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Analysis
By Joanne Carew

Let’s talk about Uber
Uber is laughing all the way to the bank.

I

recently attended an e-commerce
conference, where speakers from popular
online retailers offered advice to start-ups
trying to make it in the competitive tech
space. Their relatively simple formula:
identify a need. Come up with an innovative
way to address that need. And do it well.
For Travis Kalanick and Garrett Camp,
this involved developing an app. The need
that required attention is rumoured to
have been identified on a trip to Europe,
when the pair found themselves trudging
the snowy Parisian streets in search of a
cab. And how did they do it differently?
By utilising something that has become a
mainstay in most of our lives – our mobile
phones.
Just five years down the line, their
seemingly simple concept has been valued
by Goldman Sachs at as much as $40 billion.
A price tag I would argue indicates they
must be doing something right.
Living up to its name the remarkable
success of Uber has made the application
a case study relentlessly flogged by tech
industry thought leaders as the epitome of
disruptive innovation.
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But, as an early Uber investor put it:
“It’s hard to be a disrupter and not be
an asshole.” In this case, the brand’s
whirlwind trip to the top has earned the
Uber team its fair share of foes.
From news of planned media smear
campaigns, whispers of plots to sabotage
competitors, accusations of manipulating
regulatory loopholes and a less-than-loving
relationship with global transport industry
officials, Kalanick, now Uber CEO, is no
stranger to controversy.

Divide and conquer
But, if Uber has identified a need, addressed
that need, and done so in way that works
well (from my experience at least), what’s
the big deal? Can we fault them for seeing a
gap in the market and finding creative ways
to skirt around what many would describe
as outdated regulations on hired rides?
At the same tech conferences I referenced
above, industry experts stress the
importance of listening to the customer and
offering services to them via their preferred
channel. And while mobile can hardly
be considered a breakout trend, finding

ways to capitalise on the mobile moment is
something that few have been able to truly
execute successfully. In my opinion, Uber
has made a fairly decent attempt.
Contrarians in an industry of
conformists, reports of Uber’s plans for
the future indicate the San Franciscan
ride-sharing start-up continues to adapt,
innovate and diversify.
In December, Uber worked with
Kalahari.com to allow Cape Town-based
shoppers to utilise a promotional delivery
service, and Uber now offers restaurant
patrons cabs to their culinary destination
through a partnership with Zomato. I was
lucky enough to spend an afternoon on
an “UberYACHT” last week. Despite this
being just a promotional voyage, the event,
which was attended by local celebs and
featured performances from international
DJs, showcased how Uber wants the local
market to perceive its brand.
While residents of the Mother City may
not be able to hail an UberYACHT for their
Sunday afternoon trip from Camps Bay to
the V&A Waterfront for a spot of shopping,
as of October last year, app users could
hire out an UberCHOPPER to take them to
their chosen destination. With delusions of
grandeur, I entertained the idea of utilising
this mode of transport briefly, but quickly
changed my tune after learning that a
chopper trip from the southern suburbs
into the City Bowl would set me back
R170 000.
With an eye on expansion, Kalanick was
recently quoted as saying: “If we can get
you a car in five minutes, we can get you
anything in five minutes.” And, should
his vision for the company be realised, the
Ubers of the future could be steered by
driverless cars.
It is clear Uber has created some rather
controversial ripples in the local and
international transport sector. And the app
has made an impressive play for the lion’s
share of the market. But, if you ask me, its
success should not be viewed as a threat,
but rather as a challenge to the Luddites
of the licensed taxi industry and local
government to rustle up a little disruption
of their own.

CoMpAny news
Compiled by ClAre MAtthes

BUsiness
tomtom supports small business
TomTom Africa has partnered with the National Small Business
Chamber (NSBC) to supply approximately 75 000 members with
location services, including an address validation tool and “Put Your
Business on the Map”. This reinforces the support TomTom is giving
to small business growth in Africa. Small businesses will have greater
visibility thanks to TomTom validating their address information.
“This will assist customers in finding these businesses via a business
locator on the TomTom App or any of the TomTom portable
navigation devices,” commented Etienne Louw, TomTom Africa GM.
www.tomtom.com

Granite programme revealed
Cradle Technology Services has launched its Granite “Level-Up”
partner programme, bringing to Sage Evolution and Sage 300
ERP (Accpac) resellers and accountants the opportunity to offer
their clients a fully integrated warehouse management solution.
GraniteWMS is locally-developed and supported by the passionate
team at Cradle, and depending on the complexity of the site and
tracking entities, can be implemented in approximately six to eight
weeks. It is designed for bar coding, and in keeping with Cradle’s
philosophy of keeping it simple, does not suffer functional bloat,
but rather delivers the key requirements for receiving, put-away,
transfers and picking.
www.cradle.co.za

Don’t think bigger,
think smarter

Sakkie Burger, Business Connection

The single biggest challenge companies
face when it comes to data is making
optimum use of it – 70% of companies,
for example, have no organised means
of finding the right data. Sifting through
all of this data to find enterprise value
is more than just a question of brute
force. It requires a radical shift from
traditional data storage strategies to
ones that focus on data economics.
www.bcx.co.za

Apex, one Channel to impact
warehousing in Africa
Apex Real Time Solutions has partnered with One Channel. As
the leading warehouse management system (WMS) expert, Apex
offers solutions that provide key business information needed
to make informed management decisions. It focuses exclusively
on supplying consultancy, business process improvement and
warehouse management system implementations to companies
who manage stock through warehouse and distribution centres.
Apex CEO Alan Richard believes the One Channel model is ideally
positioned to assist in providing Apex with the marketing expertise
and reach that will help the company reach new customers and
provide a greater impact on businesses throughout Africa.
www.expertecherp.com

legislation
product
just got better
Sabinet’s Provincial
NetLaw product is the only
one of its kind available on
the market. It allows you
to see the legislation as it is
applicable today, but also
as it was at a particular
point throughout history.
Every version of a piece
of legislation across the
current nine provinces
is available, as well as
legislation for older
provinces before 1994.
Provincial NetLaw has,
over time, become one of
Sabinet’s most successful
products, and today it
is even better. It offers a
variety of benefits to you
and your organisation and
keeps you abreast of new
developments in South
African legislation.
www.sabinet.co.za

Business
connectivity
that goes
the (last) mile

wipro
collaborates
with weF
Wipro has been working
with the World Economic
Forum (WEF) partner
companies to evangelise
the need for organisations
to develop cyber resilience
and the importance of
quantifying cyber risk. Cyber
threats are distinct from
other business risks, given
the speed and widespread
nature of their impact, as
well as the sheer variety
of objectives and modes of
attack. Also, considering the
rising profile of cyber attacks,
cyber security is no longer
perceived as just another
technology challenge, but is
now acknowledged as one of
the top five business threats
for most enterprises.
www.wipro.com

Wireless

Fibre

Satellite

Voice

www.broadlink.co.za
April 2015

|

03

April 2015

|

03

Company News

BUSINESS
KZN varsity
goes live with
WMS
The University of KwaZuluNatal is now using OCLC
WorldShare Management
Services (WMS) as its library
management system. WMS
provides cloud-based library
management and discovery
applications in an integrated
suite, offering librarians a
comprehensive and costeffective way to manage library
workflows efficiently, and
Dr Donald E Brown,
improve end-users’ access to
Interactive Intelligence
library collections and services.
Interactive
The implementation of WMS
Intelligence releases helps bring the university
results
closer to its mission of
Interactive Intelligence Group
achieving academic excellence
released its financial results for the
and innovation in research.
fourth quarter and full year ended 31
Joyce Myeza, library director,
December 2014 recently. “The fourth
University of KwaZulu-Natal,
quarter was a strong end to a pivotal
explains: “WMS is a global
year for the company,” said Dr Donald knowledge system; it helps
E Brown, Interactive Intelligence
us widen access to learning
founder and CEO. “While continuing
research, and innovation,
to gain market share due to the robust to both our local and global
demand for our cloud offerings, we
scholars. WMS enables us to
effectively prepared to deliver our
deliver infrastructure and
new multitenant PureCloud services
support services designed
in 2015.”
around their learning needs.”
www.inin.com
www.sabinet.co.za

Mitel
confirmed
as global
market share
leader
Mitel continues to
extend its lead in
cloud communications
worldwide with
confirmation that it is
now the global market
share leader, according
to a new report from
Synergy Research Group.
As of Q3 2014, Mitel
Andy Bull, Mitel
powers nearly 20% of
all cloud communications based on subscriptions and seats, with
more than 850 000 cloud seats globally. Mitel also announced the
release of Mitel’s next-generation MiCloud solution.
www.mitel.com
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MiCloud features help service
providers
Mitel has added new features to its MiCloud portfolio aimed at helping
service providers quickly deliver cloud communications to their
customers. Additionally, the latest release of the MiCloud solution
contains a number of enhancements to help service providers lower
total cost of ownership even further. This coincides with news
from Synergy Research Group that Mitel is the global market share
leader for cloud business communications based on subscribers
and seats, with nearly 20% worldwide. “Customer interest in our
Mitel-powered cloud communications solution has been growing as
customers seek flexible, affordable communications solutions that
fit their unique business needs,” said Bertrand Laurioz, Telecom BU
director, Hub One.
www.mitel.com

Emcom
radios
power up
EFC
Extreme Fighting
Championship
(EFC) Worldwide
appointed
Emcom as its
official radio
communications
partner. Emcom
will provide radio
communication
solutions
covering all EFC
events. “Just
Tony Sipho Sibanda, Emcom
like the tough,
competitive EFC athletes, Emcom radio equipment is tough and
Emcom solutions offer our professional customers the competitive
edge,” says Tony Sipho Sibanda, executive director business
development at Emcom.
www.emcom.co.za

What’s in
DCdesign?

