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ContinuitySA provides the answer
to Continuity Risk Assessments
All organisations face risk, but what sets the high performers apart is
their ability to build resilience into their DNAs. ContinuitySA, as Africa’s
leading supplier of Business Continuity Management services, can help.

R

isk is a fact of business. It encompasses every facet of
the operations, including natural disasters, industrial
action, pandemics, and ICT failure. And given today’s
global business environment with its long and complex supply
chains, the risk of partner failure also has to be taken into
consideration.
ContinuitySA works closely with clients to help them look
beyond disaster recovery to build resilience into the way they
operate. Our team of trained business continuity management professionals help clients identify and prioritise the
contingency risks they face, and put suitable plans in place.
By implementing a business continuity management framework, we help clients strengthen their operations to make the
risk of a failure less likely, and to ensure that strategies are in
place should any disaster occur.
No plan is worth anything unless it works, so a prime focus is to
help clients ensure their business continuity plans are regularly
updated and tested.

Africa’s leading supplier of Business Continuity
Management services
ContinuitySA offers a team of advisory experts in Business
Continuity Management, including some of the company’s
leading practitioners. In fact, our team includes 12 professionals at various levels of Business Continuity Institute and ISO
qualification. Because they also have experience in a range
of industry verticals, our team understands your business
from the inside, and can craft a business continuity solution
that works.

We are a member of the Business Continuity Institute, and our
solutions integrate global best practice as embodied in its
Good Practice Guidelines as well as international standards
like ISO22301.
Our professional services include:
•

Continuity risk assessments

•

Business impact analysis

•

Business continuity strategy

•

Business continuity plans

•

Crisis management plans

•

Emergency response plans

•

Business continuity management training courses

We operate the largest recovery facilities in Southern Africa,
with over 25 000 m2 of facilities in Gauteng (Midrand and
Randburg), Cape Town (Bellville and Somerset West),
Botswana, Mozambique and Mauritius. These facilities are
designed to offer clients a complete recovery capability
including:
•

ICT, including large-scale systems, wide- and local-area
networks

•

Work areas, including support areas, offices and conference facilities, call centres and treasury

•

Voice communications

•

Call/contact centre recovery

•

Treasury recovery
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W

hile the country waits on the president to set the commencement
date for the Protection of Personal Information Act (POPI), most
companies are preempting implementation and are taking strides to
protect personal information. This is according to the ITWeb/Ovations
READY,
POPI survey, featured on p.8.
STEADY,
POPI!
In news analysis on p.2, ITWeb’s telecoms editor Bonnie Tubbs
looks into mobile operators’ growth strategies-as voice and SMS
revenues tumble, they are pushing data revenue in the hopes of
making up any losses.
The event reportback in this issue features communications and
branding consultant, author, film producer and the principal of
HilburgAssociates, Alan Hilburg. Hilburg spoke at the ITWeb Business
ARE COMPANIES COMPLIANT?
Resilience 2014 conference recently and during his keynote address,
he advised delegates on how to make a business robust by avoiding
some common mistakes. He emphasised that companies must stop using PR as crisis management
and that companies still seem to get stuck with a reactive, rather than a proactive, approach.
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ANALYSIS
By BONNIE TUBBS

Operators push
consumer data spend
SA’s mobile consumers may get the short end of the stick
as operators look to data revenue to supplement falling
voice and SMS revenue.

W

ith voice and SMS revenue steadily
declining and data usage on a steep
incline, mobile operators have to transform
their business strategies to maximise data
revenue, with consumers often getting the
short end of the stick.
While data is starting to constitute
larger chunks of consumers’ cellphone
bills, industry observers say overspend is
becoming more of a problem, as operators
look to optimise revenue for data provided
and consumers remain in the dark about
the true cost of data.
Recently, third operator Cell C
introduced two changes to the way it
charges for data. In April, the operator
cancelled its flat-rated data offering and
introduced out-of-bundle (OOB) rates
over 550% higher than the 15c in- and
out-of-bundle rate customers were used
to paying. About three months later, Cell C
increased the billing increments on its data
products to 25KB, meaning users could
end up with higher bills (in-bundle) or
reach OOB rates quicker, as data transfers
used are rounded off, sometimes to higher
amounts than previously.
But, says BMI-TechKnowledge director
Brian Neilson, Cell C is probably no
different to other operators in this regard,
as they will all perhaps ‘have to find
ways of managing their profit margins
slightly’. The mobile data price war is not
sustainable, notes Neilson.
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“About the Cell C moves, they certainly
come across as ‘sneaky tactics’. Operators
have always made their profit margins on
‘breakage’, so this is a case of turning back
the clock, and perhaps they could have
done it differently.”
Cell C has defended the move: “The outof-bundle data rate was increased to 99c per
MB, which is still very competitive when
compared to other industry players. Cell C
adjusted this rate to ensure it could provide
customers with a discounted rate when they
purchase the higher end bundles.”
Vodacom spokesperson Richard
Boorman says it’s not a case of enticing
consumers to pay more, noting the
operator’s average effective price per MB in
SA is down 30% year on year. “Operators
have to ‘balance’ the affordability of
data and network investment. Cut prices
without investing and you end up very
quickly with a congested network.”

In the dark
Will Hahn, principal research
analyst at Gartner, says the job of the
communications service provider today is
largely tied up with making sure mobile
data continues to grow, as access continues
to commoditise and shrink.
The question is whether users know
what data costs. “The answer, nearly
everywhere in the world, in my opinion, is
no.” Hahn says the world has shifted from
a voice-oriented world to one that revolves

Data doesn’t care how
long you’ve been ‘on’,
only how much of it you
are using.

around data – and the cost of data cannot
be easily quantified.
“Data doesn’t care how long you’ve been
‘on’, only how much of it you are using.
Who knows what it ‘costs’ to download
Google, and then again for the first page of
search results, and then again for the Wiki
link you clicked on from that list?”
Antony Seeff, CEO of Tariffic – a startup
aiming to combat cellphone overspend
– says consumers are in the dark when it
comes to how data is charged and how to
manage spend. Tariffic analyses cellphone
bills and advises corporates on how to
lower their bills, without changing their
usage behaviour.
“We often find consumers are confused
about OOB rates; the necessity for add-on
data bundles, and an understanding of how
much data they use on a monthly basis.
To this point, analysis from our system
indicates approximately 24% of all data
usage is due to OOB usage, while OOB costs
(for data) amount to approximately 28% of
total monthly spend.”
Seeff says there are many ways – hidden
or overt, intentional or unintentional
‒ in which operators are able to raise
their average revenue per user via data,
including unlimited contracts (where data
is capped), unused data not rolling over,
the introduction of faster data connectivity
through LTE, lack of consumer education,
and advocating the use of corporate access
point names.
Boorman notes the data boom is a
worldwide phenomenon. “The average
monthly consumption on smartphones on
our network increased 45% to 312MB per
device. Our data traffic in SA is up 70% year
on year, and that’s primarily on the back of
increasingly affordable smart devices and
increasing usage on existing devices. The
average data usage per smartphone globally
last year was over 500MB per month, and in
the US, it’s now well over 1GB a month.”

COMPANY NEWS
Compiled by CLARE MATTHES

BUSINESS
Cisco to sponsor
MyWorld of
Tomorrow
Africa
Business Connexion (BCX)
recently announced that Cisco
is an anchor partner of the
highly anticipated technology
of the future exhibition,
MyWorld of Tomorrow Africa.
Hosted by BCX, MyWorld of
Tomorrow takes place from 16
to 18 October at the Sandton
Convention Centre. The
platform promises to display
the best in class of global
technological innovation, by
bringing together inventive
and experiential technologies
to the African continent. Cisco
joins Samsung who are also
anchor sponsors of the event.
www.bcx.co.za

Matthew Blewett, BCX

Ravi Bhat
joins Logikal

Avaya and
HP join forces

Logikal Consulting recently
appointed Ravi Bhat as group
chief operating officer. Bhat
will be responsible for the
company's Africa and India
operations. With a mandate
to drive strategic initiatives in
his areas to improve Logikal's
market position, Bhat will
Ravi Bhat, Logikal Consulting
be spearheading Logikal's
business growth by building stronger relationships with key
clients. With more than 22 years of industry experience working in
large multinationals such as KPMG, Lotus, IBM and VMWare, Bhat
is ideally positioned to grow the company's revenue and profit.
www.logikalconsulting.com

Avaya and HP Enterprise
Services recently announced
a multi-year agreement to
offer cloud-based unified
communications, contact
centre technology and
management solutions for
enterprises. Combining HP’s
expertise in service delivery
with Avaya’s strong unified
communications and contact
centre portfolio will create one
of the most advanced solutions
in the industry, including
mobile applications, software,
and networking for unified
communications and customer
experience management.
These as-a-service solutions
will be delivered with the same
standard of care that puts
Avaya services above industry
benchmarks with the added
benefit of HP’s industryleading cloud capabilities.
www.avaya.com

