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T

his month we shift the spotlight onto two very key
aspects of corporate network management, namely
security and storage.
Based on results of the ITWeb/Infoblox Network Security
Survey, companies are certainly embracing the mobile
workforce concept and are now forced to be more cognisant
of regulation and security.
As businesses grapple with cyber threats and having to
track roaming resources, the relevance of automated systems
and DDI (DNS, DHCP+IP address management solutions)
technology has been emphasised.
As far as storage is concerned, the ITWeb/Infinidat Storage
Survey showed that an overwhelming 94% of respondents
describe the growth rate of their organisation’s data as
‘medium to fast’ - leaving no doubt about what is helping to
drive storage requirements and relevant tech adoption.
We also feature insight into what happened at Microsoft Ignite
2016, with a comprehensive report back from Adrian Hinchcliffe.
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OPINION
By JOANNE CAREW

Tale of two companies
Is the tech industry darling's shift away from the headphone jack
ground-breaking or money-making?

T

he way I see it, reactions to Apple's
decision to "go jackless" with its
newest iteration of the iPhone fall into two
schools of thought: the ground-breakers
and the money-makers.
Allow me to unpack this theory.
At the beginning of September, when
Apple introduced the iPhone 7 to the world
sans headphone jack, Phil Schiller, the
marketing chief of the world's most valuable
brand, described the decision like this: "It
really comes down to one word: courage.
The courage to move on, do something
new, that betters all of us. And our team has
tremendous courage."
The ground-breakers are the guys who
agree with Schiller. They're the ones who
believe the headphone jack omission serves
as the most recent example of how ingenious
Apple is, and always has been, and dubbing the
move to evolve this century-old technology as
technological progression. And if you ask me,
this crowd does plead a rather convincing case.
One early example of this "courage" came
when the first Macintosh computer made
its debut in 1984. The Mac was introduced
to the world with a level of pomposity that
has become synonymous with Apple and its
controversial founder, the late Steve Jobs.
The advert created to promote the first
mass-market personal computer was screened
during the Super Bowl, cost close to $1 million
to make (which was unheard of at the time)
and was directed by Ridley Scott.
The commercial depicts the Macintosh as
a saviour, storming in to rescue humanity
from an Orwellian dystopia characterised by
mundanity and conformity. A rather bold
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claim at the time but more than three
decades later, few can deny the first
Mac changed the face of personal
computing forever.
Apple continued this trailblazer
metaphor when it released the iPod in
2001 and totally revolutionised music.
Evolving from what Sony had done
with the Walkman, the Apple iPod
made it possible for people to carry
around their entire music collection
and to seamlessly sync their music
library with their device.
Several years later, Apple did it
again with the iPhone. This device
laid out a challenge for established mobile
players by creating a smart gadget that may
have been more pricy than the alternatives
but offered consumers something different
from everything else, running on a unique
operating system.
And just last year, it further established
its air of exclusivity when people had to
book an appointment to get a glimpse of
Apple's first foray into the wearable space,
the Apple Watch.

And then we have the
money-makers
In 1979, Steve Jobs took a walk in the PARC.
Xerox PARC (Palo Alto Research Centre) to
be exact. And it was during this visit to the
research centre that Jobs, then a twentysomething, witnessed a demonstration of
what the Xerox Alto personal computer could
do – navigating between "windows", selecting
icons and moving a cursor using one of the
earliest iterations of a "mouse". This mouse
was rather bulky and cost about $300.
The reality of the modern technology
industry is that one brand's failure is
another's fortune.
The legend in tech circles suggests it was
this visit that inspired much of the hardware
and software that made up the iconic
Macintosh computer discussed above. But
does this amount to stealing? Or did Jobs
simply take a complicated and clunky concept
and transform it into something that would
be more palatable for the mass market? The
money-makers would argue for the former.
They believe Apple dropping the jack has
nothing to do with courage and is, in fact,

motivated by another C-word – cash. And
they too have rather a valid argument.
They contest that the removal of the
headphone jack simply serves companies
that produce Bluetooth headphones.
Lucky for us, Apple accompanied the
introduction of the jackless iPhone 7 with
an announcement that it had created its
very own Apple wireless headphones, called
AirPods, which will set you back about
R2 000. And lest we forget, Apple just so
happens to own the world's number one
Bluetooth headphone company, Beats.
Coincidence? Yeah, right.
Some have suggested that Schiller's choice
of words was an homage to Jobs, echoing
comments he made in 2010: "We're trying to
make great products for people, and we have
at least the courage of our convictions to say
we don't think this is part of what makes a
great product, we're going to leave it out."
So who's right? Is Apple looking to push the
boundaries beyond what we've all become
so accustomed to, or is this its latest effort to
lock consumers into an exclusive ecosystem
and charge them a tidy premium at every
turn? Are Apple's moves masquerading as
innovative when actually they're motivated
by the company's desire to add more money
to its already rather sizable war chest?
I reckon it's a bit of both. I'd hazard that
Apple is actually a ground-breaking moneymaker. I don't think its actions are more
sinister than any other business out there –
isn't the goal of any successful multinational
to come up with clever ways to make money
and keep consumers coming back for more?
Isn't that what makes them successful in the
first place? And at times, this means veering
away from the status quo.
Again: the reality of the modern technology
industry is that one brand's failure is
another's fortune. Libraries have lost out
to the Internet as society's go-to source for
information. Manufacturers have replaced the
human element in their assembly lines with
automated processes. And entire industries
have been disrupted by a single app.
The tech space is fickle – things come and
go, industries rise and fall, leaving little room
for today's market leaders to sit back and keep
doing what they're doing with the hope that
they'll still be relevant in years to come.

COMPANY NEWS

BUSINESS
DVT, MICT SETA showcase graduates
Software and services specialist DVT has showcased the work of
its 2016 Learnership Programme graduates in Johannesburg and
Cape Town. Hosted in conjunction with co-funder and partner
MICT SETA, DVT unveiled a recruitment system – developed by
the Learnership Programme trainees as part of their coursework
– at its inaugural ‘Projects Day' event in August. The Web-based
software will help streamline the induction of future applicants
into the programme, and was coded and tested entirely by the
trainees under the supervision of qualified DVT mentors. "The
Projects Day was an ideal way to demonstrate to our clients and
partners what these highly talented individuals can do,” said DVT’s
B-BBEE, EE and SD specialist, Prudence Mabitsela.
www.dvt.co.za

First Technology
wins Microsoft
award
At the Microsoft Partner
Awards FY16, First
Technology was again the
proud recipient of the 2016
Licensing Solutions Partner
of the Year award. Winners
were chosen on the basis
of their commitment to
Microsoft as well as their
customers, the impact of
their solutions on the market
and the manner in which
they made use of Microsoft
technologies. As Microsoft
South Africa's largest LSP
and proud Microsoft Cloud
Deployment Partner, First
Technology's commitment
is clear to the Microsoft
Technology Roadmap. First
Technology would like thank
its teams and the loyal and
supportive customers that
have contributed towards this
achievement.
www.firsttech.co.za

ISACA SA Chapter
presents
2016 annual
conference
The annual ISACA South
Africa Chapter conference
was held at Emperors Palace,
in Johannesburg, on 29 and
30 August 2016. The event's
theme was: "Gaining the edge
– shaping the future", and was
attended by over 450 delegates.
The event was opened with
an insightful call-for-action
welcome address by the
ISACA South Africa Chapter
President and ISACA Board
Member, Tichaona Zororo.
Industry leaders, both local
and international, amazed the
audience with their knowledge
and experience of current
trends and developments. The
programme featured a variety
of sessions including motivating
and inspiring talks by keynote
speakers Dr Claudelle von Eck
and Bruce Walsh.
www.isaca.org.za

Agilitude
partners with
Ostream to boost
sales offering
Platinum Salesforce partner,
Agilitude has announced a
strategic partnership with
Qstream, makers of a mobile
sales capabilities platform for
igniting high-performance
teams. The move not only
supports Qstream's global
rollout and footprint in
EMEA, but strengthens
Agilitude's already heavyweight Salesforce offering.
Agilitude joins a select group
of value-added resellers
authorised to sell Qstream's
award-winning SAAS solution,
which integrates seamlessly
with Salesforce to provide
predictive insights into sales
fluency and provide sales
and services resources to
customers in the region.
Agilitude has a wellestablished presence in South
Africa as well as in Africa, with
offices in Johannesburg, Cape
Town and Kenya.
www.agilitude.co.za

