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trategy is inevitably part of any discussion involving ICT. It
becomes particularly relevant when talk turns to business
efficiency and productivity, for example.
As data volumes increase and so too the need for effective resource
management, the issue of how to position the business to leverage
enterprise mobility is front of mind for many decision-makers.
As the results of the ITWeb/Samsung Enterprise Mobility survey
show, enterprise mobility is important within any organisation, but
an effective strategy is essential – specifically when it comes to mobile
device management.
According to the survey, a combined percentage (83%) of
respondents indicated that their IT department allows employees to
use their own mobile devices at work and for work-related functions.
Enterprise mobility:
Only 18% stated they do not have any BYOD support.
It all starts with strategy
Fahad Nisar, Technical marketing director, ZTE South Africa, offers
his perspective and says that the number of phones, devices and other user equipment collectively will
amount to billions globally by the year 2020, with one estimate predicting 30 billion devices, with data
generation in zettabytes.
More devices means more data generation, which will lead the market, he says.
In this edition, we also highlight the continued relevance of the Internet of Things and 5G!
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COLUMN

The Metaverse is coming
What does the Metaverse mean for your business? And where should
you put your money? Lee Naik unpacks the issue.

By LEE NAIK, CEO of TransUnion Africa

W

hat exactly comes after Web 2.0? For
many futurists, the answer is the
Metaverse – a VR- and AR-based successor
to the Internet. We got our first mainstream
taste of it last year with Pokémon Go, but the
Metaverse goes far beyond a cool platform for
catching Pokémon.
What is the Metaverse?
It all started the way many of the world's
greatest inventions do, with science fiction. The
first mention of the Metaverse was made in Neal
Stephenson's novel "Snow Crash". The book is
set in a world where people alternate between
two realities – their life in the real world and
one where they interact virtually, be it in
fictional bars or businesses, through an avatar.
While many RPG games echo this concept, it
turns out this version of the Metaverse doesn't
hold much promise for the real world. Instead,
the non-fictional version of the Metaverse is
shaping up to plug into our real lives. So, as
opposed to offering us an alternative reality,
it will essentially be a blended, customisable,
interactive environment where virtual
elements sit on top of physical ones. Think
augmented reality rather than Matrix-style VR.
What does it mean for businesses?
Nowadays, many businesses are exploring the
applications of VR and AR to enhance their
customers' user experiences. There's BMW,
taking the first steps towards creating true
virtual showrooms. Here at home, we see
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applications like the Dulux Visualizer, allowing
customers to see what their living rooms will
look like in any colour, and Interior Architects,
monitoring our behaviour to build our spaces
around it. VR and AR are even saving lives in
the medical industry, helping doctors prepare
for surgeries more effectively.
So far, so good – we've been reading about
potential VR and AR applications for a while
now. So why do we conceptualise it as the
Metaverse, rather than just another set of
emerging trends? Well, looking at VR as a
technology in isolation misses the point.
Just as the Internet was far more than just
URLs and servers, and the mobile Web is far
more than just smartphones, the Metaverse will
also be more than just a couple of VR valueadds. It's an interface, a bridge to very different
interactions and forms of communication. And
that's going to drastically affect not just the way
we do business, but the way we think, in the
same vein that mobile has.
Where should you put your money?
The question for most businesses is how to
gauge valuable real-world investment for
something that doesn't even exist yet. To
answer that, let's take things back a bit, to the
first iteration of the Internet.
The Internet didn't really exist in public
consciousness until the advent of easy-to-use
search engines like Yahoo and Google. These
companies didn't invest in the "Internet";
they invested in a part of it. And the good
news is that most of the moving parts of the
Metaverse are already there – VR and AR
headsets, WebVR, wearables, social networks,
metatagging… the list goes on.
What's still missing is that killer application
that will take the Metaverse from a concept to a
living part of our everyday reality.
What's still missing is that killer application
that will take the Metaverse from a concept
to a living part of our everyday reality. Like
everything in the tech industry, it'll be a fight to
the finish, and you probably won't be surprised
to hear who is donning their gloves.
Facebook Spaces, unfortunately, doesn't look
as though it will be transporting us into the
level of mixed reality we want anytime soon,
since it's more focused on shared spaces for
avatars right now. The Microsoft HoloLens, on

the other hand, brings VR and AR together to
allow you to interact with holograms in the real
world, albeit via a somewhat chunky headmounted display.
In my mind, Google Tango and Apple ARKit
are much more likely to dominate, giving the
Android versus iPhone argument perpetuators
even more ammunition than ever before.
They both enable users to access mixed reality
through their smart devices, meaning they
won't have to fork out a fortune for additional
specialised tech.
Google or Apple?
While Tango is set to offer more sophisticated
augmentations, when it comes to consumers,
convenience is king and Apple appears to be
winning that battle. It will be launching ARKit
through its latest software update iOS 11, and
although users of the latest models will get first
access, it will soon be available for almost all
iPhone and Apple tablet users. That means an
instantly established audience, making ARKit a
shoo-in for business investment.
It's hard to say that Apple absolutely will be
the one to back when there are so many other
VR and AR-players in the mix though. So, what
should you do while waiting for "the one" – the
Neo of the real-world Matrix? This will depend
on your industry, business model, and the
potential applications of the emerging VR and
AR technologies.
Fortunately, there are plenty of resources
to keep you on top of all things Metaverse.
Most notable among these is the Metaverse
Roadmap, which explores the cycles of each of
these building block technologies in a range of
industries, along with trends, predictions and
other useful insights. It's also worth keeping
an eye on the hype cycle – Gartner predicts
targeted enterprise applications of VR and AR
by 2020.
Over and above keeping abreast of new
applications, use cases, and the quest for that
killer app, now is the perfect time to simply let
yourself dream big. Ask yourself, "What could
my business offer a virtual world?" I've always
found that one good question has a way of
leading to more.
You also might find some inspiration on @
madewithARKit – worth it if you've got a few
hours to kill.

COMPANY NEWS

BUSINESS
Jargon holding SA
businesses back, says Epicor
With technology jargon constantly changing, business
professionals are struggling to gain a proper understanding of
the technologies they need to embrace. This is one of the findings
of a study from Epicor Software Corporation, a global provider
of industry-specific enterprise software to promote business
growth. Research also found a worrying lack of understanding
around industry terminology in SA. However, although they
find the jargon baffling, business professionals do recognise the
importance of technology investments and, according to the
survey, 88% of fast-growing businesses consider IT investment
to be a high priority, compared to just 41% of businesses
experiencing weak growth.
www.epicor.com
Last year's first female graduate from Potter's House's xerography programme:
Katlego Ramotshabi (LHS), Wayne Holborn, Kyocera Document Solutions (middle),
and Hazel Mosai (RHS), KDZA

Thriving partnership
Eleven years and still going strong, the partnership between
KYOCERA Document Solutions (KDZA) and non-profit
organisation Potter's House Training Centre continues paying
dividends. The two entities train and educate those interested
in xerography. Over the past 11 years 220 graduates from
underprivileged backgrounds have benefited from this partnership.
www.kyoceradocumentsolutions.co.za

GraniteWMS goes global
Cradle Technology Services is gearing up for the next phase of
GraniteWMS's global expansion into North America, and recently,
CEO Craig Collins joined business builders for two days at the
"SAGE Summit Tour Canada" in Toronto, and then went on to
Miami to take its first site in the US live. Collins says: "Every
partner and end-user we engage with immediately sees the benefit
and the attractive price point of GraniteWMS. There is nothing
in the international market to match our cost, functionality and
return on investment. GraniteWMS is developed, implemented and
supported by the experienced team at Cradle Technology Services.
www.cradle.co.za

Newly elected IASP president
The International Association of Science Parks and Areas of
Innovation (IASP) named McLean Sibanda (CEO of The Innovation
Hub), as the new president of its advisory council. The advisory
council acts a consultative body and think-tank in helping the
directors manage the IASP as well as assisting in formulating new
strategies for the association. It advises on the trends in innovation
around science parks, areas of innovation and comes up with
strategies that empower not only the IASP, but also its members.
www.theinnovationhub.com

New IT partnership
The Institute of Chartered IT Professionals (ICITP) and Association
of Private Providers of Education, Training and Development
(APPETD) have launched a partnership ensuring the delivery
of the first South African Information Technology Professional
Designation. The Information Technology Certified Professional
(ITCP) SA will be accessible worldwide.
www.icitp.org.za

