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OPINION

Down with
group chats
A few ground rules are needed to make group chats more helpful
than hassle.
blessed with another human being, we
received a post-birth selfie and were
informed that mommy and baby were
doing well. News I was obviously pleased
to hear. But I was not alone in my joy for
the lovely Mary, as I learned from the 53
messages that had been sent by various
people in the group.
Again, allow me to clarify that I do
love Mary and her husband – and their
offspring – rather a lot. And I'm very
happy they are parents and that they
want to share snaps of the new addition
to their family with me. They're not the
issue here, well, not entirely.
What is the issue for me is that I had to
scroll through countless messages, which
takes time and costs me money, just to
find out exactly what was going on. Most
of these messages were from people I
don't even know. I find it astounding
that we as users of instant messaging
applications have not collectively settled
on what one should and shouldn't do
when part of a group chat; "group chat
etiquette" if you will.
Perhaps I am just a horrible human, but
I suspect I am not alone in these feelings.

Dos and don'ts

By JOANNE CAREW

A

friend of mine recently had a baby.
For fear of insulting this person
(I promise, I do love the new mommy
very dearly) let's call her Mary. To keep
all of the people in her life informed, in
the run-up to the day when she would
be bringing a new little human into the
world, Mary opted to create a group chat
on WhatsApp.
Promptly, Mary added 85 of her
nearest and dearest to this group so that
she and her husband wouldn't have any
trouble telling everyone exactly what
was happening. I was one of
these people.
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On the morning when Mary was
wheeled into theatre for her C-section,
I woke up to 37 new WhatsApp
messages. You see, she and her
husband had sent a message to the
group from the hospital waiting room,
alerting us all that the time had come.
This I do not mind. What I do mind is
the 36 other people who decided to
use this forum to wish the expectant
mother well, to make jokes about how
the couple would soon be rather sleep
deprived, and congratulate them on
their impending parenthood.
Several hours later, the world now

In the same way that you wouldn't lick
your plate clean at the dinner table or spit
on public transport, I think it would be
a good idea to agree on a few parameters
for how to make group chats beneficial
for everyone involved. Allow me to share
a few of my thoughts on the subject.
Before you start a group chat – ask
yourself this question: is it really
necessary to communicate this
information via a group? If, after several
moments of quiet contemplation you
have decided that it is, then, I beg of you
to take another few moments to ponder
who would really benefit from receiving
this information.

And this is a very important step because
adding someone to a group that they have
little to no interest in is just a waste of
everyone's time. Just ask Tom. Last year,
he decided to create a group to send all of
his exes some Christmas cheer. Given the
fact that dear old Tom may have cheated on
some of the ladies in the group with other
ladies in the group, I think you can imagine
the response to his "Merry Ex-mas" chat.

If someone decides
to leave the group, it
shouldn't be perceived
as an insult, it's a
survival strategy.

Similarly, I know WhatsApp recently
increased the number of people that you
can include in a single group from 100
to 256 but that doesn't mean you have to
make your groups unnecessarily large.
Adding a huge amount of people to a
group when you are planning an event, for
example, just means differing opinions,
clashing schedules and inevitably, very few
decisions made.
If someone decides to leave the group,
it shouldn't be perceived as an insult, it's a
survival strategy.
And as a WhatsApp group user, before
you decide to post that meme/article link/
cat video/food picture, ask yourself, is this
going to be appropriate/interesting/funny/
tasty to the majority of the people in this
group? If the answer is no, rather send it
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to the specific people you think may enjoy
it. In line with this, we've all been part
of those awkward conversations where
you're an outsider. The ones where you sit
quietly while old friends reminisce about
things they've done or people they know
and you have no clue what or who they are
talking about. When people have one-onone conversations within a group chat,
they are merely digitising these "inside
joke" conversations. Trust me, it's just as
awkward for those involved.
Finally, and this is an important one −
people shouldn't be insulted when others
opt to leave a group. If you were at a party
with a bunch of people you didn't know
and weren't enjoying yourself, you'd
probably want to leave early. This is the
same thing. If someone decides to leave
the group, it shouldn't be perceived as an

insult, it's a survival strategy.
Yes, I do acknowledge that some groups
do provide a nice platform to talk rubbish
with your mates or to share snaps of your
hours-old bambino (you guessed it, I'm
still talking about Mary). When used
properly, I think group chats are really
effective. Useful even. In Brazil, WhatsApp
group chats between doctors have played a
sizable role in both the investigation of and
response to outbreaks of the Zika virus.
But does this mean I want to be added to
countless groups every single week? No,
thank you.
WhatsApp does offer the option to
broadcast messages to a number of your
contacts − use it, people. And if you really
have to create a group for something, please
make sure that whatever you are sharing
doesn't waste people's data or their time.

COMPANY NEWS

BUSINESS
BCX offers grad programme
for people with disabilities

COMPAREX SA celebrates
10 years of Soweto youth project

Business Connexion is opening its doors to people with disabilities
to drive a new wave of creative thinking within the business and
also to ensure all individuals are given an equitable opportunity for
employment based on qualification and skill," says Grace Dipale,
group executive of Human Resources at Business Connexion.
The company has launched its Annual Graduate Internship
Programme, and for 2016 it will be reserving 50% of the positions
for candidates with disabilities, to provide them with the
opportunity to gain hands-on experience. Dipale says. "By putting
particular emphasis on graduates with disabilities, we will have a
bigger impact on current unemployment rates in the country.”
www.bcx.co.za

COMPAREX South Africa chose to support 20 children from
Kliptown, Soweto, on their educational journey from nursery
school to matriculation. The project started in 2005, with the
company providing not only financial but emotional support to a
select group of underprivileged children. The jubilee is not only an
occasion to look back on the successful achievements of the past,
but also an opportunity for internships for the students who have
shown an interest in office administration and IT. Annette Müller,
GM of COMPAREX SA, says: "Some of our children have been with
us since they were four years old and, on a personal level, I am
totally committed to this project.”
www.comparex-group.com

EET Group wins
EMEA Channel Academy Award
EET Group/EET Europarts has been awarded "Best Northern
European Distributor 2016" at this year's Distree Event. Group
CEO John Thomas, EET Group, says: "When we received the very
prestigious award as Best Northern European Distributor last
year, I was really amazed and proud. Receiving it again this year is
actually a bit breath-taking. The awards from the EMEA Channel
Academy are based on votes from customers all over EMEA,
together with the evaluation of an experienced jury with in-depth
market insight. Being chosen as the best performing distributor
among thousands of distributors in EMEA is just amazing."
www.eetgroup.com

Wipro, GIBS launch second
edition of Future CIO programme
Ericsson’s Africa Night at MWC

Experts connect on
smart cities for Africa
During Mobile World Congress 2016, Ericsson hosted a discussion
on the impact of smart cities for a connected Africa. At the second
instalment of Ericsson’s Africa Night, Fredrik Jejdling, head of
Ericsson’s region sub-Saharan Africa, called for collaboration
between various stakeholders to help establish smart cities in Africa.
www.ericsson.com

Gartner recognises
Epicor as a visionary
Epicor Software Corporation, a global leader in business software
solutions for manufacturing, distribution, retail and services
organisations, today announced it has been positioned by Gartner
in the "Visionaries" quadrant of the Magic Quadrant (MQ) for
Single-Instance ERP for Product-Centric Midmarket Companies,
based on the evaluation of its next-generation enterprise resource
planning (ERP) solution, Epicor ERP. Vendors included in the 2015
MQ have demonstrated the ability to provide ERP systems for global,
multi-entity, midsize-to-large enterprise customers across a range
of industries. This MQ is focused on the needs of product-centric
businesses in manufacturing, distribution or a combination of both.
www.epicor.com
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Wipro, a leading global IT, consulting and business process services
company, and the Gordon Institute of Business Science (GIBS), a
leading business school in South Africa, launched the second edition
of the highly successful ‘Future CIO' learning programme for SA. The
programme's objective is to impart leadership skills, build proficiency
in technologies of the future and help mould leaders with a globalised
outlook. Sandra La Bella, CIO of Wealth, Investment Management and
Insurance at Barclays, was the guest speaker at the ceremony, held to
mark the launch of the programme, on 23 February, in Johannesburg.
www.wipro.com

ISACA announces 2016 global events
ISACA, a global association serving IT assurance, governance and
cyber security professionals, announced its 2016 event schedule,
including a global expansion of its CSX cyber security conference.
Serving professionals in 180 countries, ISACA offers education,
networking, credentialing and career development opportunities
around the world. Its conferences address the latest IT-related
challenges and solutions. Last year, ISACA premiered its CSX
North America conference to a sold-out crowd. This year, ISACA
will expand the cyber security event to Europe and Asia. The
conference is part of ISACA's Cybersecurity Nexus (CSX), which
offers skills-based training and performance-based testing to
address a growing worldwide cyber security skills gap.
www.isaca.org.za
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BUSINESS
TIBCO to host
destination
digital
roundtable
TIBCO Software, a global leader
in integration, analytics, and
event processing, recently
hosted a Destination Digital
online roundtable series,
featuring guest industry
analysts from Forrester
Research and select TIBCO
customers, industry thought
leaders and experts. The event
kicked off on 18 February,
and the four-part online
Webinar series explored how
businesses can better adapt
to ever-changing industry
environments by using
intelligent technologies and
digital transformation tactics.
Sessions were used to examine
the business and technology
requirements, best practices
and steps for accelerating
the transformation to digital
business, including API
management, IOT analytics,
cloud-native, and more.
www.tibco.co.za