Ranka Jovanovic, ITWeb

Results of third
Brainstorm
CIO Survey
revealed
The results of ITWeb
Brainstorm’s third annual
CIO survey were revealed
at the exclusive gathering
of South African ICT leaders
– the annual Brainstorm
CIO Banquet, on 27 October
on Sandton. An executive
summary is available on
ITWeb.
www.itweb.co.za

Deloitte acquires
youth-led innovation hub

National Center for Atmospheric
Research selects Juniper Networks

In a move designed to further diversify its offerings across industry
sectors, Deloitte has acquired South African youth-led innovation
consultancy SpringAge, with effect from 1 August 2016. Founded
in 2012 by female entrepreneurs Neliswa Fente and Raelene Rorke
Clarke, SpringAge finds solutions to South African issues and assists
organisations to better serve their markets. SpringAge has worked with
clients such as Microsoft4Afrika, South African Breweries, Woolworths,
Pepsico, and Vodacom. SpringAge's approach entails bringing together
Springers, who are made up of young professionals, entrepreneurs and
community leaders with insights and experience relevant to specific
challenges. SpringAge is described as a logical fit for Deloitte.
www.deloitte.com

Juniper Networks, an industry leader in automated, scalable and
secure networks, today announced it has been selected by the
National Center for Atmospheric Research (NCAR) to provide the
networking infrastructure for a new supercomputer that will
be used by researchers to predict climate patterns and assess
the effects of global warming. The new supercomputer will be
installed at the NCAR-Wyoming Supercomputing Centre (NWSC)
this autumn in the US, and will be fully operational in 2017. This
new system will enable more accurate and actionable projections
about the impact of weather and climate change, and is expected to
perform 5.34 quadrillion calculations per second.
www.juniper.net
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Sochin
Technologies
appointed Sophos
silver partner
for SA
Sochin Technologies, a global
provider of customised technology
and business solutions, has
announced its tie up with endDaniel Gombe, Sochin Technologies
user and network security focused
Sophos as a silver partner. As a Sophos partner, Sochin aims to
deliver complete, advanced, enterprise-grade IT security to midmarket organisations across South Africa.
www.soit.co.za

Webber Wentzel cleans up at African
Legal Awards 2016
Webber Wentzel is proud to have received four awards at the
African Legal Awards 2016, held in Johannesburg on 9 September
2016. The awards included: Mergers & Acquisitions Team of the
Year; Technology, Media and Telecommunications Team of the
Year; Diversity Initiative of the Year; and Odette Geldenhuys, a
member of the firm's Pro Bono team, won the Attorney of the Year
Award. As an associate member of ALN, Webber Wentzel is also
proud of fellow ALN member firm Anjarwalla& Khanna's award
of African Law Firm of the Year. Webber Wentzel is proud to have
been shortlisted in almost all categories.
www.webberwentzel.com

XContent
takes cloud
solutions to
the next level

IDC recognises
Wipro’s market leadership
Wipro, a leading global IT, consulting and business process services
company, has been positioned as a leader by technology global advisory
research firm, International Data Corporation (IDC), in its report:
‘IDC MarketScape Worldwide Life Science Sales and Marketing Digital
Transformation Vendor Assessment' (doc #US40510716, July 2016). IDC
evaluated 13 prominent consulting and service providers in the area of
digital transformation in life sciences sales and marketing, including
those that transform sales and marketing operating models, leadership,
work sources and collaboration, omni-channel optimisation, and new
ways of collecting, aggregating, and analysing digital information.
www.wipro.com

Innovation Hub wins award for skills
development programme
The world is moving at an accelerated pace, and in order for South
Africa to be globally competitive and contribute meaningfully to
the economy, it is crucial that relevant skills are taught, especially
to the youth. The Skills Development Summit took place on 25 and
26 August at the CSIR, in Pretoria, where hundreds of industry
experts, government institutions and trade councils discussed
current challenges and engaged in possible solutions to meet
the skills deficiency in South Africa. The summit was hosted in
partnership with the Fibre Processing & Manufacturing (FP & M)
SETA and concluded with the much anticipated Achievers' Awards.
www.theinnovationhub.com

INTERNET
DFA high-speed connectivity is key
to economic prosperity
A country's capacity to connect its economy to the Internet, and
make these services available and accessible to its citizens and
businesses, is key to its success in the digital age, according to Dark
Fibre Africa. Fresh from the relief that South Africa has dodged a
ratings downgrade, at least for now, the latest Network Readiness
Index from the World Economic Forum offers more heartening
news, namely that South Africa is in fact improving in this regard.
More particularly, the country has gained ten spots within the
rankings, now sitting at 65th place – because of improvements to
infrastructure and affordability.
www.dfafrica.co.za

04

| November 2016

In a very competitive cloud
solution focused market
in South Africa, XContent,
the trusted Microsoft gold
certified partner known in
the market for its business
optimisation framework and
bespoke workflow solutions,
Danie de Lange, XContent
is pleased to announce it has
acquired Direct/Tier 1 status as a Microsoft Cloud Solution Provider.
www.xcontent.com

Wipro, Stibo
Systems partner
for master data
management

Businesses
hampered by
exchange control
restrictions on IP

Wipro, a leading global IT,
consulting and business process
services company, and Stibo
Systems, a global leader in
multi-domain master data
management (MDM) solutions,
have announced a partnership
that will see the two companies
collaborate to offer MDM
solutions. This partnership is
aimed at building trustworthy
data foundations to help joint
customers derive accurate
insights as they embrace
digital transformation.Wipro's
deep expertise in end-to-end
analytics, MDM and information
management (IM) solutions
across industries, when
combined with Stibo Systems'
award-winning MDM solution,
STEP Trailblazer, will widen
the scope and value of solutions
that can be offered to customers
worldwide.
www.wipro.com

The South African Reserve Bank
(SARB)invited Webber Wentzel
to provide insight on the public
concerns and impact of the IP
Exchange Control Regulations,
with a view to exploring
possible amendments. Under
the current Exchange Control
Regulations, South African
residents are restricted from
(among other things) selling,
assigning or licensing IP to
foreign residents, and paying
royalties to foreign residents,
without prior approval from
the SARB. There is empirical
evidence of the severe adverse
effects of the current Exchange
Control Regime as it applies
to IP and "loop structure"
prohibitions. Webber Wentzel
is cautiously optimistic that
its recommendations will be
approved.
www.webberwentzel.com

COMPANY NEWS

BUSINESS
Kyocera
announces
Google Cloud
printing
Leading document solution
company Kyocera Document
Solutions announces that select
printers and MFPs are now able
to support Google Cloud Print,
making it even easier to access
documents from anywhere
JP Lourens, Kyocera Document
and support growing printing
Solutions South Africa
needs, without the deployment of IT departments. The company is also
expanding its Google Cloud Print compatible models.
www.kyoceradocumentsolutions.co.za

Sharon Peché
appointed
Marcom manager
at Kyocera

Sharon Peché, Kyocera Document
Solutions South Africa

Sharon Peché has been appointed
as Marcom manager at Kyocera
Document Solutions South Africa.
Peché brings 20 years of experience
in the IT industry to her new
role, having held marketing and
management roles at companies such
as Pastel Software, First Technology,
Platinum Micro, and ASBIS Africa.
www.kyoceradocumentsolutions.
co.za

COMPUTING
Seagate unveils industry’s
broadest 10TB portfolio

Ingram Micro explores
modern corporate learner

Storage solutions leader Seagate Technology has unveiled a new
portfolio of 10TB high capacity drives, dubbed the Guardian Series.
Purpose-built to help customers better manage and move the
huge amounts of digital data they consume and create, the 10TB
Seagate BarraCuda Pro desktop drive, Seagate IronWolf for NAS
applications, and Seagate SkyHawk for surveillance introduce new
brand names and imagery and represent the most complete 10TB
portfolio in the industry. “The Seagate Guardian Series is designed
to preserve your most critical data and move it where it's needed
fast,” said Matt Rutledge, senior vice-president of Client and
Consumer Storage at Seagate.
www.seagate.com

Over the past two years, Ingram Micro has conducted extensive
research on addressing the needs of the next-generation corporate
learner. As a result, Ingram Micro has invested in platforms that
offer flexibility, game-based learning, and video-on-demand to
ensure critical skills necessary to support dynamic IT solutions
are consumed in the most effective and efficient way. With new
modalities, platforms and rewards, the modern corporate learner
is demanding a new culture of continuous learning. Ingram Micro
is proud to be on the leading edge of developing programs for its
employees and customers that address the needs of the modern
corporate learner.
www.ingrammicro.com