Infor Next expands
As enterprise software continues to evolve, the introduction of
mainstream artificial intelligence has become the logical focus
point for innovative solutions. Infor, an international company
providing specialised business applications built for the cloud,
recently hosted its Infor Next conference in Johannesburg. The
Infor leadership team addressed the company's strategic roadmap
as it pertained to Africa and was joined by partners and customers
who shared their success stories. At the event, Infor made its most
significant product announcement since its Infor CloudSuites in
2014, confirming the introduction of Infor Coleman, an enterprisegrade, industry-specific, artificial intelligence (AI) platform.
www.softworx.co.za

Giving Americans a taste of Africa
Makhamisa Foods, incubated at The Innovation Hub's Biopark@
Gauteng in Tshwane will be heading to Miami to exhibit at
America's Food and Beverage Show 2017. Makhamisa manufacturer
African-inspired condiments, including a wide range of sauces and
pickled vegetables, and is the brainchild of Terence Leluma and his
wife Phumzile Nkomo. The Innovation Hub, the innovation agency
of the Gauteng province has been at the forefront of supporting
Makhamisa on the development of its products.
www.theinnovationhub.com

Netgear,
Milestone unite
to develop
surveillance
system
Netgear and Milestone
Systems have
collaborated to launch
Milestone Arcus on
Netgear ReadyNAS
solution. "It is a most
scalable solution,
offering sufficient
Tobie van Schalkwyk, Duxbury Networking
storage capacity for thousands of ONVIF (Open Network Video
Interface Forum) wired and wireless HD video cameras," says Tobie
van Schalkwyk, business development manager at local Netgear
distributor Duxbury Networking.
www.duxbury.co.za
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ANC calls for debt
forgiveness as
consumers owe
R1.63trn

Joe Onyero, Bebuzee

Search
properties globally
Properbuz is a new global
property search engine for
landlords and real estate dealers
to list properties. The free
listings for properties and rentals
include location reviews.
www.properbuz.com

According to consumer debt
rehabilitation firm Daly
Credit Corporation, about
10 million South Africans are
over-indebted, which means
they are unable to meet their
financial obligations timeously.
The National Credit Regulator
(NCR) briefed Parliament's
Standing Committee on Trade
and Industry recently about
the state of SA's credit market
and its financial performance,
among other matters. As at
the end of September 2015,
SA's gross debtors' book stood
at a whopping R1.63 trillion,
while the total credit rand
value of new credit granted
to consumers was close to
R124 billion, said Nomsa
Motshegare, CEO of the NCR.
www.dalycreditcorp.com

Unsecured lending jumps
30% ahead of interest rate caps
The Daly Group says in the six months after government issued
proposed caps to charges on loans, unsecured credit ballooned by
almost 30%, suggesting that lenders were maximising prevailing
high interest rates before lower legal limits rained on their parade.
Unsecured lenders embarked on a lending spree in the months before
caps to interest rates and fees came into effect, data from the National
Credit Regulator's (NCR) Consumer Credit Market Reports (CCMR)
reveal. From levels above R21 billion for the quarter to December 2013,
unsecured credit growth fell during 2014 and the beginning of 2015,
before spiking upwards for the six months to December 2015.
www.dalycreditcorp.com

CHANNEL
Partnering into Africa

Debbie Abrahall, First Distribution

04

Ipswitch, specialising in
easy-to-deploy, manage and
use file transfer and network
management software;
is partnering with First
Distribution, a distributor of
data centre, enterprise and
cloud solutions. This partnership
throughout Africa will give
customers greater access to
IT management and network
monitoring solutions.
www.firstdistribution.com
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ISACA SA 2017 events
The annual ISACA South Africa Chapter Conference at the Sandton
Convention Centre, in Johannesburg, was themed: "A World of
Opportunities" and attracted 500 attendees. Keynote speakers
included: Justin Cohen (Speaker, Facilitator, MC and Author); Theresa
Grafenstine (Inspector General – US House of Representatives and
Chairman – ISACA International) and Venuja Maharaj (Corporate
Executive – Auditor General of South Africa). ISACA SA also hosted its
first Cyber Security Conference on 9 October 2017.
www.isaca.org

Adapt IT nurtures Uyandiswa
to successfully stand alone
In 2014, Johannesburg Stock Exchange (JSE) listed software
provider, Adapt IT, acquired 49% of Uyandiswa, a start-up project
management consultancy based in Johannesburg, as part of its
enterprise development commitment. Sbu Shabalala, CEO of Adapt IT,
announced during the company's recent annual results presentation
that the programme has proven successful and has borne the fruits
it had set out to achieve; to support and help small black-owned
businesses to grow and thrive. Thus, effective 1 July 2017, Uyandiswa
will be independent of Adapt IT, with Amanda Dambuza, its dynamic
founder and CEO, buying back the 49% at a deep discount, concluding
a successful three-year enterprise development programme.
www.adaptit.co.za

CHANNEL
Enhancing order processing
SPI, the Southern African reseller for Esker, a document process
automation solutions system, is working with food and beverage
company PepsiCo, to automate its order processing. PepsiCo with
a portfolio that includes 22 brands that each generates more than
$1bn in estimated annual retail sales; maintains its world leading
status by being at the forefront of innovative practices and adopting
the latest trends in continually improving its business.
www.spi.co.za

CommerceQuest SA
to distribute
Sophos cyber
security
CommerceQuest SA,
which specialises in data
transformation, data
integration and data
transportation, has joined the
Sophos Partner programme
as a silver partner. This programme allows CommerceQuest SA to
meet the growing security demands of its customers and prospects
in SA by providing synchronised, next-generation cyber threat
protection from Sophos for networks and endpoints, including
Web, e-mail, server and mobile security. CommerceQuest SA is
known for providing personalised, effective data solutions that
solve complex integration needs and can now offer its clients,
ranging from small retailers to large financial institutions, access to
Sophos’s extensive security portfolio.
www.cqsa.co.za

COMPANY NEWS

TECHFORUM
Managing hybrid, multi-cloud environments
The vast majority of companies have moved at least parts of their
business to the cloud, says Richard Vester, group executive at
the Cloud Services division of EOH. The benefits, including cost
savings, improved operations and similar, are too great to ignore.
Some have gone either a public or private cloud route, but most
have a hybrid strategy to get the best of both worlds. Managing
hybrid cloud models and multi-cloud strategies means having to
manage multiple vendors. Vester says any hybrid cloud strategy
must be in line with the crucial business goals and fit into any
other digital transformation projects.
www.eohcloud.co.za

IOT: the Internet of (every)thing?
Aim for digital inclusion
While the term ‘digital disruption' continues to instil a sense
of urgency and pressure among businesses, especially among
smaller channel operators, the reality is that businesses should
aim for digital inclusion and adopt an intelligent, clear approach.
Chris Daffy, CCO at MobileData, says many smaller operators do
business under the false belief that inclusion requires a substantial
investment in time, money and other resources. “Like any
business, it is best to start with a plan. The amount of people
needed is relative to your circumstances and size," he adds.
www.mobile-data.co.za

Smart Contract 2.0
Technology is impacting on how legal contracts are made (and
signed), because we now negotiate via e-mail, VC and Skype and
sign electronically without ever meeting face to face, says Alexia
Christie (TMT&IP Partner, Webber Wentzel). Technology is also
revolutionising other broader issues including identification of
parties, and is forcing us to rethink the very fundamental ideals of
concluding a contract, she adds.
www.webberwentzel.com

Beyond the hype – AI in manufacturing
Working out the relevance of artificial intelligence in today's
manufacturing environment is not always so clear, says Erik
Johnson, chief architect at Epicor Software. AI seems to have
travelled from sci-fi fantasy to boardroom hyperbole at warp speed
in no time at all. While it's not surprising that a future working
environment with fully autonomous thinking and acting robots is a
topic that captures imaginations, trying to work out the relevance
of AI to today's manufacturing environment is somewhat less clear.
Johnson has helped to debunk some common myths around AI and
put the hyperbole into some context for manufacturers.
www.epicor.com