ATIO stands the
test of time

EnviroServ
entrusts Ascent

ATIO was founded in 1986
and in its early days provided
telecommunications
infrastructure to the defence
industry. With hard work,
determination and the correct
focus, ATIO has become a leader
in providing specialised ICT
services to niche markets within
all sectors of business. In the
words of the company’s CEO,
Chris van der Sande, ATIO has
never aimed to be the biggest,
but the best service provider in
the voice market. “We believe
that our competitive advantage
lies in the strength of the
relationships that we have with
our customers and partners.”
www.atio.co.za

EnviroServ, waste
management innovations and
solutions company, boasts
a complete on-premises IT
environment, comprising
hardware, software,
infrastructure and networks,
which serves the entire
organisation. “When it came to
the maintenance and control
of these systems, EnviroServ
chose to increase its access to
skilled resources by bringing
Ascent Technology on board as
its co-sourcing partner,” said
David Funck, general manager
IS at EnviroServ.
www.ascent.co.za

Investing in tomorrow’s
call centre pros
Inter-Active Technologies recently put 44 learners through the
company’s distinguished Internal Learnership Programme.
Considered as a significant milestone for Inter-Active Technologies
in terms of skills development within a business process
outsourcing sphere, Inter-Active Technologies operations
director Bevin Sandras said: “With 90 of the learners being offered
employment at Inter-Active Technologies, this programme bears
testimony to the dedication and great effort put in by all of those
involved in this rewarding success path.” Sandras notes that this
programme is catered to guide rising young talents to create and
master a career within the call centre environment.
www.inter-active.co.za

Johan Lamberts, Ascent Technology

Cloud build-up
needs reliable
DRaaS
The advent of cloud services
and hybrid cloud infrastructure
has fuelled the rollout of
enterprise-ready disaster
recovery-as-a-service
(DRaaS) offerings. The view
of technology experts is that
these offerings will continue
to enter the mainstream
and favourably impact the
incremental cost to implement
sound business continuity. The
cloud, it would seem, has laid
the foundation for a fresh era
in disaster recovery strategy
development, enforcement and
management. Desmond Pillay,
Africa Sales country manager,
KEMP Technologies, supports
the idea that the growth of
the cloud means that any size
organisation has access to
business continuity services.
www.kemptechnologies.com
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BUSINESS
NetApp reports results
Net revenues for the first quarter of fiscal year 2015 were $1.49
billion. GAAP net income for the first quarter of fiscal year 2015
was $88 million, or $0.27 per share, compared to GAAP net income
of $82 million, or $0.23 per share, for the comparable period of the
prior year. Non-GAAP net income for the first quarter of fiscal year
2015 was $198 million, or $0.60 per share, compared to non-GAAP
net income of $192 million, or $0.53 per share, for the comparable
period of the prior year.
www.netapp.com

Governments
gain from
big data

Cape CIOs
attend
roundtable

The term ‘big data’ has been
hitting the headlines for all
the right reasons. Seen as a
game changer, a paradigm
shifter, a means through
which enterprises can unlock
a host of new value and
communication power, big
data has been shown to offer
unlimited opportunities in
almost any sector. Gerald
Naidoo, CEO of Logikal
Consulting, says big data
could be extremely beneficial
to the public sector too, and
can be used by policy-makers,
department heads and officials
to improve government in
areas like healthcare, utilities,
transportation, emergency
response, social programmes,
big event planning and
telecommunications.
www.logikalconsulting.com

The Western Cape's top CIOs
recently gathered at the CIO
Roundtable in Cape Town to
discuss ICT's latest megatrend
and its impact on business
solutions. With 40 CIOs from
the biggest businesses in
the region, the roundtable
is the largest of its kind in
the Cape's history. While a
number of ICT-related topics
were covered, digitalisation
clearly dominated the
discussions as more and
more business are adopting
this emerging megatrend.
Much of the sentiment from
the speakers pointed to the
necessity for businesses to
accelerate the process of
digitising their businesses
or risk falling behind or
becoming ‘extinct’.
www.telkom.co.za

Telkom to enforce fair usage policy

Outsourced
payroll a single
solution
PaySpace is the leader
in online payroll and
human resource software,
offering services in 37
African countries. Because
of the product’s ability
to house multiple legal
entities across various
countries on a single,
consolidated platform,
Bruce van Wyk, PaySpace
multinational companies
have seen major cost
and time saving benefits in centralising their people data for
their distributed African operations on PaySpace. Aligned to
expansion within its African division, PaySpace is affiliated to
numerous world-renowned firms with in-country footprints
virtually throughout Africa.
www.payspace.co.za

Virginia
Beach takes
on paperless
adoption
City of Virginia Beach is
achieving a rapid paperless
adoption rate with Striata’s
PUSH e-billing solution.
Starting off with zero e-mail
addresses in its database,
the public utility has already
achieved 13.79% adoption
in only one year. “Getting
customers to adopt e-billing
and turn off paper is a challenge
for most companies,” says Mia
Papanicolaou, chief operating
officer at Striata, Americas.
www.striata.com

Telkom recently announced that its internet service provider (ISP)
will enforce its Fair Usage Policy (FUP) in the spirit of enhancing
the internet experience of all its users. Telkom ISP has always had a
FUP in place but has, until now, exercised much leniency in terms
of enforcing the stipulations thereof. As a result, the usage of a few
users has had a negative impact on the network and on the online
experience of fellow users.
Arnold van Huyssteen, Telkom's acting managing executive
for product house, says: "Delivering a high-quality broadband
experience is becoming increasingly challenging as the trends
towards bandwidth-intensive applications become more apparent
in the everyday lives and businesses of our customers.”
www.telkom.co.za
Mia Papanicolaou, Striata
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EdUCationWireless lauded
for reliable WiFi
EdUCation-Wireless, a
division of UC-Wireless,
took part in the second
annual Ed Tech Summit
South Africa recently. The
summit is specifically aimed
at growing the confidence
and skills of teachers in South
Africa in the integration
and implementation of
creative technologies in
schools. EdUCation-Wireless
contributed in a vast way
to the interest in innovative
technology by offering their
Ruckus WiFi solution to
all six summits held in five
provinces and reaching a
massive audience totalling
over 700 teachers. According
to Karen Page from K2
Productions, EdUCationWireless was instrumental in
implementing the summits’
existence by providing
unrestricted WiFi access
across each campus location
that a summit was held.
www.uc-wireless.com

COMPANY NEWS

BUSINESS
Sabinet
provides
support

MTV selects
Ericsson for
services

Exorbitant operating costs
are one of the biggest
barriers in starting a small
or medium enterprise in
South Africa. Many law firms
and tertiary institutions in
South Africa have felt this
financial pressure. Sabinet
has been facilitating access
to information for more
than 30 years. Since 2005,
21 tertiary institutions have
been receiving free access
to Sabinet’s South African
Legislation product (NetLaw)
and in 2011, 287 small, less
advantaged South African law
firms received the same. To
date, this sponsorship amounts
to nearly R9.2 million.
“Access to information is our
core business,” says Sabinet
managing director, Rosalind
Hattingh.
www.sabinet.co.za

As a result of a new five-year
agreement, Ericsson will
provide media and broadcast
services such as media
management, play-out and
studio facilities management
for Finnish media company
MTV. Ericsson will provide
these services to both
MTV and other local and
international customers from
a purpose-built media hub
in Helsinki, Finland. Heikki
Rotko, CEO of MTV, says:
“We have selected Ericsson
as a strategic partner because
the company is a strong
international player that
has invested heavily in the
TV industry. Our decision is
also based on the success of a
similar collaboration between
TV4 – another Bonnier Group
subsidiary – and Ericsson
in Sweden for the past five
years.”
www.ericsson.com

USAASA trains
data capturers
in EC
The Universal Services and
Access Agency of South
Africa (USAASA) provided
basic technology training
to data capturers from all
clinics within Emalahleni
Municipality, Eastern Cape,
recently. This is part of the
broadband project the agency
piloted in the municipality.
Through this project, the
agency connected 30 clinics on
the network and linked them
with the local hospital. In
addition, USAASA is providing
tablets for use by healthcare
practitioners as a contribution
towards the provision of a
better healthcare system. In
this municipality, clinics and
hospitals did not have basic
technology to ensure faster and
quality healthcare provision to
the needy.
www.usaasa.org.za

MicroStrategy Analytics Desktop
wins gold
MicroStrategy recently announced that Best in Biz Awards 2014
International named MicroStrategy Analytics Desktop the gold
winner in the consumer category for the Best New Product
of the Year. MicroStrategy Analytics Desktop is a self-service
application that enables instant access and exploration of data
with interactive visualisations. It is a free, user-friendly data
discovery tool that empowers business users to analyse and
understand data, without specialised expertise, and easily share
insights with others. “We are honoured to receive this award,”
said Paul Zolfaghari, president, MicroStrategy.
www.microstrategy.com