TELECOMS
Uncapped calls,
PBX for SMEs
Damian Michael, Managing
Director of Innovo Networks,
says: "Small and medium-sized
businesses across South Africa
face many challenges in this
economic climate. Whether
your enterprise requires focus
in one or all of these areas, your
IT environment is of utmost
importance to support your
business needs, both now and
in the future. "We are providing
uncapped calling and a hosted
PBX, with 10 extensions, to
SMEs. This will drastically reduce their costs and improve how they
conduct business. No need for huge bills at month-end." According to
Michael the hosted PBX is the perfect solution for small businesses.
www.innovonet.co.za
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Delivering
effective
point-to-point
communication
in Africa

Réan van Niekerk, Metacom

Metacom's end-to-end
solution which wraps
hardware, software, support,
admin and devices into
one neat bundle, supports
client expansion into Africa.
Essentially, the company
uses multiple forms of
communication to ensure the
client is always connected,
explains Réan van Niekerk,
Managing Director and founder
of communications medium
agnostic Metacom.
www.metacom.co.za

COMPANY NEWS

TECHFORUM
Comparex SA helps SMEs take
control of network performance
Comparex South Africa, a leading software and services provider,
has taken strides to help SMEs attain a deeper understanding of
how their networks are affected by not only external, but internal
factors as well. Hailey Parker, Sales Manager at Comparex South
Africa, says many SMEs may have in-depth knowledge on the
functioning principles of their networks, but are not aware of how
their network is being utilised by their organisation. It is important
to know exactly where to look when it comes to solving slow
network response times. "Generally speaking, the biggest culprit
can be how your employees use your network," says Parker.
www.comparex-group.com

A strategic
approach to
digital education
essential
A strategic approach to digital
education will save schools money
in the long run, says Richard Firth,
CEO of MIP Holdings. Technology
is changing the face of schooling he
says, adding, "There is no doubt that technology is necessary for learners
to prepare themselves for the new work environment that is now
being consumed by the knowledge economy, but it needs to be applied
strategically by schools. Using tablets in the classroom, for example,
might enable learners to access electronic content, but it will not teach
them the skills they need when they enter the modern workforce."
www.mip.co.za

Reaping the
benefits of cloudbased telephony
Cloud telephony offers a
single system that connects
many locations with multiple
employees, but can be accessed
online by anyone, says Richard
Vester, MD at EOH Cloud
Services. Cloud communication
technologies offer a combination
of voice, text, video and even
document control technologies
to guarantee easy access to
information, he adds.
www.eohcloud.co.za

Richard Vester, EOH

Webber Wentzel questions
compensation amendment
An Employment Equity Act amendment gives CCMA
commissioners the power to arbitrate an unfair discrimination
dispute where the employee earns less than a threshold amount,
says Deirdre Venter, Partner, Employment at Webber Wentzel.
The company asks if an employee is in a position to prove actual
patrimonial loss in excess of R205 433.30 should he/she not be
awarded the damages he/she has shown to have suffered? On the
other hand, an award of compensation should not be excessive,
should be conservative and should be what society at large
considers fair.Is it not better to limit the award of compensation?
www.webberwentzel.com

ENTERPRISE
iSanity:
foundation
of prime
storage real
estate

Zensar Technologies signs
with AVIS Fleet in SA
Zensar Technologies, a leading provider of digital solutions, software
and infrastructure services, has secured the digital transformation
project from Avis Fleet in South Africa. Spread over two years, it
involves adding scalability and agility to the company's strategic
technology roadmap. Zensar will leverage its digital technology skills
and expertise to enable Avis Fleet in improving overall customer
experience and visible enhancement in the quality of service. Sandeep
Kishore, CEO and Managing Director, Zensar Technologies, said:
"Being selected by Avis Fleet to partner them in their strategic digital
transformation initiative, highlights our role in delivering results.”
www.zensar.com
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iSanity, part of the
Infotech Group and
an independent player
in the enterprise data
centre solutions,
consulting and
professional services
industry, is fast
emerging as a leader in
this ultra-competitive
area of ICT services. As a specialist provider of enterprise storage
optimisation, the tech firm uses its 30 years' collective experience
to offer professional services and consultation on cloud services;
enterprise networking, storage and servers; data protection; and
disaster recovery. The rational approach adopted by most business
leaders in their quest for agility is that information storage and
management is critical to comply with legislation and embrace
cloud services.
www.infinidat.com

COMPANY NEWS

NETWORKING
R&M, Tank Industries launch
fibre-optic network innovation
International cabling solutions specialist, R&M, and its South
African-based fibre optic network component manufacturer,
Tank Industries, have launched R&M's new SYNO dome gel
cold sealing and modular cable entry solution into the South
African market. R&M's new modular system for cable entries
eliminates the laborious task of threading fibre-optic cables
through the closure bottom plate and does away with timeconsuming sealing using shrink tubes. SYNO dome features
innovative gel cold sealing and variable cable entries, giving
network operators more freedom for FTTX projects. SYNO
dome is optimised for all typical cable diameters, making
the dome closure suited to virtually any application, the
companies claim.
www.tank.co.za

Tank showcases
future-proof fibre
optic network
solutions

Clive Maasch, Tank Industries

South African specialist fibre optic
network component manufacturer
Tank Industries and its affiliates,
international cabling solutions
firm R&M and fibre optic cable
manufacturer CBi telecom cables,
have showcased future-proof
integrated fibre optic network
solutions at the FTTH Council
Conference 2016 at Cape Town's new
Century City Conference Centre.
www.tank.co.za

SOFTWARE
Obsidian Systems backs
SA’s DevOps practitioners

TIBCO BusinessWorks Container
Edition now available

Obsidian Systems, the leader in open source technology development,
services and solutions, has cemented its support of South Africa's
DevOps community by participating in the Africa DevOps 2016
conference, held on 29 September. Software specialist Atlassian was
a gold sponsor of the event, and Obsidian Systems, being an Atlassian
authorised training provider, used the platform to outline its value
proposition. Hosted by FirstRand, the theme of this year's conference
was: ‘DevOps Skills for the Future – The Next Generation', and was
organised to shed light on the next generation of DevOps experts and
identify ways to entrench the value of these skills in industry.
www.obsidian.co.za

TIBCO Software, a global leader in integration and analytics, has
announced its TIBCO BusinessWorks Container Edition integration
software solution is now available on Pivotal Network, the Pivotal
Cloud Foundry marketplace that can be found at network.pivotal.
io. This collaboration expands the availability of TIBCO's proven
software solutions. "In today's digital business age, success
depends on organisational agility and, as such, it's important
that application integration tasks are optimised for developers,
streamlining processes and bringing solutions to market more
quickly and efficiently," said Rajeev Kozhikkattuthodi, vicepresident of product and strategy, TIBCO. “We're thrilled to offer a
cloud-native integrated solution on the marketplace.”
www.tibco.co.za

Debunking the
top 3 workload
automation
myths

Digital Geekaship
launches Campus
Battle

"Sure, automation works great for
other companies, but it would be a
big mistake for ours." If you've had
similar thoughts, you're not alone
as there are a lot of rumours about
workload automation that can
create unfounded doubts about
implementing a job scheduling
tool, says SPI Group, the African
distributor for utility software
products and services to the
Open Systems segment of the
IT industry. The company has
identified three misconceptions
around workload automation:
‘my environment is too complex’,
‘I’m going to automate myself out
of a job!’ and ‘It’s just not worth
the time’.
www.spi.co.za
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The widening skills gap is a
really big issue being faced by
companies in SA. And it's as
frustrating for the developers
fresh out of their tertiary studies
as it is for the tech managers
looking for fresh talent. Infoware
Systems has developed an annual
internship programme that helps
students bridge the gap between
their studies and employment.
During the ‘Campus Battle’
programme, students learn
about software development and
practices, get experience working
on real-life work for clients,
learn the software skills required
to work successfully as part of a
team, and get to network with
potential employers.
www.infowarestudios.co.za
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Acumatica 6
launches in
Africa
Local business solution
provider One Channel
has launched the highly
anticipated release of
Acumatica 6 in Africa.
The latest release of
Acumatica's cloud-based
enterprise resource
planning (ERP) solution
features useful new
product and technology enhancements. Acumatica is the leading
global provider of flexible, easily deployed business management
software for mid-sized to enterprise businesses. The latest
version includes a universal Microsoft Outlook add-in, dashboard
enhancements and key performance indicator widgets. One
Channel CEO Bernard Ford says Acumatica's unique mobile solution
already enables customers to view complete information anywhere,
anytime, helping them to run the business from any location.
www.onechannel.co.za

NETWORK SECURITY SURVEY
By SUZANNE FRANCO

Tracking the
mobile workforce
With organisations providing more remote options to their
employees, the challenge to detect users and devices, and
secure the network is becoming bigger.
correct security policies – causing security
breaches. In addition, more networks
and users on the network may lead into
IP address conflicts. This is the result of
several things, including the Internet of
things (IOT), whereby more devices are
using IP addresses and communicate over
networks."

