEO of PwC Southern Africa,
believes the connection between technology
and talent is a critical area that will determine
the future sustainability of many enterprises
and economies in the coming years. The
reduction in headcount that has been forecast
is clearly being impacted by this trend as well.
Shango says new technologies are
disrupting industries and pushing
organisations to develop new talent strategies.
"Organisations need to make sure they are fit
for a digital age and that they have the right
talent they need in order to survive and thrive
in that age as we enter the fourth industrial
revolution."
Machine takeover
The PwC survey echoes the results of an
Accenture Report, which warns about the
role of automation within the South African
job market.

According to the study, one in three jobs
in SA (5.7 million) is currently at risk of
total automation. However, if the country
doubles the pace at which its workforce
acquires skills relevant for human-machine
collaboration, it can reduce the number of
jobs at risk from 20% (3.5 million jobs) in
2025 to just 2.5 million.
The report further notes that 35% of
all jobs in SA are currently at risk of total
automation - meaning machines can
perform 75% of the activities that make up
these jobs, with both blue- and white-collar
jobs being threatened.
"Digital is a growth multiplier. Digital
technologies are ushering in a new economic
era by overcoming the physical limitations of
capital and labour, exposing new sources of
value and growth, increasing efficiency and
driving competitiveness," notes Roze Phillips,
MD of Accenture Consulting in Africa.
"However, for countries like South Africa
that are less prepared for human-machine
collaboration, digital technologies may bring
more job losses than gains."
Skilled workforce
Although technology is culling the existing
workforce, Shango believes it's not all doom
and gloom as change does create demand for
new skills.
PwC believes there should be net job creation
and not net job losses from tech, he says.
According to the survey, 90% of local CEOs
want to strengthen employees' soft skills, and
two-thirds say they have a responsibility to
retain and retrain employees whose functions
become automated.
"Yes, for most businesses, adopting new
technologies is paramount and imperative
for survival but CEOs do recognise that the
skills challenges that technologies bring
to themselves, broader society and their
organisations do need more people skilled
slightly differently to be ever present in the
organisation and ensure you have an optimal
relationship between man and machine.
"Reinvent people to ensure they are
equipped and trained to play other
meaningful roles within the organisation
that can keep them employed and therefore
ensure those people have the ability to earn a
living," he concludes.

March 2018

|

15

Top Jobs

Sales Executive
LORGE CONSULTING
Minimum 5 years’ Corporate
sales experience
Gauteng
Negotiable
Ref No: 277699

Python
Developer
MPRTC
3 - 5 years’ Experience as
a Developer
Cape Town
Negotiable
Ref No: 277733

Business
Development Manager
CYLON
4 years' sales experience
Gauteng
R25,000 per month
Ref No: 275432

C# Developer

ICT RECRUIT
2 years of C# experience
Centurion
R45,000 per month
Ref No: 276964

Penetration Tester

E-MERGE IT RECRUITMENT
5 years’ experience in penetration
testing
Gauteng
R700,000 per annum
Ref No: 277745

Please visit www.careerweb.co.za and insert the
unique reference number in the job keyword search box
to view more details and to apply.
CareerWeb has over 200 leading companies posting an
average of 230 fresh ICT jobs weekly – it is the place to
search for your ideal ICT job.

EMAIL: ernie@careerweb.co.za
CALL: 011 807 3294

COMPANY NEWS

HARDWARE
Your printers matter more than you think
Multifunctional printers (MFPs) have become "workplace
assistants" that manage our documents, route our workflow
and keep information safe, says Bytes Document Solutions. The
company’s new guide: "Your Printers Matter More Than You Think:
How Smart Printers Drive Change and Improve Your Bottom
Line" explores the ways MFP workplace assistants contribute
to business, and their value goes beyond hardware. It's really
about how information flows throughout your organisation.
It's about empowering employees, improving customer service,
increasing security and accelerating digital transformation. Thanks
to intelligent MFPs, documents and information tasks move
consistently and flawlessly through workflow steps, making your
business more efficient.
www.bdsol.co.za

Plantronics unveils
Voyager 6200 UC
Plantronics, an audio pioneer
and communications technology
leader, has introduced the
Voyager 6200 UC, the company's
latest addition to its flagship
Voyager family of enterprise
headsets. The new neckband
wearing style features Bluetooth
wireless connectivity, a boomless design with comfort-fit
Voyager 6200 UC
earbuds, active noise cancellation,
and integration with major UC applications.
www.headsetsolutions.co.za