Global
Bootcamp
training for
aspiring
innovators
The Innovation Hub is one
of the proud partners of the
Global Innovation through
Science and Technology (GIST)
Bootcamp, hosted by the USbased incubator, VentureWell,
to be held on 12-15 April 2016.
The four-day regional GIST
Bootcamp, in collaboration
with the US Department of
State's Bureau of Oceans and
International Environmental
and Scientific Affairs (OES),
as well as the US Embassy,
Pretoria, plans to empower
entrepreneurial young science
and technology innovators
through practical training and
mentoring offered by leading
US industry experts and local
partners with specialised
knowledge. Other service
offerings include exposure and
access to funding, which are
incentives for the entrepreneurs.
www.theinnovationhub.com

SailPoint
honours top
partners
SailPoint, the leader
in identity and access
management (IAM),
recently celebrated
its expanding partner
community at the
company's global
sales kick-off and
partner summit by
announcing the most
successful partners
of 2015. The 2015
honourees were: Sila
Solutions Group for
the Americas, KOGIT for Europe, and Ubusha Technology for Rest of
World. IAM consultancy Identropy was named SailPoint's "Rookie of
the Year" for being the most successful partnership created in 2015.
KPMG was named SailPoint's "Global Alliance Partner of the Year".
Finally, Optiv, a market-leading provider of end-to-end cyber security
solutions, received the SailPoint Spinnaker Award.
www.ubusha.co.za
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Sabinet
poised to hone
research in
Africa
With the depreciation of
the rand, SA's regulatory
pressures and the overall
current fiscal climate,
corporates are constantly
looking at cost saving,
workflow efficiencies
and the ability to deliver
innovative solutions to their
stakeholders. With research
and academic libraries being
mostly affected by this grave
economic landscape, Sabinet
is proud to collaborate with
the Council for Scientific and
Industrial Research (CSIR) for
a complete turnkey solution.
As a knowledge organisation,
the CSIR not only acquires and
develops knowledge, it also
actively disseminates such to
a broad external market. Its
multidisciplinary research and
technological innovation aims
to contribute to South Africa's
industrial development.
www.sabinet.co.za

Thomas Lee, Wingu

NEC, XON and
Wingu host
educationtailored cloud
event
Systems integrator XON, with
its major shareholder NEC,
and Wingu, a wholly-owned
subsidiary of XON, hosted an
event for tertiary educational
institutions, sponsored by
Intel, on 8 March, to promote
the benefits of cloud-based
services and technology
tailored for education
institutions.
www.xon.co.za

Lorge celebrates three
decades of influence in SA
2016 is a significant year for Lorge, marking 30 years in the
business and still going strong. Brothers Mike and Tony Lorge, who
saw a need for business and accounting software solutions, founded
the company in 1986. Over the years, the company has grown at a
steady pace and now employs a strong team of 50 full-time staff.
It has earned its status as a reputable supplier and implementer of
Sage 300, Sage X3, Sage X3 People and Sage CRM Solutions, with
over 10 000 users. Jurgens Snyman, CEO at Lorge, said: "We are
grateful to have reached this significant milestone.”
www.lorge.co.za

DVT appoints data, analytics head
Software and solutions specialist DVT has appointed Kim Sarkin
to head up its new data and analytics division in Gauteng. Sarkin
joins the company with more than 15 years' experience in the IT
industry, most recently as an enterprise architect for Nedbank, and
as a partner in a business intelligence consulting firm specialising
in Oracle. "Despite being a large, national organisation, DVT retains
the attitude of a hands-on company with its clients, which is what
attracted me most to this role," says Sarkin. "There's a strong focus
on agile and agility in general throughout the company.”
www.dvt.co.za
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Right Data.
Right Place.
Right Time.
Big Data
Management
Solutions

• Data Lake
Implementation

How to build
secure
supply
chains
Supply chains must
adopt an approach that
addresses the challenge
holistically, and is agile
enough to respond to an
ever-changing threat
landscape, says Godfrey
Kutumela, head: Security
Division, IndigoCube.
The solution is not to
build stronger firewalls.
Firewalls inhibit the kind
of seamless interaction
Godfrey Kutumela, IndigoCube
on which collaborative
supply chains depend. The better approach is for supply chains to
adopt an approach that addresses the challenge holistically, and
is agile enough to respond to an ever-changing threat landscape.
The key here is to address security not just in terms of technology,
but also in terms of people and processes.
www.indigocube.co.za

• Data Ingestion

Getting the
most from
your cloud
applications

• Data Usage
Analytics

Missed your chance to
speak to the experts?
Ring 0800 989 111 or email
larry.shertz@attunity.com
for a demo!

Cloud applications
are often discussed
in the context of how
businesses are adapting
the way their software
is provisioned to users. However, nowadays, most on-demand
applications are provided by organisations to external users,
including consumers, third-party partners, and their own staff
working remotely. Richard Vester, director of Cloud Services
at EOH, says cloud applications aim to speed up processes and
sales cycles, as well as extend geographic reach. However, these
benefits will only be gained if the applications perform well and
have a high percentage of uptime – ideally 100% in many cases.
www.eohcloud.co.za

MTN fine nightmare highlights
need for improved governance
In light of the MTN fine saga, and the subsequent drop in
MTN’s share price, Mohamed Cassoojee, country manager
and VP of Software AG SA, says going forward, the country's
businesses can expect to see even stricter regulation of
governance, risk and compliance (GRC) within SA and the
rest of the continent. "Failing to address and properly manage
GRC should not be underestimated, and can carry devastating
results for even the most powerful of organisations." Cassoojee
says the constant evolution of legislation and the increasingly
stringent implementation of auditing procedures means
organisations must ensure their GRC is effectively managed.
www.softwareag.com

attunity.com
@ attunity
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Data access
fuels financial
strategies
A ground-breaking PwC study
shows a deep correlation
between innovation and
growth for all businesses.
Given today's corporate
growth imperative, and the
leverage gained through
innovation, it's important
for organisations to make
smart investments. Too little
investment and organisations
can fall behind on the
innovation power curve. But,
too much investment, as it
turns out, can actually be
far worse. However, making
those smart investments
to fuel innovative financial
strategies is difficult for CFOs
lacking operational insight. All
of this is necessitating greater
information accessibility and
responsiveness, says Johani
Marais, channel manager for
Africa, Epicor Software.
www.epicor.com

Leveraging
cloud
for digital
transformation
It's safe to say that today we
no longer conduct business
in the same ways we did
20 years ago. According to
EOH Cloud Services, as a
result of new technologies
and the constantly changing
dynamic of the work space,
worker and employer needs
are changing, and so are the
ways they access information.
Cloud computing has been
fundamental to this evolution,
says Richard Vester, director
of Cloud Services at EOH.
"Cloud computing is the
perfect example and cloud
usage has risen dramatically
in the last few years,” he
comments. Vester adds cloud
is about leveraging economies
of scale through automation.
www.eohcloud.co.za
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SA’s quest for smart cities

High-quality floor marketing

In the past, the concept of smart cities may have been a lofty
consideration for a Sunday afternoon; but smart cities are no
longer a preference, they are quickly becoming a critical necessity.
This is due to the confluence of increasing urbanisation, greater
pressure being placed on the successful management of a city due
to a rising population, and climate change. The latter, in particular,
means a city needs to have the wherewithal to manage a sudden
natural crisis, such as flooding, and be able to dispatch emergency
and medical units without delay to save lives, says Reshaad Sha,
chief strategy officer at DFA.
www.dfafrica.co.za

Floor marking is a critical safety element in industrial buildings such
as factories, and is important in demarcating areas in warehouses.
Historically, floor marking was done using paint, but this was a
laborious process. These days, following advances in floor marking
tape technology, painting is almost obsolete, and floor marking tapes
allow for higher quality floor marking without interfering with plant
or warehouse operations. Frikkie Koegelenberg, CCO of Roan Safety
Products, explains floor marking is a valuable tool to provide employees
– particularly those in the manufacturing or other industrial sectors –
with information, and is not just a way to demarcate areas.
www.roan.co.za

Integration in 2016:
How to deal with digital disruption

Debunking the myth
of managed services

Navdeep Sidhu, senior director, Integration & API Management
Product Marketing for Software AG, has noted: "Digital
transformation cannot happen quickly enough. In 2016, we will
continue to see this digital trend as consumer behaviour further
drives change and puts a question mark on every business model.
I believe there are eight key trends that we will see arise through
the year." The company has predicted several key trends in 2016,
including: everything will be hybrid, APIs will get their swagger
back, APIs will enable ‘self-service’ integration, micro-services will
demolish monolithic architectures, and bimodal goes mainstream.
www.softwareag.com

Managed services can be defined as a strategic and cost-effective
investment into outsourced services that handle specific processes
and solutions for the organisation. When done right, it has the
potential to streamline internal workflows, speed up operations
and cut back on significant costs, says Ralph Berndt, director, Sales
at Syrex. The day-to-day functioning of the business falls into the
hands of experts and provides the organisation the tools it needs to
focus on what it does best – growth and clients. However, there is
a dark side to the managed services moon where what is delivered
doesn't quite match what was promised.
www.syrex.co.za

Powering the
Data-Ready Enterprise
Informatica helps you put great data at the
center of everything you do, allowing you to:
•
•
•
•
•

Drive smarter decisions
Fuel meaningful customer relationships
Consolidate around a core set of agile applications
Streamline data governance
Modernize support for cloud

For more information, please call +27 (0)11 513 4054,
or visit.informatica.com
| April 2016
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MOBILE STRATEGY SURVEY
By SUZANNE FRANCO

BYOD
becomes the norm
Most organisations allow employees to use their own devices for work-related
functions and have taken steps to manage and support them.