Alerts are power
The survey revealed that 35% of
organisations rarely or never leverage
information from their DNS and DHCP
(Dynamic Host Configuration Protocol)
servers to be alerted to new devices
coming onto their network. Only 22% said
they do it all the time.
RENE BOSMAN, Manager of Infoblox Africa

A

third of respondents in a recent
network security survey cited that
more than 20% of their network users are
remote.
With organisations providing more
remote options to their employees, the
security risks are becoming bigger and
it’s important to track remote users and
provide accurate reporting and effective
security systems, says Rene Bosman,
manager of Infoblox Africa, commenting
on the results of the ITWeb/Infoblox
Network Security Survey that ran online in
June this year.
Forty-two percent of respondents said
their organisation uses an automated tool
to discover devices on their networks,
while 31% perform this task manually.
Bosman says the downfalls of performing
this task manually are multiple. "Not
having an automated discovery tool may
lead into rogue network devices coming
onto the network and not having the
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The number of
DNS attacks is
bigger than any
other attack on
the network.

Just over half of respondents indicated
they have an automated system that
presents possible security alerts,
while 46% said they perform this task
manually.
How quickly can businesses remediate
security events – in other words, stop
attacks so that no further damage can
occur? Over 50% are confident they can
do it quickly, with only 7% admitting to
being extremely slow.
According to Bosman, customers can
improve this by implementing off-theshelf or enterprise DDI solutions that
provide them visibility and security
and are easier to manage. “At the end of
the day, DNS/DHCP is the most critical
network component. Without it, there
will be no communication," he notes.

ABOUT THE SURVEY
The 2016 Network Security Survey was run
online on ITWeb, in partnership with Infoblox,
for a period of two weeks in June.
The objective was to determine:
1

2

3

Bosman believes DNS is the number one
threat vector today and the number of DNS
attacks is bigger than any other attack on
the network.
"It is important to understand which
devices use DNS to communicate on the
network, to identify and detect infected or
malicious users and if DNS is used for the
exfiltration of data to sources outside your
company,” he says.

How businesses define configuration and
security requirements for their network
devices;
How they deal with securing the network
while allowing employees to work remotely;
To what extent are network security tasks
automated.

WHO RESPONDED
A total of 108 respondents took part in the
survey, with 30% being middle managers
and a further 24% c-level executives. While
organisations of all sizes, from a range of
industries are represented, close to 40% are
large companies with over 1000 employees.

NETWORK SECURITY SURVEY
ITWEB/INFOBLOX NETWORK SECURITY SURVEY
WHAT PERCENTAGE OF YOUR USERS ARE REMOTE?
More than 20%
30%

Less than 10%
45%

10% - 20%
24%

A SIGNFICANT PERCENTAGE OF REPONDENTS
HAVE 10% OR FEWER USERS THAT ARE
REMOTE (i.e. not within your firewalls in an
official office)

HOW DO YOU DISCOVER DEVICES ON YOUR NETWORK ?

31%

Manually.
When we want to know, we just look

42%

We have an automated tool or tools that we can
run whenever we need to know

27%

We have an automated tool that alerts us to new
devices coming into the network

MAJORITY OF BUSINESSES RELY ON AUTOMATED
TOOLS TO DISCOVER DEVICES ON THE NETWORK.

DO YOU LEVERAGE INFORMATION FROM YOUR DNS AND DHCP SERVER
TO ALERT YOU TO NEW DEVICES COMING TO YOUR NETWORK?

All the time
22%

Never
20%

Rarely
15%

Usually
21%

xx
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Occasionally
22%
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NETWORK SECURITY SURVEY
ITWEB/INFOBLOX NETWORK SECURITY SURVEY
DO YOU LEVERAGE DNS AND DHCP LOG INFORMATION
WHEN WORKING TO REMEDIATE SECURITY INCIDENTS?

HOW DO YOU PRIORITISE SECURITY ALERTS?

We have an automated
system that presents
security alerts in
a prioritised fashion

All the time
14%

54%

Never
15%

We prioritise security
alerts manually

Rarely
21%

46%

Usually
31%

Occasionally
20%

HOW SCALABLE IS YOUR ABILITY
TO REMEDIATE SECURITY INCIDENTS?

30%

31%

18%

14%
8%

Completely not
scalable

10

Somewhat
not scalable

Neutral
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Somewhat
scalable

Extremely
scalable

November 2016
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Do You Think Having a Next-gen Firewall
and a Web Application Firewall Provides
Security Against Cyber-Attacks and Malware?
If You Think Yes, You're Wrong. Think Again!

Your network is your gateway to the world. In an always-connected world,
your network—and hence, your business, your data, and your customers—
are vulnerable to an ever growing range of advanced threats, attacks, and
malware that existing security solutions and siloed technologies are unable
to eﬃciently mitigate.
In an ideal world, you could automatically eliminate cracks in your security
defenses, accurately prioritize threats, and have instant access to context
required to take eﬀective action sooner.
That ideal world can be a reality with Infoblox.
To learn more, visit www.infoblox.com
or call us at +27 (0) 60 996 7268.

MICROSOFT IGNITE 2016
By ADRIAN HINCHCLIFFE

Sparking digital
transformation
Microsoft’s Ignite event focused on cloud, security and AI.

SCOTT GUTHRIE, executive vice president of
Cloud and Enterprise Group, Microsoft

H

eralded as the world’s largest
conference focused on IT, with over
23 000 registered attendees from across
the world, Microsoft’s Ignite event took
place in Atlanta, US, in late September.
The event, which was aimed at IT
professionals and provided coverage of all
the company’s enterprise technologies,
had a focus on cloud, security and
intelligence as key foundations for the
digital journey. It kicked off with a
keynote address from Microsoft’s Scott
Guthrie, executive vice president of Cloud
and Enterprise Group. Guthrie provided
an overview of the vendor’s near-term
technology and included a number of new
product releases and developments.
Taking one of the most comprehensive
industry approaches to the hybrid cloud,
Guthrie told how Microsoft’s range of
different product releases would enable
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clients to move to the cloud in their own
way.
For those companies with existing
investments in on-premises infrastructure
and applications, but still wanting
to leverage cloud benefits, there was
Windows Server 2016 and System Center
2016 – to be made generally available
in October. The new Server and System
Center 2016 suites will not only add
advanced multilayer security features and
Azure-inspired monitoring, but extend the
support for container-based development.
To reach this ambition, Guthrie noted an
agreement had been reached with Docker
to include CS Docker Engine at no extra
cost for customers.
While the Operations Management Suite
(OMS), which complements the Systems
Center solution, has been on the market
for about a year, the latest update was
announced at Ignite and included stronger
integration with Microsoft’s Azure portal.
Other new OMS features included a
log search that enables faster searching
through across the hybrid cloud to identify
events and issues. One of the issues that

might be identified is one or a number
of servers that have not been patched.
With OMS the unpatched machines can
be identified, and, through automation,
patches can be applied across Linux and
Windows.
The second technical preview of Azure
Stack was also revealed at the show. Azure
Stack lets companies run and deliver
Azure-like technology and services from
within their own datacentres, providing a
more consistent experience. This technical
preview is single node, i.e. only able to
run on one server (for IT professionals to
test and familiarise themselves with). The
third technical preview will enable multi
node, so can be run across a cluster of
servers. That preview edition is expected
to be the last before the commercial
launch of Azure Stack, which is targeted
for the middle of 2017.
Guthrie’s keynote also featured
cameo appearances from Adobe CEO
and president Shantanu Narayen and
Microsoft’s CEO Satya Nadella. The pair
announced a new partnership whereby
Azure has become the preferred cloud

