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HR, PAYROLL & ERP:
Time to link up.

If you’re in the IT channel, you’re probably used to the fact that IT has its own
language, and we’re not talking Cobol here.
For you, the words ‘mouse’, ‘tablets’ and ‘cloud’ have different
meanings than for most of the population. In your
world, a ‘security consultant’ is someone
who understands firewalls, not a
doorman at Teazers. And a ‘vendor’
isn’t someone who’s trying to sell
you sunglasses at the robot.
Whether you work at a vendor,
distributor, systems integrator,
value-added reseller, managed
services provider, technology
consultancy or run a computer shop,
you need to know what’s going on in the
fast-paced ICT world.
Written exclusively for the South African channel
with an independent focus, The Margin is designed
to provide you with insight into technology trends,
sales opportunities, tips on how to grow your
business and ultimately provide you with the
information you need to improve your margins.
If you want a fresh voice and different conversation
about what’s happening in the channel, The Margin speaks your
language.

To subscribe to receive The Margin magazine in
print for free, visit www.themargin.co.za today.
You can also download digital versions (PDF, or
for iPad and Android).
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there is not as much clarity when it comes to integration - the
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HR and payroll were integrated with their ERP system, and
as many as 25% claimed they were not. This means they are
missing out on acquiring a ’360-degree view’ of the business
and improving productivity.
Speaking of numbers and productivity, our column on
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OPINION

China’s Silicon Valley
Shenzhen produces 90% of the world's consumer
electronics; however, visitors won't be able
to tweet about it.

By LAUREN KATE RAWLINS

R

ecently, I found myself in one of the
fastest growing cities in the world.
This city is responsible for the majority of
the world's consumer electronics output
and bursting at the seams with technology
innovation, and I couldn't tell anyone
about it, literally.
I couldn't post a picture to Instagram,
update my Facebook status, live-stream
through Periscope, or search on Google. I
was lost. I knew where I was physically, in
Shenzhen city in China with a group of South
East African journalists on a press tour. But,
virtually, I might as well have been dead.
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The virtual private network I had
downloaded was being temperamental; the
Internet I knew and loved was just out of
my desperate clutches.
Amid this stress and frustration, I looked
up, away from my phone screen. A sarcastic
eye-roll turned into a 180-degree neck
crane. Surrounding me were the tallest
concrete monsters I had ever seen in my life.
I put my not-so-smart-now phone
away; without the Internet, it was of little
use to me. For the rest of the trip, it would
be used only as a camera.
Flashing LED lights came at me from all

directions and I ducked when a mini drone
came rushing past my ear as I walked down
the crowded streets of what some have
called China's Silicon Valley.

A short history
Just 30 years ago, Shenzhen was a small
fishing village with only 30 000 residents.
Today, the thriving megacity spans 2
000km-squared and boasts a heaving 15
million-strong population. It is now home
to huge tech manufacturing companies,
such as Huawei, Tencent, Foxconn and
ZTE, among others.

The sudden boom can be traced
back to 1979 when the city was made
a Special Economic Zone. This meant
the government allowed special
economic policies, incentives for foreign
investments, and more independence on
international trade activities.
Basically, it became a small pocket of
controlled capitalism within a communist
state (hence the strict Internet laws).
I was told that other than the attractive
business laws, the advantages to having a tech
company in Shenzhen is the location (an hour
away from Hong Kong) and the workforce
(see current population size above).
It is estimated the city produces up to
90% of the world's consumer electronics.
Easily believed: the close proximity of the
different tech companies would definitely
allow for a product to be produced, from
concept to packaging, in the same area.

First impressions
Within minutes of driving out of the airport,
I spotted a Tesla car (there is an Uber option
to order one if you like, with the minimum
fair equating to R100) followed by the new
BMW i8 part-electric super car. These cars
were among other fuel-guzzling luxury
cars, but those get enough brand mentions.
The city has the feel of an awkward
teenage boy who grew up too quickly.
The 60-storey blocks of residential flats
are scruffy, tall and lanky. The hotels and
financial buildings are bright and shiny,
each trying to out-peacock its neighbour.
The residential buildings in Shenzhen
consist of several similar buildings in one
cluster, reaching 40 storeys and over.
Shenzhen is home to the fourth tallest
building in the world, the Ping An Finance
Centre. After construction is completed
early next year, the building will stand
600m tall with 115 storeys.
A mix of the aspirant, super-wealthy and
working-class fill the streets. People drive
and walk with a purpose; everyone looks
like they have somewhere to be.
Even with the thick humid air clawing to
every bit of exposed skin, women are still
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dressed in chic tailored dresses and men in
fitted shirts and waistcoats.
The population is made up of two
extremes: intellectuals with a high level of
education, and migrant workers with poor
education. It was reported in June 2007 in
the Shenzhen Daily that over 20% of China's
PhD graduates worked in Shenzhen.

The shopping
Shenzhen has one of the largest electronic
markets in China: Huaqiangbei Commercial
Street. Each shopping centre ranges from
four to 10 storeys high, filled to the brim
with tech equipment.
It is a common misconception that
everything is cheap or fake in China. Locals
say this could have been the case 10 years
ago, but not anymore. I went to China
expecting cheaper prices. However, most of
the prices were on par with what you would
expect to pay in South Africa.
Some of the shopping centres resemble
an informal marketplace – open plan floors
with people behind tables or shelves, selling
their wares. These stores sell genuine
products that are not in their original
packaging and customers are able to haggle
for a bargain. Locals recommend asking the
seller to suggest a price and then starting
with a price 80% lower than that: "If they
say 100, you say 20."
Locals did warn that if the product is
not sold via an authorised dealer, you
can safely assume it was a "genuine fake".
Although to the untrained eye, it would be
impossible to distinguish.

Happily efficient
The national red and yellow Chinese flag
adorns every street corner, and mottos
like ‘efficiency is life' are plastered across
highway walls.
The Shenzhen Bao'an International
Airport has three terminals and sees over 20
million people pass through it each year.
China is known, perhaps unfairly, for
producing lots of products in long machine
manufacturing lines, and exploiting factory
workers to do so.

This was not the feeling I got. People
were busy being busy and happy to be so.
It felt like a place of opportunity, with no
time for any of the 15 million inhabitants to
have idle hands.
In one of the fashion markets, customers
could select a trench coat from one of the
runway pictures on display. The woman
sitting behind the sewing machine then
tells you how long it will take her to make
it up and deliver it to you – usually three or
four days.

No one died
The shiny lights of the city and smiles of
the people had distracted me. Suddenly it
was five days later and time to make the
trek back home. I had survived the limits
imposed by the Great Firewall of China,
but I was still excited to get back to ‘real'
hassle-free Internet.
Shenzhen had been amazing, but
surely by now I must have hundreds of
notifications and messages on my social
networks after my leave of absence.
I put my not-so-smart-now phone
away; without the Internet, it was of little
use to me.
Not so. Facebook – three: two obscure
event invitations and a friend request from
someone on the tour. Twitter – nothing.
No important e-mails. The timelines kept
on turning. My contribution was not
missed. No one had died.
I lost an hour, before shower and
bed, to scrawling through the mundane
information active social media personas
share. So-and-so got a new unremarkable
carpet for her guest bedroom. So-and-so
ran 10.5km this morning − 0.5km more
than yesterday #winning! Of course, all
the baby and wedding pictures infiltrated
these updates.
‘Efficiency is life' passed through my
head. I definitely was not embodying that
statement in that moment.
Despite whatever political reasons
govern the Internet restriction, I am
beginning to think they may have the
sweeter deal.

