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Welcome to the New Year and the new issue of ICT Insight. It might
already be February but we thought we’d revisit 2014 and take a look
at what some of industry’s voices of authority have to say about it.
Perhaps we’ll learn a thing or two.
2014, more often than not, left us scratching our heads with
some of its appointments and re-shuﬄes, while convergence
and broadband were hot topics of contention. On the flip side
though, 2015 seems it could prove interesting with advancements
being forecast in convergence, integration, cloud, digital signal,
e-commerce and wearable technology, to mention but a few.
Enterprise mobility is one of the topics on everybody’s lips.
If companies hope to improve their customer relations and service,
they must look into enabling mobility. ITWeb in partnership with
MOBILITY MEANS
BUSINESS
Deloitte conducted a survey to determine the state of enterprise
mobility adoption.
The survey addressed the level of priority given to enterprise mobility within companies; the
innovation behind their mobile strategy and the type of apps used for the mobile strategy.
Wishing you informative reading.
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Analysis
By Nicola Mawson

2014: year of lost opportunities

Adrian Schofield, Joburg Centre for Software Engineering (JCSE)

W

ith plenty buyout offers, 2014 was
the sector’s busiest year yet. It was
also the year government bizarrely split the
Department of Communications into two
entities: effectively thwarting its own plans
of moving ahead with any meaningful
projects, such as digital TV.
The year also saw the untimely death of
Business Connexion (BCX) CEO Benjamin
Mophatlane, and an increasing move
towards the firm placement of the C in ICT.
Some of the sector’s top minds were asked
to highlight occasions and incidents that
stood out for them and where they see the
industry going in 2015.
Industry veteran Adrian Schofield notes
2014 was “the year of the inexplicable. The
year when the brief flare of Yunus Carrim
was extinguished by one of the weirdest
rearrangements of the deckchairs on South
Africa’s ship of state.
“The year of opportunity became the year
of lost opportunity, through the derailing
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of digital migration, and the policy-making
processes and the confusion surrounding
the separation of responsibilities from the
old Communications to the new ‘frenemies’
of the Department of Communications and
the Department of Telecommunications and
Postal Services.”

Low points
BCX deputy CEO Vanessa Olver’s low
moment of last year was when BCX’s
former CEO Mophatlane suddenly passed
away on 11 June. The industry mourned
along with BCX, as many players in the
sector expressed their grief.
“Ben was a son of the African soil, and
will be remembered for his undeniable
entrepreneurial spirit, enthusiasm and
exceptionally warm personality, which are
aspiring attributes for anyone. Ben was a
wise man with impeccable judgment, and
most of all, a man of deep integrity. His
death is a great tragedy,” says Olver.

For the IDC, the standout low of
the year was when the Department
of Communications (DOC) was
inexplicably split into two, in May, after
the general elections. It says this move,
which has failed to lead to a national
ICT policy, means the “significant
progress made under former minister of
communications Yunnis Carrim has, to all
appearances, ground to a halt”.
Internet Service Providers’ Association
regulatory advisor Dominic Cull adds the
decision to split communications into
two “flies in the face of convergence of
telecommunications and broadcasting; this
decision has – all on its own – robbed the
industry and country of the momentum
achieved under former minister Carrim”.
Cull notes, eight months after the split was
announced, industry still wants clarity on
which department does what.
“Sadly, all the progressive policy
suggestions made in the recently published
ICT Policy options paper, which we
believe to be an excellent document, are
difficult to digest when read against the
administrative mess created by what
appears to be an overtly political decision
that is devoid of practical value.”

Convergence
Regardless of all the murky water created
by the state, business keeps working
apace, leading to what independent analyst
Paul Booth says was the sector’s busiest
year, with deals being done all over the
globe. Olver concurs, noting the moves
towards industry consolidation stood out
for her, adding this has been driven by
convergence of technologies. BCX itself is
in the midst of being bought out by Telkom
in a R2.67 billion deal.
Olver notes last year saw “the boundaries
between traditional IT and communications
technology converging quickly. Even the
lines between ICT and other sectors are
starting to disappear. The world is fast
moving towards a place where every ‘thing’
is connected and intelligent.”
Most telecoms players have identified IT
services as an avenue for future growth to
compensate for dwindling voice revenue,
and fixed-line operators need to move into
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the mobile space and mobile operators
need to move into the fixed-line space,
says Olver. At the same time, traditional
technology and software vendors are
increasingly migrating towards a services
model as part of a cloud strategy, she adds.
Schofield adds 2014 was characterised by
convergence, as the boundaries between
hardware and software, between device
and application, between network and
content, become less and less defined.
Last year was also the year of the cloud
– regardless of whether the moniker is
cloud, hosted services or outsourcing – as
well as big data, privacy and security,
and there was a growing interest in the
Internet of Things, he notes.

Broadband moves
Marian Shinn, the Democratic Alliance’s
shadow minister of telecommunications
and postal services, says the biggest
trend for her last year was falling costs
of communications, thanks to market
competition coupled with the increasing
use of mobile devices, and the deluge of
applications and services being delivered
through these. “But, alas, our poor and
patchy coverage is a major hindrance in both
urban and rural areas, and the government’s
delay with the opening up of the digital
dividend continues to disappoint.”
Cull notes, in the telecoms space, 2014
also saw the continuing slow spiralling
of the Independent Communications
Authority of SA “into irrelevance”.
“Outside of call termination regulations,
it has to be asked, what has your regulator
done for you lately?”
Yet, says Cull, the “clear upside of last
year has to be the consumer-based initiative
in Parkhurst to drive the deployment of a
fibre network in that suburb”. This, he says,
has led to a truly open access model and
ISPA hopes further fibre deployments will
reflect this open-access approach.
Despite the increasing move to fast
broadband – through the launch of longterm evolution-Advanced (LTE-A), 2014
was also the year of “widening the digital
divide, with LTE-A available to the rich,
and a shaky 2G available to the huddled
masses,” Schofield claims.
BMI-Techknowledge points out 2014
was also the year over-the-top (OTT)
players really started to emerge, as well as
e-commerce entities like Alibaba, which
listed in a record-breaking debut in the US
in September. Adds the research company,
the emergence of OTT entities as real

Outside of call
termination regulations,
it has to be asked, what
has your regulator done
for you lately?
Dominic Cull, Internet Service Providers’
Association regulatory advisor

contenders makes 2014 the year the voice
market became seriously threatened, as
data has yet to fill the revenue gap left as
behaviour shifts to data.
Mike Sharman, MD of Retroviral, adds
2014 has been the year of the blogger/
tweeter/Facebooker/Instagrammer /
YouTuber as the professionalisation
of influencer marketing has led to the
monetisation for previously “amateur”
content creators.
Shinn anticipates 2015 will bring more
fibre-to-the home installations, prompting
an increase in video-on-demand services.
Last year saw several players jump into that
space, such as Altech and Times Media.

On the cards
Olver notes the true convergence that
started to be seen in market offerings in
2014 will really take off in 2015. She adds
unified communications, maturing voice
over IP, and cloud tech will provide for
more compelling cloud-based unified
communications solutions that will be easily
delivered via increasingly faster connections
and greater bandwidth availability.
There will also be a shift from the
Internet of Things to the Internet of
Everything, driven by the ubiquity of
user-oriented computing, says Olver.
She anticipates tech being embedded in
everything, from devices to processes.
Olver also expects continued
convergence of market players, especially
in the IT and telco space, and there will
also be new market entrants. “The Indian
companies and international players will
continue to forge their way into our local
market and the continent at large.”
The IDC adds 2015 will be the year of
integration – whether this is through
industry merger and acquisitive action,
increasing convergence between IT
services providers and telco providers, the
importance of interoperability between
platforms as centralised cloud use increases,

Vanessa Olver, deputy CEO, BCX

co-operation between the public and private
sector, converged infrastructure in data
centres or converged security appliances.
2015 will also see cloud models evolving
and total digital engagement becoming
key, combining social, mobile and big
data initiatives together to capture
customer attention and business value,
says IDC. The IDC adds security concerns
will remain as mobile devices, data and
access methods increase.
2015 will also be the year SA finally turns
on the much-delayed digital signal, as it
starts its move off analogue – coinciding
with the date that analogue TV signals were
meant to be switched off, says Schofield. He
says this will also be the year the National
ICT Policy becomes a white paper, leading
to more discussion and less action.
In addition, says Schofield, this will be the
year e-commerce grows faster, as connected
people stay away from brick-and-mortar
malls, and the year the embattled Post
Office – which has been besieged by strike
action – rebrands as the Post Bank, as money
becomes more important than mail.
Schofield anticipates 2015 will be the
year the Apple, Android and Microsoft
ecosystems entrench their brand value. It
will also be the year stakeholders struggle
to find the balance between the principles
of a “free, open, transparent Internet”,
and the practicalities of the technical
and commercial imperatives of traffic
management and access control.
On the tech side, Shinn says 2015 will be
the year of the smart watch, and will also
mark more innovations in mobile payment
systems and wearable technology, as
jewellery designers bring style to make
clunky tech more appealing.