Lee Smith, Dee Smith and Associates

Over the past number of years,
Lee Smith, director at Dee Smith
and Associates, has frequently
been asked about data centre
standards or guidelines. Which
is the best to apply when
designing a new data centre
or refurbishing/upgrading an
existing site? There is no globally
accredited, official data centre
standard. “As a result, we cannot
just pick that one and apply it,”
says Smith.
www.deesmith.co.za

CoMpAny news

BUsiness
interactive intelligence’s
growth recognised
Based on its ongoing analysis of the contact centre systems market,
Frost & Sullivan recognises Interactive Intelligence Group with
the 2014 EMEA Frost & Sullivan Company of the Year Award.
Interactive Intelligence’s end-to-end suite of scalable, rich contact
centre capabilities, coupled with flexible deployment options and
excellent customer support, earned it a year-on-year market share
growth rate of 42.9% in 2014. Interactive Intelligence has one of
the broadest portfolios in the market, with an easy formula for
adding applications and functionality. Its purpose-built platform
spans Internet protocol private branch exchange and unified
communications to the contact centre, enabling customers to
access the entire gamut of business communications services
without undue cost or complexity.
www.inin.com

No one
Debbie Abrahall, first Distribution

First
Distribution
wins iBM
award

sizwe gets
Cisco credit

should do

First Distribution was
recently named winner of
an IBM Choice Award for
growth and transformation,
Middle East and Africa.
The IBM Business Partners
that win Choice awards
exhibit IBM values in all
client interactions and
achieve common business
goals, resulting in superior
customer satisfaction and
mutually significant business
impact. “First Distribution is
very proud to have won such
a prestigious award from
IBM,” said Debbie Abrahall,
MD of First Distribution.
www.ﬁrstdistribution.co.za

Sizwe IT Group announced
today it has achieved the
Internet of things (IOT)
Connected Safety and Security
Specialisation from Cisco. The
specialisation recognises Sizwe
IT Group as having fulfilled
the training requirements
and programme prerequisites
to sell, deploy and support
Cisco IOT Connected Safety
and Security products and
solutions. “We are very excited
about this achievement, which
will reinforce our competitive
Hanno van Dyk, Sizwe IT group
position as well as fuel our
growth into the future,” said Sizwe IT Group CEO Hanno van Dyk.
www.sizwegroup.co.za

business
intermittently

top students get
laptops

StorTech provides laptops for top achieving scholars

For the second year running,
the City of Johannesburg
partnered with SA’s top ICT
service providers to award
20 of the highest achievers
in matric. At the awards
ceremony, held on 4 February
at the Mayor’s Reception,
the lucky few received
new laptops, tablets and
smartphones. They were also
awarded R5 000 towards their
textbooks and R5 000 towards
their registration fees.
www.stortech.co.za

Wireless 1 Fibre 1 Satellite 1 Voice

www.broadlink.co.za
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teChForUM
Address
concerns
today
There needs
to be a fluidity
and flexibility
to business
continuity
to cater for
unsuspecting
issues, says
Michael Law,
CEO of Attix5.
Given the
connected
nature of
Michael Law, Attix5
business today,
companies can ill afford to lose access to their systems for
a few hours, never mind a couple of days. And with loadshedding also a reality for the foreseeable future, companies
need to have clear strategies and systems in place to deal with
disaster recovery (DR) and business continuity (BC).
www.attix5.com

overcoming agility
hurdles

popi – to Act or not
to Act?

Every enterprise strives for speed
and agility in its IT deployments.
But being first to market with a
new solution or application can
come with pitfalls, unless agility
best practice models are applied,
warns Daniel Gombe, CEO of
Sochin Technologies. Gombe says
speed and agility have become
the order of the day for every IT
department in every enterprise.
“But, upgrades and new
application implementations can
fail if speed is the only focus area,”
he says. “Agility best practice
methodologies must be applied to
ensure that not only are upgrades
and new applications rolled out
quickly, they are also rolled out
effectively.”
www.soit.co.za

There is no official indication of
when the Protection of Personal
Information Act (POPI) will be
fully enforced, or if any progress
has been made in appointing
an information regulator, says
Alison Treadaway, MD of Striata.
“Organisations that process
customer data, either of their own,
or on behalf of other companies,
may feel safe opting for a ‘wait
and see’ approach. After all, once
the full Act is enforced, we are
expecting a grace period of one
year before organisations have to
comply.” However, Treadaway says
there are areas of compliance that
will not be achievable in a one-year
period, so organisations should
already be addressing them.
www.striata.com

GARTNER AFRICA
EVENTS CALENDAR 2015
May
Architecting the Digital Business Ecosystem 5
6 May

Cape Town
Johannesburg

Aspiring CIO

June

Johannesburg

Security

28 July
30 July

Cape Town
Johannesburg

Gartner Symposium/ITxpo Africa

28 - 30 September Cape Town

*Gartner reserves the rights to change these dates.
For agenda details & on-line registrations for our upcoming events please visit:
www.gartner.co.za Tel: +27(0) 21 794 4569
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CoMpAny news

teChForUM
sA in mobile
app race
South African businesses
are ramping up their efforts
to roll-out innovative new
mobile apps, with 2015
set to see record activity.
“We’re seeing a strong
increase in interest from
a range of sectors – from
logistics to transport,”
says Daniel Gombe, CEO of
Sochin Technologies. Gombe
says time is of the essence
now. “Businesses identify
Daniel Gombe, Sochin Technologies
a problem or see their
competitors rolling out a new app, and they want to have their own
new app up and running in less than three months. Some are aiming
for a new app roll-out in as little as one month. Agility and speed have
become critical.”
www.soit.co.za

thinking
outside the
(post)box
Many people are becoming
familiar with the
convenience of online cloud
solutions, but these lack
the capabilities to function
as a true online postbox.
EDDBox is unique in that it
is designed specifically for
bills, statements, invoices
and other important
electronic documents.
Gavin Dunlop, Actnet
EDDBox supports incoming
e-mails. By linking your e-mail account to your EDDBox account, your
bills, invoices and statements get forwarded from your regular e-mail
directly to your virtual postbox. You will simply be notified when there
is a new document waiting for you.
www.actnet.co.za

Are your thermal ribbons
eco-friendly?
The SolFree range of thermal transfer ribbons uses a solvent-free
process in the manufacture of the ribbons, making them more
eco-friendly, says Frikkie Koegelenberg, MD of inAni. Thermal
transfer printers have long been used for high-density bar codes
and labels that require longevity as a result of the crispness and
durability of the printing. However, while thermal transfer
printers can print on paper, film, and even foil substrates, the
manufacturing process of thermal transfer ribbons traditionally
uses solvents during the coating process, resulting in a higher
carbon footprint than in many other printing operations.
www.tpdc.co.za

starlink
continues
growth
locally
StarLink, has unveiled
its Security Framework
and Solutions Lifecycle,
says Wayne Donnelly,
SA country manager at
StarLink. “StarLink’s
portfolio has evolved
into a uniquely
structured solutions life
cycle consisting of access Wayne Donnelly, StarLink
control, vulnerability management, advanced threat protection and
secure mobility. Each of these solutions comprises multiple vendors’
core competencies, and feed into each other, giving customers
the ability to quickly understand their IT security gaps, and set
priorities accordingly, starting from implementing critical controls,
to verification of those controls, to zero-day malware protection, to
sensitive data consumption, and then back around again.”
www.starlinkme.net

plantronics
and virtual
collaboration
Virtual collaboration recreates
the experience of a team
physically meeting to collaborate
on a project for a group dispersed
in different locations, says
Duncan Barnes, Plantronics lead
for sub-Saharan Africa. “The
modern work environment is
changing and the pace of change
is accelerating. Globalisation,
or even the simple need to
do business or communicate
effectively, quickly and
efficiently remotely, is no longer
a nice-to-have, but is becoming
a must-have in order to
compete,” says Duncan Barnes,
Plantronics Lead for subSaharan Africa. Coupled with the
constant pressure to ‘do more
with less’ and even to attract and
retain good people by supporting
a more healthy work-life
balance through offering
smarter working practices, it
becomes apparent the business
needs to be supported with new
collaboration tools and methods
of working.
www.plantronics.com

Richard Broeke, Securicom

ransomware rears
its head in sA
With ransomware, cyber criminals
hold a company’s data hostage,
says Richard Broeke, national
sales manager at Securicom.
Ransomware – a type of malware
that stops people from using their
computers and accessing their
data until a ransom is paid to the
creator – is rearing its head in South
Africa. Specialist IT security vendor
Securicom was commissioned by
three local businesses in late 2014 to
assist with removing ransomware
from systems and recovering data.
Broeke says ransomware infections
are going to become more common.
www.securicom.co.za
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Louw Labuschagne, CS Interactive

Marc Pillay, DEVELOP

Stephen de Villiers Graaff, DVT

TOGAF 9 certified –
what’s next?

MFD shapes
the landscape

A step beyond

CS Interactive Training’s Enterprise
Analysis & Architecture certificate
course is for IT professionals who are
already certified in TOGAF, Zachman
or PEAF, says Louw Labuschagne,
information architect, IT consultant
and trainer. The certificate course
is designed to help all architects,
business analysts and other IT
professionals to apply their knowledge
in a practical manner.
www.csinteractivetraining.com

The multifunctional device landscape
is changing, both in terms of what
the market is demanding from these
devices, as well as how organisations
are managing their documents
using software. Marc Pillay, MD of
DEVELOP SA, believes businesses
and organisations are constantly
looking to save time and lower their
costs. Today, the right hardware is no
longer enough.
www.developsa.com

Too many companies have erred
on the side of robustness, looking
to avoid failure at any cost, and in
doing so, trying to build systems
that account for every possible
eventuality. Not only is this
impossible, but systems become so
bloated with checks and balances
they eventually hinder rather than
aid, crippling the business in the
process and achieving the exact
opposite of agility.
www.dvt.co.za

One of the oldest, yet
most pressing challenges faced by the CIO is the
skills shortage. How do you go about building a world class talent pool to deal
with all the challenges that you face today, such as cloud or mobility? How do you ensure this
talented team has the right skills to adapt and solve ever-changing business issues going forwards?

HOW DO YOU BUILD YOUR TEAM’S SKILLS FOR THE FUTURE?
THIS IS A TOPIC THAT PROBABLY AFFECTS EVERY TECHNOLOGY LEADER IN SOUTH AFRICA, AND IF
YOU’RE CURRENTLY SCRATCHING YOUR HEAD ABOUT IT, THE NEXT MEETING OF THE CIO COUNCIL
(12 JUNE 2015) WILL GIVE YOU SOME RELIEF. MARK THE DATE IN YOUR DIARY NOW.
DATE:

08

12 June 2015

In association with

TIME:

| April 2015

09h30 – 14h00

VENUE: Summerplace, Illovo,
Johannesburg

Find out more about the
CIO Council of South Africa
bit.ly/1vmzgax

RSVP:

Thabile Mdletshe
011 467 4935
v-thmdle@microsoft.com

Security Summit 2015 : Viewpoints
By Fay Humphries, events programme director, ITWeb

The privacy
paradox

Skills shortages still
an infosec issue

T

he protection of personal information continues to make
headlines, with claims of victims’ privacy being violated due
to, among other issues, identity theft and social engineering.
“Perceptions of Big Brother, through to legislation aimed at
protecting personal information, have reignited the debate on
privacy,” says Mai Moodley, financial systems and processes
divisional head at the State Information Technology Agency (SITA).
Currently missing from this debate in SA, says Moodley, is what
he terms the ‘privacy paradox’ – the need for information security
practitioners to maintain the necessary privacy controls and mitigate
against violations such as identify theft and social engineering, while
still enabling secure communications and information transfer.
Further complicating their attempts to find the balance here is
the fact that privacy is subjective, and its definition varies across
different countries and operating regions.
The debate around privacy expectations kicked off in earnest
following a comment from Facebook founder Mark Zuckerburg in
2010, at the Crunchie Awards in San Francisco. He said privacy was
no longer a “social norm. People have really gotten comfortable
not only sharing more information and different kinds, but more
openly and with more people… That social norm is just something
that has evolved over time.”
Moodley will be expanding on the privacy paradox during his
presentation at the upcoming 10th annual ITWeb Security Summit,
in Johannesburg, where he will share a series of practices from
an organisational level through to an individual employee level,
aimed at assisting information security practitioners to address the
relevant security concerns.