COMPANY NEWS

BUSINESS
e4 contributes to Pathways
Executive management at global technology services and solutions
provider e4 have reiterated the technology company's ongoing
commitment to the non-profit organisation, Pathways. The
organisation was established 15 years ago to provide support,
education and daily assistance to children with disabilities. Based
in Westville, Pathways helps 37 special needs children in-house
and conducts numerous outreach programmes.
www.e4.co.za

Brother supports feeding scheme
Brother International South Africa, a leader in home and business
IT peripherals, partnered with the Judea Hope organisation to pack
nutritious, dehydrated meals as the company's team initiative for
67 Minutes for Mandela, on 18 July. The team from Brother packed
1 996 food packets in a record-breaking 90 minutes, resulting in
19 960 meals for distribution to feeding programmes and day-care
centres in the region. Through research and consultation with
local nutritional experts, Judea Hope (www.judeahope.org) has
formulated a dehydrated rice, vegetable and legume-based meal that
provides all the macronutrient needs for a child and even an adult.
http://welcome.brother.com/za-en.html

EET Europarts buys
Norwegian AIDC distributor
EET Europarts continues its expansion with the acquisition
of the Norwegian niche distributor Barex Distribution. Barex
Distribution is a reputable distributor of AIDC solutions (automatic
identification and data capture). The company was founded in
2004 and is highly skilled and specialised within the distribution
of POS equipment and solutions for marking and data capture.
CEO at EET Group, John Thomas, says: "We have been successfully
growing the POS and auto ID business in recent years, and we have
expanded our product range significantly. The acquisition of Barex
Distribution will strengthen our position within the business area
of POS and auto ID equipment.”
http://za.eetgroup.com/

2015 CHPC
national meeting imminent
The Centre for High Performance Computing will be holding its 9th
national meeting from 30 November to 4 December 2015 at the CSIR
International Convention Centre in Pretoria. This year's programme
promises a wide range of unique topics and hand-picked speakers.
There will also be a selection of research papers, posters, workshops,
tutorials and Birds of a Feather (BOF) sessions, which will be submitted
by the High Performance Computing (HPC) community. In addition,
the conference will offer an industry programme for users interested in
commercial HPC applications. This gathering has grown over the years
and is famous for its world-class programme.
www.chpc.ac.za

Enter the world
of smart banking
The retail space within the
financial sector has come so
far in terms of digitisation.
There are, however, still a
few hiccups in terms of trying
to digitise it all. The main
frustration is for consumers
themselves. They're the ones
who still need to go into a bank
for large transactions, such as
loans, and each time they're
required to submit new forms. These forms must be physically
scanned and digitised, a slow and frustrating process that can lead
to angry customers. For banks to fully and efficiently digitise, they
must be able to automate the whole process so the required content
can be easily accessed.
www.bcx.co.za
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Motlokwe Thobejane, EMC

EMC specialist
wins Motivator Award
Motlokwe Thobejane, an associate delivery specialist at EMC
Southern Africa, has won a ‘Motivator Award' in EMC's international
Community Service Awards programme. Thobejane was chosen from
a host of worldwide candidates in recognition of his volunteer work
in 2014 as co-founder of the non-profit Mohlotlo Thuto Foundation.
www.emc.com/en-za

MyWorld of Tomorrow
announces awards finalists
MyWorld of Tomorrow, in partnership with Business Connexion and
Business Day, announces the finalists for the SA Innovation Awards
– an awards programme aimed at recognising and celebrating
innovative companies and individuals. Matthew Blewett, chief
investment officer at Business Connexion, says: "South Africa and
Africa, as a continent, have a real opportunity to become leaders
in innovation. Innovation is driven by a need, and we have some
very specific needs on the African continent, such as access to basic
health, education, security and agriculture. On the other hand, you
have technology – another key driver of innovation."
www.bcx.co.za

COMPANY NEWS

BUSINESS
Syrex consolidates,
moves to new offices
Syrex, a specialist in the provisioning and support of network,
Internet and cloud infrastructures, today announced it has
consolidated its operations in Gauteng and relocated into new offices
in Bryanston, Johannesburg. "This consolidation move allows us
to streamline our operations and increase our productivity levels,"
explained Ralph Berndt of Syrex, "which in turn means that we
can increase the focus on our clients; our number one priority. The
new offices also provide us a place where our existing and potential
clients can meet in a more conducive environment for undertaking
business discussions," continued Berndt.
www.syrex.co.za

Business evolution:
how to adapt and survive
Did you know the top 10 most in-demand jobs in 2013 did not exist
in 2004? How about that there are 10 billion searches on Google
every month? It is estimated that a week's worth of New York
Times contains more information than a person was likely to come
across in a lifetime in the 18th century. We live in the information
age, which, according to Wikipedia, is a period in human history
characterised by the shift from industrial production to one based
on information and computerisation. Nothing unexpected there,
except for the idea that this is "a period in human history" – which
tends to suggest it will come to an end at some point.
www.noscotek.co.za

USAASA
states
position
on alleged
impropriety
USAASA has
undertaken the
procurement of
set-top boxes in line with the National Treasury instruction note:
invitation and evaluation of bids based on a stipulated minimum
threshold for local production and content for the set-top
box sector. All bidders were required to confirm, through the
completion of the SDB 6.2 form, their compliance to the above.
These documents were submitted as per the requirements of the
instruction note to the DTI for purposes of "conducting compliance
audits with a view to monitor the implementation of the industrial
development strategies". The same requirement is a non-negotiable
in bidder contracts.
www.usaasa.org.za

Using Tiger Teams
during a major incident
Tiger Teams have often been used in crisis management. Tiger
Teams are groups of experts assigned to investigate or solve
technical and systemic problems. Thus, in an IT crisis, such as a
major incident (which is an incident that has occurred resulting
in severe negative business consequences), Tiger Teams should be
deployed, says Dee Smith and Associates. Tiger Teams were first
used in the early years of space flight and have continued to enjoy
success in the area of space and aviation, with one of the most
well-known being those related to the Apollo 13 accident, which
triggered the slogan: "Failure is not an option."
www.deesmith.co.za

MobileData expands
Global technology solutions provider MobileData has grown in
size and focus in the past year, building capacity, expanding its
product offering and refining its corporate image. Despite the
harsh economic climate, the company has emerged as a force to be
reckoned with within payment facilitation and prepaid electronic
value distribution.
www.mobile-data.co.za

TECHFORUM
Over 68 000 run ‘Spirit of Wipro’
In September, Wipro, a leading global IT, consulting and business
process services company, organised the 10th edition of the ‘Spirit
of Wipro Run', an annual global initiative to celebrate the true
spirit of Wipro. Thousands of employees, their families, friends,
customers, partners, analysts and suppliers ran together on the
same day at different locations across the world.
www.wipro.com
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Network vital
for unified communications
A successful unified communications (UC) system in an enterprise
environment requires a solid network infrastructure, says Rikus Jansen,
head of Voice & Unified Communications at EOH. UC includes an array
of communications and multimedia tools, like presence information, IP
telephony, rich media, videoconferencing, instant messaging, e-mail
and collaboration. These place requirements on the network in terms of
speed, bandwidth and reliability.
www.eoh-ns.co.za/live

COMPANY NEWS

TECHFORUM
Custom
development
can by your
competitive
advantage
Software development
in South Africa has
matured to a point where
any business seeking
agility, innovation and
differentiation should
look to custom software
first, says Brian Harding,
Brian Harding, EOH
MD of EOH MC Solutions.
Harding adds that the days of disappointing delivery on custom
software development projects are long gone.
www.eohmc.co.za

Digital CEM:
SA business needs shake-up
Digital CEM is not a product, it is a philosophy that depends on a
business-wide mind-set and culture change, says Nicholas Leck,
Microsoft Solutions executive at EOH MC. Effective customer
experience management, and thus effective competition in a
changing market, depends on the business's ability to reinvent
itself, says EOH MC Solutions. The digital enterprise is not a
buzzword – it is the strategy successful global business disruptors
are using to erode traditional markets, says Leck. "Most South
African businesses have been slow to become digital. As a result,
they are already facing competition from local start-ups and
international disruptors," he says.
www.eohmc.co.za

Can advanced
analytics save
the Springboks?
With the 2015 Rugby World
Cup under way, South
Africans have little faith in
the national team to bring
back the title because of their
consistently poor performance
this season. Having lost their
past three championship
games, including one against
Argentina on home soil, the
team has been slammed for not
playing a full game of rugby, as
they seem to lose steam in the
last 15 minutes, all but handing
the win to their opponents.
Was it possible to predict the
Springboks' poor performance
using advanced analytics?
Craig Stephens, principal
solution manager at SAS, says
he believes it can be done.
www.sas.com
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Trust vital in new
ICT landscape
The commoditisation of
technology has resulted in
service providers looking for
ways to differentiate themselves
beyond products. Louis
Jardim, commercial director at
MICROmega Group company
Turrito Networks, believes being
a trusted advisor is essential
to this evolution. "This is one
of the biggest challenges. Very
few people trust the intentions
of a service provider. To some
extent, this is warranted, as the
interest of the customer is often
secondary to the bottom line
of the business. For example,
if you are a network provider,
it is in your interest to sell
network solutions, irrespective
of whether there is a perfect
customer fit," says Jardim.
www.turrito.com
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Organisational
culture key
to women
empowerment

Can you network
the digital age?