February 2015

|

03

Company News
Compiled by Clare Matthes

Business
Attix5
celebrates 15
years
In November 2014,
Attix5 marked 15 years of
operation and continued
value-added service
to global markets. “A
lot has changed in the
market over the 15
years, and I speak for
Attix5 management
Michael Law, Attix5
when I say it is the
company’s people, their
commitment and drive that ensures we are always in front,
leading change and influencing the process,” says Michael
Law, CEO of Attix5.
www.attix5.com

Vinoden Govender, APP

APP joins forces
with Huawei
Advanced Projects and People
(APP) recently announced
a strategic partnership with
Huawei Enterprise Business
Group. This partnership
allows APP to leverage the
Huawei suite of technologies
and products to enhance its
current customer offerings
and deliver best-in-class
solutions at a competitive
price. “This partnership
creates an effective vehicle to
deliver on this commitment,”
says Vinoden Govender, CEO
of APP.
www.advancedprojectsandpeople.co.za

04

First invests in
Ascent
First Technology Group
has invested in Ascent
Technology by procuring
a significant equity stake.
The investment will create
closer ties between the two
entities and will mean they
are able to leverage off one
another’s technology skills.
Ascent Technology MD, Johan
Lamberts adds, his company
is well aware of the value that
is derived from being part of
a respected major IT group
with a national footprint.
www.ascent.co.za

Africa’s business leaders named
The 2014 winners of the CNBC Africa All Africa Business Leaders
Awards presented by Johnnie Walker Blue Label (AABLA) were
announced at the Sandton Convention Centre, in Johannesburg,
in November 2014. A process that took over two months, with
regional finals in west, east and southern Africa, the pioneering
and innovative business leaders of Africa in their respective
fields were finally whittled down to just five game-changing
individuals. For his sustained success and bold contribution
to solutions-based business and IT strategies across multiple
platforms for companies of varying sizes, Asher Bohbot (SA), CEO
of Enterprise Outsourcing Holdings (EOH), was named Business
Leader of the Year.
www.eoh.co.za

Johan Lamberts, Ascent Technology

Addressing
the customer
promiscuity
problem

First
Distribution
wins SPLAR
award

It’s no surprise that trust
in the banking system
is at a low point. This
challenge leads most
banks to rethink the role
of their branch network
and how they engage
with customers. “The
key to customer loyalty
Tim Emens, Lexmark
is to give people the
service and support that
they can’t get elsewhere. In our experience, one of the most
common customer complaints about banks is how slow and
error-prone banking processes are, so an excellent customer
experience is critical,” explains Tim Emens, EMEA industry
director at Lexmark.
www.lexmark.com

First Distribution’s MSP
and Hosting team has
won the ‘Excellence in
Execution’ award, which
was bestowed at the 2014
SPLAR Summit in Istanbul,
Turkey in November
2014. Readiness events,
Chris Richardson, First Distribution
consistent roundtables,
licensing expertise, driving
business with discipline and integrity, on-time reporting and
adherence to compliance at all times contributed to the success
of First Distribution’s hosting business, and winning the award.
“First Distribution is very proud to have this award bestowed
on us by Microsoft,” says Chris Richardson, First Distribution’s
MSP Hosting Programme manager.
www.firstdistribution.co.za

| February 2015

CoMpAny neWs

Business
l&t offers virtual learning model

Stephen de Villiers Graaff, DVT

this is going to
hurt
“How many times have you
heard the phrase – this is the way
we’ve always done things?” asks
principal agile consultant at DVT,
Stephen de Villiers Graaff. The
bad news is that switching to an
agile way of thinking involves
change. The good news is the
pain of changing to agile is far
less than the pain of not doing so,
or, put another way, the rewards
far outweigh the risks.
www.dvt.co.za

Metacom
acquires
Multenet
Metacom has acquired 100% of
Stellenbosch-based hardware
development company,
Multenet. Metacom MD
Réan van Niekerk says the
purchase makes Metacom
“the strongest player in South
Africa in our market niche,
serving financial, industrial
and commercial clients who
need reliable, secure, low-cost
communications”. Existing
Multenet clients will now also
have access to Metacom’s full
range of products and managed
network services. Metacom
integrates a wide range of wired
and wireless technologies,
including GSM, satellite, shortrange radio and fixed-line
systems such as ADSL, Diginet,
fibre, frame relay and X25.
www.metacom.co.za

L&T Infotech’s Learning & Education (L&E) Group achieved
yet another milestone in its journey to leverage technology
for global learning requirements. It launched a three-month
intensive programme called ‘Enabling the Champions –
Camp South Africa’ to develop young South African minds.
The programme is aimed at techno-behavioural capability
building and enhancing employability of youth in SA. This is
the first time L&T Infotech has deployed a blended programme
using ‘virtual learning’ and ‘self-learning’ models along with
conventional classroom training and assessment. L&T Infotech
has been conducting training programmes in SA primarily using
conventional models. The three-month training programme
is specifically designed and developed based on International
Software Testing Qualifications Board (ISTQB) standards, and
client-specific technologies, to meet local customer needs and
ensure ready deployment in the banking sector within SA.
www.lntinfotech.com

No one
should do

lexmark
positioned
in leaders’
quadrant

business

Gartner named Lexmark
International in the leaders’
quadrant in its Magic Quadrant
for Managed Print and Content
Services. This is the fourth
consecutive year that Lexmark
has been positioned as a
leader in the report. “We have
Marty Canning, Lexmark
consistently been a leader in
implementations of industryspecific solutions as part of our managed print services offering,”
says Marty Canning, Lexmark executive VP and president of
Imaging Solutions and Services.
www.lexmark.com

intermittently

Making mobile printing painless
Several of Lexmark’s product series have been Mobile
Printing Alliance (Mopria) certified for wireless printing
from mobile devices, but what exactly is the importance of
this certification? “Customer intimacy is a big part of what
makes Lexmark a successful company, and we are experts at
identifying customer pain-points. So when mobile printing
began emerging years ago, we viewed it as an extension of our
philosophy of providing solutions that solve our customers’
business problems,” says Randy Sparks, Lexmark director
Worldwide Solutions Marketing. “The two primary mobile
operating systems (OS) our customers are using (iOS and
Android) weren’t designed with the same print capabilities
users are accustomed to in the laptop world. The concept of
choosing ‘File’ and then choosing ‘Print’ doesn’t exist. But the
need to print does.”
www.lexmark.com
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www.broadlink.co.za

Company News

Business
Gap Innovation
winners
announced
In celebration of Global
Entrepreneurship Week 2014
and the implementation
of Gauteng’s Innovation
Strategy to promote
innovation, grow intellectual
property and support
the development of small
enterprises within the
biosciences, ICT, green
economy and medical
sectors, The Innovation Hub
announced the winners of
the prestigious Gauteng
Accelerator Programme
Innovation Competitions for
2014. These awards honour
top innovators, researchers
and entrepreneurs for
exemplary work in the
green and health technology
sectors; the biosciences;
and the ICT sectors. The
awards ceremony attracted
everyone from dignitaries
to tertiary students. Among
the dignitaries attending
the awards were Tembeka
Mhlekwa from the City
of Tshwane; Swedish
Ambassador to South Africa,
Anders Hagelberg; Prof Rivka
Kfir, Interim CEO of TIA; and
Thuli Radebe, CEO of CPSI.
www.theinnovationhub.com

Tyco takes part in Connections Europe
Tim Myers, director of Product Management, Intrusion at Tyco
Security Products, part of Tyco, spoke at Connections Europe:
Monetising Strategies for the Connected Home, in Amsterdam,
Netherlands. Myers participated in the panel discussion, “Channel
Strategies and Business Models for the Smart Home”, which
explored new strategies, business models and partnership
opportunities between players in the smart home market. With
more than 15 years of experience in the intrusion and residential
systems industry, Myers focused on how service providers can best
capitalise on current and future residential technology offerings to
optimise the customer experience.
www.tycosecurityproducts.com
Jacques van Wyk, COO at Ricoh SA

Wipro gives grads unique work
experience
Wipro has provided a select group of employees in SA the
opportunity to work at the company’s headquarters in
India for a period of two months. The employees are all
science graduates from Wipro’s SA internship programme.
Five high-performing individuals from its 2012 internship
programme, now full-time employees of Wipro in SA,
will spend time at the company’s Bangalore and Chennai
delivery centres and get hands-on experience. The initiative,
known as the Wipro Overseas Internship Programme, adds
a new dimension to the highly successful local internship
programme conducted in a series of batches over a period of
six months.
The team will not only get a chance to work on South
Africa-based client projects in an offshore capacity, but also
receive training and mentoring from senior leaders in the
company. They will benefit from the accelerated learning
associated with international work experience, immersing
themselves in the local culture, gain a deeper understanding
about the company’s history, and learn new ways of engaging
with clients in a global work environment.
www.wipro.com

Small business
leads digital
maturity
Small businesses in Europe
are set to reach digital
maturity before their larger
peers, according to new
research commissioned by
Ricoh Europe and conducted
by Coleman Parkes. “Small
businesses are naturally more
agile,” says Jacques van Wyk,
COO at Ricoh SA. “They can
streamline and optimise their
processes quicker than larger
organisations, but they can
also get in touch with new
technology that much faster
by seeing it, understanding
it and capitalising on the
opportunities it presents, far
more rapidly.“
www.ricoh.co.za

SNP secures further growth

Palladium leads the charge

In order to secure the quality of the company's further growth, the
Heidelberg-based company SNP Schneider-Neureither & Partner
is actively pushing forward with activities to expand its quality
management. As such, SNP's quality management system has
now been certified by the TÜV SÜD pursuant to the DIN EN ISO
9001:2008 quality standard. SNP previously made intensifying its
activities in the field of quality management one of the company's
strategic goals. "SNP is growing. We want to safeguard this growth
with efficient structures and outstanding quality management,"
explained Henry Göttler, COO of SNP. "In light of the fact that an
increasing number of clients expect certified quality processes,
we continuously work on optimising our processes. Optimising
company processes and appropriate certifications form the
foundation for increasing our competitive ability and performance
for our clients."
www.snp-ag.com