PAULO FERREIRA, director of Enterprise
Mobility at Samsung South Africa.

O

ver 50% of businesses have a formal
and well developed mobile strategy in
place and as many as 85% have embraced
BYOD to some extent.
This was revealed in the recent ITWeb/
Samsung 2016 Mobile Strategy survey.
The vast majority (85%) of respondents
indicated their organisation has implemented
a mobility strategy, although a third admitted
it was minimally developed at this stage.
Commenting on these results, Paulo
Ferreira, director of Enterprise Mobility at
Samsung South Africa, said corporate IT
departments need to have several key steps in
mind when planning their enterprise mobility
lifecycle: infrastructure, device management,
security, people, app strategy and support.
“When it comes to infrastructure, it is
essential to plan which new product categories
fall within the mantra of enterprise mobility
and which of those are supported, as well
as which mobile platforms to endorse and
support,” says Ferreira.
“With regards to device management, it
must be decided what existing tools can be
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leveraged to manage new devices, or whether
new tools are required.”
Ferreira also points out that it’s crucial
to make a distinction between private and
corporate information on the device and
leverage containerisation technologies to
create this data separation layer on the device.
“Segmenting users by organisational
hierarchy, function or role as well as applying
policies to accommodate the various audiences
should also be included in a mobile strategy,”
he says.
Ferreira adds that business must have a
clear idea as to which business apps need to
be mobilised, and he advises that they explore
“shadow IT” as an option of support.
For a mobility strategy to be successfully
carried out, Ferreira says multiple business
stakeholders need to be involved – HR,
compliance, legal, IT, etc. “It’s critical
to measure success of these projects by
involving the employees and garnering
feedback,” he says.

Device support
It’s not surprising that 85% of respondents
indicated their organisation allows employees
to use their own devices for work-related
functions.
“Corporates have recognised that allowing
employees to use their personal devices
to access company resources can reduce
costs and increase employee productivity,
effectiveness and job satisfaction,” says
Ferreira. “However, when the strategy
is misaligned with the business or not
implemented properly, it can lead to
ineffective data security posing a risk of this
data being leaked.”
User privacy and control can also suffer,
but with the right strategy, tools and
implementation thereof, these risks and
challenges are circumvented.
Over half of the respondents (63%)
estimated their organisation needs to support
as many as a thousand mobile devices.
When asked if an organisation’s mobility

strategy should be adopted to suit the number
of devices they need to support, Ferreira
states that all the points mentioned above
should take top priority and not the number
of devices.
“The only caveat here is for SOHO/SMBs,”
he says. “These organisations can be more
prescriptive in their OEM and platform
choices and thus benefit from cheaper
solutions that are platform-specific and
don’t have the inherent enterprise-grade
management requirements.”
When it comes to mobile operating
systems approved for use in organisations,
Android emerged as the most popular OS
(supported in 85% of organisations), followed
by Windows and iOS. Smartphones and
tablets are there by default, but the surprising
finding was that wearables and IoT featured
on the list of devices needed to be supported
by the organisation.
“It’s accepted that smartphones and
tablets will be supported categories in the
enterprise. One area of consideration is
determining which employees require a
mix of devices and which can get by using
only one category of device. In terms of the
newer emerging categories, it’s important
that organisations assess wearables being
paired with smartphones and the impact
this has on security and management,”
Ferreira comments.
By including these categories in their
mobile strategies, business are able to guide
employees on what’s approved for corporate
use so that this can be managed before it
becomes a challenge, he says.
The need for organisations to support more
devices will grow within the next 12 months,
says Ferreira. “This is not only because of
the growth of the corporate user segment
(prosumer), but also because on average more
devices will be used per user in the future.
At present, research shows that the average
business user globally is using three connected
devices and this number will grow to six by
2020,” Ferreira concludes.

MOBILE STRATEGY SURVEY

MOBILITY STRATEGY SURVEY
HOW WOULD YOU DESCRIBE YOUR COMPANY'S MOBILE STRATEGY?

Extensively developed
17%

No mobile strategy
15%

Minimally developed
32%

Moderately developed
36%
OVER 50% OF BUSINESSES HAVE A DEVELOPED,
FORMAL MOBILE STRATEGY IN PLACE.

DOES YOUR ENTERPRISE IT SUPPORT BYOD*?
*Bring your own device

No support
15%

Full support
35%

MOST COMPANIES HAVE
EMBRACED BYOD.

Some support
51%

WHAT PERCENTAGE OF YOUR EMPLOYEE BASE ADOPTED BYOD?
ABOUT THE SURVEY?
MORE THAN HALF OF THE RESPONDING COMPANIES HAVE OVER
50% OF STAFF BRINGING AND USING THEIR OWN DEVICES.

The 2016 Mobile Strategy Survey was run on
ITWeb for a period of two weeks earlier this
year. Its objective was to examine:
1

2

27%
22%

19%

20%

WHO RESPONDED

12%

Over 90%
BYOD

09

70 - 90%
BYOD

3

To what extent organisations have a mobile
strategy in place;
Whether employees are enabled to use their
own mobile device for work;
The average number of mobile devices
organisations need to support.

50 - 70%
BYOD

| April 2016

30 - 50%
BYOD

10 - 30%
BYOD

° A total of 220 responses were received.
° 24% of respondents are architecture/
infrastructure managers.
° 30% of survey respondents are from fairly large
companies with between 500-5000 employees
and 15% are from multinationals with over 10
000 employees.

MOBILE STRATEGY SURVEY

MOBILITY STRATEGY SURVEY
WHICH MOBILE OS IS APPROVED FOR USE IN YOUR ORGANISATION?

Tizen
1%

RIM/BlackBerry
33%

iOS
70%

Windows
72%

ANDROID EMERGES AS THE MOST POPULAR
MOBILE OPERATING SYSTEM.

Android
85%

WHICH TYPES OF DEVICES DOES YOUR MOBILE STRATEGY NEED TO SUPPORT?

IoT/M2M
15%

Wearable
11%

Smartphones
94%

Tablets
89%

WEARABLES AND IOT SHOW A SUPRISINGLY
STRONG PRESENCE.

WHAT MASTER DATA MANAGEMENT (MDM) SOLUTION DO YOU USE?
59%

FEW COMPANIES HAVE IMPLEMENTED
AN MDM/EDM SOLUTION.

16%
12%
8%

No solution
in place

10

Other 3rd party
solution

Citrix
XenMobile
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BES

6%

MobileIron

6%

Airwatch

5%

Good
Technology

2%

2%

Knox EMM

SOTI
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COMPANY NEWS

SOFTWARE
EOH NS optimises
Microsoft Office 365, Azure
EOH Network Solutions, a division of the EOH Group, has
announced the release of a global optimisation network that
delivers optimised network and application access to Microsoft
Office 365 and Azure in every Microsoft data centre globally. The
optimisation service, which is part of the core service provider
network, is available to clients accessing these applications
through the Internet or Express Route. “Further benefits of
EOH's optimisation solution include significant reductions in the
bandwidth requirements using Express Route, with compression,
caching and deduplication," says Stuart Hardy, business
development director of Global Networks at EOH UK.
www.eoh-ns.co.za

New value from
Acronis Backup Solutions
Synapsys, the Acronis distributor for SA and Africa, has announced
the local availability of the latest version of Acronis Backup and Acronis
Backup Advanced. MD of Synapsys, Peter French, says: "Ideal for
small to medium-sized businesses, the new Acronis Backup solutions
combine higher performance, quality and reliability with new features
that make the buying and upgrade process seamless and easy, including
a simple step up to the future Acronis Backup 12 solution." According to
Enterprise Strategy Group, data backup and recovery consistently rank
among the top IT priorities for organisations of all sizes, but especially
for mid-sized organisations.
www.synapsys.co.za

Noscotek, customers win at
Laserfiche Empower Conference
Noscotek, with a group of its South African Laserfiche resellers and
customers, had the privilege to attend the Laserfiche Empower
2016 conference in Long Beach, California earlier this year. Avis
Fleet and PERI Formwork Scaffolding Engineering South Africa
were among 47 organisations to receive the Run Smarter Award.
www.noscotek.co.za

Warren Williams, Parity Software; Jeremy Waterman, Sage Enterprise Africa and Middle East;
Riaan Wolvaardt, Parity Software; Bells Youngleson, Parity Software; and Keith Fenner, Sage
Enterprise Africa and Sage X3 AAMEA

Parity wins major
award at Sage Conference
Sage named Johannesburg-based Parity Software the National
Solution Provider of the Year at the Sage Business Partner
Conference 2016, recently hosted in Sandton, Johannesburg. Parity
Software was chosen as the Partner of the Year for Sage Enterprise's
Business Management Solutions. The annual awards recognise
business partners for their contribution to the sales of Sage software.
www.parity.co.za
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EMC, VMware
introduce VCE
VxRail Appliance
family
EMC and VMware have
announced the new VCE VxRail
Appliance family, the only
integrated and jointly engineered
hyper-converged infrastructure
appliances (HCIA) for VMware
environments. Hybrid storage
or all-flash VxRail Appliances
extend and simplify VMware
customer environments and
deliver key performance and
Tom OReilly, EMC
capacity advantages in a simple,
turnkey and easily scalable HCIA, the companies explain.
www.emc.com