MICROSOFT IGNITE 2016

platform for Adobe’s Document, Marketing
and Creative clouds. Further collaborative
integration is expected between the two
companies, such as enabling a more
seamless sales and marketing experience
across Adobe Marketing Cloud and
Dynamics 365 business applications.
Security was also a key focus with news
of Windows Defender Application Guard,
which will be used to secure the Microsoft
Edge browser on Windows 10. Using an
isolated,virtualisation-based hardware
container, it will prevent malicious code from
moving across the network and confines it to
the individual infected machine.
Looking beyond the hardware, Microsoft
also addressed security threats resulting
from the rising use of SaaS applications
thanks to intelligence sharing between
Windows Defender Advanced Threat
Protection and Office 365 Advanced
Threat Protection. It also launched Secure
Productive Enterprise (SPE), a package
of cloud-powered enterprise software
including Windows 10 Enterprise, Office
365 and Enterprise Mobility + Security.
Guthrie rounded off his presentation
with a focus on artificial intelligence and
how Microsoft was integrating it across
various products. One example was
MyAnalytics, formerly Delve Analytics,
which was described as ‘Fitbit for work’.
This draws from Microsoft Outlook mail and
calendar to provide personal productivity
metrics, such as how much is time spent
in meetings, how much attention is paid in
those meetings versus multi-tasking such
as answering emails. It also shows the focus
hours spent doing work, or even response
times to particular people.
In the second keynote, Nadella led
proceedings and focused on the longerterm technology developments. He further
demonstrated the level of Microsoft’s
ambition to make intelligence more widely
available. He explained how, through APIs,
the Cortana Intelligence Suite was already
being used by developers to draw on
machine learning to interrogate and analyse
large amounts of data. New capabilities to
the suite were revealed, including the Bot
Framework, which will enable businesses
to more easily build a bot interface to
further digitally expose access to company
information, services or processes.
The big reveal of the event was that,over
the past two years, Microsoft has been
quietly deploying a global hyperscale
architecture of field-programmable gate
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arrays (FPGAs) to build the world’s mostpowerful and fastest AI.
The FPGAs are energy-efficient
programmable hardware boards,
currently found in Microsoft’s datacentres
in 15 countries in five continents,and
collectively work together across the
Azure cloud network. The hyperscale
supercomputer is capable of running at
exa-scale – a billion-billion operations per
second – ten times the AI capability of the
world's largest existing supercomputer.
In addition to demonstrating some of its

image recognition prowess, the pinnacle
of this power was shown onstage with
the translation of the entire Wikipedia
knowledgebase – approximately three
billion words stored in five million
articles – using the majority of the global
hyperscale available. This was achieved in
less than a tenth of a second.
The event ran for a week, and provided
delegates with the opportunity to attend
as many of the 1000+ presentations from
Microsoft and partners that they could fit
into their schedule.

COMPANY NEWS

INDUSTRY SOLUTIONS
Western Cape govt
improves service
through EPM

Juane Peacock, Datacentrix

The Department of Transport
and Public Works, one of 13
departments in the Western
Cape government opted to
implement a pilot EIM project in
2005, through service provider
Datacentrix. Datacentrix
managing director: coastal region
and EIM, Juane Peacock, notes
the international recognition is a
perfect reward for the company.
www.datacentrix.co.za

Telefonica adopts Juniper Networks
tech to enhance network security
Juniper Networks, an industry leader in automated, scalable
and secure networks, and Telefónica, a leading service provider
with more than 347 million customers worldwide, announced
that Telefónica has chosen Juniper Networks SRX Series Services
Gateways as the preferred solution for delivering its global network
security. Additionally, Juniper will provide Telefónica with
professional services to increase its overall network stability for
enhanced business operations. Telefónica will also continue to
benefit from Juniper's in-depth knowledge of network operations
and infrastructure, as well as Juniper's ability to incorporate new
network technologies to help innovate and evolve Telefónica's
business over the long-term.
www.juniper.net

Ricoh SA
digitalises
Compass
Insurance’s
payment
processing
Compass Insurance now has a
payments processing environment
that is digitalised and automated,
with time-based escalations
and audit trails, and linked to a
departmental viewing screen that
allows management to rapidly
Jurgen de Jongh, Ricoh SA
assess processing by technical
accountants, after Ricoh SA implemented DocuWare for the business.
www.ricoh.co.za

COMPANY NEWS
To read the FULL company releases, visit

www.itweb.co.za

Contact sales@itweb.co.za for any sales enquiries.
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SA National Blood Service
to digitise using Datacentrix
With over 800 000 blood donations each year, as well as millions
of forms and records generated, the South African National Blood
Service looked to Datacentrix, a provider of high performing and
secure ICT solutions, to implement an enterprise information
management (EIM) solution that would consist of digitising
its operations, migrating away from paper-based processes,
and enhancing information management. This project became
affectionately known as "Project Impilo" – a Zulu term meaning
"health". Lidia Basson, training manager for EIM at Datacentrix,
said: "The solution is capable of managing a wide variety of
document formats as they're transformed from paper to digital.”
www.datacentrix.co.za

MiWay
ensures data
availability
with Redstor
Leading short-term insurer
MiWay, with a history
of successfully using the
data backup and recovery
solution acquired by
Redstor, has confirmed it
will continue to depend
Louis van Wyk, MiWay
on Redstor to support the
company as it grows and diversifies its service offering to insurance
and financial services customers.
www.redstor.com

Specialist paint retailer
sings up for K8 in the cloud
Hyper Paint opened its first branch in Ophirton, Johannesburg
in the early 1980s and continues to supply customers through six
branches in and around Johannesburg. Hyper Paint signed up for
a SAAS solution, hosted in the cloud at the Kerridge Commercial
Systems (KCS) data centre and will be going live on the latest
version of the K8 Babbage software. Tiaan Grobbelaar Sales
Manager of KCS, commented: "We are pleased that Hyper Paint
selected us as their ERP provider. KCS's industry knowledge,
combined with a great solution – K8 for the distributive trades,
will make the transition easier.”
www.kerridgecs.com

Climex secures 20% field worker
productivity increase
Climex, a Portuguese company specialising in cleaning services,
recently implemented ZetesAres, a Field Force Automation
solution for its aircraft cleaning operations. The application is used
to check and record tasks in real-time on mobile terminals. This
has enabled Climex to achieve a number of operational benefits,
including increased staff productivity of 20%, a reduction in
invoicing time of 50%, and more efficient management of more
than 75% of its administrative processes.Ricardo Mascarenhas,
CEO of Climex, says: "Zetes was able to provide a Field Force
Automation application that satisfies our expectations as well as
those of our clients.”
www.zetes.co.za

COMPANY NEWS

CHANNEL
Infoblox signs ATIO

Communication
Genetics, Appian
champion
enhanced iBPM

ATIO, a specialist provider of ICT solutions in sub-Saharan Africa,
has been signed up as an authorised and accredited partner for
Africa, by Infoblox, the network control company. "We are excited
to be a part of the Infoblox ecosystem. Network landscapes are
rapidly evolving, driven by trends in security, virtualisation, cloud,
SDN, IPv6 adoption, and the Internet of things. By partnering
with Infoblox, we will provide our customers with exactly that –
the most advanced and secure DDI solution on the market and an
improved end-customer experience," said Tim Courtenay, MD of
ATIO Telecoms.
www.atio.co.za

Zensar Technologies unveils Game
Testing Centre of Excellence
Zensar Technologies, a leading provider of digital solutions,
software and infrastructure services, has created a specialised
Game Testing Centre of Excellence (COE) aimed at helping
gaming companies leverage the benefits of speed, efficiency
aligned with its testing and development goals. Prameela Kalive,
Executive Vice President, Global Head – Custom Application
Solutions, Zensar Technologies: "We have the experience of
working in this space to help build a customised approach to
test multiple aspects of various games, while ensuring that the
customer is able to gain operational efficiencies.It was a logical
move to bring together our domain expertise and experience in
the form of this specialised offering.”
www.zensar.com

Rapid expansion
strategy for One
Channel

Digital journeys
continue to
evolve

Local business solutions
provider One Channel is
expanding at a rapid pace
throughout Africa, largely
as a result of traditional
mid-market ERP specialists
looking for true cloud,
post-modern ERP solutions
for their medium to large
customers. In less than a year,
One Channel has appointed
more than 10 resellers in
South Africa alone. The
company is also represented
by strategic partners in
Namibia, Mozambique, DRC,
Kenya, Ethiopia and Zambia.
The company has followed
the evolution of business
software from core accounting
to ERP, and now to extended
ERP and cloud, and has
adapted its business model to
deliver modern, cloud-based
extensible systems.
www.onechannel.co.za

As companies continue on
their journeys of digital
transformation, the way
business is being conducted
is fundamentally changing.
Gone are the days when
consumers had to wait
for operating hours to
get information, or when
they required a physical,
human interaction in order
to complete a transaction.
According to Richard Firth,
CEO of MIP Holdings,
organisations need to make
provision for today's hyperconnected customers. Those
that don't, he says, will end
up losing them to competitors
who are speaking to them
the way in which they want
to be communicated with.
“There is no longer room for
one-way communication,”
says Firth.
www.mip.co.za
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Fred Steinberg, Communication Genetics