Regulatory sandboxes
The rapid development of cryptocurrencies on the global stage has
given rise to a regulatory quagmire for financial regulators worldwide,
and South Africa is no exception, says Ashleigh Petzer, Associate,
Corporate, Webber Wentzel. Though cryptocurrencies will challenge
traditional banking institutions SA authorities are still grappling with
the regulatory framework.
www.webberwentzel.com

Providing useful Internet-connected products to your clients is
a great way to digitally transform your business, says Rebecca
Franks, Android engineering lead at DVT and Google developer
expert. The product idea should be useful, secure, stable, respect
privacy and integrate with other services for it to be a success.
“The first and most important question is how useful this product
will be in comparison to conventional products in this space,” says
Franks. Other important questions include: how can I change the
way my clients use my product, and what kind of IOT device will
provide our customers with more value?
www.dvt.co.za

Rise in Internet penetration opens
door for e-commerce in SA
The closure of the 159-year-old "Harrods of South Africa"
department store, Stuttafords, has brought to the fore important
questions about how industries need to develop stronger business
plans and innovate in order to serve the tech-savvy customer,
says Vino Govender CM (SA) | executive: Product Innovation and
Marketing at Dark Fibre Africa. While many have simply pointed
to the domestic economic slump as a contributor to the collapse
of the Stuttafords business, an emerging conversation has been
around the store's failure to take advantage of future-proof digital
business strategies to identify new growth opportunities and reach
customers beyond their brick and mortar stores.
www.dfafrica.co.za

Boosting
Internet
Infrastructure
Sponsoring root
operators, is
another way Teraco
is supporting the
growth of the African
Internet market,
says Andrew Owens,
technical manager
for Interconnection
& Peering at Teraco.
As the SAFNOG (Southern Africa Network Operators Group)
hosting sponsor, he says this year's event remains highly relevant
as more opportunities are sought to build and sustain regional
internet communities.
www.teraco.co.za
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ENTERPRISE MOBILITY SURVEY
By SUZANNE FRANCO

Why a mobility strategy
is essential
19% of the respondents said their
organisation had no mobile strategy
in place.
How important is enterprise
mobility to your organisation?
Six percent of the companies surveyed
allocate between 41% and 50% of their
IT budget to enterprise mobility projects,
while a third of respondents cited it’s 10%
or less.
IT departments budgeting for an
enterprise mobility lifecycle are advised
to take the following into consideration:
the overall infrastructure, device
management and security, employees
utilising the devices, an adequate app
strategy and device support.

Paulo Ferreira, Director of Enterprise Mobility
at Samsung South Africa

E

nterprise mobility is essential these
days: having effective mobility
strategies in place improves both
productivity and customer relations.
A major risk is having highly sensitive
data compromised on an employee’s
mobile device via a cyber-attack which
can have massive repercussions on an
organisation's reputation and revenue.
ITWeb, in collaboration with Samsung,
conducted an Enterprise Mobility survey
during April gaining insight into the
enterprise mobility strategies of South
African organisations.
Developing levels of enterprise mobility
The enterprise mobility survey asked
to what extent was a formal mobile
strategy in place: 12% stated they had an
extensively developed mobile strategy,
36% cited they had a moderate developed
strategy, while 33% said they had a
minimally developed strategy in place.

06

| November 2017

BYOD popularity grows
83% of respondents indicated their IT
department allows employees to use their
own mobile devices for work related
functions. Only 18% stated they do not
have any bring your own device (BYOD)
support at work.
An overwhelming majority of
respondents (92%) use Android as their
preferred BYOD.
Spotting BYOD risks
Frequent training of employees helps raise
awareness of mobile security risks when
employees are allowed to bring their own
device. Ensuring policies and procedures
are in place to protect client data is vital. It
is strongly advised that devices should be
monitored by organisations ensuring ‘nonapproved' platforms are not being used to
access corporate data and apps.
Mobile device
management eases the load
The majority of respondents (64%) stated
their organisation does not have a MDM
(mobile device management) solution in
place, while 17% are using a third party
solution.

MDM tools are essential to ensure
adequate control over the ever-increasing
amount of mobile devices being used in the
workplace.
Effective MDM solutions provide the
ability to:
•
Prevent access to risky apps and
Web sites.
•
Keep track of devices across the
firm.
•
Enforce authentication pass code
requirements.
•
Remotely lock or wipe lost devices.
14% of respondents stated their
organisation is deploying an MDM solution
within six to twelve months, while 22%
stated they will do so within the next three
to six months.
A distinction must be made between
private and corporate information on the
device and leveraging of containerisation
technologies to create this data separation
layer on the device. Containerisation
solutions create a separate, encrypted
area on the device that is insulated from
personal Web-surfing and app use.

ABOUT THE SURVEY
The 2017 ITWeb/Samsung Enterprise
Mobility Survey was conducted online for
two weeks during April to gain insight into the
enterprise mobility strategies of SA organisations.
1

2

3

To what extent organisations have a formal
mobile strategy in place;
Are employees enabled to use their own
mobile device for work;
The amount of mobile devices organisations
need to support.

WHO RESPONDED
•
•
•

219 responses were received for the
Enterprise Mobility Survey.
19% of respondents are CEOs or MDs and
28% IT middle management.
36% of survey respondents are from fairly
large companies with between 501-5000
employees and 22% are from multinationals
with over 10 000 employees.

ENTERPRISE MOBILITY SURVEY 2017
ENTERPRISE MOBILITY SURVEY

TO WHAT EXTENT DOES YOUR ORGANISATION HAVE A FORMAL MOBILE STRATEGY IN PLACE TO
ADDRESS MOBILE PRIORITIES?
Extensively developed mobile strategy
13%

Moderately developed
mobile strategy
36%
36%

No mobile strategy
19%

Minimally developed
mobile strategy
33%

APPROXIMATELY WHAT PORTION OF YOUR IT BUDGET WILL YOU ALLOCATE TO ENTERPRISE MOBILITY
PROJECTS IN 2017?

38%

15%

14%
10%

10% or less

xx
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11 - 20%

21 - 30%
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| November 2017

31 - 40%

9%

None

7%

More than
50%

6%

41 - 50%
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ENTERPRISE MOBILITY SURVEYENTERPRISE MOBILITY SURVEY 2017

DOES YOUR ENTERPRISE IT ENABLE EMPLOYEES
TO USER THEIR OWN MOBILE DEVICE AT WORK
OR FOR WORK FUNCTIONS?

WHICH MOBILE OS IS APPROVED FOR USE WITHIN
YOUR ORGANISATION?
92%
78%

64%

No
BYOD support
18%

Some
BYOD support
56%

56%

Full
BYOD support
26%

4%
Android

iOS

Windows

Tizen

DO YOU HAVE A MOBILE DEVICE MANAGEMENT / ENTERPRISE MOBILITY MANAGEMENT SOLUTION?

08
08

| |November
November
2017
2017

63%

Don't have a solution in place

17%

Another 3rd party solution

4%

InTune

4%

Airwatch

3%

Citrix XenMobile

3%

MobileIron

2%

Samsung Knox

1%

BES

1%

SOTi

October 2017
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Do bigger things

INDUSTRY INSIGHT: CUSTOMER EXPERIENCE

Customer experience
versus service
Understanding customer behaviour and creating services around client
needs will lead to sustainable positive experiences.