Striata named
niche player
by Gartner
Gartner has positioned
Striata as a niche player in
its 2015 Magic Quadrant for
Customer Communications
Management (CCM)
software. "We consider
our positioning by Gartner
Michael Wright, Striata
in the niche quadrant as a
ratification of the significant strides Striata has made in the CCM
space," says Michael Wright, CEO of Striata.
www.striata.com

TIBCO joins
Cloud Foundry Foundation
TIBCO Software, a global leader in integration, analytics, and event
processing, today announced it has joined the Cloud Foundry
Foundation, an independent non-profit organisation that drives the
development, promotion, and adoption of Cloud Foundry as the industry
standard platform for cloud applications. As a Foundation member,
TIBCO will be in a position to actively contribute to the development of
the platform to meet the demands facing enterprises in the midst of cloud
adoption. "The path to digital business transformation demands a cloud
strategy that addresses the most challenging real-world requirements
encountered by enterprise IT departments," said Matt Quinn, executive
VP of products and technology and CTO of TIBCO.
www.tibco.co.za

COMPANY NEWS
To read the FULL company releases, visit

www.itweb.co.za
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COMPANY NEWS

SOFTWARE
First-of-itskind national
Hearing Test App
launched

Cisco, NetApp All-Flash
infrastructure adds enterprise value
Customers recognise that flash equals speed. But as all-flash
array pricing has come down, there's a growing recognition
that flash provides significant management benefits as well,
especially when integrated within the simplified operation of a
converged infrastructure solution. Today, Cisco and NetApp, the
developers of the FlexPod converged infrastructure (CI) solution,
have seen FlexPod partner and customer enthusiasm grow for the
performance, agility and economic benefits of the all-flash data
centre. "We've had really good success with NetApp All-Flash FAS
and the FlexPod infrastructure," said Satish Sambandham, senior
manager, Product Development at Citrix Systems.
www.netapp.com

Communication Genetics
integrates Appian for enhanced BPM
Leading provider of customer communication solutions
Communication Genetics has partnered with business process
management (BPM) specialist Appian to provide clients with a
comprehensive, enhanced BPM solution. Appian BPM provides an
enterprise application platform that affords the user access to business
data, processes, documents and collaboration through devices and
social interfaces. This technology has earned the company recognition
as the leader in the Gartner Magic Quadrant for Intelligent Business
Process Management Suites 2015. The enterprise application platform
features drag-and-drop functionality, pre-built accelerators to make
embedding complex functions easy, with native mobility that makes
everything instantly mobile-ready with no additional effort.
www.communicationgenetics.com

EMC Provider Cloud
System now available
At the Mobile World Congress held recently, EMC announced
the new EMC Provider Cloud System (PCS), a software-defined
network functions virtualisation infrastructure (NFVI) reference
architecture designed to enable communications service providers
(CSPs) to deliver distributed, multi-service, carrier-grade cloud
solutions quickly and economically. In today's communications
service provider market, advanced software and Internet and
mobile connectivity are combining to lower barriers to entry,
enabling new entrants to offer traditional telecoms services
without having to make the large capital investments. Many
providers are finding ways to bundle telecoms services with
newer services, like streaming media and public cloud hosting, to
generate incremental revenue and increase customer loyalty.
www.emc.com
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A National Hearing Test App
for World Hearing Day was
launched to the South African
market on 3 March. The
National Hearing Test App was
introduced at The Innovation
Hub, Africa's first Science and
Technology Park, in Lynwood,
Tshwane, on 2 March. "More
than 3 million South Africans
suffer from permanent disabling
hearing loss," according
to Prof De Wet Swanepoel,
lead-inventor of hearZA, the
downloadable Android and iOS
application. The app, developed
and validated by the University
of Pretoria, will provide every
user with a free hearing test.
"This smartphone-based
National Hearing Test is the first
of its kind," according to Prof
Swanepoel.
www.theinnovationhub.com

PaySpace paves
the way to bright
futures
Leader in cloud-based
payroll and human capital
management (HCM) solutions,
PaySpace is supporting
the software engineering
institution WeThinkCode_,
which is changing the
career path of keen coders.
PaySpace will be sponsoring
the technological skills
development of talented
South African youth under the
guidance of WeThinkCode_,
bringing in the next generation
of problem-solvers. "It is
important to PaySpace to be
part of empowering students
in a country where skills
shortages has a huge effect
on industry growth," says
Clyde van Wyk, director of
PaySpace. "We look forward to
alleviating that gap along with
WeThinkCode_.”
www.payspace.com

PaySpace introduces Orgchart
PaySpace, leader in cloud-based HR and payroll solutions in
over 37 African countries, is once again leading the charge with
the announcement of PaySpace OrgChart – a revolutionary tool
to help clients visualise their workforce structures. Boasting
an intuitive and user-friendly interface, PaySpace OrgChart
allows users to view and navigate their entire workforce
structure through a browser environment, without the need for
unnecessary downloads or third-party software installations.
Using an organisation's workforce data, PaySpace OrgChart can
automatically create organisational structure charts pertinent to
the required HR need. The system is able to create intelligent and
searchable solutions.
www.payspace.com

New generation Quick Payroll
launched by EasyBiz QuickBooks
EasyBiz QuickBooks has launched its new generation Quick Payroll
package, which offers a number of enhancements, making it the
quickest and most feature-rich payroll package it has offered
yet. Whether you run a one-person business or one that employs
thousands, the one piece of financial software that you will find
essential (next to your accounting software) is payroll software.
There is a reason why it is essential. In an ever-changing work
environment where governments are constantly updating their
statutory demands, your payroll must always be accurate. Quick
Payroll removes the stress of running your own business by
ensuring users have the correct financial tools at their disposal
all of the time.
www.quickbooks.co.za

FOSTERING INNOVATION
THROUGH DATA
Innovation demands change! Is your organisation
positioned for data innovation growth?
For more information please contact us.
Website: www.sas.com/sa
Email: intouch@sas.com
Tel: +27 11 713 3400

Follow us on
@SAS_Africa
SAS Africa
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COMPANY NEWS

CHANNEL
First for
Phoenix: New
channel player

Debbie Abrahall, CEO of First Distribution

First Distribution has
announced the merger of
its Security and Wireless
Networking channel divisions
with Phoenix Distribution's
Security and Wireless
Networking divisions, to form
a new channel player, First
for Phoenix. The companies
are combining their portfolios
within these divisions to
create a specialist distribution
entity with a primary focus on
relevant products.
www.firstdistribution.co.za
Fred Steinberg, Communication Genetics

WHITE PAPERS

Leading provider of customer
communication solutions,
Communication Genetics has
secured the contract to supply
FIS's comprehensive customer
communication software
CSF to key industries in SA,
including finance, insurance
and retail. FIS is a Floridabased global provider dedicated
to banking and payments
technologies, specifically
focused on payment processing
and banking solutions.
www.communicationgenetics.
com

INTERNET

PPM and agile
In the “olden days" (namely, the last decade or so), project
management offices (PMO) had to choose between execution
methods — with more traditional methods, such as waterfall, taking
the lead, according to Gen2 Enterprise Software. But today, it's no
longer a debate of "either waterfall or agile". At least, it shouldn't be.
Instead, PMOs are embracing a bimodal approach to programme
and project management. "Bimodal IT," as Gartner defines it, is the
practice of implementing more than one execution methodology
within a PMO in order to support portfolio, programme, and project
execution. It's about being able to choose the right execution model
based on the nature of the project at hand.
www.gen2enterpriseservices.co.za

TELECOMS
Telkom offers
1m
megabytes of
free data
Telkom is offering a
million megabytes of free
Telkom Internet data to
customers in the small and
medium business services
(SMBS) market. This is
equivalent to 1 000GB of data. The offer, subject to the signing of a
new broadband bundle contract, is priced from a low R249 a month
over 36 months for its ADSL line of up to 2Mbps, including a SoftCap
data allocation of 10GB per month, in addition to the free data. “We're
consistently looking for ways to bring big business communication
functionality to our small and medium business customers,” says
Thami Magazi, Telkom’s managing executive for SMBS.
www.telkom.co.za
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Sabinet
signs up to
Publishing
Technology
solution
Sabinet prides itself in
building an inclusive
environment where every
user and publisher knows
their experience and
expectations are valued
and respected. To this
end, following thorough
investigation and consultation
with its patrons, the
company is proud to be at the
forefront of online content
solutions. This agreement
with Publishing Technology,
a world-leading provider
of content solutions, will
completely enhance the way
SA ePublications is delivered,
accessed and consumed.
Combining essential features
of Publishing Technology's
bespoke build platform
product with the speed and
efficiency of a packaged
solution, this out-of-the box
product will enable Sabinet to
go live with a fully branded,
cloud-based, responsive site.
www.sabinet.co.za

Stephen Corrigan,
Palladium Business Solutions

World’s fastest
cloud
user interface
unveiled
Palladium Business Solutions
can now offer industry-leading
mobile ERP capabilities and
the world's fastest cloud
user interface through the
much-anticipated release
of Acumatica 5.3. The
latest version focuses on
performance, stability and
mobility. Acumatica 5.3 enables
customers to accelerate their
businesses by delivering
improved performance with
new mobility features.
www.palladium.co.za