SECURITY
Aruba achieves
cyber security first
Aruba, a Hewlett Packard
Enterprise company, has
announced that Aruba
ClearPass is the first in the
cyber security industry
to be awarded Common
Criteria certification for
a network access control
(NAC) solution, under
both the Network Device
Collaborative Protection
Profile and the Extended
Package for Authentication
Servers modules. ClearPass is also the industry's first NAC
solution to receive certification as an authentication server. With
this advanced Common Criteria certification, governed by ISO/
IEC standards bodies and awarded by the National Information
Assurance Partnership (NIAP), Aruba ClearPass was validated
through an independent testing laboratory to ensure it adheres to
strict government and defence cyber security standards.
www.arubanetworks.com

INDUSTRY SOLUTIONS
Elvey Security Technologies
migrates to Redstor
Redstor says Elvey Security Technologies has implemented its
platform as it looks for a data recovery and business continuity
solution to assist it in its move to a virtualised environment that
complements its on-site systems. Shaun de Lange, IT support
and security technician at Elvey Security Technologies, says the
company wanted to utilise all the functionality of the platform as
quickly as possible. "It was important for us to ensure Redstor is
completely integrated into our 16 South African branches, on all
our on-site servers, as well as the numerous desktops we had at the
various locations.”
www.redstor.com
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Acronis releases free
AI-based ransomware protection
Acronis, a global leader in hybrid cloud data protection and storage,
has released Acronis Ransomware Protection, a free, standalone
version of its unique AI-based Acronis Active Protection technology,
which stops ransomware attacks in real-time and helps users to
recover data without paying the ransom. "Recent ransomware
attacks exposed the vulnerability of endpoint devices, showing
that new strains of ransomware can easily bypass traditional antivirus software to encrypt user data," says Peter French, MD of local
Acronis distributor Synapsys. Acronis Ransomware Protection
provides an additional level of defence that can be used together
with other data protection solutions already installed on the device.
www.synapsys.co.za

Africa in top 10 targeted regions,
says Panda Cybersecurity Report
This year, Panda Security saw more malware samples created each
day than in the entire 20th century. The targets have changed, the
techniques have become more sophisticated, the attack vectors have
multiplied, and the tools are more precisely designed. Attackers are
meticulously studying their victims to adapt their strategy and achieve
the greatest possible impact. Cyber attacks seen in 2017 highlight the
efficiency, effectiveness and profitability of cyber criminals' efforts.
Panda Security's malware research facility, PandaLabs, analysed
75 million new, distinct malware files from January 2017 to October
2017, translating to 285 000 samples every day.
www.pandasecurity.com

COMPANY NEWS
To read the FULL company releases, visit

www.itweb.co.za

Contact sales@itweb.co.za for any sales enquiries.

Covering the continent
Daily news and analysis of Africa’s key ICT markets.
www.itwebafrica.com

First with IT news. Every day.
www.itweb.co.za
326 Rivonia Boulevard, Rivonia, South Africa
Tel: + 27 11 807 3294
Fax: + 27 11 807 2020

If you’re in the IT channel, you’re probably used to the fact that IT has its own
language, and we’re not talking Cobol here.
For you, the words ‘mouse’, ‘tablets’ and ‘cloud’ have different
meanings than for most of the population. In your
world, a ‘security consultant’ is someone
who understands firewalls, not a
doorman at Teazers. And a ‘vendor’
isn’t someone who’s trying to sell
you sunglasses at the robot.
Whether you work at a vendor,
distributor, systems integrator,
value-added reseller, managed
services provider, technology
consultancy or run a computer shop,
you need to know what’s going on in the
fast-paced ICT world.
Written exclusively for the South African channel
with an independent focus, The Margin is designed
to provide you with insight into technology trends,
sales opportunities, tips on how to grow your
business and ultimately provide you with the
information you need to improve your margins.
If you want a fresh voice and different conversation
about what’s happening in the channel, The Margin speaks your
language.

To subscribe to receive The Margin magazine in
print for free, visit www.themargin.co.za today.
You can also download digital versions (PDF, or
for iPad and Android).
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