Kevin Hall, National sales manager, Elingo

T

he world of customer experience is
changing – not only substantiated
by research and behaviour, but the
playing field is being renegotiated on a
fundamental level.
Loyalty does not mean what it used
to. Customers have grown up in a world
where their parents are either divorced or
where marriage was never an option, so
the understanding of loyalty is changing.
Customers will change brands even if
they are happy, just based on the value
they place on change and the possibly of
a better experience or product. The need
for change is outstripping the focus on
decision-making, and the reasons why
people are making various brand choices.
In this world where experience is
everything and metrics are changing, let
me start with some fundamentals and then
move forward.
Overlooked
When considering the world of customer
care, or making sure the clients are being
serviced to a level where they are satisfied
and their expectations have been met, it
must be realised that some key issues are
being ignored.
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If customers have a bad user experience,
they will change the product or service
they are using. The experience needs to
be measured, predicted and planned for.
However, the one thing that cannot be
planned for is the human factor.
Having the client experience the same
level of satisfaction is hard to achieve when
the complexity increases – the repeatable
experience becomes harder to deliver
and then the unique and tailored service
becomes even harder to aim towards.
Customers expect companies to have all
the systems already in place to service them.
What happens if we don't want to repeat
the same experience and meet the same
expectation every time? Are we creating
loyal communities of people around our
product and service?
In a social world, people don't just want
to share their brand experience… they
want others to recognise them as experts
and then offer this help based on social
recognition.
What are you offering existing clients?
Are you not simply up-selling them on
products rather than adding some value,
offering alternatives, and showing you
actually care about their business?
It can't just be assumed that more
products and services mean clients are
happy. If a consumer model is being
forced, the client has no option but to
choose an alternative.
Proactive providers
Customers don't just want service
providers to react to negative situations;
they need them to respond quickly
when they raise concerns, based on the
responsiveness of the media type they
are communicating with. This then also
creates an understanding of what needs to
be communicated.
As such, service providers communicate
not just based on content, but based on the
channel of communication.
If the client is contacting a company
on a messenger app, have a strategy that
responds to them on that channel, with

files and application forms designed for
the app. This will give the impression the
company was expecting communication
on this channel and it has strategies in
place to respond effectively.
It also needs to be quantified how much
non-compliance costs the company. It is
important that staff understand the degree
to which each action affects the whole
process, and lack of performance impacts
the relationship with the customer.
The culture of service and delivery of
value needs to be so entrenched in the
performance metrics of the staff members
that their performance is evaluated in the
correct way.
Companies need to ensure the focus on
customer experience has real commercial
values and figures attached. This creates
a business case for service that actually
measures the impact of good service on the
bottom line.
It must be understood that people
contribute more to the experience than the
process. The process is assumed; customers
expect companies to have all the systems
already in place to service them.
They want to deal with friendly people
wanting to serve them.
With this personal touch comes the need
for authentic service. Everyone knows
what it feels like to be greeted by a fake
smile and patronised by a person trying to
look like they care about a service request.
Understanding customer behaviour
and then creating a service around their
needs will be the next frontier in creating
experiences that last. Companies should
be aware if the consumers are power users
on social media; let them know they have
been noticed on social media and then give
them the rewards they demand for being
brand-loyal.
Lastly, create a culture of professional
behaviour with dignity. The old saying:
‘staff treat customers the way they are
being treated by leaders' still holds true.
Are you creating a culture where a
positive work ethic and value for the
individual is being communicated?

INDUSTRY INSIGHT: IOT

IOT meets
omni-channel in retail

Wynand Smit, CEO of INOVO

T

he Internet of things (IOT) and omnichannel have something in common:
both are concepts that are elusive when it
comes to describing what they are and how
to use them. When those at the forefront
of technology discuss them, they tend to
focus on advanced ideas that are difficult to
articulate to the average person.
To get to the future, the present and the
past need to be dealt with first.
But, there's an application for both of
them, which is bringing them together in
a way that makes sense to companies and
their customers: retail.
At first glance, IOT can make the
layperson think of Keanu Reeves in "The
Matrix", in which reality as perceived
by most humans is actually a simulated
reality, created by sentient machines to
subdue the human population. However,
it's hardly as sinister as that.
It's best described as a vast network
of devices connected to the Internet,
including smartphones and tablets and
almost anything with a sensor on it. These
devices contain embedded technology that
allows them to communicate, sense and
interact with their internal states.

Omni-channel is the goal of a seamless
approach to communication that seeks
to provide the customer with an ordered,
consistent experience, whether the
customer is communicating online from a
desktop or mobile device, by telephone or
in a bricks-and-mortar store.
Within the contact centre environment,
omni-channel is there to bring down the
silos of different channels so information
is accessible to everyone who needs it,
allowing agents to deliver on customer
expectations, and cutting out various pain
points that exist outside of an omnichannel experience.
It's early days still, but both of these
advancements in technology are in
harmony with each other in the retail
environment. Since omni-channel
was originally developed to enhance
e-commerce, it's fitting that IOT is
facilitating this goal.
Mobile devices driving the revolution
With the advent of mobile devices
becoming the primary medium of
interaction, companies are able to
personalise the way they do business.
Besides being able to reach customers
wherever they are, businesses can now
access fantastic amounts of data describing
in infinite detail who their customers are,
what they want, how and when they want
it. Companies can build profiles around
their customers about how they've done
business with them in the past, profiles
that provide insights into the ongoing
customer relationships.
In retail, IOT can bring to life this omnichannel experience: based on customer
activity, companies can find out when they
enter a store, connect them to staff best
suited to assist, locate them in the actual
store, or receive notifications when they
arrive to pick up a product ordered online,
among many other useful applications.
It's all interconnected: customers may
start out by contacting the company via
phone and then end up in the store or
communicating via chat, e-mail or social
media: the point is, omni-channel brings
all these lines of communication together

(potentially facilitated by the connectivity
of the IOT) to create a seamless customer
experience (CX) across all channels.
Slow and steady
This may sound intimidating to devise and
implement, but not all companies need to
have such high-end technology driving
their workflow. Depending on the nature
of the business, a company may not need
to operate with it. Yet. It takes time for
consumers to adapt, but once they do, the
demand for this kind of customer service
will become the norm.
If a company is not even close to this
kind of approach, don't panic. Rushing
into adding applications may not be of
benefit to the company; since both omnichannel and IOT implementations are
still considered fairly new and emerging
approaches, companies can move towards
these gradually as the technology develops,
matures and begins to make sense for
business.
In a customer service environment,
for example, start with a business-wide
analysis that takes into account all of the
pain points that customers and contact
centre agents may experience during the
customer journey, and see if there are
ways of addressing these that don't require
rolling out an entirely new system. I've
found spending some time examining
current processes, technology and overall
CX can provide immense insights into how
to drive business improvements.
There's no doubt remarkable solutions
such as omni-channel and the promise
that IOT has will have great influence on
how business is done in the future, but
to get to the future, the present and the
past need to be dealt with first. What has
the company been doing wrong, and how
can it be fixed? Conversely, what is the
company doing right?
Change is inevitable, as competitors roll
out various options designed to attract and
keep customers that are needed to stay in
the race. What seems otherworldly now
– perhaps even from a sci-fi movie – may
become the norm in future… are you ready
to meet the challenge?
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INDUSTRY INSIGHT: API

The emergence of DevSecOps
achieve visibility as the number of devices
and endpoints increase.

Sagan Pillay, Security solution strategist
at CA Southern Africa

C

ompanies are beginning to recognise
the value of the Internet of things
(IOT) in improving operational efficiencies
and creating new lines of revenue.
Sensors are being used to measure energy
consumption, monitor asset health, predict
asset failure, give users remote control over
the environment, provide visibility into
personal vitals, and more.
A traditional approach to gaining
visibility and control simply won't scale.
With the adoption of IOT, access to
privileged information is no longer limited
to individuals or administrative users.
The sensors themselves may be treated as
privileged identities as they act on behalf of
the user and collect privileged information
from various endpoints. As a result, the
digital identities in devices and sensors
have access to a wealth of data that can be
a competitive differentiator for a company,
but also an attractive target to an attacker.
It's important to note: I'm not talking
about one or two sensors. The number of
privileged access accounts in the IOT can
grow at an exponential rate – much faster
than IT can manage. Gartner predicts
that, worldwide, 8.4 billion devices will
be connected to the IOT in 2017. IT can't
manually control privileged access and
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API economy
Most companies are moving to application
programming interfaces (APIs) to achieve
economies of scale, ease of development
and cost efficiencies. However, companies
are challenged by the need to manage the
privileged credentials embedded in APIs that
often provide connection to highly sensitive
corporate data. Companies must ensure
the right users, apps and devices have the
right levels of access. To further complicate
matters, the number of credentials
embedded in APIs can be significant, and
access levels can be varied.
In order to get more out of their APIs,
companies need mechanisms in place to
ensure APIs have the right level of access and
are making the right calls on behalf of users.
Companies need assurance that the
credentials embedded in an API are tied back
to the user and the request being made. Until
businesses have these assurances, the value
companies realise from the API economy will
come with increasing risk.
DevSecOps
By integrating development and operations,
companies can potentially reduce the cost
and increase the speed of development
while improving the quality of deliverables.
Thus the business gets better, and software
becomes faster and cheaper.
This is where DevSecOps comes in, as
it seeks to integrate security within the
development process to prevent security
from becoming a roadblock. However, the
automation and orchestration inherent to
DevOps make this difficult.
Companies today are increasingly building
applications on cloud-based infrastructure.
Once developers check in their code, an
automated process compiles the code, runs
tests and moves code from one environment
to another. These steps are automated using
scripts with embedded privileged identity
and access credentials. Without visibility
into the privileged identities, IT doesn't
know who initiated the scripts.
The lack of visibility becomes
particularly problematic when it comes to
demonstrating compliance with laws and