Palladium Software has partnered with the Southern African
Institute of Business Accountants (SAIBA) and will now offer
its clients and business partners one year’s free membership
with the institute. This is of great significance to Palladium
clients and business partners, who will now be able to be
aligned to a prestigious institute and receive all the associated
benefits at no cost. This partnership was prompted by new
industry regulations proposed by the World Bank Group
that aims to amend the form, structure and regulation of the
accountancy profession in SA. It is drafted in response to the
South African Report on the Observance of Standards and
Codes (ROSC): Accounting and Auditing issued by the World
Bank in June 2013. The government is reviewing the proposals
and is set to impose many of its recommendations. It may have
far-reaching effects on the local profession.
www.palladium.co.za

06

| February 2015

CoMpAny neWs

Business
opentext announces better capabilities
OpenText recently announced a comprehensive upgrade to reduce the total cost of ownership
for customers and provide new functionality across each of OpenText’s suites, including
analytics and systems management. “In a digital-first world, information can flow unimpeded
through the organisation. With OpenText, organisations can harness the power of that
information for success,” said Muhi Majzoub, SVP Engineering at OpenText. “Last year,
we launched the next generation of our enterprise information management software to
allow every organisation to discover, manage and leverage the information to drive growth
and innovation across their organisation. Today, we are making that software even more
powerful.”
OpenText’s EIM platform enables organisations to discover and manage information to spur
growth and innovation across their organisation, increasing time to competitive advantage.
Consisting of five comprehensive and integrated product suites, OpenText EIM provides the
foundation for a cohesive information management strategy that leverages existing assets,
meets urgent needs and establishes a fast path to the future.
www.opentext.com

connectivity

ChAnnel

that goes

is honours
channel
partners
Internet Solutions (IS)
recognised its 2014 topperforming regional and
national partners at the
annual IS Channel Partner
Awards ceremony, held in
Johannesburg recently. The
channel partner awards
recognise IS partners for
their contribution and
achievements made during
the past financial year.
The biggest winner of the
night was Western Capebased partner, Web Africa
Networks, which received
four awards, including
Service Provider of the Year
and the prestigious award
for DSL Wholesale Partner
of the Year. “The IS annual
channel awards play an
important role in recognising
the contribution and value
delivered by our partners,
as this has ensured our
continued growth in the
market and the business
success of our partners,” says
Tony Koutakis, chief sales and
marketing officer at IS.
www.is.co.za

Business

the (last) mile

Chris Richardson, Esther Matshego, Kevin Derman, Darren Naidu, First Distribution

first distribution gets VMware
accolade
First Distribution has been awarded VMware Service Provider
Programme (VSPP) Aggregator of the Year for the southern
Africa and WECA region. The company received the award at
the vendor’s recent 2013/2014 annual partner award ceremony
hosted in Johannesburg last week. “We are ecstatic to have
received this award as it shows our vision of ‘cloud computing’,”
says Chris Richardson, MSP Hosting manager at First
Distribution.
www.firstdistribution.co.za

Wireless

Fibre

Satellite

Voice

www.broadlink.co.za
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CHANNEL

Hardware

EOH gets gold
EOH recently announced
it had achieved Gold
Certification from Cisco.
To earn Gold Certification,
EOH had to meet rigorous
standards for networking
competency, service, support
and customer satisfaction
set forth by Cisco. “This
means that EOH has complied
with the Cisco certification
procedure and is duly
authorised to purchase and
resell Cisco products in South
Africa, as well as negotiate
the terms and conditions of
support and maintenance
services on Cisco products,
including warranties,” says
Francois Coetzee, partner
account manager at Cisco. He
adds that EOH’s commitment
to Cisco is evident in the fact
that the company completed
the transition from Premier
to Gold Partner in just over a
month.
www.eoh.co.za

No compromises.
No limits. No
dead ends.
The MicroStrategy Analytics
Platform combines the
productivity of self-service
visual data discovery with
the security, scalability
and governance features of
enterprise business intelligence.
Delivered natively through the
Web, tablets and smartphones,
MicroStrategy solves the
toughest information challenges
from personal data to big data,
and grows as a company’s needs
do, with flexible on-premises
or cloud deployment options.
LGR Telecommunications,
with its focus on the global
communications industry, has
successfully propelled itself into
hi-tech CDR mining operations
to deliver analysis-rich data to
client networks. LGR’s flagship
product, CDRlive, utilises
MicroStrategy’s advanced
features.
www.microstrategy.com

WHITEPAPER
Principles for a mobile integration
strategy
ZDNet estimated that by the end of 2013, 62% of companies would
be supporting bring-your-own-device (BYOD) connectivity. Of
those who allowed it at the time of the survey, 61% already had a
policy in place for more than a year.
But is that enough? Is allowing employees to use their
smartphones and tablets for business enough to empower them?
Are mobile applications enough to differentiate you from your
competition? Hardly.
How is integrating for the mobile channel different than integrating
applications behind the corporate wall? This whitepaper looks at the
specificities of mobile integration, and sets out recommendations for
making your mobile integration strategy highly successful.
www.tibco.co.za

Company News
To read the FULL company releases, visit

www.itweb.co.za
Contact sales@itweb.co.za
for any sales enquiries.
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Jabra debuts Sport Pulse Wireless
Take your training to the next level and get the ultimate wireless
workout, with Jabra Sport Pulse Wireless ear buds and Sport Life
Application − a world-first all-in-one training solution, combining
an in-ear biometric heart rate monitor built to withstand intensive
training. The Jabra Sport Pulse provides a premium wireless sound
experience that includes sound and real-time voice coaching,
to inspire users to achieve the impossible. Cut the clutter and
experience true freedom of movement without compromise.
“Jabra has a strong legacy of innovation in wearable technology
and Sport Pulse Wireless is no exception,” says Avish Bhogal,
Business Development manager for Jabra Africa.
www.jabra.com

Jabra boosts
output in noisy
work settings
Jabra launched its newest
product series, Jabra Evolve,
the industry’s first series of
professional headsets that
support the communication
needs of knowledge workers,
where 69% state that
disturbances in the open office
have a negative impact on
their performance. Through
advanced noise-cancellation
technologies, Jabra Evolve
aims to enhance productivity
by offering a personal
“concentration zone”. The
series consists of five headsets
that are all purpose-built
for shutting out the hustle
and bustle of the open office,
including features that signal
when the user doesn’t want to
be disturbed. Jabra Evolve is the
headset series employees will
love to use, yet will still address
employers’ concerns around
user productivity and adoption.
www.jabra.com

Tyco adds to
camera portfolio
Tyco Security Products
introduces the Illustra 610
Compact IP Mini-Bullet
camera, an ideal video
solution for small to midsize businesses in need of
reliable, affordable outdoor
surveillance. The Illustra
610 Compact IP Mini-Bullet
camera provides exceptional
video quality within a
small framework, making
it appropriate for indoor or
outdoor active surveillance
situations where the camera
needs to blend into the
environment. With 1 080p
resolution for crisp, clear
high-definition video, the
camera provides various
viewing angles, including a
horizontal view and a corridor
mode to capture video in
narrow hallways or other
areas where the traditional
landscape format won’t do.
www.tycosecurityproducts.
com

BackBeat PRO cancels the noise
Immerse in the music and block out the noise, whether
working, travelling, or just relaxing, with BackBeat PRO
wireless active noise cancelling stereo headphones. They’re
battery powered and will outlast the playlist. Plantronics
BackBeat PRO wireless active noise-cancelling stereo
headphones deliver all the detail of the music while tuning out
distractions, so users can hear themselves think. With up to
24 hours of continuous wireless use, users are going to need a
longer playlist.
www.plantronics.com

CoMpAny neWs

teleCoMs
Bt invests in
new services

emcom's digital radio test proves
successful

BT recently announced new
cloud services aimed at
supporting the expansion
plans of its customers in
Asia-Pacific, the Middle
East and Africa (AMEA), and
helping them orchestrate
the most recent technology
to deliver great business
outcomes. Backed by its
global network infrastructure
and leveraging its position
as a leading provider of
unified communications and
collaboration services, BT
launched both BT One Cloud
Cisco and BT One Cloud Lync.
BT is also launching its Cloud
Connect programme across
AMEA. Customers across
the region will now be able
to connect directly through
BT’s network to various
other software-as-a-service
providers and to more than
200 third-party datacentres
around the world.
www.btplc.com

Emcom’s recent test run of the communications systems at
Hakskeenpan in the Northern Cape proved a great success,
a significant milestone in the preparation for the world
land speed record attempt scheduled to be carried out this
year. Emcom Wireless supplied the Bloodhound SSC with
its TaitNet Tier 3 digital mobile radio network, which will
be directly linked to Bloodhound's command-and-control
centre on Hakskeenpan. The Bloodhound SSC team is
expected to be on the Hakskeenpan in August 2015, where
it will attempt to break the current WLSR of 763.035mph
(1 227.986km/h) currently held by driver Andy Green. After
that, the team will return to the Bloodhound Centre in
Bristol, UK, for further engineering on the car. It will then
return to SA in August 2016, where it will attempt to break
the 1 609km/h barrier.
www.emcom.co.za

infobip develops
messaging
solution
Infobip developed an endto-end business messaging
solution in SA in 2014, the
first of its kind in the country.
The solution is a robust
technical concept in which the
entire range of the A2P SMS
technologies and services is
developed and operated by a
single company. It consists of
a locally deployed, redundant
messaging infrastructure:
Internal Processing (IP) Core,
a proprietary A2P SMSC with
direct access to SS7 network,
and a range of integration
options, from APIs and
Web applications to a fully
integrated mGate product,
which connects to any database
to enable real-time, automatic
SMS messaging of any scale.
www.infobip.com

usAAsA hits KZn
The Universal Services and Access Agency of South Africa
(USAASA) went on a road show with the Parliamentary
Committees on Telecommunications and Postal Services, in
KwaZulu-Natal. The purpose of the visit was to demonstrate
to members of Parliament that the agency is indeed hard at
work to bring about a better life for all people of the country,
through the rolling out of telecommunications infrastructure.
The agency is mandated by the Telecommunications Act to roll
back the frontiers of poverty throughout the country through
the broadband roll-out and skills development in under-serviced
areas. As part of the visit, the Members of Parliament visited a
skills development project at Durban University of Technology
that was funded by the government of South Africa to develop
telecommunications and science skills.
www.usaasa.org.za