Information security skills shortages remain a problem, says Dimitri Fousekis, COO
at Telspace Systems.

“S

kills in this industry have always been short, especially
when it comes to experienced skills in the enterprise
environment,” says Dimitri Fousekis, COO at Telspace Systems.
His views have been echoed by several sources, including the
2014 JCSE ICT Skills Survey. It states: “It is essential that South
Africa makes up for lost time as quickly as possible. The goals of
the National Development Plan cannot be achieved without the
contribution of a fully effective ICT sector.”
“Unfortunately, other countries often solve their skills problem
by taking our resources, leaving South Africa with even less to go
around,” says Fousekis,
He believes that to address the shortages in the information
security space, “corporates should have a well-defined and
managed mix of experienced personnel, along with those who need
to build-up their skills. Effective skills transfer and peer assistance
can lead to building an effective and efficient information security
team. This team, in turn, can ensure that processes and policies
deliver the right balance of security and business objectives.”
The good news, says Fousekis, is that “there are many people
wanting to learn, with a thirst for this industry and for making a
difference”.
Now in its tenth year, ITWeb Security Summit 2015 is southern
Africa’s premier information security event for IT and business
professionals. The summit features over 30 presentations
covering a wide variety of pertinent infosec topics by
international, African and local subject matter experts. It will be
staged at Vodacom World, Midrand, from 26 to 28 May.
For more information, go to

The privacy paradox needs to be addressed in SA, says Mai Moodley, financial
systems and processes divisional head at SITA.

www.securitysummit.co.za
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ITWeb/Accenture ICT Survey
By Suzanne Franco

Focus on digital –
no longer a choice
Digital investment yields tangible results

E

merging digital technologies represent
both an opportunity and the threat of
disruption to South African organisations.
Based on recent research by Accenture in
partnership with ITWeb, South African
companies are investing heavily in digital
and are starting to achieve results.
“From the survey results and
Accenture’s analysis, there is a strong
focus on investments in digital. In fact,
86% of companies indicated an increase
in the pace of the technology adoption,
while 83% are focusing their efforts on
digital,” said Lee Naik, MD of Technology
and Digital Strategy at Accenture. He was
commenting on the results of the ITWeb/
Accenture 2015 ICT survey, which ran
online in January and February.
“This finding is further reinforced when
one considers last year’s results where,
on average, only half of organisations had
adopted or were in the process of adopting
digital technologies,” Naik says.
He believes the finding shows that
organisations have received tangible results
from digital investments in 12 months.
“The reason for this is clear. As digital
projects have a much shorter development
life cycle than traditional technologies,
and it would appear that we are starting to
see South African companies benefit from
this phenomenon.”

Digital has become
an ever-increasing
imperative in the minds
of business executives,
as digital solutions have
started to fundamentally
disrupt the way
businesses operate.
Lee Naik, MD of Technology and Digital Strategy at Accenture
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teChnoloGy ADoption
In TWO yEArS TECHnOLOgy ADOPTIOn In My
OrgAnISATIOn HAS:

In THE nEXT TWO yEArS TECH ADOPTIOn WILL:

Decreased

Increased at an
unprecedented rate

45%

Increase rapidly
32%

Increase slowly
5%

remained
the same

2%
13%

remain the same
Increase at an
unprecedented rate

18%

Decrease

8%
2%

50%

26%

Increased
rapidly

Increased
steadily

DiGitAl strAteGy
HOW IMPOrTAnT IS DIgITAL TO yOur OrgAnISATIOn’S
STrATEgy?
Comprehensively investing in
digital technologies as part of
our overall business strategy

39%

Investing in digital
technologies in select
business units

28%

Currently assessing
the potential of digital
technologies

15%

no formal digital
business strategy

Digital technologies are not
relevant for our business

14%

4%

rATE yOur OrgAnISATIOn In ADOPTIng THE IoT?

Embedding sensors and
passively collecting data

40%

using data to make
decisions and interact in a
limited way

27%

Investigating existing data
sources and sensors for
the acquisition of data
using sensors or data
extensively to interact

Embedding sensors and
passively collecting data

21%

8%

4%
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ITWeb/Accenture ICT Survey

SKILLS CHALLENGES
How challenging is it to fill technology related roles within
your organisation?

34%
32%

13%

12%
8%

According to Naik, digital adoption is
no longer a choice if organisations want to
keep up with technology advancements.
“It would appear that a large portion
of South African companies have realised
that digital provides an opportunity
to leapfrog the typical bottlenecks of
legacy and infrastructure dependencies,
and are implementing projects at an
unprecedented pace.”
The majority of respondents (86%)
indicated that their organisation had, in
fact, established a formal digital strategy
and are actively executing on this strategy
by assessing the potential of digital
technologies and 67% have moved past
the assessment phase and are investing in
digital technologies for their organisation.
Naik noted: “Over the last few years,
we have seen that digital has become an
ever-increasing imperative in the minds
of business executives, as digital solutions
have started to fundamentally disrupt the
way businesses operate. Thus, the question
has changed from ‘how can technology
support my business’ to ‘how can digital
help me avoid disruption and how can I
disrupt the competition?’”

New era of IoT
Extremely

Not at all

Slightly

Very

Successful businesses will manage employees alongside
intelligent machines
48%

Agree

24%

Neither agree nor disagree

15%

Strongly agree

10%

Disagree

Strongly disagree

12

1%
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Moderately

However, according to the survey, 60%
of respondents expressed that their
organisation had some form of presence
in the Internet of Things (IoT), while 21%
stated they are investigating existing data
sources and sensors for the acquisition of
data, and 27% are using data.
“The IoT is becoming a force that
is driving new innovation and new
opportunities by bringing every object,
consumer, and activity into the digital
realm. Businesses and customers are
finding themselves connected to a digital
fabric which transcends the single thread
between business and customer, and
extends this across a network of businesses
and suppliers, and also other customers
from around the world. This network
of connections introduces a new era of
the ‘digital ecosystem’, which is already
transforming the way in which businesses
and customers operate today,” Naik says.
He also noted that for organisations
to achieve success within this digital
ecosystem is rooted in the ability of
the organisation to gain control of the
customers’ point of access and create
a highly personalised experience that
engages and exhilarates the customer.
It also emerged from the survey that
personalised customer experience is a

ABoUt the sUrvey
The 2015 ICT Survey was run online on ITWeb
for a period of two weeks this year to gain
valuable insight into the ICT strategies of South
African organisations.
1
1
1

How quickly is your organisation adopting new
technologies?
How important is digital technology to your
organisation?
How challenging is filling technology-related
roles within your organisation?

who responDeD?
• A total of 215 responses were received for the
ICT Survey.
• 30% of respondents are CEOs or MDs and 42%
of respondents are technology specialists.
• 21% of survey respondents are from fairly large
companies with between 501-5 000 employees,
and 12% are from multinationals with over 10 000
employees.

top priority for most of the respondents
(45%), and came within the top three for
organisations, at 18%.
“Over the last few decades, the
Internet has moved from providing
static content to providing high levels of
personalisation in various aspects of our
daily lives. This ability to create things
like my news feed, my playlist, my book

Operating in a digital
world requires
organisations to create
agility within ICT.

recommendations, my new car, etc, are all
examples of how the Internet has been able
to provide personalisation on a massive
scale,” Naik commented.
He explained that now every experience
is becoming a digital experience, as ordinary
‘things’ become intelligent devices.
“Today, there are digital parking meters,
smart refrigerators, adaptive security
systems, and much more. These digital
devices enable personalised experiences:

there are smart lights that can react
to environmental factors to provide
individual user experiences.”
When asked how challenging it is for
organisations to fill technology-related
roles, the survey was not surprising –
32% stated “very challenging”, 33% said
“moderately challenging”, and only 12%
stated that it was “not challenging at all”.
It would appear that while local
organisations have digital as a top priority,
the availability of skills to implement new
technologies are a serious impediment.

Digital tech makes sA
more accessible
This year, SA was included alongside eight
other countries for the international survey.
“This change in approach is significant
in that it marks an important shift of
perception. The pace and level of adoption
of technology trends in SA and other
emerging growth market economies have
drawn international interest,” said Naik.
Giving an example of global companies
making use of digital technologies to make
forays into the South African market, Naik
pointed to Netflix, which revealed its plans to
enter the local market in the next two years.
“The other notable example is the
ride-sharing application, Uber, which
has had an incredible impact within the
transportation industry. As organisations
develop new digital business models and
markets, South African businesses are
beginning to feel digital disruption like
never before.”

According to Naik, having a digital
strategy in place is non-negotiable for most
organisations.
“Operating in a digital world requires
organisations to create agility within ICT.
They will need to fundamentally change
their approach to the technology capabilities
they build and source. It will require a shift
in the way organisations partner with other
industry players to deliver their services as
part of a digital ecosystem,” Naik said.
He pointed out the CIO has traditionally
found it very difficult to justify investments
in new technologies compared to revenuegenerating business projects.
“However, within the digital world, the
link between ICT and revenue generation is
now much clearer,” Naik said.
He also pointed out that digital has
become a CEO topic, as businesses
recognise the opportunities and threats
that digital represents.
In the past, ICT investments were
dominated by large systems’ integration
initiatives, and while there is still a place
for these programs, cloud platforms have
reduced the levels of technical complexity
involved and allowed a much greater focus
on the desired business outcomes.
“The good news for businesses is these
investments in ICT can be done with a
great deal more agility than previously. The
use of these platforms also dramatically
reduces the risk of implementation failure as
business does not need to wait until the end
of the project to see the resulting product,”
concluded Naik.
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Events Reportback: GRC
By Admire Moyo

Governance tames
business uncertainties
GRC is critical for business survival in today’s risky world.

W

e are living in a world full of
uncertainties, making governance,
risk and compliance (GRC) critical for
survival, said French Caldwell, chief
evangelist at GRC solutions provider
MetricStream, in his keynote address
at the ITWeb GRC Summit 2015, held in
Johannesburg last month.
Faced with the globalisation challenge,
Caldwell noted companies have to
understand the risks involved in all the
countries they deal with. He said the
unpredictability of the global economy
also makes business operations uncertain.
“GRC enables organisations to understand
beyond the four walls of the business in the
global economy.”
Giving recommendations for a successful
GRC programme, Caldwell urged
organisations to build their own GRC use
cases, not exceeding 10. “Organisations
must then prioritise the use case list to
align to the phase of the GRC journey they
are in. On the list, they should just focus on
the first two to three cases, then match use
cases to GRC apps and establish a GRC team
with solid project management expertise.”
For GRC to be successful, companies must
make change management an important
part of the project, he concluded.