Telkom appoints new head of
communications
Telkom recently announced the appointment of Jacqui
O’Sullivan as managing executive: group communication and
public relations. O’Sullivan, who has extensive experience
in media and corporate communication, joined the Telkom
team in September 2014. O’Sullivan is joining Telkom from
Sasol, where she was the vice president: group corporate
branding and communication. She also fulfilled an executive
communication role at Motorola for the Middle East and
Africa and was the head of communication and corporate
social investment at South African Airways. O’Sullivan
started her career as a journalist at the Sunday Independent
and Saturday Star.
www.telkom.co.za

Deltek
presents
industry
report

TIBCO at
Gartner
Symposium

Silversoft, a BEE Level
1 company, recently
presented the Deltek’s
Engineering and
Architecture Industry
Report at the CESA
Construction Charter
breakfast seminar
at the Indaba Hotel
in Fourways. More
than 50 South African
companies participated
Maria Fernandez, Silversoft
in the research as well
as companies from the
Netherlands, Belgium, Germany, Denmark, Norway, Sweden,
United Kingdom, France, Austria and Switzerland. The
research shows key performance indicators such as project
metrics, people metrics, new clients, segments and markets,
competition and threats, operational insights, and market
outlook.
www.silversoft.co.za

Digital business is undoubtedly
blurring the lines between the
digital and the physical worlds,
disrupting all industries and
redefining the role of IT. In this
new era, people, businesses
and things are connecting,
transacting and even
negotiating with one another
directly. TIBCO attended this
year's Gartner IT Symposium
in September. Maurizio
Canton, EMEA & LATAM CTO,
also presented at the event
and spoke on ‘A new era of
digitalisation – aligning the role
of IT with customer demands’.
He explained how the TIBCO
technology stack is assisting
CIOs and business leaders to
harness digital technologies.
www.tibco.com
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TELECOMS
Avaya positioned as
leader

Infobip extends
two-way SMS

Avaya announced its positioning in the
Leaders’ Quadrant in the Gartner Magic
Quadrant for Unified Communications
for 2014. This is the sixth consecutive
year that Avaya has been placed in the
Leaders’ Quadrant. “Avaya has been at the
forefront of the mobile enterprise for over
a decade,” says Selvin Kristnen, MD South
Africa, Avaya.
www.avaya.com

Mobile messaging and payments provider
Infobip announced recently it has
extended its two-way SMS messaging
coverage to 40 countries, including
the United States, Brazil, China, India,
Russia, South Africa and Mexico. Infobip
customers now have access to one of
the largest two-way SMS coverage sets
in the world, as supported by a single
technical provider. With two-way SMS
messaging, online businesses, service
providers, application developers, and
marketing agencies are able to unlock the
full potential of instant, time-sensitive
mobile consumer interaction. Two-way
SMS can help businesses create a dialogue
with customers, drive sales and even
manage something as straightforward as
appointment bookings.
www.infobip.com

Selvin Kristnen, Avaya

OTEL launches new
hosted PBX switch
OTEL Telecoms recently announced the
release of its CloudAstrix Business Edition, a
multi-tenant hosted PBX SoftSwitch aimed
at enterprise and internet telephony service
providers. “As hosted telephony becomes
increasingly critical to business success,
enterprises are seeking solutions that
can increase productivity, thus realising
higher profits,” states Kiran Kolli, head of
development at OTEL Telecoms.
www.otelafrica.com

Digital radio to
improve
mine safety
In mitigating the risks associated with
mining activities, clear, efficient and
controlled communication is imperative.
Management and workers need a
seamless flow of information and data
to stay in control of operations and deal
with situations as they arise. Often,
incidents snowball and escalate to crisis,
if not managed and controlled on time.
Information is the critical link that
enables the correct decision and action to
be taken on time to avoid and manage a
crisis. “With the change to Digital Mobile
Radio, you have a lot more applications
and services available than with the
traditional analogue radios,” said Tony
Sipho Sibanda, business development
executive for Emcom Wireless.
www.emcom.co.za

UC-Wireless
presents
healthcare system

OTEL expands
Gauteng network
offering

Thanks to UC-Wireless, healthcare facilities
in SA and Africa will be able to share critical
patient information and ensure staff safety
by combining the focus of Spectralink with
Spok. The integrated modular solution,
once fully deployed, includes specialised
enterprise telephone consoles (specifically
for healthcare); enterprise wireless mobile
communication using either DECT or
WiFi, with extensive integration into all
the call systems available for both IP (SIP)
and Dect; enterprise wireless networking,
which seamlessly provides the platform for
WiFi telephony; and complete integration
of these platforms with critical alarm and
alert monitoring and messaging.
www.uc-wireless.com

OTEL Telecoms recently announced the
expansion of its fixed wireless network
to include extended reach throughout
newly developed housing and commercial
areas in Gauteng. With the addition of
a few new points of presences (PoPs) in
Gauteng, OTEL Telecoms offers expanded
wireless internet and voice coverage to
more businesses. “Further expansion into
Gauteng has been one of our important
short-term goals, and we believe our fixed
wireless broadband will be a tremendous
asset to the growing number of gated
communities and businesses that are
struggling to obtain high speed stable
connectivity,” says Mohammad Patel.
www.otelafrica.com

Telkom signs Cisco deal

Mohammad Patel, OTEL Telecoms
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Telkom recently signed an agreement with Cisco to become the first Cisco Hosted
Collaboration Solution (HCS) strategic partner in SA. Cisco HCS offers highly secure
collaboration solutions for public, private, and hybrid clouds from partners delivering
Cisco-powered cloud services. Telkom customers in SA will experience the flexibility of
cloud-based collaboration, and as a result, be able to more quickly and seamlessly deploy
applications to deliver greater collaboration productivity. Whereas historically organisations
shied away from hosted services due to a perceived lack of security and control, Cisco HCS
will provide its customers with carrier-grade security and manageability, and much more.
www.telkom.co.za

It takes
one very
important
element to
fuel a cloud.

COMPANY NEWS

SOFTWARE
No strategy could
mean no business:
attix5

Lean Agile SA event a
must

Speaking at
the Cloud
World Forum
2014, hosted
in London
recently, Attix5
CTO Petrus
Human stressed
the severity
of the issue of
data loss, in
the cloud and
Petrus Human, Attix5
elsewhere, and
the danger of apathy among businesses in
developing and implementing a disaster
recovery strategy. “We want to increase
the awareness around the fact that many
organisations could be in trouble,” says
Human.
www.attix5.com

DVT Academy,
the training
arm of software
and services
company DVT,
has announced
additional
content and
speakers for
the Lean Agile
SA (formerly
Continuously
Joel Oosthuizen, DVT Academy
Lean) in early
October. Hosted in collaboration with the
International Consortium for Agile, Lean
Agile SA is the first event of its kind to
bring together the most diverse group of
Agile authors, leaders and consultants.
www.leanagile.co.za

Epicor named a
champion
Epicor Software Corporation recently
announced its next-generation Epicor
enterprise resource planning (ERP)
solution is listed as a ‘champion’ and
was awarded ‘best overall value’ in the
new Midmarket ERP Vendor Landscape,
published by Info-Tech Research Group.
The research firm evaluated ten products
in the ERP market, including Epicor ERP,
focusing on those vendors that offer broad
capabilities across multiple platforms,
and that have a strong market presence
and/or reputational presence among mid
and large-sized enterprises. Info-Tech’s
evaluation of Epicor ERP reveals that
Epicor provides a ‘very good core offering
that is highly extensible’.
www.epicor.com

UNIT4 doubles
innovation efforts
UNIT4 plans to strengthen its research
and development capacity, devoted to
the development of next-generation
ERP solutions. These solutions meet the
demands of enterprise software users,
and extend its vertical specialisation for
industries such as education, professional
services, not for profit, wholesale,
accountancy and public services.
“The enterprise software market is at
a historical turning point,” said José
Duarte, CEO of UNIT4. “New technologies
and business models have emerged and
are determining the future business
software leaders. Our present and future
investments in innovation represent our
commitment to delivering a strong future
to our clients, partners and employees.”
www.unit4.com

An efficient, reliable and dedicated
delivery network. Make sure your
business connectivity solution is able
to carry the load, no matter what
application you choose to use it for.

Decision Inc.
showcases latest innovation
At the eighth annual Smart Procurement World conference
and exhibition at Gallagher Estate in September, Decision Inc.
demonstrated how its solution development experience in
procurement, combined with analytics software, can provide
clients with a unique way of managing their procurement and
supplier portfolios. “Decision Inc. has developed rapid-todeploy procurement analysis models that gives decision-makers
the ability to visualise and analyse spend more effectively than
before,” says Nick Bell, CEO of Decision Inc.
www.decisioninc.co.za
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ITWEB/OVATIONS POPI SURVEY

POPI compliance
gathers pace
Almost 70% of companies are taking
proactive steps to protect personal information,
according to this POPI Survey.