Metacom
offers
visibility,
control
Metacom has launched
its Web-based Metacom
Management Centre
to clients, allowing
them unprecedented
insight into network
performance. "We solve
difficult communications
problems for banks,
Réan van Niekerk, Metacom
retailers and utilities,"
says Metacom MD Réan
van Niekerk. "We use a combination of custom-designed,
high-quality router equipment and a managed private
network to deliver data from wherever it's generated to
wherever it's needed, securely and reliably."
www.metacom.co.za

telkom's lteAdvanced goes
live in parkview
Telkom's new super-fast LTEAdvanced (LTE-A) network
went live in Parkview and
surrounding areas recently,
delivering peak Internet
connectivity speeds of up
to 150Mbps. Parkview has
been identified as a Telkom
“Futurehood” and is the first
of over 50 suburbs set to be
connected to Telkom's LTE-A
network by March 2015.
Speaking at an event held in
Parkview, MD: Telkom Mobile
and Consumer, Attila Vitai,
said: "Telkom is excited to
launch LTE-A in Parkview as
part of our new 'Futurehood'
campaign. The Futurehood is
a place where the possibilities
of high-speed broadband
meet the specific requirements
of the people, homes and
businesses across SA.”
www.telkom.co.za

telkom unveils
ftth offers
Telkom recently announced
the commercial availability
of its 20Mbps, 40Mbps and
100Mbps fibre-to-the-home
(FTTH) offers in selected areas
in Gauteng, KwaZulu-Natal
and the Western Cape. "We
are excited to deliver the next
evolution of superfast broadband
connectivity to our customers.
Fibre has the potential to
transmit information at
virtually unlimited speed
and capacity, allowing for a
continuous improvement of our
broadband offers," says Telkom
COO Dr Brian Armstrong. The
reliability and quality of the
fibre connection is unrivalled.
Telkom's FTTH connectivity
uses a pure Ethernet connection,
eliminating the requirement for
intermediate equipment such as
modems. This results in a much
more stable and reliable service."
www.telkom.co.za
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Company News

Security
KEMP
announces
Application
Firewall Pack
KEMP Technologies’
Application Firewall Pack
(AFP) for the LoadMaster line
is now generally available,
enabling secure, scalable and
always-on workload delivery
in one fully integrated
application delivery and
load-balancing product.
“KEMP Technologies
Peter Melerud, KEMP Technologies
continues to execute on
its application delivery vision of which security is a core
component,” said Peter Melerud, CMO at KEMP Technologies.
www.kemptechnologies.com

MWR Labs researchers expose
vulnerabilities
At last year’s Mobile Pwn2Own event, which took place during
the Applied Security Conference (PacSec) in Tokyo, the research
arm of global consultancy MWR InfoSecurity, MWR Labs, won
two different categories by exclusively demonstrating security
flaws in both the Amazon Fire Phone and Samsung Galaxy S5. One
team of researchers from MWR Labs in SA exposed a remote code
execution on the Amazon Fire Phone, while another team from
MWR Labs in the UK exploited the Samsung Galaxy S5, enabling
them to steal personal details. The Zero Day Initiative (ZDI), host
of the annual event, announced MWR Labs researchers, Bernard
Wagner and Kyle Riley, from SA, won the Mobile Application/OS
category, successfully demonstrating remote code execution on
the Amazon Fire Phone through a man-in-the-middle attack. The
researchers, based at MWR’s South African office, said the exploit
was possible due to a set of vulnerabilities within a pre-installed
package on the device.
www.mwrinfosecurity.com

Internet
New access point
supports various apps
Extreme Networks has released a new indoor access point designed
to deliver enterprise-grade performance and security. Dubbed the
AP3805, it is targeted at medium-density environments such as
businesses, education facilities, hotels and conference centres. It is
designed to support demanding voice/video/data applications with
a view to enhancing mobile worker productivity and convenience.
“With an ergonomic design able to blend into its environment,
the AP3805 access point provides secure 802.11ac and 802.11abgn
connectivity, allowing seamless roaming across an entire multisubnet campus, without the need for cumbersome client software,”
says Martin May, regional director of Extreme Networks.
www.extremenetworks.com
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Infobip reaches new data security
milestone
Infobip has been credited with the ISO/IEC 27001:2005
certification for data protection. In addition, the company has
achieved the ISO 9001:2008 standard, demonstrating an ongoing
commitment to provide its global customer base with a secure,
top-performing messaging and payments platform. The joint
certifications follow Infobip’s investment of €1.8 million in
the past six months to ensure it remains at the cutting edge of
information security and consistent technical performance. The
investment will also help guarantee that Infobip continues to
meet stringent data protection requirements, as the company
upgrades its service portfolio and expands its client-facing, realtime analytics and reporting capabilities.
www.infobip.com

EISS obtains premier status
Exponant Information Security Solutions (EISS) has achieved its
premier status from Imperva. Imperva pioneers the third pillar
of enterprise security with a new layer of protection designed
specifically for physical and virtual data centres, and is now EISS’
preferred partner in SA, as well as the company’s professional
services partner for the MEA region. “This is great news for us as
it underpins the investment in resources we have made regarding
the complete Imperva product portfolio,” commented Wolfgang
Selzer, MD of EISS. “In addition, it cements the long relationship
we have had with the company and opens up many new avenues
of co-operation going forward.”
www.exponant.com

Software
Krispy Kreme chooses ZetesAres
Zetes was awarded a three-year contract to provide its ZetesAres
Direct Store Delivery (DSD) solution to Krispy Kreme UK.
Krispy Kreme has opted for a SaaS solution powered by the
Zetes MCL Mobility Platform, to ensure ease of deployment
and management. Zetes will supply Krispy Kreme with a fully
managed service, including hosted software, hardware devices
with remote mobile device management and all support services,
for a fixed monthly fee. ZetesAres is an advanced, fully managed
DSD solution, which has been designed specifically for managing
a perishable consumer goods supply chain.
www.zetes.co.za

UNIT4 rated among the best
UNIT4 has maintained its position in the leaders’ quadrant in the
Nucleus Research Technology Value Matrix for Enterprise Resource
Planning (ERP) H2 2014. This is based on its people-centric
approach to ERP and investments in cloud, mobile, analytics
and social technologies. The company is rated among the best
for usability, and in 2014, announced plans to more than double
research and development investment in its new-generation ERP
solution, with a focus on recreating the consumer technology
experience in the workplace. Nucleus Research states: “Vendor
investments in usability have resulted in significant changes in user
interface design for ERP.”
www.unit4.com

CoMpAny neWs
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BWired
announces
point to
Anywhere
BWired recently
introduced its Point
to Anywhere Metro
Connect Layer 2 Ethernet
broadband service.
Clients located within
the Johannesburg metro
can take advantage
of free 100Mbps VPN
Ethernet transit service
anywhere on the
company’s 940km of
Musa Nkosi, bWired
active fibre network.
“Customers have to
take ownership of and manage on-premises equipment
and devices, but essentially this service equates to greater
throughput of Internet connectivity and reliability,” says
Musa Nkosi, CEO of BWired.
www.bwired.co.za

summit X460-G2 released
Extreme Networks has released the Summit X460-G2 Fixed
Switch, a new high-performance Gigabit edge switch designed
to provide network operators with a versatile solution capable
of scaling to meet future demands linked to emerging edge
applications and convergence technologies. According to
Extreme, Summit X460-G2 switches are effective campus edge
devices also able to serve as aggregation switches for traditional
enterprise networks. They are available in a 10-model range
featuring 48-port or 28-port GbE models, with copper, fibre
and POE-Plus options. “Each switch features the same highperformance, non-blocking hardware technology as other
Extreme Networks offerings,” says Martin May, regional director
of Extreme Networks.
www.extremenetworks.com

Metacom boosts core network
Industrial and commercial communications operator Metacom
has invested significantly in upgrading its core network to
meet increasing customer needs, says MD Réan van Niekerk.
"We specialise in providing integrated, highly available
communications to support critical business needs like
electronic transactions, machine-to-machine communications
and electronic control systems," says Van Niekerk. "Over the
past few years, our customers have come to rely more heavily
on our infrastructure − and at the same time, their information
needs are evolving. A retail customer that might have used
100MB per store per month a few years ago now easily needs 1GB
per month."
www.metacom.co.za

Make no little
plans

Richard Broeke, Securicom

spam will never
be solved
The problem of spam will
probably never be solved,
says Richard Broeke, national
sales manager at managed
IT security services vendor,
Securicom. “Spam is a bigger
problem now than it was 10
years ago. That’s because there
is always a market for spam.
E-mail is a cheap and easy way
to target mass audiences, and
sadly there are still millions of
people out there who still fall
for spammers’ tricks.”
www.securicom.co.za

“Thinking small. If agile has
one Achilles’ heel, this is it,”
says Stephen de Villiers Graaff,
principal agile consultant at
DVT. “Whenever I speak to
customers about the benefits
of agile, agility in and of itself
is only part of the value.
Too many companies make
the mistake of confusing
the agile framework with a
mechanism or tool to be used
or manipulated, rather than
a philosophy of working and
thinking.” As magical as it is,
agile is not a magic wand. It
takes a carefully considered
process, matched to the
personality of your business,
to make it work, and once it
does, that’s when the magic
happens.”
www.dvt.co.za