regulations. Regulations like the SarbanesOxley Act were established for a waterfall
environment. In a DevSecOps environment,
it is difficult to know who has access to
what and to highlight the segregation of
duties as required by regulations.
So, how are privileged identities
monitored in the application economy?
The IOT, API economy and DevSecOps
have at least one thing in common – they
present the company with rapidly growing
sets of privileged identities that have access
to sensitive and/or large datasets. These
identities must be protected and monitored
so breaches can be detected and stopped.
But this can't be achieved manually.
A traditional approach to gaining
visibility and control simply won't scale.
It is necessary to move to an automated
mechanism in order to gain visibility. That
mechanism is user behaviour analytics (UBA)
that monitors identities to establish baseline
behaviour and identify anomalous activity.
The use of machine learning algorithms
helps to reduce false positives. While
legitimate user behaviour is subject to
change, it usually does so gradually.
Machine learning algorithms adapt by
learning from changes and emerging
patterns. Thus, a UBA tool uses automated
analytics to continuously monitor identities
and quickly detect attacks, high-risk
activities and breaches.
To deliver the most value, a UBA tool
must also incorporate automated mitigation
strategies. Reporting is also critical for
reducing the risk of privileged identities.
When anomalous behaviour is flagged as
risky, the tool should automatically generate
a report that allows the company to quickly
respond. Ideally, these reports enable IT to
quickly inspect both the context and full
background associated with the identity.
As businesses become involved in
the application economy, their security
landscape grows. The IOT, API economy and
DevSecOps increase the number of privileged
identities that have access to sensitive or large
datasets. That means an increased risk of
breach. Companies need solutions that will
scale with the environment they're operating
in to ensure they can realise present-day
benefits, but also be positioned to take
advantage of future use cases.

INDUSTRY INSIGHT: BIG DATA

Welcome to the game of phones
In the data-driven digital economy, big storage means big perks.
data. Data mining transforms the data into a
valuable asset, which can help in numerous
ways. But the opportunities appear with
some bottlenecks as well, which need to
be bypassed successfully; for example, the
ability to receive data with extreme velocity.

Fahad Nisar, Technical marketing director,
ZTE South Africa

E

merging technologies leading to 5G are
the talk of the town, and rightly so, as
the market is about to witness some rapid
updates. Market analysts and companies are
coming up with various forecasts based on
the global ICT trends.
One common train of thought emerging
from these trends is that the number of
phones, devices and other user equipment
collectively will amount to billions globally
by the year 2020, with one estimate
predicting 30 billion devices with data
generation in zettabytes.
More devices means more data generation,
which will lead the market to some serious
business opportunities, including online
gaming, content browsing and smart city
applications.
Social media sites are also adding to
this trend in increased demand, with an
estimated 100 000 tweets and 0.7 million
status updates every 60 seconds. Video
sharing, searches and instant messaging
can also be added to the list. In short,
social networking sites are a huge source of
massive unstructured data generation.
It is a fact that data is revenue and
regarded as fuel for digital economies. Data
storage, mining and analysis are the three
key steps to achieving the full benefits of big

Who are the biggest data generators?
The biggest data generators include
business models encompassing satellite
transmission; global positioning systems;
airlines' extensive daily usage; and then,
of course, online shopping based on
e-commerce is one of the mainstream
contributors in the data generation.
The Internet of things is rapidly being
replaced by the Internet of everything,
involving smart applications that will
contribute to the anticipated data surge.
Examples abound and include smart
homes with smart air conditioners, to
be specific, capable of measuring both
human body temperature plus outdoor
environmental conditions and intelligently
adjusting room temperature accordingly
– this involves a lot of data. The not-sofuturistic self-driving cars – already in
use in the US, with Uber recording a first
delivery of Budweiser Beer across America
in a self-driving truck – have the sensors to
record the size and distance of obstacles…
these vehicles will generate an immense
amount of data. Smart meters are another
issue, as they are expected to have 100
million data reads per day, per million
meters.
More devices means more data
generation, which will lead the market to
some serious business opportunities.
Contextualising these few scenarios, it
sounds like a cliché to consider Internetenabled user devices as the only major
sources of data. Obviously, that contributes
a massive chunk, but other future business
models based on machine-to-machine
systems will be here to challenge data
architects and scientists.
What about big data?
Big data is an important building block of
future, smarter business models. Traditional
systems such as commodity hardware are
not designed to sustain such a huge influx of

data, as it is not only about the storage, but
also the speed at which the data is received.
Undoubtedly, the traditional systems
can be cascaded with various storage
mediums, such as hard drives, etc, but the
key lies with fast processing of the data,
which largely depends on the quantity
and quality of processors. That is the heart
of the matter behind the need to have
separate big data platforms.
Big data demands powerful processing
with horizontal rather than vertical
scalability. Adding preconfigured machines
with colossal storage facilities and processing
capabilities each time there is a need would
be a consistent future requirement.
More data means more revenue
One thing that distinguishes big data from
various business intelligence technologies is
analytics. Big data analytics is one of the key
features of the big data landscape, besides
batch and event processing and distributed
database and search.
Predictive analysis can be used to
forecast future situations, such as the
sales potential of a particular product in a
particular time period. This can enhance
businesses exponentially and has already
done so in the recent past.
Take some examples of the over-the-top
content providers like YouTube, Netflix or
Amazon, which analyse user behaviour.
This allows them to present relevant
content preferences to the surfers. The same
method can be adopted by other business
segments in order to offer products to the
right people at the right time and thus
produce the right revenue.
Win-win situation
Not only is it a fact that more data generation
would give a strong impetus to various
commercial activities, but the opposite
is also true. Business and data can be
considered interrelated. However, it is the
four Vs, namely: volume, velocity, veracity
and variety that are the pivotal features that
would define big data's value proposition.
In a nutshell, big data can be considered
to be synonymous with improved
businesses, better economies and
enhancing life in general.
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COMPANY NEWS

FINANCIAL

Liu Haishi, ZTE South Africa

ZTE 6-month
profit rises 29.8%
ZTE South Africa has
announced a 29.8% surge in
first-half net profit, powered
by growth in the company's
mobile network and
smartphone businesses.
www.zte.com.cn

Changing rural
banking behaviour

CaseWare Africa
launches CloudTax

Though the World Bank seeks
to expand financial inclusion,
financial institutions need to look
at how technology can empower
rural clients. This is the opinion of
Chris Ogden, RubiBlue MD, who
says, "Cash is such a trusted form of
payment in rural communities that
as soon as it arrives in their bank
accounts many will withdraw it
immediately. It is this behaviour
that needs to be addressed in
educating rural communities
to consider banking in a more
positive light, otherwise the World
Bank’s goal of securing universal
access to better finances by 2020
will not be realised.”
www.rubiblue.co.za

CaseWare Africa, a division
of Adapt IT, has launched
CloudTax, a powerful new
solution aimed at small,
medium and large tax practices
that provides tax practitioners
with a central place to manage
their entire practice; seamless
integration with SARS eFiling
and ensures they will never
again worry about missing a
deadline.
www.cqs.co.za

HARDWARE

Katharine Janisch, CaseWare Africa

Report shows SA’s
bad consumer debt
South Africans are becoming
more heavily indebted, with
interest rate hikes and the weak
economy crippling households
across the country. The problem
has again been highlighted in
the latest Gauteng City-Region
Observatory Quality of Life
Survey report, which shows the
levels of indebtedness in the province has risen across all income
groups. Gauteng is South Africa's most populous and wealthiest
province, but also holds the title of having the most indebted
citizens. According to the GCRO report, about 40% of Gauteng
residents have some form of debt against their names or households.
This has significantly increased, by 10 percentage points, since 2013.
www.dalycreditcorp.com

BUSINESS
Hyperscale demand
encourages
African
infrastructure
investment

(from left to right): Back row - Gareth Cox, Christopher Cox, Natalie Larkins, Wayne Holborn,
Chris Cox and Werner Engelbrecht Front row - Karen Hewitt-Mustard and Sharon Peché

New partnership
KYOCERA Document Solutions South Africa (KDZA) has partnered
with Service Parts Logistics (SPL) to bolster the availability of
KDZA service parts for its customers throughout South Africa.
www.kyoceradocumentsolutions.co.za

ITWEB
To read the FULL company releases, visit

www.itweb.co.za

Contact sales@itweb.co.za for any sales enquiries.