COMPANY NEWS

SECURITY
Breakfast with
CS Interactive Training

Data security from
an expert’s perspective

CS Interactive Training, in association with the Cyber Security
Institute, will host a DIY breakfast on 15 March, from 7am10:30am. The company will explore some of the key features of
the Open Source Archi Modelling tool, including how to import
artefacts from Excel, create traceable models, and export the
models to HTML and PDF. This is a working breakfast, requiring
delegates to bring their own Windows or Apple OS X laptops. If you
do not have the latest version of the tools installed, don't stress. CS
Interactive Training will hand out USB drives, with examples and
the latest releases.
www.csinteractivetraining.com

Security concerns loom in today's complex, ever-changing
environment, with employees seeking mobile convenience and
organisations trying to ensure these demands do not compromise
security. Wolfgang Selzer, director at Blue Secure, states: "When
it comes to matters related to security, the African continent as
an emerging market is a target, and as the use of big data analytics
increases, the range of data sources will spread. One of the key
messages that I would like to get across is that big data analytics is
not just about log analysis; it is about seeing a wider picture.”
www.bluesecure.co.za

Personal Panomera live demo in SA
Video security expert Dallmeier is starting a series of live demonstrations
in SA focused on the multifocal sensor system Panomera. This
completely new camera technology was specially developed for the
all-encompassing video surveillance of expansive areas. With MFS
technology, it is possible to monitor large-scale areas from a single
location and to capture both an overview image and detail images in the
highest resolution, even from very distant areas, at the same time. Based
on a patented lens and sensor concept, the Panomera effect guarantees a
perfectly uniform resolution throughout the entire
coverage
area.
ITWeb-Mag-TS-BITanium-Half-Page-ad-FINAL.pdf
1
3/5/16
12:00 PM
www.dallmeier.com

ICT INSIGHT
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Search to analyze your data and build reports
and dashboards in seconds.

Request a demo: www.bitanium.co.za/thoughtspot
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INDUSTRY INSIGHT: CLOUD

The golden key
Cloud business intelligence has the power to open doors for
small to medium-sized companies.
given the advantages of providing faster
implementation time and a significantly
different cost structure from traditional
implementations, which are based on onpremises data centre installations.

The case for cloud

MASINDI MABOGO, director at PBT Group.

U

ndoubtedly, cloud computing has
changed the way in which IT serves
companies. Virtually anything can be offered
as a service (XaaS), and business intelligence
(BI) in the cloud is no exception.
In fact, there are a handful of reputable
vendors offering a cloud BI as a service
solution. Their options range from complete
data warehousing and BI suites, in the
cloud, to less complex data exploration
and visualisation solutions such as Birst,
GoodData, MicroStrategy, SalesForce,
Tibco Spotfire Cloud, SAP Lumira Cloud,
IBM Watson Analytics, Microsoft Power
BI, Amazon Web Services and Oracle BI
Services, to name a few.
Cloud BI solutions typically provide
multitenancy hardware and host software
over the Internet – which imports business
data, places a structure around it (if
unstructured), applies the data models
and generates a Web-based user interface.
These allow for analysis and distribution of
reports and dashboards. These solutions are
also compatible with smart mobile devices,
giving access to analysis and dashboards
from anywhere and everywhere.
Additionally, cloud BI implementations
are sold as alternatives to traditional BI,
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Some companies commonly use cloud
for proof-of-concept projects before
implementing them in-house. Other
bespoke benefits include greater agility,
higher levels of innovation and improved
ability to contain costs and reduce the need
for capital acquisition. According to John
Myers, who compiled a research report
on ‘Analytics in the Cloud’, the top three
financial drivers behind cloud BI platforms
are minimised hardware and infrastructure
cost, reduced implementation cost, and
reduced administrative cost, in that order.
However, cloud BI can come with its
own challenges. For example, bandwidth
constraints can negatively impact data
transfers into the cloud; as such, large
companies might still need to maintain
on-premises sources for cloud BI or face
additional costs for upgrading connectivity
to the cloud. As a result, it is unlikely that
all company data will move to the cloud.
So businesses with large volumes of data
may still need to transform raw data onpremises to reduce the size of the data,
and only transfer ‘subsets' of necessary
company data. Keeping data transfers small
is important in cloud BI to manage both cost
and upload/download bandwidth issues.
Other challenges that may lead
companies to hold back from expanding to
a cloud-based approach are performance
and latency-related issues; the fact that
this approach discourages customisation;
and some businesses have privacy and
security concerns when it comes to
sending sensitive business data beyond the
corporate firewalls.

Fear-less
However, most cloud solutions now follow
sophisticated encryption techniques with
stricter security processes and certificates,

Security
should not be a
worrying factor
for adoption –
anymore.
which are more advanced than many
companies have internally. Therefore,
security should not be a worrying factor for
adoption – anymore. Companies that have
made the move to the cloud often state the
benefits – faster time to market, no need
to maintain on-premises software and
simplicity of use – outweigh any downsides.
Although there is no rush to replace
traditional BI applications with cloud
alternatives in the near future, BI SaaS
does have a number of legitimate use
cases today. For large companies, it is
often complementary to improving
customer transparency, in coexistence
with traditional BI, while it is an affordable
option for small to medium organisations.
Cloud BI solutions have the potential
of levelling the competitive advantages
that were previously enjoyed by large
counterparts. The ‘pay per use' costing
models makes the cloud approach attractive
to companies of any sizes across any
industry. According to ‘Analytics in the
Cloud’, a January 2015 report by Enterprise
Management Associates, adopters' interest
has been increasing in the past three years
and can be expected to continue in recent
years, at an accelerated rate.

INDUSTRY INSIGHT: OMNI-CHANNEL

Just the ticket
Line up for your passport to achieving a successful
omni-channel strategy.

B

usiness today, regardless of sector,
is conducted via multiple channels,
among them: Digital; mobile; voice –
through call centres; and, of course,
brick-and-mortar outlets. This is multichannel.
Omni-channel accommodates the
reality that more than one channel is used
in a single sale and the customer must
receive a consistent experience across all
channels used.
Omni-channel has become a buzzword
clouded in hype, with businesses
incorporating it into their market
strategies, but mostly failing to answer the
glaring question of: When, or even how,
digital and virtual channels will become
more important than physical channels?
The answer to this question is – never!
The omni-channel journey is a balance of
multiple aspects of digital commerce that,
when implemented properly, will result in
a customer interaction that is conducive
to market growth and development of
opportunities, while at the same time
dealing with hazards across: Logistics,
communications, customer acquisition
and retention, data and process
management. And that's just the tip of the
iceberg – the next challenge is ensuring
the brick-and-mortar function plays
an integral role in the virtual and digital
service strategy and delivery.

Omni-channel
transformation
Omni-channel accommodates the reality
that more than one channel is used in a
single sale, and the customer must receive
a consistent experience across all channels
used. The prime example is the customer
who researches a purchase online and
then goes into a store to touch and feel the
various options, but finalises the purchase
either in store or back online.
Omni-channel depends on a high
degree of integration across systems in
order to provide an individual customer
with the ability to channel hop at will,
while keeping the customer experience
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consistent, devoid of frustrations and
engaging.
The move to omni-channel is being
driven by a new generation of consumers
who are now habituated to a certain level
of service and personalisation – examples
include the likes of Amazon and eBay.
Traditional brick-and-mortar retailers
must now compete with these pure-plays
by providing similar digital channels and
a similar level of experience. This means
they will have to integrate their existing
operations with these digital channels in
order to provide the holistic experience
customers now expect.
This is no mean feat – adapting systems
and mind-sets to new paradigms is always
a challenge, but companies can take
heart from the fact that their existing
network of physical outlets gives them
a significant advantage over online
pure-plays. The ability to experience the
product before purchase is invaluable, as
is the opportunity to build relationships in
person.

Adapt or die
In mature retail markets in developed
countries like the UK, companies have
already begun to invest substantially in
creating an integrated omni-channel
experience. The UK is regarded as the most
advanced when it comes to transacting
online, with almost 15% of all spend
already online.
In Africa and the Middle East, omnichannel retailing is less advanced. For one
thing, Internet penetration lags Europe
and America, and the uptake of digital
commerce has been accordingly slower.
In Africa and the Middle East, online sales
represent only 2% of total sales.
However, in SA, the situation is
different. Almost half (42%) of shoppers
within malls are already shopping online.
In the South African context, it is also
important to emphasise the importance
of mobile technologies. Computers, and
thus conventional online retailing, look

PAUL SWARTZ, divisional executive at Argility.

set to remain the preserve of the relatively
affluent minority; most South Africans
will access the Internet – and thus their
retailers – via mobile devices.
The research conducted by the South
African Council of Shopping Centres
is quite clear in its conclusions. While
the use of digital channels is growing,
brick-and-mortar stores remain critical,
particularly in the South African context.
Even if the move towards greater use
of digital channels continues, South
Africans look set to continue being avid
in-person shoppers, and physical stores
will continue to play a pivotal role in the
omni-channel experience, both as a way
of experiencing products directly and to
collect goods ordered via another channel.
This in no way denigrates the urgent
imperative for digital channel engagement
as more local consumers move online.
Omni-channel is critical to survival
and growth. Achieving it is complex as
it includes integrating IT, supply chain
infrastructure, company processes and
culture.

INDUSTRY INSIGHT: HEALTHCARE TECHNOLOGY

Wearable magic
The future of wearable healthcare technology is now.
And it is awesome.

JESSIE RUDD, BI consultant at PBT Group.