Malcolm in
the middle
“Given the benefits, you’d think
that ‘selling’ an agile philosophy
would be fairly straightforward.
In my experience, it’s
anything but,” says Stephen
de Villiers Graaff, principal
agile consultant at DVT. Agile is
either introduced as a directive
from the top or an organic
push from the bottom, with
the middle manager translating
instructions from above into
actions below. Initially, there’s
always going to be a disparity
between adoption and value.
“Agile is a concept that’s going
to change almost everything
about how the organisation and
its people think, work and go
about their business, but the
value of that change takes time
to show return.”
www.dvt.co.za

Kevin Derman, First for Cloud

the brain cloud
“The more conferences I speak
at, the more I become aware
of two things with respect to
cloud technology,” says Kevin
Derman, GM of Cloud and
Hosting at First for Cloud. “It is
still a very misunderstood area
that is becoming so ubiquitous
in the IT world that one cannot
afford not to understand the
basic concepts. Secondly,
many people are embarrassed
to ask questions for a fear of
looking uneducated’.
www.firstdistribution.co.za
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ITWeb/Deloitte Enterprise Mobility Survey

Enterprise mobility
brings massive gains
The results of the ITWeb/Deloitte
Enterprise Mobility Survey reveal the significance
of mobile in the digital age.

C

ompanies are faced with the challenge
of increasing their mobility capability,
processes and overall technology, and
are looking to transform their mobility
proficiency. On this note, Deloitte and
ITWeb conducted an Enterprise Mobility
Survey, in October 2014, to determine
the maturity of South African companies’
attitudes towards enterprise mobility.
“Organisations that have not yet
investigated options to exploit the ubiquity
of mobile devices to improve business-toemployee (B2E) operations and/or increase
business-to-consumer (B2C) engagement
are missing out on massive opportunities to
create a competitive advantage, and more
importantly, relevance in a digital age,” says
Sergio Congia, manager of SAP Digital at
Deloitte, commenting on the results of the
ITWeb/Deloitte Enterprise Mobility Survey,
which ran online for 14 days last year.
With the increased popularity in
mobility, it’s not surprising that only a
small percentage of respondents (4%) said
mobility is not a priority for their company

Many factors can be
taken into account
when putting a mobile
strategy in place.
Some key points
include the profile of
data to be mobilised,
HR and liability, and
regulatory compliance.
Sergio Congia, manager of SAP Digital at Deloitte
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Sergio Congia, manager of SAP Digital, Deloitte

inteGrAtion

MoBile strAteGy

WHAT SYSTEMS NEED TO bE ACCESSED?
WHAT IS KEY TO YOuR MObILE STRATEgY FOR CONSuMERS?
86%

57%

47%
43%

71%

Access to content

36%

50%

Social sharing

40%

Targeted promotions / coupons

37%

Monetisation features
general promotions / coupons
Loyalty / gamification features

10%

32%

Email

CRM

Chat

Company
directory

ERP

SCM

29%

WHAT IS KEY TO YOuR MObILE STRATEgY FOR ENTERPRISE?

MoBile
deVelopMent
HOW IS YOuR MObILE DEVELOPMENT
STAFFED?
100%
outsourced

1-25%
developed
in-house

100%
developed
in-house
13%
33%

67%

Collaboration

22%
65%

Knowledge sharing
Access to existing business
processes
Mobile device management
Mobility APIs and partner
enablement

54%

14%

22%

46%
40%

26-50%
developed
in-house

February 2015
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itWeB/deloitte enterprise MoBility surVey

ABout the surVey
All companies need to expand their enterprise
mobility to improve their customer relations and
service.
On this note, Deloitte, in partnership with ITWeb,
conducted an enterprise mobility survey in October
2014 to determine:
1

How mobility ranks on your priority lists in the
next year.

2

How advanced mobile strategies are among
South African businesses.

3

Whether companies opt for native apps, Web
apps or both.

Who responded
• A total of 122 valid responses were received.
• More than half (65%) of respondents are IT
specialists.
• Nineteen percent are from fairly large
companies with between 501-5 000 employees,
while 16% are from multinationals with more
than 10 000 employees

within the next year. Meanwhile, 21%
stated mobility is a medium priority, and
33% selected high priority.
Congia believes many companies have
already begun establishing the technology,
people and processes needed to promote
improved employee productivity through
mobile channels (eg, mobilised sales
order capture, mobile CRM, etc). They
have probably also established mobile
channels through which they can engage
with customers (mobile app catalogues,
e-commerce, etc).
“While this provides them with an
advantage, it also places them on the journey
towards mobile embracement and the
establishment of a mature mobile strategy.”
Just less than half (49%) of survey
respondents said their mobile strategy is
a centralised, company-wide strategy. A
third of respondents cited a division-based
mobile strategy; and 18% said their company
is using a bottom-up strategy based on
employee- or task-related demands.
According to Congia, a mobile strategy
can differ from industry to industry.
However, companies should aim to
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Seventy-one percent
of respondents rated
access to content as the
most important factor to
their company’s mobile
strategy.
centralise strategies for either B2E and/or
B2C scenarios.
“Combining both is possible and is more
cost-effective for smaller organisations,
whereas larger organisations may prefer
to split these to afford independence from
one another, since each targets mutually
exclusive user groups and is likely to be led
by the CIO or CMO office respectively.”
Seventy-one percent of respondents
rated access to content as the most
important factor to their company’s
mobile strategy; social sharing came in

second at 50%; and targeted promotions
came in third (40%).
“Many factors can be taken into
account when putting a mobile strategy
in place,” comments Congia. “Some
key points include the profile of data
to be mobilised, HR and liability, and
regulatory compliance.”
When asked what portion of a
company’s mobile development is
staffed internally or outsourced, a third
of respondents said 100% is developed
in-house; and only 13% said 100% is
outsourced.
“The decision on whether to outsource
the development of a mobile app or to
develop it in-house will not only depend
on an organisation’s capability, capacity,
and affordability, but it also depends
on the intended long-term support
requirements for an app. For example, an
organisation wanting to develop a mobile
sales app will need to consider how the
app and its users will be supported for the
next three to five years.
“In some cases, rather than deciding
to develop internally or externally, a
blended option may be better in the long
term. Here, an external development
company can build the application with
participation from key support personnel
within the organisation. Once the app
has gone live, the support personnel
will possess the deep technical skills
to support the app going forward,
make improvements, and evolve the
application,” Congia concludes.

Opinion: optimisation

Enabling the ‘signature user’
Today’s mission-critical is people-critical.
consider what goes into the backend to make these services happen;
they simply expect them to be
available. Of course, when they
are not, it has a major reputational
impact, which only serves to
highlight further how missioncritical such commoditised services
have become.

Mission
accomplished

Allan Wattrus is the programme director
for Outsource Optimisation at Bytes Technology
Group (BTG).

T

he argument goes as follows: if
one retail or air-time company is
willing to take a risk on providing credit
to customers, then why shouldn’t other
companies accept their payments?
For many years, certain types of
technology infrastructure were considered
by companies to be mission-critical.
This was typically the hardware that
was vital to the continuance of the
business, such as certain servers within
the datacentre. The trouble is, just like
technology itself is continually evolving,
so the term ‘mission-critical’ has come to
mean something other than infrastructure
in the modern business.
Today’s mission-critical is peoplecritical. Business services that enable
people are where the competitive edge of
business is exposed. Any enterprise that
says its integrated communications or
mobility services are not mission-critical
should reflect on the impact a failure of
these systems would have on customers.
Businesses simply cannot operate and
employees cannot do their jobs without
these services.
More crucially, these services are taken
for granted. It is unlikely any employees
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A good example of this is the
manner in which banks operate
24/7, thanks to their payment
platforms. Being able to pay for a
service, regardless of the time of
day, is simply today’s reality. It is a
commodity! No one even considers
having cash in their pocket as a
backup when purchasing after office hours.
If a bank can’t compete, find another bank.
Stop for a moment and reflect on the
impact of IT not providing key people
with business-critical services, and then it
becomes clear how mission-critical is now
part of a commoditised service.
Companies face two realities. The first is:
“Can I afford not to be mission-critical?”
And the second is: ‘Can I afford to build
mission-critical?’
If companies cannot afford to build
it, but need it nonetheless, then they
probably will buy it as a service. Of course,
it is equally vital for the outsource service
provider to be able to think out of the box
in ensuring such services can be provided
competitively.
These service providers could look
to the consumer market and learn how
the commoditisation of services works
there. Can customers upgrade their home
Internet bandwidth on demand for a

Can I afford not to be
mission-critical?

period of a few hours, in order to stream a
video in real-time? Why not? Is this not an
example of innovation in a commoditised
‘on-demand’ services market?
Service providers need to adopt this
thinking in the way they provision
mission-critical services to enterprises.

The signature user
It is posited that 20% of an enterprise’s
employees deliver around 80% of the
business value to the company. These socalled ‘signature users’ become the most
important recipients of mission-critical
services. If one is able to deliver missioncritical services to them in a manner that
enables them to be even more productive,
it will set the scene for the next evolution
in service delivery and organisational
productivity.
The first step in such an evolution is
for companies to stop throwing up the
old excuse of governance and control,
where the IT department decides what the
user needs and when IT gives it to them.
Instead, they should listen to what the
user wants in order to do the job, and give
them that instead. This is perhaps the most
vital step in defining a new approach to the
delivery of mission-critical services.
For the service provider, ensuring
signature users have 24/7/365 access
to the mission-critical services is not
enough. These users need competent
remote business support on demand,
someone who can ‘reach over the user’s
shoulder’ to provide help when needed,
even from the other side of the world.
This support is just another extension
of the new way of thinking that service
providers need to adopt.
Ultimately, this is the kind of offering
that service providers need to be
positioning themselves to deliver. It is
about differentiating service by persona
rather than against an infrastructure SLA.
This is today’s mission critical – making
the signature users even more productive.
There is little doubt that people-critical
service delivered to signature users does
not come at bargain basement prices.
However, the reality is that the real cost
to business of not doing it is undoubtedly
much greater.