It's every employee's responsibility
to embrace transformation, says
Vanessa Olver, deputy CEO of
Business Connexion. Despite
continuous discussion around
women’s empowerment,
women are still a minority in the
top positions of South African
organisations. This harsh reality was
revealed in the Businesswomen's
Association of South Africa's annual
Women in Leadership Census.
According to the census, only 34
of the 293 companies measured
met the criteria to be classified as a
top company. With many various
reasons cited for the lack of female
leadership, the authors believe
women's empowerment should be
part of an organisation's DNA and
that there should be a supportive
culture for women in order for
empowerment initiatives to succeed.
www.bcx.co.za

Developing a digital
business strategy requires
an understanding of how
digital technologies, business
resources and information
are interlinked, says Bruce
Taylor, chief solutions and
marketing officer, Networking,
at Dimension Data MEA. As
more businesses across different
industries become heavily
digitally enabled, companies
need to develop a digital
business strategy that requires
changing business processes as
well as underlying technologies.
A digitally-enabled ecosystemdriven business affects not only
the network, but all areas of
ICT. Gartner predicts 50% of
businesses will have adopted
a digital business approach by
2017, and that by 2020, 83%
of businesses will be heavily
digitally enabled.
www.dimensiondata.com

Taking business to the next level
For businesses wanting to create a high performance culture, Mimecast
SA MD Brandon Bekker suggests that connection, confidence and
control are the winning ingredients. What is high performance? We all
talk about it, but have you ever stopped to define what it means in your
business? I believe high performance teams focus on doing the things
they need to do to get the business results required. In turn, this means
individuals can't be drawn in by the things they want to do that don't
drive performance – which are more often than not the easier options.
www.mimecast.com

Six steps
to secure
document output
environment
Some businesses invest
millions of rands in securing
their networks, servers, and
personal computers, yet pay
little attention to securing
valuable data that passes
through their printers, copiers,
and multifunction printers,
says Nancy Meyer, operations
manager at Kyocera Document
Solutions SA. Companies can
easily safeguard the sensitive
Nancy Meyer, Kyocera
data stored on printer or multifunction printer hard drives by
following some simple steps.
www.kyoceradocumentsolutions.co.za

COMPANY NEWS

CHANNEL
ATIO wins Outstanding
Collaboration award
ATIO is pleased to announce it received an Outstanding Collaboration
award for southern Africa at the Huawei Partner Convention, recently
held in Johannesburg, South Africa. The award was given in recognition
of ATIO's performance and support for Huawei's mobile network rollout, upgrade and optimisation projects in South Africa in the 2013-2015
calendar years. Tim Courtenay, MD of ATIO telecoms division, says:
"Huawei is a long-standing and strategic customer for ATIO and we
are honoured to receive this award. Huawei is at the forefront of the
telecoms industry in Africa and sets very high standards for its suppliers
and partners such as ATIO.”
www.atio.co.za
CEO Brett Dawson and Doug Ryder, Dimension Data

DiData becomes title
partner of Africa’s cycling team
Dimension Data, the global ICT solutions and services provider,
recently announced it will become the new title partner of Ryder
Cycling, which owns and manages Team MTN-Qhubeka p/b Samsung,
Africa's only UCI Professional Continental Cycling Team. Effective 1
January 2016, the team's new name will be Team Dimension Data.
www.dimensiondata.com

EMC named Milestone
tech partner of the year
Milestone Systems, a global leader in open platform IP video
management software, has awarded EMC the Milestone
Technology Partner of the Year award for 2014/15. The award
recognises the collaborative effort put in by EMC and Milestone
Systems to implement an EMC Isilon Scale-out NAS video
surveillance solution.
www.emc.com

TECHFORUM
Generation Z
enters the
workforce

Jacques van Wyk, COO at Ricoh SA

More than half of workers (52%) say
their employers are failing to meet
the needs of different generations
in the workplace, according to new
research commissioned by Ricoh.
This is the first time in history that a
fourth generation, Generation Z, will
enter the workforce, and they could
be the undoing of many businesses
that fail to adapt, says Jacques van
Wyk, COO of Ricoh SA.
www.ricoh.co.za

Questions to ask before
choosing an IT helpdesk
An IT helpdesk ensures a seamless end-user experience by
centralising and automating service management processes. The
right IT helpdesk improves productivity, guarantees end-user
satisfaction, cuts costs, and aligns IT with business. A helpdesk
with the right fit can be the catalyst for IT efficiency, so make
sure you are asking the right questions before you make a
purchasing decision, says Gowri Shankar (Shane) Prem Kumar,
technical support at ITR Technology. Don't just settle for any
helpdesk – ask yourself nine key questions; narrow down your
choices and find the perfect helpdesk solution that fits your
business needs, he says.
www.itrtech.co.za
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Forecast for
education
software delivery:
mostly cloudy
IT professionals know that cloud
solutions are easily scalable, and
oftentimes more affordable than
a traditional on-site deployment,
which is why technology officers
are increasingly giving the nod
to budgets that include a line
item for cloud software delivery
platforms. Before final sign-off,
Nathan Nayagar, Lexmark South Africa
however, administrators may
find they need to address CIO concerns about security, scalability
and return on technology investment, says Nathan Nayagar, MD for
Lexmark South Africa and English-speaking Africa.
www.lexmark.com/en_za

Smart MFPs: An acronym of efficiency
Technologists and futurists have been talking about the paperless office
since the mid-1970s, but we're still not very close to it. Paper continues
to have a place in the way we work and interact. However, information
is increasingly being processed in electronic format, and multifunction
product (MFP) technology is advancing to embrace this trend, says
Nathan Nayagar, MD for Lexmark – South Africa & English Speaking
Africa. Beyond its easy-to-use touch-screen interface, a new class of
smart MFPs can actually be programmed to perform business operations,
such as integrating scanned images into workflow or document-sharing
applications such as SharePoint or Perceptive Process.
www.lexmark.com/en_za

HR & PAYROLL SURVEY
By SUZANNE FRANCO

HR, ERP integration:
a missed opportunity
Most businesses do not integrate their HR and ERP systems,
a recent survey finds.

A company with
unified financial
and HR systems
benefits from accurate
and exhaustive data
for all its employees,
and this is core
to improving
productivity.
Ashley Regenass

ANTON VAN HEERDEN, Sage HR & Payroll

A

n online HR & Payroll Survey,
conducted by ITWeb in association
with Sage VIP and Synergy Group, set out
to gauge the perceived benefits of HR and
payroll automation among SA businesses.
It comes as no surprise that over 80% of
companies who took part in a recent HR &
payroll survey, said their organisation uses
automated HR and payroll software.
What is unexpected is that 74% of
those who do not use such a system stated
they had too few employees to require an
automated solution. A further 23% said it
was too expensive, while 18% were happy
using Excel spreadsheets or paper processes.
“By automating HR and payroll
processes, businesses can reduce the
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amount of time spent on administrative
tasks and managing compliance,”
comments Anton van Heerden, MD
for Sage HR & Payroll. “An automated
solution will take care of calculating
deductions, generating statutory reports,
and keeping accurate records, eliminating
a great deal of paperwork.”
An automated HR and payroll system
is also critical in managing the business’s
financials and planning around its resources.
“It helps businesses avoid issues such as
payroll fraud, late wage and salary payments,
or inaccurate calculations of deductions and
overtime. A good payroll solution is thus a
foundation on which any business can build
better financial and HR practices.”