M

any questions surround the
Protection of Personal Information
(POPI) Act, and many companies remain
uncertain of how to adhere to the rules and
regulations of the Act, as well as how to
implement new business practices that will
ensure compliance.
ITWeb, in association with Ovations,
conducted an online POPI Survey to
gauge and understand the current POPI
landscape in SA, and to gather information
about the needs of organisations when it
comes to complying with the POPI Act.
According to Jordan Biermann,
knowledge manager at Ovations, companies
are still trying to come to grips with the
new POPI Act.
“Most companies are currently in
the process of internal audits to assess
their strengths and weaknesses with
regards to becoming POPI-compliant.
Compliance can be more accurately
gauged once internal audits are completed
and companies start to implement

the best-fitting security safeguards
and/or solutions. Ovations provides a
complete and holistic execution that
interweaves the key areas of people,
processes and technology in a company,
which assists your company with this
process, including a POPI strategy and
implementation roadmap.”
Biermann notes an organisation’s
non-compliance with the POPI Act may
result in an administrative fine of up to
R10 million and/or a penalty of ten years’
imprisonment. “The amount of the
fine will depend on the level of noncompliance, which will be determined
by the regulator, which is defined in the
Penalties Section (Section 107) of the POPI
Act. Companies only have a one-year grace
period to become compliant with the Act.”

POPI-ready
Compliance with the imminent POPI Act
is gathering pace among South African
companies, according to the survey.

(UN)AWARENESS

The 2014 POPI Survey was run online on ITWeb for
a period of two weeks earlier this year.
Its aim was to gauge the level of readiness in
terms of POPI Act compliance, specifically:
1

2
3

Whether organisations are aware of the potential
financial and legal risks involved if they do not
comply.
Whether organisations currently make provision
for the POPI Act.
How organisations are currently exchanging
information.

WHO RESPONDED
• A total of 140 responses were received for the
POPI survey.
• Twenty-two percent of respondents are owners
of IT companies, 13% are CEOs or MDs, and 53%
of respondents are technology specialists.
• Twenty percent are from fairly large companies
with between 501 and 5 000 employees, while
16% are from multinationals with over
10 000 employees.

IMPLEMENTATION

DO YOU KNOW OF THE POTENTIAL
FINANCIAL AND LEGAL RISKS FROM
INSUFFICIENT PROTECTION OF PERSONAL
INFORMATION?
No
9%

ABOUT THE SURVEY

Yes
58%

DO YOU MAKE PROVISION FOR THE
POPI ACT WITHIN YOUR GOVERNANCE
AND COMPLIANCE?
Unsure
28%

Yes
45%

DO YOU HAVE A COMMITTEE IN PLACE
THAT WILL GOVERN THE POPI ACT
IMPLEMENTATION?
45%
36%
9%

Yes

Unsure
33%

No
27%

MORE THAN A THIRD OF THE RESPONDENTS ARE UNAWARE OF THE
POTENTIAL RISKS AND LESS THAN HALF CURRENTLY MAKE PROVISIONS
FOR THE POPI ACT.
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No

Unsure

ONLY 36% OF RESPONDING
COMPANIES HAVE A COMMITTEE
TASKED WITH GOVERNING THE
POPI ACT IMPLEMENTATION
– NOT SURPRISING AS 45% OF
THE RESPONDENTS WORK FOR
COMPANIES EMPLOYING OVER
500 PEOPLE.

POPI ACT
FACTS
The Protection of Personal
Information (POPI)
Act was enacted late
last year. However, it is
yet to be brought into
effect by proclamation
by the president in the
Government Gazette. From
that date, organisations will
have one year to comply
with its provisions.

A large portion (68%) of the respondents
said their organisation was taking proactive
steps to protect personal information.
Commenting on the survey results,
Johan Dippenaar, a consultant at Ovations,
says companies may approach compliance
with the POPI Act in different ways,
but the fact remains that all rules and
regulations surrounding the Act must be
adhered to by all organisations.
“All personal information must be
protected, and this may be done by
implementing an information security
management system (ISMS). Organisations
must ensure that the movement of any
information, internal and external, is
managed by the policies of the ISMS,” he says.
The survey also found an overwhelming
majority of respondents (92%) chose
e-mail attachments as the main method
for their organisation to exchange
information; 43% chose FTP or in-house
developed solutions; and 39% chose
cloud-based file sharing services.

Connecting
two points
requires a
dedicated
delivery
network

It also determined that just over a third of
organisations (36%) do have a committee in
place to govern their POPI implementation.
“When forming a committee to govern
POPI rules and regulations, it is advisable
to implement a multifunctional advisory
committee consisting of an information
officer, chairperson and subject matter
experts that are represented across IT, HR,
governance projects, customer services and
marketing divisions,” says Natalie Bevan,
principal consultant at Ovations. “This
committee should then be accountable for
driving internal adoption, compliance,
awareness and alignment,” she points out.
Biermann says the South African
market has started to explore cloud-based
solutions over the past few years, and
will follow the global adoption trend as
the country’s infrastructure continues to
improve. “However, in terms of the POPI
Act, selecting the appropriate cloudbased solution will be a difficult task,”
he notes.

PROCESSES
DOES YOUR GOVERNANCE PROCESS
COMPLY WITH CROSS-BORDER DATA
TRANSFER REQUIREMENTS?

DO YOUR CURRENT PROCESSES PROVIDE
CLIENTS ACCESS TO THEIR DATA KEPT BY
YOUR ORGANISATION?
45%

Yes
37%

35%
Unsure
29%

No
34%

20%

Yes

No

Your business connectivity should be
no different. Ensure your connectivity
solution is efficient and dedicated
enough to carry the load.

Unsure

JUST OVER ONE THIRD OF THE COMPANIES SURVEYED COMPLY
WITH CROSS-BORDER DATA TRANSFER REQUIREMENTS. MORE THAN
HALF OF THE COMPANIES ARE UNABLE TO PROVIDE CLIENTS WITH
ACCESS TO THEIR DATA KEPT ON THE COMPANY’S SYSTEMS.
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OPINION: IT IN GOVERNMENT

The role of ICT in a
developmental state
Technology initiatives are needed to add value to the
economic development of the country.
In the South African context, over
and above the state being strong, it
also has to be developmental. For the
purpose of this Industry Insight, a
developmental state is when the state
plays some role in influencing the
economic direction of the country. In
other words, the economic trajectory
of the country is not totally left to
the whims of a free market system.
Other than providing the necessary
social and infrastructural services,
a developmental state should
drive the economic development
by crafting and implementing
necessary public policy.

Off course

RABELANI DAGADA is the immediate
past president of the Institute of Information
Technology Professionals.

A

s a liberal and a free market advocate,
it was almost impossible for me to
embrace concepts such as democratic
revolution and developmental state.
The aforesaid concepts have been
mostly propagated by those in the left
(communists and socialists). Sometimes,
we liberals also need to be liberated from
dogma and entrenched beliefs. I got one
of my liberations when Tony Leon, whom
I hold in high esteem, recommended
Gurcharan Das’ book India grows at night:
a liberal case for a strong state.
We liberals have always advocated for
a small government wherein the private
sector and individuals play dominant roles
but the truth is the private sector cannot
thrive where the state doesn’t provide
adequate infrastructure in the form of
roads, dams, seaports, airports, etc. On the
other hand, individuals’ liberties will be
thwarted if the state does not provide the
necessary social services such as schools,
hospitals, safety and security, etc.
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Although the ANC has been
describing its government as a
developmental state, it has failed dismally
to provide the necessary infrastructure to
support economic growth. Due to the lack
of political will in the Union Buildings,
our economic trajectory has been running
on autopilot.
Inasmuch as our mineral resources are
attractive internationally, foreign countries
found it extremely tedious to do business
with SA. There are lengthy bureaucratic
processes, inadequate infrastructure
(rail and habours), and a complicated
export procedure. If you are very lucky,
it would only take you three weeks to get
through the bureaucratic approval, and
two extra weeks to get your exports out
of the harbour. Not surprisingly, other
countries are going elsewhere to get their
raw materials speedily. Why does an export
process take five weeks to complete, when
it should only take few days? It is partly
because we are still using lots of papers and
manual processes. The use of ICT can play
an important role in automating and fasttracking the manual processes in exporting
the South African goods to foreign markets.
Due to their employment of ICT, Mauritius
and Kenya export their goods much faster
than SA. Taking advantage of ICT has

Not surprisingly,
other countries are
going elsewhere
to get their raw
materials speedily.

enabled Kenya to overtake SA in agricultural
exports, and the country makes billions of
US dollars per annum by exporting flowers
to Europe. ICT has played a critical role in
the socioeconomic development of the Asian
countries-China, Hong Kong, Indonesia,
Japan, South Korea, Singapore, Taiwan and
Thailand. These countries have largely been
described as developmental states and have
been experiencing phenomenal economic
success.
The Independent Development
Corporation recently reported that ICT
has contributed 12.1% towards the Kenyan
2013 GDP. If SA wants ICT to propel the
developmental state, the government
should work with universities and the
private sector in establishing technology
hubs in major cities throughout the country.
The government should build and
extend on the Johannesburg Tshimologong
Precinct and Silicon Cape Initiative.
Various models should be employed to
achieve this. These include iHub (Nairobi)
and Silicon Roundabout (London). These
technology initiatives should add value to
the economic development of the country
and boost the state machinery.
Indeed, SA needs an efficient
developmental state for the economy to
thrive. A stagnant and weak state will be
detrimental to economic development and
a threat to the individual’s rights that are
enshrined in our progressive constitution.