Teraco launches Riverfields Hyperscale Data
Centre Facility
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Lex van Wyk, CEO, Teraco,
says the company designs and
builds according to demand:
"Hyperscale computing
has grown enormously, as
has demand for colocation
facilities. These trends
combined are shaping the
way forward for Africa and we
anticipate significant uptake
as more service providers
pinpoint Africa as a growth
market."
www.teraco.co.za

COMPANY NEWS

SOFTWARE
e4 launches much-anticipated
version 3 of SearchWorks
Hot on the heels of the SearchWorks search-type expansion news,
technology company e4 has announced it has launched version 3 of
this popular product on 1 October. The product, which was initially
launched in 2008, has grown in users, and an upgrade was inevitable.
Jako Janse van Rensburg, development manager at e4, says the new
version of SearchWorks includes over 144 search types: "We have
listened to our customers and updated and included new search
types, but more importantly, we have improved the efficiency of
the product." e4 will continue working on the development of this
product and there are some exciting developments in the pipeline.
www.e4.co.za

Supporting
Apple iOS 11
ManageEngine, the real-time
IT management company,
through its enterprise mobility
management solution, Mobile
Device Manager Plus, supports
the features released with the
Apple iOS 11, including cloud
and on-premises users. This will allow IT administrators to take full
advantage of the iOS11 features: including QR code scanning and
enhancements to the Classroom app.
www.itrtech.co.za

Agility accelerating
enterprise asset management
Enterprise applications are the engine room of all organisations,
regardless of their size. Without effective solutions, businesses
suffer from a lack of agility, responsiveness and flexibility,
hindering management's ability to make fast, sound decisions. At
the Infor Next 2017 conference, Infor's Master Partner in Africa,
Softworx, announced its latest software solution - EAM Xelerate it believes will provide mid-sized organisations with the ability to
expand in an ever changing landscape.
www.softworx.co.za

CIPC mandates
digital reporting
XBRL standard
from 2018
CaseWare Africa, a division
of Adapt IT, is exceptionally
positioned to guide the SA
market towards the move to
the XBRL digital reporting
standard, mandated by the
CIPC for 2018. XBRL has
been embedded in CaseWare’s
working papers for over ten
years and the company has been
part of the XBRL SA working
group and the CIPC XBRL
project since its inception.
www.cqs.co.za
Ross Hampton, CaseWare Africa

Cloudera launches
SDX, a shared data
experience for the
enterprise
Cloudera, the modern
platform for machine learning
and analytics, optimised for
the cloud, launched Cloudera
SDX, a modular software
framework that enables
companies to have a "shared
data experience". By applying
a centralised, consistent
framework for schema,
security, governance, data
ingest and more, SDX makes it
possible for dozens of different
customer applications
to run against shared or
overlapping sets of data. SDX
makes multifunction data
applications easier to develop,
less expensive to deploy and
more consistently secure.
A key component within
Cloudera SDX is a shared data
catalogue on which consistent
security, governance and
management functions can be
established and leveraged.
www.cloudera.com

Jane Thomson, Softworx, an Infor partner

Maintain systems in
growth periods
Jane Thomson, MD at
Softworx, an Infor partner,
says keeping pace with
rapid growth and the
continual addition of newly
acquired business units
requires strategic software
implementation. Its most
recent upgrade to Infor LN, is
an example of how technology
can bolster growth and help
garner new business.
www.softworx.co.za

Holistic user system
Puchheim loboSPhere, the product range of solutions added
to SharePoint-based enterprise content management (ECM)
solutions and business applications, offers a holistic system from
the user interface, using background processes to infrastructure
and archiving. Compliance documents are compliant based
on the existing archived infrastructure and converting them
into long-term formats is fully automated and scalable. In
addition, the solution provides browser-based document
capture including full-text optical character recognition.
Traditional ECM scenarios, such as cold, spooled data processing,
integration of line of business systems or office integration are
also covered with loboSPhere.
www.lobosphere.com

Joining global Infor
Education Alliance Programme
The Belgium Campus in Pretoria, strives to alleviate the
educational and unemployment challenges in South Africa,
through meeting the critical skills needs in the ICT sector.
In recognition of the dire need to integrate technology and
innovation into education, the Campus has joined the Infor
Education Alliance Programme (EAP). As Infor partner Softworx
explains, the Infor EAP delivers next-generation tools for future
leaders, and works with local universities across the EMEA region.
The partnership with the Belgium Campus is the first in Africa.
www.softworx.co.za
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COMPUTING
Datacentrix presents ‘must-ask’
questions around digital disruption

Cloudera introduces Altus
Data Engineering for MS Azure Beta

“Will your children ever drive a motor car, or will they not need
to?” and “Can technology continue to move Africa away from
its former label as the hopeless continent?” were some of the
questions posed recently at the panel discussion chaired by local
tech journalist, Toby Shapshak, at the Datacentrix second annual
one-day industry event, Showcase 2017. The event, which drew
in almost 2 000 attendees and was supported by 29 partners,
including HP Enterprise (HPE), Cisco and Lenovo, presented
in-depth discussion around digital disruption and its infinite
possibilities as one of the major themes.
www.datacentrix.co.za

Cloudera, the modern platform for machine learning and analytics
optimised for the cloud, announced the upcoming beta release of Cloudera
Altus Data Engineering for the Microsoft Azure cloud platform. Cloudera
Altus, a platform as a service (PaaS) offering built on the enterprisegrade Cloudera distribution, helps data engineers use on-demand cloud
infrastructure to speed the creation and operation of data pipelines that
power sophisticated, data-driven applications. Altus on Azure will provide
an easy, unified, and enterprise-ready data engineering experience,
allowing end-users greater choice in cloud infrastructure providers. This
collaboration is the latest of several between Cloudera and Microsoft.
www.cloudera.com

ENTERPRISE
Taking industry
digitisation back
to basics

Gert Schoonbee, T-Systems South Africa

T-Systems' INTOUCH
2017 event, an annual ICT
solutions showcase, took
digital transformation to the
next level with its theme,
"Digitisation – Simply – Make
It Happen". This showcase
focuses on simplifying the
actual process and leveraging
digital fundamentals to answer
industry-specific requirements
and problems.
www.un-outsource.co.za

Digital disruption, singularity
dominates Datacentrix Showcase 2017
Featuring top-level speakers, including the likes of venture capitalist
and former banker, Dr Michael Jordaan, and illustrious local tech
guru and journalist, Toby Shapshak, Datacentrix's second annual
one-day industry event, Showcase 2017, drew in over 1 900
registrations and was supported by 29 technology partners, such as
HP Enterprise (HPE), Cisco and Lenovo. Datacentrix Showcase 2017
focused on the journey towards singularity, with a view to equipping
South African businesses with the information needed to survive
the digital age. The day featured presentations by Datacentrix CEO,
Ahmed Mahomed, ABSA's head of Africa data centres, Linda Moreira,
and David Chalmers, chief technologist for EMEA at HPE.
www.datacentrix.co.za

ICT INSIGHT
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Vendor credibility, customer experience
TIBCO Software, specialising in ntegration, API management, and
analytics, announced that Dresner Advisory Services ranked it as
a leader in two models of its 2017 Small and Mid-Sized Enterprise
BI Market Study: vendor credibility and customer experience.
"Our placement in Dresner's Small and Mid-Sized Enterprise BI
Market Study highlights the value TIBCO customers find in our
products, from scalable cloud offerings to real-time analytics
solutions," says Thomas Been, chief marketing officer, TIBCO. "Our
continued momentum in both BI and analytics is clear evidence
of our dedication to delivering solutions that change the way
organisations approach digital transformation."
www.tibco.com

TELECOMS
Innovation awarded
Nebula's OneView product suite
enables companies to integrate
outsourced business functions
and IT on a single platform. It also
enables employees to use their
mobile devices to self-manage
their business spend on companyowned or personal devices.
Following its recent analysis of the
enterprise telecommunications
management industry, Frost
& Sullivan presented Nebula
with the 2017 South African
Enterprise Telecommunications
Management Technology
Innovation Award. “Given that
Nebula CEO, Danie Nel Receiving the
Frost & Sullivan Technology Innovation Award Nebula launched the OneView
solution just over a year ago, the speed at which the Integration Hub
has been developed and launched is astounding. The addition of this
feature greatly extends Nebula’s scope and brings the control that
OneView offers over the telecommunications environment to the IT
environment more generally” says Frost & Sullivan Research Analysts,
George Etheredge.
www.nebula.co.za

COMPANY NEWS

SOFTWARE
Digital
transformation:
what does it mean,
why should you care?