In addition, automated HR and
payroll software provides a platform on
which companies can build employee
self-service. “Managers with access to
self-service capabilities are equipped to
perform reviews, appraisals and other
HR processes in a more efficient way.
Employees benefit from convenient access
to HR services such as leave applications
and historical payslips.”

360-degree view
The survey revealed that over one third
of respondents were not sure if their
organisation’s HR and payroll solution
integrated with their ERP or accounting
solutions, while 25% cited their HR
and ERP were not integrated. However,
38% either have HR and ERP fully and
seamlessly integrated, or run them as part
of an integrated suite.
Commenting on the benefits of
integrating ERP or accounting software
with an HR and payroll solution, Ashley
Regenass, CEO of Synergy Group,
questions whether there can be a
360-degree view of the business without
a truly integrated ERP and HR and payroll
solution.
“Imagine seeing ERP productivity
per employee divided by hours from the
payroll? Or sales by value and units against
payroll cost per salesperson? The tight
integration of ERP and HR management
is a big plus for companies that make use
of ERP. A company with unified financial
and HR data benefits from accurate and
exhaustive data for all its employees, and
this is core to improving productivity.”
It also reduces the need to recapture
data across functions such as payroll,
hiring, on-boarding and retaining talent,
and statutory reporting. “Processes such

HR AND PAYROLL SOLLUTIONS IN SA ORGANISATIONS
DOES YOUR COMPANY USE AN AUTOMATED HR AND
PAYROLL SOFTWARE SOLUTION?

WHY NOT?
24%

It is too expensive

Yes
80%

I do not see the value of an
0%
automated HR and Payroll system
We have too few employees
to require an automated solution

74%

We’re happy using Excel
spreadsheets or paper processes
No
20%

18%

MOST COMPANIES
BELIEVE THEY HAVE
TOO FEW EMPLOYEES
TO WARRANT AN
AUTOMATED SOLUTION.

THE VAST MAJORITY OF
COMPANIES SURVEYED
USE AN AUTOMATED
HR AND PAYROLL
SOFTWARE SOLUTION.

IS YOUR ORGANISATION’S HR & PAYROLL SOLUTION INTEGRATED WITH YOUR ERP OR ACCOUNTING SYSTEMS?
36%

25%

22%
16%

Not integrated

Fully/seamlessly
Integrated

Part of an
integrated suite

THE MAJORITY OF
RESPONDENTS TARE
UNSURE WHETHER
OR NOT THEIR
ORGANISATION’S HR
& PAYROLL SOLUTION
INTEGRATES WITH AN
ERP OR ACCOUNTING
SYSTEM.

Unsure

DO YOU THINK IT IS IMPORTANT FOR EVERY COMPANY
TO MOVE FROM MANUAL TO AUTOMATED HR & PAYROLL
MANAGEMENT?

DOES YOUR COMPANY MAKE USE OF CLOUD-BASED HR &
PAYROLL SOFTWARE SOLUTIONS?
Yes
36%

82%
OVER 80% OF SURVEY
RESPONDENTS SAY
ITS IMPORTANT FOR
EVERY COMPANY
TO MIGRATE
TO AUTOMATED
HR & PAYROLL
MANAGEMENT.

Yes

09

8%

10%

No

Not sure
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No
64%
THE MAJORITY OF
BUSINESSES HAVE
YET TO ENGAGE
THE CLOUD FOR
HR AND PAYROLL.

HR & PAYROLL SURVEY
as expense claims and resource costing
will be vastly streamlined,” he adds.

Trust in HR
The vast majority of survey respondents
(82%) said it is important for companies
to move from manual to automated HR &
payroll management systems.
When moving to an automated system,
Van Heerden advises companies to start
with an assessment of their current
systems (if there are systems) and
processes, and document their limitations.
“Evaluate how a modern, automated
system could help meet your business
aims and objectives. Consider the effect
a new or upgraded system will have on
areas such as employee communication,
motivation, engagement, retention and
organisational culture. Also, think about
how a new system will impact on the
processes and roles of the HR and payroll
departments, line managers and the
organisation as a whole.”
Another finding to emerge from the
survey is that 64% of respondents do not
make use of a cloud-based HR and payroll
software solution, while only 36% do.
Those who don’t are concerned about data
ownership (42%) and security (33%), or find
cloud solutions to be too expensive (25%).
Van Heerden, however, comments
that cloud computing brings a range of
powerful benefits for HR and payroll
managers, enabling them to become more
efficient while offering their employees
and their business a better quality of
service.

MANY MID-SIZE AND LARGE
ENTERPRISES ARE INVESTING
IN HR MANAGEMENT
SOLUTIONS TO STREAMLINE
THEIR PRACTICES, IMPROVE
EFFICIENCY AND FUTUREPROOF THEIR BUSINESSES.
The 2015 HR & Payroll Survey was run online
on ITWeb for a period of two weeks, in June, to
determine:
1

2

3

How important HR and payroll automation is to
organisations.
What percentage of organisations are using HR
and payroll solutions.
What factors would motivate organisations
to implement/upgrade/replace their HR and
payroll solutions.

Payroll management and
processing

80%

Recruiting and onboarding

28%

Time and attendance
management

• A total of 249 valid responses were received.
• Almost 40% of respondents are executives or
middle managers.
• Over 40% are from fairly large or large
companies, with over 500 employees.
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42

Employee benefits
management

42%

Talent management

22%

Reporting

39%

Succession planning

10%

Performance management

34%

Employee and management
self-service

42%

We don’t use Human Resource
Management

9%

Our Internet Connectivity is
too poor

2%

We are happy with our onpremises solution

10%

It would be too complex to
migrate our data

2%

WHICH OF THE FOLLOWING ASPECTS DO YOU CONSIDER TO BE ABSOLUTELY
NECESSARY IN A HR & PAYROLL OFFICE?
Low implementation cost
Quick implementation time
Reputable service provider

14%
15%
15%
15%

Legislative compliance
Workflow approval processes
HR Dashboards & Analytics
Mobile access

WHO RESPONDED

10

WHICH OF THE FOLLOWING FUNCTIONS DOES YOUR ORGANISATION’S HR &
PAYROLL SOLUTION DELIVER (CHOOSE ALL THAT APPLY)

15%
14%
14%

LEGISLATIVE COMPLIANCE EDGES OUT SEVERAL OTHER
CONSIDERATIONS TO BE VIEWED AS THE MOST IMPORTANT
ASPECT IN AN HR & PAYROLL OFFICE

COMPANY NEWS

TELECOMS
Mitel outpaces competitors in Q2
Mitel, a global leader in real-time business, cloud and mobile
communications, expanded its lead in worldwide business cloud
communications, according to a new Synergy Research Group
report on Q2 2015. Eclipsing the competition, Mitel climbed in
subscriber seat numbers, securing 24% of the market, while
advancing its lead in enterprise cloud communications to roughly
36%. The company also pulled ahead in revenue for the period.
Mitel's broad portfolio of cloud communications provides customers
with the best path to the cloud – whether private, public or hybrid
deployment. Mitel's cloud communications services are available on
a subscription basis to companies of all sizes.
www.mitel.com

1m fibre
connections
by 2018,
says Telkom
South African
telecommunications
services providerTelkom
recently announced a
significant milestone in
its broadband roll-out,
with 38 000 homes having been given access to fibre by the end of
August 2015, and 1 317 LTE sites added to the network. The company
will double the fibre roll-out to 70 000 homes by December 2015 and
will have capacity to connect 150 000 homes by March 2016 and 500
000 by December 2016. By 2018, Telkom will have provided access
for one million homes to connect to fibre. CEO Sipho Maseko said the
company is committed to democratising broadband access.
www.telkom.co.za

Telkom fibre expansion
to cover more communities
Telkom has confirmed its open access fibre broadband network would
include more than 25 additional areas, suburbs and communities
by the end of September 2015. The company has the largest open
access fibre network in the country. Fibre is now available in multiple
additional suburbs of Johannesburg, Pretoria, Durban, Cape Town,
Bloemfontein and Port Elizabeth. The news follows CEO Sipho
Maseko's commitment on 7 September, at the annual Southern Africa
Telecommunication Networks and Applications Conference, that
Telkom fibre would be accessible to one million homes by March 2018,
with half a million homes to have access by the end of 2016.
www.telkom.co.za