Under threat
SA is at risk of governance failure,
according to Terrance Booysen, CEO of the
CGF Research Institute.
Booysen listed political instability,
power crises, corruption in government,
inadequate and poorly located
infrastructure, ailing public health
system, failing public service, and overly
prescriptive regulation as some issues
threatening governance in the country.
According to Booysen, in the second
quarter of 2013, it was reported that as
many as 67% of South African privatelyheld businesses were putting off their
investment decisions because of uncertainty
about the future political direction of SA.
A further 48% were considering
investing offshore, while 27% were
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French Caldwell, chief evangelist at GRC solutions provider MetricStream

contemplating selling their businesses,
and 14% were seriously considering
emigrating, he added.
With the national power grid severely
constrained and guaranteed load-shedding
and likely blackouts destined to stay for the
next two to five years, SA has stormy seas
ahead, he noted.
As a direct result of this uncertainty, he
said, local economists predict the country’s
GDP will be cut by at least 1%, meaning
the illusive 2.5% GDP will not be attained,
adding to the unemployment rate.

Federated approach
We are living in a highly risky world, and
every organisation has some sort of GRC
approach to avoid anarchy, said Michael
Rasmussen, chief GRC pundit at GRC
20/20 Research.

He recommended a federated approach to
GRC, describing it as a pattern in enterprise
architecture that allows interoperability
and information-sharing between semiautonomous organised lines of business,
IT systems and applications. This approach
involves a centre of excellence that champions
GRC maturity across all federated units.
‘Unworkable’ GRC approaches include
the monarchy and anarchy approaches,
according to Rasmussen. The monarchy
approach involves centralised strategy,
resourcing and operations, and may
be appropriate if the requirements are
understood and are consistent. However,
it won’t work when there are complex
and dynamic requirements as well as
risks, he warned.
Rasmussen described the anarchy
model as having siloed strategy,

Events Reportback GRC

resourcing and operations. He said the
model is never desirable, as it lacks a
standard approach to risk identification
and analysis. However, many
organisations have siloed operations that
lack repeatable and measurable processes.

Tech-savvy directors
In most organisations, members of the board
of directors do not realise the significance of
technology as a critical business driver, said
Winston Hayden, independent advisor, and
director and past president of ISACA SA.
According to Hayden, the average age of
a board member is 62, and technology is
not an area of expertise for a lot of them.

GRC enables
organisations to
understand beyond
the four walls of the
business in the
global economy.
French Caldwell, MetricStream

“Most of them are intimidated by
technology and the pace at which it is
changing, and they cannot keep up,” he
noted.
He suggested that while it is imperative
for the board members to continue
fulfilling the needs of the shareholders,
they should also create a technology
committee within the board to spearhead
the use of technologies to drive business.
The committee will be responsible
for providing oversight of technology
performance; monitoring and evaluating
technology performance; and ensuring
technology investments are delivering
return on investment, he said.

The fourth annual ITWeb GRC Summit saw another
successful gathering of subject matter experts with
a GRC mandate provide attendees with insight into
achieving greater efficiency and success through applied
strategies and technology.
Covering pressing GRC topics as well as the latest legal
developments, this event was a valuable learning experience,
with high-level talks, practical case studies, interactive
discussions, a showcase of the latest offerings from key solution
providers, networking opportunities and engaging workshops.
Candace Bosch,
conference producer

Terrance Booysen, CEO of the CGF Research Institute

Michael Rasmussen, chief GRC
pundit at GRC 20/20 Research

Winston Hayden, independent advisor
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INDUSTRY INSIGHT: Enterprise architecture

Making it stick
Shifting from a state of architecture execution to architecture
leadership is the next step in the EA journey.

J

ohn Kotter’s final two stages (from his
eight stages of change management)
guide an organisation on the optimum ways
that change can be embedded, anchored
and matured.
From an enterprise architecture (EA)
perspective, these phases relate to the
‘professionalising’ of the EA practice.
What are the hallmarks of a mature-state
EA practice?
* Entrenching the ethos of “running the
EA practice like a business”: The foundation
of the ‘business model’ includes five process
areas: managing the business, enhancing
market reputation, winning better business,
delivering valued solutions, and growing EA
capability. In this way, resource allocation
remains tightly synced with business need.
* Innovation: EA essentially manages
intellectual capital as an asset, translating
tacit individual knowledge into
organisational assets, in the form of models
– which fuels constant innovation. Ideas
are crowd-sourced from employees and
partner ecosystems, and then analysed and
prioritised according to business impact.
* Strategic planning is dynamic and living:
As intellectual capital becomes formalised as
a corporate asset, the company can perform
strategic planning at a higher level. This
enables it to respond with agility to any
changes in the external environment, as
well as evolving business models within the
company walls.
* Business processes and capabilities
become optimised… integrated business
processes are naturally (willingly) enforced
across the business. Process owners and
system custodians focus on the right
business capabilities and continually
optimise processes.
* Investment: The organisation targets
its technology investment on IT assets that
support identified and measurable business
objectives, all within the framework of EA.
These fundamentals represent a shift from
a state of “EA execution” to what can be
referred to as “architecture leadership”.

All about people
In this state of advanced EA maturity, EA
should be repositioned and de-coupled
from the IT department. Ideally, EA practice
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By contributing to the industry standards
that are developed by The Open Group,
individuals enjoy a greater sense of purpose.
Added to this, new opportunities open up to
develop their careers and networks.
For the company, this is a win-win situation.
By retaining these key specialists, it
ensures the EA programme does not suffer
interruptions or collapses.

Continuous cycle

Stuart Macgregor, CEO of Real IRM
Solutions

Companies are being
asked to reinvent
themselves continually in
order to survive.
leaders should be moved to the office of
the CEO, reporting to a function such as
transformation management.
One of the most important facets of
successfully transitioning from isolated early
wins to EA leadership, which is embedded
throughout the company, is ensuring
key people are retained. The departure of
important individuals can have catastrophic
consequences at this stage – meaning EA
never becomes entrenched.
Successful business leaders place a high
emphasis on training, mentoring and further
developing the EA teams. As ambitions soar,
and people develop a passion for EA, industry
bodies like The Open Group provide a useful
outlet for this energy.

As the success of the EA practice continues
and the solution base expands, a virtuous
cycle develops momentum: more ‘customers’
within the company start benefiting from EA,
and more people are willing to invest in it.
The change process speeds up and becomes
smoother; the ambit of EA broadens, and
starts to influence every aspect of the
business – including strategy planning, risk
management, business transformation, and
even mergers and acquisitions.
The importance of EA is heightened in
today’s ecosystem-based economies – where
companies often have to directly plug into
automated systems with others in their supply
chain or partner network. EA integrates
within the concept of an ‘extended enterprise’
to facilitate interactions with partners,
suppliers, customers, subsidiaries, other
business units and other key stakeholders.
In this connected world, the pace of change
is accelerating rapidly. Companies in almost
every sector, and all around the world,
are being asked to reinvent themselves
continually in order to survive. It is against
this backdrop that there is more of a reliance
on IT architectures to enable these rapid
shifts in business strategy.
The essence of EA – managing complexity
and change – is never forgotten. This new
world requires new ways of thinking to
address challenges and grab opportunities.
Firms that continue to perpetuate old
practices will be left in the dust.
A pioneer of EA, John Zachman, succinctly
describes this essential fact: “Increasing
flexibility and reducing time to market…
will only happen with responsible and
intellectual investment, in developing and
maintaining enterprise architecture, to
deliver quality information, to produce a
quality enterprise.”

INDUSTRY INSIGHT: DDM

Using data to drive strategy
Data-driven marketing(DDM) has a meaningful
impact on the recipient.

W

hile a ‘one-size-fits-all’ marketing
approach was acceptable in the past,
today’s customers are more demanding,
informed and expectant. In order to stand out
from the unprecedented noise, the place to
start would be data.
I’m talking about big data and small data,
because for me, it’s not the size of the data.
It’s what can be done with it, how it drives
a company’s strategy, and ultimately, its
marketing.
Here are five steps to creating a #DDM
strategy framework:

1. Getting seriously
strategic
Key to creating an overarching #DDM strategy
is setting a company’s vision, mapping out
its data flow, creating a data strategy and
establishing a technology strategy.
Collaborate with business heads and
C-suite executives to create the vision,
because it needs to be led and owned by
every touch-point in the business. Don’t
expect business-wide success if it is
championed by one department.
Map out the entire data-flow journey,
including both customer and business
perspectives, ensuring no opportunities are
missed, and the company is able to implement
any changes needed to meet the vision.

2. Establish the foundation
Consumers utilise multiple devices, platforms
and touch-points, generating billions of
records, datasets, impressions, and CTAs,
thus making it vital for IT and marketing
teams to work together. Marketing simply
cannot happen without technology!
Consider teamwork. A company needs to
do DDM with technology and systems as its
enabler, so don’t let IT and marketing work
in isolation.
Consider customer experience and ensure
processes and tools are in place from which
to gather and collect data, interactions and
impressions. This allows the company to
create a consistent brand experience across
multiple touch-points.
Consider not compromising the
company’s current customer experience.

IT is only part of the solution and shouldn’t
limit marketing efforts.
Consider data security and ensure security
measures are in place and data laws are met.

3. Data insights
Data mining and interrogation unlocks key
insights. But what are these indicative of and
how can they be used?
There are three significant levels related
to how data is accumulated, stored and
processed:
The first level is based on building
the foundation where data is stored and
processed in order to establish a true, single
view of the customer. Without this, the
company’s future activities in data-mining
and interrogation could be misleading. Key
checks here include building databases for
marketing and IT purposes, and vetting how
data is gathered, processed and cleaned.
The second level is based on data analysis
and interrogation, because without datamining, data-planning, modelling, and
asking the right questions, the data is
meaningless.
The third level is concerned with data
visualisation and campaign management.
Visualisation enables the company to bring
its data to life, while campaign management
allows the company to better plan and
execute more sophisticated campaigns.

4. Tactically targeted
marketing
The right people with the right mindset are
essential to make the #DDM strategy a reality.

One of the biggest
areas of marketing and
DDM is the ability to look
at data strategically and
at the results even more
strategically.

Prakash PateL

Data statisticians, analysts, planners, and
marketers are needed, who love data and are
able to interrogate, question and use the tools
to drive it. They have the passion and skills
to intelligently ask questions like, “Why are
people not converting once they have tested
our product?” and “What is the true lifetime
value of my customers?”