OPINION: PROJECT MANAGEMENT

Follow the leader
The foundation for a successful project is firm
leadership.

In a nutshell, the rainmaker creates
the vision of an improved organisation
of the future and why the improvement
matters. The hunter defines the actions
necessary to realise the vision and how to
overcome the challenges of building the
organisation of tomorrow. The messenger
provides the ties that bind the team across
different silos, and ensures a harmonious
harnessing to a common cause.
To be effective, each of the trinity must
carry equal authority. Equality is essential
in order to ensure consensus between their
roles and their responsibilities.

Challenges to effective
trinity

GLENDA WHEELER is a director at Tharollo
Consulting.

S

uccessful IT-based projects – those
delivered on time, on budget, and
on spec – share essential common
characteristics. Everyone involved in the
project will have a clear idea of what must
be achieved, the reasons why what must be
done, when, and at what cost.
They will understand a project’s guiding
principles or, to coin a phrase, the vital
five: vision, motivation, action, timeline
and budget. They will also willingly cooperate as a cohesive team that adheres to
these guiding principles. And that successinducing cohesion needs to be initiated,
encouraged and sustained through
leadership that spans the entire project.
In terms of project leadership, I was
reminded of Willem de Liefde’s concept of
the “Trinity of Leadership” explained in his
book, The Ego’s Echo. The trinity consists
of rainmaker, hunter and messenger. Each
role carries responsibility for different
functions that combine to produce an
effectively led project.

In strategic projects, it’s likely that several
people will perform the roles of rainmaker,
hunter and messenger. This can present a
challenge of wills, as the roles seek to gain
ascendancy over one another.
Through inflexibility, the hunter can
easily dilute the rainmaker’s vision by
identifying obstacles rather than proposing
solutions based on acceptable modifications
to the vision.
The same applies in reverse. Equally,
instead of motivating and promoting the
need to change within the project team,
a reactionary messenger can derail an
effective rainmaker and hunter by too great
an allegiance to the past. The messenger can
advocate stasis to protect the operational
status quo…knock the vision, action,
timeline and budget out of shape so it can
be shoehorned into legacy systems and
processes.

Business analysts to the
rescue
The leadership provided by rainmakers,
hunters and messengers needs to prevent
a fixation on the potentially restrictive
but deeply entrenched mantra of project
management: scope, time and cost.
Tasked with meeting definitive time
and cost targets, project managers (PMs)
frequently respond by making adjustments

Skilled and experienced
BAs play a crucial role
in understanding,
articulating and
sustaining the vision and
motivation.

to something more malleable – scope. If it is
not sufficiently governed and informed by
the project’s vision and motivation, scope is
not so readily understood.
Skilled business anatysis BAs play a
crucial role in understanding, articulating
and sustaining the vision and motivation.
They achieve this through requirements
engineering and assurance (RE&A) that
defines what must be done to realise the
vision. They define scope in a manner
understood by all stakeholders, and ensure
any changes are subject to the trinity’s
approval.
Without accurate RE&A that precisely
reflects the vision and motivation, PMs
cannot be provided with an accurate and
detailed understanding of scope. They don’t
clearly recognise where they’re going or the
reasons why. They do, however, have great
clarity on when to get there and how much
they can spend.
It’s easier for PMs to manipulate a vague
and possibly ambiguous scope in the drive
to satisfy the stark requirements of its more
demanding and highly visible siblings, time
and cost.
For BAs, reinforcing the trinity isn’t just
limited to supporting the rainmaker. How
to achieve a clearly articulated vision is a
hunter function that’s aided by BAs who
facilitate two-way communication between
business requirements and IT solutions.
Finally, BAs provide essential support for
the messenger’s role, by combining different
operational activities in service of a single
cause: to realise the vision on time and
within budget.
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OPINION: BEST PRACTICE

Best practice
is worst practice
Conducting business according to best practice
may be killing your company.
philosophical ‘best practice’ process
thinkers would now be accused of a
similar crime.

Back in time

CHRIS LAZARI is business unit leader,
infrastructure at EOH MC Solutions.

F

ollowing ‘best practice’ and strictly
adhering to industry standard
processes is not good for business. In fact,
it may be poisoning the business, just as
the hemlock poisoned Socrates when he
was forced to drink it many centuries ago
for his perceived transgressions.
I can already see the angry ITIL mob and
process police at the gates with pitchforks
and a length of rope, ready to punish me
for uttering such a blatant blasphemous
statement. Before they drag me away to
meet my fate, allow me a few last words.
Let’s take a look at the story of Socrates.
Socrates was forced to drink hemlock
as punishment for his perceived crime
of corrupting the minds of the Athenian
youth. Ironically, if we still lived in
the Classical Age, I believe some of the
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Adam Smith defined process in
1776 at the height of the Industrial
Revolution. At this time, the
production of goods and services
required a standard approach, a
process that people could follow
to mass-produce the same item
and ensure each item met the same
quality as the original prototype.
The world was a little different.
It was a simpler time. Change
happened, but not at the disruptive
pace witnessed today. Now, rapid
change is a constant that needs
to be accepted and embraced. To
survive in a world experiencing
a continuous metamorphosis,
companies must respond quickly
and efficiently. The known variables
on which business decisions must
be based evolve at a pace that didn’t
exist in 1776, or even 20 years ago.
Processes were created through the
ages to rectify a specific problem at a
point in time. Companies must not fall
into the comfort zone trap, whereby they
continue to force the use of processes
that are no longer relevant. Some may
have been created at a different time to
meet a business problem that has evolved

Processes of old
were executed
in a strict and
dogmatic fashion.

or no longer exists. Companies need to
examine their current processes in order to
ascertain if they still add business value.
Some processes have evolved and new
processes have been created to meet
challenges in the new world. Businesses
are then not plagued with irrelevant
processes, but in the way in which they
are applied. Processes of old were executed
in a dogmatic fashion. As processes have
evolved, so too must their adoption, use
and enforcement.

Window period
Take the example of IT system changes
and the process of change control.
Sometimes, waiting for a change control
board to meet in a week’s time to approve
a change that will give a competitive
edge is not an option. Things are moving
rapidly, and IT must keep up. In a week’s
time, the business advantage that existed
may be gone.
The same can be said of the software
development process. If business needs a
system developed to meet a business need
that would give it a competitive advantage,
it may need a short–term solution before
the window of opportunity closes. The
opportunity may be gone in the months
or even years it takes to build a robust
solution that has followed due process.
The essence to successful business
today is the rapid implementation of
ideas. Companies that choose speed as
their primary driver will always release a
product ahead of a rival that is hindered
by an archaic approach. The challenge is
ensuring quality while still being able to
respond rapidly.
So, continue to follow process to
mitigate risk and ensure that what is
produced meets the standards for quality.
Look for ways to make processes lean, agile
and relevant. Finally, do not let process
hinder the business in taking advantage
of opportunities. In today’s world, speed
to market is the key to modern–day
organisational success.

OPINION: PRINTING TRENDS

A rainbow nation
Digital printing and virtual printing are two trends that
will grow in popularity in the near future.
KOOS LIGTENBERG
is strategic planning executive at Bytes
Document Solutions.

T

here has been criticism of printing
because it uses paper, but a fact
often overlooked is that print is the
only medium with a one–time carbon
footprint, as all other media require
energy every time they are viewed. A
printout will last for years, as will a
book, manual and print presentation.
This gives the assurance that
printing is here for the long haul, and
the volumes will continue to grow.
There are many trends emerging in
printing, that will impact everyone
over the next decade and beyond.
Digital print will become the norm,
overtaking lithography. It already
holds almost half of the market, and
will overtake lithography next year.
This is from a market share of 8% in 1998,
rising to 45% last year.
More than half of print professionals
say their top investment priority over the
next three years is a digital infrastructure.
Migrating to digital printing lowers
a print shop’s costs by 30%; 80% of
print professionals say digital print has
enhanced their profit; 60% say digital
services improve customer acquisition and
retention; and it increases speed by 50%,
allowing more jobs to run each day.
This will enhance market receptiveness
towards transpromo, the business of
sending many customers individual
communication, based on accurate
databases and variable data printing. It
is an effective medium for enhancing
responses and will reach the level of
a successful science in years to come,
straddling multiple media, including print.
As an example, a public health campaign
was run in Britain using Xerox technology.
The campaign exceeded target signups by
over 200%, producing personalised health
plans for families across Britain, a task
requiring four million variants.