Telkom doubles data for summer
All Telkom customers are set to receive double their Telkom
Internet data allocation for free from 1 October 2015 to 31 March
2016, the company has announced. This means customers on
Telkom's largest SoftCap package will now receive one terabyte of
data per month. "The demand for data is infinite and our efforts
are geared to offering our customers as much value as we possibly
can to satisfy this demand,” said Telkom's MD of Telkom Mobile
and Consumer, Attila Vitai. Telkom's data TopUp rates have also
been reduced and the double data promotion also applies to the
TopUp option.
www.telkom.co.za
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Telkom migrates LTE,
LTE-A customers
Telkom has announced it will be automatically migrating Home
and Business LTE and LTE-A plans to the recently introduced
higher value SmartBroadband Wireless (LTE) and SmartBroadband
Wireless LTE-A plans as of 1 October 2015. The new plans will give
customers added value in terms of double data allocation through
the included Night Surfer Data and unlimited access to WiFi data
at Telkom's public WiFi hotspots. Attila Vitai, MD of Telkom Mobile
and Consumer, said: "Customers will be migrated to the higher
value plans free of charge and there will be no change to their
monthly recurring subscription fees after the migration.”
www.telkom.co.za

Introducing SA’s largest
fibre open access suburb
More than 12 000 Bryanston homes will have access to fibre
technology by March 2016, making it the largest fibre open access
suburb to date, says Telkom. The fibre roll-out has already started.
"We are rolling out fibre to all of Bryanston as part of our aggressive
push to provide one million homes with fibre access by 2018,"
said Telkom MD of Wholesale and Networks Alphonzo Samuels.
"Bryanston will be a model for the country when it comes to
connecting entire suburbs to fibre broadband." Telkom is utilising
its vast fibre infrastructure of more than 149 000km to bring this
technology to Bryanston.
www.telkom.co.za

Telkom moves
to phase 2 on
SmartBroadband
Telkom recently announced it
will be rolling out the second
phase of SmartBroadband
Uncapped High Speed Wireless
packages to more than 200
additional areas in Gauteng.
The online sale took place
on 7 September to offer
the uncapped packages to
customers on a 24-month
contract, at prices starting at R599. The second phase of the
online sale comes off the success of the first phase in June, where
approximately 400 people took advantage of the packages in 29
locations in Gauteng. Phase two of the sale also allows customers
to purchase the packages via Telkom stores or its direct sales force.
www.telkom.co.za

REPORTBACK: AMDOCS AFRICA EXECUTIVE SUMMIT
By ADMIRE MOYO

Egos hinder bank-telco
partnerships
Telcos and banks in SA need to work together for
the customer experience to flourish.
"Financial inclusion is the direct
consequence of consumers across the
income spectrum accessing and sustainably
using financial services that are affordable
and appropriate to their needs," she said.
In countries like Kenya, mobile financial
services have flourished, especially on
platforms like M-Pesa and M-Shwari.
However, SA has not had the same success,
with Vodacom's M-Pesa attempt, as an
example, failing to scale as expected.
"Banks struggle with partnering in
mobile finance because they worry that
telcos want to be banks, and telcos worry
that banks want to become telcos," she
pointed out. In SA and Nigeria, she added,
banks want to be phone companies;
however, in Kenya, the phone company is
already the bank.

KIM DANCEY, regulatory head and specialist
advisor for digital and alternative banking.

T

here are various products that
enhance the customer experience
technologically. Telcos and the banking
institutions are seemingly ahead of
other industries when it comes to using
advanced customer experience technology.
Although partnerships between banks
and telcos are essential in enabling financial
inclusion to billions of people in Africa, the
egos among the institutions are hindering
such partnerships, especially in SA.
That was the word from Kim Dancey,
regulatory head and specialist advisor for
digital and alternative banking at FNB,
speaking during the Amdocs Africa Executive
Summit, held recently in Johannesburg.
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The other stumbling blocks to the takeoff of mobile financial services in SA are
security and compliance concerns, as well
as low consumer activation, Dancey noted.
In SA, she revealed, the majority of
people (69%) have a bank account, while
only 14% have some sort of a mobile
account. However, in Kenya, over 50%
have both bank and mobile accounts.
Dancey said mobile financial services
uptake requires partnerships based on
joint incentives to accelerate growth. To
enable the partnerships, she called for
proactive regulation, interoperability, as
well as widespread agent infrastructure
that can boost the uptake of mobile
money.
According to Dancey, international
remittances, merchant payments and

REPORTBACK: AMDOCS AFRICA EXECUTIVE SUMMIT

Sub-Saharan
Africa is home
to 70% of the
world's mobile
money active
users.

diversified financial products are key
growth opportunities.
Jonathan Kaftzan, head of product
marketing for mobile financial services at
Amdocs, who also spoke at the event, said
partnerships between banks and telcos can
help reduce the number of the "unbanked"
people in Africa.
According to Kaftzan, the mobile
payment market will reach over 450
million users and transaction value of
more than $721 billion by 2017.
There are about two billion unbanked
people in Africa, and there is an
opportunity for mobile on the continent to
provide affordable financial services and
payment options, he noted.
For Kaftzan, the opportunity lies in the
fact that sub-Saharan Africa is home to
70% of the world's mobile money active
users.
SA also presents much opportunity
for mobile financial services, he noted,
adding 32% of the people in the country

are unbanked; although the country has a
120% mobile penetration rate.
Describing the current mobile financial
services adoption rate in SA, Kaftzan said
according to a recent survey carried out by
Amdocs, 60% are non-users, with some
unaware or unsure about value.
About 63% trust banks to deliver mobile
payments/banking services. Only 29% said
they trust mobile operators. Meanwhile,
24% said they would like to use mobile
for loans, savings and insurance; 23%
said they would like to pay for education
and medical treatment via mobile; while
47% said being offered rewards would
encourage them to use mobile payment
services.
Digital is sweeping SA, spurred by rapid
smartphone adoption and social media
usage.
So said Ronen Levkovich, president
of Amdocs' EMEA division, speaking at
the Amdocs Africa Executive Summit in
Johannesburg last month.
He said SA is becoming more connected
and more digital, and digital adoption is
one of the biggest trends that impacts on
the lives of customers and organisations.
"Digital is expanding to other verticals
like financial services, machine-tomachine,retail, utility, healthcare and
education," he said. "It is completely
transforming the way we engaging with
our customers."
Gartner predicts that by 2017, 8% of
service providers' revenue will come from
digital services, Levkovich pointed out.
Becoming a digital player is a journey and,
in order to win the opportunity and be
successful, organisations need to be open
to innovation, adopt the right business
models, build the right operations, and,
above all, find the right partner for the
journey, he said.

With the theme of “The new world of customer experience for telcos”, Amdocs
Africa Executive Summit was held on 17 September 2105 in Hyde Park,
Johannesburg.
NASDAQ-listed Amdocs is a $3.6 billion revenue company with a workforce
of over 22 000 professionals. It provides software solutions and services for the
world’s largest communications, entertainment and media service companies
in more than 80 countries.
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JONATHAN KAFTZAN, head of product
marketing for mobile financial services at
Amdocs.

RONEN LEVKOVICH, president of Amdocs'
EMEA division, speaking at the Amdocs Africa
Executive Summit.

INDUSTRY INSIGHT: BUSINESS INTELLIGENCE

Barriers to BI
Governance is still the biggest hurdle in the race to effective
business intelligence.