Phil Lewis, Infor

Digital transformation is more
than a mere buzzword and
businesses must evolve in
remaining in touch with the
digital age, says Phil Lewis, Infor
business consulting director.
Adding, in maintaining the
capability of leveraging intricate
market changes, businesses must
continuously metamorphosis to
keep abreast of compeetition.
www.softworx.co.za

Gearing up for your
fourth industrial
revolution
Companies need to adapt to
new technologies, improve
their processing and better
serve their customers using
valuable data gathered through
an enterprise resource planning
(ERP) system, according to
SynergERP, a leading Sage
Platinum Reseller. A dynamic
ERP system allows businesses
to respond proactively to growth and change by providing real-time
data across departments in the enterprise.
www.synergerp.co.za

TECHFORUM
Multinationals benefit
from relaxed IP regulations

Coming to a factory near you...
Google Glass is back

The regulatory framework regarding cross-border intellectual
property transactions is to be relaxed, for both tax and exchange
control purposes, says Sean Gilmour, a Partner in the Tax Practice
at Webber Wentzel. The framework in question comprises a series
of anti-avoidance provisions which were introduced to prevent
erosion of the South African tax base. Of concern to Treasury were
intellectual property developed in South Africa to foreign entities
with a lower effective tax rate, followed by the licensing of that
intellectual property back to fully taxable South African taxpayers.
www.webberwentzel.com

Manufacturers should consider new wearable technology as a way
of embracing the forces of digital transformation, says Terri Hiskey,
VP product marketing, manufacturing at Epicor Software. In the
few years since Google Glass fell off our radar, the development
of new Internet of things and Industry 4.0 technologies have
transformed smart production processes to pave the way for a
new technological age that's radically transforming industry
and production value chains and business models. Advanced
manufacturing is driving the need for increased connectivity and
ever more sophisticated data-gathering and analytics capabilities.
With a new technology ecosystem emerging, Glass may have finally
found its home.
www.epicor.com

Waging war
against data costs
The Independent Communications
Authority of South Africa (ICASA) and
now the Competition Commission
have announced investigations aimed
at bringing down the costs of data,
says Burton Phillips, Senior Associate
in the Competition Practice at
Webber Wentzel. Data is becoming an
important commodity as consumer
and business demand increases.
www.webberwentzel.com

INDUSTRY SOLUTIONS
Enhancing
backup operations
The Trans-Caledon Tunnel Authority (TCTA) is streamlining and
enhancing its backup process through the implementation of the
Redstor Enterprise Server Edition solution. TCTA network and
infrastructure specialist Nikesh Maharaj says, “Redstor enables
us to perform weekly tests on our backups ensuring business
optimisation is continuously maintained.”
www.redstor.com

NETWORKING
‘Industry first’
claim for Netgear
network management
innovation
A new means to instantly
discover, configure and
continuously monitor and
manage a complete network,
comprising WiFi access points,
switches and storage devices
from anywhere in the world,
has been developed by Netgear. The networking specialist has
launched Netgear Insight, a solution that offers plug-and-play
set-up and the management of a network using a mobile app. It
is targeted at owners of small-to-medium-size businesses. "It's
an innovative solution that should appeal to business owners
constrained by limited budgets," says Tobie van Schalkwyk,
business development manager at Duxbury Networking, the local
Netgear distributor. He says the app represents an industry first.
www.duxbury.co.za
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INTERNET

Samsung rolls out
smart classrooms

ITWeb Digital
Economy Summit
Date: 7-8 November
Venue: Focus Rooms,
Sunninghill

ITWeb POPI
Update II

Date: 21 November
Venue: Summer Place,
Hyde Park

FEBRUARY
ITWeb
Cloud Summit

Date: 8 February
Venue: Vodacom World,
Midrand

ITWeb Governance,
Risk & Compliance
Date: 20 February
Venue: Summer Place,
Hyde Park

MARCH
ITWeb Business
Intelligence Summit
Date: 14-15 March
Venue: The Forum,
Bryanston

MAY
ITWeb Security Summit
Date: 21-25 May
Venue: Vodacom World,
Midrand

By: KGAOGELO LETSEBE

S

amsung president and MD Sung Yoon has
unveiled the newest smart classroom in
South Africa at Michael Zulu primary school
in Tsakane, Brakpan.
The Johannesburg school is the 33rd
recipient of the company's smart school
solutions roll-out in SA. Globally, the
technology group says it has supported
over 3 000 schools, benefiting 1.4 million
students worldwide.
The Samsung smart school initiative works
with governments and organisations across
the globe to bring education opportunities
to underserved communities so that more
students can enjoy the full benefits of digital
education.
Says Pitso Kekana, Samsung's head of
public affairs and corporate citizenship: "As
a market leader that drives innovation and
develops products according to our clients'
needs and wants, we understand that the
future of education is in technology.
"With Samsung's classroom technology,
educators can get more students engaged,
improve participation, and most
importantly, make learning fun. In addition
to providing the appropriate technologies,
Samsung also wants to ensure the teachers
at the recipient schools take ownership of
the smart classroom and receive adequate
training to optimise the use of the facilities."
According to Kekana: "We have rolled
out 16 solar-powered Internet classrooms
as well as 17 smart classrooms which are
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built in existing classrooms across Gauteng,
North-West, Limpopo, Eastern and
Northern Cape, Free State and KwaZuluNatal.
"The smart school solution has three
components. The first is an interactive
management solution which allows teachers
through an LCD e-board, to deliver content
to students, share screens, check student
progress, conduct group activities and run
tests or instant polls.
"The second is a learning management
system which provides educational
material and content, such as e-textbooks
and learning apps. The third is a student
information system which helps teachers
track an individual pupil's progress,
attendance and other information. We
provide both teachers and learners with
tables to carry out the programme."
The introduction of e-learning has
been making headway into South African
classrooms with initiatives such as the
Gauteng Department of Education's
mandate to deliver modern facilities
aimed at encouraging ICT adoption, skills
development and improving the quality of
education in townships.
The Western Cape Education Department
has also embarking on a similar initiative,
connecting schools across the province
to high-speed broadband via a wide area
network.
The department is also providing local
area networks and WiFi connectivity
for almost every site and alternative
connectivity is provided to schools
that cannot connect to the fibre-optic
grid. Furthermore, the department is
also providing technology in schools by
equipping smart classrooms and refreshing
computer laboratories, providing devices,
teacher training and support.
Kekana adds the initiative is ongoing for
as long as the facility is fully utilised by the
schools. "We believe that technology is a
powerful tool for social change, especially
when it comes to education. The desired
end-result is to introduce technology and
make e-learning accessible to learners from
previously disadvantaged communities. If
there will be any limitation, it will be by
available resources."

BUSINESS

BCX to sponsor 300 data
science internships

C

ape Town will be home to a new data
science academy and BCX (formerly
Business Connexion) has come on board
as a founder sponsor, with a R50 million
investment to train 300 interns.
There is demand for data scientists in SA,
and the rest of the world, that far exceeds
supply. The Explore Data Science Academy
aims to change that.
Through the academy, BCX will sponsor
300 interns over the next three years, as well
as provide additional courses for executives
in this skill.
The academy is reportedly the first
institution in the country focused on data
science.
BCX says it committed its support after
recognising the huge need for data science
skills within corporates in SA.
The first 100 interns will have until 31
October to apply for a spot in the first intake
for the school's one-year accredited skills
data science programme, which will start in
January.
There are no restrictions to entry for the
one-year course, nor are formal qualifications
required. Applicants should be between 17 and
35 years of age and must pass a challenging
aptitude test on the academy's Web site.
Successful candidates will spend the year
between the classroom, on-the-job training
and team-based project work. They will be
taught how to use tools like Python, Tableau,
SQL and Scikit-learn, which are routinely
required when building data science
applications.