Opinion: big data

SMEs aim big
Medium-sized businesses see the value in big data,
but cannot mimic large enterprise programmes.
thoroughness of their programme
to employ big data? One of the first
issues SMEs will encounter is finding
the requisite skills to establish the
foundation, implement the solution,
and manage and continuously
improve their big data environment.
The people who know how to do this
are called data scientists in the media.
And there are already too few of
them. One solution is to prepare the
personnel by having them trained,
and instead of individual data
scientists, create a federated data
scientist capability. This proposal
also eases the risk of the data scientist
departing for greener pastures.

Mervyn Mooi is the director at
Knowledge Integration Dynamics.

B

ig data’s been a topic of interest
and most business people, even
those from smaller companies, have
heard of the term.
Those who have a notion of the
concept like what they hear in terms of
potential benefit to the company. There
are tangible opportunities, such as
customer growth, customer retention,
churn reduction and marketing spend
reduction. In the small to medium
space, there’s an opportunity to
get a foot in the door of widespread
consumer-focused marketing, and
operational benefits to be gained that
cut costs and improve service.
A more granular example of the
above statements is that companies
can gain access to and exploit data in
the public digital domain to know who
responds to their brand, who interacts
with their company, where, through
which channels, what they think of
the company in the form of sentiment
analysis, and gain the opportunity to deal
with customer complaints.
For marketers, this is a goldmine of
information. They can run campaign tests
on select portions of customers, testing the
likely efficacy of a given approach, adjust
the campaign, and roll it out to the bulk
of customers. That cuts costs by reducing
waste and gives marketers immediate or
near immediate access to data on how
customers are responding.
Business leaders no longer have to wait
days, weeks or months for the sales figures
to return from partners, dealers, retailers
and outlets, be collated, analysed and
reports issued. They can see immediately
what the upshot is. Marketers can also use
this data to test whether or not their big
budget advertising campaign is working.
That highlights the fact that the biggest
impacts will potentially be felt in areas of
the business demanding the highest share
of expenditure. And that highlights the

Available resources
need to focus the collection, collation,
transformation and analyses of big data.
The goal should always be businessresults focused.
The potential benefits range across
many business issues, and that’s drawing
people in the SME arena like moths to the
big data flame.
However, there are a few issues they’ll
have to cope with if they’re to get it right.

For marketers, this
is a goldmine of
information.
Managing the onslaught
Firstly, is the company ready to manage
the onslaught of big data? Every business
person who hears of the benefits
usually understands them and finds
them desirable. But the ETTO principle,
efficiency-thoroughness-trade-off, means
they’ll have to make tough choices.
Are they going to be less or more
efficient, which will impact the

The second obstacle is the demand
for infrastructure, tooling and IT
resources. They’ll have to acquire new
infrastructure and tools or expand existing
systems, with the associated support and
increased maintenance demands that
implies. There needs to be a clear case for
travelling this route based on analysis of
the cost to achieve it and the potential
business gains. It also relates back to the
ETTO principle, and that association needs
to be examined to ensure the potential
gains will be realised.

Firm foundation
The third issue revolves around standards
and policies necessary to govern the big data
programme to ensure the company meets
regulatory requirements for gathering,
hoarding, processing, consuming and,
ultimately, retiring big data.
These three issues are not reasons to
steer clear of big data, but they should be
heeded as opportunities to be successful.
And in the SME market, big data will be
valuable as it applies to and addresses
the problems of consumers. It also points
companies in the direction of acquiring
and consuming only relevant portions of
big data, which minimises overheads, and
chiefly using freeware or cost-effective
cloud-hosted tools.
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Opinion: cloud computing

Embracing the cloud
Companies must be made aware of the value cloud can
bring to their organisations.

Muggie van Staden is the MD of Obsidian
Systems.

C

loud computing is fundamentally
changing IT. Not only from a cost
perspective, but also from a process
approach, the cloud is forcing decisionmakers to relook at how technology and
business are aligned.
But the cloud for its own sake means
very little. Vendors need to show
companies the value cloud can bring to
their organisations. Moving beyond that
value, the business strategy needs to be
refreshed to take cognisance of the benefits
the cloud provides.
In SA, the communications
infrastructure has been improved in recent
years. This means reliable and affordable
Internet connectivity is now something
that consumers, small business owners,
and larger organisations can benefit from.
Granted, data is not as cost-effective as in
other parts of the world, but it is certainly
better than it has been, even as recently as
two years ago.

At your service
This improved connectivity has resulted
in numerous small to medium enterprises
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adopting cloud and related
technologies. Especially, software
as a service is gaining significant
traction in this market segment,
due to ease of use and a relatively
low barrier to entry from a cost
perspective. Specific elements
such as e-mail as a service and
cloud storage, thanks to the likes
of Google Docs and Dropbox, are
gaining momentum in adoption.
Google and Amazon services
increasingly form the basis
of smaller businesses’ cloud
strategies. In fact, there are many
cases of these businesses adopting
the cloud en masse for all their
business requirements, using
these easily available platforms.
However, despite the prevalence
of these and other international
services, there is still a need for more
open cloud solutions in SA.

The cloud for its own
sake means very little.
Being a cloud provider in SA means
the data falls within the local regulatory
and legal framework of SA’s Protection
of Personal Information Act and data
protection legislation. Accessing and
migrating data become easier when
dealing with people who understand the
local market conditions. The benefits
to businesses making use of a locallybased cloud service mean there are good
opportunities to take advantage of the gap
in the market.
Enterprises take a cautious approach
when going down the cloud route. A
changing regulatory environment and
stricter compliance requirements mean
executives look closer to home for cloud
solutions. Often, this leads to an initial
private cloud implementation keeping
sensitive corporate data in-house. It also

gives companies the flexibility to burst to a
hybrid cloud model for certain workloads.

Time’s a changin’
The pressure remains on CIOs to start
embracing the various ‘as a service’
offerings. Changing technological times
result in changing business times, pushing
CIOs to migrate at least some elements to
the cloud. As such, there has already been
a strong adoption of the likes of Office365
in the local market, since Microsoft is a
tried and tested player. The reality is the
underlying vendor technology does not
really matter anymore.
Irrespective of the vendor used, when
it comes to cloud application, portability
makes everything easier. To appreciate
the impact a cloud approach could have
on business operations, look at how
connected the mobile workforce has
become. Having access to real-time,
back-end information means sales staff
and other field workers are able to make
better decisions faster. The same is true
for executives responsible for strategy
development. Using a cloud-based
system means information gets updated
quickly, and all relevant people have
access to it.
This has resulted in companies across
industries looking at ways of how best to
integrate the cloud into their operations.
Some will go the traditional vendor
route, while others will see advantages in
adopting an open source approach.
Irrespective of the strategy used, the
key is to start implementing cloud. Even
if it is just in a limited, private way,
companies need to explore the value
and start benefiting from what cloud
technologies can provide. Remember, no
strategy or approach is perfect. The process
will involve trial and error. It will require
flexibility and a commitment to push
through to implementation before there
will be any appreciable benefit.
The cloud market is dynamic and
appears to be continually evolving and
changing, but it is an important market
to be part of in order to gain and maintain
that vital competitive advantage.

Opinion: WIFI

Where to for WiFi?
Signs from 2014 are encouraging, showing SA is
headed in the right direction to take advantage of
increased connectivity.
across the country – albeit some
with limited data generosity.
• Minibus taxis are giving
commuters 50MB a day;
* Hotspots are available at transport
hubs, including airports;
* Businesses are adding
connectivity as a value-add for
customers; and
• Telkom Mobile is growing its
range of hotspots across SA.
My dream scenario would see
SA awash in a flood of free WiFi,
breaking the shackles of data bundle
costs and banishing the all-toofamiliar search for a good signal
in some areas. But that’s too far
off, I’m afraid. In the meantime,
someone should tell me if they find
a fountain of eternal data bundles,
because topping up often feels like
holding too much water in the palms
of my hands. It trickles away too
easily and the thirst is too great.

Tyson Ngubeni is an ITWeb columnist

S

A may be some way off before
boasting universal connectivity,
but if 2014 is anything to go by, at
least we can say we’re heading in the
right direction. Although the value
and possibilities enabled by increased
Internet access should always be the
focal point, the building blocks are
falling into place, putting the country
well on the road to tapping into its
vast benefits.
Reflecting on 2014 and the year that
was, I’ll start off with an outlook from
the very beginning. Last year was billed
as a watershed for connectivity – one
in which SA might take a giant leap to
quench the thirst for that connectivity.
According to research by the
Wireless Broadband Alliance and
Informa, global public WiFi hotspot
numbers will reach 5.8 million by 2015,
compared to 1.3 million in 2011 – marking
a 350% increase.
Take into account the increasing
amount of smart devices, as well as
manufacturers playing ball to Africa’s
price sensitivity by pushing more lowcost options, and you get a sense it bodes
well for a connected population.

