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n data-driven markets, the ability to source and analyse
raw information to effectively support decision making is
really what separates competitors. Sound decisions based on
game-changing resources will impact on operational efficiency
– specifically from a cost management point of view.
And the market is aware of this.
The ITWeb/ YoungBlood Consultants BI Survey on Page 8
has shown that 50% of respondents believe the cloud is a cost
effective alternative for hosting their data, and only 12% said
the cloud is too costly.
A third of respondents plan to implement a BI strategy within
the next 12 months, while only 20% have stated that BI is not a
priority for their organisation.
Irrespective of the pace at which an organisation is pursuing
BI, data will remain the primary catalyst for change.
And, as the Business Continuity Report Back on page 14
states, in a world of uncertainty, data risk analyses is essential.
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InsIGHT
By paULa GILBerT

Towards zero-power
telco networking
We want to change
the game; we don't
want step change,
which is not suﬃcient.
We want to deliver
infinite information
at zero-power.
Azfar Aslam, Bell Labs

a

frica should be working towards
zero-power networking in
telecommunications.
This is according to Azfar Aslam,
senior director and partner of Bell Labs
Consulting EMEA, talking on the side-lines
of the Southern Africa Telecommunication
Networks and Applications Conference
(SATNAC) in Hermanus, Western Cape.
Aslam said as of 2013, global
telecommunications networks consumed
69GW of energy, which is effectively the
"power consumption of 12 New York cities".
This is unsustainable and is adding to end
costs for consumers, according to Aslam.
"The idea is that if we develop
equipment in a way that is so energyefficient that it can be managed through
renewable energy, then you
don't need to rely on power from the
electrical grid."
This would see telecommunications
equipment becoming completely
independent of the power grid by using
natural resources like solar or wind power.
"We want to change the game; we don't
want step change, which is not sufficient.
We want to deliver infinite information at
zero-power."
He noted the power consumption of
global telecoms networks is increasing
each year, even though the equipment
efficiency is improving, which should
technically bring costs down. However,
power-related operational expenditure
(opex) is now a significant item on telcos'
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balance sheets, leading to mobile service
providers' bills going up globally.
"So we are talking about how to reduce
that opex and if there are means to do that,
why wouldn't you do it?" asked Aslam.
"We believe we can improve energyefficiency in the mobile networking arena
by a factor of 10 000. This could drive a
98% reduction in net energy consumption
in the end-to-end network."

Green reality
Bell Labs has designed equipment that can
provide green power to networks. "An
example is renewable powered cells − think
of it as a mobile base station in a box − and
it will have its own power supply from
solar power, working completely off the
grid. So that is the vision we are trying to
work towards."
He said this is not a vision but rather a
workable plan that can be put into action
if the telecommunications industry buys
into it.
"In 2010, this was a vision but now it's
a reality. If you look at the results that
were published during the Greentouch
conference in June, they show it is no longer
just a vision, the techniques have already
been identified to achieve the vision. Now,
the next phase over the next five years is
about implementing those techniques in the
most cost-effective ways."
Aslam said there are three big issues in
Africa: power is one, but going hand-inhand are the issues of limited access to

networks for those who need services, and
affordability.
"These are all important but power is
the number one issue because without
power, even if you want to deliver services
to those who do not have, you may not be
able to."
Daniel Jaeger, Alcatel-Lucent VP for Africa,
agrees power is not a standalone issue.
"They work together. Reduced power
consumption can increase the roll-out
of providers to rural areas; it makes it
much easier for an operator to reach areas
that are not covered today. It also affects
affordability because the cost of power will
go down and therefore allow people who
could not afford the service today to afford
the service tomorrow," noted Jaeger.
But for this new model to work, it will
take an industry-wide decision to embrace
green technology in the sector.
"The industry has to come together and
decide for itself if that is the direction it
wants to go into, which is more energyefficient. You cannot develop equipment
only for one large service provider; it
has to be an industry-wide decision.
Collectively everyone comes together and
says this is the way to go, otherwise it
doesn't happen."
Bell Labs is the research and development
subsidiary of Alcatel-Lucent.
*Paula Gilbert is an ITWeb news
journalist. She recently attended the
annual SATNAC Conference.
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BUsIness
allaboutXpert raises the bar
Recognising that portfolio, programme and project management is
best supported through a delivery support office, allaboutXpert has
emphasised the value of its Managing Successful Programmes (MSP)
and Portfolio, Programme and Project Offices (P3O) certifications.
These are best management practice certifications bringing together –
in one place – a set of principles, processes and techniques to facilitate
effective portfolio, programme and project management through
enablement, challenge and support structures. This internationally
accredited qualification is aimed at people who work in or aspire to
work in a PMO either as a PMO manager, project specialist, project
co-ordinator, programme or project administrator.
www.allaboutxpert.com

appConverge
stresses importance of data
AppConverge says data is important for the continuous operation
– and even survival – of any organisation. In fact, it is a crucial
factor and should be considered a valuable asset in any operating
organisation. The company has observed that most projects neglect
or overlook the importance of data quality and also having a
proper data management strategy. The company’s data warehouse
experts provide analytical skills and in-depth understanding of
industry and business key performance indicators and analytical
applications that can assist your organisation in achieving the data
management strategy goal.
www.appconverge.com

293 bicycles for school children

new bicycles for 293 schoolchildren
in orlando, soweto
Dimension Data, in partnership with the City of Joburg, Qhubeka
and Bhoni4Kasi, has sponsored 293 bicycles to learners at three high
schools in Orlando, Soweto, to combat the frequent absenteeism and
exhaustion experienced by learners walking to school in this area.
The recipient schools were selected by the City of Joburg, which has
been working closely with the Department of Transport over recent
months, as well as the high schools' governing bodies and principals.
www.dimensiondata.com

CloudGate,
Got-Game get empowered
MICROmega Group company Cloudware will supply its low cost,
low power and easy-to-support CloudGate devices to the Got-Game
Pop Up digital libraries that are being rolled out to underprivileged
communities throughout SA. The Point of Presence of Unleashing
Potential (Pop Up) digital libraries are off-grid digital centres
purpose-built for rural and underserved communities. Founded
by Arthur Wade Anderson in 2012, Got-Game focuses on education
and economic inclusion for people in these communities, using
innovative concepts such as the digital libraries.
www.cloudware.co.za

Kyocera enhances
customer service through partserve
Winning directors from Payspace

sa entrepreneurs win
international best practice award
A ‘bootstrapping' philosophy, coupled with hard work and
innovation, has paid off for four determined South African
entrepreneurs. They received the prestigious Frost & Sullivan 2015
South African Product Leadership of the Year Award for Enterprise
Resource Planning Systems, for their PaySpace cloud-based payroll
product, at an awards ceremony in Cape Town. Established in 2000,
PaySpace offers low-cost, cloud-based payroll and human capital
management enterprise software.
www.payspace.com

As part of its quest to provide outstanding customer service,
Kyocera Document Solutions SA, one of the leading document
solutions companies, has appointed PartServe as its repair
service partner and official parts distributor for printers and
multifunction products (MFPs). This agreement provides an
excellent value proposition for customers, offering workshop
repair service for all customers who have purchased products
from Kyocera distributors countrywide. Printers and small
desktop MFPs are sold with a standard carry-in warranty by
Kyocera distributors. Kyocera Document Solutions SA's customer
services support manager, Paul Wendlandt, says Kyocera will now
be able to provide repair services to all customers countrywide.
www.kyoceradocumentsolutions.co.za
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Sleep easy with Granite ePOD

DTPS public service enquiry

Cradle Technology Services has added electronic proof of delivery
(ePOD) to its successful Granite Warehouse Management Solution
(WMS). ePOD extends the power of Granite WMS's traceability
outside the four walls to the point of activity, at the mobile
edge. The ePOD solution is a cloud-based mobile electronic POD
solution with integration to Sage ERP solutions and Granite WMS.
Functionality includes load management, tracking, navigation,
sign-on screen, date and time stamping, e-mailed POD to
customers, vehicle inspection and a Web portal for
comprehensive reporting.
www.cradle.co.za

The minister of Telecommunications and Postal Services today
concurred with the Public Service Commission on the initiation
of an independent inquiry into the management affairs of the
department. In May 2015, during the Budget Vote speech, the
minister had indicated he was attending to the ongoing leadership
challenges that are negatively impacting the department's ability
to execute its functions timeously. The minister had received
concerns from individuals and managers of the department about
the paralysis within the department. The minister approached the
Public Service Commission for assistance regarding the role played
by senior management, including the Director General, in the
dysfunction of the department.
www.dtps.gov.za

When the
cloud bursts
According to Dee Smith
and Associates, as an
enterprise, the cloud
holds great potential,
but the cloud does not
solve your problems – if
you have an operational
problem now, you'll
have it in the cloud as
well. If anything, the
cloud makes operations remote and you'd need to up your game
to be able to leverage it effectively. The first place to start is crisis
management. If the enterprise does not have a robust major
incident process in place, then it becomes more difficult to operate
in a distributed environment.
www.deesmith.co.za

'Significant havoc
in technology' happens
There is a distinct lack of maturity in IT when it comes to crisis
management, says Dee Smith and Associates. IT shops approach
crisis management in a manner similar to the proverbial ostrich
– head in the sand. All efforts are focused on preventing a major
incident, but when one happens, the process to deal with it is nonexistent or poorly executed. Regardless of the underlying process
management and sophistication adopted by IT, it is not about if
a major incident is going to happen, but when. Most industries,
which have been around for far longer than IT, get this.
www.deesmith.co.za