W

hether talking traditional big stack
business intelligence (BI) solutions or
new visual analytics tools, enterprises still buy
into the candy-coated vision of BI, without
addressing the underlying factors that make
BI successful.
Information management is a doubleedged sword. Well architected, governed and
sustainable BI will deliver the kind of data
business needs to make strategic decisions.
But BI projects built on ungoverned,
unqualified data and undermined by ‘rebel'
or shadow BI will deliver skewed and
inaccurate information. Any enterprise basing
its decisions on bad information is making
a costly mistake. Too many companies have
been doing the latter, resulting in failed BI
implementations and investment losses.
For more than a decade, I have urged
enterprises to formalise and architect
their enterprise information management
(EIM) competencies based on best-practice
or industry standards, which follow an
architected approach and are subjected
to governance.
EIM is a complex environment that needs
to be governed and which encompasses
data warehousing, BI, traditional data
management, enterprise information
architecture, data integration, data quality
management, master data management,
data management life cycle, information
life cycle management, records and content
management, metadata management and
security/privacy management.

Rebel without a cause

MERVYN MOOI, director at Knowledge
Integration Dynamics.

the BI system. The conventions across
departments within a single organisation
are often dissimilar, and all data has to
be integrated and qualified. Even data as
straightforward as a customer's ID number
may be incorrect – with digits transposed,
coded differently between source systems,
or missing – so the company must decide
which data source or integration rule to
trust in order to ensure data warehouses are
compliant with quality rules.

Keeping up
Effective governance is an ongoing challenge,
particularly in an environment in which
business must move at an increasingly rapid
pace where information changes all the time.
For example, to tackle the governance
issue in context of data quality starts with
the matching and merging of historical data
to ensure design and storage conventions
are aligned and all data is accurate, but
according to set rules and standards.
It’s not just a matter of plugging in a BI
solution that would give the results. It may
require up to a year of careful design and
architecture to integrate data from various
departments and sources in order to feed

14

| November 2015

Many companies
wrongly assume that in
data, nothing changes.
Data warehouses must be compliant with
legislation standards needed to build the
foundation of the 360-degree view of the
customer that executive management aspires
to. But, integrating the data and addressing
data quality is only one area where effective
governance must be applied.

Automation can only take the company so
far: it can automate to the nth degree, but
it still requires data stewards to carry out
certain manual verifications to ensure the
data is correct and remains so. Companies
must know who is responsible for their
data and monitor and control the life cycle
process from one end to the other. The goals
are to eliminate multiple versions of the
truth (results), have a trail back to sources
and ensure only the trusted version of the
truth is integrated into systems.
Another challenge for effective
information management is ‘rebel' or
shadow data systems. In most companies,
departments frustrated by slow delivery
from IT or with unique data requirements
start working in siloes, creating their
own spreadsheets, duplicating data and
processes, and not inputting all the data
back into the central architecture.
This undermines effective data
governance and results in huge overall
costs for the company. Instead, users
should follow the correct processes and
table their requirements, and the BI system
should be architected to cater for these
new requirements. It all needs to come
through the central architecture. Then
the entire ecosystem can be governed
effectively and data can be delivered from
one place, making data management easier
and cost-effective.
The right information management
processes have to be put in place, and
they must be sustainable. This is where
many BI projects fail – a company builds a
solution and it lasts only a year, because no
supporting frameworks were put in place to
make it sustainable. Companies must take a
standards-based, architected approach to
ensure EIM and governance is sustained and
perpetuated.
New BI solutions and best practice
models emerge continually, but won’t solve
the business and operational problems if
they are implemented in an ungoverned
environment, much the way a luxury car
may have all the features a driver needs, but
unless the driver is disciplined, it will not
perform as it should.

Go “INCOGNITO”
We are pleased to announce a
private-format CV presentation.
This concept enables job seekers to post their CVs in incognito
mode – to expose their skills, education, work experience and
credentials to the top recruiters in the country, without revealing
their identity.
The recruiters will be able to request contact with a job seeker who
chose incognito mode, and the job seeker will have the choice of
accepting or rejecting the contact request. If the job seeker accepts
the request, the contact details will be sent to the recruiter, and the
recruitment process will continue from there.
In the incognito mode, a job seeker also has the option of
predefining which recruitment agencies get to view his or her
contact details.

Visit
Follow us on:

www.careerweb.co.za

NOW
Tel: (011) 807-3294,
info@careerweb.co.za
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INDUSTRY INSIGHT: DATA MANAGEMENT

When good data goes bad
Data hygiene ensures a data warehouse is populated with
accurate and complete data.
More disturbing, the study found
record completeness only garners 2.9
out of 5. Lead scoring, lead routing,
effective content personalisation and
Web customisation are all dependent on
having actionable information about each
prospect or customer.
Most companies with limited budget
and skill don't have the time necessary to
wait for progressive profiling to kick in,
and many can't afford to compete against
fake form data. At a point in time, the
information provided by a customer is
probably correct, barring human error.
However, what happens when domain
changes, or position, or company?
JESSIE RUDD, BI consultant at PBT Group.

D

irty data is the umbrella definition
used to describe data that contains
errors. This could be misleading,
duplicate, inaccurate or non-integrated
data, but also data that violates business
rules – such as data without a generalised
formatting, or data that is incorrectly
punctuated or misspelt; not for one
moment forgetting fake data.
In the world of data, warehousing, big
data, social media, etc, any company worth
its salt will have procedures and practices
in place to try and limit the amount of
dirty data being stored and potentially
consumed. However, there is some data
that is scrubbed and vetted, stored and
consumed, but can go bad over time. And
no matter how thorough the process, the
occasional Mickey Mouse, Donald Duck or
Luke Skywalker will make an appearance
on most B2B customer profiles.
Netprospex's "The State of Marketing
Data 2015" found overall e-mail
deliverability rates continue to introduce
unnecessary risk into e-mail marketing
programmes, with the average company
database deliverability having a less than
optimal health scale rating of 3.2 out of 5.
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Coming clean
Data hygiene refers to the procedures
put in place to ensure a data warehouse
is populated with the most accurate and
complete data. This is done by laying the
proper foundation, and building on that
foundation a process of accountability.
This can be done by actioning the
following:

The occasional Mickey
Mouse, Donald Duck or
Luke Skywalker will make
an appearance on most
B2B customer profiles.

Groundwork: Any marketing campaign
is only as good as the leads it generates.
A complete understanding of the target
market converts ideas to leads, to offers,
to business, to profit. A comprehensive
data warehouse, and an intrinsic

understanding of the customer that
resides in that warehouse, should form
the backbone of any company's business
intelligence department. If a company
understands the story its data is telling,
then marketing to the correct customer
should be a given.
Cleanse and append: Inactive,
duplicate, and junk contacts should be
purged from the data warehouse. Once
bad data is removed, the company might
have fewer contacts than expected, but it
will also have a more valuable insight into
the business.
Also, if the company is unable to
continually replenish its database with
fresh leads to make up for the loss, it’s
worth considering working with a vendor
to enrich the database and fill in missing
contact information from its own database
of records. Another solution is to put
a procedure in place whereby existing
customer information is augmented by
freely available social media content.
While this may be a more complicated
method of enriching customer data, it is
fast becoming a must-have for any B2B
company. Social media profiling is on its
way to becoming an integral part of most
marketing campaigns.
Make it a routine: Fundamental to any
good database is the understanding that
it’s almost impossible to keep bad data
from entering it. That’s one of the most
important reasons why companies must
make data management a priority. The
routine checking, cleaning and appending
of data to ensure information is always
complete is one of the most important steps
in preventing dirty data and data decay.
Maintaining complete and accurate
business contacts is critical to an
organisation's success. Data is at the heart of
almost every marketing and sales strategy.
The half-life of data, in essence, the
viability of information before it goes bad,
is probably nowhere as long as people
think it is. If companies don't act now –
and fast – their customer-centric data may
soon be next to useless.

INDUSTRY INSIGHT: SOFTWARE

Business rewritten by software
The tech revolution blurs the lines in the new reality of the app
economy, where all companies are in the software business.