Keep walking
If 2014’s sequence of developments
in WiFi is maintained, SA’s won’t be
making a “giant leap” towards ubiquitous
connectivity, but short, determined strides
in that general direction. Much has been
written about what some of the major
metroes are doing in this respect, with the
City of Tshwane chief among them. Building
on 2013’s momentum, it has even gone
mobile, recently introducing WiFi on buses,
giving commuters 250MB free data daily.

Project Isizwe, the non-profit
organisation (NPO) tasked with deploying
the network, expects demand for the
connectivity it is providing. CIO James
Devine told ITWeb the city aims to
equip its entire bus rapid transit system
with WiFi, while the public is steadily
increasing its use of existing hubs. More
than 300 000 unique users connected in
2014, according to the NPO.
But, it is not the only one dabbling in
this space, with more hubs emerging

My dream scenario
would see SA awash in a
flood of free WiFi.

Overcoming barriers
Despite the positive outlook for increased
hotspots, the Wireless Broadband
Alliance says barriers to adoption of
public hotspots include cumbersome
authentication procedures, costs (where
applicable) and user discovery of available
networks and security.
Meanwhile, local challenges include
backhaul, according to Michael Fletcher,
sales director for Ruckus Wireless SubSaharan Africa. While there is a lot of
fibre in the ground, it isn’t always in areas
where it’s needed, he notes.
The growing amount of available hubs
means both the private and public sector
are trying to bridge the access gap as smart
devices also increase. Extracting as much
value from connectivity is the goal, but
what was seen throughout 2014 shows SA
is at least on the right path.
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Opinion: business intelligence

Making BI planning strategic
A BI solution that provides a competitive edge should be
one of the corporate strategy’s objectives.
So, how does one draft an
effective corporate strategy?

Macro-economic
analysis
Macro-economic analysis is all about
understanding the economic outlook
globally as well as locally to ensure
any planned capital expenditure can
be sustained, and that a company
isn’t exposed to financial risk. Three
key macro-economic indicators are
GDP, unemployment and inflation.
Research the economic forecasts for
these indicators, and then relate it
back to the impact these indicators’
trends may have on the company’s
financial position.

External analysis

Yolanda Smit is the strategic BI manager at
PBT Group.

I

’ve previously discussed the waves of
BI value, illustrating the incremental
return one can expect from a BI solution
as it organically matures. More recently,
however, I started to grapple with the
question of how one can influence and
steer this organic maturing process more
deliberately. I mean, you don’t just pitch
up at the foot of Mount Everest and start
walking, do you?

Leading the way
Don’t get me wrong. I’m not punting
the use of consultants, I’m emphasising
the value of having a guide, someone or
something that clearly points due north,
according to which a company can navigate
its journey to mature, high-value BI.
The guide needn’t even be settled in a
specific person. However, the guide must
be manifested in a well-defined, thoroughly
researched, and extensively debated and
ratified strategy, drafted according to all the
best practices one would employ to create a
corporate strategy.
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External analysis is about scouting
the environment in which the
company operates. Get a clear
understanding of the local industry in
which it operates, as well as the BI industry
in SA.
Following Porter’s five forces, during
external analysis, research has to be done
to answer the following questions:
• What are the competitors doing with
BI? For BI to provide ultimate business
value, having a BI solution that
provides a competitive edge should
be one of the corporate strategy’s
objectives. In that case, understand
how other companies in the same
industry leverage BI to understand
what one should be doing to be on par
with competitors, and then potentially
identify innovative opportunities for
creating a competitive edge.

You don’t just pitch up
at the foot of Mount
Everest and start
walking, do you?

• What is it my customers expect or
demand? Get a clear understanding
of what the customers want. During
this research exercise, it is important
to survey the end-user landscape on
a high level. Focus on understanding
the capabilities needed in the various
business divisions, and especially the BI
capabilities that will support or enable
achieving corporate strategic objectives.
• What is it that BI vendors have to offer?
Once the BI capability requirements
are understood, start researching and
short-listing BI vendors whose offerings
effectively address the requirements.
• What are the alternatives to a traditional
BI solution? In understanding the
capability requirements, it is prudent to
also consider alternative ways to meet the
requirements than a robust BI solution. In
defining a BI strategy, one cannot blindly
assume that BI is the only way. It usually
is the best practice way for meeting
requirements sustainably, but carefully
researching alternative solutions will
inspire innovative thinking.
• What is the threat of new entrants? The
research of the four previous forces
would have already spurred thinking
about all of the capabilities one envisions
to include in a BI solution.
Now it’s time to ask the validating
questions: (1) If these new capabilities are
not currently done by the competitors,
why not? And (2) How difficult would it be
for the competitors to copy the company’s
capability within the next two to five
years? Being able to answer these questions
allows one to clearly estimate the real
return on investment.
External analysis brings one halfway
through the strategy definition process.
At this stage, the terrain has been
clearly surveyed and one has a good
understanding of what the environment
is like and what is possible. One has no
idea yet whether the vision that has one
begun to formulate is at all feasible and
within reach, until the company starts to
understand its own capabilities and what
it needs in order to effectively achieve
the vision.

Events Calendar
2015

By Martin Czernowalow

February
Gartner Africa –
CIO Forum 2015
Date: 17-18 February
Venue: Valley Lodge & Spa
Magaliesberg
www.gartner.com

ITWeb Governance, Risk
& Compliance 2015
Regulations, risks and rewards – getting
the balance right
Date: 24-25 February (conference),
26 February (workshops)
Venue: The Forum, Bryanston
RSVP: Lerato Mathize,
lerato@itweb.co.za

March
ITWeb Business
Intelligence Summit 2015
Turning insights into profits
Date: 17-18 March (conference & expo),
19 March (workshops)
Venue: Vodacom World
RSVP: Lerato Mathize,
lerato@itweb.co.za

ITWeb Software
Development Management
Summit 2015
Maximising business value in software
development management
Date: 24 March (conference),
25 March (workshops)
Venue: The Forum, Bryanston
RSVP: Lerato Mathize,
lerato@itweb.co.za

April
ITWeb Digital Economy
Summit 2015
Break the mould – be your own
disrupter
Date: 21-22 April
Venue: The Forum, Bryanston
RSVP: Lerato Mathize,
lerato@itweb.co.za

ITWeb Security Summit
2015
The definitive event for information
security professionals
Date: 26-27 May (conference & expo),
28 May (workshops)
Venue: Vodacom World, Midrand
RSVP: Lerato Mathize,
lerato@itweb.co.za
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Declining marks
‘not surprising, but
concerning’
The decline in both maths and physical
science pass rates in 2014 has come as no
surprise to industry observers.

G

overnment needs to do more to
overhaul the current education
system, as the ICT sector continues to face
a skills crunch.
Basic education minister Angie
Motshekga announced in January the
matric 2014 national pass rate had
decreased by 2.4 percentage points, to
75.8%, from 2013’s 78.2%.
Motshekga applauded the country’s
81 education districts for an “excellent
performance” in the 2014 matric exams,
which saw the first set of matriculants sit
for the new curriculum, called Curriculum
Assessment Policy Statements (Caps).
However, basic education acting
director - general Paddy Padayachee
revealed pass rates for both maths and
physical science decreased in 2014.
The number of learners who passed
mathematics – attaining 30% or more –
dropped by 5.6 percentage points in 2014,
to 53.5%, from 59.1% in 2013; the pass
rate for physical science declined by 5.9
percentage points in 2014, to 61.5%, from
67.4% in 2013.
The drop in the national matric pass rate
was predicted by professor John Volmink,
head of the council of standards body
Umalusi, who said the overall matric pass
rate decline could be attributed to a failure
rate of 48% (without adjustments) in maths
literacy, compared with 20% in 2013; a
drop of between 5% and 6% in the pass rate
for mathematics and physical science; and a
drop in home language pass rates.
Experts have been especially worried
about the expected drop in maths and
science pass rates – seen as crucial to the
ICT sector’s potential skills pool.
Of the 551 656 full-time matric
students who wrote the National Senior
Certificate exams last year, 231 180 (41%)
were registered for mathematics, while
171 549 (31%) students were set to write
the physical science exam. This is a drop
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Angie Motshekga, minister of basic
education

If kids are not getting
better marks, then I
would say not much is
actually being done.
Dr Craig Pournara

compared to 2010, when 48% wrote the
maths exam and 38% of pupils took science.

Moving backwards
Dr Craig Pournara, from the Wits School
of Education, said the declining maths
pass rate is a definite step backwards and
reflects the national matric pass rate. He
also argued it is important to realise that
pass rates, as such, do not say much about
the broader picture.

Top
Jobs

SKILLS DEVELOPMENT

Software Architect

We need to ask what
about the 50% of
students that have
dropped out of school
and will not get an
education.

Yawee IT Solutions
A company in the banking industry, based
in the Johannesburg CBD, is looking for a
software architect to troubleshoot highly
complex problems.
Gauteng
Negotiable
Ref No: 249523

Adrian Schofield

Datastage ETL Developers –
Johannesburg

“The pass rate is deceptive. We need to
look at the quality of passes to see that
only a tiny percentage of pupils actually
achieved decent maths marks,” he said.
Pournara also said, despite a very vocal
push from government for better maths
and science results, what is really being
done to achieve this is questionable.
“We have heard much about it from
government, but what are they really
doing about it?
“If kids are not getting better marks,
then I would say not much is actually being
done. And there is no quick fix to this
problem.”
He added while it is fair to say that Caps
is a harder curriculum, the education
system should have been prepared for it, as
it was known the new curriculum would
be introduced in 2014. “They knew that
this was coming and they should have thus
prepared pupils for it since grade eight.”
In terms of physical science, the Wits
School of Education’s Dr Emmanuel
Mushayikwa said the pass rate decline is
“very worrying”.
“Not enough is being done in terms of
the practical training of teachers, or the
practical training of pupils in physical
science,” he said, adding that despite this,
the education system is improving and
exams are becoming more demanding.
Mushayikwa identified the country’s
one-size-fits-all approach as one of the
key problems faced by problem learners,
who need special attention. “The system
needs to be monitored more closely. There
needs to be a greater co-ordination of
teaching plans and teachers need to be able
to create their own teaching programmes
that will suit their pupils. We are still
lagging in this respect.”