DVT launches first
learnership programme
Software and solutions company DVT has launched a new
learnership programme as part of the company's continued efforts
to nurture business and software development skills, particularly
in SA's previously disadvantaged communities. The new
programme is similar to DVT's existing internship programme,
except it is open to school-leavers with a passion for business and
IT, who are unable to pursue a career in these fields because of
financial constraints.
www.dvt.co.za
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Arch-Infinity unveils loyalty product
The demand for customer loyalty products has dictated the launch
of Arch-Infinity as part of Arch Retail System's suite of store
management solutions. It is a customer loyalty programme that
integrates with Arch Retail at point-of-sale, and was developed
in conjunction with One/One. Arch-Infinity not only addresses
the loyalty requirement, but also gathers personal customer
information required to design targeted marketing campaigns.
www.archsoftware.co.za

Unified
governance
offers seamless
management
According to Wipro the
concept of IT governance
has grown in prominence
over the past five to 10 years,
driven by the need to comply
with an ever-growing
list of regulations around
Satyanarayna Sunkara, Wipro.
accountability. Furthermore,
the importance of IT as a business enabler has been realised, and it
has become essential to align IT strategy with business strategy and
put methods into place to measure the effectiveness of IT.
www.wipro.com

IS Ghana in multimillion-dollar
infrastructure expansion
Pan-African telecommunications provider Internet Solutions today
announced it is investing $15 million over the next three years to
expand its network infrastructure to benefit all Ghanaians. The first
phase of deployment will be in Accra, with future phases including
Kumasi, Takoradi, Cape Coast and a number of other commercial hubs.
As the demand for more bandwidth increases, this state-of-the-art
fibre-optic network will have the required capacity to accommodate
this growth. The fibre-optic network is fully compliant with the
International Telecommunications Union standard (ITU-T SG15) for
fibre-optics build, and the Metro Ethernet Network Forum standards
(MEF 2.0) compliance for Metro and carrier grade Ethernet networks.
www.is.co.za

Company news

BUsIness
Time is money

TFmC becomes
Bidvest Facilities management
Total Facilities Management Company (TFMC) recently announced
its name has changed to Bidvest Facilities Management as part of
its growth strategy in line with the Bidvest Group. The company,
which is well known for its end-to-end total integrated facilities
management services, is seen as a key driver of growth in Bidvest's
Services Division. Bidvest Facilities Management is refocusing
and expanding its offering. The company's CEO, Bruce Spence,
said: "We have always had a strong presence in the facilities
management industry, and as TFMC, we were FM leaders in South
Africa. As Bidvest Facilities Management, we plan to build on this
platform and expand even further."
www.bidvestfacilitiesmanagement.co.za

attix5, Is partner
for customised sme offering

Kwanda Phiri, iMbasa It

ansys buys parsec

International data security and business recovery specialist Attix5
has joined forces with Internet Solutions (IS) to supply it with a
cloud backup solution that has been incorporated into the IS Ignite
SME business offering. Designed to enable SMEs to do business
more efficiently, Ignite manages the Internet requirements of
business owners so they can focus on driving their organisational
strategy. "We provided IS with the business recovery technology
to bundle a comprehensive cloud backup solution with Ignite.
Given the large amounts of data being generated by companies
on a daily basis, they need to have the peace of mind that, should
the worst happen, their data will always be safe," says Phillip de
Bruyn, GM of product management at Attix5.
www.attix5.com

BCX Group named 2015
Gender mainstreaming Champion
Business Connexion has been named the 2015 Gender
Mainstreaming Champion in this year's Gender Mainstreaming
Awards. The awards programme, aimed at encouraging the
private sector to buy into achieving more meaningful gender
representation in mainstream business, gives public recognition
for good practice and excellence in tackling gender mainstreaming.
The company also won the Women on Boards category and
received recognition in the Women Empowerment in the
Workplace (large and JSE-listed) category. This follows the
company's recent shortlisting in the Standard Bank Top Gender
Empowered Company: Businesswoman of the Year Award.
www.bcx.co.za

IT personality, Visionary
CIo award nominations close
Nominations have closed for the SA ICT industry's top annual
awards – the IT Personality and the Visionary CIO of the Year
2015, presented by the Institute of IT Professionals SA (IITPSA), in
association with ITWeb, the Gordon Institute of Business Science
and Gartner Africa. Dozens of nominations have been received, and
the judges will now review and rank them.
www.itweb.co.za

According to iMbasa IT, when
an employee signs a contract of
employment with an employer
to render services either on a
contractual or full-time basis,
in reality employees are trading
their skills and time in return
for income, which the employer
must provide for services
rendered, so it can also generate
its own income. Like they say:
"Time is money." This precious
exchange can be easily abused,
the company says.
www.imbasa.co.za

Rynier van der Watt, Parsec Holdings

AltX-listed engineering company
Ansys has successfully completed
the acquisition of Parsec Holdings.
The merger provides increased
manufacturing capacity and
expertise, which will enable the
merged entity to develop cuttingedge engineering solutions for both
existing and potential customers.
"Our complementary product
offerings are perfectly aligned,"
says Rynier van der Watt, head of
Strategy, Mergers and Acquisitions
for Ansys.
www.parsec.co.za

InDUsTry soLUTIons
nampower
leads african
continent
in eIm
Namibia's national power
utility, NamPower, has
successfully rolled out a
company-wide enterprise
information management
(EIM) system, enhancing
and centralising the
Isac Tjombonde, Datacentrix
management of content
related to almost all of the business processes within the
organisation. With the assistance of high performing and secure
ICT solution provider, Datacentrix, NamPower's EIM rollout is a
landmark project for the continent.
www.datacentrix.co.za
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Gender gaps
exist, says TIH
Despite developments
made in gender equality,
many gaps still exist
between males and females
in the areas of innovation
and entrepreneurship. The
Innovation Hub hosted the
Women in Innovation and
The Innovation Hub
Entrepreneurship Breakfast in August, with the theme: "Inclusivity
of women in innovation and entrepreneurship''. It explored the
challenge of exclusivity that still remains. High school learners and
tertiary students also attended.
www.theinnovationhub.com

Wipro ‘Future CIO’
programme commences at GIBS
Wipro, a leading global IT, consulting and business process services
company, and Gordon Institute of Business Science (GIBS), a leading
business school in SA, have announced the commencement of the first
module of the ‘Future CIO' programme. The first leg of the programme
kicked off in August, where the 19 candidates began a four-day
Strategic Thinking module at the GIBS campus in Illovo, Johannesburg.
www.wipro.com

SearchWorks
a finalist
for MTN
Business award
Technology company e4
is thrilled to have had its
SearchWorks app selected as a
finalist in the prestigious annual
MTN Business App of the Year
awards. The SearchWorks app,
designed to facilitate local search
requests for the property and
legal fraternity, does so quickly
and efficiently with 24-hour live
results at the user's fingertips.
www.e4.co.za

Ryan Barlow, e4

COMPUTING
Logging is not just for lumberjacks
Arguably the most important function in the ITIL incident process,
and thus also in the major incident process, is information
gathering. This is primarily used to feed three process steps in ITIL
incident management – identification and logging; classification
and prioritisation; and investigation and diagnosis. Information
gathering is the most important function because information is, by
default, the primary input, and no matter how well an enterprise
may have perfected IT crisis management, and in particular, the
major incident process, or any process for that matter, if the inputs
are wrong, the output is more than likely to be the same.
www.deesmith.co.za
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Panomera on display in SA
Dallmeier has embarked on a tour through SA, to offer live
demonstrations of its unique and patented Panomera multifocal
sensor camera technology. The multifocal sensor system was
especially developed for the all-encompassing video surveillance
of expansive areas. With MFS technology, it is now possible to
monitor large-scale areas from a single location and to capture
both an overview image and detail images in the highest resolution,
even from distant areas at the same time. Based on a patented lens
and sensor concept, the Panomera effect guarantees a perfectly
uniform resolution throughout the entire coverage area.
www.dallmeier.com

Kyocera Document Solutions
SA's 2015 Annual Service Awards
Kyocera Document Solutions South Africa rewarded its top service
professionals at its annual Service Awards ceremony. Once a year,
Kyocera hosts a competition for engineers that service its products
on-site. This event is an opportunity for Kyocera to reward its certified
service engineers for outstanding knowledge of Kyocera hardware
and software products. The Service Awards attracts 2 500 service
engineers globally who compete to be the best in their country. Kyocera
Document Solutions SA hosts the top local engineers at the awards
ceremony to find the best engineer in SA and the SADC.
www.kyoceradocumentsolutions.co.za

CHANNEL
Internet Solutions
connects to Microsoft Office365
Internet Solutions has been named a Microsoft ExpressRoute
partner, providing its clients with a private and reliable connection
to Microsoft Azure cloud services. Greg Montjoie, executive:
Connectivity at Internet Solutions, said: "We are pleased to expand
the quality and variety of direct connectivity options we currently
offer to our clients with ExpressRoute. With more business functions
moving to the cloud, we have been working hard to provide our
clients with better basic standards of connectivity. We already offer
direct interconnects to cloud service providers around the world
with our CloudConnect solution, and ExpressRoute is a great lastmile solution for Microsoft Azure."
www.is.co.za

Obsidian
opts for Attix5
A close-knit partnership
between open source software
supplier Obsidian Systems and
global developer and provider
of data protection software
and cloud solutions Attix5 has
resulted in unprecedented
Robert Kellerman, Marketing Manager, Attix5
levels of data protection and backup for clients. Recognised as
leaders in their respective markets, Obsidian Systems and Attix5
have combined expertise, technology and market knowledge to add
significant value to clients.
www.attix5.com

Company news

seCUrITy
Hi-tech security:
Integrated end-to-end solutions
BT-SA is a technology systems integrator that started as a network
cabling and wireless solutions provider. The company has grown
into a full service provider that is now able to install and maintain all
aspects of a data centre, from cabling to air conditioning, building
management and security. Dewald Burger, senior manager of the
wireless, security and fire division, says BT-SA's move from IT into
the security market was a natural progression for the company. The
security world is migrating to IP networking, creating a growing
market for integrators able to provide turnkey solutions.
www.bt-sa.co.za