This leads me to virtual printing, which
will grow in popularity in support of print:
the combination is unbeatable. Combined
with SMS and social media, the marketing
mix will deliver terrific results.

Splash of colour
Colour will become ubiquitous, as the
cost, especially from solid ink, drops
to a level comparable with black.
Customer acceptance of communication
and retention grows with colour, so
colour output in the US will double

Colour output
in the US will
double from
100 billion pages in
2010 to 200 billion
next year.

from 100 billion pages in 2010
to 200 billion next year; and
digital colour output will grow
from 203 billion pages in 2009 to
459 billion next year. Digital and
inkjet printing make colour printing
increasingly affordable, and by 2021,
global production of colour will be
1.2 trillion pages.
Colour will also become sharper,
up even from the high quality
of today’s output. From a print
shop perspective, it will exceed
lithographic quality.
There will be increasingly green
printers as technology advances.
They will use less electricity than
today, in line with EnergyStar
initiatives, with fewer moving parts
and solid ink as the global state of
the art. Solid ink removes millions
of tons of waste from landfill as
it produces 90% less waste than
cartridge-based systems, with the
highest quality in the industry.
QR codes are a major marketing
phenomenon, linking printed materials to
the digital realm. They will increasingly
link the physical to the virtual, and 22% of
the Fortune 500 have used them on print
marketing. Their growth is staggering,
with a reported growth in usage of more
than 4 500% between 2010 and 2011.
3D printing is a new technique coming
to the fore, and it will involve much more
than paper. It involves the layering of
output until a physical object emerges,
and as if something from a Hollywood
movie, it is being used to replace a human
being’s ear.
So, it is quite clear the technology of
printing has become a science, with a little
science fiction thrown in.
Another aspect is the notion that there
are not enough trees to support all the
printing. However, responsible forestry
initiatives mean there will always be
enough trees to cater for the growing
volumes of print, along with recycling
initiatives, which have reached 60% in
the US.
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COMPANY NEWS

TECH-FORUM
Government urged to
embrace technology

Cyber crime remains
under-reported

Opportunities exist for government
agencies to enhance the quality of services
they offer to citizens by embracing
technology, says Edgar Mabothe, public
sector manager of EMC Southern Africa.
He says technology plays a key role in
government’s ability to provide better
services to all South Africans. “When our
decision-makers in government don’t have
a single, centralised system or access to
accurate information when they need it,
it becomes difficult to make meaningful
decisions.”
www.southafrica.emc.com

Rashmi Knowles, chief security architect
in the EMEA region for RSA, the security
division of EMC, says the theft of IP is
something that is vastly under-reported
in traditional media circles – as companies
do their best to keep the attacks quiet.
Unlike in other types of breaches (such
as customer credit card details, for
example), there is never any statutory
requirement to disclose the breaches.
www.southafrica.emc.com

Edgar Mabothe, EMC

Rashmi Knowles, EMC

Crossing the
content divide

Infrastructure
management key to
intelligent decisions

Pierre Cloete, head of practice, TV and
Media at Ericsson Sub-Saharan Africa,
believes content is massively important.
The explosion of connected mobile
devices has opened a whole new world
of possibilities when it comes to viewing
TV and video content, he says. In TV,
they are talking about the ‘Golden Era
of TV’, as the quality and volume of TV
shows have never been at such a height,
and this is mainly due to the demand for
video content. Current business models
for telcos and MNOs are skewed towards
charging for connectivity, voice and data,
whereas broadcasters rely on advertising
and subscriptions as the backbone of their
business, Cloete notes.
www.ericsson.com/za
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Companies rely on their IT infrastructures
to deliver business benefits and high
service levels. “Many companies have
been disappointed by their infrastructure
management initiatives, with very
few getting bang for their buck. This
is often because, in trying to solve an
issue, they compare product features
and benefits rather than identifying the
particular challenge they are trying to
address and mapping the solution to
their needs. Ultimately, infrastructure
management is about getting access to
the right information in order to make
clever business decisions,” says Keith
McLachlan, CEO of Sintrex.
www.sintrex.com

Risk posture
affected by poor
firewall auditing
The role of the firewall has expanded
considerably, from its traditional role of
perimeter security to securing application
connectivity, interrogating application
traffic, controlling web usage, and
blocking spam. “Without effective audits
and reporting, companies are unable to
make intelligent decisions around the
configuration of the firewall, and don’t
have the insight or agility to respond
to threats and vulnerabilities,” says
Richard Broeke, national sales manager at
Securicom.
www.securicom.co.za

Richard Broeke, Securicom

INTERNET
IS supplies super-fast
fibre broadband
Internet Solutions announced that 50 sites
across Gauteng will benefit from superfast broadband as part of its planned rollout of fibre to selected sites by the end of
this year. The company is also conducting
commercial trials in Cape Town and
Durban, with the aim of bringing more
business parks and retail outlets online
by mid-2015. The infrastructure has
been installed by Internet Solutions and
will give around 50 Gauteng business
park and retail sites access to fibrebased broadband delivering speeds up
to 100Mbps, and affordable leased line
services of 100Mbps and 1Gbps.
www.is.co.za

COMPANY NEWS

NETWORKING
Raising a ruckus
in class?

USAASA visits EC
project

Meeting challenges
with QOE

UC-Wireless is creating a following among
educational institutions when it comes
to WiFi and e-learning. The company has
identified the demand for expert WiFi
and e-learning solutions and already
has an impeccable track record with the
various schools where it has successfully
implemented solutions. Michael Berger,
sales and marketing head of the education/
e-learning division at UC-Wireless,
emphasises the importance of dependable
WiFi solutions in order to maximise the
reliability of e-learning in schools. “We are
very proud to have been the only company
to be able to come in and sort out their
countless challenges around their WiFi
infrastructure,” says Berger.
www.uc-wireless.com

The chairperson of the Universal Services
and Access Agency of South Africa
(USAASA), Pumla Radebe, will lead a
delegation to assess all projects that have
been implemented in the Emalahleni
Municipality in the Eastern Cape. Through
this project, USAASA upgraded base
stations from basic telephony (2G) to LTE
to enable easy and faster connectivity.
All medical clinics falling within the
municipality were connected to the
network and linked with the local hospital
as part of the agency’s contribution to a
better healthcare system. The agency also
connected four top-performing schools
on the network as part of its school
connectivity project.
www.usaasa.org.za

In today’s world of rapid change and
technological advancement, one of the
biggest challenges of QOE (quality of
experience) is associated with the evolving
mobile environment characterised by
users’ demands for connectivity, when
they want it and how they want it. QOE
is an acronym that resonates at Extreme
Networks, whose non-disruptive wireless
LAN scalability and density management
technologies are emerging as important
building blocks in the foundation of the
new, global experience economy. Extreme
Networks addresses the experience
economy by providing simple, fast and
smart networks targeted at businesses,
sports and entertainment venues, schools,
hospitals, government departments,
manufacturers and more.
www.extremenetworks.co.za

Avaya continues
growth
Avaya is seeing growth in networking
implementations, clocking in at 100%
year-over-year. Since the deployment
of Avaya Networking for the Sochi
2014 Winter Olympics earlier this
year, increasing numbers of customers
across the globe are realising the unique
simplicity, increased uptime and
application-friendly capabilities of Fabric
Connect. Traditional networks used by
most companies trigger more business
and career impacts than most realise. A
recent Avaya survey of 210 IT professionals
revealed 80% of companies lose revenue
when the network goes down, which, on
average, was $140 000 lost as a result of
network outages.
www.avaya.com

Avaya reduces
network downtime
costs
Avaya South Africa has announced the
local availability of its new Wireless LAN
(WLAN) 9100 Series. This latest release
forms an integral part of Avaya’s push
to simplify network deployments and
end the network waiting game. This is
achieved through Avaya Fabric Connect
technology driving the advent of the fully
‘Automated Campus’, which now extends
to the wireless edge with the introduction
of this new series of WLAN solutions.
For companies in SA, this represents an
effective way to dramatically reduce the
fiscal losses experienced every year due to
network downtime.
www.avaya.com

CHANNEL
BT, Avaya launch cloud solutions
BT and Avaya announced a five-year agreement which will see BT
Wholesale deliver Avaya’s unified communications (UC) and contact
centre applications as a cloud service to mid-market and enterprise
customers via the indirect channel. The move brings together one of
the world’s largest providers of contact centre and UC services with
the UK’s leading wholesale communications business. Called Avaya
Cloud Solutions, the service will give businesses and public sector
organisations with 250+ employees access to the full suite of Avaya
Aura contact centre and UC products delivered over BT Wholesale’s
high-speed, high-quality, managed Ethernet network.
www.avaya.com