I

n our neck of the woods, wearable tech is
still very much a novelty.
"Oh, you have an Apple Watch?" "Yes, it
came with my phone" kind of novelty.
Unfortunately, at its heart, this kind of
technology is expensive and out of range for
most people. Even with companies actively
linking rewards and freebies to various
wearables that can track data – how many
hours you sleep, what you eat, how many
steps you take – the uptake is still slow.
However, there is real magic in what
devices like these can do with the kinds of
data being collected. The latest wearables
can tell users how to lose weight, quit
smoking, or even help them train and
reach their fitness goals. Things like smart
socks. It may sound silly, but imagine
the possibilities of owning a pair of socks
that can help to improve running pace
and technique? Even going so far as
recommending the type of shoes that
should be worn. Cleverly built textile
pressure sensors allow the device to collect
real-time data. This data can be used for
feedback as well as by myriad different
companies; sports shoe designers, medical
practitioners, marketing companies, etc.

Endless possibilities
Imagine being guided to a destination by
slight vibrations in the shoes being worn?
Imagine the kind of freedom it could give
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to the visually impaired? The technology
already exists – Lechal. What about a device
that detects and destroys cancer cells
using nanoparticle phoresis? Already in
development – Calico Labs.
On Monday, 28 October 2013, the
first operation for abdominal surgery
using GoogleGlass was simultaneously
livestreamed to the Congress 'Games for
Health Europe' and live to YouTube. There
is no doubt this laparoscopic surgery
was just the tip of the iceberg. Proof of
concept has already been simulated for the
seamless transfer of patient vital signs into
GoogleGlass by Phillips Healthcare.
This opens a door to a new way for
doctors to get the information they need,
when they need it most. Imagine the power
of a device that allows doctors performing
surgery to simultaneously monitor a
patient's vital signs and react to changes
– without having to take their eyes off the
procedure or patient.
According to Soreon research, mankind
is on the cusp of a wearable revolution in
the healthcare sector. It has projected an
expected increase of investments into the
healthcare sector from $2 billion in 2014 to
$41 billion in 2020.
CDW Healthcare estimates wearable
technologies could potentially and
significantly drop hospital costs by as
much as an astonishing 16% over the
course of five years.

Mutual benefits
Even the most basic and entry-level
wearables can monitor and gather wearers'
activity level, heart rate, and other vital
signs. The opportunity for engaging the
individual at a personalised customer
level is now wholly within reach. Take, for
example, Discovery Health's recent vitality
Active Rewards initiative. Reach your goals,
as measured by a variety of wearable tech
and apps, and get rewarded for various
targeted activities. It's a win-win. Users get
rewarded for getting fit, and being fit makes
users healthier and less likely to claim from
the medical aid.

Mankind is on the
cusp of a wearable
revolution in the
healthcare sector.

Wearables that measure slight changes
in the daily routines of senior and other
vulnerable people already exist – Care
Predict, and healthcare developers are well
on their way to actively implementing new
wearable technologies for use in patients with
Alzheimer's, diabetes, macular degeneration
and those with neuropathic pain.
In harnessing wearable health
technology, there is now an opportunity for
healthcare leaders to find new ways to build
engagement and create accurate views of
the health of individuals and communities.
Wearables are both producers and
consumers of data. By their very nature,
wearables are textbook generators of
big data, with high velocity, volume
and variety. As in any big data scenario,
transforming that data into insight
and action requires powerful, scalable
analytics, data visualisation and a
transparent reporting platform. Wearables
in healthcare share many characteristics
with the networks of sensors in Internet of
things applications. However, healthcare
adds layers of complexities, particularly
regarding security.
The future is perhaps not hover boards
and self-lacing Nike shoes. Not yet, anyway.
But what it is, is still pretty awesome. The
result of a crowdfunding initiative, you just
have to have a look at the Scully if you have
any doubts.

COMPANY NEWS

HARDWARE
Brother wins with
‘iF DESIGN AWARD 2016’
Brother Industries, a parent company of Brother International
South Africa – a leader in home and business IT peripherals that
focus on the ‘customer-first' approach – has won with the "iF
DESIGN AWARD 2016" in five categories. The iF DESIGN AWARD
2016 received about 5 295 entries from 53 countries. This is the
ninth consecutive year Brother has been named as an iF DESIGN
AWARD winner, and has now received a total of 55 awards,
including the five won this year. Dale de Villiers, marketing
manager at Brother SA, says: “We are extremely honoured to
receive the iF Design Award yet again. Brother continuously
makes efforts to pursue improvements in design quality and
product innovation to provide superior value to customers.''
www.welcome.brother.com

Bring the
classroom
to life
Epson has
introduced two
new document
cameras as the ideal
accompaniment for
Epson's projectors,
suited to education.
The projectors
feature a full HD
Epson ELPDC21 document camera
camera and, thanks
to parallel video output capability, high-quality content can be
delivered to multiple displays such as a laptop, projector and TV at
the same time.
www.epson.co.za

Integrated
solutions
improve
efficiency,
productivity
Communication tools can
be integrated into efficient
systems to remove the
physical hurdles from a
global creative process,
allowing participants the
time and space to invest
Epson EB-1420Wi
in a project, rather than
waste it on travel. Epson offers collaborating professionals just such
a package of these products, services and technologies, making
it even easier for creative companies to improve efficiency and
productivity. Vernon Mellors, Large Format product manager at
Epson South Africa, explains how combining projector technology
with printer capabilities can help regional and global businesses
collaborate, saving time and money.
www.epson.co.za

High quality thermal printing
at guaranteed reasonable cost
Thermal Transfer printing is used by every manufacturer in the
world to provide information such as bar codes, serial numbers,
expiry dates, composition, price, recipient, and so on. Used mainly
for labels and flexible packaging, Thermal Transfer printing relies
on high quality ribbons to ensure all information is legible, and
lasts. There are a number of different types of ribbons for different
uses, explains Frikkie Koegelenberg, CCO of PDC, who adds the
ribbon must be able to provide a print that lasts. The company has
introduced a range of ribbons to allow African companies to access
world-class thermal printing at a reasonable cost.
www.tpdc.co.za

COMPUTING
ISACA SA named best
very large chapter in Africa
The board of ISACA South Africa is pleased to announce that, in
the wake of another outstanding year in 2015, the chapter has
earned the 2015 K. Wayne Snipes award for the Best Very Large
Chapter in Africa. The K. Wayne Snipes Chapter Recognition
Award was established in 1989 to recognise ISACA chapters that
meet or exceed service goals by actively supporting local members
in the audit, security, risk and governance professions. ISACA
is an international association of specialists in information and
cyber security, information systems audit and assurance, risk
management, and the enterprise governance of information and IT.
www.isaca.org.za
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VxRail front perspective

Quantum leap
in converged infrastructure
The notion of a data centre (DC) is already too big for many companies
to digest, particularly in the SME world. At the same time, enterprises
that do embrace DC technology often find it filled with challenges. To
the rescue comes converged infrastructure, claims EMC’s Tom OReilly.
www.emc.com
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Disadvantaged pupils pass
computer literacy course
APRIL
Interactive
Intelligence PureCloud
Kickoff

A training programme initiated by ADT, in partnership with
the South African Education and Environment Project,
has reaped the rewards.
of IT infrastructure
and support in
disadvantaged
schools, which
meant schools and
educators were
unable to properly
equip learners for
the challenges of the
computer era.
Describing the
major highlights
of the programme,
Kudakwashe Sibanda,
regional training
manager at ADT, says:

7 April 2016
Summer Place,
Hyde Park,
Johannesburg

Mobile West
Africa 2016
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Four Points by Sheraton Lagos
Lagos, Nigeria

MAY
ITWeb Security Summit
2016

Date: 16 - 20 May 2016
Venue: Vodacom World, Midrand

ITWeb
Digital Economy 2016
Date: 31 May
Venue: The Forum,
Bryanston

J U LY
ITWeb
Data Centres 2016
Date: 20 July
Venue: The Forum,
Bryanston

M

ore than 90 learners from
disadvantaged schools in Gauteng
and Western Cape provinces have
graduated from a computer literacy
training programme initiated by home
security company ADT, in partnership
with the South African Education and
Environment Project (SAEP), a Cape
Town-based non-profit organisation.
The learners were part of a three-year
ADT Teach programme, arranged jointly
with SAEP. The first group of students
enrolled for the programme in 2009.
Over 430 students have graduated from
the programme since its inception.
The curriculum was developed by
the SAEP, and focuses on ICT skills
such as word processing, spreadsheets,
presentations, database and e-mail. In
addition, the learners received guidance
in public speaking and confidencebuilding, as well as CV-writing skills.
"The programme is aimed at providing
learners – some of whom had never even
touched a computer – with IT training
and support skills. All graduates receive
a nationally recognised IT certificate in
end-user computing," says Adrian Good,
ADT Security's GM for the coastal region.

Computer era
He explains the programme was
conceptualised to address the dire lack
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I noted there were
students there who were
using the computers for
the first time in their
lives, and that was when
I felt very lucky that I
got to attend the ADT
programme for basic
computer literacy.