Get manageengine’s centralised
alarm management free

paradigm shift at the fence
According to Dallmeier Electronic, when it is important to
provide perimeter protection for sensitive facilities and external
building security, thermal imaging cameras are the most popular
choice. They are highly effective for detecting trespassers, but
unfortunately, they do not provide visual verification of alarms.
Andreas Wolf, product manager Intelligent Video Surveillance at
Dallmeier, speaks of the benefits and capabilities derived from
combining thermal cameras with multifocal sensor technology, in
terms of analysis, object tracking and identification of individuals
on the perimeter.
www.dallmeier.com/en/home

neTworKInG

ManageEngine has introduced AlarmsOne, a SaaS-based solution
that lets the user view, manage, and monitor all alarms from every
critical monitoring tool running on the network, all displayed in a
single console, as a cloud service, as well as letting administrators track
all alarms from their applications – regardless of the administrator's
location or the time of day. AlarmsOne consolidates all alarms and
intelligently groups the alarms based on host, network device,
application, database, and more. It gives deeper visibility into each
alarm, so administrators can minimise downtime and maximise
performance; it seamlessly integrates with tools used for infrastructure
monitoring, cloud monitoring, log analysis, and IT help desk.
www.itrtech.co.za

starLink’s
solutions help
saudi govt
StarLink, the region's trusted
security-specialised 'true'
value-added distributor
(VAD), has witnessed a drastic
increase in cyber attacks on
government organisations
in the Kingdom of Saudi
Arabia in 2015. Like the
private sector, government
organisations globally are
dependent on creating,
collecting and consuming data.
"It is clear that government
organisations in Saudi Arabia
now understand the threats
they face. Alongside our
channel partners in KSA,
we have been engaged in
multiple large government
cyber security projects this
year, implementing best-ofbreed next-generation threat
protection solutions that
address today's cyber security
challenges," said Hassan
Abdelqader, VP Sales – KSA
at StarLink.
www.starlinkme.net

Fireeye security
summit in sa
FireEye, the leader in
stopping today's advanced
cyber attacks, and StarLink,
acclaimed as the largest and
fastest-growing "true" valueadded IT security distributor
across the Middle East,
Turkey and Africa regions,
hosted the FireEye Security
Summit, in Johannesburg,
on 9 September, at La'WiiDA
Lodge & Conference
Centre. Together with
StarLink, FireEye presented
on thestate of the threat
landscape,offered insight
into how companies can
be breached, and how
companies can analyse and
respond to such threats. The
event featured interactive
discussions and offered
participants the opportunity
to learn and share realworld best practices for
better managing, securing
and auditing their IT
environments.
www.starlinkme.net

Andre Viljoen, Bt-sA

Andre Barnard, XOn

Tripp Lite
appoints BT-sa

access Kenya
leverages DpI

Tripp Lite, a global manufacturer
of power protection and
connectivity solutions, has
appointed local systems integrator
BT-SA as a critical application
partner. This partnership
agreement will allow Tripp Lite to
expand its footprint throughout
the African continent. The
partnership includes providing all
Tripp Lite end-users with carryin warranty repairs and support,
and in the case of SLAs, BT-SA
does onsite support.
www.bt-sa.co.za

XON, with Procera Networks,
has delivered a multi-tenant
system to Access Kenya's entire
customer base, providing a
self-service portal showing
detailed near real-time, perapplication reporting, per
customer. The system also
enables revenue protection
through billing integration and
asymmetric quality of service,
ensuring customers receive
exactly the service they are
paying for.
www.xon.co.za

Turrito networks wins antalis contract
MICROmega Group company, Turrito Networks, has been awarded an IT
infrastructure upgrade contract from Antalis South Africa to modernise
its network. Antalis is one of the largest distributors of printing and digital
papers in the country, as well as a range of printing and finishing equipment
and consumables (inks and plates), visual communication media, industrial
packaging supplies and logistic solutions. "Bandwidth was a constant
challenge for us. We wanted to enhance our services by incorporating
things like videoconferencing, but the infrastructure was not able to cater
for this. Our ageing infrastructure also resulted in users not getting the best
experience," says Alwyn Miller, executive IT manager at Antalis.
www.turrito.com
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ITWeb/YoungBlood Consultants BI Survey

Real-time BI not
a must-have for all
An essential requirement for companies dealing with
consumers, real-time Bi proves an overkill for others.

glen ansel, YoungBlood Consultants

B

usiness intelligence is a strategic
priority for most organisations, 36%
have implemented a BI solution over the
past year and 45% plan to do so in the next
12 months.
This emerged from a recent BI survey,
which ran on ITWeb in partnership with
YoungBlood Consultants.
Exactly half of the respondents cite a
BI roadmap/strategy is necessary for IT
departments to regain control of data at all
levels and from all sources. A further 35%
believe a clear roadmap helps set realistic
user expectations among all the product
hype, while only 5% say it is not necessary
because BI is now driven by ad-hoc
business needs and data discovery.
“There seems to be a clear division in the
market between companies that believe
the BI journey is solved, and those who
feel they don’t yet understand it,” says
Glen Ansell, sales director at YoungBlood
Consultants. “Our experience is that a
few weeks spent on assessing your BI
maturity, and understanding where the
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most business value is to be derived, is
extremely valuable.”
Well over half (62%) of respondents
believe BI is a relevant concept given the
explosion of data sources; 12% indicate BI
is relevant only where data centralisation
is needed for system-of-record reporting.
“The implication of this survey finding
is that BI is important as an integration
platform. This contradicts in many ways a
growing view among software vendors and
their services partners that quick wins off
existing transactional systems are the main
driver of demand,” comments Ansell.
He believes this finding means it is
important to integrate data conceptually
before actual delivery takes place. “Indepth modelling is essential to understand
how the organisation’s transactional data
is structured. This is a key failing in most
BI deliveries.”

Self-service, please
A sizeable 23% of respondents have selfservice BI throughout their organisation and
a further 40% have it in isolated pockets.
Ansell says self-service BI is a wide
term encompassing a spectrum, from
charting in Excel through to deep analytics
provided by researchers: “This shows
in the survey responses. There is also a
misunderstanding regarding what selfservice BI can actually do. We all use the
term in marketing presentations, but
clearing up the client’s expectation at the
outset is more important. There are a lot of
disappointed users out there who thought
the new age was upon them.”
Only 14% of respondents assert they
will never host their own data warehouse,
while 40% are sitting on the fence – they
have thought about it but haven’t made
a move yet. While 50% of respondents
believe cloud is a cost-effective alternative
for hosting their data, 35% find it too
costly – some cite up and download costs

If your
organisation is largely
administrative,
realtime BI is of
little significance.
If it deals with
consumers,
it is becoming vital.

as prohibitive. Not surprisingly, 37% say
privacy and security is too big a risk for
hosting their data in the cloud.
“It is interesting to see the evolution –
for cloud doubters, watch this space, it is
real,” comments Ansell.
When it comes to real-time BI,
the opinions are divided: 36% have a
compelling user case for real-time BI
and 34% believe it is an overkill for their
organisation.
Ansell notes that historically, much BI
has been focused on financials or repetitive
human behaviour, for which real-time BI
is not a requirement.
“These days, if process decisions must
be made by humans or systems, real-time
BI is an essential requirement. So if your
organisation is largely administrative, realtime BI is of little significance. If it deals with
consumers, it is becoming vital,” he says.
The results show a high level of
appreciation for predictive analytics:
almost 30% of respondents say it helps
drive decision making in all spheres of the
business, while for 60% it has value in
specific areas of the business.

BI reLeVanCy For orGanIsaTIons
BI As A rElEvAnt COnCEPt

BI is no longer a relevant concept
BI is a relevant concept only where data
centralisation is needed for system-ofrecord reporting

1,22%

12.24%

Components of BI have greater
relevance beyond historic BI boundaries

24.08%

BI is a very relevant concept given the
explosion of data sources available

64.45%

PrIMAry vIsuAlIsAtIOn tECHnOlOGy DEPlOyED
34.29%

16.33%

15.51%

15.51%
6.94%

Microsoft
Power (view)
(Pivot) (Map)

Other

Business
Objects

Qlikview

Cognos

Intuitive

3.27%

2.45%

Microstrategy

tableau

In-MEMOry AnAlytICs

BIG DAtA/ sOCIAl MEDIA AnD BI
We have thought about
incorporating big data in
our BI strategy

5.71%

42.55%

In-memory analytics
is an overkill for our
organisation

37.13%

We have applied analytical
models to big data and got
useful insights

26.38%

We have a compelling
use case for in-memory
analytics

We have determined that
we have access to big data
and it is useful

25.11%

We have implemented inmemory analytics, hoping
to get a rOI

16.03%

We have implemented inmemory analytics and are
getting a rOI

16.03%

We have implemented a
POC using in-memory
analytics

15.61%

We have started planning
to incorporate big data in
our BI strategy
We have integrated useful
insights from big data with
our existing BI data

24.26%

35.86%

22.13%

We are clear as to what
analytics to apply to big
data that would generate

20.00%

We have a business case
to incorporate big data in
our BI strategy

19.57%
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ITWeb/YoungBlood Consultants BI Survey
Business intelligence
is of strategic importance
and enables smart
decision-making through
intelligent data solutions.

Who responded?

The 2015 BI (Business Intelligence) Survey was
run online on ITWeb for a period of two weeks in
June and aimed to determine:

• The survey received 325 valid entries.
• A third of respondents are CEO, MD or president of their organisation.
• One fourth are from companies with over 500 employees, one fifth from multinationals with over 5 000
employees, while very small businesses are represented by 16%.

Data visualisation

1
2
3

Which types of organisations find that BI is a relevant concept;
Whether organisations have a BI roadmap and strategy in place; and
How organisations are dealing with big data.