5. Effectively close the loop
The company is now almost positioned
to put together a #DDM strategy. This
requires analytical thinking, commitment,
perseverance, patience, planning, learning
and, more importantly, having a target
in sight that is honed by processes and
resources.
After all the effort, the final step involves
closing the loop. Unfortunately, this step
is commonly misinterpreted. Marketers
frequently take their results as fact, and either
repeat (for good results) or never repeat (for
bad results).
One of the biggest areas of marketing and
DDM is the ability to look at data strategically
and at the results even more strategically.
It’s about understanding the data journey
from “cradle to grave” and exploring a wide
range of possibilities. It’s not always as simple
as “repeat” or “reject”.
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INDUSTRY INSIGHT: dATA

The curious case of passive data
Passive data contains information to help businesses
analyse behaviour and predict preferences.
location to my account details, Facebook
and Twitter feeds, to information about
the store and its employees, this data goes
all the way through to my friends and
followers on Facebook.

Handy hints

Jessie Rudd, BI consultant at PBT Group

A

short while ago, I received some
seriously bad service from a large
retailer. The manager was not available to
assist me at the time and the employees
on the floor didn’t seem too fazed by
my annoyance. In fact, there was even a
muffled giggle or two.
On leaving the store, I used my
phone to navigate to the retailer’s Web
site where I found contact details and
proceeded to write an immediate e-mail
of complaint. Still not quite satisfied, I
popped on over to the retailer’s Facebook
page and wrote a message on the wall. If
I had a Twitter account, I probably would
have sent a tweet as well – that was my
level of annoyance.
In those 15 to 20 minutes, I generated a
huge amount of passive data.
Passive data is data that is generated in
the background. However, to me, passive
data is more than just keystrokes on a
computer. It is all of the information that
people leave in their wake. Birthdays,
identity numbers, telephone numbers,
address information, etc, that people are
quite happy to leave on a Web site, form
or social media platform. From my GPRS
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The trail of detailed passive data
left behind could be collected using
reasonably sophisticated Web technology,
and could even contain information that
would help a smart business analyse
behaviour and predict preferences.
Analysis could be conducted using
historical profiles, how long people spend
on a page, whether they print, save or
e-mail the page, and what links are used
to navigate away from that page. Cookies
and HTTP logging can be examined, Web

This passive data that
people create and
leave behind will lead
to new and improved
customer-centric
policies.

site traffic can be tracked and monitored
– visitors per day and hour, what is
popular and what is not, data quality,
global location, IP addresses, downloaded
files, and so on. If the retailer was really
interested in my complaint, it could have
gleaned a lot of information about me – the
list is reasonably scary in a ‘big brother’
kind of way.
Nowadays, with the cost of storage at
an all-time low, it is common for most

businesses to collect and keep these huge
volumes of passive data. Filed and stored
away, it is sometimes completely unindexed, dirty, un-contextualised, and on
occasion, even forgotten. However, could
this kind of data be useful in any real and
tangible way?
The answer is yes, and perhaps more so
than can be imagined. With robust and
well trained sentiment analysis, customer
lifetime value and network influence
rating tools in place, some manpower,
polish, smoke and mirrors – the store with
which I had a complaint could have offered
me a small freebie tailored to my tastes.
With minimal intervention, my frustration
could have been addressed before I had
even left the mall.
This passive data that people create
and leave behind will lead to new and
improved customer-centric policies,
procedures and brand management, and
in return, reputation could be boosted or
negativity negated in an instant.
Passive data contains a whole set of
quantifiable variables that can be used to
predict even more about people. Where
they are, what they like, how often they
access the Web – this all forms part of a
literal Web, saturated with information
that can be mined.

Strike it lucky
Correctly harnessed and in the right
hands, entire marketing strategies
could be leveraged from this passive
data goldmine. In the wrong hands, the
thought occasionally makes me think
about deleting my social media accounts.
However, I have hope that the information
I inadvertently as well as purposefully
leave lying around is used for my benefit.
Used by the big retailer to correct a wrong,
used by administrators to improve a Web
site experience, or used by a Web site
creator to give me better service.
Passive data comes into its own when
it is harnessed by smart marketing,
forward-thinking policies, and trendsetting corporations.

INDUSTRY INSIGHT: APPLICATIONS

Leaders and laggards
Four lessons to learn from leaders

B

ased on respondents’ answers to several
key questions in the Vanson Bourne
study*, a set of leaders and laggards has been
defined in the application economy, and
their self-reported business performance
was examined.
Overall, leaders are outperforming
laggards by a significant percentage across all
business metrics examined.
Leaders are achieving more than double in
revenue growth, 68% higher profit growth
and have 50% more business coming from
new products and services – a key indicator
of innovation and future success. Clearly, the
leaders must be doing something right.
Since this survey looks broadly at many
of the technologies and processes needed
to succeed as a software-driven business,
the leaders’ responses to key questions
can be analysed in order to develop a set of
recommendations and best practices for
success in the application economy.

services. Rather than approach mobility as
a set of siloed projects, 67% of leaders have
adopted enterprise mobility (versus 14%
of laggards). Fifty-two percent of leaders
report increased customer satisfaction from
their mobility initiatives (versus 21% of
laggards), and 53% report faster time-tomarket (versus 16% of laggards).

Andrea Lodolo, CTO, CA Southern Africa.

Blueprint for success
Leaders embrace DevOps to accelerate
delivery of proven, high-quality
applications. Almost half (49%) of the
leaders have adopted DevOps versus only
6% of the laggards. Moreover, they are
more likely to use external metrics (such
as revenue and customer experience) to
measure DevOps success – 58% of the
leaders versus only 26% of the laggards.
Leaders use security as a business enabler
rather than just a way to control access.
A full 47% of leaders (versus only 18% of
laggards) have seen increased revenue
from new services enabled by security, and
54% have seen an increase in the number
of customers using their apps/services due
to their security initiatives (versus 20%
of laggards). To enable a full application
ecosystem, 93% of leaders also open access
to their APIs versus just 49% of laggards.
While security is often a concern in doing
this, leading enterprises understand they can
use modern tools to secure access to APIs.
Leaders manage IT as a business and
report better overall IT performance. Leaders
are more likely to frequently use software

tools to manage IT as a business – 43% use
them to share KPIs with the business (versus
6% of laggards), 50% to evaluate shifts in
IT investments (versus 12% of laggards) and
53% to evaluate whether IT is achieving their
KPIs versus 20% of laggards. As a result, 42%

Leaders are achieving
more than double in
revenue growth.

of LOB executives in leader organisations
report being “completely satisfied” with IT’s
ability to understand business needs (versus
6% of laggards).
Leaders adopt an enterprise-wide
approach to mobility and report higher levels
of consumer satisfaction and faster time-tomarket from their mobility applications and

Lessons learnt
There are four clear lessons to be derived
from this research:
Lesson 1:
DevOps must become a best practice if a
company is to succeed in this applicationdriven economy.
Lesson 2:
Security needs to enable the business to
pursue new opportunities in the application
economy, not just protect it.
Lesson 3:
Enterprises must take a strategic approach
to IT and manage it according to aligned
business metrics to ensure success in the
application economy.
Lesson 4:
To respond to the challenges of the
application economy, enterprises must
approach mobility not as a series of
piecemeal projects, but with an eye to a
long-term enterprise-wide strategy.
Following these best practices and
learning from the leaders will provide a
blueprint for business strategy, as well as an
action plan to ensure companies are not left
behind in the application economy.
* The survey: This global study was
conducted online by UK-based Vanson
Bourne in July–August 2014, with 1 425
senior IT and line-of-business executives
at enterprise organisations with revenue
of at least $500 million. The survey
was conducted across five industry
verticals of financial services, healthcare,
retail, telecommunications and media/
entertainment in the following 13 countries:
US, Canada, Brazil, UK, France, Germany,
Italy, Switzerland, Spain, Australia, China,
India and Japan. For further information, log
on to: www.ca.com/za.
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INDUSTRY INSIGHT: bYOD

BYOD benefits vs risks
Companies can mitigate risks by adopting security policies
and solutions.

T

he evolution of the workplace has
resulted in a move towards mobility
and a reconstruction of the office space.
Growing trends reveal a shift away
from conventional work practices, with
employees working flexible hours while
using their own personal devices.
Companies constantly scout the markets
in search of new policies and technologies
that will increase productivity, as
this translates to increased revenue.
Technology and ICT infrastructure
make up a large portion of any business
expense, and thus employers welcome the
opportunity to minimise costs. The bring
your own device (BYOD) phenomenon
introduces multiple changes in the
working styles of employees. It also brings
additional profit to the company, but has
the potential to prove a nightmare for IT
managers if not managed correctly.
The BYOD trend appears to be the best
solution for employers and employees. Using
their own devices, employees can send and
receive enterprise e-mails, access enterprise
resources, and handle business anywhere,
at any time. Employees can work remotely
on a device they are comfortable with and
companies don’t have the added expense of
purchasing devices for their workers.
Generally, workers have free rein on
selecting their preferred device, as the
device is purchased primarily for personal
usage. Some companies do, however,
have a prescribed list of devices based on
the enterprise’s business equipment and
applications.

Open door policy
The convenience created by BYOD also
opens the door to myriad security risks.
Apart from being responsible for personal
data, the user now has the responsibility of
safeguarding enterprise data stored on the
device. Enterprises face the threat posed
by malicious viruses and hackers which
may result in information leakage. In the
event that the employee loses the device,
information may fall into the wrong hands,
posing a threat to the enterprise.
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MDM restricts unauthorised devices from
connecting to enterprise e-mail servers.
The employment of VPN in conjunction
with MDM contributes to the provision of
a secure connection from mobile devices
to the enterprise servers, while mobile
application management (MAM) ensures
secure file sharing. This may raise concerns
that it will detract from the personal user
experience of the device; however, MAM
also ensures employees that employers
do not have access to their personal
data, although enterprise has some level
of control over the mobile device and
applications installed.

Wiping the slate clean

Kameshwar Rao Sorda, solutions
director at Huawei Enterprise Business Group of
Eastern and Southern Africa.

BYOD has the
potential to prove a
nightmare
for IT managers
if not managed
correctly.
To mitigate the security risks associated
with BYOD, enterprises can adopt security
policies and solutions to ensure the safety
of their data. Functional mobile device
management (MDM) products can be
put in place to monitor and manage the
devices. This can be used to lock down,
control, encrypt and enforce policies on
mobile devices.