Case studies
speak volumes
E-learning is growing in momentum
in Africa, especially SA. Universities,
colleges and schools are realising that the
inevitable onset of technology is upon us,
as evidenced by the many solutions locally
represented at the EduWeek exhibition
recently. Tablets and laptops are at the
heart of whatever e-learning solution
is considered, which means one thing
– WiFi has become critical as the hub of
e-learning. Institutions that are rolling
out e-learning should be laying a solid
foundation, realising the risks of not doing
so could be as perilous as cutting corners
on the foundation of a high-rise building,
says UC-Wireless.
www.uc-wireless.com

Zensar acquires Professional
Access
Zensar Technologies USA and Professional Access, USA (PA) have
entered into a definitive agreement for Zensar to acquire PA.
Under the terms of the agreement, the New York-based PA will
now be a wholly-owned subsidiary of Zensar Technologies. The
deal will be financed by a combination of internal accruals and
debt. With revenue of over US$38 million, PA is one of the largest
Oracle ATG and Endeca partners in the world. It is an Oracle
Platinum partner with a presence in the US, UK, Latin America,
Middle East and Africa.
www.zensar.com
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EVENT REPORTBACK
By KIRSTEN DOYLE

Mistakes CEOs
shouldn’t make
in a crisis
Resilience is ‘bouncebackability’.
When you look at what resilience is, it’s about how you
face an incident and how you bounce back from it.
discipline to stay focused and carry
out the mission. If you have a plan,
you have to stick to the plan.”
Next, he cited perspective. “Life
isn’t about waiting for the storm to
pass; it’s learning to dance in the rain.
The perspective is, can you learn to
dance in the rain, or how well do you
handle the bad times?
“The last is courage, for example
learning how to speak truth to power.”

It’s not the crisis

Alan Hilburg, Hilburg Associates

A

lan Hilburg, a communications and
branding consultant, author, film
producer and the principal of Hilburg
Associates, speaking about the four elements
of business resilience during his keynote
address at the ITWeb Business Resilience
2014 event at Montecasino in August, said:
“Resilience is ‘bouncebackability’. When
you look at what resilience is, it’s about how
you face an incident and how you bounce
back from it.”
Another element, he said, is discipline.
“Effective leadership is putting first
things first. Effective management is then
eliminating the distractions and having the
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Discussing the relationship between
crisis management and its relationship
to continuity, he said: “Crisis
management is not about the crisis.
It’s not about reputation and it’s not
about PR. It’s only about protecting
business continuity and protecting
brand trust. When we look at a crisis,
we look at how to stop stepping on the
banana peels of life.”
He said it is important to put
context before content. “If you don’t
create the context, your content
is not worth anything. It’s also about
connections – connecting with the people
whose trust matters. It’s about connecting
with communities – those who are
important to us, those whose behaviours,
decisions and choices we want to align
with our interests. Those whose trust we
want to earn.”
When building a relationship of trust,
he said, there are two factors. “Rational
drivers and emotional drivers. You’re only
effective when people listen to you. Our job
is to get the 90% who hear, to listen.
“It’s also about shared value. Solutions
that, together with corporate policies and

practices, enhance the competitiveness of a
company while simultaneously advancing
social and economic conditions in the
communities in which it operates.”
Hilburg said there is also a relationship
between brand, trust, business continuity,
values, resilience and crisis. “Firstly,
what is a brand? A brand is the trust
communities put in you and their brand
experience with you. It is defined by a
sustainable brand experience that leads to
a relationship of trust. A brand is how a
community feels about you, not what they
think about you.”
He said there are two things that can
pollute a brand: mistrust and distrust.
“For the past four years, the World
Economic Forum has said the lack of
trust in corporations is the greatest
threat to our global economy, and the
cost of distrust is that people don’t
listen. Inconsistent affirmative brand
experience, plus the lack of transparency,
equals a crisis of mistrust.”

Ten mistakes
Hilburg said there are ten mistakes CEOs
have made in times of crisis. “Firstly,
failing to understand the ‘crisis arc’ and
failing to take crisis avoidance seriously.
If you can understand probabilities,
impacts and vulnerabilities, you minimise
the risk of crisis and can prepare more
comprehensively.”
Next, he said, mistaking PR for crisis
management. “PR tactics don’t work in
the absence of a business continuity and
strategic crisis mitigation/community
connection plan.
“Reputation is not trust,” he adds. “Stop
measuring reputation and start measuring

EVENT REPORTBACK
In an uncertain time defined by rapid change, the word ‘resilience’ has
taken on new meaning. It’s no longer about simply fending off the occasional mishap –

Failing to pay
attention to historical
indicators is also
a mistake. History
does not repeat itself,
people do.

the ability to quickly adapt, recover, and return reinvigorated is now a constant requirement in
the business world.
C-level executives and other senior business and IT decision-makers gathered at the recent
ITWeb Business Resilience 2014 conference to find out what they needed to know to ensure their
companies could withstand even the toughest continuity challenges. The event delivered highlevel talks, practical case studies, interactive discussions, numerous networking opportunities
and an engaging workshop offering hands-on advice.
FAY HUMPHRIES, events programme director

trust, understanding trust vulnerabilities
and communities’ engagement.”
Next, he cited failing to understand the
needs and emotional drivers of a crisis and
impacted communities.
Then comes playing ostrich, explained
Hilburg. “Covering your eyes doesn’t make
the crisis go away. Failing to acknowledge
that the problem exists doesn’t make the
situation get better. It’s also about listening
first, and talking second. Not the other way
around.”
Another mistake CEOs make is
underestimating the importance of a
values-based culture, he said. “A culture
is the environment in which we make
decisions. One word describes this:
values. Values should guide every decision
everyone makes every day and this is a
vital part of business continuity plans.”
He cited getting stuck in a reactive
mode versus getting proactive as another
mistake. “There are two kinds of crisis
cultures. A reactive culture reacts from
the absence of a plan. A responsive culture
reacts from the existence of a plan.
“Failing to pay attention to historical
indicators is also a mistake. History does
not repeat itself, people do.”
Treating the media like the enemy
came next. “Don’t lead with facts, lead
with your values. Your facts may not be
in your favour, but your values are how
you make decisions.”
Lastly, forgetting to align brand trust
with crisis objectives and planning is a
mistake. “Great companies have great
values. They have great brands, they are
consistent. They have a great sense of
responsibility for their communities,”
he concluded.
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Events Calendar
2014 – 2015
Brainstorm CIO
Banquet
Date: 2 October 2014
Venue: The Venue, Melrose Arch
RSVP: LeratoMathize,
lerato@itweb.co.za

SKILLS DEVELOPMENT
By TYSON NGUBENI

Web portal targets
internship openings
Internfit – a new online internship portal –
aims to connect students and graduates to
internship programmes offered by various
employers in a bid to curb unemployment in SA.

IITPSA President’s
Awards

Discovery and Liberty Life, as well as many
smaller companies, including startups.”

Date: 6 November 2014
Venue: Montecasino Ballroom,
Fourways
RSVP: LeratoMathize,
lerato@itweb.co.za

Curb unemployment
Internfit joins a number of companies
working to curb unemployment through
training or practical experience initiatives.
Youth agency Livity Africa recently
announced the second intake of its Digify
training programme for Johannesburgbased youth.
Starting next month,15 people between
the ages of 18 and 25 will receive training
on digital campaigns, social media skills
and content creation, as well as Google
modules including Search, Ad Words,
YouTube and Analytics.
“We aim to place all graduates in
paid entry-level jobs or internships in

ITWeb Governance, Risk
& Compliance
Date: 24 – 25 February
Venue: The Forum, Bryanston
RSVP: LeratoMathize,
lerato@itweb.co.za

ITWeb Business
Intelligence Summit
Date: 17-19 March 2015
Venue: The Forum, Bryanston
RSVP: LeratoMathize,
lerato@itweb.co.za

ITWeb Software
Development
Management Summit
Date: 24 – 25 March 2015
Venue: The Forum, Bryanston
RSVP: LeratoMathize,
lerato@itweb.co.za

ITWeb Mobile Economy
Summit 2015
Date: 21 – 22 April 2015
Venue: The Forum, Bryanston
RSVP: LeratoMathize,
lerato@itweb.co.za

ITWeb Security Summit
Date: 26 - 28 May 2015
Venue: Vodacom World, Midrand
lerato@itweb.co.za
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Gavin Weale is the MD of Livity Africa.