It’s a strategic
drive to use data
visualisation in
our organisation
15.74%

We use data
visualisation
throughout our
organisation
23.15%

Self-service BI is a
standard approach
for everyone in our
organisation
8.76%

Self-service BI

We don’t use data
visualisation in
our organisation
14.35%

We have
self-service BI
throughout our
organisation
14.29%

We use data
visualisation in
isolated pockets in
our organisation
46.76%

We have selfservice BI in
isolated pockets in
our organisation
39.63%

We don’t have
self-service BI in
our organisation
37.33%

BI and the Cloud	
40.83%

We have thought about hosting our data warehouse and BI in the cloud
18.35%

We host some of our data warehouse and BI in the cloud
We will never host any of our data warehouse and BI in the cloud
We have started planning to host our data warehouse and BI in the cloud
We have a business case for hosting our data warehouse and BI in the cloud
We host all of our data warehouse and BI in the cloud

VALUE OF BI

BI is pivotal to
the business
success in our
organisation
40.72%

BI has no value to
our organisation
6.19%

BI adds value to
our organisation
through faster
access to data, but
not pivotal to the
business’ decision
making processes
47.42%

10

BI is considered
a necessary evil
5.67%
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14.22%
10.55%
8.72%
7.34%

Predictive Analytics
Predictive analytics
adds no value to
our business
12.89%

Predictive analytics
has value in specific
areas of our business
59.28%

Predictive analytics
helps drive
decision-making in
all spheres of our
business
27.84%

ITWeb is an indispensable source of news, information and insight
for those who make technology investment decisions, for companies
that provide technology solutions or services of any kind,
as well as for investors and tech enthusiasts.

First with IT news. Every day.
www.itweb.co.za
info@itweb.co.za | Tel: + 27 11 807 3294 | Fax: + 27 11 807 2020
326 Rivonia Boulevard, Rivonia, South Africa

Company News

HARDWARE
Epson announces
portable projectors

Kyocera unveils A4
colour Ecosys printers, MFPs

Epson has launched a new range of portable, high-quality projectors
with enhanced connectivity and networking features. The projectors
are ideal for use in meeting rooms and classrooms. This new range
of portable projectors (EB-S27, EB-X27, EB-W29, EB-98H, EB955WH and EB-965H) are small and lightweight enough to be carried
between rooms. The models come with a carry bag to make moving
and storage of the projector even easier. The whole range uses 3LCD
technology and equally high white and colour light outputs to deliver
exceptional image quality and accurate colours.
www.epson.co.za

Kyocera Document Solutions, one of the world's leading document
solutions companies, announces the launch of three printers and two MFP
colour devices. All are based on the award-winning Ecosys technology,
including the durable drum, with a yield of up to 300 000 pages, lowering
waste generated during the life of the product and further enhancing
Kyocera's impressive environmental credentials. The new A4 colour lineup is ideal for all workgroups looking for managed colour and the lowest
CPP in their class. The market for high-speed A4 devices continues to
grow significantly and there is increasing expectation that these devices
perform at levels normally expected for A3 devices.
www.kyoceradocumentsolutions.co.za

WHITE PAPERS
Customer
storage
priorities

Storing the future

Enterprise storage environments
are increasingly strained in
handling organisations' data
requirements. Based on the
broadening adoption of cloud,
mobile, social, big data, and
Internet of things technologies,
the IT industry is shifting to
a new platform for industry
and enterprise innovation and
growth. This 3rd Platform of
computing will enable the
transformation of every industry
in the coming years and beyond.
As they look to leverage 3rd
Platform technologies to achieve
new competitive advantages
and growth opportunities,
organisations are more
dependent than ever on their
IT infrastructure in general
and on their storage systems
in particular to execute this
transformation.
www.infinidat.com

According to Infinidat,
humanity's data footprint is
exploding. Big data, analytics,
cloud, the Internet of things,
social media and more are
causing its exponential growth.
In every industry and every
size organisation, storing and
retaining data presents the same
challenges: it is too expensive,
fundamentally unreliable,
difficult to maintain consistent
exceptional performance, and
consumes too much floor space
and energy. Modern storage
infrastructures have become a
patchwork of point solutions,
trade-offs and compromises.
Even after decades of industry and
technology advancements, there
still is no universal, integrated
storage solution that can reduce
risk, enable profitability,
eliminate complexity and
seamlessly integrate into the way
a business operates.
www.infinidat.com

INTERNET
DEVELOP SA launches
free online learning
platform
DEVELOP South Africa, a division of
Bidvest Office, has launched ineoNavigator,
a free online learning platform. "After
clients have purchased one or more ineo
devices, the customer can simply login
to the ineoNavigator portal using our
username and password. This will help the
customer to get to know their new printer
Marc Pillay, DEVELOP South Africa
or multifunctional device faster, while
improving their time management and efficiency – completely free of
charge,” explains Marc Pillay, divisional MD of DEVELOP South Africa.
www.developsa.com

Internet Solutions goes bigger, better,
faster at rAge 2015
Internet Solutions is sponsoring South Africa's premier gaming event – rAge
– for the third consecutive year, and will be providing a record-breaking
5Gbps of bandwidth. It is anticipated that the overall 122TB of Internet traffic
served during rAge in 2014, which consisted of 99.6TB downloaded, and
22.4TB uploaded, will be exceeded during this year's event, and Internet
Solutions is well prepared for this. "Internet Solutions is going bigger, better
and faster at rAge 2015, demonstrating our continued commitment to the
gaming community by providing Internet speeds that have not yet been seen
on the African continent," says Greg Montjoie, executive, Connectivity at
Internet Solutions.
www.is.co.za

ENTERPRISE
Dimension Data publishes Tour de
France data for 21 stages

ISACA SA Chapter
2015 Annual Conference

Dimension Data, the global IT organisation processing and
analysing the data coming from trackers under the saddles of
riders in the Tour de France, has released a summary of the data
the company recorded, processed and analysed across 21 stages
of Le Tour. Dimension Data's technical team said it processed
between ¹4 million and 6 million records per stage to provide this
year's race highlights. * The highest recorded speed on a sprint was
78.48km/h, by John Degenkolb on stage 5.
www.dimensiondata.com

The annual ISACA South Africa Chapter conference was held at Emperors
Palace, in Johannesburg, on 3 and 4 August. The event's theme was: "More
Insights. More Value", and was modelled around the topical issue of cyber
security. About 400 delegates attended the opening of the event by the
ISACA South Africa Chapter president, Kenneth Chikwanha. International
and local industry leaders shared valuable information and enlightened
the audience with their insights on current trends and developments. The
programme featured a variety of sessions, including three panel discussions.
www.isaca.org.za
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soFTware
agileCloud
announces
Cloud
workspace
suite
AgileCloud, an offering
brought to you by
CommerceQuest South
Africa, has announced the
launch of Cloud Workspace
Suite, a comprehensive suite
of services a business needs
to operate in today's modern
era. Cloud Workspace Suite
helps companies significantly
reduce operational costs
as well as cut capital
expenditure though
eliminating the requirement
for on-site servers, software
and associated maintenance.
Cloud Workspace Suite
combines all of the essential
modern-day business service
needs into one unified
cloud solution.
www.agilecloud.co.za

DVT hosts
inaugural
Java forum
Software and solutions
specialist DVT has launched
a series of networking events
aimed at bringing the South
African Java development
community closer together.
Speaking at the inaugural
DVT Java Forum held in Tyger
Valley, Cape Town, DVT
Java practice lead Timothy
de Villiers said despite the
growing importance of Java
as a development platform
for mobile and back-end
solutions, the community
remains small and skills are in
short supply. "Java skills are
in high demand, even more
so since Android became the
dominant mobile platform
and other mobile platforms
started integrating with
back-end systems."
www.dvt.co.za

Internet solutions
debuts CloudConnect
Internet Solutions (IS), a pan-African telecoms service provider,
has launched CloudConnect, establishing the gold standard
of versatile, secure connectivity to major international cloud
services. The new service provides MPLS VPN connectivity to
Amazon Web Services, Microsoft Azure and Dimension Data
Cloud, via new direct interconnections in London and Frankfurt.
CloudConnect gives businesses the ability to connect to the
international cloud computing solution that best responds to
their business, via a single user-friendly portal with marketleading standards of security, privacy and redundancy. It
was created particularly in response to the needs of data- and
computation-intensive sectors such as retail, education, banking
and financial services.
www.is.co.za

Virtualisation, cloud
computing sharpen focus on
software asset management
According to COMPAREX SA, the changing IT landscape, with
its shift towards the cloud and greater mobility, as well as more
complicated methods of accessing software (such as software as
a service), has meant that software asset management (SAM) has
had to undergo a transformation in order to keep up with evolving
company needs. "In the past, SAM was a much simpler exercise;
a business identified its network assets and attributed software
accordingly," explained Hailey Parker, sales manager of COMPAREX
SA, a global IT specialist in licence management, software
procurement and technical product consulting.
www.comparex-group.com/web/za

rsD, Communication
Genetics sa partner
Communication Genetics, a leading provider of customer
communication solutions, and RSD, a pioneer in information
management and governance software, have announced a strategic
partnership to deliver information management and governance
solutions in SA. Additionally, the companies are pleased to
announce the major win of a significant four-year managed
services deal with a global financial services organisation in SA.
www.communicationgenetics.com

TeCHForUm
organisations
must
reinforce
security of
customer data
In the wake of yet another
massive data breach in the
US (the Internal Revenue
Service in May, the Office of
Personnel Management in June
and Ashley Madison in July),
Greg Gatherer, striata
and considering the prevalence of identity theft across the globe,
both the public and the private sector need to step up the security
of customer data, specifically across digital channels, says Greg
Gatherer, head of Strategic Accounts for Africa at Striata.
www.striata.com

emC motivates
for integrated
healthcare
South African healthcare
providers have been urged
to move towards a national
integrated healthcare solution,
which will enable the value of
patient data to be optimised
for analysis, research and
investigation purposes.
Michael Graetz, VP of the
Healthcare business in EMC's
Michael Graetz, EMC
Information Intelligence Group (IIG), says in addition to enabling
university researchers to mine patient data, thereby improving
the performance of system innovations, integrated healthcare
solutions substantially improve the quality of care and make a
tangible contribution to fighting fraud.
www.emc.com/en-za

managing organisational risk
Organisational risk can be reduced to two base constituents: loss
or diminished profit, and loss of stability. Similarly, for any tool or
technology to be valuable, it must do two of three things – improve
profit, reduce loss or improve the risk against loss, and maintain
organisational stasis and stability. So says Kevin Halkerd, senior
security specialist at J2 Software. "Companies who are not on the map
in terms of using tools that accomplish that, are already handicapped."
www.j2.co.za
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Reportback: Business Continuity Conference 2015
By REGINA PAZVAKAVAMBWA

Beyond the horizon
Horizon scanning identifies potential threats and
their impact on business operations.
While most CEOs are considering a
strategic transformation of their business,
poorly planned change initiatives,
mergers and acquisitions, or a shortage of
resources, can reduce the probability that
these plans will succeed, said McAlister.
Better threat sensing and detection and
stronger employee responsiveness to risk
management and security are examples of
the ways in which executives can protect
their companies, he added.
To do this, auditors must understand
the operations of various corporate
functions. They must also consider how
this will alter the business' risk and
control environment, audit processes and
assurance activities, and the meaning
of audit's value to the business, said
McAlister.