Enterprises are able to lock down, control
and secure applications specific to their
data. Vendors on the market provide
data security, terminal security and pipe
(connectivity) security. If an employee
reports a device missing or leaves his/her
place of work, enterprises have the option
of remotely wiping the device and removing
all data associated with the company, as
well as locking the device completely. IT
managers need to ensure checks are placed
on: unauthorised applications, unauthorised
network access, unsecure file transferring
and unsecured work device sharing.
Device management applications need to
be used in conjunction with written policies
outlining the responsibilities of both parties.
The enterprise is responsible for drafting a
written policy outlining the responsibilities
of both the employer and the users. The
policy would also outline any restrictions on
the downloading of applications that may
access data stored on the device.
Companies in SA are now starting to realise
the benefits of employees bringing their
own devices to work. This is also due to the
fact that vendors have addressed the fears
associated with BYOD, by implementing
security solutions that protect both parties
involved. There is, however, still a lack of
knowledge around BYOD solutions. In spite
of all these obstacles, the trend is set to grow
in the African market.

INDUSTRY INSIGHT: WiFi

Waves of WiFi
Wave 2’s multi-user MIMO technology enhances
network efficiency.

T

here has been considerable emphasis
in the belief that 2015 will be “the year
of WiFi connectivity”. Whether this will
manifest in SA is debatable, but it’s hard
to argue against the global trend towards
ubiquitous, all-pervasive WiFi connectivity.
A number of factors are underpinning this
trend. For instance, many new-generation
consumer and enterprise devices, including
smartphones and laptops, no longer come
equipped with Ethernet ports, negating a
wired connectivity option. Companies must
deliver the data speeds demanded by these
devices through WiFi alone.
The focus of WiFi connectivity today is
no longer on the devices themselves, but on
the new and innovative applications that
increasingly appear for smartphones, tablets
and wearables.
Driving the expected global uptake in
WiFi connectivity is the rapid maturity
of the technology. The market can expect
more deployments based on the latest
IEEE 802.11ac Wave 2 wireless networking
standard, which delivers higher data
throughput benefits.
The Wave 2 specification is an addendum
to the 802.11ac wireless specification that
increases the theoretical maximum wireless
speeds from 3.47Gbps (Gigabits per second)
to nearly 7Gbps.
Apart from speed, Wave 2’s key
differentiator is multi-user MIMO
technology. With dedicated per-user
bandwidth, it enhances the efficiency of
WiFi networks, ensuring a better, almost
degradation-free, wireless experience for as
many users who connect to an access point.

While SA has lagged behind the
international curve, there are encouraging
signs pointing to an upswing in ‘homegrown’ app development. One of the more
popular to reach the mass market this
year calculates the lobola price for a bride.
Historically, lobola was paid in livestock, but
today it can include other goods and money.
Publicised by such apps, could WiFi
connectivity gain a secure foothold in subSaharan Africa and help ensure the success
of developing businesses in the region? By
giving their customers engagement at any
time and from anywhere, local business
owners could see the combination of WiFi
connectivity and an innovative app as a
package capable of delivering a boost to
their businesses, keeping them ahead of the
competition.

Coffee time
There are many good examples, such as
the Starbucks app. Coffee lovers can find
their nearest caffeine ‘fix’ and even enable
it to be pre-ordered exactly as preferred.
Afterwards, customers can rate the quality of
the beverage or food consumed and the level

One of the more popular
(apps) to reach the mass
market this year calculates
the lobola price for a
bride.

Who will benefit?
It will have an immediate impact on the
medical profession, for example, allowing
ultra-high resolution images and files to
be sent to a tablet without degrading the
network as a whole. Similar advances
would be made in mining or industrial
environments, where data-intensive files
could be transferred over a WiFi network
without compromising the infrastructure for
other users.

of the service with which it was delivered.
Apps like this add to the overall experience
offered to customers by retailers that can
confidently expect loyalty from those whose
experiences are positive.
More good news for the local market
is that app development encouraged by
major retailers – particularly the larger
organisations – is expected to mirror

Andy Robb, Technology Specialist at Duxbury
Networking.

international thinking. This will enhance the
levels of WiFi connectivity in SA.
As customers become aware of the benefits
of being able to scan a product’s bar code
and get detailed information about it on their
phones, together with alternative offers,
user reviews and other pertinent data, so the
promise of ubiquitous WiFi communications
will eventually be realised.
Hopefully, business managers will soon
accept that gaining a competitive edge via
WiFi connectivity and a mobile app is easily
achieved and quickly delivered.
Looking to the future, South Africans can
confidently anticipate the appearance of
apps focusing on power saving – thanks to
the country’s ongoing electricity crisis.
The need to be connected to the grid, and
to become a lot smarter as a consumer, will
spark significant investment opportunities
for local businesses and a chance for the IT
industry to benefit by gearing up to address
this demand.
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Company News

INTERNET
IBM now trains online

Jan Lewis, iEnter

Making access to training and professional
development considerably easier, iEnter is
introducing a range of online training courses
which include self-paced virtual modules.
According to iEnter MD Jan Lewis, traditional
training methods face several challenges:
“Overheads are high and attending classes is hard
for people working far from the venue, or in fulltime employment. Accordingly, we have launched
several types of online training options to meet
different needs.”
www.ienter.co.za

Sabinet, your eyes and ears
Sabinet’s Customised Monitoring Service is your early warning alert to keep
you up to date on government policies and legislative developments most
likely to influence your business and customers. Information is monitored
and selected by our experts according to your specific monitoring needs,
and you will receive a short report and the relevant full-text documents via
e-mail. Like many of Sabinet’s products, this service offers many benefits
to you and your company. Its service provides accurate and reliable reports
on government policies and legislative developments that will affect your
industry. This service will give you advance notice about the promulgation
of legislation in order for your timeous participation in policy composition
and law-making.
www.sabinet.co.za

USAASA calls
for diversity

Blogger Awards
expanded

The Universal Service and Access
Agency of South Africa (USAASA)
joins billions of people around the
world in celebrating the World
Radio Day. The World Radio
Day was declared by the United
Nations Education, Scientific and
Cultural Organisation, a body of
the United Nations, in 2001. The
declaration of Radio Day, which
coincides with the celebration of
the first broadcast of the United
Nations Radio on 13 February 1946,
goes a long way in recognising the
impact of radio in contributing
towards the emancipation of many
nations around the world. The
role of radio freedom is a perfect
example of how radio can mobilise
communities for the right cause.
USAASA supports this year’s
theme, which is: Youth and radio,
how young people can be better
represented through the most
powerful medium.
www.usaasa.org.za

Entries to the 2015 African
Blogger Awards were opened
to all African bloggers,
Instagrammers, Twitter
influencers and YouTubers.
The competition expanded
this year to include Facebook
pages and profiles, adding
further opportunities for social
influencers to be recognised
for the quality and reach of
their platform. Launched
last year, the African Blogger
Awards is the only pan-African
event that measures online
and social influencers’ reach
and influence through data
analysis. “The inaugural African
Blogger Awards in 2014 set the
benchmark for the discovery of
truly exceptional African content
creators and their unique storytelling approaches,” says Mike
Sharman, co-founder of the
African Blogger Awards.
www.epson.co.za

INDUSTRY SOLUTIONS
The City & Guilds
Group selects UNIT4

Johan Lamberts, Ascent technologies

RTT upgrades
RTT became the first local logistics
company to transition to SQL Server
2014. It was therefore critical to work
with a partner that could offer both
high-level skills and a proven track
record. Ascent Technology MD, Johan
Lamberts, says they are privileged to be
such a trusted advisor to RTT.
www.ascent.co.za
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The City & Guilds Group has purchased
a UNIT4 Agresso ERP cloud deployment
as part of its strategy to provide digital
platforms to staff and to support
growth across its four divisions – City &
Guilds UK, City & Guilds International,
City & Guilds Kineo and ILM (the
Institute of Leadership & Management).
The City & Guilds Group operates in
an increasingly competitive market.
It accredits its customers – further
education colleges, private training
providers and employers – to become
City & Guilds centres that provide
high-quality education qualification
services under its banner. The group
will use UNIT4’s Agresso ERP solution
to underpin shared services for human
resources and projects for 1 150
employees across the four divisions.
www.unit4.com

Omega
supercharges
efficiency
Omega
Refrigeration
has upgraded
to Sage ERP X3
version 7 to take
advantage of the
cloud, mobile
and business
intelligence
enhancements in
this latest version Riaan Wolvaardt, Parity Software
of the Sage ERP
X3 software. “It’s a compact and affordable
software system for mid-sized companies,
offering companies the ability to easily scale
up users and functionality as their businesses
grow,” says Riaan Wolvaardt, head of Sage
Consulting at Parity.
www.parity.co.za

CoMpAny news

Summit 2015

hArDwAre

Break the

epson scanners improve workflow
Epson revealed its latest range of A3 and A4 document scanners,
offering businesses a choice of specifications and features to best
suit their needs. All 12 models are designed to improve efficiency
and integrate seamlessly into document management and cloud
systems. Fitting easily into complex IT systems, these highperformance models handle heavy-duty scanning with ease. The
A3-size WorkForce DS-70000 scans up to 70ppm/140ipm, while
the A4-size WorkForce DS-7500 scans up to 40ppm/80ipm. Both
models offer one-pass duplex scanning for fast and efficient large
batch scanning, with HW JPEG compression capabilities and
double-feed detection, as well as an automatic document feeder
with a capacity of 200 A3 pages (WorkForce DS-70000) or 100 A4
pages (WorkForce DS-7500 Series).
www.epson.co.za

plantronics
surpasses
5m mark
Plantronics recently
sold more than
5 million audio
devices optimised for
Microsoft Lync. This
achievement further
shows business is
continuing to see
the value of highquality audio for
Lync voice and video
communications,
enabling end-users to
Duncan Barnes, Plantronics
collaborate, anytime
and anywhere. The Plantronics UC portfolio of audio devices works
seamlessly across the Microsoft Lync platform and beyond and
gives IT departments a single trusted vendor for a wide variety of
audio solutions.
www.plantronics.com

DeCt Forum validates plantronics
headsets
Plantronics recently announced its DECT wireless office headset
products, CS500 and Savi 700 Series, are the first in the headset
market to be certified by the DECT Forum as meeting its latest
security standards. The DECT Forum is an industry group focused
on developing and improving DECT wireless technology. By
incorporating the latest recommendations on enhanced security
from the DECT Forum, Plantronics continues to lead headset
technology with both functionality and security. Announced
in January 2013, the new standards provide guidelines and
a compliance certification process to manufacturers for
improvements to security in eight areas, including authentication,
encryption, call set-up, call progress and tear down.
www.plantronics.com

mould

Dell grows solar
learning labs
Dell recently announced it
will expand its solar-powered
Learning Labs across SA.
This includes new sites in
Cape Town, Johannesburg
and Sedibeng that will be
operational by March 2015. The
expansion follows a successful
pilot in 2013, and Dell will now
have nine labs providing direct
technology access to more than
3 000 underprivileged students
in communities where
technology infrastructure is
limited. “There are 72 million
children worldwide who are
not in school and lack access
to facilities, teachers and the
technology they need for a
better education,” said Michael
Collins, VP and GM of EMEA
Emerging Markets, Dell.
www.dell.co.za