Communication Genetics,
a leader in advanced digital
communication solutions and
services, has partnered with
business process management
(BPM) specialist, Appian, to
enhance the value of nextgeneration data processing
technology. The partners will
collaborate on the roll-out of
iBPM enterprise application
platform, available as an onpremises or cloud solution.
www.communicationgenetics.
com

First
Distribution signs
agreement with
Symantec
First Distribution, SA's leading
distributor for data centre,
enterprise and cloud solutions, has
been appointed as a distributor
within South Africa for Symantec,
the global leader in cyber
security. The company is thus
supplementing its comprehensive
security portfolio offering with yet
another world-class cyber security
Simon Campbell-Young, First Distribution
vendor, giving its customers and
business partners an even wider selection of intelligent security solutions
with which to protect their valuable data, information and intellectual
capital. Symantec provides security and information management
solutions to help its customers secure and manage their information
against more risks at more points, more completely and efficiently.
www.firstdistribution.co.za

ENTERPRISE
CallForce relies on SAP Business
One for enhanced insight
As specialists in outsourced people solutions, CallForce's multiple
offices and revenue streams require an enterprise management
solution capable of providing it with real-time access to critical
information, enabling dynamic and timely decisions. A user of
SAP Business One, from 4most, for many years, its financial
manager remains committed to leveraging technology for greater
efficiencies, quicker turnaround times and deeper business
insight. "We have restructured the business in line with the
three main revenue streams," says Annemarie Haywood, Finance
Manager. This is strongly underpinned by SAP Business One,
CallForce's choice of enterprise management system.
www.4most.co.za

INDUSTRY INSIGHT: IoT

Hunting down
IoT opportunities
Consumers are set to purchase a massive number of devices
and invest significantly in IoT ecosystems.
So, how to find the next big thing? Here
are a few pointers:

The lure of competition

GLEN ANSELL, founder and CEO of ThatThing

T

he Internet of things (IoT) is a difficult
concept to understand, largely
because it is difficult to explain. Despite
the fact that much of what is part of IoT
today has been said and done before,
the new elements have not been well
described and explained.
Come up with a solution that is cheap
and simple, and they will buy it.
So, how does one spot an opportunity
for using IoT effectively? And by
'effectively', I mean delivering real returns
on investment.
On the consumer front, there have been
thousands of proposals for IoT solutions,
ranging from the absurd (a fridge sending
an SMS to the supermarket when stocks are
low) to the dead boring (a house counting
how many times a door opens and shuts,
to determine if it's worthwhile to keep the
air-conditioning on).
However, some IoT gimmicks have
worked well, particularly those relating
to monitoring the human body. The
Discovery Health app is probably the
best-known of these, using a person's
cellphone, Fitbit or Apple Watch as IoT
sensors to track their steps, speed and
average heart rate.
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People love to compete. The competition
can take any form – sport, outdoor
interests and games are all good
candidates. Many runners have remarked
on how their efforts and performance
have improved since they started sharing
their split times and steps with other club
members. Even bird-watching has become
more like a competition than recreation.
If there is an activity that can become
competitive, and provides data from a
device that can be carried by a human and
kept powered, there is an IoT opportunity.

Come up with
a solution that
is cheap and
simple, and they
will buy it.
Geographically
distributed communities
Obviously, IoT enables the competition
or data sharing to be as wide as desired.
When everyone is in the same place, the
opportunity becomes a more conventional
one, which doesn't need the Internet to
collect data.

Cost saving or financial
reward
People will spend money to save or make

money. If savings on premiums or rebates
to consumers with desirable activities can
be achieved, an IoT solution is possible.

Unresolved irritation
factors
Often, people have "if only I could …"
moments. It may be to open the gate for
the gardening service back home while
on a trip to London, or buying more cat
food. Or switching off all systems and
hiding because a needy brother has come
through the boom into your estate. These
small wishes are often shared by lots of
people – come up with a solution that is
cheap and simple, and they will buy it.

Fads
The Pokémon Go craze is exactly the
kind of thing fad-IoT thrives on. Imagine
interacting with the real environment as
a result of the Pokémon/IoT interface?
Rewards can become real. Access can be
physical, not just virtual. Hysteria can
ensue.

Integration
Uncounted systems exist to fulfil one
purpose only. There are sprinkler
systems, heartbeat monitors, alarm
systems, stock exchange notifications
and apps for just about everything.
Integrating these is usually a nightmare.
If the need identified requires data
from different sources, IoT is the least
expensive and easiest way to achieve it.
While some may contend the hype
around IoT is exaggerated, I believe
there will be steady progress. Among
the challenges that need to be addressed
are how to communicate successfully
and securely between devices, how to
transmit and store huge amounts of data,
and how to protect privacy, but solutions
are being created all the time.
The bottom line is there are massive
opportunities out there for entrepreneurs
who are able to turn concepts into
realities.

INDUSTRY INSIGHT: DIGITAL

The art of e-mail
Creating a favourable customer experience through e-mail
marketing takes talent.

A

t the start of 2016, 26.8 million South
Africans had access to the Internet,
according to research conducted by We Are
Social. The same report estimates 92% of
local Internet users are accessing the Internet
via their mobile devices, with an average
daily usage of just less than three hours.
Smartphones are important to marketers
for reasons other than sheer penetration
and usage. Mobile devices are the most
common starting point for many online
activities: a quick check of e-mail to see
what's important to read later; price
checking a product on the Web; or sharing a
joke, meme or article on social media while
on the move.
For e-mail marketers, creating a positive
customer experience on mobile is crucial.
Every aspect of e-mail marketing – from
strategy, planning and design, through to
coding and testing – must be done with
mobile in mind. Getting the right blend
between e-mail best practice, leveraging
the capabilities of the smartphone device,
and remembering what makes a great
human experience is an art.

Device-agnostic
Regardless of the device used to read it,
the basics of what makes a good e-mail are
constant: e-mail communications need to
be meaningful, targeted, conversational,
relevant, strategic, and co-ordinated with
other communication elements.
Marketing e-mails should be personalised
and customised to the greatest degree
possible with the available data. The
simplest form of personalisation is
addressing the recipient by name, but the
real value lies in segmenting the data to
identify the right product/offer for the
customer in the moment. This is not simply
a matter of best practice, it's about results
- an Experian e-mail marketing study
showed personalised e-mails generate six
times higher transaction rates than nonpersonalised e-mails.

Smart capabilities to
smartphones
Marketing is all about the right message
at the right time to the right customer.
On mobile, there needs to be a focus on
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delivering the right experience to the
device.
Just because the e-mail is delivered to a
narrower screen, it doesn't mean it has to be
simple. The content of the e-mail can be the
same, but the mobile presentation layer is
able to turn it into an ‘experience' by adding
interactivity and Web-like functionality.
E-mails to mobile devices can include links to
the app store or a deep link into a specific app.
The built-in capabilities of a smartphone
support an easy workflow wrapped inside
a familiar experience – actively moving the
customer to another channel or closer to
making a purchase.
Marketing is all about the right message at
the right time to the right customer.
For example, a 'view more' button can
become a ‘click to call' button on mobile.
Formatting the date in a specific way will
launch the "add to calendar" functionality by
tapping the date.

Marketing is all
about the right
message at the
right time to the
right customer.
Remember the people
A lot of attention is spent on device specs,
screen size, e-mail client and operating
system, sometimes at the expense of what is
experienced by the human using the device.
Creating a great human experience
goes beyond just responsive e-mail layout
and neat content placement. To capture
the reader's attention, ensure the entire
experience is consistent and enjoyable,
which includes anywhere the e-mail leads
a customer to – linked Web pages, lead
generation forms, content marketing sites
and even subscription pop-ups. The full

ROSS SIBBALD, Executive Head of Striata
Marketing Solutions

process needs to be responsive, mobilefriendly and, above all, easy to navigate.
Easy navigation is essential to drive the
customer to respond to the call to action –
designs should be uncluttered, with large
links for fat fingers and bite-size content for
an audience that is skim-reading on a small
screen while on the move.
Part of creating a great human experience
is understanding how customers sort or
order their inbox, finding out what time
customers check e-mail on mobile and
knowing that content hierarchy often differs
on mobile. It won't matter that the e-mail is
perfectly responsive if the message isn't even
opened.

All in the blend
Considering that smartphone penetration
and usage in SA is far outperforming other
devices, it makes sense to ensure e-mail
marketing efforts are aligned with the best
customer experience mobile has to offer.
If marketers can get the right blend of
e-mail best practice, while leveraging the
additional capabilities of the smartphone and
still addressing what makes a great human
experience, then they are well on the road to
achieving their e-mail marketing goals.