Disruption sources
James McAlister, VP of the Business Continuity Institute (BCI) and director of Crisis Prepared.

I

n a constantly changing world, where
the future is difficult to predict, ‘horizon
scanning’ is essential, said James McAlister,
VP of the Business Continuity Institute (BCI)
and director of Crisis Prepared.
He was the keynote speaker at the
Business Continuity Conference 2015,
hosted by ITWeb in association with the
Business Continuity Institute.
Quoting the House of Commons Science
and Technology Committee, McAlister
said, in the absence of a crystal ball,
horizon scanning can help organisations
detect signals, identify trends and think
more inventively about what the future
might hold, enabling them to capitalise on
opportunities and better mitigate threats.
The practice of horizon scanning has its
origin in the discipline of ‘futures studies’,
which is the systematic forecasting of the
future from present trends. Any company

14

| October 2015

that does not have horizon planning is
planning to fail, McAlister warned, as
horizon planning identifies potential
threats to an organisation and ensure the
right business continuity plan is in place to
deal with their impact.
Most companies, according to
McAlister, assume any future change is a
continuance of frequency and direction of
present trends among a limited number
of political, economic, technological and
social variables: the future for the company
is expected to reflect the past and present
or, in essence, to be surprise-free.
"The future will not look like the past
or the present, so using information from
those domains provides a baseline for
strategic resilience development, but will
not necessarily enable organisations to
prepare for the future in a proactive rather
than reactive way."

Organisations need to create, implement
and manage a business resilience strategy
that centres on identifying and mitigating
prioritised risks across the enterprise,
says Sehume Motswenyane, senior
manager, cyber security at Ernst & Young
Advisory Services, who also spoke at the
conference,
Resilience helps organisations resist
as well as react to threats, reshape
environments, and survive both foreseen
and unforeseen risks, said Motswenyane.
New sources of disruption mean companies
must increase resilience of their processes
and systems, and they need to recover
faster and more cleverly from disruptions.
The processes companies perform to
respond to disruptive threats should
enhance the level of consumer trust in
the organisation, he said. Customers
and business partners are becoming less
tolerant of service outages – they expect
protective measures are in place.
If a business fails to resume operations
quickly following a major disruptive event,
it can face loss of revenue, market share,
customer trust and reputation, he added.

Reportback: Business Continuity Conference 2015

Organisations need
to create, implement
and manage a business
resilience strategy that
centres on identifying and
mitigating prioritised risks
across the enterprise.

BCI Africa Awards

Sehume Motswenyane, senior manager, cyber security at Ernst & Young Advisory Services.

Progressive companies are seeking
innovative ways to create more flexible
approaches to managing unforeseeable
risks which integrate perform- and
protect-related corporate strategies to
achieve sustainable long-term success.
Traditional risk management and BCM,
while valuable, tend to be considered the
responsibility of a few specialised staff
within corporate silos, said Motswenyane.
Also, migrating workloads to the cloud
does not automatically provide resilience
and continuous operations capabilities.

According to Motswenyane, resilience
should build on and leverage organisational
investment in BCM – resilience incorporates
BCM at its core. A BCM solution is
foundational to any efforts to establish a
resilient organisation, he added.
Therefore, organisations should work
to develop a ‘one-in, all-in' organisational
culture and commitment, which
emphasises the value of both ‘explore'
and ‘exploit' capabilities in achieving
resilient operations and agile innovation,
he concluded.

Alongside the conference, the BCI
Southern African Development
Community Chapter recognised
the outstanding contribution of
business continuity professionals
and organisations living in or
operating in the Africa region.
Nine awards were presented
during the BCI Africa Awards
2015, hosted at the Maslow Hotel
in Sandton.
Now in its third year, there
were eight judged categories
and one public vote category,
including: Continuity and
Resilience Newcomer 2015;
Continuity and Resilience
Consultant 2015; Continuity and
Resilience Professional (Private
Sector) 2015; Continuity and
Resilience Professional (Public
Sector) 2015; Most Effective
Recovery; Continuity and
Resilience Team 2015; Continuity
and Resilience Provider (Service/
Product) 2015; Continuity and
Resilience Innovation 2015;
and the public vote category –
Industry Personality 2015.
All winners from the BCI Africa
Awards 2015 will automatically
be entered into the BCI Global
Awards 2015.
Speaking during the awards
ceremony, Brian Henry,
chairman of the BCI (SADC
Chapter), said: "Business
continuity management is a
journey and not a destination."
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Reportback: Digital Transformation Dinner
By MICHELLE AVENNANT

Who drives your digital
transformation?
The conflict between IT and marketing is a challenge to digitisation.

Sean Maritz, CIO (acting), Eskom.

I

ncreased conflict between IT and
marketing departments is a prominent
challenge in digitally transforming
businesses, said experts at the Avanade
Digital Transformation dinner at EAT, in
Northcliff, Johannesburg, in September.
The dinner aimed to unpack the roles of
the CIO, CMO and CDO in driving digital
transformation in business. The relationship
between marketing and IT is changing.
With the rise of technology as a strategic
focus and with businesses becoming more
and more digital, successful organisations
are redesigning the way they work and
collaborate. The CIO-CMO relationship is
more important than ever.
Avanade believes the key to a closer
working relationship between the CIO
and CMO is a hybrid perspective. To adopt
this chief information marketing officer
(CIMO) perspective, both must understand
IT pressures and needs, as well as the
challenges marketing faces.
The digitisation of all elements of the
business is rapidly breaking down silos
between formerly disparate components of
the business, said branding and advertising
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expert and strategist Andy Rice. This
includes the traditional divide between IT
and marketing.
Marketing is becoming increasingly
digitised and drawing more on IT resources,
particularly data, said Rice. The Cannes
Lions creative communications festival and
awards show this year debuted the category
of "creative data", he added.
Yet marketers' drive to access and
communicate business data often raises
regulation and security concerns, noted
Sean Maritz, acting CIO at Eskom.
Different strategy cultures also butt
heads, added Maritz, as "IT traditionally
wants to deal with all aspects of a problem
before going to market", which for
digitising businesses can mean vital lags
in adoption time. Marketers finalise and
execute strategies much more quickly,
he continued.
Marketers and IT staff clash with one
another because they both want the best
for the organisation, but have very different
concerns and objectives in achieving this
goal, Maritz explained.
The challenge presented to IT
departments is to embrace their role as
increasingly central to every aspect of the
business, rather than being a single element

which can get away with keeping itself to
itself, he concluded.
Lourens Swanepoel, CTO and innovation
lead at Avanade SA, pointed out that
marketing and IT professionals need to
collaborate formally, and must work
together towards developing an integrated
perspective – the CIMO perspective.
Forward-thinking IT and marketing leaders
globally have been quick to adopt the CIMO
perspective to drive digitally empowered
customer experiences.
"The CIMO is not a role, but a shared
point of view and approach to creating
a unified digital vision, and thus, a
more positive, personalised customer
experience," said Swanepoel.
According to Swanepoel, companies
must recruit and retain talent with
both marketing and technology skills to
collaborate successfully. "The emphasis is
on creating cross-functional capabilities
internally – businesses are moving away
from siloed approaches to building digital
capability and skillsets."
The Digital Transformation Executive
Forum was an Avanade event in
partnership with ITWeb.

Lourens Swanepoel, CTO and innovation lead at Avanade SA.