Acer stops
selling spares
direct
Acer has stopped selling
spares direct to end-users
and resellers in Africa and
has now upgraded SPL from
an authorised spares reseller
to be its chosen route to
market for upgrades and
replacement parts. Acer
country service manager,
Dave Malherbe, says Acer has
a longstanding relationship
with SPL. “SPL has long
been regarded as one of SA’s
leading IT services channels,
supporting many wellknown brands. Moreover,
SPL has an established
distribution network
countrywide, and beyond
into Africa.” SPL is the
authorised parts distributor
and warranty processing
agent for many of SA’s
computing and print brands,
including HP, Lenovo, Fujitsu
and Toshiba, among others.
www.spl.co.za

- become your own disrupter
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The Forum, Bryanston

ITWeb summit shows
how digital technologies
are transforming
business

Jonathan Levin, economist,
digital currency consultant
and entrepreneur will
deliver an international
keynote at this leading event.
He’ll share how digital currencies
can be used as a model of
innovation.
Don’t miss the
chance to see him
and other top
rated speakers in
action.
Contact Lerato Mathize
on 011 807 3294 or
lerato@itweb.co.za.
Group booking discounts
are also available.
www.itweb.co.za/events/DES2015
Follow us on Twitter
and join the discussion at
#ITWebDigital
Diamond
Sponsor
Thought Leader
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TELECOMS
Licence Assisted Access live
Ericsson recently announced Licence Assisted Access (LAA), sometimes
referred to as LTE-U, a mobile technology innovation that improves
indoor app coverage for smartphone users. LAA is live in Ericsson labs
and is now supporting the aggregation of licensed and unlicensed
spectrum for peak rates up to 450Mbps and enabling fair-sharing of
spectrum between mobile and WiFi devices. The technology milestone
has been achieved in co-operation with Qualcomm Technologies, a
subsidiary of Qualcomm. Leading mobile operators, including Verizon,
SK Telecom and T-Mobile US, are already investigating the performance
benefits that LAA can offer to mobile customers on their networks.
www.ericsson.com

OpenText offers
new communications hub
OpenText recently announced the latest version of its Customer
Communications Management (CCM) solution, OpenText StreamServe
version 5.6.2. Combining on-demand, interactive, and high-volume
transactional customer communications with its traditional document
presentment capabilities, OpenText Customer Communications
Management now allows for interactive correspondence throughout a
document’s life cycle from authoring to customer engagement. OpenText’s
CCM streamlines transactional communications to help organisations
exceed customer expectations, reach new markets and provide superior
experiences across all channels for a digital-first world experience.
www.opentext.com

Airtel Niger picks Ericsson
Airtel, Niger’s leading mobile service provider, has named Ericsson
as its exclusive 3G HSPA end-to-end hardware, software and related
service vendor in Niger Republic. The deployment of the 3G end-to-end
network complements the telecoms operator’s strategy to enrich the
customer experience by offering reliable high-speed mobile broadband,
and a wider range of consumer services. Broadband is a transformative
platform that impacts the ICT sector as well as other sectors of the
economy. It facilitates growth and innovation, strengthening the
economy as a whole. Research shows that broadband speed and
penetration drive GDP, productivity and employment growth.
www.ericsson.com

BT, Dolby deliver
stunning audio
quality

Emcom Wireless
certified ISO
9001:2008

BT and Dolby Laboratories today
announced expanded availability of the
BT MeetMe with Dolby Voice service,
and of the innovative Dolby Conference
Phone as well as the integration of the
service with Cisco WebEx and Microsoft
Lync. BT MeetMe with Dolby Voice
combines Dolby’s nearly 50 years
of audio expertise with BT’s worldclass communications capabilities to
deliver exceptionally clear, natural and
productive meetings. BT MeetMe with
Dolby Voice transforms conference calls
by delivering an in-person experience.
The users get stunning audio quality,
free from background noise. They also
hear each person from a distinct virtual
location so it is easy to identify who
is speaking and to hear everyone on
the call − even those with soft voices.
Conversation flows more naturally and
everyone can contribute better.
www.globalservices.bt.com

Emcom Wireless, a leading
innovative African professional
mobile radio communications
company, has been successfully
certified ISO 9001: 2008, after its
first attempt. “This is an important
milestone in the growth and
development of Emcom, and
suits our roadmap perfectly,”
says Michelle Yates, Emcom ISO
management representative. “ISO
9001:2008 is a worldwide standard
for quality management, and
those that achieve certification
validate their guarantee to provide
customers with quality solutions,”
she says. Emcom will expand on its
current set of quality parameters
and procedures, constantly monitor
processes and utilise the advantages
of ISO to continuously improve
operational proficiency.
www.emcom.co.za

ENTERPRISE
BT Assure launched

NETWORKING
EMC redefines
simplicity
EMC announced availability of
the EMC VSPEX BLUE hyperconverged infrastructure appliance
that delivers compute, storage,
networking and management
powered by VMware EVO:RAIL
and EMC software. “We are excited
bringing the EMC VSPEX BLUE
Servaas Venter, EMC
appliance to market solely through
this channel, where we can leverage our distributors’ global reach and scale
to take this highly differentiated product to market,” said Servaas Venter,
country manager, EMC Southern Africa.
www.southafrica.emc.com
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Mark Hughes, BT Security

BT today announced the launch of
BT Assure Threat Intelligence, a new
service designed to help organisations
anticipate and defend against cyber
threats, protecting their assets,
customers and employees. “We want to
provide our customers with the peace
of mind that comes from knowing what
to look out for and how to create an
effective defence against cyber threats.
Timely and accurate cyber intelligence
reporting is central to this,” said Mark
Hughes, president of BT Security.
www.globalservices.bt.com

lobodms celebrates 20 years
DM Dokumenten Management celebrated its 20th anniversary. The company
specialises in the development and implementation of lobodms, one of the
leading document management systems (DMS) and enterprise content
management (ECM) providers in the European market. “We will continue
to consistently follow the path we have chosen and also continue to be a
reliable and trustworthy partner for DMS and ECM for our customers. We look
forward to dealing with the upcoming projects and challenges,” says Harald
Klingelhölle, MD of DM Dokumenten Management.
www.lobodms.com

CoMpAny news

ChAnnel
eoh acquires
Construction
Computer software

Asher Bohbot, EOH

EOH has acquired Construction Computer
Software (CCS) for an undisclosed sum. CCS
provides integrated niche management
solutions for the construction and mining
industry sectors. CCS has a turnover in excess
of R200 million, and presence in 50 countries,
including SA, Middle East, Europe, Australia
and South America. “It’s very exciting to have
CCS join the EOH family; they will bring us to
new places and markets which are strategic in
EOH’s growth plans,” says EOH Group CEO,
Asher Bohbot.
www.eoh.co.za

soFtwAre
Attix5 offers quick backup
Attix5 has released V8 Peregrine software, proven in beta tests to be the fastest
backup solution on the market for millions of files. Attix5’s Pro Peregrine 8
encompasses a new file indexing technology that offers an unprecedented new
level of business continuity and disaster recovery. The upgraded version of this
backup and disaster recovery software equals unparalleled agility and is capable
of speeds up to as fast as your hardware allows. “There are a host of advantages to
this software, including instant file-level access to backups, and administrators
can access the aggregated data on the backup drive for testing or data mining
purposes,” explains Petrus Human, Attix5 CTO.
www.attix5.com

is debuts pioneering Draas
Pan-African telecommunications services provider, Internet Solutions (IS), has
launched a cloud-based recovery solution, Disaster Recovery as a Service (DRaaS).
IS is the first company in SA to offer a disaster recovery solution as a service.
“IS has improved the recovery point objective by as much as 83%, compared to
other traditional disaster recovery solutions, reducing the time from a standard
24-hour to just four hours, enabling businesses to be operational with less data
lost, compared to traditional means,” says Graeme O’Driscoll, innovation and
technology manager at IS. “The recovery time objective is approximately eight
minutes, which means the time it will take us to get the service up and running;
enabling clients to fulfil their business objectives is now 96.6% quicker than
traditional offerings. No other organisation in South Africa is able to offer this.”
www.is.co.za

netApp brings new solutions
NetApp recently introduced new software and solutions for hybrid IT
deployments that improve data backup and recovery times and give customers
more control over how, when and where they store their data throughout its
life cycle. Customers can leverage the flexibility of Amazon Web Services to
address their backup, recovery and archive challenges. NetApp introduced three
new models of SteelStore cloud-native backup solution as an Amazon Machine
Image, which provides an efficient and secure approach to backup cloudbased workloads. Customers can also choose on-premises SteelStore physical
appliances for seamless, secure data protection to the cloud.
www.netapp.com
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SKILLS DEVELOPMENT
By KIRSTEN DOYLE

April
ITWeb Digital Economy
Summit 2015

ITWeb Brainstorm
skills initiative kicks off

Break the mould – be your own
Date: 21 April
Venue: The Forum, Bryanston

A dearth of ICT skills hampers SA’s ability to
compete internationally.

M ay
Gartner - Architecting
the Digital Business
Ecosystem

ITWeb CEO Jovan Regasek said: “We talk
about skills a lot, with good reason. The skills
shortage affects growth and prosperity.
Skills are key to solving some of the most
burning problems we see as a country:
unemployment, poverty and inequality.”
He noted too few people put their money
where their mouths are regarding the skills
shortage: “To quote Elvis, what is needed
is a little less conversation. When it comes
to skills, the industry is talking too much,
but doing too little. Today we embark on an
exciting journey. We get to pledge our skills
and resources to the greater good, and for
the good of the economy as a whole. ITWeb
is perfectly positioned to be a catalyst of this
skills development initiative.”

Date: 5 May
Venue: Cape Town
Date: 6 May
Venue: Johannesburg

ITWeb Security Summit
2015

The definitive event for
information security
professionals
Date: 26-27 May (conference &
expo), 28 May (workshops)
Venue: Vodacom World, Midrand

June

Why get involved?