T

he pace of technology change is
staggering. Processing chips are getting
smaller andfaster, while memory capacity
is getting bigger and bigger. Wireless,
implantable devices that monitor a range of
health conditions in real-time already exist.
More than 8.2 billion Internet-connected
devices are now installed worldwide,
exceeding the population of the planet. This
category includes a diverse range of products
such as tablets, smart TVs, games consoles,
smartphones, connected set-top boxes, Bluray players, laptops and PCs. With around 7.4
billion people, it is equivalent to 1.1 devices
for every global citizen, nearly double the
number in 2013.
After several years of testing and
development, a miniature device is now
available* that can monitor a range of
substances in the blood, providing instant
results via mobile phone. Inserted by needle
and placed just beneath the skin – in the
same way identity chips are inserted into
pets – it can remain in the body for months
before needing to be replaced or removed.
Click here
This tiny laboratory measures 14mm and
comprises five sensors, a coil for wireless
power as well as miniaturised electronics for
radio communication. The entire system is
powered by a mere one-tenth of a watt. Each
sensor's surface is covered with an enzyme
that is used to detect chemicals like ATP,
glucose and lactate. Data is transmitted via
Bluetooth to a mobile phone, which can then
be sent to a doctor, if necessary.

What's up doc?
Advances on the robotics front are also
extraordinary. Telesurgery is now being
explored as a way for doctors to conduct
surgeries over long distances. This could
allow a specialist surgeon in England
to operate on a patient in Australia, for
example, using only remote-controlled
robots. However, issues with latency
will delay this practice from entering the
mainstream for a while yet.
Previously, dozens of medical
professionals – surgeons, anaesthetists and
nurses – were needed to perform standard
operations, with even more personnel
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higher precision than humans, so patients
are able to leave the operating table with
reduced trauma.
Micro-aerial vehicles the size of insects
have been in development for over a decade.
One of the major hurdles was creating
sufficient battery power in such a small
object, as well as keeping them light enough
to remain airborne. They are now entering
military use in a number of roles, from
spying missions – where they quite literally
serve as a "fly on the wall" – to search and
rescue operations, where they can easily
navigate tight corners and spaces.

ANDREA LODOLO, CTO,
CA Southern Africa

required for complex procedures. Now,
robots can remove some, if not all, of this
burden, performing the jobs of several
different specialists at once and working
around the clock without tiring.

Telesurgery is now
being explored as a way
for doctors to conduct
surgeries over long
distances.
It is predicted that by 2018, surgical
procedures will consist of just one or two
human supervisors overseeing a robot's
work. In the long run, this helps to reduce
health costs. Additionally, robots offer much

Amazing stuff, but in the overall scheme
of life and business, what does it mean?
To answer this, I pose another question:
What do the following have in common?
• Internet of things
• Applications
• Devices
• Cars
• Online shopping
They all depend on software that:
• Has to be written
•Tested
• Deployed
• Connected
• Secured
• Monitored
• Managed
So, the answer is that everybody cares
about this stuff. People are living in an
application economy where customers are
more likely to experience a brand through
a software app than a person. In order to
thrive in this new reality, developing and
delivering superior user experiences that
engage customers and staff are now the
ultimate business priority.
Today, brand loyalty is being replaced by
experience loyalty, meaning performance is
constantly under the spotlight as customers
interact with businesses via software.
In the application economy, constantly
updating applications is the name of the
game, and to be a winning player, companies
must deliver the very best user experience by
ensuring those improvements are based on
real user feedback.

Events Calendar
2015/2016
N OVE M B E R

SKILLS DEVELOPMENT
By: SIMNIKIWE MZEKANDABA

Sci-Bono aims to fill
teacher e-skills gap

IITPSA President’s
Awards Breakfast
Date: 12 November 2015
Venue: The Hilton Hotel,
Sandton

here they see the same smart devices
they currently have in their schools.
Sci-Bono is a science centre in the heart
of the Johannesburg CBD. It supports
maths, science and technology education,
and offers innovative, dynamic learning
experiences to build SA's science,
engineering and technology capacity.
More than 2 500 school children visit
the science centre on a weekly basis.

AfricaCom

Date: 17-19 November 2015
Venue: Cape Town Convention
Centre

F E B R U A RY
ITWeb Governance,
Risk & Compliance
2016

Date: 10 & 11 February 2016
Venue: Summer Place, Hyde
Park

MARCH
ITWeb Business
Intelligence
Summit 2016

Date: 1 -3 March 2016
Venue: The Forum, Bryanston

APRIL
ITWeb Digital
Economy Summit 2016
Date: 20 & 21 April 2016
Venue: Summer Place, Hyde
Park

MAY
ITWeb Security
Summit 2016

Date: 17 - 19 May 2016
Venue: Vodacom World, Midrand
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Exhibition centre

A

s the Department of Education commits
to providing 21st century learning tools
and skills to learners, training on how to use
these smart devices has become a topic of much
debate. Analysts have weighed in, noting that
providing technology in schools is all good and
well, but the approach needs to be holistic.
According to analysts, teaching
methodologies, teaching culture, the curriculum
and measurement of learner progress should be
modified, with training on how to effectively
use smart devices in the schools as the most
important aspect
To meet these challenges, the Sci-Bono
Discovery Centre has decided to step up the
department's efforts by providing intensive
learner and teacher training.

Smart training
Starting in October, Sci-Bono will offer both
teachers and learners intensive training on how
to use smart devices that are being rolled out in
some Johannesburg schools
In July, the Gauteng Department of Education
(GDE) aggressively rolled out 17 000 tablets
and 1 800 3D LED interactive boards across 375
schools.
According to Anele Davids, director of teacher
development at Sci-Bono, it is working with
GDE e-learning officials to run training sessions
for school teachers within the districts.
"We will be running a serious training
programme for teachers and for our kids,"
he notes.
Davids says the plan is to start the training
programme by the beginning of next month.
"Part of our plan is to run a dual programme for
teachers and kids, so that when the kids come
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Sci-Bono's move to offer teacher training
falls in line with Microsoft SA's decision
to sponsor a year-long exhibition at the
science facility. The exhibition will be used to
showcase the future of classrooms to local learners
and teachers.
According to Microsoft, 60% of SA's schools
have no computer lab facilities.
This exhibition aims to enhance the vast
technology experience to young people, says
Davids. "This centre is intended for young people
and we invite all the young people in the province
to come and be a part of the exhibit."
Featured in the exhibition are various smart
devices that include Xbox consoles, smart
screens, and two-in-one devices loaded with
education apps.
Microsoft's global vice-president of education,
Anthony Salcito, says Microsoft is providing IT
training and opportunities to young people to
equip them with computational-thinking and
problem-solving skills.
"More and better education, combined with
early access to the tools and skills used in the
workplace, are proven to help create healthier
communities, economies and workers who are
ready to enter the workforce," said Salcito.
Also speaking at the exhibition, Zoaib Hoosen,
MD of Microsoft South Africa, said young South
Africans must not only use technology but also
create technology by learning how to program.
According to Hoosen, Microsoft has trained
more than 50 000 teachers in learning how to use
technology in the classrooms.
"Local initiatives such as the Microsoft
Innovative Educator expert programme helps local
teachers to integrate technology into their lesson
plans and make use of inventive teaching methods
to not only ensure students know how to use
technology but are enabled to create technology,"
he said.

SKILLS DEVELOPMENT
By: LAUREN KATE RAWLINS

Coding should be
compulsory at schools
teachers in this country, so the pool of
entrants with maths is quite small. If
we have kids with programming and
coding skills at a young age, then this
should aid their entry into tertiary."

Overcoming obstacles

T

raining experts say South Africa needs
to follow in Australia's footsteps and
introduce compulsory coding for school
children, to address the IT skills shortage.
The Australian government recently
endorsed a new school curriculum that makes
coding and programming classes compulsory
for children as young as eight.
Training specialist Moira de Roche says
South Africa should absolutely introduce
similar legislation. "We need to demystify
programming at the earliest possible age. I
think many kids avoid computing because they
think it is too hard, or simply beyond them
because they have no real knowledge of what it
is about (especially those from disadvantaged
communities who are less likely to have
parents in the IT field)."
De Roche was aware of the legislation, as she
works with an international learning group
whose chair is an Australian.
Camille Agon, co-founder of WeThinkCode,
says: "Learning how to code is also critical
to understand and live in this new economy
and society in which we live in and where
digital is everywhere. Code is how you address
computers and robots. If you don't want to be
obsolete and blindly dependant on technology,
you will need to learn how to code. This is true
for children and for adults."
"Apart from the obvious benefit of getting
more children interested in a career of IT,
teaching coding has spin-off benefits such
as learning logical thinking and problemsolving," says De Roche.
She believes the move might see the end of
the emphasis on needing maths to study IT at
university: "We don't have many good maths
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De Roche says an objection that could
come up is a shortage of primary
school teachers with the necessary
knowledge and skills to teach the
subject. "However, I don't see this
as a barrier at all. There are lots of
resources on the Internet, and once
the kids get the hang of it, they
will more or less teach themselves
(certainly teach the teacher)."
ICT veteran Adrian Schofield says teaching
coding in schools may be too abstract as it will
need to be contextualised to be of value.
"I am not sure that teaching coding will
achieve the desired results. I am also concerned
the subject will apparently replace history and
geography in the Australian curriculum – both
of those subjects are important to give young
people a sense of time and place.