Company news

TeLeComs
Deputy minister speaks
at women’s month event
The deputy minister of the Department of Telecommunications and
Postal Services, Professor Hlengiwe Mkhize, was the guest speaker
during a Women's Month Celebration in the Ekurhuleni Municipality.
Professor Mkhize spoke about job opportunities in the ICT sector
at the Women's Month Celebration, which formed part of an ICT
awareness campaign. The event will be facilitated by the speaker of
the municipality, in partnership with the National Association of
Manufacturers in Electronic Components (NAMEC). The event was
organised to empower women, the youth and those with disabilities in
fighting the triple challenges of poverty, inequality and unemployment.
www.dtps.gov.za

sa Connect is alive
There have been recent articles in the media that suggest SA Connect
is dead. SA Connect is definitely alive, with the DTPS currently on
course with the implementation of the first phase of SA Connect as
part of what the department has to do in this big broadband push
project. This is as per the department's plans for this financial year;
this work to implement SA Connect is backed by tangible actions
that have been carried out by the department without fail.
www.dtps.gov.za

ITr Technology to
support apple,
samsung

Telkom, BCX welcome
Competition Tribunal’s decision
Telkom and Business Connexion (BCX) have welcomed the
Competition Tribunal's decision to approve the transaction
between the two companies. Telkom is acquiring the entire issued
share capital of BCX, which will then delist from the JSE. Telkom's
turnaround strategy to improve performance and to reposition the
company for sustainable growth has, as a key component, focused
on the growth and enhancement of Telkom's ICT service offering
to its customers.
www.telkom.co.za

saTnaC 2015: ‘africa: The
Future Communications Galaxy’
SATNAC, the annual Southern Africa Telecommunication
Networks and Applications Conference, was again hosted by
Telkom in partnership with sponsors from the industry. This
year's event was held at Arabella Hotel & Spa, in the heart of the
Kogelberg Biosphere Reserve, near Hermanus in SA's Western Cape
region. A wide range of technical topics was discussed and centred
on this year's theme: "Africa – The Future Communications
Galaxy". The conference, initially focusing exclusively on student
presentations of telecommunications-related research, debuted
at the University of Cape Town in 1997, drawing less than 100
delegates then.
www.telkom.co.za

Sybrand Strauss, Itr technology

ManageEngine, the real-time
IT management company,
has announced support for
the Apple Device Enrollment
Program (DEP) and Samsung
KNOX Mobile Enrollment in
Mobile Device Manager Plus, its
enterprise mobility management
solution. Mobile Device Manager
Plus also gains a utility to enrol
Android devices using near-field
communication.
www.itrtech.co.za

Telecoms minister places
DG on precautionary suspension
The minister of Telecommunications and Postal Services, Dr
Siyabonga Cwele, has received written representations from
director-general Rosey Sekese submitting reasons why the
minister should not place her on precautionary suspension. After
considering the reasons and applying his mind, Cwele has decided
to place the Director-General on precautionary suspension for a
period of 60 days while the Public Service Commission conducts its
independent inquiry.
www.dtps.gov.za

Direct Carrier Billing
for Google play

Competition Commission
recommendation on mTn

Telkom has announced Direct Carrier Billing, an integrated carrier
billing service for Google Play for smartphones and tablets, on
Telkom's mobile network. The service is made possible through
the integration of Telkom's Event Billing service with the Bango
Payments Platform and will enable Telkom customers to buy
books, applications and in-game purchases from the Google Play
Store and charge it directly to their mobile phone bill or airtime.
Customers can also make in-app purchases, such as additional
content or new levels for a gaming app, without interruption to
the app experience.
www.telkom.co.za

The Competition Commission informed Telkom and MTN SA that
it has not recommended the approval of the proposed transaction
between the two companies to the Competition Tribunal. Telkom
and MTN SA signed a heads of agreement in 2014 to extend their
existing roaming agreement to include bilateral roaming and
outsourcing of the operation of Telkom's radio access network.
"While the Commission's decision is disappointing, Telkom and
MTN have agreed not to proceed with the transaction, as we wish
to avoid a protracted Tribunal hearing," Telkom Group CEO Sipho
Maseko said.
www.telkom.co.za
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INDUSTRY INSIGHT: women in ICT

Women at work
Doing more for women, faster, is the role of ICT in SA.
Grassroots women, too, are being
absorbed into the labour force and
being presented with economic
opportunities, as SME business
owners, at a greater rate than before.
Women are well represented within
the ranks of small business owners,
and this is encouraging since SMEs
employ a large percentage of the
country's workforce.

Moving forward

Loren Braithwaite Kabosha, principal
consultant on ICT policy for Layela Consulting.

B

y radically simplifying the extensive
and manifold contribution of women
to SA's struggle for emancipation, it can be
broken down into roughly three stages.
While women in SA have been
challengers of institutionalised racism
since at least the turn of the last century,
in many ways it was the fledgling trade
union movement of the 1920s that led to
the ultimate realisation that women had an
equal role to play in the country's liberation.
That realisation soon gave way to the
actual participation phase, which saw
women rising to positions of political
importance as organisers, in particular,
as evidenced in the example of the 1956
Women's March to the Union Buildings.
The emancipation phase that followed
saw women occupy 40% of parliamentary
seats. In addition, the 50% target for
women's representation in all areas of
decision-making is enshrined in the
Southern African Development Community
Protocol on Gender and Development,
adopted in SA eight years ago.
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However, while there is much still
to be done, SA boasts a vibrant and
growing ICT sector that can direct its
significant capacity for innovation
towards the advancement of women
in SA. The ICT and broadcast
industries occupy a pivotal position
within the greater economy,
contributing as much as 10% to the
country's GDP. And the fact that the
sector is a visible one means it can
change perceptions and advance SA's
transformation goals.
NGOs like Women'sNet work to
advance gender equality and justice in
SA specifically through the use of ICTs.
The South African Women in ICT Forum
champions transformation at the level of
commerce and industry. There are myriad
technology-focused initiatives introduced
by the public and private sector that use
ICTs to improve the daily lives of rural and
urban women. And the SA Communication
Forum's ICT Achiever's Awards specifically
celebrates women in ICT, with a special
award category of that name.
Statistics released last year by the
Institute of Information Technology
Professionals indicate 56% of ICT
professional jobs are held by women
globally. Unfortunately, the situation in SA
is not as rosy. Although women constitute
55% of the country's workforce, only 32%
of the ICT workforce comprises women,
according to BMI TechKnowledge research
and the SA Women in ICT Forum.
This is better than 20 years ago, but the
game needs to be raised if South Africans

Only 32% of
the ICT workforce
comprises women,
according to BMI
TechKnowledge.

want to avoid waiting another 20 years
to achieve workplace parity. With so
few women working in the ICT sector,
it's critical to celebrate those who have
achieved through initiatives such as the
ICT Achievers Awards, because they have
excelled against all odds.

Find a mentor
Finally, what of those women who have
yet to achieve? Here are some tips I have
found useful:
Remember ICT is the industry of now
and the future. The world is moving to a
knowledge economy of an information
society. It is an exciting industry in which
to build a future-oriented career. And it is
at the forefront of progressive employment
policies and innovations when it comes to
motivating employees in interesting ways.
ICT provides for flexibility and
innovation in the workplace. Many ICT
companies promote flexible approaches
empowered by technology that will benefit
working mothers, in particular.
Finally, it is important that would-be
participants in this sector look out for
mentorship opportunities. The ability to learn
from successful women – and men – across all
industries, is a great predictor of success.

INDUSTRY INSIGHT: Application Economy

Best kept secret
The application programming interface is the ideal
solution for innovation in the application economy.

T

he application economy has landed: an
inter-connected, mobile applicationbased world that sits in the palm of our
hand. And it's spreading fast. According to
CA commissioned research conducted by
Zogby Analytics, about 50% of consumers
worldwide have used apps in the past six
months to engage in social media, shop,
research a purchase or watch a video.
Apps are the new point of interaction
between brands and consumers.
Businesses are working hard to provide
superior digital experiences for consumers
– and grow revenue streams – using
cloud computing, social media and by
connecting employees and partners to
enterprise data anywhere, anytime.
Take social media: When Netflix
members stream a TV show from Netflix to
their iPad, they can sign in via Facebook.
After viewing the show, members are
given multiple ways to provide social
feedback. They rate content, write reviews
and share what they watch with friends.
The Internet of things (IOT) is also
stimulating the launch of innovative
app-based services. In the IOT world,
even a smart meter can be connected to
the Internet and invested with some low
level of awareness. McKinsey & Company
estimate 50 billion devices will be
connected by 2020, and this will drive the
total value of the IOT sector to $6.3 trillion.
Enterprises must take action. According
to research conducted by Forrester
Consulting and commissioned by CA
Technologies, 94% of business executives
said they faced increased pressure to
release apps quicker. But how?

Secret sauce
Application programming interfaces (APIs)
are the driving force in the growth of the
application economy, and companies are
facing increasing pressure to adopt APIs as
they digitally transform their businesses.
So, what is an API? It is a set of rules that
determine how one application speaks to
another. On the Web, APIs make it possible
for services like Google Maps or Facebook

to let other apps ‘piggyback' on their
offerings. For example, a user is able to log
into his Uber taxi account using his airline
app and book an airport pick-up. It's fast,
simple and convenient.
Software developers creating these
disruptive applications rely on APIs as a
short-cut to real-time business data.

APIs make it
possible for services
like Google Maps or
Facebook to let other
apps 'piggyback' on
their offerings.

Managing the APIs
But there's a catch. To make data sharing
via APIs safe, reliable and cost-effective
among developers, mobile apps, partners
and cloud services, there are critical
security, system performance and data
adaptation challenges to contend with. API
management tackles these, by publishing,
promoting and managing APIs in a secure,
scalable manner.
First, it integrates and exposes existing
critical business systems as APIs, so the
services can all talk to one another: Airbnb
to Facebook, or the Lufthansa airline app
to its reservation system, for instance.
Secondly, API management
solutions let companies on-board and
manage developers to create apps. API
management solutions make it simple
for developers to access a full-featured
developer portal, where they can discover

Ian Clark, senior director for API management
solution sales in EMEA at CA Technologies.

APIs, build and test apps against published
APIs. The result? Faster innovation.
Thirdly, API management solutions
secure enterprise data to meet tough
regulatory standards and manage who can
access APIs, and when. API management
creates a trusted security layer around
APIs to ensure they can only be accessed
by trusted applications and users – thereby
combating misuse or possible attack on
backend systems.
Forrester Consulting research found
API management accelerates the timeto-market for revenue-generating
applications that require integration with
multiple data sets by 97%. That's from 90
days to three days. Moreover, businesses
reported a 275% return on investment on
their API management toolset and payback
within 12 months.
As companies look to innovate using
APIs, they need to ask themselves how
they maintain control over corporate
data once it leaves the business. API
management does all of this, allowing
companies to launch new business
initiatives quickly, disrupt the market,
compete safely and cost-effectively – and
thrive in the application economy.
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INDUSTRY INSIGHT: wireless networking

Riding the second wave
The expected uptake of Wave2 technology will change
the way many networks are designed and implemented.
three to four. The support of additional
spatial streams allows for increased
performance, delivering the most reliable
bandwidth from a wireless access point.