While job placement at the end of the year
is not guaranteed, the academy is confident
uptake of candidates will be strong given the
shortage of skills. There will also be stipends
available to cover the living expenses of
successful candidates who are in financial need.
The Explore Data Science Academy was
founded by qualified data scientists Shaun
Dippnall, Dave Strugnell and Aidan Helmbold.
Strugnell was former head of UCT's
division of actuarial science. Dippnall was
previously an actuarial lecturer at UKZN,
but more recently served as both a chief
actuary and chief data scientist at some of
the largest corporates in SA. Both Helmbold
and Strugnell have held executive positions
in their roles as actuaries and data scientists.
"Ours is a unique, one-of-a-kind course
in that it is free, practical, has real-world
relevance and provides work experience.
We also like the fact that it is open to anyone
with aptitude," says Dippnall.
The academy says its programme differs
from university degrees, as it focuses
on practical application not theory. The
programme also does not cost as much as a
degree in data science would.
"The support from BCX allows our interns
crucial access to real-world challenges.
What's more, the spectrum of programmes
we offer simulate the teamwork required
when working with data in a corporate
environment," Dippnall says.
Ian Russell, CEO of BCX, says: "In a rapidly
changing business landscape, data science
has become a core skill for corporates who
are looking to digitise their operations
and leverage big data. We look forward to
welcoming the first interns to BCX as a result
of this programme.
"Data science is integral to the future
of our business and many others. For this
reason we have committed, through our
agreement with the Explore Data Science
Academy, to sponsor a minimum of 300
interns over the next three years."
The course will be held at the academy's
premises in the Bandwidth Barn in Cape
Town's Woodstock.
The academy will be designated as a
Seta-accredited skills programme, with the
expectation that it will receive accreditation
by the end of the year.
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Top Jobs

Senior BI Developer

BTG RECRUIT
Minimum of 5 years BI
development experience
Negotiable
Gauteng
Ref No: 274695

Senior
Operations Manager

AMAZON DEVELOPMENT CENTRE
5+ years experience in high-pressure
operations environments and must
have lead Operational teams
Negotiable
Western Cape
Ref No: 276095

Business
Development Specialist
DRACORE DATA SCIENCES
Minimum of 5 years’ experience in
corporate / business sales of software
solutions
R18,000 to R25,000 per month
Gauteng
Ref No: 276074

Solutions Developer
GENASYS TECHNOLOGIES
2 years + MS SQL Server products
experience (MySQL, Postresql, Oracle)
R29,000 to R32,000 per month
Gauteng
Ref No: 276073

Head of Architecture

E-MERGE IT RECRUITMENT
Significant experience in a role
leading an architecture function
R2,000,000 to R2,400,000 per annum
Gauteng
Ref No: 276104

Please visit www.careerweb.co.za and insert the
unique reference number in the job keyword search box
to view more details and to apply.
CareerWeb has over 200 leading companies posting an
average of 230 fresh ICT jobs weekly – it is the place to
search for your ideal ICT job.

EMAIL: ernie@careerweb.co.za
CALL: 011 807 3294

COMPANY NEWS

SECURITY
Dallmeier introduces HD IR network camera

Boosting IT security

With the DF5210HD-DN/IR, Dallmeier introduces a new highdefinition IR network camera. The infrared camera has been
developed with special attention to changing lighting conditions
for 24-hour video surveillance. The extremely high light sensitivity
of the sensor and the sophisticated image processing ensure
crisp colour images even in the dark. In night mode, the camera
also provides outstanding results due to the excellent infrared
sensitivity. The camera is equipped with an ambient light sensor
and a removable IR cut filter, and can automatically switch
between day and night modes. In addition, different day and night
pre-sets for the exposure settings can be defined and adjusted.
www.dallmeier.com

Afrimat, a leading black
empowered open pit mining
company providing industrial
minerals and construction
materials, has upgraded
its IT security profile. J2
Software has improved
the mining company’s
online security across all
its computer hardware and
software: including emails,
internet access, mobile device
management and employee
online activity.
www.j2.co.za

COMPANY NEWS
To read the FULL company releases, visit

www.itweb.co.za

Contact sales@itweb.co.za for any sales enquiries.

John McLoughlin, J2 Software

Mobile devices hacked
With banking applications, location histories, social media,
photographs, enterprise applications and more housed on mobile
devices, they are a convenient, one-stop shop for cyber criminals
to access private information. Says Michael Morton, a mobile
security specialist at Securicom: "Most of us know the potential
risks and the associated dangers but few do anything really
meaningful to protect themselves or their devices, which in the
most part is due to naivety more than anything else.”
www.securicom.co.za

INTERNET
Zinia powers Mesh Club’s growth
As one of the trendiest work spaces in Johannesburg, entrepreneurs
who belong to the Mesh Club go there to work in the day and connect,
as well as socialise in the evenings. High quality business Internet
is critical to the Mesh Club's business model. According to Mesh
Club owner Jonathon Meyer the company had previously installed
fibre but was experiencing a lot of downtime, inconsistency and an
unresponsive Internet provider. Zinia's experience with business
lounges and ability to deliver excellent service made them an ideal
choice for Mesh Club. Zinia recommended a 500 Mbps Premium Fibre
solution as well as an overhaul of Mesh Club's wireless infrastructure.
With a dedicated 1:1 connection and a 99% uptime SLA, Mesh Club
now receives 100% of the line speed, 100% of the time.
www.zinia.co.za

Battle of the bandwidth
With a variety of connectivity options available to businesses,
how can they ensure they're making the right choice for their
bandwidth needs? Jarryd Chatz, CEO at BitCo, explores this
question while unpacking some of the different fixed line options
– ADSL, VDSL and fibre – in terms of their benefits, disadvantages
and ideal environments. According to BitCo, every business's needs
will differ according to their requirements from a quality versus
costs perspective. However, simply put, ADSL offers users lower
speeds that are adequate for basic connectivity, such as a start-up
e-commerce site that only demands you check your e-mails and
process payments online.
www.bitco.co.za
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ZTE trials
Pre5G Massive
MIMO in Singapore
ZTE South Africa has teamed up with
Singtel to complete live deployment
of the 2.6GHz Pre5G Massive MIMO
network at one Marina Bay site in
Singapore. The solution will be able
to enhance Singtel's 4G user speed
experience in time for Singapore's
National Day celebrations held in
the Marina Bay area. Dieter Kusel –
Contract Manager, ZTE South Africa products, says: "Although the
5G standard has not yet been determined, the 5G user experience
requirement and key 5G technologies have been relatively clear.”
www.zte.com.cn

Disrupting the property market leader
Properbuz, a free global search portal for estate agents and private
landlords to list properties and rentals, is challenging market leader
Realtor.com with its new social functionality. The initial release
featured more than half-a-million properties, and services to more
than 50 countries. The brainchild of Joe Onyero - founder of parent
company Bebuzee - Properbuz took over a year to development as
arrangements were made with strategic partners throughout Europe.
Among these is the Orange Guide, one of the better known nonInternet property services in Europe.
www.properbuz.com

Go “INCOGNITO”
We are pleased to announce a
private-format CV presentation.
This concept enables job seekers to post their CVs in incognito
mode – to expose their skills, education, work experience and
credentials to the top recruiters in the country, without revealing
their identity.
The recruiters will be able to request contact with a job seeker who
chose incognito mode, and the job seeker will have the choice of
accepting or rejecting the contact request. If the job seeker accepts
the request, the contact details will be sent to the recruiter, and the
recruitment process will continue from there.
In the incognito mode, a job seeker also has the option of
predefining which recruitment agencies get to view his or her
contact details.

Visit
Follow us on:

www.careerweb.co.za

NOW
Tel: (011) 807-3294,
info@careerweb.co.za

Tap into The Margin
If you love The Margin but prefer to view content online, then we’ve got
some great news for you!!
The Margin’s website has been refurbished and upgraded. To get your fill of the information you need about key developments in the channel visit themargin.co.za.
With new and web-exclusive content regularly added, make sure you subscribe to our
newsletter service to stay in touch with what’s happening in your industry.

www.themargin.co.za

Technology and business for the channel… now online.