STORAGE SURVEY
By SUZANNE FRANCO

Don’t fail to
plan for your storage
Data growth is causing most organisations to expand their storage
requirements sooner than they anticipated, a survey shows.

JAN SIPSMA, National Pre-Sales Architect
at Infinidat

I

t came as no surprise when a recent
survey revealed that most companies
are experiencing medium to very high
growth rate of data.
“Kofi Annan said, ‘Knowledge is power.
Information is liberating. Education is
the premise of progress, in every society,
in every family'," notes Jan Sipsma,
national pre-sales architect at Infinidat,
commenting on the results of the ITWeb/
Infinidat storage survey which ran online
during June and July this year. “Data will
keep on growing exponentially for the
foreseeable future," he adds.
Sipsma believes the thirst for knowledge
requires more and more information and
therefore places a high demand on retaining
data that can be turned into information.
The majority of respondents (71%)
reported that their data growth has caused
their organisation to expand their storage
requirements sooner than they had
anticipated. "The key word in preparing
for rapid storage expansion is flexibility,”
comments Sipsma. “Storage systems that
can instantly grow in capacity without
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having to add hardware will be in high
demand."
Asked to identify the most troubling
issues they currently have about storage,
respondents highlighted cost, performance
and capacity as the top three, closely
followed by space and power consumption.
However, only half of the participating
organisations were measuring the cost of
downtime and data loss.

as highly important as companies wanted
a quick return on investment. "Ease of use
should be high on the list,” comments
Sipsma. “Storage systems are critical to
any organisation. If this necessity is set up
correctly, little management should be
needed to operate these systems."
When a system is easy to use then less time
is spent on mundane tasks like setting up
LUNs (logical unit numbers) and more time
can be spent on ensuring business critical
systems are running optimally, he adds.

It is critical to
understand the
loss in revenue
when access
to information
cannot be made to
deliver a service.

Success or failure

Sipsma is quick to stress the importance
of knowing when customers cannot interact
with the company because of system
downtime. "As organisations focus on
how to effectively and efficiently run their
businesses, it is becoming more and more
critical to understand the loss in revenue
when access to information cannot be made
to deliver a service."

Reliability tops cost
Reliability emerged as the most important
capability considered when buying new
storage, with cost following closely behind,
and performance coming in third.
Not surprisingly, ease of use and
deployment of storage systems was rated

More than half of respondents indicated
their organisation does have a specific
storage strategy that is being followed.
"An old quote says: ‘If you fail to plan,
then you plan to fail'”, says Sipsma.
“Strategy in business can sometimes be the
deciding factor between success and failure.
“If business strategy is so important, then
a strategy on how to make one of the most
crucial parts of your business – storage –
run efficiently, is equally important,” he
concludes.

ABOUT THE SURVEY
The ability to sufficiently store and manage data
drastically reduces administration time and
ensures quick and easy accessibility.
The 2016 Storage Survey was run online on
ITWeb for a period of two weeks in June and July
to determine:
1

2

3

Are the costs of downtime or data loss being
measured?
How important is ease of use and easy
deployment of storage systems?
When buying new storage, what is the most
important capability?

WHO RESPONDED
· A total of 157 valid responses were received for
the Storage survey.
· 38% of respondents are middle management.
· Twenty four percent are from fairly large
companies with between 501-5 000 employees,
while 22% are from multinationals with over
10 000 employees.

STORAGE SURVEY

Is your company following a specific
storage strategy?
Not sure

Has data growth caused you to
expand your storage requirments
sooner than expected?

Yes
12%
No
29%
53%

35%

71%
Yes

No

MAJORITY OF
COMPANY’S HAVE A
SPECIFIC STORAGE
STRATEGY IN PLACE.

How important is ease of use and easy deployment of your storage systems?
56%

40%

5%

High importance want quick ROI

Medium importance
- always takes time to
deploy new systems

Low importance - As
long as it works within
3 months

ROI IS A MAJOR CONSIDERATION BEHIND ANY DECISION TO INVEST IN STORAGE SYSTEMS.
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STORAGE SURVEY
Does the cost of running your data centre concern your IT department?
Not IT’s concern - budget is held
somewhere else

Yes - infrastructure cost leaves less money
for expansion of important projects

11%

44%
44%
No - infrastructure cost is
under control

Have you experienced data loss through any of these problems?

58%

27%

Silent data
corruption

7%

7%

Bit flip error

Ghost writes

Other

When buying new storage, which of the following is the most important capability?
67%

64%
59%

50%
40%
34%

33%

10%

Space and
power
consumption
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Ease of
management

Performance

Cost

Integration with Unified protocols
the application
ecosystem

Shift
your approach to finding IT skills
Flexible options
Reduce your recruitment costs
Jobs are exposed on CareerWeb and ITWeb, plus social media
Your jobs are marketed to IT professionals found
on our confidential networks
We handle all your job responses

Contact us

NOW

to enquire about our Pay per Job options
sales@careerweb.co.za
Follow us on:

(011) 807-3294

www.careerweb.co.za
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SKILLS DEVELOPMENT
By: SIMNIKIWE MZEKANDABA

Cwele urges African
nations to invest in ICT

ITWeb Security in
Finance 2016

system. Citizens have to trust that they
are transacting with authentic people or
institutions and that the information they
share online is protected. It is only when
citizens increasingly trust the Internet
that we can derive the full benefits and our
government can improve service delivery,"
Cwele added.

Date: 1 November
Venue: The Forum,
Bryanston

IITPSA President
Awards Breakfast 2016
Date: 24 November
Venue: The Ballroom,
Montecasino

Access for all

F E B R U A RY
ITWeb Cloud
Computing 2017
Date: 9 February
Venue: Focus Rooms,
Sunninghill

ITWeb Governance,
Risk & Compliance
2017
Date: 21 February
Venue: The Forum,
Bryanston

MARCH
ITWeb Business
Intelligence Summit
2017
Date: 14 -16 March
Venue: The Forum,
Bryanston

MAY
ITWeb Security Summit
2017
Date: 16 - 18 May
Venue: Vodacom World,
Midrand

MINISTER SIYABONGA CWELE says skills
and content are important in driving Internet
reach on the continent.

T

o increase Internet penetration in
Africa, there must be a focus on skills,
relevant content, affordable devices and
measures to improve trust.
This is according to Minister of
Telecommunications and Postal Services
Siyabonga Cwele, speaking at an Internet
governance meeting in Johannesburg,
recently.
Cwele made the comments as part of the
delegation gathered ahead of the Africa
Internet Governance Forum to discuss the
role of the Internet to contribute towards
an inclusive society.
SA has agreed to host the fifth African
Internet Governance Forum, from 16 to18
October, in Durban, KwaZulu-Natal.
Cwele said African countries must ensure
they participate meaningfully in the Internet
economy and not just as consumers.
"As a continent, we can make a business
case for investment in the ICT infrastructure
if we pull our efforts through regional and
continental integration and alignment
standards and regulation. In order to
increase Internet penetration, we must also
focus on skills, relevant content, affordable
devices and measures to improve trust in
the use of the Internet."
"There can be no successful Internet
economy if we fail to build trust in the
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To show its commitment to ensure the
Internet is universally accessible to all
South Africans, government introduced its
SA Connect policy in 2013.
This broadband policy aims to meet
the technology goals of the National
Development Plan and create an inclusive
information society.
In terms of the SA Connect policy,
government will deliver 100% connectivity
to all schools, health and government
facilities by 2020, and deliver widespread
broadband access to 90% of the country's
population by 2020, and 100% by 2030.
Cwele said: "Our government
acknowledges the importance of the
Internet and has set aside funds for
the initial roll-out of broadband, and
identified it as one of the key enablers
in the delivery of the nine-point plan to
revive the economy."
Government's ambitious broadband
project has, however, been plagued by a
number of issues, including delays in its
implementation as well as the selection of a
lead agency.
Earlier, Cwele told ITWeb he hoped
the month of September would mark the
beginning of the roll-out of phase one
of SA Connect. Phase one of the project
will connect all schools, health facilities,
government offices, Thusong Centres
and post offices in eight rural district
municipalities to broadband services.
Cwele said the State Information
Technology Agency (SITA) still had to still
finalise the awarding of the tender for the
broadband project.
"Much as we have budget-tightening,
we do have allocation of resources to start
the roll-out of phase one [of SA Connect];
we are still in the process of procurement
and we really hope SITA may finalise that
process," he previously noted.