Fast lane

Andy Robb, technology specialist at Duxbury
Networking.

W

hen the original high-speed
wireless networking standard
(802.11ac) was announced two years ago,
it was enthusiastically embraced by the
IT industry, which heralded the arrival
of gigabit WiFi. The 802.11ac specification
served as a performance boost over the
802.11n spec that preceded it, increasing
wireless speeds up to threefold.
Industry watchers said 802.11ac would
"boost network capacities and increase
reliability while meeting the diverse needs of
an increasing number of users".
Now there is 802.11ac Wave2, which raises
the bar again. Officially, 802.11ac Wave 2 is
an addendum to the 802.11ac specification.
It uses MU-MIMO (multi-user, multipleinput, multiple-output) technology to help
increase maximum wireless speeds to 3.6
Gigabits-per-second. Manufacturers are
said to be developing chipsets designed
to accelerate wireless data transfers even
further – up to 6.93Gbps.
Technically, the signals being transmitted
by the various antennae in a wireless
network are multiplexed by using different
spaces within the same spectral channel.
These are spatial streams.
Wave2 implementations are likely to
increase the number of spatial streams from
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Visualise an 802.11ac-based network as
a four-lane freeway, but only one car is
allowed onto it at any given point. Now,
with a Wave2 network, three or four
cars are given access simultaneously,
boosting the efficiency of the roadway
multiple times.
In this light, Wave2 is much more
than an improved wireless technology.
It goes a long way towards realising the
goal of ‘predictive access' to devices,
allowing the dependable support of
new-generation, high-bandwidth –
often mission-critical – services.
Previously, particularly in traditional
networking architectures such as those
found in the surveillance industry, cabling
was the medium of choice because it enabled
a predictive service for critical highdefinition (HD) video cameras.
Wave2 allows for services such as HD
surveillance to be addressed wirelessly. A
spin-off benefit is the speed at which new
access points can be rolled out, without the
need for cumbersome cabling connections.

New wave
The expected uptake of Wave2 technology
– which will give wireless access points
the capability of transferring data faster
than many Ethernet cables that run from a
network switch – will spawn a host of new
devices, changing the way networks are
designed and implemented.
For example, with multiple-Gigabit
capacities on a single access point, the
push to standardise 2.5- and 5-Gigabit
Ethernet started last year (2014) and has
resulted in the imminent availability of
high-end ‘multi-Gigabit' Ethernet switches,
representing a new market segment.
Looking ahead, the increased capacity
at the edge of the network should drive
the uptake of 100Gbps at the core and
within the ‘cloud arena'. Wave2 will create

Wave2 should
be seen as much
more than an
improved wireless
technology.
opportunities for marketers while promoting
the broad adoption of new supporting
technologies – such as 100Gbps Ethernet
– which has been limited to the larger data
centres until now.
With IT's emphasis on mobility, Wave2
will have a role to play, driving innovation
in how increased bandwidth and
availability are harnessed. It will support
the push of media-rich applications
to new-generation smartphones
incorporating 802.11ac Wave2 interfaces.
From a service provider's perspective,
Wave2 will offer more scope when rolling
out WiFi networks. It will address many of
the quality of service issues experienced by
wireless network end-users. Significantly,
it will stimulate demand for 3G offload,
particularly in urban ‘hot-zones', helping
cellular operators offer faster speeds to keep
up with customers' insatiable need for data.
Because Wave2 will go a long way towards
encouraging traditional mobile players to
deploy WiFi, more services should become
available to users, including media-rich
offerings such as video-calling, which
has never taken off in SA. There will also
be cost-saving benefits, as the mobile
infrastructure is expensive, while WiFi is
commodity-based.
Ultimately, Wave2 will help WiFi
networks scale and increase capacity,
boosting network performance without
additional cost, power or size when it comes
to client devices.

INDUSTRY INSIGHT: Data Management

Break it down
Canonical data breaks down data into its simplest
form, while still meeting business requirements.

M

ost companies didn’t suddenly
emerge with hundreds of
employees, thousands of customers
and millions in turnover. They grew
organically, by merging, being acquired or
acquiring other companies.
Growth, though mostly desirable in the
business world, creates its own challenges
within a company. It is likely the cause
of one of a number of companies' biggest
headaches – alignment. For example:
one part of the business has no idea what
another is up to and the executives struggle
to get the information they need to make
educated decisions of how to run the
growing, merged, or acquired business. It
is a humungous manual process to capture,
recapture and synchronise data from the
full spectrum of systems – this includes
data on printed sheets of paper or even
apps on mobile devices.
Most programs pass data or information
to and from a data store, such as a
database, file or storage repository. Most
programs, such as apps and processes,
operate against an underlying data store.
Many business applications and processes
share a data store – some companies create
data warehouses and master hubs that
collate, integrate and standardise the data
from many sources.
There are also many data stores that
need to share the data. They may share
data from manufacturing, finance, the
product department, HR, the helpdesk – all
over the business. It helps executives and
management make smarter decisions about
the future based on what's happening in the
business today. It also improves customer
service, makes the supply chain efficient
and delivers many other business benefits.

Spoke in the wheel
Incompatible data becomes a snag to
system integration. Canonical data helps
resolve that issue. Essentially, it breaks
down data into its simplest possible form,
still meeting the business' requirements.
Even better: there are standard canonical

data models for different industries,
so much of the work is done. But not
all of it.
The standard models represent
typical business subject areas.
However, those may not relate to all
the business' needs. Models must be
developed and customised accordingly.
A business can figure out the gaps by
mapping the data items within the data
stores of subject areas back to the data
modelled in the canonical model.
However, a company can still run
into snags. Its data modellers must
ensure the sources of the data being
used are correct. There can be more
than one source of data – imagine a
customer's name in a bank, which
may originate in the credit card, home
loan, transmission or another division
Mervyn Mooi, Director at Knowledge
– so a merged set of that data must be
Integration Dynamics.
created. The next headache is ensuring
the customer's name is correctly spelled
across data sources, and it’s vital to
ensure all the data is there.
achieved through artefact definitions
Source custodians, the credit card,
(metadata) – a dictionary of definitions
home loans, and transmission divisions in
describing what data is collected, how,
the example above, also need to agree to
when, where, why, and what it will be
standardise the structure, collection and
used for in the process.
capture of that data in future, or it throws
Canonical data requires processes be
the canonical model out again. That's
clearly defined and enforced. Straying from
the process allows error to creep into the
data collection, storage, retrieval, copying
and destruction, which throws out the
canonical model.
Canonical data standardises on the
simplest form of data, across all impacted
data sources, meeting the business' goals.
But it's important to go beyond mapping
pre-existing models for a specific industry.
The company must check the source data,
ensure there is a single source (or certify
that where there are multiple sources,
they are integrated and the data quality is
good). Metadata management thereafter
ensures ongoing protection of the
company's canonical model that delivers
trustworthy data to the people in the
business who will use it regularly.

Growth, though
mostly desirable
in the business
world, creates
its own
challenges
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By: Paula Gilbert

Innovative youth
to fix SA's problems

OCTOBER
Brainstorm CIO
Banquet 2015

SKA) as key components in the drive to ensure we
have the capacity to generate new knowledge."

Date: 1 October 2015
Venue: Summer Place

ICT roadmap

ITWeb Social Media
Summit
Date: 15 October 2015
Venue: Summer Place,
Hyde Park

FTTH Conference 2015
Date: 20-21 October 2015
Venue: Kigali Serena Hotel,
Rwanda

My World of Tomorrow
Date: 22 -24 October 2015
Venue: Sandton Convention
Centre

N OV E M B E R

Minister Naledi Pandor, Department of
Science and Technology.

AfricaCom

Date: 17-19 November 2015
Venue: Cape Town
Convention Centre

MARCH
ITWeb Business
Intelligence Summit
2016

Date: 15 – 17 March 2016
Venue: Vodacom World, Midrand

MAY
ITWeb Security
Summit 2016

Date: 24 – 26 May 2016
Venue: Vodacom World, Midrand
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S

cience and technology minister Naledi
Pandor, says South Africa's youth could be
the answer to a range of challenges facing Africa.
There is huge opportunity for them to use
innovation and technology as the tool to do
this, said Pandor, driving at the Southern Africa
Telecommunication Networks and Applications
Conference (SATNAC) in Hermanus, Western Cape.
"Who better than the youth to take advantage
of the unprecedented growth in many technology
sectors – in particular in mobile and information
and communication technology?" asked Pandor.
Africa is the second-fastest growing region in
the world, with seven of the 10 fastest-growing
global economies. Pandor believes this growth
can only be sustained through innovation and
ensuring this innovation addresses the global
challenges Africa faces.
"The future for our country and the African
continent depends on our development of
talented scientists and entrepreneurs working
in scarce-skills fields who can take up the
opportunity to develop new technologies and
innovative solutions for our pressing problems,"
said the minister.
"We are investing in the capacity to create
and diffuse new knowledge. Following global
trends, we are investing in the modernisation of
research and development infrastructure, and in
particular, new instruments and facilities (like
the Centre for High Performance Computing, and
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The minister said the Department of Science
and Technology (DST) has an ICT research and
development and innovation strategy, and
a roadmap that is being implemented by the
Council for Scientific and Industrial Research's
Meraka Institute.
"Its aim is to catalyse the development of
an innovative, sustainable and indigenous IT
industry that addresses a significant portion
of South Africa's IT needs, as well as attracting
investments from global IT corporations in R&D
and manufacturing facilities in South Africa."
According to Pandor, it is key to stimulate
public-private partnerships in IT research and
development and innovation.
"With the increased investment in R&D by both
private and public sectors, opportunities exist for
bold interventions that will enable South Africa
to secure a greater share of global markets in both
R&D and manufacturing.
"Over the last three years, the DST has
invested R62 million in ICT through our Industry
Innovation Partnership fund, although the fund
has largely been used in co-funding with ICT
multinationals."
However, she noted the DST is now targeting
South African-owned companies, and in future
Telkom's 16 university centres of excellence could
be the partners.