T

he portal aims to boost work
experience prospects for graduates,
while encouraging employers to capitalise
on the Employment Tax Incentive, by
hiring young and less experienced workseekers.
David Feinberg, founder of the
portal, says: “Only around 12% of South
Africans have a tertiary education. One
would imagine that in a skills-starved
economy, they are in high demand, but
unfortunately finding an internship can
be an extremely frustrating experience for
both employers, who get many requests,
and for the students, who often have to
contact each company individually.
“Traditionally, corporates have been the
main employer of interns with structured
programmes that help to maximise the
experience for the intern, and to meet the
long-term human resource requirements
for the company.”
Feinberg says Internfit has around 6 000
students and graduates available for positions
nationally, including those qualified for
careers in IT, marketing and finance. “We are
working with listed companies like Bidvest,

We aim to place all graduates
in paid entry-level jobs or
internships in the digital
industry and we’re proud
to say that all of our first
Digify graduates were
offered paid job or internship
opportunities.
the digital industry and we’re proud to
say that all of our first Digify graduates
were offered paid job or internship
opportunities,” says Gavin Weale, MD
of Livity Africa. Recent graduates were
placed in digital agencies, following their
participation in the programme.
Meanwhile, EOH runs its Youth Job
Creation initiative to create learnerships
for matriculants, internships for graduates,
and to boost e-skills among local youth.
According to Statistics SA’s Quarterly
Labour Force Survey, SA’s unemployment
has risen to 25%, while 36% of young
people are without a job. This figure does
not include discouraged unemployed
people, who have given up seeking work.

Top
Jobs

SKILLS DEVELOPMENT

Rockefeller
grant ups BPO skills
BPeSA has received a R3.7 million grant
from the Rockefeller Foundation for a skills
development initiative to train thousands of
disadvantaged youth across SA.

Users will get involved
in the workings of the
BPO industry via various
game components and
animation.

An International software leader
is looking for web developers, this
company sets the benchmark when it
comes to exposure to the latest tech and
innovative product development.
Decision Inc.
Gauteng
Salary: R500 000 - R850 000PA
Job Ref: 241678

Senior Software
Developer
Leading security company seeks an
individual responsible for planning and
designing technical solutions.
SBV Services
Gauteng
Salary: Market related
Job Ref: 244343

T

he business process outsourcing
(BPO)/contact centre industry
association says the grant will support its
digital BPO learning platform.
The Gaming Environment for Online
Recruitment and Career Empowerment
in South Africa (GEFORCE SA) initiative
uses game mechanics to promote learning
content.
Users will get involved in the workings
of the BPO industry via various game
components and animation. The initiative
will focus on career awareness, talent and
skill identification, and job placements.
“Skills development is a major focus
area for the BPO industry,” says Gareth
Pritchard, CEO of BPeSA. “If the industry
keeps growing at its current rate, there
could potentially be a shortage of staff,
which would have a serious impact on new
investment coming into the country.
“Gamification consists of a platform
that can help us reach thousands of
learners in a relatively short space of
time, which is what we aim to capitalise
on. The Rockefeller Foundation has seen
the potential of this industry, and we
are excited to have them on board as we
pursue more opportunities.”
According to BPeSA, the country’s BPO/
contact centre industry employs over
210 000 people and is one of the major
sources of employment for the youth
market. It is anticipated the project will
reach about 15% of the total talent pool,
playing a key role in the development of
the industry, it notes.

Senior Web
Developer

Senior Systems Engineer
- MS LYNC AndMS
Exchange

Gareth Pritchard is the CEO of BPeSA

“We are delighted to be partnering
with BPeSA to expand opportunities for
SA’s disadvantaged youth by building
the critical digital skills required to
prepare them for the jobs of today and the
future,” says Mamadou Biteye, MD of the
Rockefeller Foundation Africa regional
office.
“Through our Digital Jobs Africa
initiative, we are working with a number
of organisations in SA to grow this industry
and have aligned all these projects to
ensure they have the maximum impact on
the skills landscape in SA.
“Though gamification is still a relatively
new concept in SA, it is one that will benefit
an increasingly tech-savvy talent pool,
and serves as an ideal platform to train and
develop talent en mass,” notes Biteye.
Formula D interactive, which develops
learning concepts and products aimed at
making education fun and accessible,
will be involved in the development of the
platform.

To plan, implement and maintain
Microsoft LYNC solutions as designed by
ATIO in the client base.
ATIO
Gauteng
Salary: Market related
Job Ref: 244826

Specialist – Oracle
Obtaining a comprehensive
understanding of the business, while
managing the database architecture in a
complex model environment.
Nedbank Group Technology
Gauteng
Salary: Market related
Job Ref: 244679

Please visit www.careerweb.co.za and
insert the unique reference number in
the job keyword search box to view more
details and to apply.
CareerWeb has over 200 leading
companies posting an average of 230
fresh ICT jobs weekly – it is the place to
search for your ideal ICT job.
EMAIL: ernie@careerweb.co.za
CALL: 011 807 3294
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COMPANY NEWS

HARDWARE
eSTUFF unveils
on-ear
headphones

Lexmark printers
deliver superior
performance

Immerse yourself
in uncompromising
audio

Nebula by eSTUFF are chic-looking
on-ear stereo headphones with soft and
comfortable PU leather ear pads. The
headphones are flexible and comfortable
to wear, and look great with the ultraslim headband design with brushed
metal extenders. Nebula comes with the
latest Bluetooth 4.0 technology. It has a
built-in microphone and supports HD
hands-free. Nebula headphones have a
strong bass and a crystal-clear timbre. You
get up to 14 hours of continued playback
time on a fully charged battery. And with
the multifunction buttons on the right
side ear cup, you can easily operate the
headphones’ volume, previous/next and
power on/off functions.
www.eeteuroparts.co.za

Lexmark International recently announced
the availability of new printers designed
to bring enterprise-level features to small
and medium businesses as well as large
organisations. The Lexmark MS310/
MS410 Series offers a colour display panel,
automatic duplex printing and optional
wireless printing. The series also offers
added security with Lexmark’s confidential
print feature and increased productivity
features to small workgroups, making the
MS415dn a highly
competitive product
for companies of
all sizes, including
the finance and
manufacturing
industries.
www.lexmark.com

Plantronics, a pioneer in audio and
wearable technology, today announced
BackBeat PRO, wireless active noisecancelling headphones with battery power
to outlast any playlist. The latest addition
to its award-winning BackBeat stereo
product family, the over-the-ear BackBeat
PRO headphones, offer Plantronics’
signature audio performance and design
for all-day wearing comfort at home, in the
office, and on the go. Bluetooth wireless
freedom cuts the cord, and advanced active
noise-cancellation technology minimises
background sounds, so you can fully
immerse yourself in your music. BackBeat
PRO will be available worldwide, starting
October 2014.
www.plantronics.com

INDUSTRYY
SOLUTIONS

SECURITY
CS offers cyber
security certificate

Kantech
releases Intevo

Ackermans chooses
Metacom

CS Interactive Training is proud to be a
partner in offering a unique South African
cyber security certificate. This certificate
is offered in a blended mode by utilising
its VLE-Xpress platform and e-learning
framework in conjunction with facilitated
sessions in Cape Town and Pretoria.
According to Prof Elmarie Biermann, SA is
experiencing shortages in locally developed
security training content, as well as
shortages of skilled cyber security staff.
www.csinteractivetraining.com/cybersecurity-certification/

Kantech, part of the Security Products
business unit of Tyco, the world’s largest
pure-play fire protection and security
company, has released the Intevo
integrated security platform, which
now includes the latest version of the
exacqVision video management system
(VMS) software. Designed to unify
access control, IP video and intrusion
for small to medium-sized businesses,
Intevo seamlessly integrates the Kantech
EntraPass software with exacqVision VMS
software into a single solution. Intevo also
includes support for DSC PowerSeries and
other alarm panel integrations, giving
users plug-and-play capability.
www.kantech.com

Ackermans has connected all 436
of its stores across southern Africa
using Metacom’s managed network
and intelligent routers, which use a
combination of ADSL, satellite and GSM to
provide every point of sale with seamless,
reliable connectivity, no matter how
remote the location. “Metacom is able to
offer us a fully managed service that meets
stringent SLAs,” says Conrad Reinke, IT
executive at Pepkor IT.
www.metacom.co.za

Company News
To read the FULL company
releases, visit
www.itweb.co.za
Contact sales@itweb.co.za
for any sales enquiries.
Prof Elmarie Biermann, CS Interactive Training
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Rean van Niekerk, Metacom
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Register your CV at www.careerweb.co.za
and find that new challenge.

If you’re in the IT channel, you’re probably used to the fact that IT has its own
language, and we’re not talking Cobol here.
For you, the words ‘mouse’, ‘tablets’ and ‘cloud’ have different
meanings than for most of the population. In your
world, a ‘security consultant’ is someone
who understands firewalls, not a
doorman at Teazers. And a ‘vendor’
isn’t someone who’s trying to sell
you sunglasses at the robot.
Whether you work at a vendor,
distributor, systems integrator,
value-added reseller, managed
services provider, technology
consultancy or run a computer shop,
you need to know what’s going on in the
fast-paced ICT world.
Written exclusively for the South African channel
with an independent focus, The Margin is designed
to provide you with insight into technology trends,
sales opportunities, tips on how to grow your
business and ultimately provide you with the
information you need to improve your margins.
If you want a fresh voice and different conversation
about what’s happening in the channel, The Margin speaks your
language.

To subscribe to receive The Margin magazine in
print for free, visit www.themargin.co.za today.
You can also download digital versions (PDF, or
for iPad and Android).
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