INTERNET
By: LAUREN KATE RAWLINS

Snapplify offers free
e-books to schools

Top
Jobs
Product Manager:
Security

or WiFi rather than downloading e-books
from the Internet.
The SnappBox enables schools to save
over R600 000 on average in bandwidth
by providing a local server from which the
e-books are accessed.

Great expectations
Early this year, it was announced former
First National Bank CEO Michael Jordaan's
venture capital company, AngelHub
Ventures, had invested in Snapplify.
The angel investment company says it
was "highly impressed with what Snapplify
was doing and immediately offered to invest
with a view to speeding up its growth".

S

napplify, an e-learning platform
provider that claims to be Africa's
largest e-book aggregator, will supply
every school that signs up for its Engage
eLearning solution with over 76 000 free
e-books.
Each school will have unlimited access
to e-books that can be checked out by
multiple students at a time. "A digital
library is more economical to maintain as
it does not require staff, physical space or
maintenance. E-books last forever and are
automatically ‘returned' − saving on admin
issues," states the company.
Snapplify launched in late 2011 and says
it has since signed on some of Africa's
largest publishers - including Penguin,
Random House, Pearson, Oxford and
Cambridge - for its trade and academic
industry e-book solutions.
The free digital library features content
for all ages, including fiction titles like
The Jungle Book and Moby Dick, as well
as poetry and classical texts by William
Shakespeare and more.
The library can be grown by purchasing
additional e-books from Snapplify's
catalogue of over 100 000 titles from 250
publishers. These titles include all the
textbooks to fulfil curriculum needs in
every year of schooling.
The solution makes use of a SnappBox,
which allows students and staff to access
e-books directly from the school's intranet

ZINIA
If you want to work in one of the most
dynamic environments in the country,
then look no further
Gauteng
Negotiable
Ref No: 269480

SEQUEL SUPPORT
Minimum 2 years’ experience
Western Cape
Negotiable
Ref No: 269560

Snr Active
Directory engineer

Jordaan said Snapplify is "ideally
positioned to surf the wave of digitisation
that is sweeping across and irrevocably
changing the old print sector". In the
content and media industry, he noted,
the survivors will be the players that see
digitisation as an opportunity to reach a
much wider audience – rather than an
existential threat to the status quo.
Snapplify recently won a publishing
award at the FutureBook conference for its
social innovation.
FutureBook judge Joe Lennon, CTO of
ePubDirect, stated: "We were impressed by
Snapplify on many levels − the importance
of the problems they are solving, the
technology they are building to do so,
and the elegance of how they deliver
content where bandwidth is limited or not
available at all."

|

Sales Consultants/
Representatives

Junior Database
Administrator

The SnappBox
enables schools
to save over
R600 000 on
average in
bandwidth...

November 2016

NETWORKS UNLIMITED
3 - 5 years’ Product Management
experience in the IT industry
Gauteng
Negotiable
Ref No: 269589
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STANDARD BANK
At least 5 years’ of Active Directory
experience is essential
Gauteng
Negotiable
Ref No: 269565

Senior
Project Managers

BIG SHARK RECRUITMENT
4-7 years’ experience in
managing IT Projects
Gauteng
Negotiable
Ref No: 269698

Please visit www.careerweb.co.za and insert the
unique reference number in the job keyword search box
to view more details and to apply.
CareerWeb has over 200 leading companies posting an
average of 230 fresh ICT jobs weekly – it is the place to
search for your ideal ICT job.

EMAIL: ernie@careerweb.co.za
CALL: 011 807 3294

COMPANY NEWS

HARDWARE
BT-SA installs 10G
fibre backbone
for 2 Military
Hospital

Brother wins BLI
Summer 2016
Pick Awards
Brother Industries, a parent
company of Brother International
South Africa, one of the leading
global manufacturers of laser
and inkjet printing devices, has
won five "Summer 2016 Pick
Awards" in printers/MFPs and
scanners, based on rigorous
evaluation by Buyers Laboratory
(BLI), an independent evaluation
organisation. BLI director of
Office Equipment Product
Analysis, Marlene Orr, said the
MFC-L5000 series MFPs and HLL5000 series printers are a great
choice for small workgroups,
thanks to their compact yet
robust design and competitive
to lower than average cost of
ownership. The MFC-L6900 and
HL-L6400 are true workhorse
models and offer excellent
reliability, Orr adds.
www.welcome.brother.com

The original MiniPod is one of the world's most recognised
loudspeakers, a true design icon, and the model that started it all
for Podspeakers. Since its launch in the mid-1990s, the MiniPod
has set a benchmark for what can be achieved when moving away
from conventional box designs.
www.eetgroup.com

The Cape Town branch of local
infrastructure provider BT-SA
has been awarded a contract to
install all the Krone Category 6A
cabling reticulation for 2 Military
Hospital over the next two
years. The project also includes
a 10-Gig fibre backbone cabling
throughout the hospital and
outlying buildings. Backbone
cabling is the inter-building and
intra-building cable connections
in m-structured cabling between
entrance facilities, equipment
rooms and telecommunications
closets. Cabling reticulation will
be installed in the main Military
Hospital, the new admin and
logistics building, as well as
the nurses’ and officers’ home.
GM Donovan Synders says the
project is 100% on schedule.
www.bt-sa.co.za

Plantronics offers the
best of Windsmart tech

Transforming the pharmaceutical
supply chain in Malawi

Plantronics, a pioneer in wearable technology, announced the
new Plantronics Voyager 5200 UC is now available at authorised
Plantronics resellers. The high-performance Bluetooth headset,
built for use with unified communications applications, connects
seamlessly to a PC, tablet or smartphone for clear, professional
phone or PC calls even in the most challenging situations. Like the
Plantronics Voyager 5200 – winner of the Red Dot Award: Product
Design 2016, and recently named an Editors' Choice Bluetooth
headset by PCMag.com – it is designed for anyone who conducts
business on the go or in open, noisy environments, from train
stations and coffee shops to airports and the outdoors.
www.plantronics.com

The United Kingdom and United States governments, through
the Department for International Development (DFID) and the
United States Agency for International Development (USAID), the
US President's Emergency Plan for Aids Relief (PEPFAR) and the
Presidential Malaria Initiative (PMI), are working together with
Ministry of Health to address the challenge of a lack of appropriate
medical supplies storage capacity in Malawi's health facilities.
The Supply Chain Management System (SCMS) awarded Resolve
Capacity (a division of Imperial group company Resolve Solution
Partners) the contract to install 115 prefabricated storage units
across the country using its unique Storage-in-a-Box solution.
www.resolvesp.com

Danish Podspeakers

Next-generation Podspeakers grab
IFA spotlight

Ricoh SA
introduces Theta
S 360-degree
camera

FINANCIAL
Lorge: ready to present
at finance indaba
As proud provider of cutting-edge business management (BMS) and
business intelligence (BI) solutions in southern Africa, Lorge invites
your CFOs and representatives to join it at the one and only Finance
Indaba Africa – 2016. Not only is this the biggest annual event of its
kind for finance professionals, but the Finance Indaba also brings
together a diversified and select group of industry leaders, related
suppliers, technology forerunners, banks, business and finance
executives, strategic synergy partners and respective authorities.
Visitors will join over 5 000 anticipated attendees, from policymakers
to end-users, all seeking to engage closely with various stakeholders.
www.lorge.co.za
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Theta S 360-degree still and video camera

Ricoh SA is making the
Theta S 360-degree camera
available in South Africa via
Bowline to Takelot.com at a
recommended retail price of
R8 389, with a separate hard
case at R789."The Theta S is
the second iteration of our
360-degree cameras," says
Esti Kilian, GM of Marketing
Services at Ricoh SA.
www.ricoh.co.za

Tap into The Margin
If you love The Margin but prefer to view content online, then we’ve got
some great news for you!!
The Margin’s website has been refurbished and upgraded. To get your fill of the information you need about key developments in the channel visit themargin.co.za.
With new and web-exclusive content regularly added, make sure you subscribe to our
newsletter service to stay in touch with what’s happening in your industry.

www.themargin.co.za

Technology and business for the channel… now online.

Introducing the digital talent bursary
worth up to US $10 000 from:

Are you the digital talent of tomorrow?
Brainstorm and Digital Skills Academy are
offering a chance to win a place on Digital Skills
Academy’s highly acclaimed international B.Sc.
degree programmes in digital skills, covering
full tuition fees worth up to US $10 000.*

The bursary programme is open to working
professionals in financial services, telecoms,
media, technology and other sectors in
South Africa, that meet the criteria of being
‘Promising Digital Talent’.

Apply now at www.DigitalSkillsAcademy.com/bursary
*Terms and conditions apply. Closing date for entries is 28 november 2016.