Top
Jobs
Business Analyst /
Project Manager

SARATOGA
4+ years’ business analysis and project
management skills are required
Negotiable
Western Cape
Ref No: 259806

Senior Assurance
Consultant

ABSA
Assist head of Africa technology
assurance in driving and executing
on the assurance plan and control
validation requirements
Negotiable
Gauteng
Ref No: 258772

Head of Data Services,
Teradata Technology

STANDARD BANK
Strategise, plan, develop and
implement robust technology that is
beneficial to the Data Services
Negotiable
Gauteng
Ref No: 257856

Lead Security Consultant

If we have kids with
programming and
coding skills at a young
age, then this should aid
their entry into tertiary.
"Learning coding (presumably using
a specific language) may well be a useful
foundation, as would learning any other
language (isiZulu, French, Chinese) –
providing it continues to be used as the student
progresses through life. If not in ongoing use,
the value will fall away (as happened with the
Latin I learned in my school days)."
Schofield does, however, believe
school children need to learn how to use
technology.
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DATACENTRIX
Financial concern based in
Johannesburg is seeking the expertise
of a Lead Security Consultant for a sixmonth contract
Negotiable
Gauteng
Ref No: 259827

SAP Business
Development Manager

BRIDGE-IT RECRUITMENT
Responsible for driving and growing
incremental licence revenue through
SAP
ZAR700 000 - ZAR1 400 000 PA
Gauteng
Ref No: 259811
Please visit www.careerweb.co.za and insert the
unique reference number in the job keyword search box
to view more details and to apply.
CareerWeb has over 200 leading companies posting an
average of 230 fresh ICT jobs weekly – it is the place to
search for your ideal ICT job.

EMAIL: ernie@careerweb.co.za
CALL: 011 807 3294

COMPANY NEWS

ENTERPRISE
Combat load
shedding with
BT-QUBE
Although the economic
impact of load shedding is
unknown, the harsh reality
is that it will be around for
many years to come. To
combat this problem, local
systems integrator BT-SA
has introduced a solution
that will help minimise the effect of power outages on households
and businesses alike. BT-QUBE is a total backup power solution that
comprises a range of globally recognised technologies, including Tripp
Lite's PowerVerter APS DC-to-AC Inverter/Charger. It is a reliable
alternative power source for backup, mobile, emergency and remote
power applications for generators and other AC power sources. BTSA electrical division manager Andre Viljoen says the BT-QUBE is
especially designed for households, businesses and remote sites.
www.bt-sa.co.za

Lexmark maintains
leader position
Lexmark has been positioned by Gartner in the Leaders’ Quadrant
for enterprise search solutions 2015. Gartner evaluated 15 vendors
in its most recent iteration of the annual Magic Quadrant for
Enterprise Search. This is the second consecutive year that
Lexmark has been positioned as a leader in the firm's Magic
Quadrant for Enterprise Search. "We believe Lexmark's continued
leadership position in the Gartner Magic Quadrant for Enterprise
Search validates the strength of this important and differentiating
component of our solutions," said Nathan Nayagar, MD of
Lexmark – South Africa and English Speaking Africa.
www.lexmark.com

Official ISACA certification
exam review boot camps
ISACA certifications are globally accepted, consistently recognised
for gaining in market value and therefore widely sought after. The
ISACA South Africa Chapter now has 2 092 members, including
973 CISA certification holders, 210 CRISC holders, 219 CISMs and
118 CGEITs. ISACA South Africa, in conjunction with ITWinners,
is proud to offer official bootcamp-style Exam Review Courses
to prepare students to obtain the CISA, CISM, CGEIT and CRISC
certifications. The next date for these examinations is 12 December.
The Exam Review Courses are scheduled to take place in Cape Town,
Johannesburg and Durban during November.
www.isaca.org.za

Capgemini, Unit4 partner on BPAAS
Capgemini, one of the world's foremost providers of consulting,
technology and outsourcing services, and Unit4, a fast-growing
leader in enterprise applications for service organisations, have
announced a partnership that will see Unit4's industry leading
ERP and business applications added to Capgemini's BPO as a
Stack offerings. The partnership strengthens Capgemini's BPAAS
solution and further expands its technology alliance portfolio,
offering large enterprises access to more agile back-office solutions
in the cloud. Through Capgemini's assembled-to-order solution,
Unit4 applications will be combined with services, processes, and
infrastructure that deliver more flexibility across HR, procurement
and finance and accounting processes.
www.unit4.com

USAASA, USAF
achieve
clean audit
again
Administration at
USAASA continues to
show vast improvement
as both USAASA and
USAF achieved a clean
audit opinion from the
Auditor-General this year.
"The institution of policies
and procedures and the insistence on a culture of compliance have
yielded the positive results we are seeing now," says CEO Zami
Nkosi. Nkosi notes the improvements are likely to continue as the
agency automates those controls through the implementation of a
long-desired ERP solution: "Fortunately, we are implementing the
very same control, having gone through two years of designing,
implementing and measuring against them manually. That means
the culture of compliance is already in place, which makes it easier
to transit to the automated form."
www.usaasa.org.za

SOFTWARE
Attix5 enriches
backup

COMPANY NEWS
To read the FULL company releases, visit

www.itweb.co.za

Contact sales@itweb.co.za for any sales enquiries.

Petrus Human, CTO of Attix5
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Attix5, a global developer and
provider of data protection
software and cloud solutions, is
proud to announce the release of
V8 Peregrine R4 – the fastest, most
agile version of Attix5 Pro backup
software to date. This full product
suite release features a large
selection of added benefits and
bug fixes, with the main attraction
being Storage Pools.
www.attix5.com

A PLACE WHERE CIOs GATHER

WHAT IS THE CIO COUNCIL OF SOUTH AFRICA?

WHERE DO I FIND
OUT MORE?

In 2009, Microsoft put forward the idea of getting a group of CIOs together on a regular basis to
discuss matters of relevance to their sector. Today, many of SA’s leading CIOs get together on
a quarterly basis at meetings in Johannesburg and Cape Town to do just that at the CIO Council
of South Africa.

To find out more on
the CIO Council of
South Africa scan
the QR code or visit

bit.ly/1vmzgax

The CIO Council of South Africa is an independent body made up of CIOs and IT directors. The
council and the topics it tackles are decided by the members based on what’s important, interesting or relevant to their roles.

WHAT IS TRANSFORMER?
Transformer is the official magazine of the CIO Council of South Africa, produced in partnership with ITWeb Brainstorm. Published prior to the quarterly meetings of the CIO Council of South Africa, the theme
of each magazine closely mirrors and drills down into the topic investigated at the session where the
issue is launched.
In addition to being handed out at the quarterly gatherings, Transformer is packaged and distributed with
Brainstorm magazine and a digital version of the publication, featuring a multimedia reportback from
the event, is made available post event.
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ITWeb is an indispensable source of news, information and insight
for those who make technology investment decisions, for companies
that provide technology solutions or services of any kind,
as well as for investors and tech enthusiasts.

First with IT news. Every day.
www.itweb.co.za
info@itweb.co.za | Tel: + 27 11 807 3294 | Fax: + 27 11 807 2020
326 Rivonia Boulevard, Rivonia, South Africa