"The students have grown in confidence
and some are thriving at university. Also,
we are hearing how some of them have
outshone their peers at university when
it comes to ICT skills."
According to Sibanda, some of the
graduates found employment as tutors
while they were studying.
"A number of our graduates are
successful in getting into tertiary
education [institutions]. We manage to

SKILLS DEVELOPMENT

beat national averages in this regard. ADT
Teach offers learnerships, when available,
and some of the ADT Teach alumni have
become productive employees of the
company through this means. We are
constantly looking for opportunities for
our graduates in the hope that they gain
further education and employment."
On the challenges the programme
has faced, Sibanda says attendance can
be a problem, especially in the first
of the three years of the programme.
"Learners attend in their own time and
peer pressure and other commitments
sometimes get in the way. The tutors
work hard at maintaining clear lines of
communication with the learners and
their families in order to minimise this."
A principal at one of the schools, whose
learners enrolled for ADT Teach, says the
students did not only learn IT skills, but
valuable life skills as well.
"They were taught how to work as
teams and how to act as leaders. It also
kept them busy after hours, which
reduced the likelihood of them being
exposed to gangsterism, which is a real
challenge in our community, as well as
other criminal activities and substance
abuse," says MS Dotwana, acting
principal of Intsebenziswano High School
in Cape Town.
Two graduation ceremonies were
recently held in each of the provinces,
at which the top students in Cape Town
and Johannesburg were honoured. The
best performing students each received
a laptop.
From Cape Town, the 52 graduates

came from the Zisukhanyo, Sophumelela
and Intsebenziswano secondary schools.
Thirty-nine learners graduated from
the ADT Teach programme in Gauteng,
representing Allanridge and Tsosoloso
ya Afrika secondary schools, as well as
Umqhele Comprehensive School.

Confidence boost
One of the students, who was part of the
first ADT Teach graduating class seven
years ago, addressed the ceremony
in Cape Town. Okuhle Ngcwana has
just completed his national diploma in
chemical engineering, and told graduates
how the ADT Teach programme
helped give him confidence to work on
computers when he started his studies.
"I noted there were students there who
were using the computers for the first
time in their lives, and that was when
I felt very lucky that I got to attend the
ADT programme for basic computer
literacy," he said. "My computer skills
lecturer noted that I was doing well in
this subject to an extent that he even
asked me if I can assist other students
who were struggling with the subject."
Snamile Biance Mabaso spoke at the
Johannesburg graduation ceremony,
and thanked ADT and SAEP for the
opportunity provided to her and her
fellow graduates.
"You have not only provided us with
skills to simply operate a computer,
but you all have provided us with a
future that is filled with possibilities and
opportunities, and for that we are truly
grateful," she said.

Top
Jobs
Software Developer

EDUTOUCH
5 Years’ Development experience and
strong practical knowledge with:
C# and Java Development
Gauteng
Negotiable
Ref No: 264319

Sales
Account Manager

KHIPU NETWORKS
Proven experience in working
closely with customers and building
relationships
Gauteng
Negotiable
Ref No: 264311

Technical Specialist:
z/OS

STANDARD BANK
10-15 years experience in use and
administration of mainframe operating
systems (z//OS or z/OS)
Gauteng
Negotiable
Ref No: 264322

IT Operations
Manager

EOH RECRUITMENT SOLUTIONS
Experience in project management and
PMbok and Prince 2 qualifications
Gauteng
Negotiable
Ref No: 264161

IT Audit Manager

MANPOWER
Minimum 5 years’ experience
as an IT Auditor
Gauteng
Negotiable
Ref No: 264516

Please visit www.careerweb.co.za and insert the
unique reference number in the job keyword search box
to view more details and to apply.
CareerWeb has over 200 leading companies posting an
average of 230 fresh ICT jobs weekly – it is the place to
search for your ideal ICT job.

EMAIL: ernie@careerweb.co.za
CALL: 011 807 3294
April 2016

|

23

EVENTS REPORTBACK: BUSINESS INTELLIGENCE SUMMIT 2016
By KIRSTEN DOYLE

A new approach to BI
Harnessing the power of data has always been the promise of BI. But we’re a
long way away from that, and existing BI systems aren’t the answer.
sometimes it’s only when you get the wrong
result that you realise how you have to
change your query. This results in time loss,
as it’s an iterative process.”
However, the question of how to
make the most of your data, isn’t an
easy one, she says. “Even the best
struggle. A business manager from a large
multinational bank put it best - ‘we’re
drowning in data and starving for insight’.

Culture, competence,
capabilities

Martha Bennett, principle analyst serving CIOs
at Forrester Research.

We need a different approach to BI, and there
are three crucial elements here, says Bennett.
“Firstly, culture. Treat data as an asset, be
data driven, and share data across siloes.
“Secondly, competence. Have the
technical and analytical skills. Have a new
approach to data governance, and put agile
processes in place.
“Finally, capabilities. You need advanced
data management, delivery
and analysis.”

W

hat organisations need to win
in the digital economy, are the
capabilities, competencies and culture that
close the gap between all the data available,
and the ability to run that data into insight.
This is according to Martha Bennett,
principle analyst serving CIOs at Forrester
Research, speaking at the ITWeb Business
Intelligence Summit 2016 recently.
“The world we’re in today is one where
data is part of everything, including every
physical product. Everything, in one way
or another, has a data element in it, or is
associated with data.”
But what matters is what you do with the
data – the insights you get and the action
you take from those insights. “Harnessing
the power of data has been the promise
of business intelligence (BI) all along. But
we’re a long way away from that, and
existing BI systems aren’t the answer,” she
says. “Today there is too often a disjoint
between what you ask for from your BI
tools, and what you get, or even getting the
information when it is too late. Moreover,
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Data monetisation
can be about selling
data, but most of the
time it is less direct.
Bennett also advises not to give the
technology people in the business the
responsibility for the data. “These people
capture, process and store the data in an
appropriate manner. The businesses’ job is
to decide what data is needed, what level
of accuracy is required and how long the
data should be kept for.”
This is why we need a new approach to
BI architecture, she points out. “It’s all

Dr Rado Kotorov, global vice president and
chief innovation officer for Information Builders.

about componentisation – having different
types of data stores, having things as
components where you can have different
front ends for different types of people.
Remember that the more people that have
access to data, the more different their
requirements will be. There’s no single
right way to plan.”
For any BI initiative to work, there
must be balance between the tech side
and business side, adds Bennett. “Good
leadership will make all the difference
when coming up with a collaborative way
of planning and putting things in place.
The days of huge projects are over. Delivery
of capabilities happens constantly.”

How to make
money from data
Data is money, and more and more
businesses are finding ways to make money
with their data, says Dr Rado Kotorov,
global vice president and chief innovation
officer for Information Builders. “Today
there is more value locked in data than in

EVENTS REPORTBACK: BUSINESS INTELLIGENCE SUMMIT 2016

the gold reserves in California, and winners
and losers will be separated by those who
can turn that data into money.”
Kotrorov says his interest in data
monetisation was triggered by the
realisation that between 90 and 95%
of businesses were not getting the
expected value from their BI investments.

What business really wants

The days of huge
projects are
over. Delivery of
capabilities happens
constantly.
Suvir Rao, business analytics solutions leader at Oracle MEA.

“Businesses of all types and sizes all over
the world are facing the reality that while
they are drowning in data from a multitude
of sources, they don’t have the know-how
or infrastructure to monetise it.”
There are several trends driving this
deluge of data, he said, including the
cloud, mobility, the Internet of things
(IoT) and social media. “These trends are
driving unprecedented opportunities for
businesses to get a real return on their
data, and formulate strategies to
monetise it.”
Data monetisation can be about selling
data, but most of the time it is less direct,
explains Kotorov. “Data can be monetised
in three major ways: firstly by using the
information itself as a revenue-generating
product, or through indirect means such
as incentivising customer behaviours
or eliminating waste or other excess in
business processes.”

Decision-making
across the enterprise
To unlock the full value of BI, and make
money from data, businesses need to take
insights and put them into operational
processes. “Money is made
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Suvir Rao, business analytics solutions leader at Oracle MEA, says surveys from
various sources, including Accenture, reveal that businesses who adopt analytics
and become ‘data-driven’ perform significantly better than those who don’t.
Business analytics initiatives are being led by business leaders themselves, rather
than a centralised IT function, he says. “Business people expect an entirely new
experience – stunning visual analytics and dashboards and capability for blending
personal, departmental and enterprise data.
“They want a re-imagined mobile experience and storytelling to share their train
of thought with colleagues.
“Finally, they want intuitive search-driven analytics so they can type or speak
questions and get the best visualisations to see the signals in their data that matter.”

in operations,” he adds.
To do this, he says there are several
big changes companies need to make.
“Firstly, they need to change how they
manage the data value chain, starting with
data capture, integrating it, enriching it,
enhancing it, managing it, governing it and
suchlike.
“Then they need to take it and apply it
to data assets, and analyse it for insights.
Once done, they need to put it into the
hands of the operational decision-makers,
and then businesses need to

take that data and package it as a
product, and give it to stakeholders
out of the enterprise.
“This is how monetising and
productising of data happens. If
organisations adopt the mindset that
decision-making takes place across
the enterprise, and that with the right
information in hand, decisions can
carry value for the organisation as a
whole, they can be on their way toward
achieving a successful data monetisation
strategy.”

EVENTS REPORTBACK:
By REGINA PAZVAKAVAMBWA & SIBAHLE MALINGA

Governance and
sustainability are inseparable
Companies must move from silo reporting of the past century to integrated
reporting of both financial and external factors, urges Mervyn King.

Mervyn King, senior counsel and former judge of the
supreme court of South Africa.