Access issues
Pandor said the DST is trying to position South
Africa and the African continent as leaders in IT
but Internet access remains a challenge in SA.
"High broadband costs, limited research and
development capacity, and a lack of innovative
economic models for providing connectivity to
rural communities [are challenges]."
She said the department is working on a
number of projects to help bring technological
solutions to problems in rural communities.
One of these is the Digital Doorway project that
provides terminals in rural locations that are
loaded with content and applications, which
include science software, HIV/AIDS information,
games, mathematics tutorials, and more.
"Currently, more than 200 units have been
deployed across the country, mainly in rural
areas where access to computers is still
a big challenge."

Top
Jobs

SKILLS DEVELOPMENT
By: aDMIRE MOYO

Insufficient assistive tech
for 'special needs' pupils

Software
Development Manager

Alfie Hamid, regional manager of Cisco
Corporate Affairs, sub-Saharan Africa,
says "When discussing literacy, we used
to only talk about reading, writing,
listening and speaking skills. But in order
to survive in today's digitised world,
pupils also need information, technology
and media skills."

Chief Technical Officer

Literacy challenges

T

he inclusion of technology in the South
African educational system is still in its
nascent stage.
That's according to market analyst firm Frost &
Sullivan which points out that there is insufficient
use of technology in South African schools,
particularly in ‘special needs' institutions, where
‘assistive technology' is highly valued.
In effect, the firm says, the introduction of
technology-driven initiatives can improve the
skills of individuals enrolled in ‘special needs'
education facilities.
It notes the importance of technology, therefore,
has to be acknowledged in order to allow the
South African educational system to align with
international standards and market trends.

E-education drive
Pieter Labuschagne, MD of Edit Microsystems,
a South African-based supplier of educational
and corporate technology solutions, says there
have been great strides towards incorporating
technology to improve learning outcomes;
however, there are still multiple challenges to
overcome in SA.
"One of the major stumbling blocks that South
African schools face is Internet connectivity
although there is an increasing drive towards
improving connectivity in all schools.
Connectivity enables schools to access resources,
training and support.
"We see a drive towards e-education throughout
the African continent. We recognise there is a trend
towards incorporating technology in the classroom
to improve learning outcomes, particularly in areas
such as literacy, science and maths, Labuschagne
states. "There is also a trend towards enabling
inclusive education through technology."

According to Hamid, literacy is a
challenge in SA. A recent Unisa study
found that, by the time many South
African pupils reach Grade 4, they are
functionally illiterate because they do
little or no reading in Grades 1 to 3, he points out.
By the time they reach Grade 5, 13% of pupils
are considered illiterate and are unable to score
more than four out of 20 on a comprehension
exercise. And when they reach university, only
one-third of pupils could be regarded as ready
to cope with the typical reading, writing and
reasoning demands they'll face in tertiary study
programmes, Hamid says.
"Literacy and technology can no longer be
separated; they work hand in hand and together
have brought about a revolution in learning.
Ensuring that teachers and pupils know how to
use educational technology, and that they can
troubleshoot problems when something minor
goes wrong, will help to ensure the success of
school literacy projects."
Frost & Sullivan is of the view that technology,
especially software that has the ability to enhance
collaborative learning and collaboration between
businesses and industries, is not being used to its
fullest potential to reap the best results in SA.

Shifting focus
Low connectivity also affects the ability of
e-education providers to access schools for
training and support, as the telecommunications
infrastructure in many rural schools is still
underdeveloped, it adds.
Companies also need to acknowledge that a
significant number of educational institutions
cannot afford expensive technology and thus
offer products accordingly. This is particularly
challenging for ‘special needs' institutions.
Alternative ways of thinking is imperative in such
a situation, whereby companies may develop
ways to financially help educational institutions
to gain access to the latest technology, Frost &
Sullivan concludes.
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Synertech
Accountable for managing and coordinating resources and processes to
deliver software products.
Gauteng
ZAR600 000-ZAR700 000 PA
Ref No: 258289
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University of Cape Town
Overall responsibility for all IT needs
of the department.
Western Cape
ZAR370020 - ZAR435267 PA
Ref No: 257922

Head of Cyber Security
Operations

ABSA Group
Ten years’ experience in a technology
environment, with at least five years
focused on information security.
Gauteng
Negotiable
Ref No: 258134

Product Application
Specialist

Giesecke & Devrient SA
Three to five years’ experience
Gauteng
Negotiable
Ref No: 257921

Oracle Applications
Developer

E-merge IT Recruitment
Minimum four years’ experience
designing, developing, testing and
documenting extensions within Oracle
HR Business modules.
Gauteng
ZAR45 000-ZAR50 000 PM
Ref No: 258271

Please visit www.careerweb.co.za and insert the
unique reference number in the job keyword search box
to view more details and to apply.
CareerWeb has over 200 leading companies posting an
average of 230 fresh ICT jobs weekly – it is the place to
search for your ideal ICT job.

EMAIL: ernie@careerweb.co.za
CALL: 011 807 3294
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Company News

TECHFORUM
The evolution of publishing

UCaaS offers simplicity, lowered TCO

Contrary to popular belief, the digital revolution has not killed the
print industry. According to a report by global research house,
Ovum, the printed product is proving resilient in many countries,
including mature markets such as Japan and Norway and growth
markets such as SA and India. Speaking at a recent MyWorld of
Tomorrow roundtable, hosted by Business Connexion and Ovum, it
emerged that print currently accounts for 86% of annual revenue,
and this figure is only expected to drop to 76% by 2020. According
to Nick Thomas, practice leader in digital media at Ovum, print
revenue will continue to dominate the publishing market globally.
www.bcx.co.za

Unified communications as a service (UCaaS) offers a total
communications service without the need for network hardware
or application software purchases, says Richard Vester, director
of EOH Cloud Services. As tough economic climates are driving
organisations to find ways to do more with less, they are turning
to UCaaS. "The UCaaS market is growing, and market research
indicates that from 2013 till 2018, UCaas revenue will double from
$2.52 billion to $7.62 billion," says Vester.
www.eohcloud.co.za

Hybrid cloud
bridges
tech, business
divide
Business and technology
departments have long lived in
disconnected worlds. Business
strives to make profit, and meet
the demands of the market,
while technology departments
administer the systems and
infrastructure. The two have a long
Richard Vester, EOH
history of working next to each
other without any cohesion, and while this weak relationship has
always been an issue, its negative effects are magnified in the cloud,
says Richard Vester, director of EOH Cloud Services.
www.eohcloud.co.za

Dynamic riskbased testing
enhances quality

Jacques van Wyk, Ricoh SA.

Avoid
catastrophic
security leaks
A Carte Blanche segment on 30
August highlighted the need to
secure documents on copiers,
printers and multifunction
printers because the devices
contain hard disk drives that
store document data that
villains could later reproduce.
And they couldn't be more
correct, says Jacques van Wyk,
COO of Ricoh SA.
www.ricoh.co.za
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Testing is an essential
component of delivery with
regard to any application –
after all, if an application has
not been tested, it cannot
be guaranteed that it will
function according to the
customers' requirements
and expectations, says Arun
Kumar Melkote, global head
of Strategy, Change Initiatives
and Marketing, Testing
Services, Wipro. However,
in a fast-paced environment,
time often does not allow for
every single possible test case
developed for an application
to be executed. As a result,
the approach of risk-based
testing was developed to help
prioritise testing according to
perceived risk, and determine
which test cases will ensure
maximum coverage.
www.wipro.com
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The innovation
opportunist
A ground-breaking PwC study
shows a deep correlation
between innovation and growth
for all businesses, says Johani
Marais, channel manager Africa,
Epicor Software Corporation.
Given today's corporate growth
imperative, and the leverage
gained through innovation, it's
important for organisations
to make smart investments.
Too little investment and
organisations can fall behind on
Johani Marais, Epicor
the innovation power curve. But
too much investment, as it turns out, can actually be far worse.
www.epicor.com

How to keep your
children safe online
Very few parents use parental controls on Internet-enabled
devices bought for their children, leaving youngsters potentially
exposed to online threats. Most parents feel it is suitable for
children to use the Internet either somewhat supervised or totally
unsupervised, and many do so without talking to their children
about online safety – even though they are aware that their
children may be hiding aspects of their Internet activity from
them, says Carey van Vlaanderen, CEO at ESET.
www.eset.com/za

Painting a
picture with data
Visual data analytics is a lot like
painting a picture. The image
might not look like much in
the beginning, as you play
around with different brush
strokes, colours and materials.
But after time, and with a little
experimentation, a picture
starts to take shape and you're
finally left with something that
Greaterman Nkomo, SAS.
speaks louder than words, says
Greaterman Nkomo, account executive, Visual Analytics, SAS.
www.sas.com/en_za

Go “INCOGNITO”
We are pleased to announce a
private-format CV presentation.
This concept enables job seekers to post their CVs in incognito
mode – to expose their skills, education, work experience and
credentials to the top recruiters in the country, without revealing
their identity.
The recruiters will be able to request contact with a job seeker who
chose incognito mode, and the job seeker will have the choice of
accepting or rejecting the contact request. If the job seeker accepts
the request, the contact details will be sent to the recruiter, and the
recruitment process will continue from there.
In the incognito mode, a job seeker also has the option of
predefining which recruitment agencies get to view his or her
contact details.

Visit
Follow us on:

www.careerweb.co.za

NOW
Tel: (011) 807-3294,
info@careerweb.co.za
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