Gartner - Aspiring CIO

Date: 1-2 June
Venue: The Hilton, Johannesburg

J u ly
ITWeb Next Generation
Datacentres 2015
Date: 21 July
Venue: The Forum, Bryanston

Gartner – Security
Date: 28 July
Venue: Cape Town
Date: 30 July
Venue: Johannesburg

Se p t e m b e r
Gartner – Symposium/
ITxpo
Date: 28 – 30 September
Venue: Cape Town
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Jane STEINACKER, Brainstorm

W

ith less than 5% of high schools
offering IT as a subject, there is hardly
any ability to address this shortage, said Alfie
Hamid, regional manager of Cisco Corporate
Affairs, sub-Saharan Africa. He spoke at the
inaugural meeting of the ITWeb Brainstorm
skills initiative, Isibani.
An advisory board consisting of top ICT
companies, analysts and other industry
players passionate about addressing the skills
shortage met last week to discuss how to
move the initiative forward.
The plan is to identify, focus on and foster
the most successful local skills initiatives,
bringing the industry together to pool
knowledge and resources to boost skills
in SA. It will target young learners from
disadvantaged backgrounds and encourage
companies to step up and provide facilities,
training, employment opportunities, time
or funding.
Isibani will also co-ordinate the
various activities, measuring the success
of programmes to ensure resources are
effectively used, and providing the platform
for everyone involved to communicate and
share ideas.
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ITWeb Brainstorm editor Jane Steinacker
said the idea came from the many amazing
things various companies are doing to
address the skills shortage. “We needed to
unite our efforts.”
Speaking of why organisations should
get involved with the initiative, she said
it’s not only a good thing to do – it’s a
sound business investment. “It’s about
sustainability for our industry. The initiative
is creating opportunities for IT companies
to identify talent and have access to the
smartest and brightest minds, to find talent
while it is still young, nurture it and then
retain it to help the business maintain its
competitive advantage. The socio-economic
benefits will filter down, and have a positive
impact on the industry and on the bottom
line of those companies involved.”
She added the philosophy behind
the initiative is one of facilitating
communication. “We need to start
leveraging off each other’s best practices. It’s
about supporting attitude and aptitude; it
needs to be gender and race agnostic. We are
looking at a holistic approach of the students
and their relationship with the initiative.”
The first step, she explained, is starting the
conversation, and identifying the skills that
are needed, how they can be achieved, how
to leverage off existing programmes. “We

Top
Jobs
can learn from existing programmes and
experiences. We need to organise resources,
and these go beyond hard cash, and include
time and knowledge. We need to decide how
best we can make this work.”
Steinacker suggested the way forward is to
pinpoint the top three areas that need help.
“Identify which existing programmes support
our goals, find out what they need and use
sourcing mechanisms to allow interested
parties to pledge their support. The initiative
will work via a Web site and application that is
being developed by ITWeb. “Those who wish
to participate will soon be able to go to the
Isibani Web site or app, and choose a project
they wish to support. They can see what they
need and pledge their support. Once this
step is done, they will be issued with a digital
‘badge’, or online recognition.”

More than training
Aubrey Malabie, CodeTribe Academy
manager and entrepreneur in residence
from MLAB, a mobile solutions laboratory
and start-up accelerator that provides
entrepreneurs and mobile developers
with the support they need to develop
innovative mobile applications and
services, also addressed the meeting. He
said there are plenty of eager, bright young
people who don’t have the capability to
turn their dreams into marketable reality.
“They are eager and motivated but don’t
have the ‘bridge’ to take them across.”
Malabie has set up an academy in
conjunction with The Innovation Hub.
“The first thing we tell students is that
they won’t get a certificate. They will get
participation in real projects.”
SAP head of skills for Africa Danie Smit
added: “We realised there was a huge
shortage of specific skills. Training is not
enough. Once training is complete, we
need to give the trainees jobs and get them
into the economy. We need to align and
pool our resources.”
Ahmed ‘Smiley’ Ismael, who opened the
first Siyafunda Community Technology
Centre in Palm Ridge in 2006, bringing IT
literacy, Internet access and services to
communities, said a sustainable business
model is needed. “Training needs to be
affordable and accessible. We need to
collaborate with community partners, and
with government. “
“Lack of skills is a key challenge for all
organisations in Africa,” added Lise Hagen,
research manager at the IDC. “We need
to look not just at the current situation,
but what is coming ahead. I don’t believe

If we don’t fix the education
system and teach young
people to be curious and to
want to learn, they will never
be innovative.
Adrian Schofield

that specialising is what is needed. This
is not the reality in Africa. Africa is a
mobile continent. We need to make sure
there is integration between what is
being used by the individuals and what is
being used in enterprises. Africa is about
mobility; this is the platform, not desktop
computing. Mobility, big data and cloud
are the key trends here. There must be a
holistic approach, and soft skills need to be
addressed too.”

Broken system
Adrian Schofield, manager of the Applied
Research Unit at the Joburg Centre for
Software Engineering, said: “If we don’t
fix the education system and teach young
people to be curious and to want to learn,
they will never be innovative.”
Hamid agreed the education system
is key, as it isn’t providing pupils with
the basic ICT skills. “This is the biggest
challenge. Most schools have actual PCs but
the teachers don’t have the skills to teach,
and 60% of our kids are not finishing
school, and then what happens to them?
They add to the unemployment problem.
We need to start working with community
centres to address this huge gap in basic
ICT skills. They can’t afford to go to the big
training institutes.”
Malabie said: “We need to get more
lateral. We’ve heard many traditional
stories here today, but we are not thinking
aggressively enough. What is going to be
different? What are we going to do that
has an impact? How do we make tech
sexy across the demographics? Let’s get
aggressive and come up with something
that will make a difference.”
ICT is more important than any other
industry in SA, and we are not doing
nearly enough to boost skills in this area,
Malabie concluded.
The advisory board will meet in a month’s
time to launch the Web site and app.
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Senior Microsoft Developer
/ Microsoft Software
Architect
Magna BC
3-5 years’ experience in Windows,
mobile and Web development, mostly
using C# on all .Net frameworks
Gauteng
Negotiable
Ref No: 251331

Senior C# Developer

Edutouch
A minimum of five years’ experience in
development is essential
Gauteng
Negotiable
Ref No: 251864

Channel Manager

Networks Unlimited
Min 3-4 years’ front line sales
experience
KwaZulu-Natal
Negotiable
Ref No: 251913

Systems Engineer
Specialist (Linux/Unix)

Nedbank
10 years plus exposure to IT
environment, with minimum of 8
years SE
Gauteng
Negotiable
Ref No: 251886

C# / ASP.Net Developer

Accotech Interim Outsourcing
3 or more years relevant work
experience
Gauteng
Negotiable
Ref No: 252521
Please visit www.careerweb.co.za and insert the
unique reference number in the job keyword search box
to view more details and to apply.
CareerWeb has over 200 leading companies posting an
average of 230 fresh ICT jobs weekly – it is the place to
search for your ideal ICT job.

EMAIL: ernie@careerweb.co.za
CALL: 011 807 3294

October
April 2015
2014
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Company News

CHANNEL
Emcom gets customers talking

Increase in hybrid cloud adoption

SA and Australia share many of the requirements for radio
communications network design, implementation and user
considerations. Emcom, Tait’s exclusive African distributor, has
positioned numerous African customers to benefit from phased
migration to non-proprietary ETSI standards-based DMR T3
technology. “Across Africa, most professional users of critical
radio communications solutions understand the benefits of ETSIbased TDMA technology supplied by a credible partner that has
the customer’s interest at heart. Emcom is being well received by
these professionals,” says Sipho Tony Sibanda, director of Business
Development. Emcom Wireless is critical communications sponsor
to the Bloodhound SSC and Sharks Rugby, and includes partners LIV
Village and the Paramount Group.
www.emcom.co.za

EMC recently released the findings of a global study of 10 451
IT business decision-makers across 33 countries, conducted by
Vanson Bourne, which gauged global sentiment about IT’s evolving
role in organisations. The survey revealed increasing adoption
of cloud computing globally, with the majority of respondents
citing hybrid cloud as their preferred option for greater agility and
security. Respondents believe IT is a business enabler now more
than ever before, yet spending is moving outside of its control. To
help support business growth, a majority of respondents believe
IT must act as an in-house broker of on-demand services. This
pressure, combined with a widening IT skills gap, appears to be
driving interest among IT professionals in pursuing hybrid cloud.
www.southafrica.emc.com

The Nigerian Sejeh POS team at an Arch training session in Cape Town

Arch Retail delves deeper into Africa
Arch Retail Systems is proud to announce the signing of formal
business partner agreements with the Genesis Group in Zambia,
representing Arch in both Zambia and Zimbabwe, and Sejeh
POS in Nigeria. With more than 1 000 operational stores in SA,
Botswana and Namibia, the Arch brand is well established as
the solution of choice at a number of leading corporates, such as
Masscash, OK Foods, Food Lovers Market and Sefcash.
www.archsoftware.co.za

lobosouthafrica
gets new partner
lobosouthafrica has appointed
the newly established D&O
Digital as its partner in Botswana
to address the growing ECM
market. Rob Zimmermann, CEO of
lobosouthafrica, said: “I’m excited
that we are being represented
by D&O Digital, which has vast
experience in processes and
Rob Zimmerman, lobosouthafrica
systems. They have a proven track
record in the human resources space, which is one of our target
markets.”
www.lobodms.com
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iEnter introduces
XRay for
compliance

One Channel
scoops Sage
awards

iEnter has developed and
introduced a new solution
which eases compliance with
the PCI-DSS payments standard.
The XRay solution combines all
required hardware and software
to scan databases rapidly for
compliance data, with full
reporting to ensure transactional
integrity. PCI-DSS (Payment
Card Industry – Data Security
Standard) was designed by key
payments industry stakeholders
to protect payment-card
transactions. The standard covers
a range of criteria, including the
installation and maintenance
of a firewall configuration,
monitoring of access to network
resources, and testing of Web
applications. These criteria are all
targeted at protecting cardholder
data and have become essential
for players in the payments
industry.
www.ienter.co.za

Local business solutions
provider One Channel has
scooped several accolades
at the Sage Summit 2015,
the premier customer and
partner event for Sage. Data
Support Software won Dealer
of the Year for KwaZulu-Natal,
while Lorge scooped several
awards including Sage ERP
Africa Premium Dealer, Sage
CRM Dealer of the Year, Sage
Intelligence Dealer of the
Year, and Pacific Technologies
South African Dealer of the
Year. Furthermore, e-Novate
won Dealer of the Year for the
Western Cape, and Devote
landed the coveted Best
Achiever award. One Channel
CEO Bernard Ford is thrilled
by these awards. “Lorge has
excelled in all areas, walking
away with a whole bag of
awards.”
www.expertecherp.com

Lorge gets Sage accolades
Lorge has received several accolades at this year’s Sage Summit
Insights, its premier customer and partner event. Awards included
Sage ERP Africa Premium Dealer, Sage CRM Dealer of the Year, Sage
Intelligence Dealer of the Year and Pacific Technologies South African
Dealer of the Year. The company’s acting CEO, Jurgens Snyman, was
overwhelmed by the recognition given by Sage. “We don’t take our
reputation for granted; Lorge’s outstanding levels of service and
support took years to achieve. We are ecstatic about these awards; it is
true recognition for our efforts.”
www.expertecherp.com
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Register your CV at www.careerweb.co.za
and find that new challenge.