T

he question of governance is never
finished, said Mervyn King, senior
counsel and former judge of the supreme
court of South Africa, giving the opening
keynote speech at the ITWeb Governance,
Risk and Compliance Summit recently.
King discussed how corporate reporting
needs to shift from just looking at
the financial matters to including the
environment organisations operate in.
According to King, governance is
dynamic and changes from time to
time according to global events as well
as corporate scandals and failures. The
global financial crisis had a huge impact
on how companies are governed and
the question of reporting. It showed
that governance and sustainability have
become inseparable in corporate reporting
and risk management, he said.
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Today’s enterprise is not just focused
on financial issues but also dependent on
external factors like relationships with
stakeholders, climate, the environment,
added King. It must also consider
intangibles associated with the brand
and reputation that an organisation has
developed - business should consider
these factors as a different type of capital,
he noted.
Financial reporting on its own is
critical but not sufficient and, similarly,
sustainability reporting without the
numbers is also not sufficient. “Companies
need to move from silo reporting of the
past century to integrated reporting of
both financial and external factors,”
said King.
Business cannot solve 21st century
corporate challenges with 20th century
decision making or reporting, he
concluded. “A mind-set change is now
required at board and senior management
level. They must take into account the
expectations of stakeholders and embed
sustainability issues into the company’s
governance strategy.”

IT is governed by
business needs
Since most of a company’s business
functions are supported in some way by IT
today, it is important that IT is governed
according to the needs of the business.
So said Pete Savin, principal technical
sales specialist at IBM. Business leaders are
looking to establish a strong IT governance
position that provides an understanding
of IT and technology-related risks relative
to business processes, he said.
According to Savin, 71% of business
leaders now believe their success or failure
will be defined by technology. However,
companies need to have structures to
help them align IT strategy with business
strategy, he explained.
Business leaders need IT to support
new business initiatives, yet IT is often

Michael Judin, senior partner at Judin Combrinck
Attorneys

unable to provide the necessary systems
to support these, while mergers and
acquisitions multiply the problem – the
IT operating environment director is left
to deal with new software and hardware
that is completely incompatible with the
current environment, he explained.
Aligning IT with business operations is a
long process and requires a roadmap to be
followed. To begin this journey, a company
should create IT policies, processes
and strategy that cover areas such as
information security policies that define
employee usage of applications, Savin said.
It also should establish appropriate
processes and procedures to support IT
policies, such as the process for escalating
and resolving a discovered IT risk.
Essentially, companies must develop
a flexible IT strategy that provides

GOVERNANCE, RISK AND COMPLIANCE SUMMIT 2016

Bessy Mahopo, head of IT Risk at Wesbank.

maximum organisational elasticity to adapt
to changing market dynamics, according
to Savin.

Board members
lack IT education
Information technology lies at the core
of organisations. Unfortunately board

directors in most companies are not well
versed in the IT operations within their
own organisations.
This was according to Michael Judin,
senior partner at Judin Combrinck
Attorneys, as he facilitated a panel
discussion on key success factors for
corporate ICT governance, with senior
analyst of Tyme Digital, Mthandeni Langa,
and head of IT Risk at Wesbank,
Bessy Mahopo.
Judin said the lack of IT education
among company board members posed
a huge risk to organisations. “Smart
as they may be in growing companies,
90% of these hugely experienced and
very successful company directors are
absolutely clueless about IT and this will
impact on corporate governance of IT.
“How does a board who should be
delegating strategy to management, deal
with IT-related operations when they
don’t understand it?” he asked the panel.
Langa, who is currently conducting
research at the University of Johannesburg
in this area, responded by explaining the
purpose of IT governance. “IT governance
is established to get an IT representation
at board level. That is why the board of
directors should issue guidance, which will
be interpreted from within the company’s
corporate information technology policy.
That policy will then be taken to operational
management level,” he explained.
Mahopo stressed that the complexities
within the discipline of IT are the main

Pete Savin, principal technical sales specialist
at IBM Systems.

reason employees may not easily
understand it, especially at board level.
“Roughly 20 years ago we didn’t care
about protecting mobile phones and the
data in them but as time progressed IT
gained huge hype from everyone because
suddenly the business is using IT and
there’s a heavy reliance on IT,”
she noted.

Global hype
She added one thing the board are
experiencing is the global hype
surrounding IT where certain concepts
such as IOT have gained traction.
“The first thing the board want to
know is what does this mean to me? This
hype is now forcing board members to
put IT on the agenda in their meetings.
“There is sudden interest in IT and
how we operate our IT environment
because key businesses now depend on
how robust their processes are and this
is where GRC comes in,” she continued.
She pointed out that IT GRC
professionals need to educate all
company employees as quickly as
possible to ensure that they understand
the world of IT.
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COMPANY NEWS

ENTERPRISE
Compleo broadens
SAP Business One investment

Lexmark
innovates
enterprise
recycling

Having originally implemented SAP Business One in 2006 within
Compleo Print, it became clear that the remaining businesses in
the group were not enjoying as rich a functionality. This led to
concerns over data integrity, reporting capability and a distinct
lack of integration. An almost fatal server crash in 2011, resulting
in huge data loss across the non-SAP Business One systems,
prompted the business as a whole to review its ERP technology
infrastructure in order to ensure business continuity long into the
future. "As we grow and our needs evolve, I have no doubt SAP
Business One can provide the required functionality," says Richard
Attwell, founder and MD of Compleo Business Solutions.
www.4most.co.za

Vidyo optimises
video collaboration
Many enterprises rely on IT to help address new business
challenges, including increasingly decentralised workforces,
24/7 customer demands and heightened security concerns in
today's mobile world. Vidyo understands these challenges and the
importance for IT organisations to generate more value out of their
investments, which is why Vidyo has released new innovations for
the VidyoWorks platform and infrastructure. These enhancements
are the direct result of careful listening and collaboration with
Vidyo's expansive customer base to create more value and
better utilise the VidyoWorks platform and infrastructure. All
enhancements are available at no charge for customers covered
under a current Vidyo maintenance contract.
www.qdistribution.co.za

Nathan Nayagar, Lexmark

Lexmark South Africa has launched
its new Lexmark Cartridge
Collection Program (LCCP) app,
an intuitive mobile application
which leverages Lexmark
technology to empower businesses
to revolutionise their recycling
processes. Also available are
Lexmark Corporate Cartridges, the
company's most sustainable line of
cartridges, containing up to 90%
re-used components.
www.lexmark.com

Anyone can fall prey to cyber crime
This year, South African business will continue to embrace
digital transformation. From network-connected smart TVs and
photocopiers to air-cons in the boardroom for greater convenience,
and the wider adoption of cloud, employees are able to work anytime
and anywhere, using smartphones, tablets and even smart watches,
says Blue Secure. According to the company, it should be accepted
that cyber security is not just a technical challenge. Human ingenuity
and creativity has made it extremely difficult to second-guess how an
attack might present itself, or understand in advance which employee
or insider poses the greatest risk to your organisation.
www.bluesecure.co.za

TECHFORUM
SA’s quest for smart cities

Closing the mobile security gap

In the past, the concept of smart cities may have been a lofty
consideration for a Sunday afternoon; but smart cities are no longer a
preference, they are quickly becoming a critical necessity. This is due to
the confluence of increasing urbanisation, greater pressure being placed
on the successful management of a city due to a rising population, and
climate change. The latter, in particular, means a city needs to have the
wherewithal to manage a sudden natural crisis, such as flooding, and
be able to dispatch emergency and medical units without delay to save
lives, says Reshaad Sha, chief strategy officer at DFA.
www.dfafrica.co.za

As business goes mobile, hackers are following the money. All
stakeholders need to take heed, says Godfrey Kutumela, head of
IndigoCube's Security Division. The mobile revolution has placed
mobile devices at the centre of modern business, right at the sweet spot
where big data meets social business. Customers, business partners,
employees – all the key components of the business value chain – are
using mobile devices to access corporate systems. And as business
goes mobile, hackers are following them. The bad news is that mobile
devices are extremely vulnerable and hackers typically use malware –
which is exactly why malware attacks are increasing rapidly.
www.indigocube.co.za

Top six ERP tech trends for 2016
2016 promises to be an iconic year for technology innovation
adoption, especially in the ERP space. Kevin Dherman, chief
innovation officer at ERP provider SYSPRO, has identified top
technology trends for both hardware and software. These include
IOT, cloud on the rise, mobility spreading, wearable devices, data
visualisation, virtual reality and 3D design.
www.syspro.com

Security requirements in a new age
The rise of mobile devices and the Internet of things has radically
extended the data centre, and consequently increased the need for
backup and recovery of data circulating within the networks, says
Gary de Menezes, country manager for southern Africa, NetApp.
From a CIO’s perspective, this challenge is daunting, he says.
www.netapp.com

If you’re in the IT channel, you’re probably used to the fact that IT has its own
language, and we’re not talking Cobol here.
For you, the words ‘mouse’, ‘tablets’ and ‘cloud’ have different
meanings than for most of the population. In your
world, a ‘security consultant’ is someone
who understands firewalls, not a
doorman at Teazers. And a ‘vendor’
isn’t someone who’s trying to sell
you sunglasses at the robot.
Whether you work at a vendor,
distributor, systems integrator,
value-added reseller, managed
services provider, technology
consultancy or run a computer shop,
you need to know what’s going on in the
fast-paced ICT world.
Written exclusively for the South African channel
with an independent focus, The Margin is designed
to provide you with insight into technology trends,
sales opportunities, tips on how to grow your
business and ultimately provide you with the
information you need to improve your margins.
If you want a fresh voice and different conversation
about what’s happening in the channel, The Margin speaks your
language.

To subscribe to receive The Margin magazine in
print for free, visit www.themargin.co.za today.
You can also download digital versions (PDF, or
for iPad and Android).
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