Not surprising
The declining maths and science pass
rates are not surprising, said ICT veteran

Praesignis
Leading consulting company is looking for
experienced ETL developers with strong
Datastage experience. Telecommunications
industry experience would be a huge
advantage.
Gauteng
Market Related
Ref No: 238161
Andile Tlhoaele, CEO of Inforcomm

SQL Developer
Adrian Schofield. “There is a focus on the
top-line numbers, which have declined
from 2013 to 2014. But the point is not
the top-line numbers.
“We need to ask what about the 50% of
students that have dropped out of school
and will not get an education.”
Schofield described the South African
schooling system as an “abysmal failure”,
saying that better teaching and tools need
to be introduced immediately. “One has to
wonder why a massive shift in resources
has not happened yet in this area. It seems
that there is no political will.”
Inforcomm CEO and industry
commentator Andile Tlhoaele said maths
and science marks need to be looked
at together, as pupils studying one will
most likely be studying the other too.
“The combined gap is very concerning,
especially given the ICT sector’s high need
for maths and science skills.”
Unlike science, Tlhoaele argued,
fewer tools are needed to teach maths
– which does not require laboratories
and equipment. Therefore, he said, the
declining maths pass rate reveals much
about the inadequate teaching methods in
the country’s schools. “Based on this, the
call to bring back retired teachers makes a
lot of sense. We need quality teachers.
“Overall, this is very bad and
concerning going forward. For the
foreseeable future, we are looking at a
shortage of skills for the ICT sector.”
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EOH Recruitment Solutions
A leader in CRM development in Africa
is looking for a CRM developer to join its
dynamic team.
Gauteng (JHB)
R450 000-R550 000
Ref No: 249508

Solutions Architect
BRO Resourcing
A company based in Sunninghill,
Johannesburg, is looking for a solutions
architect: consulting and project
management.
Gauteng
Negotiable
Ref No: 249498

Technical IT Training
Professional (KN)
Communicate Personnel (Bruma IT)
A well-known IT company with global
clients requires a technical training
specialist.
Gauteng
R20 000-R30 000 PM
Please visit www.careerweb.co.za and insert the
unique reference number in the job keyword search box
to view more details and to apply.
CareerWeb has over 200 leading companies posting an
average of 230 fresh ICT jobs weekly – it is the place to
search for your ideal ICT job.

EMAIL: ernie@careerweb.co.za
CALL: 011 807 3294

February
October 2015
2014
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CoMpAny neWs
Maximising
business value in
software
development
management

softWAre

Don’t miss the 20%
early-bird discount

LEAD, MANAGE AND
MOTIVATE SOFTWARE
DEVELOPERS
BOOK YOUR SEAT TODAY
for the SDM event of 2015!

INTERNATIONAL KEYNOTE
SPEAKER COMING TO SA

Charles Villanyi Bokor, strategic
management consultant and
president at The Continuous
Enterprise Resource Planning
Group, will deliver an international
keynote at this leading event. He’ll
share advice on project scoping managing requirements,
expectations and feature creep
Don’t miss the opportunity to see
him and other subject matter
experts who will inspire you to
maximise your profits!
Register now and receive an
early-bird discount
Get to this leading SA summit by
contacting Lerato Mathize on
011 807 3294 or
lerato@itweb.co.za
www.itweb.co.za/events/SDM
Follow us on twitter and join the
discussion at #ITWebSDM
Silver Sponsor

24 March 2015 (conference)
25 March 2015 (workshop)
THE FORUM, BRYANSTON

Gartner
positions tiBCo
as leader
TIBCO Software has been
positioned as a leader by
Gartner in both the “Magic
Quadrant for Master Data
Management of Customer
Data Solutions” and “Magic
Quadrant for Master Data
Management of Product
Data Solutions” reports for
a second year in a row. “We
believe being named a leader
for the second consecutive
year in two different MDM
Magic Quadrants validates our
strength in providing unique
multi-domain capabilities,
flexibility and ease of use that
help our customers address
any number of use cases or
business problems using the
same TIBCO MDM solution,”
said Thomas Been, VP, product
marketing, TIBCO.
www.tibco.co.za

Backup and
archiving
conundrum
Backup and archiving is
probably one of the most boring
topics out there. There is simply
nothing sexy about these
crucial tasks. But, according
to Ubuntu Technologies, they
are important and critical
tasks that can cost companies
everything in a dire emergency.
Simpana software was designed
from the ground up so that all
functions share a single code
base and revolutionary backend technologies. Through a
single pane of glass, you can
view, manage, and access all
functions and all data across
your enterprise. With Simpana
software, companies can
protect and manage data from
virtual and physical servers,
applications, NAS shares,
cloud-based infrastructures,
and mobile devices. Simply
and easily.
www.ubuntusa.co.za
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opentext introduces
management solution
OpenText announced OpenText Core, a cloud-based multitenant SaaS offering for information management. OpenText
Core will allow for the simple, secure and smart exchange
of corporate documents and collaborative information
management. “Our customers need hybrid deployments,
on-premises and in the cloud, to create a balanced workload
that meets all their data sovereignty requirements while
leveraging the power of the cloud,” said Mark J Barrenechea,
president and CEO of OpenText. “Enterprises have different
requirements for scale, security, performance, in-country
data zones and governance than consumers. With OpenText
Core, we are delivering a product leveraging our 20 years
of enterprise information management experience that is
going to change how the world’s largest companies and
governments run.”
www.opentext.com

tiBCo promotes spotfire Analytics
TIBCO Software recently announced a new offering on AWS
Marketplace, TIBCO Spotfire for AWS. Users will now be able
to use Spotfire data visualisation and dashboards technology
on an hourly, pay-as-you-go basis for Amazon Relational
Database Service (Amazon RDS), Redshift and more. Spotfire
for AWS provides technology professionals with easy access
to the Spotfire server-side components. The installation
and launch process is automated so technologists can easily
evaluate how the Spotfire server-side components can be
configured for proof-of-concepts and ad hoc projects with
Spotfire Server and Web Player. “As the market shifts gear,
we see a series of tipping points in 2014 that will accelerate
adoption, but it may come from a different place,” said Dan
Sommer, research director at Gartner.
www.tibco.co.za
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Cs deploys
eA version 11
CS Interactive Training
has been using
Enterprise Architect
for a number of years,
internally and on client
projects, but with the
release of version 11,
the company decided to
start offering Enterprise
Architect services to
clients. The CS solution
Louw Labuschagne. CS Interactive
is perfect for agile
Training
development teams,
agile business analysis practices, consulting firms, business
intelligence teams and architecture teams that need access
to a repository from multiple locations, with only a normal
https or http connection required to access the repository.
www.csinteractivetraining.com
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2015
The definitive event
for information security professionals
26 - 28 May 2015 | Vodacom World, Midrand

REGISTRATION IS NOW OPEN FOR
SA'S MOST PRESTIGIOUS SECURITY CONFERENCE!

BOOK TODAY TO GET THE EARLY BIRD RATE!
ITWeb Security Summit 2015 draws on the insights of industry experts, analysts and end users to
deliver an agenda aligned with the specific threats and opportunities facing African infosec leaders and
decision-makers.
INTERNATIONAL KEYNOTE:
William (Bill) Binney, former NSA director
Binney spent more than 30 years working at the NSA, and has been described as one of the best
analysts in its history. He left the agency in 2001, having publicly disagreed with its data collection
policies. During his presentation he'll draw back the veil and reveal what the state-adversary looks like
from the inside.
HOT TOPICS:
As a delegate at this leading infosec summit, you’ll get access to top-notch speakers
covering a range of topics including:
•
•
•
•
•
•
•

'Traditional' security solutions – what is still working?
Common infosec challenges facing companies and key learnings
Key differences between infosec and cybercrime strategies
The anatomy of attacks – how they happen and common vulnerabilities
Remediation and forensics – how to recover from a breach and what to look for
Access management – what's working?
And much more!

Diarise the date AND register for this leading SA infosec event by contacting Lerato Mathize
on 011 807 3294 or lerato@itweb.co.za and take advantage of the early-bird discount today!
http://www.securitysummit.co.za
Follow us on Twitter
and join the discussion at #ITWebSec

BRONZE SPONSOR

DISPLAY SPONSOR

If you’re in the IT channel, you’re probably used to the fact that IT has its own
language, and we’re not talking Cobol here.
For you, the words ‘mouse’, ‘tablets’ and ‘cloud’ have different
meanings than for most of the population. In your
world, a ‘security consultant’ is someone
who understands firewalls, not a
doorman at Teazers. And a ‘vendor’
isn’t someone who’s trying to sell
you sunglasses at the robot.
Whether you work at a vendor,
distributor, systems integrator,
value-added reseller, managed
services provider, technology
consultancy or run a computer shop,
you need to know what’s going on in the
fast-paced ICT world.
Written exclusively for the South African channel
with an independent focus, The Margin is designed
to provide you with insight into technology trends,
sales opportunities, tips on how to grow your
business and ultimately provide you with the
information you need to improve your margins.
If you want a fresh voice and different conversation
about what’s happening in the channel, The Margin speaks your
language.

To subscribe to receive The Margin magazine in
print for free, visit www.themargin.co.za today.
You can also download digital versions (PDF, or
for iPad and Android).
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